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App Advertising is exploding with new channels, 
platforms and ad formats emerging all the time. Use 
this guide to discover how best to adapt and keep 
ahead of the competition. 
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Introduction
The app advertising market is becoming increasingly sophisticated with programmatic buy-
ing, native ads and exchanges providing better ways to deliver advertising to mobile devices.
In such a dynamic area, it is vital for marketers, developers and publishers to get a better 
understanding of the various options and approaches. Use this guide to discover just how 
important these new formats are – and what you can do to keep ahead of the competition. 

This guide was produced by the team at YeahMobi working with the team at mobyaffiliates – 
the mobile advertising marketplace. 

This guide covers the following five topics:

1. Dos and Don’ts of an Interstitial Ad Campaign 

2. Boosting App User Growth – by Shirley Lin

3. How Chinese mobile game developers are investing in 

international user acquisition

4. 5 Tips for Mobile Affiliates from YeahMobi

5. How Cultural Awareness in App Advertising Creative 

Can Boost Campaign Success

About YeahMobi 

YeahMobi  is a leading mobile marketing platform with Native Ads monetization solutions for app 
developers. The platform offers simple integration and allows app developers to better control ad 
displays and maximize ad revenue. YeahMobi has vast ad resources with 500+ direct advertisers 
from across the world and is integrated with top ad networks.

Learn more at yeahmobi.com

http://www.mobyaffiliates.com/mobile-advertising-networks/yeahmobi-ads/
http://www.mobyaffiliates.com/
http://www.mobyaffiliates.com/mobile-advertising-networks/yeahmobi-ads/
http://www.yeahmobi.com/
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Dos and Don’ts of an 
Interstitial Ad Campaign
Mobile native advertising is helping advertisers to better reach audiences on mobile devices. 
The ad formats available are shining a light on the path to mobile internet business growth, 
and recent developments in mobile native interstitial ads have helped app and game develop-
ers get more installs and better post-install engagement. So in terms of marketing products 
in the mobile-focused industry, what are the best ways to optimize interstitial ad displays? 
And how can mobile native interstitials help better engage users?

Here are the key DOs and DON’Ts for implementing mobile interstitials. Whilst tips and 
guidance on native advertising are getting covered more and more in tech media, mobile na-
tive ads need a bit more exposure. Where native advertising (as a form of branded content) 
revolves around advertising via media channels like Buzzfeed, mobile native advertising is 
about fitting in with the myriad app formats and functions available. The two are quite dis-
tinct. So here are some tips for getting the most from interstitial ads.

YeahMobi interstitial ad format

DO!
Test, test, test, refine and test some more. Running A/B testing on interstitial display cam-
paigns can help you optimize ads for your audience, and ultimately increase installs. It seems 
obvious and sounds easy, but it does take time. Putting in the effort to make sure your ad 
content does the best it can can pay dividends. At the same time, if users are clicking on one 
ad more than the other then it means they like that advert more. If you can increase the CTR 
on your ad displays, then it means you are showing things that potential users enjoy and you 
are more likely retain those users and increase revenue in the long run.

Learn more at yeahmobi.com

http://www.yeahmobi.com/
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Running A/B testing on interstitial display campaigns can help you optimize ads

Get the timing right. Mobile native ads should blend in seamlessly with apps, and for inter-
stitial ads this means timing ad impressions at moments when they can best engage the user. 
Think about your ads from your users’ perspective. If they have a moment when they are 
concentrating on an app’s core functionality, such as a high-point in a game or clearing files in 
a cleaner app, an interstitial could be distracting. But if a user has a moment of rest in an app, 
such as when waiting for a new level in a game to load, or a mobile web page to load, display-
ing an interstitial can help fill the void. Think about when you, as a user, might be happy to see 
an ad and your users are going to be more likely to engage with your ads.

Focus on the content of your campaign. Developing strong and effective content with 
eye-catching headlines and imagery can make ads instantly seem like a formal and legitimate 
part of the app’s that display your content. Mobile native ads work so well because they send 
only advertising information and links into the coding of multiple apps, so that information 
is packaged and formatted in accordance with each app’s style. And therefore ads automati-
cally have the ‘seal of approval’ of the publisher and engage with users by providing content 
that should be as valuable as other app content.

It’s worth taking the time to really hone content than can appeal to a diverse audience and 
offer them something. For example, if you are promoting a tool app, sending a clear and con-
cise message about how the type of tool can help end users could be valuable information. In 
this case, if the interstitials pops up between game levels, when the user is resting, the user 
could learn something about how to optimize their mobile device.

DON’T!
Settle down with the same content. When you integrate with native interstitials, you will 
face myriad options for what category your ads are and what your targets are, whether that 
means targeting game users or fans of health and fitness, shopping, education as well as 
optimal times to target users. These options offer huge potential for optimizing ad display 

Dos and Don’ts of an Interstitial Ad Campaign

Learn more at yeahmobi.com

http://www.yeahmobi.com/
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to improve relevancy for users, interest and ultimately the potential to lead to better install 
quality. But once you’ve found the right campaign settings, it’s still important to remember 
that tastes change. Although native ad platforms do a lot of the heavy work in precisely 
matching the right content with the right user, if those users keep seeing the same content 
on interstitials they tend to tune out. Just as testing is important, it is important to revise ad 
copy and even optimize imagery throughout a campaign.

Mobile native interstitials have the potential to offer huge benefits
Mobile native interstitials have the potential to offer huge benefits to users, advertisers and 
developers. They offer users a better experience if timed right, and they offer advertisers 
more attention and better ROI. But integrating interstitials can mean a walking a fine line. 
If you carefully avoid some of the pitfalls and succeed in areas that work well then you can 
optimize the way your ad campaign drive more business, giving you stronger opportunities 
for growth in the future.

Next page:  Boosting App User Growth – by Shirley Lin

Dos and Don’ts of an Interstitial Ad Campaign

Learn more at yeahmobi.com

http://www.yeahmobi.com/
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Boosting App User Growth – 
by Shirley Lin
YeahMobi is a mobile advertising network and user acquisition platform. Shirley Lin is the VP, 
Global Business Development at YeahMobi – a division of NDP Media. Based in San Francisco, 
she is responsible for international marketing and setting up branch offices including US, Europe 
and Latin America.

In this article Shirley provides app marketers and developers with some useful tips to help them 
boost their app user growth.

Boosting App User Growth
If you are selling a product or service and running a marketing campaign, then your most 
pressing question is ‘how do I get more quality customers’? Digital marketing is offeri ng more 
and more solutions to businesses seeking growth, but what are the best for your business? 
There are a few key ideas that should help you navigate the sometimes rocky and always 
evolving commercial landscape.

1. Get sexy with ad tech! 

Ad Tech is getting sexy. There is lots of tech to choose from that can give you excellent feed-
back on your campaigns. More and more marketing platforms are utilizing real-time bidding 
(RTB) technology to get to know their users and provide more accurate targeting. Tracking 
tools help advertisers assess KPIs, and adapt campaigns to optimize return on investment 
(ROI). YeahMobi‘s tracking tools have helped a host of advertisers and developers improve 
their marketing campaigns, reacting and optimizing in real-time. There is lots of exciting 
technology available to maximize campaign performance.

Boosting App User Growth – by Shirley Lin

Learn more at yeahmobi.com

http://www.yeahmobi.com/
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2. Own your users

Find users, build a connection and keep them. Technology is capable of offering lots of solu-
tions for getting new customers for your apps. Behavioural modeling solutions used in RTB 
can help advertisers target new users. Tracking technology can help advertisers re-target 
and re-engage lapsed users. But human experience and judgement are also crucial aspects 
for maintaining the connection between advertiser and user. Being able to assess specific 
cultural needs and adapt to trends in local markets can give advertisers the edge in boosting 
user life-time value (LTV). Localization is an important part of developing campaigns that 
respond to specific needs and strengthen bonds.

3. Read your Reports

It is important for advertisers to use the right KPIs to help optimize campaigns. How many 
clicks are you getting (and paying for)? How many downloads, installs and activations? What 
are the results in different areas? Knowing how your campaigns are doing will help you 
develop them to get an ever-improving ROI. You can start off with smaller campaigns, and 
test them before going on to making bigger advertising investments. It’s important to invest 
wisely; invest in the right campaigns and traffic sources that fit your needs and give you the 
best ROI.

4. Get Personal – Target Devices Accurately

Tailor your ads to suit users’ needs. Device targeting technology is making it possible to tailor 
marketing campaigns in new ways. RTB is also offering huge potential for optimizing ad 
placements, and providing advertisers with better pricing models and more relevant place-
ments in their campaigns. These tech developments in mobile marketing can make it possible 
to contact customers at the right time, right place and through the right medium. If your 
customers use iPhones, contact them via iOS. If you use Android and you get adverts for apps 
that are only available on iOS, not only is it annoying, you’re also not going to buy into those 
ads. And neither are your customers. It’s important to make your ads appropriate.

5. Multi-Task by Multi-Platforming

Multi-platform marketing means gearing campaigns to work on several media platforms, 
such as TV, web, mobile and even billboards all at once. Customers use a variety of mediums 
throughout their day, so as an advertiser it is wise to be present on all of them. Although 
mobile is growing, traditional marketing like TV is still a huge medium for ads and is doing 
a come-back for gaming advertising in particular, so why not use both? The Chinese social 
media app Momo has a TV ad plastered across Chinese stations, and Chinese games adver-
tisements have been seen on billboards in New York. Having a presence on more than one 
platform can help you cement your product in the minds of your customers and users.

Boosting App User Growth – by Shirley Lin

Learn more at yeahmobi.com

http://www.yeahmobi.com/
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There is no one-size-fits-all solution to boosting user acquisition. Solutions have to be tai-
lored to the specific circumstances of an advertiser’s campaign depending on the campaign 
goals. These ideas hope to show a few tricks that have helped many advertisers get more 
users. But traits such as flexibility, experience and precision will help too, and combined with 
new marketing avenues, the future looks bright for advertisers and customers.

Next page:  How Chinese mobile game developers are 
investing in international user acquisition

Boosting App User Growth – by Shirley Lin

Learn more at yeahmobi.com

http://www.yeahmobi.com/


9

How Chinese mobile 
game developers are 
investing in international 
user acquisition
The Chinese domestic app market is notoriously difficult to succeed in for independent app de-
velopers. The Chinese app market is gigantic with smartphones expected to reach 47% pene-
tration of the population next year. But without the backing of larger companies such as Baidu, 
Tencent, 360, local indie mobile game developers often struggle to acquire players in China.

In order to thrive, many Chinese games developers are turning to international markets with 
a different ecosystem. Overseas game revenues for Chinese-based developers increased 
366% in 2014.

At the same time, the Chinese indie game developer environment is blossoming. In China in 
2014 the amount of games developers increased 83% over the year, from 11,600 in January 
to 21,300 in November. China saw almost 17,000 mobile games produced, and that number 
is expected to rise in 2015.

The number of games developers in China is growing rapidly

Source: TalkingData (2014)

How Chinese mobile game developers are investing in international user acquisition

Learn more at yeahmobi.com

http://www.yeahmobi.com/
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Getting users for games in China, however, is not so easy. There is a lot of competition be-
tween app stores in China so it is difficult to direct players to a consistent download source. 
Google is all but banned in China, and app downloads come through major app stores such as 
Baidu, Tencent and 360.

For Chinese developers the overseas market is very attractive. The international markets can 
offer Chinese developers more variety. Chinese developers can choose to target high-quality 
paying users in US, UK, France and Germany (which get 6x higher eCPMs on ave. than most 
other countries – data from YeahMobi Native Ads Platform).

Alternatively, Chinese developers can target regions known for high conversion rates such 
as Brazil, Russia, India and other Southeast Asian countries. The volume and the variety of 
paying habits of users make all these regions appealing to developers.

So how does an indie developer, especially a Chinese indie developer, boost business by 
promoting internationally?

App marketing companies are playing a large role in user acquisition. And now, marketing 
companies like YeahMobi offer simultaneous monetization and user acquisition.

There are programs out there to help developers of all sizes expand their user base and boost 
direct monetization. At ad:tech New Delhi, YeahMobi announced its App Developer Boost 
Program. The program aimed to offer qualifying app developers more user and gamer installs 
as they monetized, without charging advertising costs. The more their apps monetized the 
more users they would acquire.

Getting that extra help with user acquisition while you are developing revenue could be a 
huge benefit to start-up app developers, especially Chinese mobile games developer compa-
nies. These types of program aim to disrupt the mobile marketing industry by changing the 
dynamic. Instead of first investing in user acquisition at great cost and then working hard to 
optimize ways an app can bring in big business, app developers can ensure they gain users 
and grow revenue simultaneously.

Learn more at yeahmobi.com

How Chinese mobile game developers are investing in international user acquisition

http://www.yeahmobi.com/newsshow-24-545-1.html
http://www.yeahmobi.com/newsshow-24-545-1.html
http://www.yeahmobi.com/
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This dynamic of helping businesses with two of their major aims is possible because of better 
ad integration and formatting. Developments in ad technology platforms mean that plat-
forms can cater to both the advertising and the monetization needs of app developers.

Improved ad formats also mean a better experience for end users. App and games develop-
ers can focus more on adapting to their user’s tastes and developing their products to offer a 
better UX. Developers can get more control over integrating ads. Instead of offering banner 
ads that conform more to ad network designs and standards, developers can ensure that ad 
content fits the overall format of their own apps and games.

How is this app migration affecting the marketing industry?

As mobile ad technology develops in 2015, the industry is seeing better quality ad displays 
in the form of mobile native advertising. Mobile native ad platforms can help app developers 
get better engagement and more downloads from users. At the same time these platforms 
offer potentially huge revenue in monetization.

Programs like YeahMobi’s Boost Program offered an excellent opportunity for Chinese app 
start ups to achieve international success and recognition. YeahMobi’s App Developer Boost 
Program was also open to developers globally looking to boost their business.

More app developers promoting internationally also means higher marketing budgets for 
the international marketing community. Chinese games developers are also highly focused 
on the potential that mobile marketing and new ad formats offer – this is good news for 
platforms developing strong advertising ROI metrics and for app publishers across the world 
wanting to maximize monetization.

Next page: 5 Tips for Mobile Affiliates from YeahMobi

Learn more at yeahmobi.com

How Chinese mobile game developers are investing in international user acquisition

http://www.yeahmobi.com/
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5 Tips for Mobile Affiliates 
from YeahMobi
Lena Liu is Director of Affiliate Management at Yeahmobi, here she shares some of their tips for 
successful mobile affiliate marketing.

YeahMobi’s Affiliate bonus competition has come to a close, and our affiliates did a great 
job. More than 100 affiliates hit their bonuses.  We want to congratulate everyone on your 
achievements and applaud you for your hard work. We’ve seen a lot of trends pushing affili-
ate marketing to new heights. YeahMobi is NDP Media’s flagship brand and is currently the 
world’s largest user acquisition platform. We have a broad network of affiliates and provide 
excellent offers and helpful support to help businesses reach their goals.

We’ve analyzed some of the trends in mobile affiliate marketing and have 5 tips to help new 
affiliates improve, and to keep more developed affiliates at the top of their game.

1. Keep up with affiliate forums

To stay ahead of the curve it’s essential to know where the curve is. Affiliate marketing fo-
rums are an excellent source of information on the latest trends in the industry. They’re also 
a good place to get to know other affiliates and network. Forums like stackthatmoney (paid) 
and warriorforum (free) are both well-known and popular. They’re also a great starting place 
for getting a handle on the industry.

2. Research Affiliate Networks and get close to your Affiliate Manager

Affiliate networks will bring you offer volume as well as the latest professional updates. It’s 
important to research them to ensure that they can offer you the best coverage and offers, 
and the most suitable payouts. Different networks also have different focus areas – Yeah-

5 Tips for Mobile Affiliates from YeahMobi

Learn more at yeahmobi.com

http://www.yeahmobi.com/
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Mobi offers special features such as real-time tracking, a dedicated, experienced account 
manager and convenient weekly payments. Your affiliate manager will also give you the best 
offers, so it’s important to have a good line of communication with her or him. They can be 
your guide so it’s important that you build a good relationship with them.

3. Look for niche verticals

Looking for a unique and profitable corner of the market can be a great way to develop a 
business. It’s the same with affiliate marketing. When you are expanding your operations and 
marketing ads, one strategy could be to find a niche in the market. If you corner it and stick 
with it, you should end up having a very strong knowledge of that market. You then have a 
better chance of becoming a specialist in that field, and making a more sustainable income.

4. Keep an eye out for new offers

The early bird catches the worm! There are lots of new offers out there, but it’s important to 
keep an eye out for them when they first appear. When offers first come out, there often isn’t 
much competition over who promotes them. If you can get an offer in its early stages you’re 
more likely to get better rewards from it, and maximize your income throughout. YeahMobi 
has lots of great offers coming in every day.

5. Competitions and Events

Keep an eye out for competitions like the one that YeahMobi ran in August. They’re a great 
way to push yourself and your business, make some money and potentially win prizes. Going 
to affiliate summits – as with keeping up-to-date on forums – is a great way to network. But 
it’s also a great way to do all those things you just can’t do on Skype. There are lots of exciting 
events coming up, so get out there!

Next page: How Cultural Awareness in App Advertising 
Creative Can Boost Campaign Success

Learn more at yeahmobi.com

5 Tips for Mobile Affiliates from YeahMobi

http://www.yeahmobi.com/
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How Cultural Awareness in 
App Advertising Creative 
Can Boost Campaign Success
Mobile marketing has been a powerful driver behind China’s app and gaming industry, and it 
is helping Chinese startups go global. Marketing companies such as YeahMobi have exploded 
onto the marketing industry by running networks and ad platforms around the world. A lot 
of success has been achieved around Asia – especially East Asia and Southeast Asia, where 
mobile marketing is a must. But as language and taste vary greatly between continents and 
appealing to the general trends in different marketing regions is crucial, localization is par-
amount to running successful campaigns. Designing ad creative that suits local tastes, uses 
local cultural references and optimizes language for the target audience are all essential 
parts of getting better returns on running ad campaigns across the world.

Shirley Lin, YeahMobi’s VP of Global Development advises: 
“Always think about the cultural differences between regions when choosing 
your mobile creative.”

One way to do this is testing different creative to find what works best. In order to optimize 
campaign efficiency and results, advertisers can experiment with content. One method is to 
slightly tweak creative and messaging and then carry out A/B testing on ads with real-time 
data. Facebook, for example, can act as a source showing which ad campaigns are performing 
the best on mobile channels. YeahMobi’s Search & Social solutions are designed to do just that.

How Cultural Awareness in App Advertising Creative Can Boost Success

Learn more at yeahmobi.com

http://www.yeahmobi.com/
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A/B Performance testing for the same game in the same region with different creative

Promoting utility apps tends to involve experimenting with wording. Apps such as cleaner 
apps that improve mobile device performance or anti-virus apps need to communicate their 
functionality clearly and concisely. Mobile game players also have different tastes in differ-
ent regions, so experimenting with banner creative involves appealing to different tastes 
in style. For example, players across East Asia are much more familiar with a ‘busy’ style of 
creative, including much more visual and textual information in a small space. Alternatively, 
a minimal style works better in the European and North American regions. Making cultural 
references is also a valuable technique in developing ad creative. In East Asia, where lots of 
games revolve around classic stories like The Three Kingdoms or Journey to the West, using 
imagery and text that refer to the stories tends to get a strong response.

Creative for a leisure game promoted in Canada left compared with a similar game promoted in 
Hong Kong, Taiwan and Macau Right

Experimenting with imagery and wording is especially important when running global cam-
paigns because you can see how variations perform in different regions of the world and ad-
just your campaigns accordingly. But 2015 is set to present challenges in the quality of crea-
tive in ad campaigns. Quality and standards in marketing are on the rise in Asia. High-quality 
screen shots, creative and user experience is crucial to successful mobile marketing, as users 
are getting access to better quality apps and games, and ads that are more focused on user 

How Cultural Awareness in App Advertising Creative Can Boost Success

Learn more at yeahmobi.com
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experience. The focus on user experience in native ads is driving huge change in the market-
ing industry. This key trend in mobile marketing and user acquisition is set to gain momen-
tum in 2015, and will likely lead to developers and advertisers gaining more control over ad 
placements and better ad integration.

App developers now can get access to better tools that allow them to make ads fit the look of 
their apps. They can also get more control over the content of ads that they display such as 
selecting ad content based on industry verticals to make sure that ad content is appropriate 
for their user demographic. And the interface for using these controls is set to become sim-
pler and more automated. The good news for advertisers is that marketing can potentially 
be more transparent and they can achieve better results. For end users and game players the 
benefits include much smoother use and relative content. High conversions on native ads in 
mobile web platforms and video ads is showing hugely successful returns for advertisers, and 
these two ad units will continue to grow.

Thanks to Shirley Lin, Lena Liu and the YeahMobi team for those useful tips. For more informa-
tion on YeahMobi visit their website here, or check out the YeahMobi profile on our directory.

How Cultural Awareness in App Advertising Creative Can Boost Success

Learn more at yeahmobi.com

http://www.yeahmobi.com/
http://www.mobyaffiliates.com/mobile-advertising-networks/yeahmobi-ads/
http://www.yeahmobi.com/


Find out more at YeahMobi.com

contact@yeahmobi.com |  www.yeahmobi.com

YeahMobi is a leading mobile marketing platform with Native Ads mon-
etization solutions for app developers. The platform offers simple in-
tegration and allows app developers to better control ad displays and 
maximize ad revenue. YeahMobi has vast ad resources with 500+ direct 
advertisers from across the world and is integrated with top ad networks.

• Excellent fill rates with over 6,000 different advert and offer re-
source channels

• Multiple ad formats to give developers ad display versatility and 
UX optimization

• Both straightforward API and light-weight SDK ad integration

FIND OUT MORE

www.mobyaffiliates.com
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