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KRISTIN JOKER

MISREAD ANGER
Self-checkout machines are designed to be convenient 
but are they?

“Unexpected item in bagging area.”

“Please place item in the bagging area.”

“An attendant will assist you shortly.”

If you can make it through a self-checkout without hearing any of these dreaded sentences, congratulations, you have won a 
battle in the ongoing war of man versus machine. 

I usually win the self-checkout battle except when I buy my coffee cream. Every single time I try to scan the bottle, an attendant 
needs to assist me. While waiting for someone to show up recently, I examined the bottle and noticed that the placement of the 
12-digit UPC code is over a ridge in the plastic bottle. Because of that placement, the scanner couldn't read the barcode numbers 
in the ridge, so they needed to be added by hand. I asked the woman helping me if this happened often. She laughed and said 
there are two products the store stocks that store attendants dread because the scanner cannot read the UPC code. My cream is 
one of those products.

Items that cannot be scanned have to be entered by hand.

Barcodes are administered by GS1, and rules and regulations state:

Never place bar code symbols, including Quiet Zones, on perforations, die-cuts, seams, ridges, edges, tight curves, folds, flaps, 
overlaps and rough textures.

That other problem product the attendant mentioned has dark packaging with a white barcode. I checked the GS1 Color 
Regulations, and UPC codes are required to be printed in black ink on an all white background. Independent businesses are free 
to create UPC codes in whatever color is pleasing to them, however, certain colors such as red cannot be read by UPC scanners. 
Avoid printing the bars in red or in a reddish color, like brown. This is because scanning lasers use red light, and red bars are 
“invisible” to the scanner’s red light.

I reached out to the company that owns the brand that makes the coffee cream. A representative quickly responded via email.

“Regarding the UPC code placement on the bottle and the scanning issue you referenced, this is something we will look into. To 
date, our customers (such as Target, Walmart and others) have not informed us of an issue with scanning the creamer bottles. 
That said, we know that in some instances the bar code and scanner do not marry up perfectly, so we apologize for the 
inconvenience.”

I now use the hand scanner, and I can sometimes get the red light to capture the barcode If I tilt the bottle at the right angle. 
When it doesn’t work, I still have to wait for the attendant.

Yes, I could avoid all of this by switching brands, but I prefer not to compromise. Every time I have to buy my creamer, I know it’s 
a gamble. I can't help but get the feeling that the game is rigged to let me win just enough times to keep me playing.

KRISTIN JOKER

jokerk@bnpmedia.com
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Package of the Month

DORITOS LAUNCHES LIMITED-EDITION SOLID 
BLACK BAG DESIGNED BY ARTIST MEGAN 
LEWIS
Doritos launched SOLID BLACK, a new multi-platform initiative designed to bolster the voices of Black innovators and creators 
and provide them with resources to continue driving change. In total, Doritos will invest more than $5 million as part of the 
SOLID BLACK campaign to amplify stories of Black joy, strength and resilience.

The SOLID BLACK initiative kicks off this summer with the introduction of Doritos' inaugural class of Changemakers: members of 
the Black community using innovation and boldness to drive culture and give back to their communities. Each Changemaker will 
receive $50,000 in monetary support to continue this work, and their stories will be spotlighted across all of Doritos' public 
channels, including its website, social media, packaging and TV advertising. Starting July 2, fans can tune in every Friday to 
Doritos' social channels to watch a new SOLID BLACK Friday segment highlighting a different Changemaker's story.

To further support Black entrepreneurs across the country, Doritos is committing $100,000 to National Urban League, the historic 
nonprofit civil rights organization dedicated to economic empowerment. The first 1,000 people to donate $10 or more to 
National Urban League will receive a limited-edition Doritos SOLID BLACK bag designed by Megan Lewis, an award-winning artist 
from Baltimore best known for her 'Blk Women Period LLC' series who was featured in Doritos' 2020 #AmplifyBlackVoices 
campaign. The funds will be used to support minority-owned businesses to allow them to expand and thrive.

Courtesy of Frito-Lay North America

Argan Oil From Morocco Collection Unveils New Look

Hair care brand Creme of Nature unveiled a new, modern packaging design for its Creme of Nature with Argan Oil 
From Morocco collection, and is promoting it with a campaign called #ShineDifferent. The ethnic brand offers hair 
care and styling products infused with certi�ed organic Argan Oil from Morocco. The product line is formulated 
with no sulfates, no mineral oil and no petrolatum.
 
“For the past 10 years, our Argan Oil From Morocco collection has been a staple in our consumers’ hair regimen 
and ‘herstory’ to achieve healthy and shiny hair. With a large focus on Black women today, it is the perfect and 
most appropriate time for us to initiate the #ShineDifferent campaign, a celebration of this signature collection's 
renewal and its longevity in the haircare space; along with underscoring ‘hidden �gures’ who are shining differently 
in their respective professions and community,” says Jolorie Williams, general manager, Revlon Multicultural and 
Contract Services.

Courtesy of Creme of Nature

Vodka Bottle Design Part of Draw for ‘Ignored’ Demographic

Award-winning, small-batch Harridan Vodka says it is “calling on a cohort of modern, spiritual and feminist 
drinkers who the industry has historically ignored.” The company claims that Harridan, which means “bossy, 
belligerent old woman,” is the answer to “the industry’s misalignment with women and is reclaiming an unfettered 
desire for women to decide for themselves of who they are, what they like and most certainly what they imbibe.”
 
Harridan’s �rst batch of limited-edition bottles are hand-blown in Mexico from recycled glass and then hand-
dipped in the brand's signature black wax. The brand’s design and bottle has caught the eye of the spirits industry 
and was recently awarded a Double Gold Medal at the 2021 San Francisco World Spirits Competition in the 
Packaging Design Category. The vodka was also awarded a Silver Medal in the Vodka tasting category.

Courtesy of Harridan Vodka

100% Plastic-Free Egg Carton

Huhtamaki has introduced Smilepack, a 100% plastic-free molded-�ber egg carton, in the U.S. and Brazil. 
Smilepack cartons are Huhtamaki's �rst product designed especially for the U.S. egg industry.
 
The Smilepack egg cartons are made with �ber recovered from recycled paper, which can be reused up to seven 
times. The cartons can be recycled in the regular paper stream, and they are also home and industrially 
compostable. Huhtamaki says Smilepack is already in use in the U.S. by a producer and distributor of free-range 
eggs, and it estimates the company will eliminate around 4.6 million plastic egg cartons, or around 200 metric tons 
of plastic annually, by switching to �ber packaging.
 
The design of the egg cartons has been crafted to �t in commonly used outer crates, and it is tailored for existing 
retail shelves in the U.S. market. Additionally, Smilepack cartons can provide up to 10% more space on the label to 
showcase the bene�ts of the eggs.

Courtesy of Huhtamaki

Colgate-Palmolive Launches Softsoap Foaming Hand Soap Tablets

Softsoap, a liquid hand soap brand, launched new Foaming Hand Soap Tablets and re�llable, recyclable aluminum 
bottle. It’s reportedly the �rst re�ll option in tablet form to be offered by a major brand in the U.S.
 
Softsoap’s new take on liquid hand soap is as easy as �ll, drop, foam. Simply �ll the recyclable aluminum bottle 
with water, drop in a tablet, and wait for it to �zz up and turn into foaming hand soap. The Softsoap Foaming 
Tablet Starter Kit uses 71% less plastic than a traditional foaming plastic soap bottle. By using the Softsoap 
Foaming Tablets Re�ll Kits, consumers ultimately use 92% less plastic than traditional hand soap re�lls.
 
The new product features biodegradable cleansing ingredients in an easy-to-use tablet-form to encourage reuse 
and re�ll as an alternative to buying new plastic bottles. The tablets are available in scents including Sparkling 
Lavender, Lemon Fizz and Fresh Coconut.
 
This launch aligns with Colgate-Palmolive’s Sustainability & Social Impact Strategy, which aims to eliminate one-
third of new plastics as part of its transition to 100% recyclable, reusable or compostable plastic packaging by 
2025. As part of this strategy, Softsoap plans to move all pump bottles to 100% post-consumer recycled 
packaging by the end of 2022.

Courtesy of Softsoap
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PACK EXPO VEGAS: 
A PREVIEW
Get on track with tips for the show and 
exhibitor previews.

BY KRISTIN JOKER

September 27 – 29, 2021

Las Vegas Convention Center

Las Vegas, Nevada USA

Monday – Tuesday, 9:00 am – 5:00 pm

Wednesday, 9:00 am – 3:00 pm

PACK EXPO Las Vegas and the co-located Healthcare Packaging EXPO, presented by PMMI, the Association for Packaging and 
Processing Technologies. The event includes:

Full-scale machinery — in every hall of the convention center — buzzing with packaging and processing machinery in action

Top advances and solutions in packaging and processing, sustainability, packaging materials, automation, robotics, printing, 
etc.

Educational sessions and discussions in several venues around the show floor connecting people and ideas

Pavilions focusing on solutions in the categories of containers and materials, confectionery, digital printing, processing and 
reusable packaging

If you are new to PACK EXPO Las Vegas — or a seasoned attendee — here are tips to help manage your time and schedule at the 
show, and check packagingstrategies.com for more coverage for daily highlights.

ADVERTISEMENT

Managing the Event

My Show Planner: Use this online tool to create a customized plan at the show.

Mobile App: Use the app for news, events, shuttle times, interactive floor plans and more, happening in real time.

The First-Timer’s Lounge: Your “First-Time Attendee” badge will be your pass to enjoy free refreshments, show planning 
resources, comfortable seating and charging stations. Located in Room S224, Level 2, South Building. Open during show 
hours.

All of the resources listed above can be found at packexpolasvegas.com.

PACK EXPO Las Vegas and Healthcare Packaging EXPO present the opportunity to see solutions from other vertical industries to 
help address production challenges and boost innovation; evaluate new products, technologies and suppliers; and discover 
what’s trending and find unexpected solutions from other industries. PACK EXPO brings together industry professionals from 
around the world to catch up on the latest technologies and trends. For more information and to register, visit 
packexpolasvegas.com or hcpelasvegas.com.

HOT SPOTS THIS YEAR: 
PACK TO THE FUTURE

AN INTERACTIVE EXHIBIT EXPLORING THE PAST, PRESENT AND 
FUTURE OF PACKAGING

Experience into the special association between people and packaging. 
Located in North Hall (N-11030) here is what you can expect to see in this 
exciting new exhibit area.

Packaging Past

This exclusive, new exhibit, showcases the evolution of packaging and processing. Explore how packaging developed as 
civilizations and trade evolved, how the industrial and scientific revolutions led to rapid innovations and mass production and 
how the digital revolution is shaping the future of packaging.

This curated exhibit includes nearly 30 historic packaging machines dating from the late 1890s to the late 1970s and is 
surrounded by imagery supplied by CPGs, museums, and others such as Coca-Cola, General Mills, Kellogg, Hormel, Anheuser-
Busch and Merck. Don’t miss the one-of-a-kind displays, historic machines, packages, photographs and videos.

Hear how the curators put this museum-quality exhibit together.

Packaging Present

On the show floor, you'll have a first-hand look at how the packaging and processing industry adjusts in present day by seeing 
evolutions in e-commerce, sustainability, remote access, healthcare packaging and more. Check out the extensive lineup of 
exhibitors and the products and technology they plan on showcasing through the show planner directory.

Packaging Future

The PACK to the Future Stage, featuring free presentations by industry experts, will showcase advancements such as sustainable 
solutions, smart packaging and artificial intelligence.

EXHIBITOR INNOVATIONS

SOME OF THE INNOVATIONS ATTENDEES WILL DISCOVER ON THE SHOW FLOOR ARE BELOW. SAVE THE 
BOOTH NUMBERS ON YOUR MY SHOW PLANNER TOOL.

Markem-Imaje to Showcase End-To-End Supply Chain Solutions

Markem-Imaje (C-2232) will demonstrate its one provider proposition which spans packaging 
operations, track-and-trace, serialization, authentication and consumer engagement.

Confirming Markem-Imaje’s participation in PACK EXPO, Mark Boksa, North America sales director, Markem-Imaje saiys, “We 
understand the challenges our clients face in providing safe and authentic products to their customers. It’s difficult for these 
manufacturers to protect their customers and their brands when dealing with evolving regulatory requirements and complex 
global supply chains.”

Boksa adds, “It’s clear that a one provider solution is highly effective in helping companies overcome these obstacles, which is 
our aim with our end-to-end supply chain solutions.”

Markem-Imaje’s end-to-end supply chain solutions encompass:

Messaging — message design, automation and data management

Marking & coding — primary/secondary coding and pallet labelling

Verification & inspection — packaging accuracy, quality assurance and data integrity

Line control — production control, printer performance and overall equipment effectiveness

Serialization — full-stack L1-L4 including aggregation and pallet labelling automation

Authentication — 100% unique, non-additive and data-enriched digital identity

End-to-end traceability — seamless and secure data exchange ensures end-to-end supply chain tracking

Connected consumer — real-time authentication, trust and credibility and customer feedback

Data intelligence — business insight and supply chain visibility

Eagle Pack 240 HC

Eagle Product Inspection to Demonstrate Versatile Systems

Eagle Product Inspection (C-1506) will be running two high-performance x-ray systems used for packaged meat, poultry, dairy 
and other food applications where daily sanitation is required:

Eagle Pack 240 HC will be set up for a chub package configuration at PACK EXPO. In addition to ground beef, other processed 
meats like salami and bologna can be run through this machine, which conducts important checks for both safety and quality. 
Among other functions, the Pack 240 HC inspects product dimensions and ensures the correct count and placement of metal 
clips.

Eagle Pack 400 HC, with a 400 mm belt, is designed to run a variety of fresh meat and dairy products, including larger packages 
of meats and cheeses and multiple containers of yogurt, sour cream or ricotta cheese. Like the Pack 240 HC, the Pack 400 HC 
features a sanitary design for easy washdown and no buildup of debris.

Both the Eagle Pack 240 HC and Pack 400 HC are equipped with Eagle’s PXT detector technology. First introduced in 2020 for 
superior bone detection in poultry and now available for other food applications, PXT has proven effective in finding bones in 
seafood and in items such as prepared meals packaged in bowls.

In addition to seeing these systems in operation at Eagle's booth, PACK EXPO attendees can bring product samples with them to 
test on the machines while there. “It’s a great opportunity for live test runs,” says Ken Falk, regional sales manager for Eagle 
Product Inspection.

According to Falk, the pandemic spurred a variety of product line additions and updates and highlighted the importance of 
versatile automated systems. “In COVID-19 times, a lot of our customers went through changes, frequently switching from larger 
commercial packaging to smaller consumer-sized packaging, as restaurant and hotels were closed and demand for smaller 
products increased. Advanced-x-ray systems gave them the ability to inspect new and different products in a seamless way,” he 
says. In addition, more co-packers began using x-ray inspection as a safety and quality verification tool as their businesses grew 
during the pandemic.

“Looking ahead, even as some trends are shifting again, we still see a strong need for flexibility. Eagle's x-ray machines, including 
the Pack 240 HC and Eagle Pack 400 HC and others, help users easily switch from one product to another,” Falk says. “Agility will 
continue to be a priority.”

Spee-Dee Packaging Machinery (C-2607) cannabis jar �lling system

Spee-Dee to Show High-Speed Cannabis Filling System

Spee-Dee Packaging Machinery (C-2607) cannabis jar filling system automates jar packaging and filling of cannabis. A primary 
challenge with packaging cannabis is the weight variance of the empty jar is often greater than the total weight of the product 
being packaged. The unique tare gross weighing system eliminates any inconsistencies by weighing the empty jar and then 
subtracting the weight of the empty jar from the gross weight of the filled jar to determine the actual net weight of product in 
each jar.

The system’s accuracy of 0.01 grams reduces costly product loss for fill sizes from 3.5 to 7 g. Vibratory settling helps product flow 
into containers. The system rejects under and overweights. Integrated with a multi-head weigher, the system provides the 
fastest, most accurate fills of flower or ground cannabis on the market.

In addition, Spee-Dee’s cannabis filling system features a simple design that enables thorough cleaning. A sanitary funnel and 
conveyor system ensures hygienic filling with quick changeover while a stainless steel frame and open base allow for easy 
cleaning. No-tool star wheels and rails enable quick product changeovers.

Antares Mini manual station

Antares Vision Group to Demo New Mini Manual Aggregation Station for Small- to Mid-Sized 
Production

Antares Vision Group is showcasing a variety of hardware and software solutions at multiple booths. Booth 6502 in the 
Healthcare Packaging Expo section, the company will offer live demonstrations of a new standalone module for manual 
aggregation. Ideal for small- to mid-sized production, the Mini Manual Station maximizes manual aggregation productivity and, 
among other benefits, efficiently supports post-lot reworking operations in warehouses and distribution centers.

Following the situation-specific recipe — for example, the number of cartons per case — the Mini Manual Station aggregation 
unit issues the upper level, “parent” container label once the preset quantity of items has been scanned into the system. The unit 
features an ergonomic design for easy, multi-point access and an always-on handheld scanner for fast, reliable code reading.

Both at its Healthcare Packaging Expo booth and main hall (C-3938), Antares Vision Group will be demonstrating Track My Way. a 
next-generation track and trace platform providing dialogue between various stakeholders throughout a product’s supply chain 
journey and lifecycle. The system protects production process and distribution channel transparency while providing 
increasingly sophisticated consumers with informative, reassuring sourcing information.

Track My Way helps companies with high-value goods in a wide variety of sectors fight product diversion and counterfeiting, 
which continue to be critical concerns across numerous industries. The system was developed for a landscape where the value 
of brands depends not only on the benefits of its products but also the assurance of safety and security companies can provide 
to their customers. The platform allows consumers to review certified information about the product origin, manufacturing 
process and distribution chain, offering the guarantee of integrity and authenticity.

HEALTH AND SAFETY STANDARDS

Information and guidelines are ever-changing and PMMI is committed to updating its approach based on current government 
regulations and industry standards. Effective June 1, Las Vegas has returned to pre-pandemic guidelines, however show 
management will continue to plan with additional health and safety protocols, listed below.

PMMI will implement protocols based on the most up-to-date guidance from the CDC, local and state authorities to help mitigate 
the risks associated with infectious agents such as the novel coronavirus, which may include:

Increased cleaning in all show management areas

Hand sanitizer stations located throughout the exhibit halls

More dedicated concessions and seating areas

Mailing badges in advance for contact-free registration

Designated first aid area for any immediate needs or medical issues

Face coverings: All show participants should follow CDC and local guidance with regard to face coverings. Face coverings are 
recommended but are not required* and will be available on site.

*Current local regulations require face coverings for all individuals regardless of vaccination status on public transportation 
including the show shuttle buses, monorail, taxis and rideshares.

In order of feature article appearance, images by / courtesy of LPETTET / iStock via Getty Images Plus, PMMI, Markem-Imaje, Eagle, Spee-Dee, Antares, 
and Anna Pismenskova / iStock via Getty Images Plus.

AUGUST 2021
packagingstrategies.com 

https://www.ambaflex.com/en
https://www.packagingstrategies.com/
https://www.packexpolasvegas.com/
https://www.packexpolasvegas.com/
https://www.hcpelasvegas.com/
https://www.packagingstrategies.com/


https://www.mwes.com/web-handling


SECRETS OF CLUB 
STORE PACKAGING 

REVEALED
Costco has unique requirements when it 

comes to packaging. Michael Carrier, director 
of package development at Berkley 

International shares what brand owners 
need to know to get into the club. Get more 

club store insight and tips from Mike at 
clubstorepackaging.com.

RoStRecords / Creatas Video+ via Getty Images Plus

AUGUST 2021
packagingstrategies.com 

https://www.goberkley.com/
https://www.clubstorepackaging.com/
https://www.packagingstrategies.com/


https://qcelectronics.com/


FRUSTRATION-FREE PACKAGING

Jay Baker, CEO of Jamestown Plastics, introduces us to a new 
product for frustration-free packaging: Clamtainer.

utah778 / iStock via Getty Images Plus
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WHY PERFORATIONS ARE USED IN 
SHRINK SLEEVE PACKAGING

There are few things more frustrating for a consumer than being 
unable to easily open a package —

in many cases, poorly perforated safety seals are the culprit.

Perforations on shrink sleeves perform a number of functions. On neck bands, perforations make it difficult to open or tamper 
with a product without it being obvious to the consumer. They allow the top portion (tamper-evident band) of a full-body label to 
be removed from around the cap, leaving the primary graphics remaining on the body of the package. Perforations can also be 
used to make it easy for the customer to remove the sleeve for recycling purposes.

The primary perforation types are: full vertical, horizontal and partial vertical, and venting.

Full Vertical Perforations

Full vertical perforations are commonly used to easily remove a tamper-evident neck band from around the closure and 
shoulder of a jar, bottle or tub. This perforation is visibly damaged when the package is opened and is therefore “tamper evident” 
and a full-body shrink sleeve can be removed from a product for ease of recyclability.

ADVERTISEMENT

Horizontal and Partial Vertical Perforations

Horizontal perforations, often including partial vertical perforations, are used when a full-height shrink sleeve label extends up 
over the closure to provide tamper evidence. When opening, the consumer removes the portion of the sleeve above the 
horizontal perforation, exposing the cap or closure which can then be opened. This leaves the label on the body of the package 
intact.

Venting Perforations

Venting holes or perforations are not part of tamper evidence but are added in the shrink sleeving process to allow air to vent 
from under a sleeve while shrinking over a concave indentation in a package. This prevents air from being entrapped, allowing 
the sleeve to conform to the sidewalls of the indented areas. One or two holes per side of the label, spaced apart, are typically 
enough to let the trapped air escape.

What Is Needed to Make a Neck Band Tamper Evident?

The neck band must underlap and grip an indented area (neck ring) below the cap so that this area is visibly damaged when the 
band is removed and the cap is raised to open. If not, the cap could be removed and replaced without visible damage and the 
band is therefore not “tamper evident.”

A full vertical perforation can also help remove a full-body shrink sleeve from a product for ease of
recyclability.

Full Vertical Perforations

In order to provide visual evidence of opening, it is important that the vertical perforation has the correct strength. It must break 
and separate when the cap is removed to indicate opening or tampering. Yet, it cannot be so weak that it breaks prematurely, 
which can cause waste or product rejection at the store by the consumer.

Horizontal and Partial Vertical Perforations

Once again, with horizontal and partial vertical perforations, strength (tensile strength of the perforated web of labels) is critical. 
The perforated web, ready to be applied to the container, cannot be so weakened that it breaks when being driven through the 
sleeve-applicating machine. But it must be weak enough so that it breaks correctly under normal circumstances after shrinking.

In addition, during shrinking in the heat tunnel, the material is pulled by the shrink forces of the film. If the perforation is too 
weak it will break in the shrink tunnel. These perforations must lay against the side of the container rather than in areas where 
air is behind them, such as where the sleeve bridges between curves on the containers. If not positioned properly, perforations 
with air behind them will “blow out” and separate while being shrunk, damaging the label, which is then not saleable.

PDC manufactures a broad range of shrink sleeve labeling and neck banding machinery for the application of heat shrinkable tamper evident 
seals. Get more information at https://pdc-corp.com/.

Product photos courtesy of PDC International. Background pattern image by natrot / iStock via Getty Images Plus.
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IMPROVING THE QUALITY AND SAFETY 
OF FOOD WITH SMART PACKAGING
A higher quality, more sustainable supply chain needs the 

integration of smart packaging.

BY HANNA MARCUS

For a food item to reach a consumer’s fork from the farm, a vast number of steps need to be taken in a complex supply chain. 
From harvesting and processing to packaging and distributing, the process behind the cereal in the cabinet is far more involved 
than most people ever realize.

To ensure each food item is of appropriate quality and safety, standards have been implemented, and much care and innovation 
have been dedicated to progressing packaging. Creating a smarter, more sustainable food supply chain has always been a 
process of advancement and revision.

Now, technological advancements have unlocked even more packaging potential. 

ADVERTISEMENT

Technologies used in Food Packaging

Technology has created new opportunities when it comes to efficient, safe packaging that can aid in the process of getting food 
products from farm to fork, preserving such items and significantly reducing waste. Typically, these smart packaging 
technologies are broken down into two categories — intelligent packaging and active packaging.

Intelligent packaging’s primary purpose is to monitor the status of the product by measuring and interpreting both internal and 
external factors. This information is then related to an external interface, allowing changes to be made to the supply chain if 
necessary. Intelligent packaging uses a variety of technologies, such as ripening indicators, gas detectors and radio frequency 
identification devices.

Active packaging, on the other hand, is technology that can respond to the environment and the information relayed by 
intelligent packaging. Such packaging is used to actively adapt to changing conditions, thereby maintaining the quality of food 
products and ensuring that they stay fresh throughout the various stages of the supply chain. The technologies associated with 
this form of packaging include built-in systems used to avoid spoilage, such as those that can either absorb or release 
substances that affect freshness.

Safely packaging orders at a food delivery service.

How Intelligent and Active Packaging Helps

Loss of food during the processes between production and consumer is a tremendous problem that leads to excessive waste. A 
disturbingly high percentage of the world’s food supply is lost each year, in part due to packaging-related issues.

With the information generated by intelligent packaging, more insight can be gained into where the most waste is generated, 
what contributes to said waste and what steps can be taken to address the problems. This information is invaluable when it 
comes to developing the next generation of food packaging and rethinking the supply chain to be more efficient.

Intelligent packaging also helps pinpoint opportunities for active packaging to make a tangible difference in the supply chain. For 
example, more advanced temperature-controlled environments can be implemented to not only help preserve perishable foods 
but also work toward sustainability by using the latest energy-efficient technologies. Other packaging technologies, such as 
designs that incorporate new, more effective materials, are also being used to ensure food waste is reduced worldwide.

Marbled beef steak in a vacuum pack.

The Challenges of Integrating Smart Packaging

There is little doubt that smart packaging is the future of the food supply chain. However, there are several challenges looming 
between the technologies being developed and the integration of these technologies into the supply chain in any meaningful 
manner.

The spoilage of food is anything but simple and can be induced and promoted by a variety of factors. As such, technologies may 
be able to reduce certain causes of food waste, but significant advancement is needed before each cause of waste can be 
addressed.

Even when these technologies are developed and made available, integrating them into the supply chain will be exponentially 
challenging due to the scope, scale and complexity of the global network. The food supply chain is so well-established that 
altering very key elements of its existence would take substantial time and commitment.

Further, smart food packaging can be cost prohibitive. While food waste is a massive drain on the monetary side of the food 
industry — not to mention the humanitarian impacts — the cost of smart packaging may currently outweigh the benefits, like 
reduction in food waste. Therefore, many of the technologies associated with smart packaging need to be more readily available 
and affordable in order to be widely embraced.

Smart packaging is undoubtedly an integral piece to the puzzle of a safer, more efficient food supply chain. As more technologies 
are developed and existing options become more cost effective, the integration of smart packaging will become more common, 
and the world will see a higher quality, more sustainable supply chain emerge.

Hanna Marcus is a professional writer with a degree in journalism from the University of Florida. After spending a few years in newsrooms 
across the state of Florida, she found her niche in freelance writing. Currently, she specializes in several niches, but enjoys writing about 
technology, speci�cally arti�cial intelligence, the future of the IoT and beyond. Marcus is currently a content writer for Do Supply Inc.

In order of article appearance: ARISA THEPBANCHORNCHAI / iStock via Getty Images Plus, SeventyFour / iStock via Getty Images Plus, Mikhail 
Artamonov / iStock via Getty Images Plus.

GeorgeManga / Creatas Video via Getty Images
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PROTECTING TODAY’S E-COMMERCE SUPPLY 
CHAIN WITH ADVANCED PACKAGING

As e-commerce continues to grow and supply chains evolve and become 
more complex, the ability to move goods in a safe, compliant and efficient 

manner has become increasingly important (and difficult). This is especially 
true when it comes to shipping highly regulated dangerous goods (DG), 

such as lithium batteries.

BY BILL BARGER

The use of lithium batteries (which power laptops, cell phones, medical equipment, power tools and more) continues to grow, 
with the lithium-ion battery market projected to exceed $94 billion by 2025. This growth brings with it stricter rules and harsher 
noncompliance penalties pertaining to lithium battery shipments, in turn creating new challenges for companies that 
manufacture and distribute lithium batteries (and the technologies that rely on them).

To maintain a safe and efficient supply chain in the face of these e-commerce challenges, companies should rethink their 
approach to packaging.

ADVERTISEMENT

Lithium Batteries Shipping Challenges

While there are inherent challenges and risks associated with shipping any dangerous goods, lithium batteries have topped the 
list in recent years. In fact, lithium batteries pose such a fire danger that strict regulations — from commercial aircraft bans to 
state-of-charge rules — have been imposed around transporting them. And if a shipment fails to meet hazmat compliance 
regulations, or if a dangerous battery-related incident halts transportation in its tracks, the cost of lost time, compliance fines and 
possible negative press can be severe.

While expanding transport regulations are part of an industry-wide push to ensure safety, many organizations have struggled to 
deal with the impact these restrictions have on the supply chain. This includes finding a safe, compliant and cost-effective way to 
package lithium batteries and the devices that contain them.

Next-Gen Packaging for High-Risk Shipments

In today’s increasingly challenging shipping landscape, companies that manufacture and distribute lithium batteries should look 
for opportunities to use new and innovative shipping solutions that can streamline the shipping process, improve regulatory 
compliance and reduce risk.

One key strategy is to embrace next-generation packaging engineered specifically for transporting lithium batteries. These 
modern packaging solutions provide a thermal barrier that mitigates the risk of fires by containing pressure, fire, gasses and 
projectiles, yet requires no use of gel packs, heavy liners or fillers. This makes the transport of lithium-related items safer, easier 
and more cost-effective.

These advanced packaging solutions streamline and improve safety both when sending lithium batteries and related devices to 
customers, and during the returns management process.

The Reverse Logistics Surge: Protecting Return Shipments

Today’s e-commerce environment has led to an increase in reverse logistics activity — with consumers returning to stores and 
stores returning to manufacturers and distributors more often than in the past. In fact, 1 in 4 e-commerce purchases are 
returned — and for electronics, that number is 48%.

Return shipments must comply with the same hazmat rules as shipping items to customers. Since it’s the shipper’s 
responsibility to comply with hazmat transportation regulations, customers must be equipped to adhere to these rules whether 
they’re aware of them or not.

Next-generation boxes that arrive preassembled and pre-labeled with simple closure instructions help expedite returns 
management, which can directly impact customer satisfaction while mitigating risk and enhancing the ability to maintain 
regulatory compliance. Not only does this simplify the returns process to improve the customer experience, it can also provide 
additional benefits:

Competitive Differentiation: Ease of doing business and excellent customer service can help your company stand out to 
consumers, suppliers and other supply chain partners.

Risk Mitigation: Comprehensive returns management helps mitigate the risk that comes with shipping lithium batteries and 
reduces the chance of injuries, fines and environmental incidents.

Product Recall Preparedness: Businesses can avoid compounding issues and reduce the potential for a return-shipping 
incident while a recalled product is en route back to the manufacturer, especially if transporting damaged or defective lithium 
batteries.

Better Packaging Enables a Better e-Commerce Supply Chain

As the number of lithium batteries being shipped continues to rise, more organizations will be forced to navigate today’s 
complex DG shipping landscape.

Companies that manufacture and distribute these items must have adequate processes and solutions in place to ensure 
compliance with complex, ever-changing regulations, and to maintain safe and smooth operations. By evolving their approach 
to boxes and shipping, companies can leverage next-generation packaging that promotes safety and efficiency for anyone 
handling lithium batteries (or other dangerous goods) — whether those goods are being sent to the customer or returned by the 
customer.

Bill Barger is an expert in hazmat/dangerous goods (DG) packaging with 30 years of industry experience. As senior packaging product manager, 
Barger leads Labelmaster’s Packaging Product Line. His industry association involvement includes the American Biological Safety Association, 
Council on Safe Transportation of Hazardous Articles (COSTHA) and the Dangerous Goods Advisory Council.

Courtesy of Labelmaster

MechanismDigital / Creatas Video+ via Getty Images Plus
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TOP 100 FOOD & BEVERAGE COMPANIES
Coping with COVID-19: 

How the top food and beverage companies managed the unthinkable.

BY KRISTIN JOKER

Top 100 List of Companies

2020 was a year like no other. Yet despite the challenges brought on by the pandemic, most top food and beverage brands 
remained stable. In fact, the food and beverage industry is one of the only consumer product sectors to grow in 2020. In 
uncertain times, brand trust is important. As a result, retailers favored established brands over new brands entering the market. 
That means a majority of the Top 100 companies kept their market stronghold.

The pandemic spurred a shift in consumer behavior, and companies that were able to pivot quickly and support top trends, such 
as home meal prep, healthier choices, new flavor profiles and e-commerce shopping, thrived.

In 2020, Planters introduced new favors including 
jalapeno cheddar and blazin’ hot Cheez Balls.

Nestlé held the top spot and reported organic growth reached 3.6%. That growth was supported by strong momentum in the 
Americas, Purina PetCare and Nestlé Health Science. However, sales in confectionery and water decreased, reflecting their high 
exposure to out-of-home channels and on-the-go consumption.

Frozen food reported high single-digit growth, led by Stouffer’s, DiGiorno and Hot Pockets. Home-baking products, including Toll 
House and Carnation, saw elevated consumer demand. Gerber baby food posted positive growth based on strong sales 
development in e-commerce and for the organic range. Water and Nestlé Professional reported a sales decrease, reflecting 
reduced demand in out-of-home channels during lockdowns.

E-commerce sales grew by 48.4%, reaching 12.8% of total group sales. Coffee, Purina PetCare and Nutrition & Health Science 
were the main growth contributors. Throughout 2020 all companies relied on e-commerce to offset the pandemic. According to 
statistics from Brick Meets Click and Mercatus, $64.4 billion was spent on online grocery shopping between March 2020 and 
February 2021. More than 69.7 million people regularly used online grocery shopping in January, the firms found.

PepsiCo, number two on our list, saw 4.8% revenue growth. “We ended the year on a strong note with our global beverage 
business having accelerated while our global snacks and food business remained resilient in the fourth quarter. Our results were
indicative of the strength and resilience of our highly dedicated employees, diversified portfolio, agile supply chain and go-to-
market systems and strong marketplace execution even in the face of difficult COVID-19 challenges,” says chairman and CEO 
Ramon Laguarta.

Tyson Foods introduced Insta Pot at a pivotal time.

Home Meal Prep

Global lockdowns forced people to cook resulting in skyrocketing grocery sales, specifically e-commerce sales. Dry goods sales 
grew by 20-25% and grocery perishables increased by 15-20%. A survey conducted by the American Frozen Food Institute 
revealed a 70% increase in frozen food sales. Nestlé also expanded its presence in direct-to-consumer meal delivery services 
through the acquisition of Freshly in the United States in November and the purchase of a majority stake in Mindful Chef in the 
United Kingdom in December.

Tyson Foods introduced Instant Pot Kits to ease the burden and cooking fatigue. The company’s research indicated that after 
months of home-cooked meals, families were turning to prepared foods and easy prep meals as a way to save time and add 
variety to their nightly dinner menus. In addition, 60% of home cooks report they rely on Instant Pots or similar appliances for 
their cooking routine for the simplicity, versatility, and convenience of making, flavorful meals with less cleanup.

Tyson Foods also experienced the downside of COVID-19. Throughout 2020, several U.S. plants suspended operations and 
voluntarily closed for up to two weeks as employees tested positive for the virus. Brazilian meat company JBS saw more than 
200 of its employees sickened by COVID-19 after an outbreak in one of its Colorado processing plants.

PepsiCo introduced its �rst functional beverage, Driftwell.

Functional Ingredients

PepsiCo announced the functional beverage Driftwell. Emily Silver, vice president of innovation and capabilities for PepsiCo 
Beverages North America, describes the blackberry-lavender flavored drink as a “relaxation beverage.” Driftwell launched online 
in December, and the early feedback was promising. 

“We launched on e-commerce first so we could hear what consumers were saying,” Silver explains. The launch resulted in more 
than 500 press mentions (Jimmy Fallon even gave it a shoutout) and an industry award for best functional drink. On the flipside, 
PepsiCo acquired RockStar Energy for $3.85 billion. Not to be outdone, Coca-Cola debuted Aha sugar-free sparkling water, its first 
new brand in more than a decade.

Aha sparkling water is Coca-Cola’s �rst new brand in 10 years.

Seltzer Soars

According to Nielson, since the week ending March 21, 2020, each week’s dollar sales of hard seltzer within the U.S. off-premise 
market has exceeded the week of July 4, 2019 (previously the highest individual week of sales).

Moreover, the week ending June 13, 2020 represented the fourth consecutive week during which hard seltzer drove more than 
$100 million in retail off-premise dollar sales and the 10th consecutive week during which annual retail hard seltzer dollar sales 
increased by at least $50 million.

Anheuser-Busch InBev launched Bud Light Seltzer to compete with Mark Anthony Brands top sellers White Claw and Truly.

Petcare Profits During Pandemic

Business Wire reports pet care is forecasted to grow by 7% by 2026, capitalizing on the boom in sales during the pandemic, the 
growth of the pet population and higher spending. From a retail perspective, across-the-board sales increases for every channel 
were recorded, with e-commerce coming out on top. Total retail sales grew 6.7% from 2019, and APPA reported pet specialty and 
independent retailers “experienced solid growth” despite disruptions caused by the pandemic. Additionally, 47% of pet owners 
said they have increased the number of times they purchased pet products online and 30% of pet owners said they spent more 
on pet supplies in 2020, compared to just 10% that reported they had spent less. Nestlé acquired Lily's Kitchen, a premium 
natural pet food business in April keeping the company at number one on our list.

Dairy Declines

The biggest upsets of 2020 involved top dairy brands. This spring, Dean Foods, once the nation's largest milk processor, filed for 
bankruptcy. The Dairy Farmers of America (DFA) completed a $433 million acquisition of Dean Foods properties after reaching an 
agreement with the U.S. Department of Justice. DFA is the nation's largest dairy cooperative — and the largest private company 
in the Kansas City area.

The court also approved the sale, subject to entry of final agreed orders, of the assets, rights, interests and properties relating to 
eight additional facilities, two distribution branches and certain other assets to Prairie Farms Dairy for $75 million in cash and the
sale of Dean Foods’ facility in Miami, Florida to Mana Saves McArthur, LLC for $16.5 million. The court also approved Producers 
Dairy's purchase of Dean Foods’ Reno, Nevada facility for $3.7 million and its purchase of the “Berkeley Farms” trademark and 
related intellectual property for $3 million.

Amcor's AmLite HeatFlex Recyclable mono-layer polypropylene material was announced this year.

Circling Back to Sustainability

Although consumers put sustainability concerns on pause this year, the industry continued its efforts. In 2020 Amcor partnered 
with Nestlé and Mars international to launch products using Amcor’s AmLite HeatFlex Recyclable solution. Mars announced that 
it will begin to use recyclable mono-layer polypropylene plastic in its microwavable rice pouches for brands such as Ben's 
Original and Seeds of Change. The project is the result of a three-year partnership with Amcor to develop sustainable packaging 
alternatives and moves both companies closer to their goal of achieving 100% recyclable or reusable packaging by 2025. 
According to the companies, the launch will bring to the market the industry's first food-safe mono-material microwavable rice 
pouch.

Certain Nestlé pet food products will be packaged in a recyclable flexible retort pouch. The new high-barrier pouch, using 
Amcor’s AmLite HeatFlex Recyclable solution, became available in-store starting in October 2020.

Amcor's AmLite HeatFlex Recyclable mono-layer polypropylene material which will retain the shape, shelf life, safety standards 
and functionality of its traditional packaging while ensuring that pouches can be mechanically and chemically recycled where 
infrastructure exists. The recyclable pouches were expected to launch in selected European markets by the middle of 2021.

In order of feature appearance, photos courtesy of Kraft Heinz, Tyson Foods, PepsiCo, Coca-Cola, Budweiser, and Amcor.

vokri / Creatas Video via Getty Images
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THE TOP 100 FOOD & BEVERAGE 
PACKAGING COMPANIES
METHODOLOGY
Our Top 100 Food & Beverage Packaging Companies list uses sources that include annual company reports, news reports, 
company websites and direct company contacts. Sales are based on calendar year 2020 or the most recent fiscal year that 
conforms to that timeframe. We used XE, the online currency counter, where necessary. We have also used resources to 
separate food and beverage revenue from other segment revenue. Some companies are are marked with an “e” to indicate an 
estimate when one of the following occurred: a breakdown of food versus other segments was not possible; it’s a private 
company and news sources reported the data, not the company directly; or no new information could be found, resulting in 
reporting 2019 revenue.

Top 100 Food & Beverage Companies 
Rank 1-25

Rank 
2021

Company / 
Headquarters

Key Brands 2020 Total
Revenue 
(In $U.S.
Billions)

1 Nestle 
Vevey, Switzerland

Hot Pockets, Purina, Dreyer’s, Stou�er’s, Nestlé, Lean Cuisine,
Perrier, Nesquik, Nescafé, Nestlé Pure Life, S. Pellegrino

$92.04

2 PepsiCo 
Purchase, NY

Lay’s, Quaker, Doritos, Ru�les, Tostitos, Fritos, Pepsi, Gatorade,
Tropicana, Aquafina, Mountain Dew, Lipton, Naked, Starbucks
RTD

$70.37

3 Anheuser-Busch InBev 
Leuven, Belgium

Bud, Bud Lite, Corona, Stella Artois, Beck’s, Modelo Especial,
Michelob Ultra

$52.33

4 JBS SA 
São Paulo, Brazil

Swi�, Cedar River Farms, Pilgrim’s, Moy Park, Plumrose $48.80

5 Tyson Foods 
Springdale, AR

Tyson, Wright, Jimmy Dean, Hillshire Farm, Sara Lee, Ball Park $42.40

6 Mars International 
McLean, VA

M&M’s, MilkyWay, Dove, Skittles, Whiskas, Ben’s Original,
Pedigree, Royal Canin

$37.63

7 Coca-Cola 
Atlanta, GA

Coca-Cola, Powerade, Fanta, Dasani, Odwalla, Honest Tea,
Minute Maid, Sprite, Glacéau Smartwater, Aha

$37.27

8 Cargill 
Minneapolis, MN

Sterling Silver, Rumba, Diamond Crystal, Truvia, Angus Pride $31.17

9 Danone 
Paris, France

Danone, Activia, Actimel/DanActive, Dannon, Silk, So Delicious,
Earthbound Farm

$28.30

10 Mondelēz International 
Northfield, IL

Belvita, Honey Maid, Cadbury, Ritz, Trident, Oreo, Wheat Thins,
Chips Ahoy!

$27.00

11 Kra� Heinz 
Chicago, IL

Kra�, Oscar Mayer, Heinz, Ore-Ida, Jell-O, Velveeta, Planters $26.19

12 WH Group Ltd. 
Hong Kong, China

Smithfield, Shanghui, John Morrell, Armour, Eckrich,
Farmland, Margherita

$25.59

13 Unilever 
London, U.K.

Hellmann's, Knorr, Ragu, Cup-a-Soup, Breyers, Magnum, Ben &
Jerry’s

$22.65

14 Heineken 
Amsterdam, Netherlands

Heineken, Amstel, Anchor, Dos Equis, Foster’s, Newcastle
Brown

$22.52

15 FEMSA 
Monterrey, Mexico

Coca-Cola, Fresca, Powerade, Sprite,Fanta, Ciel, Delaware
Punch, Santa Clara

$22.50

16 CJ Cheiljedang 
Seoul, Korea

SPAM, Bibigo, Petitzel, Sandrea O’fresh, O’nature, Schwan’s $21.24

17 Lactalis International 
Mayenne, France

Stonyfield, Bridel, Président, Galbani, Precious, Parmalat,
Lactel, Santal, Société, Celia

$19.96

18 Starbucks 
Seattle, WA

Starbucks, Seattle’s Best, Teavano, Tazo $19.16

19 Associated British Foods 
London, U.K.

Mazola, Tone’s, Durkee, Spice Islands, Karo $19.13

20 Olam International 
Singapore

FreshYo, Cherie Noodles, Tasty Tom, De Rica, Festin, Bua, Perk $18.74

21 Asahi Group Holdings 
Tokyo, Japan

Asahi, Schweppes, Peroni, Real Iced Tea Co., Estella, Frantelle,
Pepsi, Gatorade, Mountain Dew, Voss, Woodstock Bourbon

$18.42

22 Dairy Farmers of America 
Kansas City, KS

Borden Cheese, Keller’s Creamery, Cache Valley $17.80

23 Kweichow Moutai Moutai $17.64

24 General Mills 
Minneapolis, MN

Fiber One, Pillsbury, Cascadian Farm, Häagen-Dazs, Annie’s,
Chex, Lärabar, Blue Bu�alo

$17.63

25 Kirin Holdings 
Tokyo, Japan

Kirin Ichiban, Four Roses $17.38

e = Estimated when a breakdown of food vs. other segments was not possible; it’s a private company and news sources reported the data, not the
company directly; or no new information could be found, resulting in reporting 2020 revenue. 
 
#2 PepsiCo acquires RockStar Energy for $3.85B. 
#6 in November Mars buys Kind North America Kind healthy snack bars in a deal that values Kind at $5 billion. Daniel Lubetzky founded Kind in 2004.
In 2017, Mars Inc. bought a minority stake in the company. 
#11 Kra� Heinz sold natural cheese business to Lactalis for $3.2 billion. 
#23 In the first half of 2020, Kweichow Moutai, the Chinese liquor Co., launched IPOs for 19 subsidiaries. 
#27 Diageo paid up to $610M to buy Ryan Reynolds-backed Aviation Gin.

Search...

Top 100 Food & Beverage Companies 
Rank 26-50

Rank 
2021

Company / 
Headquarters

Key Brands 2020 Total
Revenue 
(In $U.S.
Billions)

26 Grupo Bimbo 
Mexico City, Mexico

Mrs Baird’s, Bimbo, Brownberry, Thomas, Entenmann’s $16.46

27 Diageo 
London, United Kingdom

Ketel One, Crown Royal, Guinness, Captain Morgan, Smirno�,
Bailey’s, Tanqueray

$16.29

28 Coca-Cola European Distributors 
U.K.

5 Alive, Coca-Cola, Powerade, Chaudfontaine, Sprite, Honest
tea, Nestea, Monster, Ocean Spray, Glacéau smartwater

$16.03

29 Uni-President 
Tainan, Taiwan

Uni-President, Science Noodles, PetLife, Baby Dog, Kikkoman $15.20

30 Fonterra 
Auckland, New Zealand

Anchor, Anlene, Fresh ’n Fruity, Kapiti, Mammoth $14.09

31 Inner Mongolia Yili 
Hohhot, China

Yili $14.02

32 Land O’ Lakes 
Arden Hills, MN

Land O’Lakes, Alpine Lace, Kozy Shack $14.00

33 Kellogg, U.S. 
Battle Creek, MI

Special K, Kashi, Eggo, Pop-Tarts, Nutri-Grain $13.80

34 Ferrero 
Alba, Italy

Ferrero, tic tac, Nutella, Kinder $13.49

35 Koninklijke FrieslandCampina 
Amersfoort, Netherlands

Black and White, Alaska, Bonnet Rouge, Campina, Chocomel,
Frico

$13.15

36 Arla Foods 
Viby, Denmark

Arla, Dano, Lurpack, Yeo Valley $12.51

37 Saputo 
Montreal, Canada

DCI Cheese, Frigo, Dragone, Dairystar, Friendship Dairies $11.96

38 Meiji Holdings 
Tokyo, Japan

Meiji, D.F. Stau�er Biscuit Co. $11.80

39 Keurig Dr Pepper 
Frisco, TX

Green Mountain, Dr Pepper, Snapple, Peet’s Co�ee $11.62

40 Suntory Beverage & Food 
Tokyo, Japan

Jim Beam, Maker’s Mark, Orangina, Yamazaki, also a Pepsi
distributor

$11.28

41 NH Foods Ltd. 
Osaka, Japan

SCHAU ESSEN, Kamakura Ham, ROLF, Nippon Luna $11.08

42 Conagra Brands 
Chicago, IL

Hunt’s, Chef Boyardee, Orville Redenbacher’s, Egg Beaters,
Marie Callender’s, Reddi-wip, Slim Jim, Birds Eye, Duncan
Hines, Hungry-Man, Vlasic, Earth Balance, EVOL

$11.05

43 China Mengniu Dairy 
Hong Kong

Mengniu, Just Yogurt, Suibian, Champion, Yoyi C $10.81

44 Molson Coors 
Denver, CO

Coors, Blue Moon, Molson, Dos Equis, Miller, Leinenkugel $9.65

45 Hormel 
Austin, TX

Hormel, Jennie-O, Dinty Moore, SPAM, Wholly Guacamole,
Applegate, Justin’s

$9.60

46 Pernod Ricard 
Paris, France

Absolut, Kahlúa, Jameson, Malibu, The Glenlivet, Beefeater $9.34

47 Carlsberg 
Copenhagen, Denmark

Carlsberg, Kronenbourg 1664, Holsten, Tuborg Gold, Baltika
no. 3

$8.96

48 Wuliangye Yibin 
Yibin, China

Wuliangye, Tiandichun $8.76

49 Campbell Soup 
Camden, NJ

Campbell’s, Plum Organics, Pepperidge Farm, Prego, Garden
Fresh, Pace, Swanson, Snyder’s Lance

$8.70

50 Constellation Brands 
Victor, NY

Robert Mondavi, SVEDKA, Corona, Arbor Mist $8.34

e = Estimated when a breakdown of food vs. other segments was not possible; it’s a private company and news sources reported the data, not the
company directly; or no new information could be found, resulting in reporting 2020 revenue. 
 
#42 Jan 2020 Conagra Brands sold Lender’s Bagel business to Mexican bakery group Bimbo. Conagra Brands sold Peter Pan peanut butter to Post
Holdings.

Search...

Top 100 Food & Beverage Companies 
Rank 51-75

Rank 
2021

Company / 
Headquarters

Key Brands 2020 Total
Revenue 
(In $U.S.
Billions)

51 Hershey Co. 
Hershey, PA

Hershey’s, Kit Kat, Twizzlers, York, Lancaster $8.15

52 ThaiBev 
Thailand

Chang, Archa, Federbräu $7.96

53 McCain Foods 
Florenceville, New Brunswick, Canada

McCain, OreIda $7.92

54 ARCA Continenta 
Monterrey, Mexico

Bokados, Coca-Cola brands, Santa Clara $7.90

55 Kerry Group 
Tralee, Ireland

Dairy gold, Richmond, Denny, Fridge Raiders, Strings & Things,
LowLow, Mattessons

$7.90

56 Jacobs Douwe Egberts 
Amsterdam, Netherlands

Douwe Egberts, Gevalia, Tassimo, Peet's Co�ee and Tea $7.89

57 JM Smucker 
Orrville, OH

Jif, Smucker’s, Pillsbury, Hungry Jack, Knott’s, 9Lives, Meow
Mix, Nature’s Recipe, Milk Bone, Big Heart

$7.80

58 Agropur 
Saint-Hubert, Quebec

Agropur, Natrel, BiPro, Masters Reserve, Schroeder $7.70

59 BRF Brazil Foods 
São Paulo, Brazil

Miss Daisy, Hot n Kickin’, Banvit, Deline, Kidelli, Grabits $7.65

60 Total Produce 
Ireland

Natureipe, Dole, Fresh Express $7.39

61 Perdue Farms 
Salisbury, MD

Purdue, Harvestland $7.10

62 Coca-Cola HBC 
Brüttisellen, Switzerland

Coca-Cola, Fanta, Sprite, Fusetea, Valser, Monster, AdeZ $7.00

63 Bacardi Limited 
Hamilton, Bermuda

Bacardi, Patron, Captain Morgan, Martini, Bombay Sapphire,
Dewar’s, Grey Goose, Cazadores

$6.40e

64 Red Bull GmbH 
Fuschl, Austria

Red Bull, Organics $6.31e

65 Post Holdings 
St. Louis, MO

Better Oats, Honey Bunches of Oats, Mom’s Best cereals,
Simply Potatoes

$5.69

66 Yum Brands 
Louisville, KY

Yum $5.65

67 McCormick 
Baltimore, MD

McCormick, Lawry’s, Kitchen Basics, Old Bay, Zatarain’s $5.60

68 Schreiber Foods 
Greenbay, WI

American Heritage, Cooper $5.00

69 E&J Gallo Winery 
Modesto, CA

Gallo, Bella Sera, Starborough, Mirassou, Boone’s Farm, André,
Barefoot Cellars

$5.00

70 The Wonderful Company 
Los Angeles, CA

Fiji Water, POM Wonderful, Landmark Wines, Wonderful
Pistachios and Almonds, Wonderful Halos

$5.00

71 Oetker Group 
Bielefeld, Germany

Oetker, Dr. Oetker, Jever, Pilsner $4.88

72 LVMH Moët Hennessy 
Paris, France

Moët & Chandon, Belvedere, Hennessy, Dom Pérignon, Veuve
Clicquot, Krug

$4.75

73 Dole Foods 
Westlake Village, CA

Dole $4.67

74 Gruma S.A.B. 
San Pedro, Mexico

Mission, Guerrero, La Cima, Rumba $4.60

75 Barilla Group 
Parma, Italy

Barilla, Wasa, Misko, Pan di Stelle $4.60

e = Estimated when a breakdown of food vs. other segments was not possible; it’s a private company and news sources reported the data, not the
company directly; or no new information could be found, resulting in reporting 2020 revenue. 
 
#51 Hershey sells Krave jerky back to its founder, Jon Sebastiani, a�er five years. 
#57 JM Smucker sold Crisco to B&G Foods for $550M. 
#67 McCormick acquired hot sauce maker Cholula for $800M.

Search...

Top 100 Food & Beverage Companies 
Rank 76-100

Rank 
2021

Company / 
Headquarters

Key Brands 2020 Total
Revenue 
(In $U.S.
Billions)

76 Monster Beverage 
Corona, CA

Monster, NOS, Full Throttle $4.59

77 Mowi ASA 
Bergen, Norway

Mowi, Appeti Marine, Admirals, Harbour Salmon Co. $4.49

78 Ito En 
Tokyo, Japan

Jay Street Co�ee, Ito En shot, Teas' Tea $4.40

79 Flowers Foods 
Thomasville, GA

Nature’s Own, Home Pride, Cobblestone Bread Co, Blue Bird,
Sunbeam, Wonder

$4.39

80 Treehouse Foods 
Oakbrook, IL

Bay Valley Foods, Flagstone Foods, Treehouse Private Brands $4.35

81 Maple Leaf Foods Inc. 
Toronto, Ontario, Canada

Maple Leaf, Swi�, Larsen, Schneiders, Lightlife Foods $4.30

82 Fresh Del Monte Produce Inc. 
Coral Gables, FL

Del Monte $4.20

83 Sapporo Holdings 
Tokyo, Japan

Sapporo, Anchor $4.07

84 Lindt & Sprungli 
Kilchberg, Switzerland

Lindt, Ghirardelli, Ca�arel, Russell Stovers $4.02

85 Rich Products Corp. 
Charlotte, NC

SeaPak, Rich’s, Farm Rich $4.00

86 Lamb Weston 
Eagle, ID

Alexia, Lamb Weston, Canola Quick, Yukon Selects, Sweet
Things

$3.79

87 Sanderson Farms 
Laurel, MS

Sanderson Farms $3.56

88 Koch Foods 
Park Ridge, IL

Koch Foods, Antioch Farms, Preferred Foods, Rogers Royal $3.55

89 Brown-Forman Corp. 
Louisville, KY

Jack Daniel's, Collingwood, Canadian Mist, Woodford Reserve,
El Jimador, Herradura

$3.36

90 Great Lakes Cheese Co. 
Hiram, OH

Adams Reserve, American Accent, Great Lakes, Rico Mia,
Thoughtful Organics

$3.30

91 Rosen's Diversified 
Fairmont, MN

Rosen’s, Great American Steak Co., Sheboygan Sausage $3.10

92 Chiquita Brands International 
Charlotte, NC

Chiquita, Fresh Express $3.09

93 Schwan's Consumer Brands 
Marshall, MN

Freschetta, Red Baron, Tony’s, Mrs. Smith’s, Pagoda, Edwards,
Larry’s

$3.00

94 Charoen Pokphand Foods 
Bangkock, Thailand

CPF $2.74

95 Foster Farms 
Livingston, CA

Foster Farms $2.50

96 Luzhou Lao Jiao 
Luzhou, China

National Cellar 1573 Customized Liquor, National Cellar 1573,
Luzhou Laojiao Tequ

$2.48

97 HP Hood 
Lynnfield, MA

Hood, and under license: Lactaid, Stoneyfield, Almond Breeze $2.30

98 Chobani 
Norwich, NY

Chobani $2.00e

99 Borden Dairy 
Dallas, TX

Borden milk $1.68

100 Dean Foods 
Dallas, TX

Dean’s, Meadow Gold, Country Fresh, Swiss Premium, Garelick
Farms, Organic Valley Fresh

Auction

e = Estimated when a breakdown of food vs. other segments was not possible; it’s a private company and news sources reported the data, not the
company directly; or no new information could be found, resulting in reporting 2020 revenue.> 
 
Auction = Dairy Farmers of America paid $433 million in a bankruptcy auction for 43 Dean properties and products. 
 
#86 Oetker Group acquired NewCakes B.V., the European market leader in multi-brand Specialty Store Cakes in the Netherlands. 
#99 Borden Cheese DFA paid $433 million in a bankruptcy auction for 43 Dean properties handling fluid or frozen dairy products.
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FOCUS: AUTOMATION

Gemco 956 eBlok

Gemco 956 eBlok is a linear position sensing solution designed for applications that choose traditional linear 
potentiometers for position monitoring. The 956 eBlok utilizes Magnetostrictive technology to give absolute analog 
position, repeatable to 0.001% of the programmable sensing distance. The 956 eBlok is a self-contained unit with 
no head assembly and is designed to work in applications with high temperature, repetitive movement, high shock 
and vibration, or anywhere that will bene�t from protection from dirt, chips or other containments.
 
ametekfactoryautomation.com

Courtesy of Gemco

Compact Dual Lane 90° Case and Product Rotation

Multi-Conveyor recently built a compact dual lane 90° case turner to rotate and align single lane �lled cases that 
quickly transfer onto an existing case sealer. The stainless steel, wash down system is 5 ft. long end-to-end. The 
belt on the left will run signi�cantly faster than the belt to the right, causing the case to turn. The �rst single belt is 
running faster to provide an adequate gap between products to ensure turning without products colliding. The left 
lane can be adjusted to run at the same speed as the belt to the right when product turns are not required or 
straight line conveyance is preferred.
 
multi-conveyor.com

Courtesy of Creme of Nature

Fully Integrated AI Syringe Inspection Line

Earlier this year, Syntegon installed the �rst fully validated AI-equipped visual inspection system. Now the company 
is offering the integrated AIM 5 syringe line with selectable AI by default — available for the inspection of the 
�ange, the stopper and the cylinder. Syntegon’s AI vision system has the ability to increase detection rates and 
decrease the number of false rejects. The line is designed for gentle handling: The robotic de-nester removes the 
syringes from the nest and places them precisely in a single infeed lane, while the re-nester gently puts them back 
into the nest after inspection.
 
syntegon.com/lines-and-systems

Courtesy of Syntegon

TLS Series L-Sealers with 24/7 Operation

The TLS Series L-Sealer shrink wrapping systems now come with upgraded Allen-Bradley controls and standard 
HMI touchscreen interface. The systems are made for customers who are seeing an uptick in business, but their 
existing packaging processes have limited automation. The TLS Series L-Sealers simultaneously make the end and 
side seal of one package, as well as the front seal of the trailing package. The TLS Series L-Sealers feature 
Texwrap’s patented Motion Trim Technology and include product rates that are low to moderate or where space is 
limited. It can package and seal a wide variety of products.
 
texwrap.com

Courtesy of Texwrap

The Unicorn System

Elettric80 launched Unicorn, its new LGV model suited to the automatic handling of parent reels in the tissue paper 
sector and designed to reduce waste and to safeguard the quality of the �nished product. The new handling 
system is equipped with two pins that act inside the reel core and with which the reel can be picked up and 
deposited with both vertical and horizontal axis. The �rst pin is expandable and enables to lift the reel from the 
inside, while the second pin is inserted in the lower part of the reel to support it and allow its rotation. The power 
supply with lithium batteries developed by Elettric80’s partner Flash Battery cuts energy consumptions by more 
than 25%.
 
elettric80.com

Courtesy of Elettric80
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CLASSIFIED NETWORK
FOR SALE

CLICK BOXES BELOW TO LEARN MORE

SALES OF SURFACE TENSION TESTING PENS AND INKS
Lotar Enterprises

BODOLAY PRE-MADE BAG MACHINE
Bodolay Packaging Machinery

A SUCKER FOR EVERY JOB – A JOB FOR EVERY SUCKER
William B. Rudow Inc.
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CLASSIFIED NETWORK
FOR SALE

Bodolay Pre-Made Bag Machine

Sophisticated, yet simple to operate

Fast change over

Room for more than one auger (in some cases one auger cannot keep up 
with the speed of the machine)

Bag sizes up to 16” x 19” (can be customized for any size above that)

Fast turn around

No set up is necessary between the bag size changes on the machine

 

Bodolay Packaging Machinery

www.bodolaypackaging.com
sales@bodolaypackaging.com
813-754-9960

BACK TO LISTINGS INDEX
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CLASSIFIED NETWORK
FOR SALE

Sales of Surface Tension Testing Pens and Inks for the 
Plastics, Textile and Metal Industries

Lotar carries pens and inks of defined surface tensions for wettability and 
metal cleanliness testing identifying the necessity of a treatment or cleaning 
processes for quality checks in planned and existing production lines, 
Quicktest, Quickdry, and more accurate inks and pens available. 
Representing Arcotest, Pillar and other Lotar products.

 

Lotar Enterprises

1718 Velp Avenue
Suite E
Green Bay, Wisconsin 54303

Contact: 
Tatjana Qadada
info@lotarllc.com
lotarenterprises.com

BACK TO LISTINGS INDEX
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CLASSIFIED NETWORK
FOR SALE

A Sucker For Every Job – A Job For Every Sucker

William B. Rudow, Inc. manufacturers vacuum cups, suckers, in many 
materials. 2021 is our 75th year in business. We have many cups in stock for 
immediate shipment. Send samples for identification, or e-mail with 
dimensions to info@rudow.com.

 

William B. Rudow Inc.

1122 Goodrich Ave.
Sarasota, FL 34236
United States

Phone: (941) 957-4200
Fax: (941) 955-7666
info@rudow.com

Contact: 
David Wertheimer, President

www.suckers.com

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

Below are the premium listings from our directory. 
For the complete list of companies and products, go to packagingstrategies.com/resourceguide
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RESOURCE GUIDE
PREMIUM LISTINGS

BERLIN PACKAGING

525 W. Monroe St.

Chicago, IL 60661

(312) 876-9292

info@berlinpackaging.com

https://www.berlinpackaging.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Berlin Packaging is the only Hybrid Packaging Supplier® of plastic, glass, and metal containers and closures. With 40,000+ 
available SKUs, 200+ packaging consultants and 130+ sales and warehouse locations across North America, Europe and South 
Africa, the company has the right products, expertise, and geographic proximity to help customers increase their net income 
through packaging products and services. Berlin Packaging supplies billions of containers and closures annually as well as 
warehousing and logistics services for customers of all sizes in all industries. Berlin Packaging also offers an array of services 
and specialty-product divisions to be the true one-stop shop for rigid packaging.

PRODUCT CATEGORIES

Bottle/Jar/Can, Glass
Bottle/Jar/Can, Metal
Bottle/Jar/Can, Plastic
Drum/Pail
Pails
Shipping, Temperature Insulating

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

CAMA NORTH AMERICA

901 Corporate Grove Drive

Buffalo Grove, IL 60089

(847) 607-8797

cama-US@camagroup.com

https://www.camagroup.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Cama North America specializes in the design, manufacture and service of packaging machinery including cartoners, case 
packers, sleevers, robotics and integrated systems. Cama North America sells, manufactures and services all supplied machinery 
to customers in the United States and Canada, including FAT's and complete aftermarket. Industries include both food and non-
food industries, automating primary and secondary packaging from line entrance through end-of-line packaging operations.

PRODUCT CATEGORIES

Cartoning/Sleeving
Case/Tray Erecting
Case/Tray Packing
Robotics

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

DESCON INTEGRATED CONVEYOR SOLUTIONS

1-1274 Ringwell Dr.

Newmarket, ON L3Y 9C7

(905) 953-0455

sales@desconconveyor.com

https://www.desconconveyor.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

For over 25 years, Descon has provided integrated conveyor solutions and premium processing and packaging equipment to the 
beverage and food industries. We pride ourselves on our ability to deliver smart solutions to challenging problems, coupled with 
our commitment to project execution and unparalleled customer service.

PRODUCT CATEGORIES

Accumulators
Controls
Conveying, Converging/Dividing
Conveying/Elevating/Lowerating
Depalletizing
Material Handling Equipment
PET Bottle Packaging Equipment
Robotics
Uncasers
Washers

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

ECONOCORP INC.

72 Pacella Park Dr.

Randolph, MA 02368

(781) 986-7500

info@econocorp.com

https://www.econocorp.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Econocorp Inc. is a World Wide Leader in slow to moderate speed Cartoning, Tray Forming and Case Packing of speeds between 
1 and 120 cartons or cases per minute.

PRODUCT CATEGORIES

Cartoning/Sleeving
Case Sealing
Case/Tray Erecting
Case/Tray Packing

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

KURIYAMA OF AMERICA INC.

360 E. State Pkwy.

Schaumburg, IL 60173-5335

(847) 755-0360

sales@kuriyama.com

https://www.kuriyama.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Kuriyama of America, Inc. has been eminently successful in developing and marketing thermoplastic hose and accessory 
products to the industrial marketplace since 1968. We now provide a complete line of thermoplastic, rubber and metal hose 
products and accessories including couplings and fittings, for use in industrial and commercial applications.

PRODUCT CATEGORIES

Hose & Accessories
Pneumatic Conveying

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

POLY PRINT INC.

2300 W. Wetmore Rd.

Tucson, AZ 85705

(520) 792-1061

jgenova@polyprint.com

https://www.polyprint.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Poly Print, established in 1992, offers high quality flexographic printing up to 10 colors, high barrier adhesive lamination, laser 
perforation, and pouches. We are experts in applying our knowledge, experience, and resources to provide solutions, and 
support within the flexible packaging market.  Our focus is food packaging, beverages, nutraceuticals and more.

PRODUCT CATEGORIES

Bag/Pouch, Multilayer
Bag/Pouch, Plastic
Biodegradable/Compostable
Contract Converters
Flexible Packaging
Flexo Printing
Paper, Laminating
Paper, Multiply Paper Flex Pack Laminates
Pouch Converting

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

RABIN WORLDWIDE

21 Locust Ave., Ste. 2A

Mill Valley, CA 94941

(415) 522-5700

laura.reid@rabin.com

https://rabin.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

In business for over 60 years, Rabin is a family-held auction and real estate investment company, which acquires and sells 
industrial facilities and equipment around the world.

PRODUCT CATEGORIES

Bottling Lines
Cartoning/Sleeving
Case Sealing
Food Processing Equipment, Grading
Food Processing Equipment, Sorting

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

STILES ENTERPRISES INC.

38 Woodland Ave. P.O. Box 92

Rockaway, NJ 07866

(973) 625-9660

info@stilesenterprises.com

https://www.stilesenterprises.com/index.html

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Stiles Enterprises is a rubber, conveyor chain and belting fabricator/distributor with a history in the packaging industry starting in 
the 1950s. Packaging parts include: CAPPER tightening rubbers, chuck inserts, chain gripper rubbers, side belts, cap turning belts, 
gripper rubbers. LABELING wrap/hold down belts, back up pads, resurfaced feed rollers/glue rollers, vacuum cups. 
UNSCRAMBLER fabric wrapped belts, solid rubber covered belts, fabric orienter pads, elevator cleated belts and chain, rollers and 
wheels. CASE TAPER belts, knives / blades, rollers. FORM FILL SEAL bagger belts, knives / blades, Teflon tape. HEAT TUNNEL 
silicone glass curtains, Teflon / glass and Silicone/glass mesh and solid tunnel belts. Cartoner vacuum cups, belting.

PRODUCT CATEGORIES

Accumulators
Automation
Bag Filling/Closing/Sealing
Banding
Blades (Cutting)
Blister Packaging
Bottling Lines
Capping
Cartoning/Sleeving
Case Sealing
Change Parts
Checkweighing
Components/Parts
Conveying, Converging/Dividing
Conveying/Elevating/Lowerating
Conveyor Components
Feeding/Inserting
Fill/Seal
Filling, Dry
Filling, Liquid
Fitment Applicating
Form-Fill-Seal, Vertical
Heat Sealing
Hopper
Imprinting Machines (Coding, Marking)
Knives
Label Applicating
Label, Print-and-Apply
Labelers
Labelers, Cold Glue
Labelers, Pressure Sensitive
Material Handling Equipment
Multipacking
Overwrapping
PET Bottle Packaging Equipment
Pucking/Depucking
R&D/Tech
Replacement Parts
Robotics
Shrink Tunnels
Shrink Wrapping, Bundling
Tube Filling/Sealing
Unscrambling/Orienting
Used/Rebuilt Equipment
Weigh-Fill
Weighing
Wrapping (see Flowrappers, Shrink Wrapping or Stretch Wrapping)

BACK TO LISTINGS INDEX
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BOOTH PROFILES
SPECIAL ADVERTISING SECTION

CLICK BOXES BELOW TO LEARN MORE

PACK EXPO

ULTIMATE EFFICIENCY IS ACHIEVED WITH MOISTURE CONTROL
MoistTech

CONVERTERS EXPO

CORONA TREATMENT EQUIPMENT
QC Electronics
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CONVERTER EXPO PROFILES

Corona Treatment Equipment

QC Electronics, Inc. designs and manufactures a complete line of corona treatment equipment. Corona 
treatment is a science-proven process used to increase the sur face energy of materials, thus increasing the 
material's adhesion capabilities. Throughout 33 years of business, QC Electronics, Inc. has led the corona 
treatment industry through science and innovation. Our equipment's design is based off the study of various 
materials on a molecular level.

QC is a trusted corona treatment equipment provider to companies around the globe. QC Electronics, Inc. is a 
family-owned high-performance corona treatment equipment manufacturer started in 1988. QC specializes in 
surface treatment solutions for the converting and extruding industries. QC corona treatment equipment allows 
customers to evenly increase the surface energy of one or both sides of material(s) thus increasing adhesion 
properties. QC’s corona field is unlike any other; smooth and violet means high quality corona, high quality 
product. QC is the only corona treatment equipment supplier that manufactures everything completely in-house; 
quality control is of the utmost importance to QC. QC corona treaters also boast the highest watt density 
available to the market while maintaining the lowest plasma etch rate.

We are so confident in our product and its capabilities that we are offering free sample services for a short 
period of time to potential customers. Present this literature to sales@qcelectronics.com and Aly will schedule a 
sample run with you. The samples will be tested with our brand-new state-of-the-art surface analyzation device. 
Customers will receive a detailed report regarding how the surface changed molecularly via corona treatment.

QC also supplies corona treater parts (electrodes, rolls, sleeving, etc.) and waterjet cutting services.

Come see us at Converters Expo Booth 108 on the 4th floor to learn how corona treatment can benefit your 
product and why QC equipment is the most profitable choice. Visit us at qcelectronics.com for a full 
understanding of our capabilities.

CONVERTERS EXPO BOOTH #108
Email: sales@qcelectronics.com

Website: qcelectronics.com
Phone: 608.742.1661
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Ultimate Efficiency Is Achieved with Moisture Control

MoistTech is the leader in Moisture Measurement and Control as well as monitoring the Coating Moisture / 
Thickness for the paper, converting and film applications. Non-contact and insensitive to material variations such 
as particle size, material height & color, our moisture sensors provide continuous, reliable readings with zero 
maintenance and a one-time calibration with a non-drift optical design allowing operational personnel to 
confidently make immediate process adjustments based on real-time measurements.

MoistTech is supported by the original manufacturers of Near-Infrared (NIR) technology in the industrial moisture 
industry, manufacturing a range of on-line sensors & at-line instruments for moisture measurement and real-
time moisture process control. MoistTech has developed the IR 3000 moisture sensor which is ideally suited to 
measure the moisture levels as well as water and solvent based coatings and coat weight thicknesses during the 
paper/converting process, improving manufactures product quality and increased productivity with substantial 
cost savings.

With well over 40 years of moisture analyzer and transmitter experience we understand the savings and potential 
increase with improved productivity. Therefore, we have an unbeatable promise of customer satisfaction on all 
our equipment and challenge you to put MoistTech Corp. up against your current method to obtain unsurpassed 
success! 

See immediate benefits:

NIR (near-infrared) technology - highest accuracy

Immediate process line adjustments

Proper dryer control

Reduced waste/wasted product

Low to zero maintenance

Process optimization

Low cost and high accuracy

Improved product quality 

Reduced energy

Plant production & efficiency monitoring

One-time calibration & zero drift

Insensitive to material variations

Proper moisture control can:

Minimize waste and product loss

Reduce costs

Increase product quality

Maximize plant efficiency

Promote dryer efficiency

Provide process optimization

Energy savings

PACK EXPO BOOTH #N-19012
Email: info@moisttech.com

Website: moisttech.com
Phone: 941.727.1800
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