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LESSON 20 
 

 

 

 

 

 

 

Introduction:  

This lesson is based on resource 4 “Tourism in Papua New Guinea” 

Instructions 

1. In your Exercise Book, copy the Header and the learning outcome. Make sure that your 

Handwriting is neat and legible. Go through your lesson notes and attempt the Practice 

Exercise in you exercise book.(We will be checking your Exercise Book when you return to 

School) 

 

 

 

Please read your Lesson notes (resource) and complete the Practice Exercise 20 below 

Resource 20: Tourism in Papua New Guinea 
 
Tourism has become a growing and important part of PNG economy  injecting an estimated  
K1 billion into the economy and supporting 15,000 full time jobs. The government has set up the 
(TPA) Tourism Promotional Authority in 2007. TPA functions as a government statutory body on 
tourism in PNG. TPA than creates partnership with the private sectors to promote tourism. This 
includes; 
•   Hotels 
•   Airline companies  
•   Tour operators 
 
Tourism potential in PNG 
PNG has a vast potential in tourism industry but the government has not allocated enough  
resources into this industry  until  recently  in  2007,  it  set  up the  TPA  and  began  to fund  it.  
Before that, there were tourists visiting PNG mainly as a destination for; 
•  The best diving spot in the world 
•   Ecological Tourism 
 
More recently because of the functions of the TPA, PNG has  seen an increase in tourists in  
these areas; 
•   Sports mainly in surfing and game fishing 
•  Trekking and bird watching 
• Cultural experience like in Mt Hagen show, Canoe and Mask festivals. 
 
Main source of tourist markets for PNG 
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Learning outcomes: At the end of this lesson, you should be able to: 

1. identify and explain how decisions are made in allocation of resources in and PNG 
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Through  the  marketing effort  of  TPA  with  hotels,  airlines,  tour  operators  and  a  concerted  
online marketing,  PNG  is seeing tourists coming from Australia, Europe ,  North  America and 
Japan. 
 
The Importance of Tourism to PNG Economy 
1.  Most  tourists  travelling  to  PNG  are  interested  in  rural,  cultural,  environment  and 
ecological setting of PNG.  It is seen as a major income sources for the rural communities. 
2.  Tourism is very sustainable and gives a viable economic future. It means, it can last for a 
long time after all the mining, gas and oil industries are gone. 
3. Expansion in tourism has a direct positive effect on increase in efficiency in important sectors 
like transport, hotels and accommodation and increase employment. The opposite is also true. 

 

Now attempt Practice Exercise 20 

Copy the questions onto your exercise books and write your answers.  

 

Practice Exercise 20 

 

1. In which areas of tourism does PNG has more potential in attracting tourists? 

2. Why do you think it is necessary for TPA to create a partnership with hotels, airline and tour 

operating firms? 


