
What is a 
Brand Story?
And why your business needs one.
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Marketing is no longer 
about the stuff you make, 

but the stories you tell.
—Seth Godin
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What is a 
Brand Story?
Everyone loves a good story. A good 
story evokes emotion, inspires us to take 
action. And a good story is something 
that people remember.

A brand story is a cohesive narrative 
that ties different elements of your 
brand together. Things like your product, 
quality, customer experience, your 
purpose, values, and what people say 
about you. 

And while you can’t control everything 
about your brand story, you can guide 
how people relate to your brand.

A few key elements of a brand:

Your Vision
Your vision is clearly defining who you are
as a brand (or business). It includes where 
you are and where you’re doing. What are 
your goals?

Your Values
Your core values shape the culture of your 
business and who you truly are and what you 
represent. Knowing your values will help 
you build a thriving culture for your business.

Your Offer
Your offer should provide a solution to a need 
or problem. The type of offer (or product) you 
have for your clients is part of your brand story.

Your Customer Experience
When you keep your customer’s journey in mind, 
whether that is how they navigate through your 
website, how they find you on the internet, or even 
when they receive your product or service — they 
should work together to tell your brand story.
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How to Write 
Captivating 
Brand Story.
Everyone loves a good story. And you need 
a brand story that captivates an audience 
and inspires them to take action.

Here are a few steps to writing a brand story 
that your audience will be drawn to.

A few components to include
for a captivating brand story:

Characters
Your story should be built around a good character. 
A character is someone who connects your brand to 
your audience and someone they can relate to.

Conflict
Although it may sound bad, conflict is important
for a brand story. Conflicts help connect stories
to people much like a good underdog story. We all 
love those, don’t we? Conflict inspires people to take 
action to find solutions...to engage.

Resolution
As you talk about the conflicts (or a customer’s pain 
points), your offer or product should find a solution 
to their frustrations. How does your product or service 
change or help your customer?

Your Mission
The mission is something that goes beyond your 
product or service. Does your brand compel 
someone to make change in their community? Your 
mission goes beyond the transaction and into future 
of your brand.
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More and more, success
is won by creating compelling 

stories that have the power
to move people to action. 

Simply put, if you can’t tell it, 
you can’t sell it.

—Peter Guber
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What’s your brand story?
If you don’t have a brand story or need help finding yours, 

we’d love to be part of your brand journey.

 
If you’d like to team up, please book a call or learn
more about how to get started at sungandco.com.
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