
NEBRASKA

BROADCASTERS

I  i ^ ASSOCIATION H ^

modulator
FEBRUARY 1984 — VOL. 5, NO. 2

Report From the Managing Consultant

Bereuter Won’t Budge...Says “No” To Deregulation Bill
Will Visit Stations

Congressman Bereuter suggested a visit to a TV station
to look at the operation and get better insight into what TV

does to support the community. Gary Nielsen promptly of
fered an invitation to visit KETV and otherOmaha stations

in the near fulure.

Bereuter said he feels radio and newspapers have treat
ed him "better than I deserve”: however, in the last 14

months, he "has been offered oniy two and one-half min

utes every two weeks by TV.”
The exchange lasted wel l over an hour. Group members

agreed the meeting was worthwhile, and if not imme
diately helpful, would be helpful when dealing with broad
cast matters in the future.

On Wednesday, Jan. 3, a committeeof Nebraska Broad
casters called on Congressman Doug Bereuter in his Lin
coln office.

The group was headed by NBA President Gary Nielsen,
KETV, Omaha, and included Cal Coleman, KHUB, Fre

mont. Chairman of the Legislative Committee: L. Lee
Thomas, NBA Board, KLMS, Lincoln; Jana Pentz-Mc-

Bride, NBA Board, and Bud Pentz, TARPAC Chairman,

KWBE, Beatrice: and Ed Schafer, NBA Managing Consul
tant, Omaha.

Standing Alone
Attention centered on Bereuter's reluctance toco-spon-

sor the broadcast de-regulation bill (H.R. 2382), particu
larly in view of the fact that Representatives Virginia Smith

and Hal Daub have agreed to be co-sponsors.
Bereuter's reluctance centers on reservations about

television and the fact that H.R. 2382 prohibits the FCC

from requiring licensees to provide news, public affairs or

locally produced programs. Also, he is concerned, iie
said, because the measure "gives the FCC no control of

the amount, length or frequency of commercial an
nouncements."

It fs the Congressman's feeling that sufficient competi
tive pressure bears on radio, but this factor is not present
for TV, particularly in the rural areas of Nebraska. It is his

belief that deregulation in the airline, trucking and bus in

dustries has had a negative effect on rural Nebraska and

he does not want this to happen to "the public airwaves”.
Bereuter is quite frank about is philosophical disagree

ment with H.R, 2382 "as far as TV news coverage is con

cerned". Members of the group addressed his concern by
informing him of the necessity for broadcast outlets to
serve their communities or else suffer at the hands of view

ers and listeners. Also, he was informed that these outlets

would still be subject to audit under governmental reguia-
lions.

Radio managers in the group confirmed that news is a

valuable program addition and that in many cases news
coverage has increased since some deregulation of radio
has taken place. All agreed it is necessary to lift the heavy
burden of paperwork now needed to comply with regula
tory requirements.

Editor’s Note

Radio: 75% of station and sales managers in a
Torbel Radio survey said they believe news
programming is an important factor in getting their
target audiences to listen to them. 45% said their
news departments are making money. 92% employ a
nevjs director and average of three newscasters. The
"typical" newscaster is 29. has seven years
experience, and makes $13,124 per year.
TV: Since 1950, time devoted to news

programming on network TV has increased steadily:

Hours of

Network

Programs
per Week

Hours of

News

Programs
per Week

News Shows

As Percentage
of All

ProgramsYear

1950 3%

10%

13%

(Nielsen, NTi Ratings Reports, 2nd Sept, each year)

75 2.25

1961 200 19.25

37.501982 300

The Public. 90% of 309 respondents to an October
survey in Austin, TX, said “the media provide me with
more information than I need to know” (Broadcasting
magazine, Dec. 5), This attitude has been found in
other listener/watcher surveys.

25 Groups Ask FTC For Changes In Alcohol Advertising
The FTC. A group of 25 national organizations (led by

the Center for Science in the Public Interest) has peti
tioned the Federal Trade Commission to tighten regula
tions on alcoholic beverage advertising and totally ban

ads aimed at youths and problem drinkers.
The petition asks the FTC to:
— ban all broadcast and print ads aimed at or reaching
large numbers of problem drinkers.
— require remaining alcohol ads to be banned or bal
anced by "responsible messages concerning the health
effects of alcohol or recommending alternatives to

alcohol."

— ban youth-oriented marketing efforts such as spon
sorship of rock concerts and beer-tasting parties on
college campuses, promotion of athletic events, and
give aways of tee-shirts, hats and other paraphernalia.
— ban youth-oriented promotional activities by current
or former athletes, show business or music celebrities

(and also youth-oriented ads that feature prominent

athletes and "give the message tliat beer goes hand-in-
hand with a winning athletic performance and gaining

Continued next pagepeer approval").



There is no one kind of listener for any format. There are

four groups of country fans, three groups of news/talk
fans six groups of AOR fans, etc. Each group or segmen
is reached with different programming and promotional
campaigns.
The study also debunked some longstanding assump

tions. It found groups of nostalgic fans who are not nostal

gic for the “good old days”; trendy, sophisticated country
fans; intellectual, information-oriented AOR fans and
beautiful music fans who like personalities, jingles and
contests.

As one country station promo says, “Lots of people are

listening to us in their Gucci’s”.

Petition co-signers include Action for Children s TV, the
National Coalition of TV Violence, and former FCC Com
missioner Nicholas Johnson.
NAB. The NAB has joined the National Commission

Against Drunk Driving now being organized to focus
efforts on combating drunk driving nationwide.
The NAB says it will “aid and support local stations in

their campaigns against the national tragedy.” Efforts will
include PSAs, sponsorship and support of local educa
tional and awareness programs, and endorsement of get-
tough measures against drunk drivers. The NAB Execu
tive Committee has directed NAB’s radio and TV depart
ments to establish a clearinghouse for anti-drunk driving
spots, programs and resource materials.
WBA. Wisconsin Broadcasters President Tom Bolger

has appointed a Committee for the Responsible Use of Al
cohol. It will:

— review activities by state broadcasters who are cur
rently airing announcements on the responsible use of
alcohol.

— work with the WBA Public Service Committee to pro

mote use of association-produced announcements.
— present a seminar on the effect of alcohol advertising
on the public to WBA members.

K-HUB

According to the NRBA Monday Morning Memo,
KHUB, Fremont, stands for K-HUB, the business
hub of East Central Nebraska,

Hands For Hire
RANDALL READ, tired of Seattle’s rain, wants job in

news/announcing at small Nebraska station. Will do other

work. Eight years experience includes organizing, manag
ing and directing news department; talk show host; disc
jockey. POB 20456, Seattle, WA 98102. (206) 329-2676,
DONNA WILLIAMS seeks job that would utilize

CRT/PBX/receptionist/adding machine/caiculator ex
perience. Employed at KMTV 272 years scheduling com
mercials. Has recommendations from Roger Ottenbach
and Operations Manager Art Jacobson. Laid off when job
combined with another. 5156 S. 150th Plaza, Omaha

68137. (402) 895-2165.

WALTER J. GIBBS wants broadcasting or public rela
tions job in Omaha area. News Director KYNN/WOW last
five years. 30 years experience in all phases of program
ming, production and news (City Hall beat, co-anchor,
sports director, assignment editor, music director, etc.).
Supervised interns 12 years. 5033 S. 92 St., Omaha 68127.

(402) 331-6391.

Oldies but Goodies...

KOLN-TV, Lincoln, is 30 years old Feb. 18.
(Beginning this month the Modulator will list sta
tion anniversaries for 25, 30, 35, etc. years.)

Format Survey
A recent survey indicates radio plays a major role in the

lives of most of its listeners, and almost three-fourths of

the 1,300 survey respondents agreed that “something very
important would be missing from life” if they did not have
radio.

Format

The study, commissioned by the NAB, was conducted
by Reymer and Gersin Associates of Detroit. Among the
findings:

Beautiful music fans do not just want background
music. They are emotionally involved with their favorite
stations and are extremely loyal.

While many believe Album Oriented Rock (AOR) fans
are non-conformists, they actually follow the lead of their

friends more than any other group when choosing a
station. They are most likely to listen with their friends and
they think of themselves as music experts who know more
about music than most people. They like traditional hard
rock far more than new wave music.

Like AOR fans, contemporary hit radio fans, want an un
predictable, trendy-sounding station but have less ego-in
volvement. Their listening is more personal and more one-
on-one.

Adult contemporary fans want a station that does not
demand too much of their attention — a cheerful compan
ion that avoids obtrusiveness.

Country fans want a more traditional, folksy station. It
would “take a lot” to switch them from their favorite.

Nostalgic fans think a lot like AOR fans. They are older
generation music experts, quite unlike their peers who
prefer beautiful music.
To news/talk fans, radio is the authority. They want

someone serious they can “look up to” and are the med
ium’s most unique listeners. They do not listen to be

cheered up, unwind or take their minds off problems. They
listen to engage their minds.

Full-service fans seek the same intellectual stimulation

that news/talk fans do — practical information, commun
ity involvement, self-esteem and things to talk about. They
just do not feel quite as strongly about these things as do
the news/talk fans.

Signing On...And Off
OWNERSHIP CHANGE ACTION

KSRD(FM) Seward (Lincoln) (96,9 mhz, 100 kw, HAAT; 610 ft. — Granted assignment of
license from KSRD Radio Co. to MusicRadio of Nebraska for $864,000. Seiler is general
partnership of Mel Wheeler Inc. (80%) and Herman Lee Reavis (20%). Mel Wheeler Inc
also owns WSLC (AM)-WSLQ (FM) Roanoke, Va.: KDNT (AM) Denton, and KDNG-FM
Gainesville, both Texas; WSIL-TV Harrisburg, I II., and KPOB-TV Poplar Bluff, Mo,
Reavis is general manager of WSLC (AM)-WSLQ (FM). Buyer is owned by Donald
Cavaleri (60%) and Stephen Kushner (25%), Cavaleri was previously general sales man
ager WPGC-AM-FM Morningside, Md. Kushner is currently program director at WB2Z
(FM) Pittsburgh. Action Nov, 23.
NEW STATION APPLICATION. FM
Kearney — Stephen G. Kafka seeks 102.3 mhz. 1.5 kw, HAAT: 250 ft. Address; 1235 M
St., Aurora, Neb. 68818. Principal also owns KIAE (FM) Aurora. Neb. Filed Dec. 2
FACILITIES CHANGE APPLICATION, FM
WOW-FM (94.1 mhz) Omaha — Seeks CP to change TL; change HAAT to 1,538 ft., and
make changes in ant. sys. Ann. Dec. 8.
CALL LETTER APPLICATIONS

New TV: KSBN Dakota Broadcasting Co. Inc., Scottsbiuff, Neb
Existing TV: KBGT-TV KCNA-TV Albion, Neb.

ALLOCATION ACTIONS

McCook, Neb. — Effective Feb. 27, granted ch. 16+ to McCook; its second commercial
TV assignment. Petitioner: Jerrell E. Kautz. Proposal originally requested ch. 14, which
conflicted with assignment on co-channel at Hays, Kan. (MM83-227), Report andorder
adopted Dec. 9.
Omaha — Effective Feb. 27. granted ch. 54 to Omaha: its sixth commercial TV assign
ment — it has 2 noncommercial services. Petitioner: Harry C. Powell. (MM83-381).
Report and order adopted Dec. 5.

Quiet Time

On a holiday at one Detroit station a DJ locked
himself out for 45 minutes. WORS-FM broadcast si

lence for three-quarters of an hour. Dozens of listen
ers called local officials, fearing that the announcer
had died. The announcer said, “I stepped out into
the lobby... before realizing I’d locked the keys in
side the studio.” Asked If his station manager called
to complain during his absence, the DJ said, “Who
knows? I was outside.”



Calendar
Education acted illegally when

It went into closed session last January to discuss a boiler
repair bid. Alan E. Peterson, attorney for Media of Nebras
ka, says. It is an opinion that the news media should wel-
com because it affirms thoroughly the basic principles of
the open meetings law.” The Public Meetings Law, passed
by the Legislature in 1975 and amended slightly last year,
says the formation of public policy is public business
and may not be conducted in secret.” The law allows pri
vate, closed door discussions of contract negotiations,
real-estate purchases, litigation, deployment of security
personnel or devices and allegations of criminal miscon

Feb. - KRVN “Trees promotion.

Feb. 16 NBA Board Meeting, Lincoln.
NBA Hall of Fame-Legislative Dinner. NBC Center
Lincoln, 6 p.m.

Feb. 23 — NAB Political Advertising Video Conference.
Noon - 4 p.m., 655 N. 108 Ave., Omaha. Call (800) 368-
5644.

March 1

Primary.

March 1 - 3 — Country Radio Seminar, Opryland Hotel
Nashville.

March 6 - 7 — NAB Executive Committee Meeting, NAB
Headquarters, Washington, D.C.

March 13-15 State Association Presidents and Execu
tive Directors Conference, Marriott, Washington, D.C.

March 16 — Partisan and nonpartisan filing deadline for
Nebraska Primary.

March 26 — Certification of candidates for Nebraska Pri
mary.

April 4 — Last day to publish notice of Primary election.
April 13 - 20 — Anticipated adjournment of Nebraska Leg

islature.

May 14 — Primary election.
Stations with a downlink — Promotion ideas from BPA

sponsored by Wold Communications, fourth Friday
each month, 11-11:30 a.m. CST. Closed circuit via

satellite. Westar IV, Transponder 10D.
All Nebraska stations — Did you place the Annual Issues

Programs List (radio) or the Annual Problems/Pro
grams List (TV) in the public file on Feb. 1?

All stations having 11 or more employees — Post OSH A

Form 200 (log and summary of occupational injuries
and illnesses) during the entire month of February.

All stations — Be sure your staff is performing EBS tests

weekly and noting them in the station log.

— Incumbent filing deadline for Nebraska

duct. It also allows private discussion “for the protec
tion of the public interest or for the prevention of needless
injury to the reputation of an individual.”
LB395, the 1983 holdover bill to impose the state sales

tax on business uti lity purchases, was killed 35-5 Jan. 11.
ETV Grant. The Nebraska Educational TV Network has

been awarded a $500,000 grant by the National Endow
ment for the Humanities. KUON-TV will use the money to
buy equipment and establish endowments for local
humanities-program production. KUON is expected to
generate three dollars from non-federal sources for each

dollar of federal money. KUON was featured in a fullpage
story in Broadcast Week. The story said, “The heartland of
America is making some interesting ventures into new TV
technologies. AGRI-VIS, an agricultural video information
service and HI-VIS, a similar service for the hearing im
paired, are being broadcast on all nine stations in theNTV

Network. The Nebraska Videodisc Design/Production
Group, made up of about 10 TV professionals, claims to
have produced more interactive videodiscs on a wider
variety of subjects than anyone else. Six years ago, the

network was commissioned by the Corporation for Public
Broadcasting to undertake a series of research and design
activities on behalf of public and instructional TV.”
Governor’s Request. Gov. Robert Kerrey wants a

$900,000 increase for NETV in 1984 ($4.9 million com
pared to $4 million in 1983). The Governor says, “More and

more, telecommunications is the conduit for our transac
tions. I firmly believe Nebraska has the potential to be a
world class center in telecommunications.”

SCA Update
The Florida Broadcasters newsletter says, “Our projec

tions indicate that for some stations, subcarriers may

generate more revenue than the main channel AM or FM
programming. In major markets, somesubcarrierservices
like the Physicians Network and Bonneville Radio Data
Systems are paying as much as $8,000-$10,000 perstation
per month in lease fees. A station could generatesubstan-
tial cash flow with alimitedamountof investmentand little

upkeep. In medium sized markets, prices can range from
$1,000-$2,000 per month; in small, single station markets,
subcarriers have been leased for $250 to $350 a month.”
The NRBA warns, “Keep your eyes wide open when

leasing your SCAs and be concerned about main channel
degradation. You’d better have a darn good engineer.”
NRBA suggests leasing FM subchannels “on a revenue
sharing basis to someone who’ll put them to their highest
use. Lease it to the pros. If someone says there’s oil under

your transmitter, are you going to wildcat it yourself?”
Communications attorney Michael McCarthy advises
“Don’t lock yourself into lease arrangements for any long
er than 5 years. Demand a fixed rate of return and some

profit participation. Leases should specify the equipment
that will be used and exactly how the SCA operation will

be implemented. Leases should provide your right to
terminate if things aren’t working out... You’ve got to pro
tect your main channel.”
UAW. The United Auto Workers have applied for 24 low-

power TV stations to create the base for their own TV net
work.

Nebraska News
Open meetings law affirmed. The Nebraska Supreme

Court has unanimously agreed with a lower court ruling

A dissenting opinion. In a letter to the Legisla
ture’s Education Committee, self-appointed tax

payer's watchdog Ed Jaksha says, “I write to offer
testimony on LB 645, which proposed to expand the
operation of the State communications network.
The obvious intent is to increase the size and scope
of the network which will increase the cost to the

taxpayers. I agree that the network brings some fine
programs.. . but the word “noncommercial” used in
the bill is a misnomer, inaccurate and incorrect. We

all know that much of the programming is paid for by
business groups; their names are used quietly and
in a dignified manner, but the usage is ‘commercial’
and attributes credit to those names. We are playing
political games with terminology. It is also obvious
that the State network is competitive with privateiy
operated TV and radio business ,and it is improper
within the philosophy of a free enterprise system for
the State to expand its State network which has little
to do with the business of governing. Regarding the
Governor's $900,000, how do we control taxes by
spending more for things that are not government
and which compete with the private sector?”

Zachary’s Old Job Filled. Craig Vance became Vice-
President and Station Manager for WOWT, Omaha, Jan. 1.

The position had been vacant since Ed Zachary was
named President in January 1981. Vance has been Vice-
President and Controller for KAKE-TV, Wichita, KS, and

Continued next page



Controller for KRON-TV, San Francisco. WOWT, KAKE
and KRON are Chronicle Broadcasting stations.
WOWT Retirement. Bill Templin, Controller for WOWT,

retired Dec. 31 after more than 33 years with the Omaha
station. Templin began his career as Office and Account
ing Manager in 1950, became Business Manager in 1972,
and Controller in 1981.

It’s a boy. Gregory John Walklin was born Jan. 3 to
Karen Walklin, Director of Promotion and Public Relations

for KOLN-KGIN-TV, Lincoln-Grand Island; and Larry
Walklin, General Manager at KRNU, Lincoln, and NBA
Treasurer.

Competitors Unite. Omaha’s three commercial TV
stations are cooperating to make television history.
KETV (ABC), WOWT (CBS) and KMTV (NBC) are pre

paring a documentary highlighting 35 years of TV in Oma
ha. It will be a one-time event, partially taped and partially
live, presented at Omaha’s Orpheum Theatre Aug. 22.
Tickets will be sold to the general public and the show will
not be televised.

The documentary’s producer, Arlo Grafton, is inter
viewing Omaha TV pioneers. Anyone with film or memor
abilia dating from 1949 to 1960 should contact him at

10125 J Street, Omaha 68127. Phone: (402) 592-7230.
Chairmen of the event are station General Managers

Roger Ottenbach, Ed Zachary and Gary Nielsen. Each sta
tion is contributing facilities, historical film and other
resources.

Zachary says the project “will serve to document televi
sion’s positive influence on the Omaha community.’’

Industry Briefs
Mann says no to Arbitron. NRBA President Bernie Mann

has declined a nomination to the Arbitron Radio Advisory
Council (ARAC). Mann says "...my duties...as NRBA
president require all the time and attention I can muster.

I would (also) find it difficult to serve... in view of Arbi-

tron’s inflexible resistance to the Radio Advisory Council’s
suggestions regarding Arbitrends.” The Council believes
“the issuance of ratings information on a monthly basis
has the potential of causing severe market confusion re

sulting in grievous harm to the entire radio industry.” Ar

bitron is going to issue Arbitrends despite industry dis

pleasure.

Public radio. According to the Smail Market Radio
Newsletter, friction between commercial broadcasters

and public radio-TV has been reported in South Dakota
and Minnesota. SMRN says non-commercial broadcast
ers are stepping up their sports and other mass appeal
programs and becoming more aggressive in soliciting
grant money from regional and local advertisers. The
matter came up for informal discussion at a South Dakota

Broadcasters meeting. A Minnesota broadcaster said a
non-commercial college station asked him for a dub
of one of his advertiser’s jingles. The college station
wanted the dub to introduce a program the commercial
station’s advertiser had underwritten. Broadcast Week

reports the Minnesota News Network, a satellite-delivered
commercial service under the auspices of Minnesota
Public Radio, has signed Eastman Radio as its national
sales rep. MNN, which began January 1982, now serves39
radio stations.

Porno politics. Larry Flynt has announced plans to use

the “no censorship” provision governing political ad
vertising to show X-rated political spots in support of his
presidential candidacy. The FCC is expected to head Flynt
off with a “clarification” of political broadcast laws. NAB’s
First Amendment Committee would like a repeal of laws
requiring broadcasters to carry political advertising,
pointing out that the Flynt incident underscores the inher
ent unconstitutionality of these laws.

Lifestyle rate card. WQUE-AM, New Orleans, has created
a “Lifestyle” rate card to simplify sales terminology. It

describes activities taking place while a spot is airing.
General Manager Phil Zachary says many clients had
problems discerning between AAAA and AAA time. Now
they are calling to request “three ‘Working Women’, four
’Headin’ Home’, and six ‘Party Time’ spots.”

Joint effort. The NRBA and NAB have announced they
will work together on legislative matters and ask their
Boards of Directors to combine the NRBA Radio Conven

tion and the NAB Programming Conference in 1984.
Radio exclusive. The NRBA has invited the 1984 Presi

dential nominees, through both major national political
parties, to participate in a radio-only broadcast debate
next autumn.

TV sound. After a five-year search, the Electronic Indus
tries Association Multichannel Television Sound Commit

tee has recommended a single stereophonic sound sys
tem for U.S. television: the Zenith Radio Co. transmission

system and the dbx Inc. noise reduction system.
Syndicators. Almost all radio stations carry syndicated

programming according to a survey of more than 500
radio station managers conducted by Torbet Radio
(NYC). Forty-two per cent of the station managers said
syndicators are unaware of station formats: 26% said syn
dicators lack marketing support for the shows: 16% de
scribed syndicators as "too pushy”. One third rated syndi
cated programming quality as average or worse, while
16% said it was excellent. One third said the programming
“sounds canned.”
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