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Introduction: 

1. This lesson is based on the notes on “External Communication and Benefits of 

Communication” 

Instructions 

1. In your Exercise Book, copy the Header and the learning outcome. Make sure that your 

Handwriting is neat and legible. Go through your lesson notes and attempt the Practice 

Exercise in you exercise book. (We will be checking your Exercise Book when you return to 

School) 

 

 

 

 

 

Please read your Lesson notes (resource) and complete the Practice Exercise 85 below. 

  

Resource 85: External Communication and Benefits of Communication 
 
External communication 
 
External communication flows from the internal environment to the external environment.  
Examples of external parties include: customers, potential customers, suppliers, investors, 
shareholders and others. 
 
A  well-thought  out  communications  plan  not  only  defines  the  target  audience,  but   also 
focuses on how to reach them effectively. The goal of external communication is to promote the 
organisation to its’ external parties.  External communication  focuses on spreading news  
and  information  about  the  organisation  to  the  public  or  external  stakeholders.  Figure 1.3 
helps you to understand who the external parties are. 
There are many different ways of external communication. Common  examples  of  external  
business  communications  include  direct  mailings,  financial  records,  press  releases  and 
newsletters. 
 

Subject: Grade 11 Business Studies  

Term 4 

Week 2 Lesson Number: 85 

Date: ___/____/2021 

Unit 12.1:   COMMUNICATION SKILLS AND MANAGEMENT 

TOPIC 1:  INTERNAL RETAINING COMMUNICATION 

Subtopic:     External Communication and Benefits of Communication 

Learning outcomes: At the end of this lesson, you should be able to: 

1. Discuss External Communication and Benefits of Communication 
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Many businesses, for instance, focus on sales as a measure of business success, but public 
perception is just as important. Communication is one way to present a favourable image of  
the  organisation  to  the  community,  clients,  and  potential  investors.  External  
communications such as newsletters, media stories and press releases let the public know  
about  how  the  organisation  cares  for  the  society  it  operates  in.  All these things serve to 
strengthen the public relations efforts of an organisation. 
 
Traditional print methods of communication are still commonly used.  However,  modern  
technology  has  changed  external  communications,  and  the  Internet  has  become  a  valued 
resource and  a  tool  in reaching new customers. Organisations create websites to let people 
know of their products.  Social  media  such  as  Facebook  and  blogs  are  an  easy  and  cost 
effective way to reach target consumer groups. In the long run, the benefits far outweigh the 
risks,  as  technology  allows  an  organisation  to  communicate  with  audiences  all  over  the 
world. 
 
The public impression of an organisation can define the success or failure of the organisation in 
the long-run. One misplaced quote, or badly worded letter will ruin an expensive external 
communications plan.  It also has the potential to affect corporate revenue.  Therefore, 
managers need to undertake and implement external communication carefully. 

 

 

Now attempt Practice Exercise 85 

 

Copy the questions onto your exercise books and write your answers. 
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                                               PRACTICE EXERCISE 85 

 

1. Explain external communication 

2. Explain what the external communication focuses on 

3. Explain public impression 

4. What are the traditional print methods of communication 

 

 

 

 

This is the end of Lesson 85. Next lesson is: 

 Lesson 86: Benefits of effective communication 


