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Now you are probably wondering what you can do to have a 
better understanding of your brand.

Well here it is! I will give a quick and easy guide that will enable you
to have a better understanding of your both the purpose of
your business and what your future brand will probably look like.

What purpose those this serve?
In the neaIn the near future, once you decide to get your actual brand created,
by either a DIY project or hire a designer, you will have a good vision
of what you and your business will need.

Think about. Let it sit on your mind for a bit. What is the purpose of your
business? There might be a lot of answers to this questions!

By answering the following questions, you will be able to have some clarity
on what your business is about and how can you bring that to life in a 
visual way
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WHAT’S YOUR BUSINESS ABOUT?

WHICH ASPECTS OF YOUR BUSINESS MAKE YOUR HEART FLUTTER?

WHAT DO YOU WANT TO BE KNOWN FOR?

WHAT VALUES DRIVE YOUR BUSINESS? 

STEP 1:  THE PURPOSE OF YOUR BUSINESS

LET’S GET STARTED
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Now that you have thought about your business and what makes
it unique, we will delve a bit more on who your ideal client is.

This is not about whether your ideal client wear Kate Spade. 
Those details are always good at some point, but we want to really
pin point who this client really is. Is it a woman? A man? A mom? Maybe
you only like working with fashionable couples!

TheThere are a lot of clients out there, for each one of us. Doesn’t matter
what kind of industry, photography, wedding planner, etc. What matters is
that you have a clear view of who your ideal client is and I’m pretty sure 
that you have already worked with her or him!

How will this help me?
Defining your client or even your target audience, will help you 
achieve an AMAZING understanding of what your brand should look like
and and even what marketing strategies you can use to find these clients! 

Go to Facebook or Instagram right now. Search for past clients and really
pay attention on who they are, what they do and what their life is like.

The following questions will work as a guide to define your clients and 
of course, your brand vision as well!
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WHAT TYPE OF CLIENT HAVE YOU WORKED WITH AND THAT MADE YOU
THINK “THIS IS WHO I ALWAYS WANT TO WORK WITH!

WHAT DOES YOUR CLIENT NEED FROM YOU? WHAT PROBLEMS 
ARE YOU SOLVING FOR THEM?

WHAT TYPE OF RELATIONSHIP DO YOU WANT WITH THIS CLIENT?( i.e.
be their friend, keep in touch, have an on going working relationship.)

STEP 2:  WHO IS YOUR CLIENT
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Well now that you have a better idea of who your client is, then let’s
move forward and do the fun part! What is the fun part?  Well the design 
and look of your brand!

Most people tend to believe that their brand should reflect who they are.
The basis for this is because they want the clients to get a feel of them
when they see a logo or the style of the website. I’m NOT against this idea
BUBUT, and there’s a big but here, this is your business! And your business 
needs what? Clients! 

In summary, I always tell all my clients to think of their own clients. I do
take thir own style into consideration but you have to throw in a bif of
what style your clients are usually drawn too. This is important when it
comes to a particular industry like photography or event planning.

Let’s say you are a wedding photographer but you like bright yellow,
tuturquouise, and bright pink! Well both you and the designr need to find
a way to incorporate a bit of that side of you while still projecting and image
of a professional of wedding photographer. 

You see, colors, typography and other elements, play a huge role on how
others perceive you. and humans are visual creatures. Your logo and website
will be the first thing they see so you want to at first glance make obvious
what your business is about!

HOW TO DEFINE YOUR BRAND - WORKBOOK | MAGNOLIACREATIVESTUDIO.COM PAGE 3 

WHAT IS YOUR END GOAL? ATTRACT HIGH END CLIENTS?
INCREASE PRICES? 

WHICH WORDS COME TO MIND WHEN YOU ENVISION YOUR
BRAND STYLE?

HOW DO YOU WANT YOUR CLIENTS TO FEEL WHEN THEY LOOK
AT YOUR NEWLY STYLED BRAND?

STEP 3:  STAND OUT FROM THE REST
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When you work with a designer, this is just some basic questions you
should go through. There a lot more to the starting process. 

Like in any relationship, communication, collaboration and good
feedback is always necessary to reach an AMAZING final product that 
will represent you as an owner and will also represent your business in
a professional way.

LiLike I’ve mentioned before, branding is not just a pretty logo. Is the art
of sending a clear and enticing message in a visual way.

I do hope my little workbook was of some help or that at least it gave you a 
good idea on ways to understand how you want your business to move 
forward.

Don’t give up, you are not alone. We are all trying to thive in the business 
world as business entrepreneurs. It will happen, and it will be rewarding!

Much Much Love,

Sofia from Magnolia Creative Studio
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“She is clothed with strength and dignity,
  and she laughs without fear of the future.”

Proverbs 31:25 

RECAP
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