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Apapa chaos traps thousands 
of containers at port

G
oods estimated at 
several billions of 
naira are trapped 
in hundreds of con-
tainers at Apapa 

seaport, as trucks can no longer 
access or exit the various termi-
nals inside the ports due to the 
current logjam in Apapa.

This has resulted in the return 
of vessel queues last seen 11 
years ago, with sources at the 
ports claiming no fewer than 20 
ships are waiting at sea to berth, 
even as already berthed vessels 
are unable to discharge their 
cargoes and leave. Port opera-
tors say if this persist, ships will 
soon start charging a premium 

Julius Adelusi-Adeluyi (l), chairman, MTN Foundation; Pascal Dozie (r), chairman, MTN Nigeria, and Nonny Ugboma, execu-
tive secretary, MTN Foundation, at the MTN Foundation ‘WhatCanWeDoTogether’ Phase 2 Appreciation party in Lagos State.
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Airlines losing traffic 
to Ethiopia on price, 
connectivity

International and domestic 
airlines operating in Nigeria 
are gradually losing passen-

ger traffic to Ethiopian Airlines 
over the East African carrier’s 
relatively cheaper fares, easy 
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… as tourist arrivals soar 
on strong campaign
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L-R: Temitope Oguntokun, head sustainability and corporate brand, Lafarge Africa plc; Bekeme Masade, founder/CEO 
CSR-in-Action; Kayode Fayemi, minister for mines and steel development, and John Nya, country environmental manager, 
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In the face of current economic 
challenges, Nigerian Senators 
are said to be forcing their way 

into what they see as ‘juicy’ com-
mittees, thereby violating those 
rules they set by themselves to 
guide activities at the red chamber.

BusinessDay finds for instance, 
that one of the ‘juicy’ committees: 
the Tertiary Institution and TET-
Fund, now has 21 members as 
against 12 when it was inaugurated 
in 2015, a situation which the Sen-
ate leadership frowns at.

The current composition vi-
olates Order 95 (1) of the Sen-
ate Standing Orders, 2015 (as 
amended) which stipulates that 
“Membership of all Committees 
shall not be less than nine and not 
more than 13 senators”.

Committees are termed ‘juicy’ 
because of their propensity for 
corrupt enrichment of members 
by Ministries, Departments and 
Agencies (MDAs) under their 

F
ord Foundation and 
the African Capital Al-
liance (ACA) have held 
an advocacy convening 
to sensitise corporates 

and high net worth individuals in 
Nigeria about the need for impact 
investing in sustainable develop-
ment and capacity building in 
Africa’s biggest economy. 

Impact investing connotes 
investments in firms, funds, and 
organisations, with the dual pur-
poses of generating social and 
environmental impact and earning 
financial return; it entails leverag-
ing private capital for social good.

Impact investing models have 
been deployed in developing and 
emerging economies to solve 
problems in various sectors, such 
as sustainable agriculture, renew-
able energy, and microfinance. 
It has also been used to address 
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Ford Foundation, ACA convene push 
for impact investing in Nigeria

such issues as affordable and ac-
cessible housing, healthcare, and 
education.

“That this is the way the world is 
going,” Innocent Chukwuma, Ford 
Foundation’s regional director in 

charge of West Africa, told Busi-
nessDay. “Through this convening, 
we have been able mobilise criti-
cal stakeholders from the private 
sector, the government, and the 
civil society in Nigeria to discuss 
an idea that is long overdue in the INNOCENT UNAH

OWEDE AGBAJILEKE, Abuja

Senators violate 
Standing Orders in 
desperate scramble 
for ‘juicy’ committees

to bring goods into the country, 
which would translate into high-
er cost of goods on the streets.

Manufacturers are already 
complaining that the Apapa 
gridlock is delaying arrival of raw 
materials to factories across the 
country, warning that if nothing is 
done, it could further delay pro-
duction timelines, hitting hard on 
margins and causing heavy losses 
in terms of time, cost and jobs.

“Anything that affects the ports, 
affects our members,” Frank 
Udemba Jacobs, president of the 
Manufacturers Association of 
Nigeria (MAN), told BusinessDay.

Ede Dafinone, chairman of 
MAN Export Group, said: “I am 
sure many members are affected. 
This is getting painful.”

Another source said the situa-
tion was the worst seen in about 11 
years and portends grave danger 
for the Nigerian economy.

“The current situation has ren-
dered ineffective, the recent Execu-
tive Orders issued by Acting Presi-
dent Yemi Osinbajo on ease of doing 
business. It could lead to higher 

inflation and shipping companies 
will soon slam congestion surcharge 
on Nigerian ports,” said the source.

Tony Anakebe, managing di-
rector of Gold-Link Investment 
Limited, a clearing and forward-
ing company, described the port 
congestion as sad.

“The congestion in Apapa ports 
is such that trucks that loaded 
since Monday this week have not 
been able to leave the port. I was 
in Apapa on Thursday (yesterday) 
and the long queues of loaded 
trucks in the port has exceeded 
the APM Terminals to Dangote 
terminal,” said Anakebe.

According to him, it takes a 
truck driver with a loaded con-
tainer an average of four days to exit 
the port, while trucks with empty 
containers queue on the road for 
over one week before gaining ac-
cess to the port, to drop the empty 
containers at the terminal.

“Truck drivers pay heavily to 
security officials who manage 
traffic on the port roads, before 
they would have access into the 
port. Some of them pay as much as 
N10,000,” Anakebe added.

“The cost of doing business at 

the port has doubled as we speak, 
and Nigerian importers are paying 
heavily to take their consignments 
out. One importer pays as much 
as N1 million per container, to the 
shipping companies as demurrage 
and terminal operators as storage 
charges,” he further disclosed.

Emma Nwabunwanne, a Lagos 
based importer, who also con-
firmed the development, said that 
the traffic congestion in Apapa has 
cancelled out the supposed gains 
of the new executive orders on ease 
of doing business, which mandated 
the Nigeria Customs Service (NCS), 
the Nigerian Ports Authority (NPA), 
and service providers at the ports, 
to commence 24-hour operations.

Nwabunwanne, who said that 
doing business at the port was far 
from becoming easy, two months 
after the Executive Order on Ease of 
Doing Business was signed into law, 
said: “Nigeria is good at making laws 
but not good implementing them.”

Commenting, Vicky Haastrup, 
chairman, Seaport Terminal Opera-
tors Association of Nigeria (STOAN) 
commended the NPA and the pri-
vate sector for taking steps to repair 
the damaged roads in and out of 
the ports, said “at present, we have 
a lockdown in the system. Trucks, 
which should come into the ports 

to evacuate cargoes, are unable to 
access the ports because they are 
trapped on the road.

“This is dangerous for port busi-
ness and for the economy. We are 
beginning to see the consequences 
of this, as vessels are beginning to 
queue on our waters again. This is 
something that has not happened 
in more than 11 years of port con-
cession,” she said.

According to her, “Government 
should, as a matter of urgency, de-
ploy traffic and security personnel 
in large numbers to Apapa, to en-
sure free flow of traffic. The traffic 
officials should work in shifts, so 
that they can have 24 hours a day 
presence on the road.”

An average of 1,000 trucks arrive 
Lagos daily and head for Apapa. 
Nigeria, Africa’s largest economy, 
relies almost 90 per cent on imported 
petroleum products to power her 
economy, while four publicly owned 
refineries in Warri, Port Harcourt and 
Kaduna, lie almost waste, refining a 
combined capacity of less than 10 mil-
lion litres, while local consumption of 
fuel is put at 30 million litres per day.

Since the start of the remedial 
work in the build-up to the expected 
rehabilitation of the collapsed two ki-
lometre- stretch of Ijora-Wharf road, 
thousands of trucks have been held 

up on the Marine bridge. The Federal 
Government negotiated itself out of 
the responsibility to fix the road, and 
handed it over to the trio of Dangote 
Group, Flour Mills and Nigerian 
Ports Authority (NPA) who are to fix 
the road at the cost of N4.3 billon. 

Tokunbo Korodo, Lagos zonal 
chairman of Nigeria Union of Pe-
troleum and Natural Gas Workers 
(NUPENG) said loaded tankers 
were unable to exit Apapa.  This 
has created a deluge, as thousand 
others lying on bridges and major 
roads in Lagos, including Funsho 
Williams Avenue, Orile-Iganmu 
expressway, and the Mile 2-Tincan 
axis, cannot proceed.

The crisis that broke out in 
Apapa on Wednesday, when a mo-
bile policeman opened fire, killing 
a truck driver following a heated 
argument over wrong parking in 
front of a bank, is seen as a sign of 
the frustration people now face in 
Apapa. In the skirmishes that fol-
lowed the killing of the truck driver, 
two banks, were set ablaze by ram-
paging truck drivers and hoodlums 
protesting the murder of their 
colleague. Port users have warned 
that things will only get worse, 
unless the government moves fast 
to deal with the debilitating traffic 
situation that has built in Apapa.
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L-R: Joshua Gbola-
han, chief operating 
and information 
officer, Fidelity 
Bank plc; Gbenga 
Shobo, deputy 
managing director, 
First Bank; Andrew 
Torre, president, 
Sub Sahara Africa, 
Visa, and Uzoma 
Dozie, GMD/CEO, 
Diamond Bank, at 
the official launch 
of mVisa, a mobile 
application by 
global payments 
company, Visa in 
Lagos. 
Pic by Pius Okeosisi
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connectivity and most recently, 
concerted efforts by the country 
at becoming a one-stop-shop for 
tourists in Africa.

BusinessDay’s investigations 
show that an economy class return 
ticket to Dubai on Ethiopian Airlines, 
costs N161,408, while same goes for 
N260,534 on Emirates Airlines.

Furthermore, an economy 
class return ticket to London by 
connecting flight on Ethiopian 
Airlines, costs N159,840 it goes for 
N502,884 on British Airways, and 
costs N317, 767 on Etihad Airways.

Atlanta, which is also a frequent 
destination for Nigerians, costs 
N452,125 for a return flight, us-
ing Ethiopian Airlines. The same 
destination will cost a passenger 
N577,180 on British Airways and 
N505,330 on Emirates Airline.

The obvious price discrepancy 
gives the average Nigerian custom-
er the choice to opt for relatively 
cheap African carriers, especially 
Ethiopian Airlines.

The airline, which is the most 
connected in Africa, with 54 African 
and 94 destinations worldwide, is 
further consolidating on its efforts 
at becoming the largest aviation hub 
in Africa, with the attraction of tour-
ists and corporate businesses from 
across the continent to Ethiopia’s 
hospitality and tourism offerings.

The efforts at increasing passen-
ger traffic have resulted in a growing 
preference of the airline by many 
Africans, especially Nigerians, for 
overseas trips and connection, and 
is further highlighted by a 17 percent 
increase in the number of passen-
gers that used Bole International 
Airport in Addis Ababa, between 
January and August 2016, with the 
airport’s capacity sitting at almost 
6.2 million absolute airline seats.

The record is expected to in-
crease this year, with many more 
Africans who are seeking cheaper 
destinations and venues for holi-
day and corporate meetings.

According to a study by Forward 
Keys, an outfit that studies global 
airline traffic trends, besides beat-
ing Kenya to become the regional 
hub in East Africa, Ethiopia is set 
to outdo Johannesburg this year in 
the overall volume of international 
travellers, as it relentlessly seeks to 
capitalise on its thriving national 
airline and airport infrastructure.

Ikechi Uko, a travel expert, said 
Ethiopian Airlines is one of the few 
airlines which operates to Dubai, 
the UK, European, Asia Pacific 
destinations, four destinations in 
America, China, and several oth-
ers, except Oceania.

“Again, Ethiopian Airlines has 
one of the most modern aircraft 
operating into Nigeria, they fly the 
Airbus A350, which is among the 
latest aircraft in the world. They 
have about 16 Boeing 787, which 
are also the latest. Also, as an Af-
rican carrier, the connections are 
shorter and because of the conver-
sion rate, the fares are not as high 
as you will find in other currencies.”

Uko further explained that be-
fore now, European carriers had 
better equipment and better con-
nectivity, but now African airlines 
have better aircraft and great con-
nectivity, adding that Ethiopian Air-
lines is part of STAR alliance, which 
is the biggest alliance in the world.

“Most European countries just 
want to fly to Abuja and Lagos 
and collect Business Class and 
First Class monies but Ethiopian 
Airlines is willing to fly anywhere. 

They are willing to suffer losses. 
When Abuja Airport was closed, 
it was only Ethiopian Airlines that 
sacrificed to go to Kaduna, the 
alternate airport. People saw the 
sacrificial spirit and have decided 
to reward the airline by way of pa-
tronage,” he added.

Chioma Ogbonna, a business 
woman and frequent passenger 
of the airline, explained that the 
pan-African airline enables her 
connect many other destinations 
within a short period, shop and 
follow up on her other itineraries 
in a one-stop-shop.

“I prefer to connect flights 
through Ethiopian Airlines to 
Dubai, rather than taking a direct 
flight using other international 
airline because the fares are rela-
tively cheaper and there are many 
other things I could buy from Addis 
Ababa, as a business woman,”  she 
told BusinessDay.

Beyond cheap flights and easy 
connections, the Ethiopian Tour-
ism Organisation is partnering key 
travel agencies and tour operators 
across Africa, including Nigeria, to 
lure tourists to their breathtaking 
historic and natural attractions.

According to Yohannes Tilahun, 
chief executive officer, Ethiopian 
Tourism Organisation, Ethiopia’s 
immense cultural, palaeontologi-
cal and natural wealth is reflected 
in its tally of nine UNESCO World 
Heritage Sites, the most of any 
country in Africa, aside five other 
sites that are currently under con-
sideration by UNESCO as Tentative 
World Heritage Sites.

From Aksum; the land of the 
Queen of Sheba, Gondar; the 
Camelot of Africa, Harar Jugol, 
Konso, Lower Omo Valley, rock-
hewn churches of Lalibela, Simien 
Mountains National Park  add to 
the countries many attractions. 
The tourism CEO who assumed 
office early this year, said Ethiopia 
has exciting offerings for all classes 
of visitors, hence the concerted 
efforts at marketing them to the 
world, starting from Africa.

Currently, Ethiopia has taken 
her tourism campaign to Nigeria, 
with the recent launch of Destina-
tion Al Nejashi /Lalibela, its two 
foremost tourism destinations, 
targeted at Nigerian tourists.

With the collaboration of the Ethi-
opian Embassy, Ethiopian Airlines, 
Ethiopian Tourism Organisation and 
Motherland Beckons, their Nigeria 
partner and owners of La Campagne 
Tropicana Resort, Lekki Lagos, the 
tourism packages are already gaining 
ground with  soaring patronage by 
Nigerians for the summer holiday.

Speaking on the increasing 
appeal of Ethiopian destinations, 
Wanle Akinboboye, president, 
Motherland Beckons, said promo-
tion of tour packages to Al Nejashi 
and Lalibela was due to the strong 
attractions the two destinations 
have for many Nigerians.

Both Samia Zekaria Gutu, Ethi-
opian Ambassador to Nigeria, and 
Solomon Begashaw, general man-
ager, Ethiopian Airlines, Nigeria, 
are keying into the efforts at wooing 
the whole of Africa to go beyond 
using the airline for connection 
to stopping over to see her tourist 
attractions. 

While the airline maintains its 
cheap flights and plans to expand 
from four destinations in Nigeria 
to five, the embassy is promising 
hassle-free visa and eas-of-doing 
business for the Nigerian tourists 
and corporate visitors to Ethiopia.

country, considering the myriad of 
problems it currently faces.”

Darren Walker, President of 
Ford Foundation, the second larg-
est philanthropy  in the US, said 
that impact investing helps people 
to get ‘retirement money’ while 
helping the society.

“Impact investing considers the 
total rate of return of any invest-
ment in terms of the social and 
financial impact,” said Walker at 
the convening, themed, ‘Impact 
Investing for Social Change’, which 
held on Wednesday, at the Wheat-
baker Hotel in Lagos. “Impact 
investing leads with business and 
not philanthropy; it will fail if we 
put philanthropy first.”

According to the global head of 
the New York-based independent 
philanthropy that makes grants of 
US$500 million around the world 
annually, there is a business case for 
market leaders and market makers 
to embrace impact investing by 
turning their investment portfolio to 
grant-making portfolio, in a way that 
will guarantee monetary return. This 
is a mind-set that is needed, he said. 

Impact Investing is the most 
sustainable business model, ac-
cording to Henrietta Onwuegbuz-
ie, project director for the impact 
investing policy initiative at the 
Lagos Business School.

“Impact investing will lead you 

to provide solution and providing 
solution will make you rich, since 
it poses the least risk and delivers 
the highest return,” Onwuegbuzie 
said. “It is the best way for Nigeria 
to meet its sustainable develop-
ment goals.” 

In Nigeria, impact investing has 
been successfully deployed in the 
power and housing sectors.

We are using our impact invest-
ing fund for off-grid energy invest-
ment in Nigeria to bring power to 
Nigerians, one community at a 
time, said Wiebe Boer, chief execu-
tive officer of All On, a Lagos-based 
firm that seeks to facilitate increased 
access to affordable, reliable and 
sustainable energy in Nigeria.  

“The impact is huge, the finan-
cial return is also huge, and we cur-
rently have up to 25 deal pipelines 
along the lines of impact investing,” 
Boer said, adding that with the 
Nigerian Government’s plans to 
take all federal universities off the 
(national) grid, impact investing 
in the power sector is imperative. 

Afolabi Oyedele, partner at ACA, 
Nigeria’s leading private equity (PE) 
group and co-host of the impact 
investment parley, told participants 
at the event that PE investors are 
beginning to see reasons to be in-
volved in impact investing.

In 2012, an approximate US$8 
billion of assets were committed 
to impact investments 99 investors 

surveyed by the Global Impact In-
vesting Network (GIIN). In 2015, 146 
investors reported that they had ap-
proximately $60 billion worth of assets 
under management in the impact 
investment sector - $10.6 billion of 
which they had committed in 2014.

Previously, a project needed 
to have a minimum size of at least 
US30 million ACA’s to meet ACA’s 
investment criteria, according to 
Oyedele. But ACA now accepts 
projects with sizes ranging from 
US$5 million to US$10 million 
across Nigeria, Ghana, and Cote 
D’Ivoire, he said.   

Oyedele noted that impact 
investing can be used to provide 
housing for students, which is why 
ACA has initiated plans to roll out 
up to 500,000 bed units for students 
in Nigeria, with additional 500,000 
units in Ghana and Cote D’Ivoire.

Peter Bamkole, director of the 
Enterprise Development Center 
of the Pan-Atlantic University, 
said that even though the Center 
has been at the receiving end (of 
impact giving), the management 
decided from the outset to be re-
sponsible and manage resources 
sustainably to make impact.

Impact investing is one of the 
more exciting developments to 
emerge from the ‘social impact’ 
movement of more definitively 
measuring the results of the social 
sector and more comprehensively 
understanding the relationship 
between money invested and 
outcomes achieved.

purview. ‘Juicy’ committees have 
also been found over the years to 
encourage favouritism and attract 
other gains, like employment op-
portunities, and even contracts 
awards, as against merit.

TETFund was established as 
an intervention agency under the 
TETFund ACT - Tertiary Education 
Trust Fund (Establishment, etc) 
Act, 2011; charged with the respon-
sibility for managing, disbursing 
and monitoring the education tax 
to public tertiary institutions in 
Nigeria.

The Fund administers the tax 
imposed by the Act and disburses 
the amount to tertiary educational 
institutions at Federal and State 
levels. It also monitors the projects 
executed with the funds allocated 
to the beneficiaries.

In the Votes and Proceedings 
of November 18, 2015 seen by 
BusinessDay, the Committee on 
Tertiary Institutions and TET-
FUND comprised 12 members 
and included; Binta Garba as 
Chairman and Tijani Kaura as Vice. 

Other members were: Emmanuel 
Bwacha, Mohammed Shittu, Ol-
uremi Tinubu, Yele Omogunwa, 
Clifford Ordia, John Enoh, Sam 
Egwu, Enyinnaya Abaribe, Joshua 
Dariye and Salihu Hussain, who 
was later sacked in December by 
an Appeal Court.

Later, Senate President Bukola 
Saraki moved the Chairman of the 
committee, Garba, to Women Af-
fairs, and replaced her with Barau 
Jibrin; in a reshuffling of committee 
heads in July 2016.

But BusinessDay discovered 
that members of the TEFTFUND 
panel had increased from 12 to 21 as 
contained in the committee’s report 
on the National Open University 
of Nigeria Act (Amendment) Bill, 
considered at the Senate recently.

The nine additional members 
include: Danjuma Goje, Aliyu Wa-
makko, Shaaba Lafiagi, Suleiman 
Nazif, Kabiru Gaya, Foster Ogola, 
Magnus Abe, Baba Kaka Garbai 
and Garba (who was earlier moved 
to chair Women Affairs panel).

It was gathered that the leader-
ship of the Senate had become 
uncomfortable with a develop-

ment where many senators forced 
themselves into membership of 
‘juicy’ committees they were not 
originally posted to.

To this end, the leadership of 
the Red Chamber is set to reshuffle 
panels before the next recess.

The Senate will embark on re-
cess by the end of this month.

Senate President Bukola Saraki 
who disclosed this last week at 
plenary, expressed concern that 
lawmakers were forcing their ways 
into committees they were not 
originally posted to.

Saraki was responding to an 
observation by Deputy Senate 
President, Ike Ekweremadu, that 
the report of the Committee on 
Tertiary Education was signed by 
12 out of 21 members; a develop-
ment, he said, was unhealthy for 
the institution.

Saraki announced that the lead-
ership would carry out a ‘clean up’ 
exercise that would entail a major 
rejigging of its committee.

“We are going to clean it up be-
fore we go on recess. We have dis-
cussed this at the leadership level 
and we are going to do something 
about it to ensure that the right 
thing is done,” Saraki said.

Senators violate Standing Orders in desperate scramble...
Continued from page 2
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L-R: Timothy 
Adebowale, 

acting provost, 
Neuro Psychiatric 

Hospital, Aro, 
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lecturer; Abayomi 
Sobande, Ogun 

State head of 
service; Ibikunle 

Amosun, 
governor, Ogun 
State, his wife, 
Olufunso, and 

Taiwo Adeoluwa, 
secretary to the 

state government, 
at the Ogun 

State 2017Public 
Service Day 

Lecture held in 
Abeokuta, Ogun 

State.

FG plans N25bn low interest facility for miners
attracted. 

“We have decided at the level 
of the Ministry to put in at initial 
stage N2.5bn to our DFIs, as a 
pilot project to our small scale 
miners, who have been able to 
show proof of what they have 
been able to do.

“We are working with our 
DFIS to finalise modalities, 
so that they could access this 
money.

“It is not a grant,” Fayemi 
clarified.

According to him, the money 
is geared towards encouraging 
the local miners and growing 
the industry. “We give the DFIs 
money through the banks and 
develop the template that would 
guide access to the money. We 
would ensure monitoring and 
evaluation of the process.” 

ONYINYE NWACHUKWU, HARRISON EDEH & SEYI ANJORIN 

towards building the sector, 
supporting the industry, while 
ensuring that they attract more 
banks.

Globally, mining business 
is quite capital intensive and 
in Nigeria, funding has largely 
bedeviled the sector which gov-
ernment now sees as a good 
strategy to diversify the strug-
gling economy.

Apart from the Development 
Finance Institutions, Nigerian 
commercial lenders are averse 
to lending to miners, only two 
banks in the country have min-
ing desks.

Fayemi shares the view that 
the government should de-risk 
the sector, so that banks and 
potential investors could be 

Nigeria’s minister of Solid 
minerals, Kayode Fay-
emi has announced that 

his ministry is providing an 
initial N25bn loan facility to min-
ers, as the Federal Government 
repositions the sector to attract 
investments and contribute 
more to the economy.

The funding will be dis-
bursed through the existing 
Development Finance Institu-
tions (DFIs), the minister said 
at the second day of the 6th 
Sustainability in the Extractive 
Industries (SITEI) Conference, 
in Abuja. 

The minister explained that 
the funding will come in form 
of low interest loans focused 

The minister said apart from 
this, the government is also sup-
porting bigger players, so that 
they can do exploration and also 
transition to production.

Acting President Yemi Osin-
bajo, had earlier announced gov-
ernment was providing N30bn 
intervention fund for the solid 
minerals ministry, through the 
mining sector component of 
the country’s natural resources 
development fund.

He had said fund will partly 
help provide cheap loans and 
grants to industry participants 
as well as for direct investing in 
foundational infrastructure.”

Speaking at the SITEI Event, 
Fayemi said government is also 
working with the Nigerian stock 
exchange to introduce mining 
bonds.

 PATRICK ATUANYA

BA restores bigger airplane to Nigerian market
Boeing 747 fondly referred to 
as the ‘Super High J Aircraft’ 
within the BA’s family would 
have 14 seats in its first class, 86 
in business class, 30 in world 
traveller plus and 145 in world 
traveller.

“The new aircraft are larger 
than the Boeing 777s which 
the airline currently operates 
and will add an extra 343 seats 
a week on the busy route be-
tween London and Nigeria’s 
commercial capital-Lagos.

 “The newest aircraft with 
well refreshed interior, and the  
state-of-the-art entertainment 
system, also have a larger Club 
World cabin with 86 lie-flat 
beds and choice of the upper 
deck cabin for our dedicated 
business class customers,’ Olay-
inka said.

He said that some of the 
aircraft had begun flying on 
popular BA routes to New York, 
Chicago, Johannesburg, Dubai, 
Boston, Riyadh, Kuwait, San 
Francisco, Seattle, Toronto and 
Washington DC from London.

Olayinka said that flight 
numbers and schedule would 
remain the same with BA75 
departing Heathrow at 11:30 
a.m. and landing in Lagos at 
1755p.m.

He said that the return ser-
vice operates as BA74, would 
depart Lagos at 22:55p.m., to 
arrive at Heathrow’s Terminal 
5 at 05:25a.m., the following 
morning.

British Airways (BA) ap-
pears to be having back 
its customers in the Nige-

rian market as it moves to intro-
duce a bigger and better Boeing 
747 on its London-Lagos route 
from September, authorities of 
the airline say.

This development is coming 
after one year of foreign ex-
change repatriation challenge, 
which forced the company to 
bring a smaller aircraft into the 
country to commensurate the 
passenger traffic. 

It would be recalled that 
between January 2016 till April 
2017, airline had challenges of 
repatriating their earnings in 
Nigeria to their home countries. 
This led to the exit of Iberia 
airline and United airline from 
Nigeria.

However, the market is 
gradually coming back again.  
Comparing passenger traffic 
in May 2016 and 2017, which 
is when most bookings for 
summer are confirmed, the 
Federal Aviation Authority of 
Nigeria (FAAN) recorded stabil-
ity and growth in the volume of 
passengers. While about 223, 
531 passengers travelled for 
outbound destinations in May 
2016, 243,994 went for same 
purpose in May 2017.

Kola Olayinka, the airline’s 
Commercial Manager in Nige-
ria,  said that each of the Lagos 

Labour minister 
applauds Elumelu’s 
commitment to job 
creation, poverty 
alleviation

How packaging for 
export can lead to 
successful agribusiness

At the 30th anniversary 
celebration of the award-
winning Transcorp Hilton 

Abuja, the Minister of Labour 
and Employment, Chris Ngige, 
commended the relentless efforts 
of the chairman, Transnational 
Corporation of Nigeria plc, Tony 
Elumelu, towards job creation as 
a strategy for poverty alleviation 
in Nigeria and Africa.

“ I am here because Tony 
Elumelu creates jobs. I take inter-
est in those who create jobs and 
Tony is one of them,” the minister 
stated. The minister went on to 
share that the Labour statistics 
on Transnational Corporation 
of Nigeria show that 1500 to 
2000 people are employed at the 
Transcorp Hilton alone.

Elumelu’s commitment to 
poverty alleviation is perfectly ex-
pressed in a theory he continues 
to champion called Africapital-
ism. It is the belief that Africa’s 
private sector can, and must play 
a leading role in the continents 
development. The future we all 
want for ourselves will be the one 
of our own making.

Africapitalism can be seen 
in action through the entities 
under Tony Elumelu’s Heirs 
Holdings Group, including the 
Transnational Corporation 
of Nigeria, which currently 
has over 3,000 Nigerian’s in its 
employ, United Bank for Africa 
with over 14,000 Nigerian staff 
and the Tony Elumelu Foun-
dation that has so far empow-
ered 3000 Africans through 
its flagship Entrepreneurship 
Program.

Ngige in his speech also said 
“Social intervention is about at-
tending to those who are vulner-
able, those who can’t afford to 
eat three, two or even one square 
meal a day. Social intervention is 
what Tony Elumelu does.”

Ofon Udofia, initiator of 
innovative and practical 
ideas on export trade, 

has advised small and medium-
scale enterprises (SMEs) in 
Nigeria to seriously consider 
developing their products for 
export trade as a viable option 
in expanding their business, es-
pecially at this time of economic 
recession.

Udofia, who is the execu-
tive secretary and CEO of In-
stitute of Export Operations 
and Management (IEOM), 
Nigeria, spoke on “Packaging 
and Developing Sustainable 
Business in Agriculture” at the 
second edition of Total E&P Ni-
geria/ Fortis Microfinance Bank 
mentoring seminar for SMEs 
in OML 58, which held at the 
conference hall of Port Harcourt 
Chamber of Commerce and 
Industry (PHCCIMA).

He said SMEs should pack-
age their products for export at 
the international market, dis-
closing further that packaging 
for export was key to successful 
businesses.

The IEOM boss, who has 
been promoting private sector-
led export trade for Nigerian 
businesses, said the packag-
ing must be functional, add-
ing, “apart from packaging the 
products, we must package 
ourselves to give identity to our 
products.”

The institute, which got 
its official registration in 
2014, and has been work-
ing with the United Nations 
International Trade Centre 
(UN-ITC), collaborates with 
the export and import com-
munity to ensure that those 
registered with it receive the 
support they need to success-
fully compete on the interna-
tional export stage.

IFEOMA OKEKE
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‘Local content policies implementation 
will drive FG’s reforms for oil/gas sector’

Strategic implementation 
of the local content poli-
cies will be the fulcrum to 

drive the ongoing reforms by 
the Federal Government in the 
oil and gas sector, Ibe Kachikwu, 
minister of state for petroleum 
resources, says.

Kachikwu said strong gov-
ernment demand for local 
content investment through 
creation of infrastructural fa-
cilities should be of paramount 
importance.

The minister in a keynote 
address at the Sustainability in 
the Extractive Industry (SITEI) 
conference in Abuja Wednes-
day, said once local content 
was strategically implemented, 
there would be more fabrication 
yards in the country, which will 
boost our industrial sector and 
reduce the cost of production, 
and thus maximising govern-
ment revenue.

While speaking on the topic 
Establishing the Framework 
for globalising our local Econ-
omy, the minister observes 
that Nigeria’s perception as 
a high-risk investment des-
tination in some quarters is 
partly because the process of 
structuring a project financing 
deal with financing institu-
tions is usually complicated 
and daunting; hence policies 
must be consistently directed 
at improving confidence in the 

investment environment.
According to Kachikwu, “Ni-

geria as an emerging economy 
needs an effective local capital 
market that is properly regulated 
and supervised to bridge the 
huge infrastructure gap that ex-
ists in the oil and gas infrastruc-
ture sector.”

As the country contends 
with financial challenges in 
revamping our economy, the 
capital market is very crucial to 
facilitating infrastructure financ-
ing and proper repositioning of 
the economy, he said.

He further said Nigeria, with 
her vast resources, could get to 
draw in more revenues if the cost 
of production was considerably 
reduced to the neighbourhood 
of $15/barrel, adding that this 
would be achieved through our 
cost reduction initiatives in con-
junction with implementation of 
the New National Fiscal policy.

“Work need to be done to 
bridge gap between our local 
industry and international play-
ers through communicating and 
branding our local content in 
fostering investment and mak-
ing the foreign investors see it 
as an opportunity rather than 
an obligation.

“We are in a phase of devel-
opment where the issue of in-
frastructural framework has be-
come critical. Our downstream 
infrastructure deficit alone re-
quires us to invest around $10 
billion in the next three decades.”

Nigeria recovery seen fragile as 
pressure points remain

Nigeria could be on the 
cusp of exiting its longest 
recession in 25 years, 

however pressure points re-
main, which suggests any such 
recovery would be fragile at best.

Leading indicators data sug-
gest the economic picture is 
becoming brighter in Nigeria.

 The non-oil sector returned 
to growth in first quarter of 2017, 
the PMI rose to an over one-year 
high in May, and oil produc-
tion has increased significantly 
since last year’s nadir, following 
improved security situation in 
the Niger Delta region.

Analysts also say many de-
termining themes from the first 
half of 2017 are likely to filter 
through to the second half of 
2017, giving a boost to growth.

“Redress of the foreign 
exchange (FX) market, secu-
rity of oil production infra-
structure, and the efficiency 
of budget implementation 
will play significant roles in 
shaping the year. We revise 
our forecast for 2017 GDP 
growth to 0.8 percent (previ-
ous: 0.7 percent), supported 
by consistent improvements 
in manufacturing output, as 
well as an increase in crude 
oil production,” analysts at 
investment firm, Cardinal 
Stone Partners, said in a July 
19th note to investors.

With the high base of 2016 

and the upcoming harvest sea-
son, Cardinal Stone projects 
that headline inflation should 
decline to 14 percent by Decem-
ber 2017.

This should be positive for 
consumers, although, the evo-
lution of the FX market will be 
a key factor.

“With the new advance-
ments in the production of Shale 
gas, lower oil price is a key risk to 
keep in view in the second half of 
2017, given the direct implica-
tion on recent improvements in 
dollar liquidity. Thus, a negative 
change in the current dollar 
regime could throw our GDP 
and inflation targets off course,” 
Cardinal Stone said.

For equity markets, which 
have surged 24.7 percent this 
year, the trend may be set to con-
tinue into the second half of 2017 
on expectations of improved 
portfolio inflows and sustained 
participation of domestic inves-
tors.

“Our outlook for local bond 
yields in second half 2017 is 
largely mixed and depends on 
two major factors - the apex 
bank’s decision to either retain 
high interest rates by sustaining 
its aggressive liquidity mop-
ups or slash rates in response 
to falling inflation and need to 
reduce government’s borrow-
ing cost, given the likelihood of 
increased local borrowings to 
fund the 2017 budget,” Cardinal 
Stone said.

….to float mining bonds, $500m investment vehicle
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the EU in the past few years. But now 
Trump’s latest effort is splitting even 
the transatlantic front.

Divided Brussels and Washing-
ton, again

The issue is also dividing the 
White House. Trade hawks – includ-
ing Trump’s trade and industrial 
policy head Peter Navarro, trade rep-
resentative Robert Lighthizer and 
trade advisor Dan DiMicco, former 
CEO of US steel giant Nucor – are 
pushing for high import tariffs. In 
contrast, the more business-friendly 
former Goldman Sachs executives – 
Treasury Secretary Steven Mnuchin 
and National Economic Council’s 
chief Gary Cohn – argue for restraint.

As steel imports have suddenly 
become an issue of “national secu-
rity,” US Defense Secretary James 
Mattis has been dragged into the 
debacle. By mid-June, Europe’s 
NATO leaders joined in as well. They 
launched an extraordinary lobbying 
campaign against an anticipated US 
crackdown on steel imports, which, 
they argued, would hit US allies 
more than China. Consequently, 
Mattis – not Ross – has been hear-
ing the cases of apprehensive Ger-
man and Dutch NATO leaders and 
passed on their concerns to the 
White House.

In the Bush era, the transatlantic 
axis almost fell apart, thanks to a 
deep divide about security policy. 
Now, the same axis is being strained 
to the hilt by deep divides in eco-
nomic, trade, climate, steel (read: 

Send 800word comments to comment@businessdayonline.com
comment is freeCOMMENT

security) policies. 
Washington’s NATO allies do not 

buy the national security arguments. 
In Brussels, the mood is growing for 
retaliation if the Trump administra-
tion will walk the talk. 

As Ross seemed to be pushing 
for a trade war over steel in a closed-
door meeting with Senate Finance 
Committee members, he did not 
put a time frame on his review’s 
release. Officially, he has 270 days 
to submit a report to Trump – which 
translates to anytime between soon 
and late fall. 

What next?
If Ross finds that steel imports 

threaten to impair national security, 
Trump must determine within three 
months whether he concurs with 
the Secretary’s findings; and what 
actions should be taken. 

In practice, the White House’s 
current goal was to ramp up “Amer-
ica First” pressure at the eve of 
Trump’s first Sino-US Dialogue. 
Theoretically, Ross and Trump can 
defer difficult decisions about steel 
only until early spring 2018. 

However, the Pandora’s box has 
now been opened and an adverse 
decision could not just derail Sino-
US bilateral relations, but alienate 
America’s NATO partners and un-
dermine much of past economic 
progress worldwide.

•The original version was 
published by China Daily on July 

19, 2017

How steel became US security concern 
– and global trade war threat 

the G7 bloc – accounted for more than 
half of the total, China only 15 percent. 

Today, global steel production 
has almost doubled to 1,630 tonnes 
and China accounts half of the total, 
whereas the share of the G7 na-
tions has halved to 25 percent. In 
the past, advanced economies were 
the key producers. Today, emerging 
economies spearheaded by China 
account for 70 percent of global steel 
production. 

That’s the real reason for the calls 
for steel protectionism in the US and 

Annan is the former secretary-
general of the United Nations and a 

recipient of the Nobel Peace Prize.

Today, global steel 
production has 

almost doubled to 
1,630 tonnes and China 

accounts half of the 
total, whereas the share 

of the G7 nations has 
halved to 25 percent. 
In the past, advanced 
economies were the 

key producers. Today, 
emerging economies 

spearheaded by China 
account for 70 percent 

of global steel 
production
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A
s the White House seeks 
to turn steel overcapac-
ity into a national se-
curity matter, the issue 
is alienating not only 

China but America’s NATO allies.
‘They’re dumping steel and de-

stroying our steel industry, they’ve 
been doing it for decades, and I’m 
stopping it. It’ll stop,’ US President 
Donald Trump declared during a 
recent flight from the US to France. 
“There are two ways: quotas and 
tariffs. Maybe I’ll do both,” he added 
at the eve of his administration’s first 
Sino-US Comprehensive Economic 
Dialogue (CED), also known as 
Diplomatic and Security Dialogue 
(D&SD).

Only days after China’s US Am-
bassador Cui Tiankai warned the 
US on “troubling developments” 
that could derail the bilateral rela-
tionship, US Commerce Secretary 
Wilbur Ross said he would pres-
ent Trump a range of options to 
restrict steel imports on national 
security grounds – even as Europe’s 
NATO leaders were already lobby-

ing against the White House’s steel 
efforts. 

Steel overcapacity as a national 
security threat

After the Trump-Xi Summit in 
early April, the US and China an-
nounced a 100-Day Action Plan 
to improve strained trade ties and 
boost cooperation between two 
nations. “This may be ambitious, 
but it’s a big sea change in the pace 
of discussions,” Wilbur Ross said at 
the time.

Yet, barely two weeks later, 
President Trump issued a Presiden-
tial Memorandum, which directed 
Ross to investigate the effects of 
steel imports on national security 
on the basis of the Trade Expan-
sion Act of 1962. If Ross determines 
steel “is being imported into the 
US in such quantities or under 
such circumstances as to threaten 
to impair the national security,” 
Trump is authorized to take actions 
“to adjust the imports of the article 
and its derivatives so that such 
imports will not threaten to impair 
the national security.” 

It was those actions that Trump 
alluded to in his recent statement, 
including imposing import quotas, 
license fees on imported goods, or 
negotiating more restrictive trade 
agreements.

Since 2000, the global steel 
market has changed dramatically. 
Some two decades ago, world crude 
steel production was still about 
850 tonnes annually. While North 
America, Europe and Japan – read: 

Afrexim2017Kigali: Transforming Africa’s trade based on logistics
As a precursor it is important to let 

readers understand the importance of a 
bank like Afrexim in our quest for Trade 
transformation. The bank was set up as 
I highlighted to carry on the business of 
stimulating trade across the region but 
it has progressed  quite a bit with its 
unique bouquet of products that are tai-
lored towards specific areas and three 
interest me particularly because of my 
Agricultural bias. This three particular 
schemes or programs aroused my inter-
est instantly at the meeting which was 
well attended by the private sector and 
select public sector officials. They are 
the export development programme, 
contract farming export agriculture 
and lastly industrial parks and export 
processing zones  initiative. Let me 
speak to them briefly

The Export Development Pro-
gramme according to the banks source 
document is actually the flagship 
development product  that the bank  
uses to support decommoditisation 
of the continents export, this the bank 
does by combining Credit, risk bearing, 
twinning, market access and advisory 
services all geared towards creating 
non-commodity export products for 
sale to a broad range of export markets. 
The purpose in the main is to facilitate 
non- commodity export production 
like export manufacturing, which is tar-
geted  at exploiting certain bilateral and 
multilateral market access opportuni-
ties open to the continent like the AGOA 
and Lome 11 convention amongst 
others and secondly promoting non- 
commodity export production. This is a 
needed one as we in Africa are confined 

to exporting raw commodities with no 
value addition.

As regards the Contract Farming 
for Export Agriculture, the scheme 
seeks to support the development 
and growth of contract farms on the 
continent, the bank does through 
this product facilitation of Access for 
African Agricultural entities to reliable 
and global markets. Its major plus is 
that it improves access to non- finan-
cial services and reduces production 
risk through access to inputs, exten-
sion and new technologies as well as 
longer term farming. Equally it en-
sures direct provision by Buyers and 
improved access to inputs through 
buyer credits and lastly helps planning 
and better utilization of capacities.

Lastly the programme which in 
my view will move the needle and 
transform radically our intra African 
trade numbers will be the industrial 
parks and export processing zones 
initiative; a model Nigeria is trying 
to replicate through the Ministry of 
Industry  Trade and investment. This 
scheme seeks to simply bring together 
financial(debt and equity investors 
as well as financiers) and non- fi-
nancial stakeholders(governments, 
construction companies developers 
and managers of IPs and EPZ and 
export trading companies) to sup-
port the development of the hard 
infrastructure for IPs EPZs to increase 
value addition, facilitate international 
markets for made in Africa goods to 
ensure that goods produces go to 
market, conduct investment promo-
tion activities to attract FDI and help 

bridge the information gap and lastly 
but not the least support the creation 
of the required soft infrastructure to 
ensure  its competitiveness.

How well the bank has fared this 
far can be gleaned from the support 
the bank is giving both budding 
and established players in the in the 
Continent viz- Dangote 1 billion dol-
lars. Tony Elumelu;100 million dollar 
loan for expansion in Africa and lastly 
10 million dollars for the Develop-
ment Bank Of Rwanda amongst the 
plethora of countries and companies 
it supports.

The encapsulation of what is need-
ed to boost intra-Africa trade and by 
extension Transforming African trade 
is the political will and the urgent need 
to ensure movement of Goods is first 
served by easing the movement of 
people. This statement was harped 
on by no less a personality than 
President Paul Kagame of Rwanda 
who is also doubles as the Chairman 
of the African Union at the close of 
the AFREXIM  conversation. On his 
shoulders rests the heavy burden of 
encouraging his fellow African lead-
ers on the continent (who are meeting 
this week in Addis Ababa Ethiopia) 
that the time to introspect is now and 
we should  rely less on the west and 
the oriental countries for finished 
products we can buy from ourselves 
and to ensure better Continental 
integration based on Logistics.  

The title of this piece is partly 
derived from the theme of the 
recently held Annual Gen-
eral Meeting of the AFREXIM 

Bank held in one of my favorite desti-
nation spots Kigali Rwanda and from 
Efe Edjebathe winner of Big Brother 
Nigeria reality TV show who refrained 
and rightly so that everything we do is 
based on Logistics.

At the instance of Dr Benedict 
Oramah President AFRICA EXPORT 
IMPORT BANK( AFREXIM), I was 
invited to this 24th AGM of the bank 
and one thing that particularly struck 
me was the giant strides the bank has 
made under the visionary steward-
ship of Dr Oramah and his manage-
ment team. It is worth noting that he 
has been with the bank for the last 
23 years in different capacities the 
last being Vice President Business 
Development and Corporate Bank-
ing and this probably explains why 
the bank posted stellar results in the 
last financial year. Callable capital 
rose from 460 million in 2015 to 568 
million which in turn brought total 
shareholders fund and contingent 
capital to 2.2 billion dollars in 2016 

a credit enhancement by the bank 
was equally undertaken and  that 
ensured their ratings by Moody from 
Baa2 to Baa1 no mean feat in this era 
of  economic contraction.

The bank was established inter-
estingly in Nigeria in 1993 by African 
Governments, African Private and 
Institutional Investors amongst 
others to be a Continental Trade 
Finance bank to stimulate expan-
sion, diversification and develop-
ment of African trade and a center 
of excellence for same. The above 
background and subsequent results 
exemplifies why the discourse on 
Trade and Competitiveness  which 
as my readers know is one that in-
terests me albeit being a member 
of the recently inaugurated Nigeria 
Industrial Policy & Competitiveness 
Advisory  Council(NIPCAC)who by 
the way has a mandate amongst its 
major terms of reference and  boost-
ing the contribution of manufactur-
ing to the country’s GDP by 250% 
over a five year period thus making 
Nigeria a hub for West Africa on the 
industrial front and taking advantage 
of Afrexim‘s activities and support 
perfectly fits into this vision not only 
for Nigeria but for the entire conti-
nent as we have since discovered 
that the level of intra-African trade is 
about 15%and if we could do more 
business with each other based on 
our respective comparative advan-
tages then we will be better for it as a 
continent and will not be subjected 
to the global vagaries of fossil fuel 
prices and the likes.

Note: the rest of this article continues 
in the online edition of Business Day @
https://businessdayonline.com/
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gender discrimination, envi-
ronmental concerns, employee 
grievances, poor management, 
etc. This was in addition to better 
relationships with government 
based on trust (hence far less 
time was spent on redundant 
audits) and opening of new busi-
ness opportunities, resulting into 
far higher contracts which ac-
counted for 75% of the company’s 
revenues. 

A second example is a private 
supplier of electrical parts, Weth-
erill Associates Incorporated, a 
company which turned around 
its operations on account of a 
new integrity strategy of “walk-
ing the talk”, where the company 
rejected the common conceptual 
boundaries that separated mo-
rality and self-interest. 

Management of the company 
ingrained into the minds of staff 
that right behavior was a combi-
nation of behaviors that are logi-
cally, expediently, and morally 
right, just as the needs of cus-
tomers, suppliers, and the com-
munity (including the company 
and its employees) should be 
considered when making deci-
sions. In fact, in that strategy, new 
recruits were inculcated with 
the notion that absolute honesty 
(note: not “relative honesty” or its 
recent variant called “alternative 
facts”), while mutual courtesy, 
and respect were a major part of 
the company’s standard operat-
ing procedure! 

In a certain instance at Weth-
erill Associates Incorporated a 
recruit stated that when she was 
told, during her interview, that 
lying was not allowed, she said: 
“What do you mean? No lying? I 
am a buyer. I lie for a living!” That 
same employee subsequently 
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The imperative for an “integrity strategy”

eliminate structures that impede 
the development of the economy 
and by extension the non-oil ex-
port sector.

It is suggested that incidental to 
these reforms is the amendment 
of the fiscal provisions of the 1999 
Constitution and other subsidiary 
legislations, with a view to devolv-
ing economic power to the states, 
in order to encourage and enable 
their participation in the goal of 
diversifying the nation’s revenue 
base. The reality of the Nigerian 
situation is that the production 
activities of exporters occurs 
within the business landscape 
of the states, thus highlighting 
the importance of the states in 
the effort to diversify the nation’s 
revenue base.

The 1999 Constitution which 
was bequeathed to Nigeria by 
its erstwhile military dictators 
imposed on Nigeria a unitary sys-
tem, which is today, dishonestly 
passed off as a federal system by 
some. The fiscal provisions of the 
Constitution which concentrates 
all economic power in the gov-
ernment at the centre is the chief 
obstacle to the sensible desire and 
drive to diversify Nigeria’s revenue 
base, because rather than leverage 

on the combined capacity of Ni-
geria’s 36 states, it shackles them 
and transforms them into dead-
weight that hinders the nation’s 
quest for economic development.

It is noteworthy that Nigeria’s 
golden economic era in the 50’s 
and 60’s was largely non-oil export 
driven. The then regions, unre-
strained by a suffocating unitary 
structure harnessed their respec-
tive comparative advantages, to fi-
nance and develop infrastructure, 
provide social services and aid 
the rapid growth of the national 
economy and concurrently facili-
tated the creation of a diversified 
revenue base for the nation. 

This state of affairs was made 
possible only as a result of the 
equitable and broad distribution 
of economic power to the regions 
by the Republican Constitution 
of 1963.

However, today, Nigeria’s fed-
erating units are glorified append-
ages and outposts of the federal 
government, constantly locked in 
a desperate, never-ending strug-
gle for the dwindling revenue gen-
erated from the oil and gas sector.

 If this unhealthy state of affairs 
is to change, then Nigeria must 
grow its non-oil exports, and if 

Recruiting popular 
high-flyers, who are also 
crooks, may yield huge 

profits and public acclaim 
in the short term; but 

in the long term, which 
is most enduring, both 

the so-called high-flyers 
and the organization will 

likely pay the price

that is to be accomplished, then 
the current administration will 
have to implement its manifesto 
and as promised, “initiate action 
to amend our constitution with 
a view to devolving powers, du-
ties and responsibilities to state 
and local governments in order 
to entrench true federalism and 
the federal spirit.”  

The devolution of power to 
states would serve as a catalyst 
for the development of non-oil 
exports, restart Nigeria’s indus-
trialisation-drive, create jobs, 
strengthen the economy, and 
expand the nation’s income 
streams, whilst engendering 
sustainable economic growth 
through greater exports and 
import-substitution, and simul-
taneously transforming Nigeria 
from a seemingly mono-product 
economy, to a full-fledged indus-
trial economy.It is prayed that 
Nigeria’s leadership will see the 
urgent need to take the ostensibly 
hard decision of devolving eco-
nomic power to the states in order 
to deliver Nigeria from poverty 
and under-development and to 
usher in a new era of economic 
growth and prosperity for Nigeria 
and Nigerians.

became a champion of the integ-
rity strategy. The company, after 
sustainably executing its integrity 
strategy saw revenues rise from a 
mere $1million to $ 98million in 
a few years, in spite of the indus-
try’s famous low-growth nature. 
Also, feedback from employees 
suggested that resulting from 
the integrity strategy the work 
environment was productive and 
supportive. It became a “pure” 
work environment in an industry 
where kickbacks and bribes were 
an integral ingredient. 

Recruiting popular high-flyers, 
who are also crooks, may yield 
huge profits and public acclaim 
in the short term; but in the long 
term, which is most enduring, 
both the so-called high-flyers 
and the organization will likely 
pay the price. Therefore, organi-
zations in Nigeria should start 
considering codifying a clear-cut, 
well-defined “Integrity Strategy”. 

Concluding, I assert that de-
veloping and executing an integ-
rity strategy is not an academic 
prescription meant for term pa-
pers or for research purposes, but 
rather, it is a practical framework 
from which an organization ben-
efits in the long run. Its utility, in 
tangible and non-tangible terms, 
has been proven in other climes. 
Hence, as companies in Nigeria 
continue to adopt organizational 
management themes from the 
developed world, developing and 
executing an integrity strategy 
should be considered. This is a 
call beyond morality; it is a call 
for business sustainability hinged 
on organizations’ positive and 
enlightened self-interest! 
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I
n many organizations in 
Nigeria, the Disciplinary 
Committee is one of em-
ployees’ most dreaded 
committees, as receiving 

summons from it was consid-
ered as getting closer to encoun-
tering a‘career death sentence’. 
Hence, most employees try to 
avoid itsterrifyinginvitation by 
behaving responsibly.  Further 
to this, generally, in corporate 
organizations, especiallyin the 
financial services industrywhere 
customer patronage is hinged on 
trust, integrity matters are usu-
ally placed on a high pedestal. 

Against this background, 
one may be tempted to assume 
that many organizations would 
have developed a coordinated 
approach to managing integrity 
and integrity-related issues. Un-
fortunately, this is not the case; 
as what appears dominant is the 
haphazard approach to the con-
trol and management of integrity 
as a corporate-level regimen.

Some organizationsexecute 
this in the form of instituting 
a Whistle Blower Policy that is 
hardly implemented to its full 
intents and purposes because 
most employees do not wish 

to be responsible for the ter-
mination of the career of their 
colleague(s); or because they 
feared debilitating witch-hunt 
by sympathizers of an employee 
whose conduct may have ne-
cessitated the whistle-blowing 
action.  

Others organize seminars/
trainings on ethical conduct, 
which holds in bits and parts 
over a few years, or as a one-off 
activity as part of the on-board-
ing process upon recruitment. 
In other companies, it was all 
about dedicating a few pages in 
the Staff Hand Book to a perfunc-
tory listing of infractions that 
may result to the employee being 
summoned bythe Disciplinary 
Committee.

Certain organizations provide 
a space on their intranet for log-
ging-in of employee complaints. 
However, experience has shown 
that after the initial enthusiasm 
that heralds such an initiative, 
the level of interest, focus, and 
lessons learnt from various out-
comes significantly wane and 
the initiative becomes almost 
completely forgotten. 

These afore-mentioned ex-
amples are generally simplistic, 
ad-hoc, and largely uncoordi-
nated approach to creating an 
integrity-focused organization.
The missing link, in my view, is 
what I refer to as the “integrity 
strategy”.

In seeking to integrate the 
integrity behavior among staff, 
organizations should consider 
having a clearly defined “Integ-
rity Strategy”.This could either 
be a part of the organization’s 
corporate strategy, to ensure 
alignment ; or as a separate 
strategy, but which must be in 

of emerging global trends that 
is characterized by a shift away 
from traditional forms of fossil-
fuel based energy, to alternative 
energy sources, thus under-scor-
ing the critical need for Nigeria 
to rapidly diversify its revenue 
base. It is pertinent to note that 
contrary to the general impres-
sion that the economy requires 
diversification, what is in fact 
required is the diversification of 
Nigeria’s sources of income, and 
the strengthening of the non-oil 
sectors of the economy. 

This submission is highlight-
ed by a 2016 World Bank report 
which revealed that the Nigerian 
oil and gas sector accounts for 
only eleven percent (11%) of 
Nigeria’s gross domestic prod-
uct and employs less than three 
percent (3%) of Nigeria’s working 
population, yet disproportion-
ately accounts for more than 90% 
of foreign exchange earnings, 
hence emphasizing the need 
for a strategic alternative to oil 
and gas revenue. To this end it 
is suggested that there should 
be a conscious and deliber-
ate effort on the government 
to undertake institutional and 
regulatory reforms necessary to 

consonance with the firm’s overall 
strategy.

There are examples of organi-
zations that have successfully de-
veloped and executed an integrity 
strategy. One of them is Martin 
Marietta Corporation, a USA aero-
space and defence contracting 
company which operated at a time 
the American defence industry 
was notorious for outright fraud 
and mismanagement. 

The company issued and ex-
ecuted a firm integrity strategy 
that included a combination of: 
code of conduct, compulsory eth-
ics training program, methodical 
disclosure of violations of federal 
law on procurement to the gov-
ernment, setting up of an Ethics 
Steering Committee (which drew 
membership from the President, 
senior executives, field operations 
staff, etc) which oversaw the Ethics 
Office, and an Ethics Committee 
of the Board of Directors. 

Martin Marietta Corporation 
reported that their integrity strat-
egy enabled them act proactively 
regarding early signals on inac-
curate and false records, quality 
defects, safety defects, racial and 

Nigeria’s non-oil export sector and the quest for federalism

Send reactions to:
comment@businessdayonline.com

UGOCHUKWU AMASIKE
Amasike is a lawyer and writes from 
Abuja via ugoamasike@yahoo.com

The need to diversify 
Nigeria’s revenue base 
has continued to gain 
traction by the day, es-

pecially in the light of recent 
economic challenges that were 
largely occasioned by over-de-
pendence on oil and gas revenue. 
The drastic fall in oil prices and 
the foreign exchange crisis it trig-
gered, reverberated across the 
entire spectrum of the Nigerian 
economy, resulting in job-losses, 
inflation, and untold hardship 
for Nigeria’s already beleaguered 
masses; and ultimately lead to 
Nigeria’s first economic recession 
in a quarter of a century. 

It is generally known that 
over 70% of government revenue 
comes from the oil and gas sector, 
this fact puts Nigeria in a precari-
ous situation, especially in view 
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EDITORIAL

Since the collapse of 
oil prices and the 
inception of the cur-
rent administration, 
we have been re-

galed with talk about reduc-
ing the country’s dependence 
on oil revenues and shoring 
up non-oil revenues. Top gov-
ernment officials never waste 
any opportunity to remind 
Nigerians that the plan of this 
administration is to focus on 
growing non-oil revenues.

 This time last year, the 
Chairman of Federal Inland 
Revenue Service (FIRS), 
Tunde Fowler, said with earn-
ings from oil declining, the 
federal government was now 
ready to fund annual rev-
enues from non-oil revenue 
sources.  The federal govern-
ment in February also rolled 
out an economic blueprint 
detailing bold plans to boost 
non-oil revenues and to rely 
less on petrodollars.

The finance minister, on 
her part, earlier this year 
affirmed that the adminis-
tration plans to get us out of 
recession by boosting non-oil 
revenues and cracking down 

on corruption. 
However, despite these lofty 

promises and the various at-
tempts to shore up non-oil rev-
enue payments and collections, 
the reality remains that the 
country has not made any pro-
gress in breaking or whittling 
down its heavy dependence 
on oil revenues while govern-
ment’s non-oil revenue projec-
tions remain overambitious. 

Data from the Central Bank 
of Nigeria shows that oil reve-
nues still remains the country’s 
dominant source of revenue in 
the first five months of 2017. 
Despite the huge decline in 
oil prices, oil revenue receipts 
for the five month period was 
N1.35 trillion while non-oil 
revenue receipts stood at N1.13 
trillion, N220 billion or 16 per-
cent less that oil revenue. Sadly, 
it is just half the size of the N2.2 
trillion five-month target set 
by the government for non-oil 
revenue in 2017.

The biggest slippages in non-
oil revenue compared to the 
government’s projection came 
from a 64 percent low than 
planned corporate tax take 
and a 62.8 percent underper-

formance in independent reve-
nues. Corporate tax collectibles 
was just a miserly N260 billion 
within the said five month 
against a budget prediction of 
N725 billion. Independent rev-
enues totalled N125.3 billion, 
against N336.5 billion 

Value Added Tax (VAT) of 
N385 billion also underper-
formed by 48.7 percent as 
against the budgeted N750 bil-
lion. Customs and excise duties 
collectibles were N241.2 bil-
lion, as against N2.256.5 billion. 
‘Others’ totalled N117.3 billion, 
as against N157.3 billion.

Sadly, this is the second year 
consecutively that non-oil 
revenue has failed to live up 
to government’s projections to 
overtake oil revenues. In 2o16 
also, oil revenues came out 
tops, amounting to N1.03 tril-
lion, while non-oil revenues 
were only N952 billion.

Like most analysts have 
opined, some key strategies to 
shore up revenues and reduce 
dependence on petrodollars 
in Nigeria will necessarily 
involve improving the ease of 
doing business in Nigeria and 
an aggressive move to boost 

both domestic and foreign 
investments. As can be seen 
from the sharp decline in 
revenues from corporate tax, 
when the business environ-
ment is inclement, it impacts 
negatively on companies and 
their ability to make profit and 
consequently pay tax.

Also, to attract both domes-
tic and foreign investments, 
the government must imple-
ment market-driven reforms 
that will boost investor con-
fidence in the country. A key 
part of that reform is the crea-
tion of a market-determined 
exchange rate, where all rates 
are harmonised.

Current efforts by both the 
government and the CBN to 
improve the ease of doing 
business and improve liquid-
ity in the system are commend-
able. 

But more sustained and ag-
gressive actions are needed. 
The existence o multiple ex-
change rates with significant 
variances poses serious risks 
to investment and the CBN 
needs to work more to create 
a single, harmonised market-
determined rate. 

Illusions of non-oil revenue
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Africa Prudential’s profit surges 
229.09% to record as margins improve

A
f r i c a  P r u d e n -
tial’s profit in the 
second quarter 
increased to a re-
cord on a surge in 

interest on treasury bills as the 
company’s margins improve.  

Net income for the firm 
that specializes in creating 
client-company registers of 
shareholders surged by 229.09 
percent to N864.28 million in 
the first six months through 
June 2017, from N262.62 mil-
lion a year earlier.

That compares with a N500 

IMF has raised projections 
for Nigeria’s economic growth 
this year to 0.8 per cent. These 
forecasts were revised up main-
ly to reflect high oil production 
due to security improvements 
Read more: 

Further analysis of Africa 
Prudential shows financial 
assets (held to maturity) in-
creased by 41.57 percent to 
N9.91 billion, thanks to a 90.57 
percent rise in treasury bills to 
N8.65 billion.

 The company’s shares 
gained 4.68 percent to close 
at N 3.13 as of 2:00pm close of 
trading on Wednesday, valuing 
it at N6.26 billion. 

according to a recent report by 
the National Bureau of Statis-
tics (NBS).

However, the introduction 
of a new foreign exchange 
window by the central bank has 
eased liquidity in the foreign 
exchange market.

Analysts are of the view that 
the uptick in oil output on the 
back of relative peace in the 
Niger Delta region and the new 
monetary policies by the apex 
bank could correct the lull in 
the capital market.

The Nigerian Stock Ex-
change (NSE) main index for 
equities has gained 25 percent 
this year, driven by bank stocks.

Bajaj Auto launches maxima 
cargo in Nigeria

Bajaj Auto, the Indi-
an two-wheeler and 
three-wheeler manu-
facturing company in 

conjunction with Metropolitan 
Motors Limited has officially 
launched the Bajaj Maxima 
Cargo.   

The General Manager of 
Metropolitan Motors Limited, 
Olutoyin Okeowo, described the 
Maxima as a utility vehicle and 
a last mile means of transporta-
tion for goods most especially 
in the agro allied industries and 
Fast Moving Consumer Goods 
Companies (FMCG).  He also 
said the vehicle has also been 
configured into an Ambulance 
for rural health care services. He 
also described it as an answer 
to a number of transportation 
challenges in Nigeria, saying 
that the new product is durable, 
rugged and affordable.

He said “our partnership 
with Bajaj began last year when 
metropolitan Motors was se-
lected out of 43 other firms and 
we have become the first com-
pany in African to  so selected 
for distributorship for these new 
products”.

“The products is an answer 
or solution to transportation 
challenges. We are happy to 
partner them in creating a new 
segment of last mile transporta-
tion, given its affordable cost, 
multi-purpose nature and the 
Nigerian road landscape. We 
believe there is a good market 

for such a vehicle in the last mile 
Cargo sector in Nigeria. We rec-
ommend them because of their 
usefulness in agriculture and job 
creation and whereby seek as-
sistance of stakeholders like the 
central bank of Nigeria and the 
Federal Ministry of Agriculture.” 
Olutoyin said.

The Deputy Senate Presi-
dent, Senator Ike Ekweremadu 
who was also at the event de-
scribed the new range of ve-
hicles as a game changer and key 
driver of economic diversifica-
tion of the Nigerian economy. 

He said, “this is a game 
changer for our people. It’s go-

ing to add value to our people. 
We need more of this so that 
our young men and women 
can get employment. We are 
looking forward to a time that 
these vehicles will not only be 
assembled here but will also 
be manufacture in Nigeria 
because Nigeria is a big market. 
The partnership could not have 
come at a better time than now 
when we have challenges with 
unemployment.”

The Senior Vice President, 
Bajaj Auto, K.S Grihapathy said 
the Maxima Cargo is powered 
by a Kubota Diesel engine 
with two cooling system that 

has an impressive power of 
6.2kW. He stated the engine 
is mated to a 5-speed gearbox 
for optimum load carrying 
over varying terrains. It is easy 
to drive, compact, lightweight 
and has a strong chassis made 
of reinforced steel. “It is easy 
to drive compact light-weight 
and has an extremely strong 
chassis made of reinforced 
steel. The vehicle also comes 
with a dry clutch and car type 
CV shaft which calls for very less 
maintenance. The vehicles have 
a covered cabin for all weather 
protection and comfort of the 
driver”

BUnmI BAnJo

million average of 7 analyst 
estimates compiled by Busi-
nessDay.

Africa Prudential increased 
profit margins, a solid asset 
base and a strong working 
capital could magnify  share-
holders wealth.

The growth in profit was 
due to a 635.91 percent surge 
in interest on treasury bills to 
N668.92 million in the period 
under review while investment 
income increased by 57.57 
percent to N1.490 billion in 
June 2017 from N960 million 
as at June 2016.

Africa Prudential’s operat-
ing ratio- a measure of efficien-

cy- dropped to 32.57 percent 
in June 2017 as against 37.55 
percent the previous year.

The smaller the ratio, the 
greater the organization’s abil-
ity to generate profit if rev-
enues decrease.

Net margin, another mea-
sure of efficiency, increased 
to 57.98 percent in June 2017 
as against 27.32  percent as 
at June 2016. In this case a 
higher ratio means a company 
is efficient.

Africa Prudential has uti-
lized the resources of its own-
ers in generating a higher prof-
it as return on equity (ROE) 
moved to 17.53 percent in          

June 2017 from           6.67 percent 
as at June 2016.

Return on assets (ROA) 
followed the same growth tra-
jectory has it increased to 4.63 
percent in the period under 
review from 1.56 percent as at 
June 2016.

The company said during 
its fourth annual general meet-
ing (AGM) in Lagos- where 
it declared a dividend of 30k 
per ordinary shares- that it is 
steadfast in offering value to 
shareholders amid a tough 
operating environment.

Nigeria’s economy con-
tracted by 0.52 percent in 2016, 
the first recession in 25 years, 

L-R:  Olutoyin Okeowo, managing director of Metropolitan Motors;  Senator Ike Ekweremadu, deputy 
senate president;  K.S Grihapathy, senior vice president, Bajaj Auto

Sona Agro launches duo 
chocolate wafers

Sona Agro Allied Foods 
Limited has launched a 
locally sourced choco-
late coated cream wafer 

‘Duo Chocolate Wafers’ into the 
Nigerian market. The product is 
the first of its kind in the land.

Similarly, as part of the com-
pany’s aggressive drive to grow 
its made- in-Nigerian biscuits 
portfolio; it plans to increase its 
production capacity to 10 times 
more than its current 2,500 
tonnes per month. This accord-
ing to the Group Managing Di-
rector, Sona Group of Industries, 
Ajai Musaddi, the firm seeks to 
achieve through investment 
in machineries, production of 
innovative products and local 
sourcing of materials.

Musaddi made the disclo-
sure at the official launch of the 
wafer brand and factory tour at-
tended by bank representatives, 
financial partners and other 
stakeholders.

He said sourcing of materi-
als locally offered the company 
the opportunity to produce in-
novative and customer centric 
products that could compete 
favourably with foreign sub-
stitutes.

Musaddi said, “The fact is 
that all our products in Sona 
Agro are locally sourced. Our 
policy is that we should be 
based on local ingredients, flour, 
chocolates and others. I will say 
90 per cent of the ingredients 
are locally produced in Nigeria. 
We believe in local ingredients.  
We also believe that something 
that is local can be more cost 
effective and price competitive 

and we can offer the consumers 
a good price.”

In the same vein, the Manag-
ing Director, Sona Agro Allied 
Foods Limited, Subramanian 
Murugesan, said with the com-
pany’s heavy investment in ma-
chineries, it was able to produce 
quality biscuits that could be 
compete favourably with any 
biscuits brands internationally.

Murugesan said, “With this 
highly automated plants and 
machineries of European make, 
with this high level of hygiene, 
Sona Agro plant is able to pro-
duce products with consistent 
quality which will be competing 
with any products from Europe 
and America.”

He also informed that they 
made their first export of bis-
cuits products during June for 
Ghana and this was bound to 
grow more exports.

According to industry 
watchers, biscuits manufactur-
ing has soared from an annual 
growth rate of 1-2 per cent to 20 
“due to the ban on Importation 
of biscuits”. The growth rate is 
also driven by Nigeria’s rising 
population growth and the 
demand for chocolate has been 
on the increase because of its 
health benefits.

The Sales and Marketing 
Manager of the company, Ogu-
nyemi Olufemi, explained that, 
“The uniqueness of the prod-
uct is that it comes with two 
flavours, the first of the kind in 
Nigeria. You are paying less for 
good quality. You have choco-
late and vanilla coming to-
gether. We see the health benefit 
of chocolate. Chocolate is good 
for kidney function; it increases 
brain functioning. 

oLUsoLA BELLo
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TECNO announces exclusive sales of Camon 
CX Manchester City Limited Edition

T
E C N O  M o -
bile,  a leading 
m o b i l e  p h o n e 
maker and ‘Of-
ficial Tablet and 

Handset  Par tner  of  the 
Manchester City Football 
Club’, has announced exclu-
sive sales agreement with 
SLOT Systems outlets. The 
contractual partnership 
provides for the exclusive 
nation-wide distribution 
of Camon CX Manchester 
City Limited Edition smart-
phones.

Addressing the media on 
the partnership and unveiling 
of the Camon CX Manchester 
City Limited Edition, Attai 
Oguche, deputy marketing 
manager, PR, offline events 
and sponsorships, TECNO 
Nigeria said: “TECNO aims 
to leverage SLOT Systems’ 
nationwide presence to con-
nect with local consumers 
who wish to experience or 
buy the flagship.  “

“Only 200 units of Camon 

CX Manchester City Limited 
Edition Smartphones will 
ship to Nigeria this summer 
and we want to make the dis-

tribution nationwide. SLOT 
Systems stands out as the 
retail partner that can deliver 
high quality of customer ser-

vice for this unique flagship.” 
Attai Oguche added.

“Over the past decade, 
SLOT Systems Ltd. has been 

delivering tailor-made cus-
tomer service to Nigeria’s 
mobile phone consumers by 
leveraging advanced tech-
nology and trained person-
nel,” said Nnamdi Ezeigbo, 
MD, SLOT Systems Ltd. 
“We are happy to partner 
with TECNO to provide our 
consumers with unparal-
leled mobile experience 
with the introduction of the 
new Camon CX Manchester 
City Limited Edition smart-
phones.”

TECNO Camon CX flag-
ship is the latest in a line of 
photo-focused smartphones 
of the TECNO Camon series; 
best known for its premium 
camera upgrades and pocket 
friendly price tag. The Camon 
CX Manchester City Limited 
Edition features the City blue 
color and includes the official 
crest on the reverse.

Camon CX Manchester 
City Limited edition stays 
true to the revolutionary 
pixel sensor and denoising 
camera technologies of the 
latest Camon CX/ CX Air flag-
ships. Like Camon CX/CX Air, 
the phone also comes with 

dual cameras hosting 4-in-1 
light denoising technology. 
This means the signal-to-
noise (SNR) capability is 1.7 
times better than the aver-
age smartphone and has an 
incredible capability to shoot 
beautiful, stunning photogra-
phy in low-light.

Each pixel sensor on the 
16MP front and back camer-
as detect and transmit light 
from any image as indepen-
dent signals that collectively 
forms the final image of a 
picture.  This state-of-the-
art camera technology re-
sults in selfies that are thirty 
percent brighter than selfies 
from average smartphones.

This unique smartphone 
standout features such as 
full-metal casing in City blue, 
a laser-etched Manchester 
City crest on the rear and an 
upgraded storage space of 
4GB RAM/ 64GB ROM, much 
bigger than Camon CX.

Customers who unbox the 
new phone will also enjoy 
customized gift packs includ-
ing a City branded selfie stick, 
water bottle and Bluetooth 
speakers.

Phase3 partners on higher 
representation of girl child in ICT

In the wake of its edu-
cation development ini-
tiatives for 2017, Phase3 
Telecom is partnering on 

campaigns geared towards 
higher representation and ac-
tive engagement of girls in the 
ICT space.

This year’s renewed col-
laboration with eBusiness Life 
Communications marks the 
company’s fourth partnership 
on the International Telecom-
munications Union member 
states’ global effort to raise 
awareness on empowering and 
encouraging girls and young 
women to consider studies and 
careers in ICTs.

To date over 240,000 girls 
and young women have taken 
a part in more than 7,200 girls 
in ICT events held in 160 coun-
tries around the world.

According to Stanley 
Jegede, Phase3 CEO, the com-
pany’s focus in this regard 
has always been to champion 
or support programmes that 
aggressively drive early ICT 
education for girls; digitalised 
training as well as developing 
technology skills for women. 
And to ensure those skills are 
promptly and effectively har-
nessed for Africa’s rapid socio-
economic development and 
sustainability.

He says it is notable that in 

BunMI BAnJo West Africa, women are sig-
nificantly under-represented 
across the board in ICT sector 
– from education and train-
ing programs right through to 
high level careers both in the 
academia or industry.

That faster results can also 
be recorded locally if several 
global pushes to see more 
girls encouraged for active 
career pursuits in the ICTs are 
consistently encouraged and 
replicated in Nigerian schools, 
especially through bespoke 
technology designed for local 
context and means such as IT/
ICT career fairs; competitions; 
mentoring and work shadow-
ing programmes; experience 
targeted workshops; open days 
at ICT based companies, in-
stitutions and government 
agencies.

More so, the ITU recently 
stated, “There is an estimated 
shortfall of over two million 
skilled ICT professionals world-
wide. Despite the obvious ben-
efits, many girls never even 
consider a career in ICTs. At the 
same time, many companies 
are looking to increase the 
number of women in the sector.

“The ICT sector is a grow-
ing sector for employment in 
both developed and devel-
oping countries. This means 
that highly qualified women 
in technical fields around the 
world have significant oppor-
tunities available to them.”

L- R: Abdullahi Ibrahim, executive director, retail banking North, First Bank of Nigeria Limited with 
Abubakar Sani Bello, Executive Governor of Niger State during a recent visit by the Executive Director 
to the Governor.

FCMB rewards more customers in promo scheme

First City Monument 
Ba n k  ( FC M B )  o n 
Wednesday made 
more customers mil-

lionaire while others possessed 
various types of gifts in the last 
draws of ’Millionaire Promo 
Season 4’’ held in Lagos and 
across the country.

This is in line with the 
bank’s continued efforts to 
fulfil its promise to reward 
customers through its ongoing 
bumper reward scheme.

The exercise, the second 
since the promo began in 
March this year, was held at 
the regional and zonal levels 
of the Bank across Nigeria. It 
was witnessed by officials of 
Consumer Protection Council 
(CPC), National Lottery Regu-
latory Commission (NLRC), 
community leaders, customers 

of FCMB and other dignitaries 
from all walks of life.

The latest lucky custom-
ers to win N1 million each at 
the regional draws are Bright 
Odimegwu (Lagos); Usman Yu-
suf (Abuja & North); Chigozie 
Egwuonye (South-west) and 
Clement Nwosu (South-east 
& South-south). In addition, 
640 other customers of the 
Bank smiled home with vari-
ous exciting gift items, ranging 
from LED televisions, power 
generating sets, decoders, tab-
lets, smart phones and other 
consolation prizes at the elec-
tronic selection exercise that 
took place.

The ‘’FCMB Millionaire 
Promo Season 4’’, which will 
end in November 2017, has 
been designed to provide extra 
empowerment and create val-
ue for customers of the Bank, 
while encouraging financial 
inclusion and savings culture. 

The promo is targeted at all seg-
ments of the society, especially 
existing and potential savings 
account customers of the Bank. 
This however, excludes sal-
ary and domiciliary account 
holders.

The new set of winners were 
unanimous in their commen-
dation of FCMB for sustain-
ing its promise to reward and 
empower customers through 
the promo. Dignitaries at the 
event also praised the Bank for 
its unblemished history, trans-
parency and professionalism 
brought to bear in organising 
the reward scheme. So far, 
thousands of customers of the 
Bank have won cash between 
N1 million and N5 million as 
well as fantastic prizes, such 
as brand new Sports Utility Ve-
hicles, televisions, fridges, gen-
erating sets, decoders, video 
players, tablets, smart phones 
and other consolation prizes 

…to distribute from SLOT Systems outlets

HoPe Moses-AsHIKe since the FCMB promo was 
first launched in 2013.

Speaking on how to partici-
pate in the Promo Season 4’’, the 
Executive Director, Retail Bank-
ing of the Bank, Olu Akanmu, 
said all an existing or a new 
customer of the Bank needs 
to do is to increase his or her 
balance by N10,000.00 in any of 
the eligible savings account and 
maintain it for 30 days to qual-
ify for the Zonal and Regional 
electronic selection of winners 
where the star prize of N1mil-
lion and other fantastic prizes 
will be won.  Multiple savings 
of N10,000.00 will increase 
the probability of winning. 
To qualify for the grand finale 
draws in November, 2017, ex-
isting and new customers are 
to increase their balances up 
to N50,000.00 and maintain it 
for 30 days. Multiple savings of 
N50,000.00 will also increase 
the chances of winning.

Diamond Bank donates radio transmitter to FRSC for traffic free flow

Diamond Bank plc 
has donated a has 
donated a two-unit 
radio transmitter 

to Federal Road Safety Corps 
(FRSC) for its proposed Traffic 
Radio station, which will en-
hance free flow of traffic.

The transmitter is specifi-

cally for advocacy, enlighten-
ment and education purposes 
which would further enhance 
business and the economy of 
the country.

Presenting the transmitter to 
FRSC representatives in Lagos, 
Uzoma Pascal Dozie, manag-
ing director/CEO of Diamond 
Bank said nothing was too big 
to sacrifice for safety on the lives 
and properties

Receiving the donation, 
Boboye Oyeyemi, Corps Mar-
shal, FRSC, commended the 
bank joining other respon-
sible corporate organisations 
to ensure safety on the roads 
through its support for the 
corps’ project.

Oyeyemi promised to make 
good use of the equipment to 
the satisfaction of the bank 
and Nigerians at large, adding 

HoPe Moses-AsHIKe that the traffic radio which 
will be sited at the corporate 
headquarters of FRSC in Abuja 
when eventually inaugurated, 
will be upgraded to serve the 
whole country.

The Corps Marshal said the 
Traffic Radio would alert mo-
torists about traffic congestion, 
crashes, obstructions, as well as 
disseminate road safety jingles 
and programmes to the public.
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Babington-Ashaye elected CIIN President

BUSINESS  DAYFriday 21 July 2017 C002D5556 15

T
he Chartered Insur-
ance Institute of Nige-
ria (CIIN) has elected 
Funmi Babington-
Ashaye as its 48th 

President. The new President, 
a former Managing Director 
of Cornerstone Insurance and 
NICON, is the sixth female presi-
dent of the Institute. Her investi-
ture comes up on Tuesday, July 
25 at the Intercontinental Hotel, 
Victoria Island, Lagos.

An accomplished practitio-
ner and seasoned underwriter 
with over 30 years cognate expe-
rience in the insurance industry,  
Babington-Ashaye started her 
insurance career with Royal 
Exchange Assurance Plc as an 
Insurance Superintendent in 
1987 and later joined Corner-
stone Insurance PLC as a pioneer 
staff in 1991.

Through dint of hard work 
and exceptional performance, 
she rose through the ranks and 

became the MD/CEO of the 
company within fifteen years. 
In that capacity, she brought 
her wealth of experience and 
creativity to bear on the perfor-
mance of the company, which 
easily became the reference 
point in the industry. Through 
her sterling leadership quali-
ties, she grew the turnover of 
the company by over 80 per-
cent within one year and also 
successfully recapitalized the 
company.

 In appreciation of her in-
valuable wealth of experience, 
professional acumen and vi-
sionary leadership, she was 
appointed interim Managing 
Director of NICON Insurance 
PLC by the Federal Govern-
ment to assist in re-engineering 
the company to a going concern 
status pending the resolution of 
the impasse between the insur-
ance industry, the regulator 
(National Insurance Commis-
sion) and the core investor. At 
the end of her tenure, the FGN 
specially commended her per-

formance and indeed, offered 
to retain her as the substantive 
MD/CEO but she politely decl
ined.                               

Winner of the Chartered In-
surance Institute of London’s JC 
Lepine Prize Award, she is a Fel-
low of the Chartered Insurance 
Institute, London and Nigeria. 
She is also a Fellow of Chartered 
Insurance Brokers and Institute 
of Directors, Nigeria.

Author of a book titled Insur-
ance in Practice: All You Need 
to Know about Insurance in 
Nigeria, Babington-Ashaye is 
the Founder, Managing Direc-
tor/Chief Executive Officer of 
Risk Analyst Insurance Brokers 
Limited.

In a statement issued by the 
institute, Babington-Ashaye 
promised to reposition the insur-
ance industry during her tenure. 
“During my tenure, I plan to 
rededicate myself to the creation 
of the required awareness that 
would re-position Insurance 
through education and public 
enlightenment”, she said.

ModEstus AnAEsoronyE

L-R: Ebenezer Ogunlana, chairman of the occasion; Angela Branco, head of da-Rocha-Afodu Family; 
Julius Adelusi-Adeluyi, guest speaker/president, Nigeria Academy of Pharmacy; Modupe Oluwole, Special 
guest of honour, and Oluwatoyin Ogundipe, deputy vice chancellor, academic and research, University 
of Lagos, at the inaugural edition of the Ladipo Mobolaji Abisogun-Afodu annual
lecture in Pharmacy in Lagos.       Pic by Pius Okeosisi

L-R: Mark Loxley, general manager Southern Sun Ikoyi; Deon Conradie, managing director, Master Meats 
Ltd and Mandy Olwagen, manager, Lagos Yacht Club at the commemoration of the 2017 Mandela Day 
Celebrations hosted by Southern Sun Ikoyi in Lagos.

L-R: Femi Oyetunji, director; Stephen Alangbo, managing director; Dapo Oshinusi, chairman, and 
Rotimi Aju, company secretary, all of ARM Life Plc, at the 19th annual general meeting of the company 
in Lagos.         Pic by Olawale Amoo

Wema Bank unaudited financial reports 25.17% 

L-R: Derick Cluley, South Africa country manager of FICO; Tunde Popoola, managing director/ CEO, 
CRC Credit Bureau; Daniel Melo, senior representative director, and Joel Owoade, DH, group credit 
monitoring, UBA, at the unveiling of CRC FICO partnership in Nigeria held at the Wheat Baker Hotel, Ikoyi

Wema Bank plc 
has announced 
i t s  u nau d i t e d 
H1’2017 financial 

results, reporting 25.17 per-
cent growth in gross earnings, 
driven by a 25.84 percent and 
21.92 percent in interest and 
non-interest income.

Commenting on the re-
sults, the MD/CEO, Segun 
Oloketuyi,  provided fur-
ther insights into the perfor-
mance of the Bank during 
the period.

In the first half of the year 
the Bank operated, in an uncer-
tain and challenging domestic 
economic environment. While 
we recorded notable improve-
ments in the second quarter 
of the year, especially around 
foreign currency management, 
the execution of fiscal poli-
cies and the continued tight 
monetary policy impacted on 
consumers’ disposable income 
and invariably on banking sec-
tor performance.

Despite the relatively 
tough climate, Wema Bank 
recorded success on a num-
ber of financial and non-fi-
nancial priorities. Specifical-
ly, Gross Earnings recorded 
stable growth, increasing by 
25.17% from N24.26 billion 
(H1’2016) to N30.37 billion 
(H1’2017).

This growth resulted from 
a 25.84% increase in interest 
income to N25.37 billion and 
a 21.92% rise in non-interest 
income where we continue to 
see impressive growth, led by 
income from our mobile and 
digital banking offerings. The 
impact of the growth in gross 
earnings was however muted 
by the higher cost of funds 
within the sector.

Despite this, we still main-
tained a decent interest margin 
while recording a 10% growth 
in Profit before Tax (PBT). The 
Bank also further optimized its 
loan book in the first half of the 
year by focusing on recoveries 

and supporting transaction 
with good and steady cash 
flows.

This resulted in a 9.38% 
decline in the volume of Loans 
and Advances, while yield on 
assets improved. The Bank’s 
Capital Adequacy Ratio (CAR) 
increased to 12.71% (H1’2017) 
from 11.06%, as at FY2016, 
whilst NPL remained below 
the 5% mark at 4.90% as at 
H1’2017.

Further discussions with 
Ademola Adebise, deputy 
managing director, revealed 
that for Wema Bank, the em-
phasis in the next six months 
is to build and consolidate on 
the gains within the Digital 
Banking space, where the Bank 
presently leads and to improve 
on customer acquisition and 
invariably cost of funds.

The Bank is rated by two 
rating agencies (Fitch & GCR) 
and our credit rating remains 
investment grade and a stable 
outlook.

UBA announces cancellation of staff 
share investment trust scheme

Un i t e d  B a n k  f o r 
Africa plc has an-
nounced the cross-
ing of 2,080,104,955 

units of its ordinary shares 
from the Staff Share Invest-
ment Trust Scheme (SSIT) to 
the Group, at a price of N9.47 
per share.

This transaction imple-
ments the Special Resolution 
of UBA’s shareholders, passed 
at the Annual General Meeting 
held on Friday, April 08, 2016, 
to cancel shares held under 
the SSIT.

Upon cancellation of the 
2,080,104,955 units of ordi-
nary shares, the outstanding 
shares of UBA will be reduced 

from 36,279,526,321 units to 
34,199,421,366 units. Imple-
mentation will increase the 
annualised 2017 First Quarter 
Earnings Per Share (EPS) of 
the Group by 6.1%, from N2.46 
to N2.61, translating to a Price 
to Earnings Ratio of 3.4x.

This process is value ac-
cretive to shareholders, as the 
enterprise value of the Group 
remains unchanged. The unit 
holding of all shareholders 
remains the same, while their 
respective percentage hold-
ing in UBA will increase. For 
example, a shareholder who 
owns 362.8 million units, 
which translates to 1% of the 
Bank’s equity before the can-

cellation of SSIT, will still own 
same number of units after the 
cancellation of SSIT, but the 
implied percentage holding 
will increase to 1.06% of the 
Bank’s equity, as the cancel-
lation of SSIT shares reduces 
the outstanding shares and 
increases the percentage hold-
ing of all other shareholders on 
a pro rata basis.

The cancellation of SSIT 
shares has no impact on the 
liquidity and capital adequacy 
ratio of the Bank. UBA Plc 
continues to maintain strong 
liquidity and capital adequacy 
ratios, which stood at 41% 
and 19.4%, respectively, as of 
March 31, 2017.



Spotlight on the trouble with CMOs: Reflections of a 6-time CMO
Joe Tripodi was appointed to the top marketing job at MasterCard in 1989 and since then has served as the chief marketing officer of Seagram’s, the 
Bank of New York, Allstate, Coca-Cola and Subway. He spoke with Harvard Business Review about the evolution and particular challenges of the job.

c 2017  Harvard Business School Publishing Corp. Distributed by The New York Times Syndicate

How has the chief mar-
keting officer’s role 
changed since you 
first held it?

A: Originally, CMOs 
focused mostly on advertising and 
communications. Today the role re-
quires a view of how to grow a brand 
and an enterprise — and how to part-
ner with other parts of the business to 
drive that growth. There’s a huge focus 
on data and analytics and how to use 
them to segment and target consum-
ers. Smart data is the future. Analytics 
allows for precision marketing, as op-
posed to a “spray and pray” approach. 
And now more than ever, the focus 
is on customers and the customer 
journey. More CMOs are becoming 
responsible for the customer experi-
ence. It’s great to create marketing 
plans in an ivory tower, but unless you 
can have an impact in the actual place 
where customers are — in restaurants 
or stores — you won’t succeed.

As CMO responsibilities 
have shifted, how has the way 
you spend your time each day 
changed?

I spend much more time on digital 
issues and analyzing and understand-
ing data, and much less time dealing 
with ad agencies. Since my role is 
global, I also spend time thinking 
about how to scale ideas and get 
people out of silos — about provid-
ing broader strategic leadership and 
encouraging the exchange of best 
practices and information across 
regions, rather than focusing on the 
marketing issues within a particular 
country. And I talk a lot about a large 
global enterprise’s need to proactively 
manage networks. Those include in-
ternal networks of constituents who 
have a direct stake in your enterprise, 
and outside networks of influencers 
who can significantly impact your 
business, such as analysts, bloggers, 
opinion elites, NGOs, suppliers and 
governmental entities. Most criti-
cally, you need to engage consumer 
networks through digital interactions. 
The required skills are much different 
from when I began my career.

How much variation is there in 
how CEOs view the role?

It’s surprising that even in large, 
sophisticated organizations, many 
CEOs still view the CMO’s primary 
job as advertising. If I’m going into 

a company, I try to shift that view to 
be more holistic. Advertising is only 
a small part of what needs to be done 
to build the brand and the business. 
A CMO should be responsible for 
R&D, innovation, pricing, packag-
ing, the customer experience and 
other growth levers. It does no good 
to create compelling ads that run in 
prime time and then under-deliver 
in the retail environment. But a lot of 
CMOs exacerbate the narrow views 
that people have of the role.

How?
The first thing many do after 

they’re hired is conduct an advertis-
ing review, hire a new agency and 
launch a new campaign. That sets up 
an expectation that new ads will fun-
damentally change the trajectory of 
the business. When a CMO stakes his 
or her claim on a new campaign and 
you don’t see a demonstrable change, 
it suggests the CMO has failed, so 
the company gets rid of the person. 
The challenge might have been dis-
tribution, pricing or product quality. 
Don’t think that communications can 
solve broader business challenges. At 
Coca-Cola, I was the seventh CMO in 
10 years. I told the person doing the 
hiring: “Whether you hire me or not, 
this kind of turnover is not good for 
your company, and you have to find 
a way to fix this problem.” I’m proud 
to say I survived for seven and a half 
years there.

Hasn’t the marketing function 
always tended to come under 
fire, because of the challenge of 
delivering revenue?

Yes, there’s an inherent riskiness 
to it. Marketing lives in a murky 
world, where you’re always having to 
explain what the company is getting 
in return for its large ad expenditures. 
That causes a lot of to-ing and fro-ing 
with [chief financial officers]. It’s in-
cumbent upon CMOs to demonstrate 
clear value and convince everyone 
that marketing is not an expense but 
an investment. Also, when it comes 
to advertising, everyone is an expert 
— employees, the public, franchisees, 
even retirees. You hear a lot of opin-
ions and second-guessing. That can 
also set the CMO up for challenges.

As CMOs have gained re-
sponsibilities, has it been at the 
expense of other C-suite officers?

I don’t see it that way. Many of 
the new responsibilities stem from 
entirely new ways of communicating 
or connecting with customers, such 
as social media or e-commerce, so 
it’s not as if they’ve been taken away 
from someone else. And many of them 
are shared with the [chief information 
officer]. Today, unless a CMO’s closest 
business partner is the CIO, you won’t 
have a very effective organization.

Because the role is so varied, 
must CMO candidates do more 
due diligence on potential em-
ployers than other C-suite execu-
tives do?

You really have to network and 
do forensic-level analysis to find the 
unvarnished truth. You’re being sold 
by the recruiter and the people inside 
the company, and jobs often aren’t 
what they appear to be. There is no 
such thing as “truth in advertising” 
when you’re being recruited. When I 
became the CMO at the Bank of New 
York, the company said it wanted to 
become more customer-driven and 
customer-focused. When I arrived, I 
found they actually had little appetite 
to invest in those areas, so I didn’t last 
long. You learn from your mistakes. I 
should have done more due diligence. 
Now I do.

How do you convince a CEO 
that the CMO role needs to be 
designed differently?

You need to have an upfront con-
versation before you take the job. How 
are you going to measure success? If 
the CMO should be the champion for 
growth, will he or she have the right 
levers or the influence over those 
levers? You also must be sure you 

understand what’s really driving the 
business, both today and in the future. 
Is the company prepared to invest in 
the capabilities and infrastructure to 
win in the future? Can you agree on 
what is needed to be successful? If not, 
you are being set up to fail.

What kind of personality traits 
should a CMO have?

You need to be comfortable living 
amid inherent contradictions. You 
have to drive growth but do it in a 
sustainable way. You have to focus on 
global strategies but recognize that the 
best marketing is often done locally. 
You have to be able to position your 
brand as timeless but still relevant. 
You must be focused on product 
quality but keep an eye on cost-effec-
tiveness. You want to offer customers 
choice but without overwhelming 
your supply chain. It comes down to 
having dexterity, mental agility and 
the ability to balance these competing 
priorities and contradictions.

Is it difficult for a CMO to jump 
between industries, as you’ve 
done?

It hasn’t been for me. A widget 
is a widget. Whether I was working 
with credit cards, liquor, insurance, 
beverages or sandwiches, I’ve found 
that the fundamental principles of 
great marketing are the same. Each 
business has its own nuances and 
unique language, but your colleagues 
can help you become acclimated 
to them. More often I see the oppo-
site problem: Companies write job 
descriptions so narrowly that they 
exclude people from other industries 
they really should take a chance on.

At which company did you 
have the biggest success as 
CMO?

A: It’s hard to name one, because 
each represented different business, 
brand and cultural challenges. You 
do very little by yourself, but I feel my 
team had a really positive impact at 
Allstate. The company evolved to be 
much more consumer-focused and 
aggressive in its marketing. It had 
great CEOs — Ed Liddy and Tom 
Wilson — who gave me the authority 
and flexibility to do things that hadn’t 
been done in the category previ-
ously. We also looked at the entire 
customer experience, from receiving 
a quote to getting a claim settled, and 
deconstructed it to understand the 
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pain points for customers. Then we 
systematically addressed those areas 
and improved their experience. I’m 
also proud of the global services in-
frastructure we created at MasterCard 
and the “Priceless” campaign we did 
there. Coke has always been a mar-
keting machine, so I’m very proud of 
the talent we brought in to sustain its 
greatness and pivot to a digital world.

What’s your biggest challenge 
as CMO at Subway?

We need to transform the busi-
ness, brand and culture. It’s a private 
company, held by two families, with 
nearly 45,000 restaurants in 112 coun-
tries, but it lacks the infrastructure for 
a business of that size and complex-
ity. In many ways it’s still run like a 
small family business, which has its 
pluses and minuses. I’m in awe of 
what Subway has accomplished in 
the past 50 years — it’s the world’s 
greatest franchising machine! I’m 
helping its leadership think about how 
to structure the enterprise for growth 
and what the strategy should be in dif-
ferent markets. It’s very different from 
the challenges at Coke or Allstate, and 
in many ways it’s the biggest business 
challenge of my career — exhilarating 
and daunting at the same time.

What advice do you give to 
young marketers who aspire to 
become CMOs?

First, get as much experience as 
you can in different functional areas. 
Within marketing, that includes com-
munications, social media, design, 
operational or commercial marketing 
and brand building. But don’t live just 
in the marketing function; try to spend 
time in IT, business development or 
sales. Second, gain some global expe-
rience, whether it’s by living, working 
or studying abroad. Third, try to get 
experience in different industries. I 
was really fortunate: My first job out 
of business school was in strategic 
planning at Mobil Oil, and it gave me 
a very broad view of how a large global 
enterprise operates, which was a solid 
foundation. In general, aim to have 
rich experiences, because that creates 
a tapestry that will serve you well.

(Daniel McGinn is a senior editor at Harvard 
Business Review and the author of “Psyched 
Up: How the Science of Mental Preparation 
Can Help You Succeed.”)
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Briefs
Oyo warns LGs against unruly 
approach to IGR

60-yr-old woman bags 
6 months for burglary

Housewife nabbed over 
husband’s death in Osun

Oyo State government has warned 
Local Governments (LGs) and 
Local Council Development Ar-

eas (LCDAs) in the state to conduct their 
Internally Generated Revenue (IGR) with 
decorum or face sanctions.

Commissioner for Finance, Abimbola 
Adekanmbi handed down the warning in a 
circular to all local governments and local 
council development areas in the state.

Adekanmbi explained that this decision 
was taken due to inordinate and uncoor-
dinated tax drives by revenue agents ap-
pointed by the local councils especially in 
the area of wrongful parking. He restated 
an earlier directive to the councils to desist 
from collecting fees for ‘wrong parking and 
illegally parked vehicles’ on major roads.

“The agents have conducted themselves 
in a manner capable of causing breach of 
public peace. It therefore becomes neces-
sary that the Oyo State Board of Internal 
Revenue, as the body statutorily empow-
ered to interpret the Joint Tax Board poli-
cies and see to the implementation in Oyo 
State,” the commissioner expatiated.

A 60-year-old woman, Adegunwa 
Adejoke, has been sentenced to 
six months imprisonment by an 

Ikorodu Magistrate, for breaking a shop 
with the intent to steal.

Adejoke, a resident of Agbowa-Ikosi 
in Ikorodu area, had pleaded guilty to 
the three-count charge of conspiracy, 
housebreaking and burglary brought 
against her.

The magistrate, A.B. Olagbegi-Ad-
elabu, who gave the verdict, sentenced 
the woman to six months each on the 
three counts, totalling 18 months. She, 
however, said the sentences would run 
concurrently.

“Having made a confessional state-
ment, the convict said she was lured into 
the act by some people who fled the scene. 
Meanwhile, no goods were carted away 
from the shop but she was caught with a 
stone which she used to burgle the shop.

The police Osun have arrested and 
paraded a 39-year old housewife 
who allegedly conspired with oth-

ers to stab her husband to death.
The Commissioner of Police (CP) in 

Osun, Olafimihan Adeoye, who paraded 
the suspects, in Osogbo, said the incident 
was reported to the police by one Salawu-
deen Jimoh on May 12, 2017.

Adeoye said Jimoh reported that  at 
about 3:00 am, two unknown men en-
tered into the residence of his  brother, 
Salawudeen Hakeem,  located at  11, Ad-
eniran Street, Alleluyah Estate, Osogbo,  
and stabbed him to death with  a knife 
while  nothing was carted away.

The police boss also said a team of po-
lice detectives was  deployed to the scene 
of the  crime where the inscription,  “No 
Price,  No Pay,  Aye Axe and Forgiveness 
is a sin,’’  was found written on the wall of  
the house of the deceased.

Ibikunle Amosun, 
governor, Ogun 
State (l), address-
ing members of the 
state council of the 
Nigeria Union of 
Journalists (NUJ), 
Ministry of Informa-
tion and Strategy 
chapel, when they 
embarked on an 
Awareness Walk 
as part of activities 
to mark the cha-
pel’s 2017 Press 
Week in Abeokuta.

Edo House of Assembly has adopt-
ed a resolution urging the state 
government and other relevant 
agencies to rescue the people 

of Etsako-Central communities whose 
houses have been submerged by flood.

The resolution was sequel to a matter 
of urgent public importance raised by 
Damian Lawani (APC-Etsako Central), 
during plenary on Monday. Damian said 
that the Udaba community and other 
communities along the bank of the River 

Niger were worst hit by the flood.
He said their houses and farmlands 

have been overtaken by flood and com-
pletely sacked the communities. “I am 
calling on the state government and 
other relevant agencies to as a matter 
of urgency, rescue my people from the 
flooding problem,’’ he said.

Contributing, Adjoto Kabiru (Akoko-
Edo) said the perennial flooding had 
rendered the people of Udaba homeless, 
adding that government’s urgent atten-

Flooding: Edo Assembly wants govt to rescue flood ravaged communities
tion was needed to address the situation.

Other lawmakers sympathised with 
the people of Udaba community and 
called on relevant agencies to provide 
palliative measures for the affected com-
munities.

The deputy speaker, Elizabeth Ativie 
advised those living along the banks of 
the River Niger to relocate until the rains 
are over.  According to her, relocating to 
other local government areas would help 
to avert more destruction and loss of lives.

L
agos government has begun con-
sultations with residents and stake-
holders across the three senatorial 
districts to receive their inputs into 
2018 budget.  

The budget forum, which an annual event 
by the state ministry of economic planning 
and budget, affords the constituents the 
opportunity of making inputs into govern-
ment’s budget for next year as well as assess 
the performance and implementation of the 
current budget.

Speaking at the budget consultative 
forum for Lagos West Senatorial District, 
in Alimosho, Akinyemi Ashade, the state’s 
commissioner for economic planning and 
budget, said the forum was deliberately cre-
ated to facilitate an interaction between the 
government and constituents.

Ashade said the annual budget which is 
basically a document detailing government’s 
plans and programmes juxtaposed against 
expected income and expenditure, must 
necessarily seek the inputs of the people 
because government exists for them.

He said the state government intends 
in the coming year to prioritise its ongoing 
reforms in the environment, energy and 
transportation, but without neglecting other 
sectors of the economy.

According to Akinyemi, 10,000 megawatt 
of power is needed to further boost the Lagos 
economy, enhance private investments and 

create jobs. He said the government was work-
ing with the private sector to generate 3,000 
megawatt from embedded power project, and 
build upon this to gradually exit Lagos from the 
national grid. The state currently receives only 
about 1,000 from the national grid.

Abayomi Kadri, the permanent secretary 
in the ministry of Economic Planning and 
Budget, on his part, said the consultative 
forum had been created to allow the con-
stituents share their ideas with officials and 
make inputs into the budget processes. 

“Over the years, your contributions 
have been of immense benefit and value 
to the government especially in charting 
the way forward in the state’s economic 
developmental projections. This forum has 
become very useful in gathering inputs of all 
stakeholders towards the development of the 
state,” said Kadri.

Some stakeholders at the forum, called 
on the state government to deepen its invest-
ment in road, agriculture, security, law and 
order and to extent the light-up Lagos project 
to areas not yet covered.  

Meanwhile, the state government has 
launched a television programme tagged 
‘Lagos Community Updates’ aimed at driv-
ing development at the grassroots and ensur-
ing the active participation of the people in 
governance.

Kehinde Bamigbetan, special adviser to 
Governor Akinwunmi Ambode, on Commu-
nities and Communications, at the launch, 
Monday, Ikeja, said that the TV programme 

Lagos begins consultations on 2018 
budget, unveils grassroots TV 

will be on air from next week.
According to Bamigbetan, it will serve 

“as a platform for people at the grassroots to 
get first-hand information about activities 
of government, and also serve as a feedback 
mechanism for government to know the 
plight of the people.” 

He explained that the programme would 
assist government and the private sector 
know about the activities of Community 
Development Associations (CDAs) and 
Community Development Committees 
(CDCs) who have initiated projects on their 
own but require intervention to complete 
such projects.

“This medium will also enable the gov-
ernment to have first-hand-knowledge of the 
efforts of the communities. Many corporate 
organisations have funds for Corporate So-
cial Responsibility (CSR) projects but they do 
not know where to channel those funds and 
by bringing up these communities who have 
initiated projects on their own but require 
assistance to complete the projects, will 
allow the private sector to have an inkling 
into where they can direct their resources in 
terms of CSR,” said Bamigbetan.

Steve Ayorinde, the commissioner for 
Information and Strategy, on his part said the 
government was pleased to come up with 
the programme, which he said, will touch 
the 20 local government areas and 37 local 
council development areas of the state, and 
showcase the activities of government and 
facilitate feedback.

JOSHUA BASSEY
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M
any investors 
of major cryp-
tocurrencies 
who felt very 
jittery as prices 

of the digital currencies went 
on free fall may heave a sign of 
relief as the coins have recov-
ered over 5 percent in the past 
five days.

According to data from 
Coindesk, the total value of all 
publicly traded cryptocurren-
cies declined more than USD10 
billion at the weekend as inves-
tors trust continue to diminish 
on the future of the coins. The 
data revealed that the crypto 
market has shaded 46.9 percent 
in the last thirty days dropping 
to a low of USD61 billion from 
USD115 billion.

The most affected curren-
cies include those that have 
seen remarkable gains in re-
cent months.

On Sunday, 16 July, the 
price of bitcoin, the world’s 
number one cryptocurrency 
in value tumbled below USD2, 
000 to USD1, 866 representing 
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about 38 percent drop from 
its record peak of USD3,018 in 
mid-June.

The decline saw its market 
capitalization fall to USD36.7 
billion.

The price of bitcoin how-
ever has gone on a three up-
ward run. It hovered slightly 
above the USD2,000 mark on 
Monday as speculations of an 
imminent split of bitcoin into 
two digital currencies loomed. 
The digital currency was trad-
ing at USD2,083 representing 
a 7.47 rise from the previous 
drop. On Tuesday the digital 
currency rose to 0.91 percent 
reaching USD2,264.73 . By 
Wednesday evening, the price 
went up again USD2,328.39.

Its closest rival, ether, the 
currency used on the ethe-
reum platform dropped 28 
percent on Sunday morning. 
The digital currency went 
down USD130.26 shedding 22 
percent off its record high of 
USD420 on June 12.

Like bitcoin, ethereum 
price held at USD166.46 ris-
ing 5.89 percent on Monday 
evening. It appreciated further 
by 4.77 percent at USD190.02. 

Digital currencies go bullish after free-fall weekend

On Wednesday it reached 
USD219.63.

In an effort to explain why 
the price of bitcoin dropped, 
Jon Matonis, Vice President of 
Corporate Strategy at nChain 
to the UK Express that the 
cryptocurrency has held up 
relatively well.

“Bitcoin prices are down ap-

FRANK ELEANYA

proximately one-third from the 
most recent high of USD2980 
per bitcoin. This is less of a 
retracement than Ethereum 
which is down approximately 
70 percent from recent high of 
USD407 per ETH.

“This is normal for bitcoin to 
retrace somewhat considering 
the quick run-up from April 

2017 price levels,” Matonis said.
Also reacting to the devel-

opment, Spencer Bogart, head 
of research at Blockchain Capi-
tal, in a tweet on Sunday, stated 
that price of bitcoin could go 
lower before it heads higher.

Meanwhile, some experts 
in the bitcoin community are 
throwing their support for the 

SegWit2x proposal.
“I am for the SegWit2x pro-

posal and hope that we see 
it broadly adopted later this 
month,” said Fred Wilson, man-
aging partner at Union Square 
in a blog post on Tuesday morn-
ing. “There is a chance that 
does not happen, and a user 
activated soft fork (USAF) could 
be used to force SegWit into the 
market. I personally hope that a 
user activated soft fork does not 
happen as it would create a lot 
of turbulence.”

Some stakeholders have 
also expressed their support for 
bitcoin improvement proposal 
(BIP) 91, by adding a piece 
of code to each new block of 
bitcoins they generate. These 
stakeholders include AntPool, 
BitClub, Bixin, BTC.com and 
BitFury.

Following the bolster, some 
experts are predicting a bitcoin 
split can be avoided after all.

“Barring any unexpected 
twists in the bitcoin scaling 
drama, a contentious fork will 
be avoided in the coming days,” 
said Garrick Hileman, an eco-
nomic historian at the London 
School of Economics. 

The advent of cashless 
transactions brought 
with it, new possibili-

ties in how businesses can 
accept payments and relate 
with their customers. Some 
businesses may have been 
hesitant to adopt card pay-
ments, essentially derived 
from the human behaviour 
that often resists any change, 
in this case, the digital pay-
ment process.

The trend is however grad-
ually changing, as the number 
of cashless transactions ap-
pears to be on an upsurge 
trend in the recent years. 
Regardless, transactions costs 
still pose a challenge for many 
small businesses that do not 
see the need to part with even 
a minute fraction of revenue.

Uzoma Dozie, CEO, Dia-
mond Bank Plc, expressed the 
view that in the end, cashless 
transactions are in the best 
interest of any business, not 
just the big ones but even the 
small businesses.

According to him, cash 
based transactions limit small 
business from 24/7 based 
banking, and the volume of 

business transactions that can 
be engaged in.

“If N216 billion had been 
stolen from the banking sys-

tem (between 2000 and 2016), 
I can assure you a lot more has 
happened in cash handling. 
One thing about digital is 

that you know how much of 
it was attempted. But, tell me 
how much cash was stolen, 
nobody has put a figure to 
cash, so you’re dealing with 
the unknown,” said Dozie.

He argues that irrespective 
of concerns over security, dig-
ital payments still offer more 
peace of mind, saying “there 
is certainty because you know 
what the potential threats 
are and you can safeguard 
against it. If a small business 
moves from cash payment to 
digital payment, it will reduce 
its operational risks because 
cash brings with it, human 
risks, storage, transportation, 
logistic risks etc.

“The points of failure are 
limited (in digital), but with 
cash there are multiple points 
of failure,” observed Dozie.

One of the biggest benefits 
of the card based transaction 
is that customers can make 
payments far more easily 
without worrying about ten-
dering exact change. Card 
payments offer added advan-
tage of better documentation 
of each sale. Even for sub-

scription based businesses, 
customers can be encouraged 
to set up a recurring payment 
from their bank account and 
this enables a business to 
enjoy consistent patronage 
from them.

Going digital will also help 
to cultivate budget discipline 
as the written record will help 
keep tabs on spending trends 
which will result in better 
budgeting.

It is only when a business 
adopts a digital approach in 
receiving payments that it is 
able to gain access to more 
data which will help it analyse 
spending patterns and throw 
up good insights over a couple 
of years. Controlled spending 
could also result in higher 
investing if businesses do not 
have as much access to cash. 
When the bulk of payments 
are transacted digitally, it im-
plies less temptation to spend 
spare cash that may have 
come from regular business 
activities. Invariably, small 
businesses will have access 
to more cash in growing their 
business.

Cashless transactions can improve the odds for small businesses’ survival
CALEB OJEWALE
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A 
big reason why most 
people want to be-
come entrepreneurs 
is the freedom and 
flexibility of being 

their own bosses, and running 
their own businesses.

While this dream of freedom 
and flexibility is possible, there 
are many business owners who 
cannot leave their businesses, 
even for a single day, because 
they fear something could go 
wrong. As a result, they have to 
always show up to personally 
oversee the business. 

This set of business owners 
repeatedly ask this sort of ques-
tion: “If you really want to get 
something done, you have to 
do it yourself.” Should you find 
yourself in this situation, you 
really do not have systems yet. 
What you have is a job. You are 
actually self-employed.

Here are some ways to install 
systems to help make physical 
owner presence irrelevant, from 
business owners’ perspective 
and inspired by www.small-
starter.com

Surveillance: Use the 
‘God’ effect

An acquaintance of mine, a 
former banker turned beauty 
entrepreneur, owns one of the 
most promising and fastest 
growing chains of beauty salons 
in Nigeria.

The first time we met, I could 
not help but notice how he 
would not take his eyes off the 
screen of a tablet computer (a 
Samsung Galaxy Note) on the 
table in front of him. After thirty 
minutes of hesitation, I just had 
to ask what he was watching.

“I’m looking at one of my 
salons”, he told me. “This thing 
looks just like a reality TV set”, 
he smiled.

I joined him on the action 
and watched as his employees, 
at a salon located a long distance 
away, worked on the shop floor.

With a modest investment 
of about $400 per location, 

Mike (not his real name) re-
cently installed CCTV cameras 
at strategic locations in all his 
beauty salons. While he cannot 
be physically present at all these 
locations, he has an ‘all-seeing 
eye’ that keeps him on top of 
things at his business outlets.

Although it can be tempting 
to keep watching all the action, 
Mike admits that he doesn’t have 
to. He can always go through 
all the recordings, if and when 
there’s a need to investigate 
suspicious activity.

He also says that all his em-
ployees know that a surveillance 
system is installed and he could 
be watching. They know the 
boss has ‘God-like powers’ and 
that somehow keeps everyone 
in their best behaviour. And this 
gives him the flexibility to focus 
on other things while the busi-
ness runs.

Surveillance can be a power-
ful way of keeping an eye on your 
business without being there 
physically.

Banks, factories and hotels 
have been using this tool for 
decades with great success. And 
now, as the prices of surveillance 
equipment (like CCTV systems) 
have significantly dropped, en-
trepreneurs and small business 
owners can have ‘God-like pow-
ers’ too.

However, it’s important to 

STEPHEN ONYEKWELU

note that the surveillance strat-
egy produces the best results 
when used with some of the 
other strategies in this article.

Automation: Leverage the 
power of technology

It is remarkable the things 
you can do with technology 
these days and how it can trans-
form your business.

One of the biggest loopholes 
facing most small businesses is 
cash. Cash is good when you’re 
there to make sure it’s being 
collected. But when you’re not 
there, cash is risky, because it 
can easily be stolen by your staff 
or anybody.

With the growing availability 
of Point of Sale (POS) systems 
and mobile money (especially 
effective in East Africa), more 
small businesses are accepting 
non-cash payments. That way, 
the money goes straight from the 
customer to your bank account, 
where it is much safer.

This is just one example of 
what automation can do for your 
business.

Apart from cash, another way 
your business can suffer losses 
is inventory (stock). Especially 
in retail businesses where there 
are a lot of items for sale, it can 
be difficult to keep track of your 
stock. It is no wonder there are 
usually high incidences of theft 

Effective ways to run your 
business when you are not there

in such businesses.
To reduce or avoid these 

losses, you can invest in a bar-
coding and check-out system.

A friend of mine is currently 
setting up a beauty products and 
cosmetics store. And to guard 
against the theft of items when 
he’s not there, he has installed a 
barcoding system.

This way, all products you 
purchase are tagged with a 
unique bar code and registered 
on the system. Instead of keeping 
track of your stock the traditional 
way, the system records, and 
keeps track of your inventory, 
and it’s all automated.

The truth is, there are tasks 
that machines and technology 
can be trusted to do better than 
employees. That is why banks 
have almost entirely replaced 
their human tellers with ATMs.

Automation is faster, safer, 
reduces the risk of theft and 
provides you with valuable in-
formation you can use to run 
your business from afar, without 
being there to supervise things 
yourself.

Exploit the ‘human fac-
tor’: Your employees can 
become your greatest assets

Anybody who has run a busi-
ness before knows that the most 
difficult part of running any 
business is managing people, 

especially your employees.
It is a common complaint 

I get all the time from my SME 
clients. In many businesses, 
employees steal and can often 
sabotage the business. It is no 
surprise that most business 
owners spend most of their time 
‘supervising’ employees.

However, I have seen a few 
small businesses where em-
ployees work very well without 
supervision. And the business 
owner does not need to hang 
around that much.

And trust me; it is not a mat-
ter of salary. Employees are still 
likely to steal from, and frustrate 
your business even when they’re 
well paid.

So what’s the secret?
The secret is ‘motivation’. 

When you use the right motiva-
tional triggers, your employees 
will run your business as if it 
is theirs. They will break down 
walls for you and dedicate them-
selves to building and transform-
ing your business.

If you really want to under-
stand everything about motiva-
tional triggers; what they are and 
why they work, I would have to 
refer you to Frederick Herzberg’s 
work on motivational theory.

Herzberg, who was an in-
dustrial psychologist, spent his 
life studying people at work. He 

successfully identified five key 
motivators that work wonders on 
people. And guess what? Money 
(salary) isn’t one of them.

Achievement, recognition, 
advancement (promotion), re-
sponsibility and the nature of 
the work itself are the true mo-
tivators that keep employees 
committed, loyal and willing to 
advance your business. That’s 
because, these motivators tie 
their personal success to your 
business’s success.

If you can build a team of 
employees who are properly 
motivated, you can take several 
steps away from your business 
and watch it work like a machine, 
running itself.

Partnerships: Two good 
heads are better than one

Every time I speak to aspiring 
entrepreneurs who want to start 
a business, I always tell them 
there are three most essential 
ingredients you need to build a 
successful business. They are: a 
viable business idea, capital and 
execution.

Execution is usually the 
hardest element of this triangle 
because it involves the active 
day-to-day ‘hustle’ required to 
keep and grow any business.

So, if you do not have time to 
do the daily grind, one great op-
tion is to find a business partner 
who will execute. Yours is to 
provide the business idea and/
or capital, while the more active 
partner runs the business.

When you find the right part-
ner, it is like a ‘marriage made in 
heaven’. As long as there’s trust, a 
shared vision and determination 
to succeed, partnerships can be 
an amazing way for you to own 
and run a business without be-
ing there.

I am a strong advocate of 
partnerships, because of the 
synergy and opportunities it 
provides. In a previous article, I 
shared my personal experiences 
with business partnerships. That 
article is very valuable if you’re 
strongly considering the pos-
sibilities of business partnership.

Remita epayment platform processes N1 trillion a month

Remita Net, the pay-
m e n t  p l a t f o r m , 
made popular for 

the success of the Trea-
sury Single Account (TSA) 
program of the President 
Muhammadu Buhari’s 
administration, processes 
N1 trillion per month.

Deji Olowe, executive 
director, SystemSpecs 

disclosed this in a Tweet 
chat with BusinessDay on 
Wednesday, 19 July.

He noted that the fi-
nancial technology (fin-
tech) ecosystem in Nigeria 
has grown given increased 
adoption of internet from 
22 percent to 41 percent 
and mobile banking from 
20 percent to 48 percent 
in the space of two years.

As a platform that has 

been providing epayment 
services for over twelve 
years, Remita according 
to Olowe, have onboarded 
thousands of merchants 

on the platform. Millions 
of players have remitted 
money to the government 
and others using Remita.

“The volume we cur-

rently process has a fair 
share from both govern-
ment and government 
payers and stakeholders,” 
said Olowe.

He commended the 
role played so far by the 
Central Bank of Nige-
ria (CBN), ministry de-
partments and agencies 
(MDAs) and others for the 
role they have played in 
the success of the remit-

tances.
Nevertheless, the mo-

bile payment version has 
not lived up to expecta-
tion. This is because the 
federal and state gov-
ernments are yet to fully 
adopt mobile payment.

“TSA would not exist 
without them. There are 
great efforts in place by 
MDAs to ensure full com-
pliance,” Olowe said.    

FRANK ELEANYA
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old departmental building and 
will provide office space for lec-
turers as well as laboratories and 
lecture halls for students.

The gesture by the company 
is a reiteration of Platform Pe-
troleum Limited’s commitment 
to creating value for the larger 
good of the society and the 
company is excited that the 
provision of this building will 
enhance quality of education 
for the staff and students of the 
Department of Geology.

The building was commis-
sioned by the Minister of State 
for Petroleum Resources, Dr. Ibe 
Kachikwu at the occasion which 
was witnessed by the chairman 
of Platform Petroleum, Chief 
Dumolulu-Briggs, chairman of 
SEPLAT Petroleum, ABC Or-
jiako, Prof Sylvester Adegoke, 
His Royal Majesty, King Ed-
mund Daukoru, the Deputy Vice 
Chancellor of UNN, Prof James 
Ogbonna and the first chief ex-
ecutive officer, CEO, Platform 
Petroleum, Austin Avuru.

The Vice Chancellor of UNN, 
Prof. Benjamin Ozumba, who 
spoke while receiving Avuru, 
King Dakoru and other mem-
bers of his entourage in his 
office, expressed gratitude to 
Platform Petroleum Limited for 

G
eology is the study 
of the Earth, the 
materials of which 
i t  is  made,  the 
structure of those 

materials, and the processes 
acting upon them. It includes 
the study of organisms that have 
inhabited our planet.

An important part of geol-
ogy is the study of how Earth’s 
materials,  structures,  pro-
cesses and organisms have 
changed over time.

Geologists conduct studies 
that locate rocks that contain 
important metals, plan the 
mines that produce them and 
the methods used to remove 
the metals from the rocks. They 
do similar work to locate and 
produce oil, natural gas, and 
groundwater.

It is therefore positive for 
the Nigerian education sys-
tem and wider economy in 
general when Platform Petro-
leum Limited, an indigenous 
oil and gas exploration and 
production company recently 
inaugurated and handed over 
an ultra-modern building to 
the Geology Department of the 
University of Nigeria Nsukka 
(UNN).

The edifice known as Austin 
Avuru Building was built and 
donated to the department in 
honour of Austin Avuru, first 
Chief Executive Officer (CEO) 
of Platform Petroleum Limited 
and current CEO, Seplat Petro-
leum Development Company 
Plc who graduated from the 
department in 1980.

A statement by Amaechi 
Moshe C. I., Acting GMD, Plat-
form Petroleum Holdings Lim-
ited, said:

“The facility which is the 
first CSR initiative by Platform 
Petroleum Limited outside of 
its Umutu, Delta State operation 
site came out of the desire of the 
company to support Avuru’s 
desire to reduce the huge in-
frastructural deficit at his alma 
mater.”

He noted that “things had 
gotten so bad at the Department 
of Geology to the extent that it 
was about to lose its academic 
accreditation.”

The new building is larger 
and more conducive than the 

Platform Petroleum boosts Nigeria brain 
trust with Geology building gift to UNN

Austin Avuru: CEO Seplat Petroleum
Interview

The inauguration and handing over of an ultra-modern building to the Geology Department of the University of Nigeria by Platform Petroleum Limited, 
an indigenous oil and gas exploration and production company is a boost to Nigeria’s education sector and brain trust, writes PATRICK ATUANYA

Tell us how you feel about 
this?
Very happy, very happy. After 

the foundation laying 18 months ago, 
this is the first time I am coming here. 
I am really impressed with the work 
that was done here, the quality of 
work with the little money we spent. 
We don’t like to say how much we 
spent, we like to show what we did.  
And I am really proud about this.

What have you to say to the 
students of the department?

They should work hard. I left 
here 37 years ago, worked hard and 
god blessed us, god blessed the 
company I worked in. They should 
simply work hard and be the best at 
whatever they are doing.

They should be the best at what 
they do. They have to work hard and 
be the best at whatever they do. If 
this doesn’t encourage them to 
work hard, I don’t know what will.

Was this a live-long dream 
for you?

It was a fulfilling accomplish-

ment for me to come back here. 
Across the road you see what until 
today is the department of geology, 
certainly not befitting a, building 
smaller than the building that 
housed my department 37 years 
ago. It is simply not befitting. We 
had to put up this for the geology 
department.

How much did this cost you?
As I said, we do not say how 

much we spent, we show you 
what we did. Those who don’t do 
the right thing will tell you how 
much they spent and they won’t do 
anything. Instead, we will show you 
what we did. Quite modest sums, I 
can tell you that.

What would you say to Plat-
form Petroleum for finding you 
worthy for this honour?

I pray for Platform Petroleum 
every day. That is where I started. 
I am still on the board and that is 
my home. I pray for Platform Pe-
troleum every day for them to move 
from strength to strength. They have 

FEATURE
20 FRIday 21 JuLY 2017BUSINESS  DAY C002D5556

to be able to do much bigger than 
this in the future.

Are there others ways in 
which you would like to impact 
this department?

Well, this will be maintained. 
Very brilliant students have to 
be encouraged so there will be 
scholarships. There will always 
be things to do.  Not just here 
but in several schools across the 
country.  There will always be 
things to do.

Does that mean that it will 
be a continuous thing?

I expect the department and 
the university to be able to main-
tain this. They could have gone 
everywhere looking for money to 
build this. Since it has been built 
for them, maintaining it should 
be something for which they can 
take that responsibility. Let’s do 
other things for other departments, 
for other institutions around the 
country.  We can’t concentrate only 
here. I expect them to maintain this.

its kind gesture.
Ozumba said that Avuru was 

not only unassuming but among 
the few Nigerians who were not 
“crazy for titles.” According to 
Ozumba, although he was being 

inundated with letters from for-
mer presidents, vice presidents 
and serving governors asking 
for honorary doctorate degrees 
from the UNN, the university 
on its own approached Avuru 

for such rare privilege but he 
declined.

Also speaking, Kachikwu also 
an UNN alumnus, commended 
Platform Petroleum Limited for 
investing in the future of the 
country.

The Minister congratulated 
the UNN community and the 
Geology Department, in partic-
ular, and advised that the facility 
should be put to judicious use.

Austin Avuru Seplat CEO 
noted that the completion of 
the building was a fulfilling ac-
complishment.

“Across the road you see what 
until today is the department of 
geology, certainly not befitting a, 
building smaller than the build-
ing that housed my department 
37 years ago. It is simply not be-
fitting. We had to put up this for 
the geology department,” Avuru 
told Businessday.

Dumo Lulu-Briggs, Chair-
man, Platform Petroleum said: 
“We are grateful also that the 
University of Nigeria groomed a 
guy like Austin Avuru and gave 
him to Platform and Platform 
is also giving him to Nigeria. 
So, it is some sort of symbiotic 
relation with Platform and the 
University of Nigeria (UNN).” 
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‘We give visitors what is commensurate 
with theme parks in developed world’

Has the park lived up to 
visitors’ expectations so far?

L
et me first say that 
Nigerians are not 
particularly used 
to the amusement 
thing or mentality 

and the current campaign 
for believe in our thing is a 
gradual process, which this 
government is trying to put 
together. What you get is that 
what Nigerians will not do or 
ask for when they are outside 
here is what they ask for here. 
What we have done is to give 
visitors exactly what is com-
mensurate with parks of its 
like in the developed world.

We have given a world 
class amusement park and we 
want to maintain it not only 
in terms of infrastructure, but 
also in terms of management 
of the place.

In Nigeria, we have pecu-
liarities. There is no power, 
and even when the power is 
here, you cannot really on it. 
For the safety of our people, 
what we have done is to now 
generate electricity per ride 
so that even if we have a 
challenge, the entire system 
will not be shot down. That is 
the point.

We have also included an 
inverter so that even if there is 
a challenge, the inverter will 
get you back safely to ground 
zero. These are some of the 
things we have put in place. 
In terms of the sources of 
our rides, they are European 
standard. There is no Chinese 
ride here, what we have put 
in place are all European 
and American rides and at-
tractions. In addition to that, 
we are particular about the 
safety of our guests either in 
coming in as you can see from 
the entrance or in terms of on 
the ride. So, we adopt world 
best practice in safety.

What kept the park mov-
ing for almost two years 
now?

It is important that when 
you start a business, you 
have to understand the prin-
ciples as to make a success 
of it. You learn from the 
historical performance of 

your competitors, you look 
at how to ensure that you 
do not make the same mis-
takes they have made; you 
improve on whatever they 
have done, and succeeded 
by doing so. Those are the 
things you put together.

One of the problems of Ni-
geria is that they say we don’t 
have maintenance culture. As 
far as we are concerned, the 
rides and the maintenance, 
which is also about the safety, 
is the reason we are still run-
ning. Every month we itemize 
whatever we want to do, in a 
quarter we try to give and set 
ourselves goals. Rather than 
shrink, we expand. If you 
were here in 2016 December 
and you are here today, you 
marvel at what is on ground. 
Between that time and now, 
we have added something in 
the range of seven rides. On 
June24, 2017, we commis-
sioned three rides; they are 
water related and volcano. 
The first one is a flume ride 

which is about the biggest 
that you have around, and 
the other is Hip Pool. The ra-
tionale for the new rides is to 
offer Nigerians and children 
something unique.

What are the peculiar 
challenges of the amuse-
ment park?

However, there is a chal-
lenge because government 
is not giving us that kind of 
support we need. We have 
challenges at the ports get-

With huge investments in world-class attractions and sustained maintenance, Hi-Impact 
Planet on Km 12 Lagos-Ibadan Expressway, is unarguably, the biggest theme park in Nigeria 
and West Africa. Prince Adeyanju Lipede, chairman, Hi-Impact Planet Nigeria; a subsidiary 
of Solution Media & Infotech Limited, speaks to Obinna Emelike on efforts at turning the 
park into a destination, new rides, improving visitors’ traffic and challenges. Excerpt.

Adeyanju Lipede

ting in all our things, we have 
a description challenge in 
terms of the codification of 
the items we are bringing in 
and delays which make us 
pay unnecessary demurrage 
and taxes amidst stress.

If government is serious 
about tourism they will give 
us incentives to be in it. Ev-
eryday you have tax people 
coming even when you are 
work in progress still setting 
up your business, then they 

want you to do corporate 
social responsibility (CSR) 
for the people around here, 
which is what we are trying to 
do. It is a very tough terrain, 
but it is getting better.

Going by the quality of 
your attractions, are the 
charges commensurable 
with the experiences?

People will tell you, it is 
expensive and I ask them 
what is expensive. The price 
we charged in 2016 Decem-
ber is what we are charg-
ing in June-July 2017. Even 
with all the depreciation 
and inflation and the cost 
increases within those pe-
riods, we have not related 
that to the price we charge 
customers.

But if we don’t charge 
appropriate price, we are 
not going to make enough 
money to buy the spare parts, 
to maintain the rides, and 
ensure that people are safe.

Now, we have moved from 
just an amusement park, we 

have turned it into giving 
accommodation. It is longer 
just an amusement park, but 
a resort. 

We have facilities in terms 
that you can come in and 
bring your children to have 
an adventure. There is no 
amusement park of this cali-
ber that is in town, they are 
always out of town. So, that 
is why we have to come out of 
the town, we want you to have 
an adventure, we want your 
children to have an anxiety 
over night, wake up at 3am in-
stead of 6am and say mummy 
when are we going, you will 
tell them to go back to sleep, 
but they insist Mummy are we 
going to Hi Impact tomorrow, 
Daddy are we going and at 1 
am they are ready. That is the 
fun, that is the thrilling, and 
that is the adventure that we 
give to the children when they 
come here. This park is made 
for children from two years to 
infinity. You will always have 
something to take care of your 
age bracket, even for those 
that are not as adventurous 
and afraid of height.  We have 
simulators that will give you 
something that will make you 
happy without going on any 
height. That is what keeps us 
in business.

How have you sustained 
your maintenance to ensure 
safety and visitor’s confi-
dence?

We have exposed all our 
team leads and members to 
what operates all over the 
world. They have visited and 
seen how it is being run, we 
have trained them in techni-
cal expertise in maintenance, 
we made sure that our Nige-
rian engineers were part of 
the installation here to enable 
them to be in the best posi-
tion to maintain and repair 
where necessary.

 There is a huge difference 
between maintenance and 
repairs. 

We are able to do routine 
maintenance.  For major 
repairs, we still have a rela-
tionship with all the techni-
cal suppliers to carry out the 
repairs.

We have given a world 
class amusement park 

and we want to maintain 
it not only in terms of 

infrastructure, but also in 
terms of management of 

the place



KEHINDE AKINTOLA, Abuja         

J
ide Olatunbosun, member 
House Committee on Ap-
propriation on Monday 
emphasised the need for 
Nigeria to convey stake-

holders meeting towards ensur-
ing local production of vaccines.

Olatunbosun who spoke on 
the outcome of the retreat for 
National Assembly members on 
‘Understanding Nigeria’s Lower 
Middle Income status and un-
derstanding potentials for local 
resources mobilisation for social 
sector financing,’ held in Abuja, 
noted that the debasing of the 
country’s economy puts in 2014 
which puts Nigeria’s economy 
at $2,000 exposes the country 
to greater socio-economic chal-
lenge.

He observed that with about 
$300 million worth of foreign aids 
provided by the donor agencies 
annually to Nigeria, there is dire 
need for Nigeria to design other 
source of funding to mitigate 
against outbreak of diseases in the 
most populated African nation.

Olatunbosun however lament-
ed that the upgrade of Nigeria 
from a poor country to Lower 
Middle Income country, did not 
reflect in the well-being of over 
170 million citizens.

According to him, most of 
the funding agencies have set a 
five year transition plan that will 
eventually put an end to the fund-
ing mechanism, which helped in 
reducing the scourge of major 
communicable and non-commu-
nicable diseases in Nigeria.

In furtherance to the activi-
ties of the investigative panel 
of inquiry and the desire to 

have an uninterrupted and robust 
investigation of all petitions at 
the National Health Insurance 
Scheme (NHIS), including Secu-
rity reports on Maladministration 
and Mismanagement by officials 
of the Agency, the Honourable 
Minister of Health, Isaac F. Ad-
ewole, has approved the suspen-
sion of the following officers, in 
order to pave way for thorough 
investigation. The affected officers 
are as follow:

1.    Olufemi Akingbade   - Gen-
eral Manger, Zonal Coordinator 
South- South Zone

2.    John Okon -    General 
Manger, Finance Account   

3.   Yusuf Fatika – General 
Manger, Human Resources and 
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Nigeria needs to provide N100bn yearly for 
vaccines as donor agencies pull out by 2022

Minister of health approves suspension of officers
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“The retreat was organised 
to sensitize us at the National 
Assembly on the need to have a 
national response plan.

“The issue of the pulling out of 
the donor agencies is no news to 
me because I got to know about it 
since January. So I travelled as far 
as Lagos to discuss with a foreign 
pharmaceutical company on the 
possible production of vaccines 
in Nigeria.

“But the major challenge 
raised was about infrastructural 
gap especially energy problem. 
You know vaccine is financially 
intensive project, that also re-
quires consistent energy to keep 
it refrigerated otherwise it’s going 
to be a huge loss.

“They also complained about 
policy inconsistency of govern-
ment. And to do such capital 
intensive project, there must be 

stability in the country before the 
private sector can inject funds 
into the project,” Olatunbosun 
told BusinessDay via telephone.

In the bid to commence local 
production of vaccines, the Oyo 
lawmaker emphasised the need 
to fix critical infrastructure such 
as power and address the chal-
lenge of policy somersault which 
currently scare investors.

He disclosed that some of the 

Administration
4.   Shehu Adamu – Assistant 

General Manager,  Audit
5.   Vincent Mamdam – As-

sistant General Manager, Head 
Insurance

6.   Safiyanu Attah – Senior As-
sistant Officer, Marketing

7.  Owen Udo Udoma-Senior 
Manager, Contribution Manage-
ment

8.  Innocent Abbah- Senior As-
sistant Officer, Planning Research 
and Monitoring.

 The Hon. Minister urged the 
committee to “to remain fo-
cused, fair and transparent in the 
discharge of this National task 
despite the sensation this devel-
opment has generated.”

 The Acting Executive Secretary 
of National Health Insurance 
Scheme (NHIS), Attahiru Ibrahim 

foreign pharmaceutical com-
panies which he approached 
in January 2017, were scared of 
inconsistency in policies and 
programmes of Nigerian govern-
ment.

To this end, Olatunbosun em-
phasised urgent need for Legis-
lature, Executive and organised 
private sector to proffer lasting 
solution to myriads of challenges 
facing the country.

has also been directed to ensure 
the immediate implementation of 
the suspension order.
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RAZAQ AYINLA AND 
KEHINDE OGUNYALE, Abeokuta

NMEP: Edo, others commence 
distribution of 2.6m mosquito nets

N
ational Malaria 
Elimination Pro-
gramme (NMEP) 
in collaboration 
with Edo State 

Government, Roll Back Ma-
laria Programme (RBMP) 
and Catholic Relief Services 
(CRS) will August 12, 2017 
commence the distribution of 
2.6 million free Long Lasting 
Insecticide Nets (LLINs) to 
residents in the state.

 Hope Obokoh, representa-
tives of National Malaria Elim-
ination Programme (NMEP) 
who made the disclosure dur-
ing orientation for Media 
practitioners in the state as 
part of activities for Net Re-
placement Campaign said the 
programme was funded by 
Global Fund.

 She said the distribution of 
the free Long Lasting Insecti-
cide Nets would commence 
between August 12 and 16 
respectively.

 She added that the about 
1.2million mosquitoes nets 
distributed free to the people 
of the state in 2012 are to be re-
placed with 2.6 million nets as 
a result of the growth in annual 
population rate of the state.

 Obokoh also added that the 
price of the net was subsidised 
by government. According to 

As part of measures to 
prevent outbreak of ep-
idemics such as Chol-

era, Malaria, Lassa as well as 
other air-and rodent- borne 
diseases, men of Nigeria Army, 
35 Artillery Brigade, Alamala 
in Abeokuta have conducted 
medical outreach and sani-
tation exercise at Alamala-
Rounder-Lafenwa community 
in Ogun state. 

 The medical outreach and 
sanitation exercise were un-
dertaken by men of 35 Artil-
lery Brigade to commemo-
rate 2017 Nigerian Army Day 
Celebration(NADCEL) which 
was first celebrated in 1978 
to ensure sound health, clean 
and green environment for 
Nigerian communities.  

 Speaking at the sanitation 
exercise in Rounda-Lafenwa 
road, Basil Adonkie, Brigadier 
General and Commander, 35 

her, we are replacing the nets 
we distributed in 2012. The 
cost of each net is between 
N1000 and N1,500 but now 
governments subsidized the 
price. With the subsidisation 
you can buy a net at about 
N200.00.

 She said the initiative was 

aimed at providing every 
household with at least one 
LLIN, create net culture even 
after the end of programme 
and pointing out that a net 
would only be given to those 
issued with net card.

 Some other objectives enu-
merated are to maintain ut-

most biological efficacy against 
mosquitoes for three years 
“particularly when they are 
used under recommendation.”

 She further added that the 
net card would be issued at 
every household as well as 
churches and mosques that 
provide permanent abode for 

worshippers and not in the 
hospitals, schools and work 
place.

 The NMEP representative 
who also lamented that the 
prevalence of malaria was 
under-reported in the me-
dia, however, maintained 
that the use of the nets was 
still the most effective meth-
od of  prevention, i f  used 
consistently.

 She posited that about 
97 percent of Nigerians are 
affected by malaria ar is-
ing  f ro m mo s qu ito  bi tes 
especially children under 
five years of age and preg-
nant women and despite 
the health implications, it 
also has huge social  and 
economic burden on our 
communities and country 
as a whole.

 She further opined that 
billions of Naira is lost to 
malaria annually in form of 
treatment cost, prevention 
and loss of man hours.

 In his presentation, the 
technical advisor to Catholic 
Relief Services (CRS), God-
son Kingsley disclosed that 
15,000 personnel would be en-
gaged to assist the group dur-
ing the distribution process.

 Kingsley, however urged 
intending beneficiaries to 
use the nets consistently and 
correctly.

given to residents on common 
aliment, adding that High 
Blood Pressure, Malaria and 
Diabetics would be diagnosed 
and treated, just as he added 
that the exercise was carried 
out to prevent outbreak epi-
demic diseases in and around 
the community in question. 

“The Sanitation exercise 
along Rounda-Lafenwa road 
and the free medical outreach 
to Alamala community are 
part of the activities lined up 
for the Nigerian Army Day 
Celebration. It is not about 
fighting or security but also 
living well in the community.

“The awareness for the free 
medical outreach have been 
on and we expect a large turn 
out from the community. We 
have made available neces-
sary things needed to treat 
them. Free consultation and 
drugs would be given and 
they would also check for High 
Blood Pressure, Malaria and 
Diabetes in their bodies.”

Artillery Brigade, Alamala, 
Abeokuta noted that the out-
reach was conducted to pro-
mote unity and oneness of 
Nigeria, especially as regards 
sound health and clean so-
ciety, saying: “the military is 
not only about security, but 
enhancing relationship with 
civilians especially the host 
community.”

 BusinessDay reports that 
soldiers were seen with vari-
ous clearing equipment used 
to cut down bushes and trees, 
clear the drainages as part 
of effort to curb spread of 
air-borne diseases and un-
healthy movement of rodents 
that might infect people with 
hemorrhagic diseases, just as 
they also set up little pallia-
tive measures on some roads 
for easy human and vehicular 
movements. 

Also, at the free medical 
station point, the Brigadier 
General noted that free con-
sultation and drugs would be 

IDRIS UMAR MOMOH, BENIN
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Cross section of patients being attended to by doctors and nurses from the 35 
Artillery Brigade of the Nigerian Army in Abeokuta, Ogun state capital as part of ac-
tivities marking 2017 Nigerian Army Day Celebration recently. Pic by Razaq Ayinla

Nigerian Army conducts medical outreach in 
Ogun community to prevent epidemics        



The danger of over 
celebrating early peaks

T
he last few 
weeks have 
been manic 
with parents, 
grandparents, 

aunts and uncles at-
tending graduation and 
prize-giving ceremonies 
all around the world. 
It’s been a wonderful 
thing to participate in 
and observe as a par-
ent, godmother, friend, 
and aunt. It’s been fas-
cinating to observe sev-
eral children over the last 
twelve months cap off 
school season with solid 
achievements bagging 
awards for scholastic at-
tainment, sports prow-
ess, exceptional musical 
talent, and more. Not 
only do we celebrate the 
children’s victories but 
we, as parents, are be-
ing congratulated for our 
hard work and resilience. 
These superb grades and 
outstanding performanc-
es are often innate but re-
quire diligent harnessing 
through the investment 
of class teachers, extra 
lesson teachers, sports/
music instructors, and 
educational centers. They

are relentless, expen-
sive, and time-consum-
ing but they yield results.

Kudos to all of the 
mothers, fathers, fam-
ily support networks, 
and children for rally-
ing around this hunger 
for success. But why do 
we do it? So our children 
can rise to the next stage 
of superlative schools, of 
course! But that’s not all. 
We want our children to 
learn critical foundation-
al principles such as grit, 
focus, determination, 
ambition, hard work, 
what it takes to succeed, 
how to fail with grace, 
how to function effective-
ly in teams and harness 
competitive dynamics in 
groups, etc. And when 
the children deliver these 
excellent results, we ap-
plaud them and their 
parents and sing praises 
to God Almighty for the 
miracles He has per-
formed.

Notwithstanding the 
proven accolades, I can’t 
help but feel as though 
this generation of chil-
dren are under a tremen-
dous amount of pressure 
to produce marvelous 
results in everything that 
they do. Are the laurels 
good enough reason 
to push the children so 
hard? Is pushing them 
necessarily a bad thing? 

Aishetu Fatima Dozie
Investment Banker; Venture 
Capitalist; Entrepreneur; 
Women’s Empowerment 
Advocate and Writer
@aishetudozie

Parents, let 
us celebrate 

our children’s 
successes but we 
must also raise 

tenacious children 
who know how 
to deal with the 
vagaries of life 
and can pivot 
out of difficult 

situations without 
detrimental effects 

to their mental 
health

With Aishetu
entrenched careers in 
finance from different 
backgrounds and life jour-
neys. During the course 
of the interactive session, 
I noticed a number of 
questions from the girls 
seeking advice as to how 
to convince their parents 
to let them pursue their 
own desired educational 
journey. Parents seem to 
be imposing their dreams, 
desires, fears and inse-
curities on their children 
and in many cases they 
aren’t listening to what 
they want. How much of 
this driving and guiding 
is for our own selfishness 
and pride? I acknowledge 
that as parents we are 
wise and have the benefit 
of experience but there is 
a dangerous line between 
guidance and control.

Recent research from 
Karen Arnold, a profes-
sor at Boston College 
and the author of Lives of 
Promise: What Becomes 
of High School Valedic-
torians indicates that this 
early superlative achieve-
ment isn’t even an indi-
cator of success for those 
same children in the fu-
ture. Essentially, 90 per-
cent of the valedictorians 
she tracked over time 
cultivated good profes-
sional careers, less than 
half reached the height 
of their professions and 
none changed the world 
nor currently runs it. “It 
seems that the traits that 

set one up for exceptional 
success in high school 
and college – self disci-
pline, conscientiousness 
and the ability to comply 
with rules – are not the 
same traits that lead in-

From time to time in the 
years to come, I hope you 
will be treated unfairly, 
so that you will come to 
know the value of justice. 
I hope that you will suffer 
betrayal because that will 
teach you the importance 
of loyalty. Sorry to say, but 
I hope you will be lonely 
from time to time so that 
you don’t take friends for 
granted. I wish you bad 
luck, again, from time to 
time so that you will be 
conscious of the role of 
chance in life and under-
stand that your success is 
not completely deserved 
and that the failure of oth-
ers is not completely de-
served either. And when 
you lose, as you will from 
time to time, I hope every 
now and then, your oppo-
nent will gloat over your 
failure. It is a way for you 
to understand the impor-
tance of sportsmanship. I 
hope you’ll be ignored so 
you know the importance 
of listening to others, 
and I hope you will have 
just enough pain to learn 
compassion. Whether I 
wish these things or not, 
they’re going to happen. 
And whether you benefit 
from them or not will de-
pend upon your ability to 
see the message in your 
misfortunes.”

Parents, let us cel-
ebrate our children’s suc-
cesses but we must also 
raise tenacious children 
who know how to deal 
with the vagaries of life 
and can pivot out of dif-
ficult situations without 
detrimental effects to 
their mental health. Let’s 
raise smart children who 
are streetwise and know 
how to make decisions by 
reaching out to the adults 
in their lives but ultimate-
ly owning their space 
and their course. Let us 
celebrate their resulting 
financial independence 
and their ability to tip the 
world on its axis through 
their great ideas.

Most parents that I’ve 
spoken to will tell you it’s 
not and they attest to the 
benefits of this type of ex-
treme guidance. Many of 
them refer to themselves 
as Tiger Mum’s, in honor 
of Amy Chua’s book called 
Battle Hymn of the Tiger 
Mother, which became a 
global bestseller in 2011. 
It was a provocative ap-
proach to parenting and 
many in the West thought 
Ms. Chua’s brand of par-
enting was downright 
abusive. Those of us par-
ents from Africa read that 
book, saw her results - Ivy 
League educated children 
- and became energized 
in our incessant pursuit 
of academic and extra-
curricular brilliance for 
our children. How much 
of this pushing and prod-
ding is a reflection of our 
own insecurities and 
need to relive our lives 
vicariously through our 
children though?

I recently participated 
in a camp for fifty distin-
guished secondary school 
girls organized by Junior 
Achievement Nigeria as a 
senior woman in finance. 
The girls were highly en-
gaged and had a number 
of insightful questions to 
ask. There were four of 
us on the panel and we 
each told our story about 
the journey from their 
age to where we are now. 
We were a motley crew 
of women with deeply 

dividuals to start disrup-
tive companies or make 
shocking breakthroughs” 
says Arnold. But maybe 
we aren’t preparing our 
children to be disruptive 
or to spark a new para-
digm – we just want them 
to get good jobs? From an 
article in Time.com, I read 
a quote from Arnold stat-
ing “Valedictorians aren’t 
likely to be the future’s vi-
sionaries

. . . they typically settle 
into the system instead of 
shaking it up.”

Let’s not debate the 
results of this research 
because while I have read 
a host of others which 
support its conclusions, 
I have also read others 
which dispute them. I 
think it’s fair to agree that 
purely focusing on scho-
lastic achievement and 
excelling in a carefully se-
lected group of extracur-
ricular activities is a frac-
tion of the story. While 
we desperately want suc-
cessful children, we don’t 
want those that are fraz-
zled, anxious, depressed, 
and confused. We must 
find a way to cultivate 
their intrinsic talents and 
push them just enough 
and save the celebrations 
for the real life wins such 
as acts of kindness, exem-
plary leadership, helping 
those that are struggling 
in a certain topic that is 
their strength, etc.

I came across a pretty 
unusual yet beautiful 
commencement speech 
by one of my favorite US 
Supreme Court Justices 
(no one tops RBG, sorry.) 
I have always thought that 
Chief Justice John Roberts 
was the best example of 
luck meeting opportu-
nity. Google how he be-
came the SCOTUS Chief 
Justice and you will see 
why. He was recently in-
vited to speak at his son’s 
ninth-grade graduation 
ceremony and a brief ex-
cerpt may be found below 
for your deep reflection. 
It applies to the aged and 
the young amongst us:

“Now the commence-
ment speakers will typi-
cally [..] wish you good 
luck and extend good 
wishes to you. I will not do 
that, and I’ll tell you why. 
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Biography

G
eorgina Arnold is the 
Senior Vice President 
of Social Responsibil-
ity for MTV Networks 
International, where 

she develops and implements social 
initiatives across MTV’s broad range 
of channels. She is also the Executive 
Director and Founder of the MTV 
Staying Alive Foundation. She is re-
sponsible for leading the entire team 
globally and driving all elements of 
the Foundation’s operations, includ-
ing content production, grant giving, 
fundraising and partnerships. The 
foundation provides funding and 
training to youth-led, HIV prevention 
projects. It has donated over $6mil-
lion to over 200 HIV based organisa-
tions in over 70 countries worldwide.

She also wears the hat of execu-
tive producer of MTV Shuga. MTV 
Shuga is a hit TV series that focuses 
on the lives of young African mil-
lennial, as they navigate their way 
through their adolescent years. It has 
been broadcast in over 61 countries 
across the world, showing on 179 
channels and reaching over 720 mil-
lion people.

Georgina says she was distinctly 
average at school. In her words,“I was 
a bookworm and most definitely in-
troverted and shy. You’d never have 
picked out my adolescent self to go 
on and do the job that I do today” 
She says.

 
Relationship with MTV
I’ve been at MTV for 23 years 

now, which makes me really quite, 
quite old!  I joined the company as 
an assistant to the boss of MTV and 
after all these years, here I am!  I was 
very lucky in that when I joined MTV, 
it was tiny.  There were only 100 or 
so people running one channel that 
broadcast across all over Europe. 
And you could pretty much do what 
you wanted to do. I discovered that 
I had a skill for working on social 
issues and impact (despite a lack of 
training in the field), and a real pas-
sion for working in HIV and sexual 
health.  I was incredibly lucky to have 
joined at the right time.

 
MTV Staying Alive Founda-

tion
MTV Staying Alive Foundation is 

a charity whose aim is to educate and 
empower young people with respect 
to their sexual and reproductive 
health. I co-founded Staying Alive 
almost 20 years ago, when we first 
started producing documentaries 
about how young people around 
the world are affected by HIV.  To-
day, we are both a grant-giving and 
content-producing organization, 
reaching millions of young people 
around the world. Since 2005, we’ve 
distributed over $6 million to young 
people working in their communities 
to prevent HIV, funded 208 youth-led 
organizations in over 70 countries. 
And the award-winning MTV Shuga 

KEMI AJUMOBI

Georgia Arnold, implementing social initiatives 
across MTV’s broad range of channels

 
What is your take on women 

empowerment?
If the question about “breaking 

the glass” is still being asked, then we 
definitely haven’t broken it yet. I’m a 
firm believer in “equality” and I look 
forward to a world in which there is 
no talk of “women empowerment” 
but of “human empowerment”. 
I’ve been privileged to work in an 
environment where my sex is not 
seen as something that can hold 
me back. But I also work with young 
women around the world who don’t 
have that privilege and so I continue 
to raise my voice to support them 
through the work that I do. To any 
person out there who thinks that a 
woman is a “lesser” person because 
she was born a woman and not a 
man, may I gently remind you that 
we each have one heart and one 
brain - we are all the same. 

 
What are your roles as Senior 

Vice President of Social Re-
sponsibility for MTV Networks 
International?

I’m privileged to have two jobs at 
work: I’m the Executive Director of 
the MTV Staying Alive Foundation 
responsible for all our grant-giving 
and MTV Shuga (and most of my 
time is spent fund-raising); but I’m 
also the Senior Vice President of 
Social Responsibility for Viacom 
International, where I’m responsible 
for conceiving and creating social is-
sue campaigns for all of our brands: 
MTV, Nickelodeon, Comedy Central 
and BET. It’s a dream job!  I travel 
around the world, and meet the most 
incredible people - from Nelson 
Mandela to our amazing grantees; 
each and every one has inspired me 
to do more every day. 

 
What projects are you looking 

forward to?
I’m really excited about the ex-

pansion of MTV Shuga. Not only are 
we currently in production for two 
new series in Nigeria, we’ve just an-
nounced that we’re going to produce 
similar campaigns in Egypt and India 
for the first time and next year, we will 
be celebrating MTV Staying Alive’s 
20th anniversary, so we have a lot of 
plans in place that are really exciting!

 
What are your personal and 

professional challenges?
Professionally, the expansion of 

MTV Shuga into new countries is 
both exciting but also pretty chal-
lenging. It’s a big responsibility to 
scale up Shuga in this way, but I know 
that we can have a similar impact 
in these countries that we have had 
in Nigeria. I have incredible belief 
in the campaign and the amazing 
team that’s behind it. Personally, 
my 18 year-old son, Covi, is going to 
university in September. So I see this 
as an amazing ‘life-moment’. It’s a 
really exciting time for both of us, full 
of opportunity and possibility. I’ve 
already started with plans to move 
house, and who knows what my next 
life-moment will be - and that’s part 
of the fun, the unknown!

Leading Woman

through MTV’s platform globally. 
But while we’re supported by MTV, 
they do not fund us. So much of my 
time is spent fund-raising so that we 
can fund these incredible youth-led 
organizations. 

 
Why the choice of HIV-based 

organisations?
We look for youth-led organisa-

tions where we can be the first-
funder. Our grants are small (up to 
$12,000/year for up to 4 years, plus 
training each year) and so we want 
them to have the biggest impact 
possible.  Other than that, we look to 
fund brave and ambitious projects, 
but because each one is designed 
by young people to work within their 
own communities, they are all very 
different. 

 
Share on MTV Shuga, the 

reason for starting it and its 
impact so far

MTV Shuga’s rise came as a re-
sponse to the HIV epidemic. Impor-
tantly, it was the need for forward-

thinking solutions to HIV prevention 
that stimulated a novel response, 
which looked to use the power of 
media to affect positive change in the 
lives of young people. MTV Shuga 
is a 360 mass media campaign that 
uses the power of entertainment to 
generate positive sexual and repro-
ductive health outcomes amongst 
young people. At the core of MTV 
Shuga is a TV drama, which follows 
the lives of a group of young friends 
as they encounter sexual, social and 
educational challenges throughout 
their adolescent years. Following 
on from two seasons in Nairobi and 
another two set in Lagos, the fifth 
season had been produced in South 
Africa for the very first time. I’m 
incredibly excited that the next two 
seasons will bring MTV Shuga back 
to Nigeria, where it will play host to 
issues concerning family planning, 
contraception, HIV prevention & 
sexual health education and will 
highlight the incidence of gender 
based violence.
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is the cornerstone of our content pro-
duction, reaching over 720 million 
homes around the world.

 
How are you providing fund-

ing and training to youth-led, HIV 
prevention projects?

We give out grants to young 
people working on HIV prevention 
within their own communities. We 
have a request for proposals once a 
year and ask young people to come 
to us with their ideas of what will 
have an impact in their own com-
munities. To date, we’ve funded 19 
projects in Nigeria, and each grant 
includes specially curated training 
programmes in order to enhance 
their ability to affect positive change 
within their communities. 

 
What stands MTV out from 

others?
We’re incredibly lucky - and 

unique - as a charity to be able to 
have the use of the MTV brand. It 
allows us to reach young people in a 
way that no other organization can, 
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AMAA 2017: 

African filmmakers’ night of glory in Lagos

I
t was a befitting 
night of glamour 
and celebration for 
practitioners in the 
motion picture in-

dustry across Africa and 
the Diaspora at the 13th 
edition of Africa Movie 
Academy Awards, which 
took place Saturday July 
15, 2017 at the Expo Cen-
tre, Eko Hotela and Suites, 
Lagos.

Officially hosted by the 
Lagos State Government, 
the award had over 4000 
people in attendance in-
cluding delegates from 
40 countries within and 
outside Africa, and was 
broadcasted live on both 
the Lagos Television (LTV) 
and Nigerian Television 
Authority  (NTA) and 
scores of international 
and local media organisa-
tions in attendance.

 It was a night of high 
stake networking among 
celebrities, business and 
public sector leaders in 
Lagos.

Akinwumi Ambode, 
the host governor, who 
was represented by Idiat 
Adebule, his deputy, ex-
pressed his joy and that 
of the government and 
people of the state in host-
ing the continental event 
adding that Lagos under 
his leadership believes in 
the power of the creative 
and film industry as a 
potent force to positively 
project the image of Africa 
beyond the negative ste-
reotype of western media.

In his address delivered 

OBINNA EMELIKE

by his deputy, the gover-
nor showered encomium 
on Peace Anyiam-Osigwe, 
the founder of AMAA, for 
her tenacity and hard-
work that have sustained 
the AMAA brand for 13 
years.

“We are happy that 
AMA Awards returned to 
Lagos five years after it 
held here in 2012. I con-
gratulate the nominees for 
being considered worthy 
of the honours,” Ambode 

singer who grapples to 
pay for her son’s treatment 
after a road accident — 
snagged awards in three of 
the six major categories. It 
won best film, best actress 
in a leading role, and best 
supporting actor.

Nigerian historical dra-
ma, ’76, won three awards 
from its eight nomina-
tions. The Izu Ojukwu-di-
rected flick won Best Pro-
duction Design, Achieve-
ment in Production and 

said in his address.
Anyiam-Osigwe in her 

brief remarks expressed 
her gratitude and that of 
her team to the govern-
ment of Lagos State and to 
the awards’ Jury members 
who have ensured the 
integrity of the awards 
remains unassailable.

“Thank you to His Ex-
cellency, Governor Am-
bode for making this year’s 
AMAA possible. I say very 
big thank you from my 

heart. To my colleagues in 
the film industry I want to 
say we should continue to 
use our films to promote 
integration and socio-
economic progress of our 
continent. We are one 
as Africans and our gov-
ernments should make it 
easy for us to move within 
Africa for more collabora-
tion without restrictions.”

At the awards night, 
Felicite from Senegal — a 
movie about a nightclub 

Lagos State award for Best 
Nigerian Film.

 Vaya, a South African 
film directed by a Nigeria 
and the film with highest 
nominations (10), picked 
up three awards, which 
include; Best Director for 
Akin Omotoso and Best 
Screenplay while Queen 
of Katwe, from Uganda 
starring Oscar winning 
actress Lupita Nyong’o,  
won two of its eight nomi-
nations.

In total, Nigeria won 
nine awards, inclusive of 
the lifetime achievement 
honour given to veteran 
comic-actor Nkem Owoh.

Speaking on his Best 
Director win for his film 
Vava and the fact that 
Nigerian films did not 
win many awards, Akin 
Omotosho, a Nigerian 
film maker based in South 
Africa, said AMAA is not 
about Nollywood but a 
Pan-African awards.

The event had in atten-
dance several celebrities 
including; Olu Jacobs, 
Bimbo Akintola, Ramsey 
Nouah, among others. 
Celine Loader, a Camer-
oonian and an oil industry 
executive in Lagos was 
also given Special Recog-
nition Award for her con-
tribution to the growth of 
the film industry in Africa 
and Nigeria in particular.

Ykee Bender, a Ugan-
dan pop star, Paul Play 
Dairo, Nigerian highlife 
musician, and Sir. Shina 
Peters, Maestro Band and 
Afro Juju music legend, 
performed at the award 
ceremony.

L-R: Izu Ojukwu, Madam Lanre Hassan (Iya Awero), Nkem Owoh and Adonaijah Owiriwa, Executive Producer of 76 on stage to receive an award

Alakada Reloaded makes N75m in box office

Actress and pro-
d u c e r,  Toy i n 
Abraham has 
revealed that 

Alakada Reloaded, her 
recent movie, has made 
N75 million in box office. 
With the success of the 
movie,  the producer said 
she is now set to launch 
her brand of blackberry 
stickers called ‘teemoji’ 
and a customised caller 
ring back tune.

 Speaking on the suc-
cess of the movie and the 
launch, the Edo State born 

actress who will be the 
first in Africa to launch 
her customised black-
berry stickers said,“I am 
indeed grateful for the 
astonishing success of Al-
akada Reloaded in cinema 
sales across the country, 
both in Yoruba and non-
Yoruba speaking states. Its 
mind blowing and I have 
the production, distribu-
tion and publicity team 
to thank for that, and of 
course, my loving fans. 
Alakada Reloaded will be 
premiering in the UK on 

July 22 and 23, 2017. So, 
everyone in the United 
Kingdom should get ready 
and look forward to it”

“Now, I am launching 
my blackberry stickers 
‘teemoji’ and my caller 
ring back tune and I am 
excited about it. It has ac-
tually been in the pipeline 
for a while now and it is 
finally ready to come out. 
It is for everyone and I am 
hopeful and at the same 
time confident that my 
ever supportive fans will 
support this too”

The blackberry stickers 
‘teemoji’ are available for a 
one-off purchase through 
the blackberry application 
store. The caller ring back 
tune on the other hand 
can be gotten by sending a 
specific code using mobile 
phone number. Subscrib-
ers can get three variant of 
the caller ring back tune; 
‘Alakada’, ‘Iyawo wa’ and 
‘Omo ta’.

Toyin Abraham is ready 
for greater things and she 
is definitely one super star 
to watch out for.

…asToyin Abraham launches Teemoji
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with Janet Adetu
Business Etiquette

ter storage teabags should be 
kept in a cool place. Today 
there are countless types of 
tea from Earl Grey, to English 
Breakfast, Ceylon, Assam, to 
a range of herbal teas includ-
ing Green tea, Chamomile, 
Lemon among many. 

Your tea should ideally 
be served in a teapot with 
its accompanying tea-set. 
The simple set includes: tea-
pot, teacups, tea strainer, 
spoon, milk jug and sugar 
pot.  The most exclusive tea 
sets are made from bone 
china dawned with beautiful 
designs.

Just as there are ways and 
Etiquette of doing things, 
Tea isn’t left out. Although 
etiquette and customs evolve 
over time, some issues are not 
negotiable and proper behav-
ior cannot be raised.

Let’s take a look at gen-
eral Etiquette around hav-
ing Tea.

i. Once you arrive a 
tea invitation sit and place 
your napkin on you lap

ii. Place your bag on a 
spare seat or on your lap if it is 
a pusre

iii. Place your tea bag 
in a cup then pour hot water 
immediately leaving to brew 
for ta little while.

iv. Remove the teabag 
once you are satisfied with 
strength of the tea

v. Request a saucer to 
hold the used tea bag, sugar 
wrappers or any disposables 
used.

vi. Add sugar or honey 
for sweetening and stir gently

vii. Add lemon slices for 
taste if required avoid using 
lemon wedges

viii. Add milk to black 
tea as a compliment it can be 
full cream, semi skimmed or 

skimmed milk
ix. Never add milk to 

herbal tea to avoid curdling, 
Milk and lemon are enemies 
in a cup of tea

x. Always take your 
spoon out of your cup af-
ter stirring, then place your 
spoon in front of your cup

xi. Hold your cup along 
with the saucer placing the 
teaspoon by the side of the 
saucer

xii. Never drink your tea 
with the spoon left inside

xiii. Avoid flying your 
pinky /baby finger while hold-
ing cup

xiv. Never use a spoon 
to drink your teas even when 
piping hot

xv. Compliment your 
cup of tea with edibles such 
as scones, mini sandwiches, 
muffins

xvi. Begin to converse 
with those around you, social-
ize and build your relation-
ships.

xvii. Bon Appetite
xviii. Enjoy the conversa-

tion at the table
 Dos & Don’ts of Tea Eti-

quette
a. Shake hands and 

greet to acclimatize yourself 
with your locality

b. Look into and not 
over your cup when drinking

c. Sip your tea calmly
d. Try a little of each 

course served at tea
e. When eating scones 

spread a little jam
f. Use your napkin 

before your start
g. Don’t slurp when 

drinking your tea
h. Don’t overload your 

cup with too much water leave 
room for milk and sugar

i. Don’t make noises 
when stirring your tea

j. No need to turn 
your cup upside down after 
use

k. Don’t touch your 
face while at the table

l. Never talk with your 
mouth full

Not everyone is inclined 
to drinking tea others will say 
they prefer to drink coffee. To 
a large extent the same prin-
ciples apply. The art of Tea eti-
quette should not be taken for 
granted many acquaintances, 
deals and proposals have 
emanated from afternoon tea 
meetings. Cold drinks are also 
acceptable during these ses-
sions. Why note sign contracts 
and seal deals at your next tea 
invitation.

Goodluck!

Ummm…. That was so 
refreshing”

I 
am a regular tea drink-
er back in the days I 
would have no less 
than four cups a day. 
I stil find it most re-

freshing, soothing a great 
kick start to my day but I 
have since reduced my daily 
consumption. But you will 
agree with me that a cup of 
tea is one of the most widely 
and popularly consumed 
beverages worldwide second 
only to water. Tea is drank 
everywhere in spite of hot 
temperatures and more so 
during cold temperatures. 
There are different reasons 
for tea drinking depending on 
the culture and geographical 
location. Many other coun-
tries have simply imbibed 
the art of drinking tea, as a 
common custom too. Tea is 
often drank first thing in the 
morning as part of breakfast, 
or in the afternoon as high 
tea break or in the evening 
to complete dinner. In the 
business world offering tea 
or coffee sets the tone for a 
cordial discussion or meet-
ing. Today many external 
meetings take place in cafes a 
a more conducive les formal 
environment to sign deals 
and seal contracts.

Art of Taking Tea.  
They say that drinking 

tea can awaken the senses 
and emotions. Research has 
shown that Theanine is pres-
ent in all tea plants has been 
known to induce a calmer, yet 
more alert state of mind. The 
strength of the tea is in the hot 
water and the length of brew-
ing time. Most tea will brew 
well in boiling water.

All tea is stored in a teabag 
for easy preparation, for bet-

A sip of 
tranquility
-Mastering tea Protocol

Nigeria’s Chioma Ukonu wins big 
in the Chivas Venture competition

Nigeria’s Chioma 
Ukonu, COO of 
Recycle Points, 
a n  i n c e n t i v e 

based recycling scheme 
has emerged as the first 
runner-up at The Chivas 
Venture competition, which 
took place in Los Angeles, 
United States of America, 
last week after a high staked 
pitch in front of a high pro-
file panel including Halle 
Berry, an Oscar-winning 
actress, philanthropist and 
businesswoman.

 The Chivas Venture, the 
brand’s global search for 
the world’s most promis-
ing social entrepreneurs, 
rewarded all five finalists 
the remaining share of the 
$1million fund at the final 
pitch event on Thursday 
evening. The announce-
ment came after the five 
finalists pitched the po-
tential of their start-up to 
create transformative social 
change to an expert judging 

panel that included Alex 
Ricard, chairman of Pernod 
Ricard. Peetachai Dejkrai-
sak of Siam Organic was 
awarded the largest share of 
the fund, receiving $400,000 
for his venture whilst Nige-
ria’s own ChiomaUkonu was 
awared $200,000 to scale her 
venture.

 Recycle Points is a waste 
recycling and social ben-
efit venture that operates 
an incentive-based scheme 
which collects recyclable 
materials from individu-
als and rewards them with 
“points” , which they can 
accumulate and redeem for 
cash or other useful items 
offered through their “i-Re-
cycle Store”. Recycle Points 
employs young “waste-
busters” to ride electric 
tricycles to collect these 
recyclable waste from door 
to door and employ un-
employed women in the 
community to process these 
items and then sell off to re-

cycling plants to use as raw 
materials for new products.

 Other finalists to come 
away with funding on the 
night included; Bioestibas 
($50,000) from Colombia, a 
company that produces eco-
logical stowage made with 
flower waste, that would 
normally be polluting the 
environment; I-Drop Water 
($50,000) from South Af-
rica who install purification 
and dispensing units at the 
point of sale and Intendu 
($50,000) from Israel who 
have developed a video 
game platformspecifically 
designed for brain training. 
The games involve dynamic 
scenarios and body move-
ment that mirror real life, 
and features technology that 
adapts in real-time to the 
user’s needs.  

The Venture - which saw 
more than a thousand social 
entrepreneurs apply for $1 
million in funding - cul-
minated at The Final Pitch 
event at the Los Angeles De-
sign Centre in front of a large 
audience.The evening was 
hosted by Frozen Actor, Josh 
Gad who applauded all five 
of the social entrepreneurs 
who pitched for their com-
mitment to using business 
as a force for good.

The Final Pitch event 
was attended by a range of 
high profile entrepreneurs 
and movie stars including 
Academy Award Winner, Ja-
vier Bardem and Hollywood 
Actor, Don Cheadle, both of 
who have starred in Chivas 
Regal’s Win The Right Way 
film, which helped launch 
The Venture by issuing a 
challenge to aspiring social 
entrepreneurs and the world 
at large to re-frame their 
meaning of success.

The premiere of the 
much talked about 
movie, Alter Ego 
which held recently 

at the Intercontinental Hotel 
Lagos, was a night of glitz 
and glamour as it was at-
tended by many A-list ce-
lebrities and top executives.

In attendance was the 
star of the movie herself, 
Omotola Jalade who was ac-
companied by some mem-
bers of her family.

The movie which ad-
dresses Post Traumatic 
Stress Disorder ‘PTSD’ and 
effect of sexual abuse on 
children and adult will make 
it cinema debut on July 21, 
2017.

It is the story of successful 
law attorney, the beautiful 
Ada Igwe (Omotola Jalade 

Ekeinde), who has focused 
a substantial part of her 
law practice on seeing all 
sex offenders in the city, 
especially child molesters, 
go to jail. Her penchant for 
punishment against sex of-
fenders even goes beyond 
the four walls of the court-
room. Whenever she cannot 
get the judges to imprison 
an offender, she finds other 
ways to punish him. She is a 
passionate law enforcement 
agent but that is just one 
side of her. The other Ada 
happens to be an extremely 
sexually active person who 
neither time nor place can 
stop her urges when they 
come to her.

Speaking at the premiere, 
Omotola said, “The movie 
is entertaining but it’s also 

a movie about child abuse. 
A lot of children are going 
through abuse and they 
don’t talk about it and at the 
end of the day they have post 
traumatic stress. I didn’t 
know so much about it my-
self until I was doing the 
movie and had to research 
about it. In Nigeria, when a 
child is acting out, we don’t 
put into consideration what 
the child have gone through, 
and I think that is what this 
movie did, opened up my 
mind to what I didn’t know 
before”

Directed by Moses In-
wang, the movie features 
Omotola Jalade- Ekeinde, 
Wale Ojo, Kunle Remi, Bob-
by Obodo, Jide Kosoko, Sexy 
Steel, Gregory Ojefua and 
others.

Omotola Jalade, others 
shine at Alter Ego premiere
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A
degboye Onigbinde, 
the former FIFA and 
CAF instructor has 
thrown his weight 
behind the plan of 

the Confederation of African 
Football (CAF) to increase the 
number of participating countries 
at the Africa Cup of Nations from 
16 to 24.

 CAF are holding a two-day 
symposium on the development 
of African football in Rabat, Mo-
rocco where the plans could be 
ratified.

 Onigbinde who was coach of 
the Nigerian national team to the 
2002 FIFA World Cup in Korea 
and Japan spoke exclusively with 
Completesportsnigeria.com on 
Tuesday on the CAF’s delibera-

Onigbinde backs CAF’s plan 
for AFCON expansion
Anthony nlebem  

Neymar ‘200%’ staying at Barcelona, says club
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ow at Barcelona, despite scoring 
over a century of goals since join-
ing from Santos in 2013, though in 
an email exchange with Goal web-
site, the Brazilian international 
said he’s “happy” at Barcelona.

 Goal understands Neymar is 
ready to leave Barcelona for PSG 
in a deal worth €222 million after 
growing frustrated at Camp Nou.

 Les Parisiens are looking to 
make a marquee signing this sum-
mer following the arrival of Dani 
Alves, and are also being linked 
with Kylian Mbappe and Alexis 
Sanchez.

 Neymar, however, has moved 
to quash such reports and insists 
he is “happy” at Camp Nou and 
said he is looking forward to next 
season during an email exchange 
with Goal. 

“The last one was my best 
season in Barcelona. I am very 
adapted to the city, the club and 
I am happy here. That is reflected 
on the performance of an athlete,” 
Neymar told Goal on Tuesday in 
response to a question initially 
sent to him last week. 

“It was the season where I felt 
more comfortable, even though 
we did not win the titles we would 
have wanted. We played great 
games and lived incredible mo-
ments. Now, we need to work for 
the 2017-18 season so it will be 
even more positive individually 
and as a group.” 

The current world record trans-
fer fee is $120 million, which was 
paid by Manchester United for 
Paul Pogba when the Frenchman 
moved to the English Premier 
League club from Juventus.

Brazilian superstar Neymar 
is “200%” going to remain 
a Barcelona player, says 
the Catalan club.

 Barcelona was responding 
to Brazilian broadcaster Esporte 
Interativo’s Tuesday report linking 
Neymar with a move to French 
club Paris Saint-Germain in a 
world record transfer deal.

 The Barcelona forward has a 

$256 million release clause in the 
five-year contract he signed in 
October 2016.

 “Neymar wants to join Paris 
Saint-Germain, that’s for sure,” 
the journalist who broke the story, 
Marcelo Bechler, told CNN Sport, 
basing his report on sources close 
to Neymar, both at Barcelona and 
PSG.

 “This is a personal decision. 
Neymar thinks that he can be the 
best player in the world, but that 
it cannot happen if he plays with 
Lionel Messi.”

 Reportedly, Neymar has grown 
unhappy in the Argentine’s shad-

Anthony nlebem 
with wire reports

tions.
 “The CAF decision is a good 

one. It will help the growth of Afri-
can football and ensure that more 
countries take part in the AFCON,” 
Oniginde said.

 “As for whether the Africa Cup 
of Nations should hold every two 
or four years, that is a difficult one. 
The emphasis should be more on 
development. If these ideas will 
aid development of the sport in 
Africa, then I’m in support of it.

“I feel the four year period is 
better though because it allows 
for better preparations. You know 
that younger players will make the 
transition from youth teams to the 
senior national teams in the space 
of four years for instance.

 “A four-year period will help 
developmental programmes. 
Competitions are basically for 
the assessment of development 
programmes,” Onigbinde posited.

 PSG recently signed Neymar’s 
close friend and former teammate 
Dani Alves, who snubbed Pep 
Guardiola’s Manchester City in 
favor of the French club.

 Barcelona spokesman Chemi 
Teres on Wednesday pointed 
to comments of vice-president 
Jordi  Mestre,  who said in a 
press conference that Neymar is 
“200%” going to remain a Barce-
lona player.

 “Selling Neymar is not some-
thing the club would think about,” 
said Josep Vives, another club 
spokesman. “We are very calm. He 
is one of the most important play-
ers we have; we will not consider 
any offers we receive for him.”

 Though Bechler accepts both 
clubs are denying the allegations, 
he insists the deal is likely to go 
ahead and some teammates have 
been already made aware of Ney-
mar’s desire to leave.

 “Barcelona is denying, PSG is 
denying, Neymar’s father is deny-
ing -- I know that,” the journalist 
told said.

 “But the information is that 
Barcelona players already know 
his decision, and the Brazilian 
players of PSG also know Ney-
mar’s decision.

“Now, Neymar’s father has to 
talk to PSG directors to weigh up 
this huge money investment, but 
the player’s desire is to move to 
PSG in the next two weeks.”

 Neymar has won every major 
honor at Barcelona and placed 
fifth behind Luis Suarez, Antoine 
Griezmann, Lionel Messi and 
Cristian Ronaldo in the vote for 
the 2016 Ballon d’Or.

L-R: Adamu Atta, Access Bank Fifth Chukker Team Captain; Herbert Wigwe, Group Managing Director/CEO, Access Bank; HRH Mu-
hammadu Sanusi ll, Emir of Kano; Aliko Dangote, President, Dangote Group and Aigboje Aig-Imoukhede, President, Nigerian Stock 
Exchange, at the 2017 Access Bank Polo Challenge held at the Guards Polo Club, England recently.

Total player compensation 
at the U.S. Open will top 
$50 million for the first time 
this year, with a record $3.7 

million going to each of the singles 
champions.

 The U.S. Tennis Association an-
nounced that the total purse for the 
tournament will be $50.4 million, 
a nearly 9 percent increase from 
last year. The previous winners of 
the final Grand Slam tournament 
of the season — Stan Wawrinka 

US Open champions 
to earn record $3.7 
million

and Angelique Kerber — earned 
$3.5 million.

 Runners-up will get $1.825 mil-
lion, up from $1.75 million.

 Both the men’s and women’s 
doubles champions will earn 
$675,000, the highest in U.S. Open 
history. A player who loses in the first 
round of singles at Queens’ Flush-
ing Meadows will make $50,000, an 
increase of $6,700.



Friday 21 July 2017 29



30 Friday 21 July 2017



Friday 21 July 2017 31



32 Friday 21 July 2017



Friday 21 July 2017 33



NEWS
34 Friday 21 July  2017BUSINESS  DAY C002D5556

Trans Forcados pipeline shut down for 3rd time in one month
This means that about 300,000 
barrels of crude may have  
been shut in  on those  occa-
sions that the  pipeline was out 
of service.

The facility resumed trans-
port of crude oil on June 8th 
after it was shut down for over 
one year, after it was bombed 
by militant group, the Ni-
ger Delta Avengers (NDA) in 
February 2016. The pipeline 
resumed exports in October 
2016 after it was repaired but 
was shut down in November, 
after the militants bombed the 
subsea facility for a second 
time.

It is also not certain wheth-
er the country would still be 
able to meet its target of 1.8 
million barrels per day, by 

OLUSOLA BELLO

Despite repeated claims 
about Nigeria’s daily 
crude oil production 
ramping up, the coun-

try is still contending with the 
challenge of having seam-
less crude exports through 
the Trans-Forcados Pipeline 
which has been shut down 
three times in the last one 
month.

The latest of such shut 
downs happened about three 
days ago, according to a source 
close to those companies that 
use the facility.  The source 
however said that the pipeline 
suffered from a mechanical 
problem and not vandalism. 

next month, with the shutting 
down of the pipeline.  There is 
no certainty about when the 
repairs on the pipeline would 
be completed.

It is however not certain 
how this latest development 
would influence the deci-
sions expected to be taken 
by OPEC’s technical advi-
sory committee, which will 
meet on Saturday, ahead of a 
full ministerial meeting next 
Monday. It is speculated that 
Nigeria may be asked to cap 
its production level at the 
meeting.

Before the militant attacks, 
the Forcados stream account-
ed for  about 300,000 barrels 
per day.

Following the repeated 

KEHINDE AKINTOLA, ABUJA

Osinbajo seeks 
Legislative approval 
for virement of N136bn

Acting President Yemi 
Osinbajo has formal-
ly requested for the 

National Assembly approval 
for the virement of total 
sum of N136 billion from 
the 2017 Appropriation Act.

The virement was part 
of the agreement reached 
by the acting President and 
leadership of the Senate 
and House of Representa-
tives prior to the signing of 
the N7.441 trillion into law.

Osinbajo in a  4-page 
letter dated July 18, 2017, 
and addressed to Speaker 
Yakubu Dogara, explained 
that the funds would be 
used for implementation of 
“some critical priority items 
for which adequate provi-
sions had not been made 
in the 2017 Appropriation 
Act.”

According to Osinbajo, 
the sum of N46,004,049,292 
is to be vired within proj-
ects of Federal Ministry of 
Power, Works and Hous-
ing while N66 billion is to 
be vired within projects of 
Federal Ministry of Trans-
portation.

Sources of the virements 
include: N33.247 billion from 
Ministry of Transportation; 
N3,181,973,545 from Federal 
Ministry of Power, Works and 
Housing; N14,130,719,780 
from Office of the Secretary 
to the Government of Federa-
tion; N5 billion from Office of 
the National Security Adviser; 
N5,009,244,926 from Federal 
Ministry of Science and Tech-
nology and N5,494,065,749 
from Federal Ministry of 
Trade and Investment.

The sum of N1 billion is 
to be vired within projects 
of Federal Ministry of Agri-
culture and Rural Develop-
ment; N7,698,811,674 from 
Federal Ministry of Interior 
and N80,500,000 from Fed-
eral Ministry of Trade and 
Investment ;  N3.150 bil-
lion from Federal Ministry 
of Defence; N770 million 
from Federal Ministry of 
Education;  N1.7  bi l l ion 
from Federal Capital Ter-
ritory Administration and 
N1.3 billion from Federal 
Ministry of Trade and In-
vestment.

... as OPEC’s technical advisory committee takes  decisions on Nigeria, Lybia
attacks on the Forcados pipe-
line, companies that fed crude 
into the Forcados stream have 
been working around the 
long-term pipeline outage, 
exporting oil via barges .

The sharp increase in 
crude oil output from Libya 
and Nigeria led to a decline in 
the OPEC’s compliance rate to 
just 78 percent in the month of 
June 2017,down from 95 per-
cent in the previous month.

Saudi Arabia also increased 
its production by120,000 bar-
rels  per day (bpd) in the same 
period .

The IEA in its latest Oil Mar-
ket Report, stated that higher 
production from OPEC is likely 
going to delay the rebalancing 
of the oil market.

Analysts say the concerns 
about oversupply have not 
gone away, so there are ques-
tions about how much more 
room oil has to run from the 
producers.

Meanwhile, Saudi Arabia is 
hoping to cut oil exports to the 
U.S. in a bid to drain American 
oil inventories, a strategy that 
could see the U.S. imports of 
Saudi crude dropping to just 
800,000 bpd in August.

Even though the news 
about higher OPEC production  
has be making more headlines 
in the past weeks, oil traders 
are said to be at ease with the 
situation because of the IEA 
reports which say oil demand 
is growing faster than previ-
ously expected. The agency 

said demand would expand 
by 1.4 million barrels per day 
(mb/d) this year, or about 0.1 
mb/d faster than it previously 
thought.

Barclays Bank, in a research 
note  last week, said  there is no 
way the price of oil would get to 
$50 per  barrel any time soon, 
as it slashed its three-month 
oil price forecast from $57 to 
$49.This is the latest in a series 
of price downgrades at major 
investment banks.

“The recent weakness re-
flects the market’s need to 
price in a lower [U.S.] shale 
break-even and absorb the 
unexpected return of around 
300-400 [kbpd] of Libyan and 
Nigerian oil,” Barclays said 
in the report.
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B
eing a multinational 
oil giant, and op-
erating in Nigeria 
since 1962, has been 
good business for 

Total E&P Nigeria (TEPNG). 
But better is its commitment to 
significantly clip poverty among 
citizens in its operational areas. 
This has been TEPNG’s work 
with Egi land communities in 
its OML 58. It didn’t just erect 
buildings and/or throw cash to 
beneficiaries. It established a 
full department called Business 
and Enterprise Development 
(B&ED), with a manager, who 
attends management meet-
ings. The department, headed 
by Phillipe Desriac, has since 
three years, been mentoring 
hundreds of young people in 
OML 58. It gave them loans, us-
ing a microfinance bank, Fortis 
MfB, to establish small business 
outfits. The loans helped the 
SMEs each to start a business, 
they are monitored regularly 
until they grow and start repay-
ing the loans. Occasionally, 
Total E&P Nigeria brings the 
SMEs together for a mentoring 
seminar.

Last Friday, 14 July, was an-
other seminar for the SMEs. It, 
like a previous one, was geared 
towards “stimulating business 
growth, building capacities 
to support the economy and 
members of its host communi-
ties.” Many have described the 
TEPNG/ Fortis Microfinance 
Bank collaboration as “unique 
model that will promote devel-
opment of small scale enter-
prises and seamlessly facilitate 
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TEPNG’s mentoring for SMEs in OML 58 as panacea to 
building sustainable capacities, stimulating local economy
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…as firm sets to open 20-storey twin towers

Phillipe Desriac, manager Business & Enterprise Devet, Total E&P Nigeria (3rd right)

Akwa Ibom set to commence 
solar powered electricity project
ANIEFIOK UDONQUAK, UYO

nities of Total. The company’s 
mandate according to him, 
focuses in the promotion of 
economic development of Egi 
community, and creating valu-
able dialogue with Egi people to 
help drag down local and global 
barriers, and build progressive 
bridges.” 

Desriac said, TEPNG, in 
collaboration with Fortis Mi-
crofinance Bank, “is commit-
ted to fostering a difference 
in her areas of operation by 
promoting development and 
economic empowerment, pro-
viding the knowledge needed 
to face challenges, helping to 
achieve sustainable develop-
ment and breaking the barriers 
to economic growth. This is 
exactly what the program (SMEs 
mentoring seminar) is all about.”

 He pointed out that, as bor-
ders disappear, the freedom of 
movement of people and busi-
ness can grow at a spectacular 
pace. 

access to funding.”
All the resource persons 

from private outfits, includ-
ing the over 150 participants 
(loan beneficiaries), who at-
tended the second edition of the 
TEPNG/ Fortis MfB mentoring 
seminar, held at the conference 
hall of Port Harcourt Cham-
ber of Commerce and Indus-
try (PHCCIMA), were of the 
consensus that the French oil 
company has truly prioritized 
the development of small and 
medium enterprises as the 
surest way of “building sus-
tainable capacities, eradicating 
poverty and creating strings of 
employments to stimulate the 
local economy (of oil host com-
munities).”

Desriac, the Total E&P Ni-
geria’s Business and Enterprise 
Development manager, said 
the oil company has priori-
tized the development of small 
and medium scale enterprises 
in its host communities; dis-

closing that, in spite of giving 
out loans to new beneficiaries 
and mentoring them to grow, 
the seminar was exclusively 
prepared to enable the benefi-
ciaries opportunity to develop, 
apply leading edge knowledge, 
gain experience and apply a 
new paradigm proffered by 
renowned resource persons, 
to support their business evo-
lution.  

“This event prepares par-
ticipants to employ (people), 
instead of begging to be em-
ployed, remind beneficiaries 
that loans are strictly for busi-
ness, and for participants to 
acquire business expansion 
ethics and networking in a 
highly charged workshop cli-
mate that will help flourish their 
businesses,” he said.

 According to him, TEPNG 
has worked hard over the past 
three years to “establish a strong 
valuable loan program for Egi 
land, one of the host commu-

The Akwa Ibom gov-
ernment has an-
nounced plans to 
commence a solar-

powered electricity project 
in some communities across 
the state. Already, the com-
missioner for Science and 
Technology, Nse Essien, has 
held a face-to-face meeting 
with Akpabom community 
in Onna Local Government 
Area of the state, which is to 
host the pilot of the project.

Essien said the project 
which is executed in part-
nership with GVE Projects 
Limited, was part of the pres-
ent administration’s efforts 
to ensure that all parts of the 
state enjoyed constant power 
supply.

“The Governor has so 
much love for the Akpabom 
Community. When he heard 
that the community has not 
had electricity for over seven 
years, it (Akpabom) was pen-
ciled down as the first to enjoy 
the provision of light using an 
integrated solar farm system,” 
the commissioner said.

 According to him, the 
bulk of the funding would 

Udom inaugurates road, electricity projects 
to boost social amenities
ANIEFIOK UDONQUAK, UYO

Governor Udom Em-
manuel of Akwa 
Ibom State has inau-
gurated social ame-

nities projects in an effort to 
boost the social amenity index 
and ensure am improved stan-
dard of living for the people.

 The inauguration of the 
projects, which coincided with 
the governor’s birthday, saw 
the commissioning of a six-ki-
lometer Nda Nsit-Idiaba Road, 
a civic center in Ibiaikot, all in 
Nsit Atai Local Government 
Area of the state, and a 2x15 
MVA injection substation in 
Uyo metropolis.

The commissioning of the 

projects, which came a day after 
the governor was received and 
honoured by the Ibibio nation, 
witnessed a large turnout of 
politicians, youths and women 
groups, and senior citizens of 
the state.

 Speaking, Governor Udom 
said the Nda Nsit-Idiaba-Ikot 
Abasi Road was a fulfillment 
of the promise he made to the 
people during his visit to Nsit 
Atai in March 2015. “There is 
nothing that disturbs a leader 
as when he makes a promise, 
and due to unforeseen circum-
stances, he is unable to fulfil 
that promise. He will feel bad. 
I’m standing here to thank 
the contractors because, even 
though we have not completely 

paid them on the job, they used 
their money to complete this 
road project for us to commis-
sion today.”

 The Governor urged the 
community to see the road as a 
means to their economic pros-
perity by engaging in agriculture 
to boost food production; noting 
that it was disheartening to ob-
serve that the state depended on 
food supplies from neighbouring 
states, whereas it has good soil for 
agriculture, as found in the area.

 According to him, this de-
pendence often resulted in food 
shortages whenever there was 
a crisis of any magnitude in the 
affected communities; adding 
that people of the area should 
turn their farmlands into rich 

agricultural fields, to ensure food 
sufficiency.

 He thanked the community 
for their cooperation in embrac-
ing development, and assured 
them of a major investment to 
be sited in the area to comple-
ment the activities of the Ibom 
International Airport. 

Speaking, a community 
leader and former director 
general of the National Youth 
Service Corps, Edet Akpan, a 
retired Major General of the Ni-
gerian Army, said the road has 
restored hope and life among 
the Nsit Atai people. He said 
he had refused to support Gov-
ernor Emmanuel at the onset, 
because he wanted to assess his 
performance. 

be provided by GVE Projects 
Limited, with Videst Nigeria 
Limited serving as the local 
content vehicle provider; 
saying that a-50KW mini-grid 
solar energy facility would 
be installed; and 90 percent 
of the components were be-
ing ordered by the project 
promoter.

 He maintained that the 
project in Akpabom is a pilot 
scheme, if successful, will 
facilitate the construction of 
similar projects in other parts 
of the State; and that when 
completed, each household 
would be metered, and con-
sumption of electricity would 
be on a pay- as -you-go basis.

“The project upon comple-
tion, would be handed over 
to the Community after 10 
years of successful operation. 
In order to ensure successful 
management of the project, 
selected youths of the com-
munity would be trained on 
management, repairs and 
maintenance of the facilities 
during the period,” he added.

 The commissioner, who 
warned against unnecessary 
demands by the community, 
called on the people of Ak-
pabom to protect the project 
against vandals. 

BEN EGUZOZIE, PORT HARCOURT

Enugu, the coal-city 
state is set to experi-
ence a major boost in 
its tourism drive, as a 

firm, Christian Prime Nigeria 
Limited, in partnership with 
its Malaysian and South Afri-
can investment partners, has 
concluded plans to invest $15 
million to build a 20-storey, 
multi-use center, which would 
house several events centers. 
Some observers are saying the 
project would up the socio-
economic status of the state.

Christian Ayobanna, the 
managing director of Christian 
Prime, said that Enugu State 
has a lot of tourism sites that 
could be developed to change 
the story of the state economi-
cally; stating that these would 
help generate more revenue 
for the state, as well as create 
employment.

According to him, the first 
phase of the investment plan 
would be the construction of 
Ikeanumba twin towers that 
would house 104 apartments 
of 52 rooms in each of the tow-

ers, to be sited at the Zion Hills 
Estate, in Enugu.

He explained that the 
20-storey twin towers was not 
only aimed at increasing the 
housing challenges in the city, 
but also to improve on the in-
frastructure and tourism sites 
in Enugu State.

On the issue of employment 
opportunities, Ikeanumba said 
the project would provide direct 
and permanent employment 
to about 3,200 people. “The 
multiple effects would not only 
grow beyond encouraging rural 
farmers, but would also expand 
trade relationship within the 
South- East zone,” he added.

The managing director ex-
plained that residents of the 
towers would be provided with 
amenities and facilities that 
would enhance their living 
standard within the towers.

He said that the second and 
third floors of the buildings 
would be used as a shopping 
mall, while the fourth floor 
would be an events center and 
hall. The basement of the two 
towers would have a parking lot 
that can take 250 cars at a time. 

Tourism development 
to get a boost in Enugu

REGIS ANUKWUOJI, ENUGU
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… as power generation drops to 3,656mw

...Osinbajo to presides over town hall meeting

NNPC daily gas supply to power 
plants increases by 64%Minister of Power, 

Works and Infra-
structure,  Baba-

tunde Fashola, says award 
of contracts for road signage 
installation across the coun-
try, where road projects have 
been completed, will be ad-
vertised in due course as 
required by law and subject 
to an open and competitive 
bids.

Fashola identified road 
signages as a strategic infra-
structure if any nation was 
to move its transportation 
system to globally acceptable 
standards.

Speaking at the 23rd meet-
ing of the National Council on 
Works at the NAF Conference 
Centre, Abuja, yesterday, with 
the theme, ‘Adequate Traffic 
Signage- An Essential Key 
For Highways Infrastructure, 
Safety and Comfort’ the min-

Real Estate Investment 
Trusts (REITs) and work-
ers cooperative societies 

were top of considerations as 
experts gathered in Abuja re-
cently to discuss the way forward 
for affordable housing delivery 
in Nigeria.

Though the REITs market is 
still evolving in this country, it is 
considered a good opportunity 
for financial intermediation in 
the housing sector and, accord-
ing to the experts who gathered 
for the 11th edition of the annual 
Abuja Housing Show (AHS), 
cooperatives have the capac-
ity to amass and coordinate 
household savings towards 
homeownership.

But to achieve the 2030 tar-

ister stated that as human 
beings and nations grow, 
mobility is becoming a major 
commitment of the global 
agenda that must be given a 
serious attention.

The minister maintained 
that for every nation, de-
velopment, prosperity and 
survival is tied to its mobility 
and by extension its produc-
tivity, social and cultural in-
teractions. He stated that the 
Federal Government is com-
mitted to erecting signages on 
all road infrastructures.

Fashola stated that apart 
from helping commuters to 
navigate the journey is only 
half of the human benefit of 
signage and mobility policy, 
there are economic benefits 
as people will benefit from 
contracts, jobs and financial 
rewards that comes from 
producing signs, fabricating 
the steel, printing the signs 
and labour that would be 

get of affordable housing for 
all, Kecia Rust of the Centre for 
Affordable Housing Finance, 
South Africa, believes that inves-
tors need access to finance while 
household affordability needs to 
be broken down, hence the need 
for REITs and cooperatives.

In the developed economies 
of the world, REIT is a major 
catalyst for the growth of the real 
estate market and a close look 
at the performance of the REITs 
markets shows that domestic 
and foreign investors are more 
attracted to properly structured 
REITs, which is why Nigerians 
are being encouraged to look out 
for such an instrument.

Again, the complexity and 
capital-intensive nature of real 
estate developments and trans-
actions demands proper and 
adequate funding different from 

employed in installing them 
including lane markings.

According to Fashola, 
“While our roads are still in 
various stages of completion, 
our economic needs compel 
us to refuse to wait until ev-
erything is done before we 
begin to confer the benefits 
of lane marking and street 
signage on our people.”

Meanwhile, the ministry is 
compiling list of roads where 
significant sections have been 
completed, and prepare them 
for procurement and award of 
sub-contracts in collabora-
tion with its main contractors.

As more sections of roads 
reach completion, they will be 
subject to similar processes 
and this is expected to be 
continuous. The procure-
ment will be advertised in due 
course as required by law and 
subject to open and competi-
tive bids to ensure transpar-
ency and due process.

what obtains today where inves-
tors fund their projects from ei-
ther own savings or loan facilities 
from lending institutions.

Rust believes that there is 
need for massive investment in 
housing, which, she believes, has 
the best returns on investment 
in terms of job creation. But the 
challenge of mortgage finance, 
which makes housing develop-
ment a lot easier remains.

MIKE OCHONMA

CHUKA UROKO

OLUSOLA BELLO & HARRISON EDEH

Road signage installation subject to competitive bid - FG

Despite the fact that 
the average national 
daily gas supply to 

the nation’s power plants 
has risen by 64 percent, most 
consumers still agonise over 
the lack of adequate supply 
in most parts of the country.

The national power gener-
ated as of yesterday morning 
was put at 3,656.40 megawatts 
(mw) down from 4,345.5mw 
because of what some power 
industry operators attributed 
to lack of gas and other tech-
nical issues.

The Nigerian National Pe-
troleum Corporation (NNPC) 
Financial and Operations 
Report for May 2017, which 
disclosed the increase in 
supply, stated that the aver-
age Natural Gas supply to 
power plants during that 
period was 729 million stan-
dard cubic feet of gas per day 
(mmscfd), which was 63.74 
percent higher than the daily 
gas supply to the plants of 
446mmscfd, supplied the 
power plants during the same 
month in 2016.

The report said the av-

erage national daily gas 
production for May 2017 
stood at 242.70billion cubic 
feet (BCF) or an average of 
7,829.11mmscfd, represent-
ing a slight increase, com-
pared with April gas produc-
tion of 672mmscfd.

It also stated that NNPC, 
within the period under re-
view, activated plans to build 
500million standard cubic 
feet of gas-per-day metering 
plant to serve the planned 
capacity expansion of Egbin 
Power Plant.

Despite this great im-
provement power genera-
tion still fluctuates between 
3,656.40 megawatts (MW) As 
a matter of fact about genera-
tion peaked at 3,656mw as at 
the early hours of yesterday.  
While the lowest genera-
tion recorded on Wednesday 
was1,191.6mw. This is against 
the national demand forecast 
19,100.00mw.

Cur rently  the  there 
is Installed Capacity of 
11,165.40mw, but with avail-
able capacity of 7,139.60mw.

However, the current 
transmission capability is 
put at 7,000mw, but the net-

L-R: Fidelis Ayebae, MD/CEO; Felix Ohiwerei, chairman, and Abayomi  Adebanjo, company secretary, all of Fidson Healthcare plc, during
the 18th annual general meeting of the company in Lagos, yesterday.        Pic by Pius Okeosisi

BusinessDay’s Uroko emerges Housing 
Finance Reporter of the Year

REITs, cooperatives top considerations as 
experts chart course for affordable housing

Vanguard Newspaper from where 
he joined BusinessDay. He started 
out in BuainessDay as a sub–editor 
and subsequently became the pa-
per’s Politics (Governance) reporter.

After a brief stint on the politics 
desk, he was moved to report real 
estate where he has demonstrated 
not just a profound understanding 
of the sector but also strong passion 
for journalism as a profession.

In BusinessDay, Nigeria’s lead-
ing business and financial news-
paper, covering business, finance, 
economy, banking, politics, agricul-
ture, health, maritime, insurance, 
etc, award winning is an enduring 
tradition.

The paper has produced many 
award–winning journalists includ-
ing Anthony Osae Brown (Editor), 
Obinna Emelike, Patrick Atuanya, 
Iheanyi Nwachukwu, Daniel Obi, 
Teliat Sule, Isaac Anyaogu, Caleb 
Ojewale, Josephine Okojie, Lolade 
Akinmurele, among others.

BusinessDay’s Property Editor, 
Chuka Uroko, has emerged 
the Housing Finance Re-

porter of the Year 2016/2017 at the 
Nigerian Construction and Housing 
Industry Award organised by the 
Nigeria Housing Award (NHA) in 
Abuja Wednesday.

The award is coming on the 
heels of an earlier award in January 
this year, where Uroko emerged 
The Best Real Estate Journalist in 
2016, given by the International Real 
Estate Federation (FIABCI).

Uroko was selected for the NHA 
award after a rigorous selection 
process by the organisers, who 
straddled through an array of re-
porters from both the print and 
electronic media.

The award, aimed to encourage 
innovation and reward creativity in 
the housing sector, was the high-
point of the just concluded 11th 
edition of the annual Abuja Housing 
Show (conference).

“Uroko’s selection for the award 
was based on his deep understand-
ing of the dynamics and economics 
of the Nigerian mortgage system 
and housing finance; he has con-
sistently provided insights and intel-
ligence which has aided investment 
decisions in the housing sector,” 
explained Festus Adebayo, a direc-
tor at NHA.

A graduate of English Language 
from the University of Nigeria, Nsuk-
ka (UNN), Uroko started his career 
in journalism as a proof reader in 

KEHINDE AKINTOLA, ABUJA

Reps inaugurate technical committee on National 
Stakeholder’s Summit on Environment

complex, Abuja, disclosed 
that the Summit would take 
place between October 3 and 
5, at the International Confer-
ence Centre, Abuja.

According to Chidoka, Act-
ing President Yemi Osinbajo, 
who was represented by a 
member of the Presidential 
cabinet in the preparatory 
meeting to the Summit, is to 
preside over the Townhall 
meeting on Environment dur-
ing the Summit.

“We are very conscious 
of the grave threats posed by 
such issues as global warm-

Technical committee on 
the proposed National 
Stakeholder’s Summit 

on Environment on legislative 
framework for environmen-
tal law and policy has been 
inaugurated by the House of 
Representatives.

Obinna Chidoka, chair-
man, House Committee on 
Environment and Habitat, 
who inaugurated the commit-
tee at the National Assembly 

ing, climate change, deserti-
fication, oil spillage, erosion, 
este management and gas 
flaring, etc. In the context 
of the House Committee on 
Environment, we realise the 
importance of ensuring that 
our legislative framework on 
environment is robust a d 
comprehensive to sustain a 
virile policy framework for the 
environment governance and 
management,” Chidoka said.

While soliciting for the 
cooperation of various stake-
holders toward successful 
Summit, he expressed opti-

mism that, “as experts and 
practitioners in the industry, 
with hands of experience, 
your contribution will greatly 
enhance our ideation of the 
summit.

Governments and inter-
national organisations (IOs) 
across the world have mad 
significant and widespread 
progress in development of 
polices and frameworks to 
meet the dynamic and in-
creasing social, economic and 
environmental needs of man-
kind. Nigeria has not been left 
behind in this respect.

work is only able to transport 
5,500mw.

The NNPC said the gas 
value chain had developed 
capabilities in processing, 
transportation and marketing 
of gas for export and domestic 
utilisation. He further added 
that the nation’s gas resources 
had the potential of changing 
the landscape of the Nigerian 
economy for the better.

“If you generate enough 
power, the multiplier effect 
will revive most of the mori-
bund industries across the 
country. NNPC intends to 
capture 50 per cent of the gas 
market in Nigeria by growing 
the Nigerian Gas Marketing 
Company (NGMC) from the 
500 million standard cubic 
feet/day of gas that it is today 
to about 3 to 4 billion standard 
cubic feet/day in the next 10 
years,” the COO enthused.

The corporation requires 
about $15 billion investment 
to realize the Gas and Power 
Autonomous Business Unit, 
and discussions are already 
ongoing with Investors world-
wide to address gas deficit by 
building on the already exist-
ing gas infrastructure.
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Igor Sechin

Exxon fined $2m for 
breaching Russia 
sanctions while 
Tillerson was at helm

T
he US Treasury has ac-
cused ExxonMobil of 
behaving with “reckless 
disregard” for violating 
Russian sanctions while 

Rex Tillerson, now US secretary of 
state, was chief executive in 2014.

The Treasury’s Office of Foreign 
Assets Control yesterday fined Exx-
on $2m in what it called an “egre-
gious” case, saying it had failed to 
disclose breaches of sanctions over 
deals with Igor Sechin, chief execu-
tive of Russia’s state-controlled oil 
group Rosneft.

Exxon responded with an angry 
rejection of the Treasury’s allega-
tions, describing Ofac’s action as 
“fundamentally unfair”. It accused 
Ofac of “trying to retroactively 
enforce a new interpretation of an 
executive order” inconsistent with 
guidance from the White House 
and Treasury.

The fine comes at a time of 
intense scrutiny of links between 
the US and Russia, prompted by 
allegations of Russian interference 
in last year’s election campaign 
to help Donald Trump become 
president.

Ofac said yesterday that presi-
dents of Exxon’s US subsidiaries 
had violated sanctions by signing 

A global cyber crime in-
vestigation led by US and 
European officials has shut 
down AlphaBay and Hansa 

Market, illegal marketplaces on the 
so-called dark web that conducted 
transactions worth tens of millions 
of dollars a month in recreational 
drugs, stolen credit card numbers 
and weapons.

The move is the biggest strike 
against the online marketplaces that 
deal in illegal goods - AlphaBay was 
the largest in the world and Hansa 
Market the third largest. It was car-
ried out by dozens of government 
agencies across the US, the Neth-
erlands, Thailand, Canada, the UK, 
France and others.

“They managed to catch the 

“eight legal documents related 
to oil and gas projects in Russia 
with Igor Sechin”, who had been 
designated as an individual under 
sanction. It said the documents 
were signed in May 2014, a month 
after the sanctions on Sechin and 
others were imposed.

Exxon said the documents were 
counter-signed by Sechin “in his 
official representative capacity”.

The energy group also argued 
that Bob Dudley, BP’s chief ex-
ecutive, had been allowed to par-
ticipate in Rosneft board meetings 
with Mr Sechin, “so long as the 
activity related to Rosneft’s busi-
ness and not Sechin’s personal 
business”.

Ofac dismissed Exxon’s objec-
tions, arguing that the “plain lan-
guage” of the sanctions regulations 
showed there was no distinction 
between Mr Sechin’s personal and 
professional interests.

The sanctions were imposed by 
the US following Russia’s annexa-
tion of Crimea and military sup-
port for rebels in eastern Ukraine.

Exxon was one of the US com-
panies most affected by Russian 
sanctions having signed a series of 
deals between 2011 and 2013. All of 
those projects were blocked by US 
sanctions, and Exxon was forced to 
shut down its joint ventures with 
Rosneft at a cost of up to $1bn.

biggest fish in the sea,” says Nicolas 
Christin, a professor at Carnegie 
Mellon University who studies the 
marketplaces. AlphaBay has hosted 
more than $1bn in transactions since 
its founding in 2014, according to a 
statement from Europol, with trans-
actions paid in bitcoin and other 
crypto currencies.

AlphaBay was carrying out be-
tween $600,000 and $800,000 in 
transactions a day, according to 
Mr Christin’s research, making it 
roughly twice as big as Silk Road, the 
marketplace that was famously shut 
down in 2013.

Law enforcement officials have 
for years struggled to crack down on 
these organisations, which are hard 
to locate because their software is 

Euro jumps as Draghi’s dovish tone 
fails to sway investors

The euro spiked to its 
highest levels in nearly 
two years despite ef-
forts by Mario Draghi 

to convince investors he was in 
no rush to rein in the European 
Central Bank’s €60bn- per-month 
economic stimulus programme.

Draghi struck a dovish tone 
after a two-day meeting of the 
ECB governing council, insisting 
he would keep a commitment to 
increase the pace of central bank 
bond buying if a fragile eurozone 
recovery began to sputter. He 
also set no firm date to begin a 
discussion about scaling back the 
crisis-era programme.

“The last thing the governing 
council may want is an unwanted 
tightening of the financing condi-
tions that . . . may even jeopardise 
[the recovery],” he said.

But investors, who became 
convinced last month that the 
ECB was preparing to taper its 
stimulus after Draghi gave an 
address declaring deflation van-
quished, saw no evidence that he 
had changed the bank’s direction 
towards the quantitative easing 
finish line.

Draghi maintained his posi-
tion had not shifted, saying he 
had “said reflation has replaced 
the risk of deflation. So no big 
differences”.

Rabobank analysts  said 

Draghi “did not grab the oppor-
tunity to quash recent market 
developments”, while Petr Krpata 
at ING said his remarks were “not 
dovish enough” to put pressure 
on the euro.

Instead, the currency rose 
more than 1 per cent to as high 
as $1.166, levels it had previously 
hit in August 2015.

Draghi is attempting a delicate 
balance by gradually unwind-
ing stimulus as the eurozone 
economy begins to grow without 
causing a “taper tantrum” by 
investors accustomed to years of 
cheap money.

Complicating the ECB’s task, 
eurozone inflation fell to just 
1.3 per cent for the year to June, 
down from 1.4 per cent in May 
and well below the bank’s target 
of just under 2 per cent.

Other central banks, includ-
ing the US Federal Reserve and 
Bank of England, face similar 
dilemmas over tightening policy 
as their economies recover - even 
though inflation remains low.

Similar messaging from all 
three banks has exacerbated ten-
sions in the bond and currency 
markets. Investors are particu-
larly impatient for guidance from 
the ECB, since its QE programme 
has made the ECB the biggest 
player in eurozone bond markets.

Mr Draghi said the ECB coun-
cil was unanimous in its com-
mitment “to increase the [QE] 
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programme in terms of size and/
or duration” if “the outlook be-
comes less favourable”.

The unanimity stretched to 
setting no precise date to dis-
cuss next year’s outlook for the 
programme - but the council 
would address in the autumn the 
issue of when it would be phased 
out. Some investors expected 
the bank to take a decision on 
tapering QE at its next meeting, 
on September 7. A decision in 
October now looks more likely.
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Poland adds to EU 
anxiety about 
eastern flank

Global sting closes dark...

BoJ lowers inflation forecast as ultra-loose policy continues

Germany warns investors to avoid Turkey

T
he Bank of  Japan 
has cut its forecast 
for prices and kept 
monetary policy on 
hold as it struggles to 

achieve its target of 2 per cent 
inflation.

The central bank yesterday 
cut its inflation forecast for the 

year to March 2018 from 1.4 per 
cent to 1.1 per cent, while trim-
ming its forecast for the year to 
March 2019 from 1.7 per cent to 
1.5 per cent. By delaying the tar-
get date, the BoJ signalled it was 
unlikely to reduce its stimulus, 
with monetary policy staying 
extremely loose.

That increases divergence be-
tween the BoJ - which is expand-

ing its balance sheet - and moves 
towards an exit from stimulus 
at the US Federal Reserve and 
European Central Bank.

The BoJ kept overnight inter-
est rates at minus 0.1 per cent, 
pledged to cap 10-year bond 
yields at “around zero” and said 
it would continue to purchase 
assets at a pace of about ¥80tn 
a year.

“While on one hand we have 
a moderate recovery in the Japa-
nese economy, the movement of 
prices is soft,” said Haruhiko Ku-
roda, the BoJ governor. The BoJ 
policy board raised its growth 
forecast for the year to March 
2018 from 1.6 per cent to 1.8 
per cent.

But d espite postponing the 
target date for 2 per cent infla-

tion, Kuroda insisted there was 
no need to ease policy further. 
Rather, he said, the existing 
stimulus would grow more 
powerful as inflation picked up 
and bond yields remain capped 
at zero. “If the expected rate of 
inflation rises from here, then 
the real interest rate will fall and 
the easing effect will rise,” Mr 
Kuroda said.

Continued from page A3

The spiralling crisis in rela-
tions between Berlin and 
Ankara escalated sharply 
yesterday as Germany’s 

foreign minister issued a safety warn-
ing to tourists travelling to Turkey 
and warned investors against doing 
business there.

In unusually bold language, Sig-
mar Gabriel announced a “re-ori-
entation” of German policy towards 
Turkey, saying Berlin would recon-
sider the economic aid and export 
credit guarantees it provides for the 
country.

“We can’t go on as before,” he said 
at a press conference. “We have to be 
clearer than before so the authorities 
in Ankara understand that their poli-
cies are not without consequences.” 
The measures will have a tangible 
impact on a country that hosts mil-
lions of German tourists annually 
and is one of Germany’s closest trade 
partners. Trade volumes between the 
countries stand at €37bn a year.

German leaders have in the past 
been restrained in their criticism of 
Turkey. The country has been a big 
beneficiary of the EU-Turkey refugee 

deal last year which sharply reduced 
the number of migrants crossing Ger-
many’s borders. There are also some 
3m people of Turkish origin living in 
Germany, making up the country’s 
largest minority group.

The new tension was sparked by 
Turkey’s arrest of German human 
rights activist Peter Steudtner, who 
has been charged with supporting a 
terrorist organisation.

That was just the latest in a cata-
logue of irritants.

The two countries have locked 
horns over arrested journalists, Nazi 
jibes and military bases in an escalat-
ing war of words that has left the two 
Nato allies at daggers drawn.

Berlin has become increasingly 
concerned about Turkey’s authori-
tarian turn under President Recep 
Tayyip Erdogan, while the Turkish 
authorities have repeatedly accused 
Germany of refusing to extradite 
Turks they suspect of involvement 
in last year’s failed coup.

The Turkish foreign ministry is-
sued a statement calling Mr Gabriel’s 
comments “blackmail and threats”.

The arrest of Mr Steudtner is part 
of a wave of repression in Turkey that 
has seen more than 150,000 officials 
suspended and 50,000 soldiers, po-

lice officers, judges, academics and 
others arrested.

Gabriel said Germany was chang-
ing its consular advice for citizens 
intending to travel to Turkey because 
the Steudtner case showed “German 
citizens in Turkey are no longer safe 
from arbitrary arrest”.

The foreign ministry’s website 
now advises tourists to exercise 
”increased caution” when travelling 
to Turkey, and to register with the 
German embassy, even during short 
trips to the country.

“We cannot advise anyone to 
invest in a country when there is no 
legal certainty and where companies, 
even entirely respectable companies, 
are labelled as terrorists,” Gabriel 
warned.

“I can’t see how we as a gov-
ernment can guarantee German 
corporate investments in Turkey 
when arbitrary, politically motivated 
confiscations [of property] are not 
only threatened, but have actually 
happened.”

Erdogan’s spokesman, Ibrahim 
Kalin, said: “We strongly condemn 
statements that German citizens who 
travel to Turkey are not safe and that 
German companies in Turkey have 
hesitations and concerns.”

For more than a decade 
Poland was the pride of 
the EU’s 2004 eastern ex-
pansion, with a thriving 

economy, booming middle class 
and growing influence within the 
union. In the past two years, it has 
become one of the bloc’s biggest 
problems.

On Wednesday, Frans Timmer-
mans, the European Commission’s 
second-in-command, warned 
Brussels was “ very close” to taking 
the unprecedented step of asking 
other EU member states to issue 
a formal warning against Poland 
over the government’s attempts to 
subjugate the judiciary to political 
control.

Timmermans’ warning is the lat-
est salvo in a battle between Brus-
sels and Warsaw that has escalated 
steadily since Jaroslaw Kaczynski’s 
Law and Justice party (PiS) swept 
to power in 2015. Following the 
bloc’s clashes with Viktor Orban’s 
unabashedly illiberal Hungary it is 
also the latest sign of the challenges 
the EU faces from the rising popu-
list tide on its eastern flank.

Law and Justice’s reforms “are 
a denial of European values and 
standards and put our reputation at 
risk. They’re transporting us, politi-
cally, in time and space: backwards 
and to the east,” said Donald Tusk, 
president of the European Council, 
a former Polish premier and bitter 
rival of Kaczynski.

This week’s stand-off  was 
prompted by a burst of legislation 
that Timmermans branded a “seri-
ous attack on the rule of law”. PiS 
deputies last week pushed through 
two bills that give the justice min-
ister the power to fire the heads 
of lower courts and parliament 
greater control over the body that 
appoints judges. Yesterday, they 
passed another that will force all 
Supreme Court judges to step 
down, except for those kept on by 
the president.
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distributed across the Tor network, 
which anonymises users and makes 
them almost impossible to track.

Dutch officials gained control of 
Hansa Market in late June and con-
tinued to operate it in stealth while 
gathering data on users, according 
to Europol.

Then on July 4, investigators made 
a strike against AlphaBay, shutting 
down the site but not yet revealing 
their involvement, leading to specu-
lation by its users that AlphaBay’s 
founder might have absconded with 
the funds.

The next day, the founder of Al-
phaBay, Alexandre Cazes, a 25-year-
old Canadian living an extravagant 
lifestyle in Thailand, was arrested 
and imprisoned by Thai authorities. 
Cazes died in jail last week, appar-
ently taking his own life.

With AlphaBay shut down, many 
of its users migrated to Hansa Mar-
ket, making information gathering 
by Dutch authorities even more 
valuable. They collected more than 
10,000 addresses for Hansa users, 
according to Interpol.

Yesterday officials from multiple 
countries revealed their role in the 
strike, and permanently shut down 
Hansa Market.

“The dark web is growing into a 
haven of rampant criminality,” said 
Dimitris Avramopoulos, a European 
Commissioner. “This is a threat to 
our societies and our economies 
that we can only face together, on a 
global scale.”

Before the shutdown, AlphaBay 
had more than 250,000 listings for 
illegal drugs and chemicals and 
more than 100,000 listings for stolen 
ID and credit card data, according 
to Europol.

In a press conference in Washing-
ton, US attorney-general Jeff Sessions 
spoke about the “new challenge” that 
law enforcement faces from “trans-
national criminal organisations who 
think they can commit their crimes 
with impunity using the dark net.”

“This is likely one of the most 
important criminal investigations 
of the year - taking down the largest 
dark net marketplace in history,” he 
added. 
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S
ingle currency hits a 
near two-year high af-
ter calming ECB meet-
ing while Topix rises 
after BoJ stands pat on 

policy
The euro climbed to its high-

est point against the dollar since 
August 2015 yesterday as market 
participants digested policy 
remarks from Mario Draghi, 
president of the European Cen-
tral Bank, and kept a wary eye 
on political developments in 
Washington.

Wall Street came off the boil 
after all three of the main US 
equity indices set record closing 
highs in the previous session. Oil 
prices had an extremely volatile 
session with Brent, the inter-
national benchmark, running 
into stiff resistance around $50 
a barrel.

But the day’s chief focus was 
on central banks as meetings at 
both the ECB and the Bank of 
Japan concluded with key policy 
instruments left unchanged.

Furthermore Draghi moved to 

Nordea, the Nordic re-
gion’s biggest lender, 
has postponed until 
September a deci-

sion on whether to move its 
headquarters out of Sweden, 
pending the country’s delibera-
tions on joining the EU’s bank-
ing union.

The announcement came as 
the Stockholm-based bank said 
it missed analysts’ expectations 
with a 25 per cent fall in quar-
terly profits, which it blamed on 
front-loading of costs related to 
the domicile review and compli-
ance spending.

Nordea has been in a spat 
with the Swedish government 
for more than a year over a pro-
posed resolution fee, with its 
decision to restructure the bank 
earlier this year significantly in-
creasing the amount it will pay.

It had been expected to make 
a final decision on the location 
of its headquarters at a board 
meeting before yesterday’s sec-
ond-quarter results announce-
ment. But Casper von Koskull, 
chief executive, said it wanted 
to wait to learn more about 

Stake sale puts India on path to creating 
a national oil champion

scotch speculation that he would 
signal a further move towards 
policy normalisation, which had 
been building since his hawkish 
commentary at an ECB forum in 
Portugal last month.

“There was clearly a con-
scious effort not to provide new 
hawkishness to the market while 
at the same time not wanting 
to dial down the message from 
Draghi’s Sintra speech,” said Di-
vyang Shah, global strategist at 
IFR Markets.

Carsten Brzeski, economist 
at ING, said: “It seems as if the 
one and only goal of today’s ECB 
meeting was to calm financial 
markets and recent tapering 
speculations.”

Yet as Elwin de Groot, head 
of macro strategy at Rabobank, 
highlighted, Draghi signally 
failed to take the opportunity - 
“handed to him on a silver plate 
by a journalist’s question” - to 
quash the recent rise in the euro 
and core bond yields.

“Draghi said that the repric-
ing of the exchange rate had 
‘received some attention’,” said 
de Groot. 

Sweden’s recent indication it 
may join the EU banking union.

“As a multinational bank, 
operating in open economies, 
we view the banking union to 
be the single most important 
factor,” said Mr Koskull.

“As new initiatives have sur-
faced in Scandinavia about 
exploring to join the banking 
union, we would like to process 
this information before making 
a final decision [on the bank’s 
headquarters] in September.”

If Sweden joined the EU 
banking union, or Nordea 
moved to a country inside the 
bloc of nations whose banks 
are supervised by the European 
Central Bank in Frankfurt, the 
extra capital buffers imposed by 
Swedish regulators would prob-
ably fall away.

Before the delay to its domi-
cile decision, Nordea had a “75 
per cent chance” to move from 
Stockholm, with Copenhagen 
seen as the favourite destination 
ahead of Helsinki, according to 
people involved in the decision. 
Analysts at Berenberg say a re-
domiciling could boost Nordea’s 
profits by up to €330m and free 
up as much as €6bn in capital.

New Delhi has kick-started 
the process of creating a 
national oil champion, 
giving the go-ahead for a 

$4.6bn sale of the government’s stake 
in Hindustan Petroleum Corporation 
to its bigger state-owned rival Oil and 
Natural Gas Corporation.

Ministers decided on Wednesday 
night to approve the sale of the gov-
ernment’s 51 per cent share in HPCL, 
which focuses on oil refining and 
fuel retailing, to ONGC, the country’s 
largest oil and gas explorer. The stake 
is worth $4.6bn based on Wednes-
day’s market valuation of HPCL.

It is the first step along the path of 
creating a vertically integrated Indian 

oil company that can compete inter-
nationally with some of the world’s 
largest.

“We propose to create an integrat-
ed public sector oil major which will 
be able to match the performance of 
international and domestic private 
sector oil and gas companies,” Arun 
Jaitley, India’s finance minister, an-
nounced in February’s budget.

Ministers believe that the small 
size of Indian oil explorers has pre-
vented them from competing with 
international rivals. Last year, Dhar-
mendra Pradhan, the oil minister, 
said Indian oil companies were 
interested in buying a stake in Ros-
neft, the Russian state-controlled 
oil company. But the Rosneft shares 

were eventually sold to Glencore and 
the Qatar Investment Authority.

Ministers also argue that a com-
pany with interests in retail and 
exploration will be better able to 
weather fluctuations in the oil price. 
ONGC shares have tumbled along 
with the price of crude, to Rs163 from 
Rs309 in June 2014.

Officials plan for HPCL to be-
come a separately listed subsidiary 
of ONGC, meaning it will count 
towards the government’s ambi-
tious target to generate more than 
$11bn of sales and privatisations this 
year. ONGC already has a refinery 
company, Mangalore Refinery and 
Petrochemicals, with which HPCL 
could be merged.

Nordea delays decision 
on Swedish exit

As leading carmakers aim to 
electrify their vehicles and 
Tesla’s Model 3 rolls off the 
production line, investors 

are looking to increase their expo-
sure to copper, betting the advent of 
battery-powered vehicles will boost 
prices and demand for the metal.

But rather than just buy shares 
in big miners, where copper is 
often part of a wider portfolio of 
commodities, they are also backing 
small companies that offer more 
leverage to the copper price, albeit 
with much higher risks.

Their interest has already led to 
big share price gains for companies 
that are searching for deposits in 
new and challenging locations.

These include SolGold, an Ecua-
dor-focused explorer, and Ivanhoe 
Mines, the latest venture of mining 
entrepreneur Robert Friedland. 
Nevsun Resources, Atalaya Min-
ing and Georgian Mining are other 
companies attracting attention.

Electric vehicles use more cop-

per than cars fitted with internal 
combustion engines. Copper is 
needed in the lithium-ion batteries 
that power the vehicles, as well as 
their motors, inverters and charg-
ing points.

This wide range of uses sets cop-
per apart from other raw materials 
such as lithium, which have more 
concentrated usages in battery-
powered cars.

If electric vehicles achieve wide-
spread consumer adoption, experts 
say it will require a substantial in-
crease in copper supply that cannot 
be met by simply expanding existing 
mines. The gap will have to be filled 
by new projects that will require 
higher copper prices to make them 
viable.

“The world is electrifying and 
you need a lot more copper than 
we’ve previously been using,” says 
Nick Mather, chief executive of 
SolGold. “And a lot more than we’ve 
previously been producing.”

How much metal will be needed 
is a matter of intense debate in the 
financial community. Some ana-

lysts believe the take-up of electric 
vehicles will be so quick that it will 
require the mined copper supply 
base - currently 20m tonnes - to 
double over the next 20 years. The 
majority are more circumspect, 
saying anything between 1.7m and 
5m tonnes of extra copper will be 
needed by 2025.

But that will still present a chal-
lenge since it is getting more dif-
ficult and expensive to crank up 
production from the world’s largest 
copper mines - some of which are 
more than 100 years old - and find 
new deposits in politically stable 
jurisdictions.

The amount of copper needed 
in an electric vehicle will be de-
termined by the size of batteries 
used and the power of the charging 
stations.

IDTechEx, a consultancy, says an 
electric vehicle will need a total of 
83kg of copper, while Glencore, one 
of the world’s biggest copper pro-
ducers, says 138kg will be needed 
for the car and an additional 20kg 
for the charging point.

NEIL HUME & HENRY SANDERSON
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Investors bet on electric car-fuelled copper rush
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A 
fresh generation of 
chi ef  exe cutives, 
running some of the 
countr y’s  biggest 
companies, is pledg-

ing to reform corporate France. 
The election of . The election of 
Emmanuel Macron has added 
momentum to their campaign.

Dubbed by contemporaries 
as the “Macron of business”, 
Alexandre Bompard this week 
took over as chief executive of 
the French group Carrefour, the 
world’s second-largest retailer 
by revenue. The 44-year-old, de-
scribed by those same advocates 
as “young, smart and successful”, 
is one of half a dozen new busi-
ness leaders on a self-appointed 
mission to reform corporate 
France. They are seeking to cast 
off the stuffy culture of yesteryear 
and do for the French corporate 
world what Emmanuel Macron, 
the country’s 39-year- old presi-
dent, threatens to do for politics: 
shake up the old established 
order and remake France for the 
21st century.

“France has for so many years 
been too rigid and bureaucratic,” 
says Frank Bournois, dean of 
the business school ESCP Eu-
rope. “The election of Macron 
alongside this new group of chief 
executives is very promising. 
We now have a new generation 
of people who are more ambi-
tious, energetic and open to 
risk-taking, which could push 
France and Europe to innovation 
and reform.”

This generational changing 
of the guard in the CAC40, the 
benchmark French stock mar-
ket index, has been given fresh 
momentum by Mr Macron’s 
election. The rookie politician 
and former Rothschild banker 
shot to power on a pro-business 
platform and won a decisive ma-
jority in the legislative election 
with his start-up movement, La 
République en Marche. He has 
pledged to reform France’s scle-
rotic labour market, cut public 
spending by €60bn and slash 
corporate tax from 33 per cent 
to 25 per cent.

While not universally popular 
the measures have contributed 
to a sense that French business 
and politics are set for a renewal 
just as confidence in Europe is 
returning after the blow of Brexit 
and fears of rising populism last 
year. Quarterly growth in the 
eurozone expanded at its fastest 
pace since 2015 in the first three 
months of the year and the 19 
eurozone members registered 
positive growth, according to 
Eurostat.

Mr Macron’s pro-European 
position has found favour with 
French corporate leaders who 
are jostling to win business from 
the UK after it leaves the bloc and 
are seeking to strengthen the 
Franco-German alliance to play 
a lead role in redefining Europe.

Among the new chief execu-
tives in the CAC40 are 46-year-
old Arthur Sadoun, who last 
month took over from Maurice 
Lévy as chief executive of Pub-
licis, the world’s third-largest 
advertising agency by revenue. 
He followed Thomas Buberl, 44, 
who succeeded Henri de Castries 
at insurer Axa in September. In 
2016 Isabelle Kocher, 50, be-
came chief executive of utility 
group Engie, replacing Gérard 
Mestrallet. Another member of 
the group is Emmanuel Faber, 
53, the Danone chief executive 
since 2014.

Like Mr Macron, these chief 
executives are younger, more 
digitally savvy and impatient to 
reach the top earlier than their 
predecessors. “The classic way 
for succession planning in the 
past was to promote people over 
the age of 55,” says Mr Lévy, 75, 
who chairs Publicis’s chief advi-
sory board. “Today we are pro-
moting people by going straight 
to the next generation.”

They believe their age is a vir-
tue. “Our generation has had the 
chance to have known the two 
worlds,” says Bompard. “We’re 
not digital natives but we have 
been early adopters of digital.”

The president has made pro-
moting French technology an 
important part of his agenda. For 
businesses adapting to digital 
disruption that in some cases is 
upending their business models, 
it is no less a priority.

Mr Sadoun is working in an 
industry grappling with the dom-
inance of Facebook and Google 
in digital advertising as clients 
seek to cut out the middlemen 
- the agencies. At Carrefour the 
main challenge for Mr Bompard 
will be embracing e-commerce, 
which made up 1 per cent of the 
group’s sales globally in 2016, 
and is eating away at the retailer’s 
hypermarket business. “Even 
though we are all from very dif-
ferent industries, we all have the 
same sense of urgency,” says Mr 
Sadoun. “The change ahead in 
the next five years will be greater 
than the one our predecessors 
met in the past 30 years.”

A lot to prove
While Mr Macron is young 

and dynamic, he has a long way 
to go to live up to his rhetoric and 
truly reform France. He is facing 
opposition from the army, teach-
ers and local governments over 
proposed spending cuts. The 
same might be said of the new 
generation of corporate leaders 
who could face the same bureau-
cratic resistance and inertia that 
have hit previous reform efforts.

“Expectations of France are 
high right now,” says Ezra Sulei-
man, professor of international 
studies at Princeton University. 
“However it’s too early to make 
a definitive judgment on Ma-
cron and this new generation of 
chief executives still has to prove 
themselves. Just because they’re 
young and new does not make 

them brilliant.”
Macron’s promise of change 

follows a period of disillusion-
ment with France’s status quo. 
“The challenges are very similar 
for politicians and companies,” 
says Axa’s Mr Buberl. The voters 
and the customers “want to be 
taken seriously, they want to be 
listened to and they want to have 
more simplicity”.

To address this, many of the 
chief executives advocate a flatter 
organisational structure that does 
away with traditional hierarchies. 
“The old way was heavy hierar-
chy, waiting for top managers to 
take decisions and too much re-
spect for authority,” says Nicolas 
Houzé, 42, who succeeded his 
father Philippe as chief executive 
of the family-owned Galeries La-
fayette Group in 2013. “We have 
to be more agile and promote an 
entrepreneurial spirit.”

Perhaps most importantly, 
this new group of chief executives 
have climbed the corporate ranks 
rather than being parachuted in 
from the political establishment. 
“In former generations, chief 
executives were often appointed 
for political reasons,” says Patri-
cia Barbizet, vice-chairman of 
Artemis, the holding company 
for the Pinault family. “This new 
generation has been grown inside 
companies. They are very interna-
tional, have done many different 
things and have had to prove 
themselves. They’re highly con-
nected to the rest of the world.”

Unlike some of their predeces-
sors, they speak English, just as 
Mr Macron is rare among French 
politicians in speaking the lan-
guage fluently. Their networks are 
also more informal and personal. 
“Unlike their elders, they are less 
into networks and secret ties, 
Freemasons,” says a senior invest-

ment banker. “It’s healthier.”
Many are close to their con-

temporary Mr Macron, notably 
Mr Bompard, who was only a 
few years ahead of the pres-
ident at the Ecole Nationale 
d’Administration, the training 
ground for the French political 
elite. Ms Kocher knows him from 
his days as economy adviser in 
François Hollande’s cabinet and 
says they get on well.

Regardless of their relation-
ships with Mr Macron, they will 
have little tolerance for state 
meddling. Mr Macron, for his 
part, said in his election cam-
paign that he may divest certain 
state holdings. “Of course our 
generation [of leaders] has a 
different, more liberal view of 
state ownership of companies,” 
says Ms Kocher. “It is by regula-
tion that the state should shape 
the economy, not by interfering 
in this or that specific issue or 
company.”

Environmental regulation is 
among the most pressing with 
companies under greater pres-
sure to improve their perfor-
mance and demonstrate more 
social awareness. “The challenges 
are completely different for this 
new generation,” adds Ms Kocher. 
“Climate change, migration, and 
wealth inequality are all the big 
issues of our time.” At Engie, 
which is nearly 30 per cent state-
owned, she is leading a push from 
conventional power into renew-
able energy.

This is in keeping with the 
agenda of Mr Macron, who had 
made the environment an impor-
tant part of his political identity. 
His environment minister is a for-
mer green activist who wants to 
stop the sale of petrol and diesel 
cars in France by 2040.

Generational shifts

The changing of the guard at 
publicly traded CAC40 compa-
nies is being mirrored in many of 
the family-owned corporate busi-
nesses in France. While typically 
preordained, these generational 
shifts nonetheless add to the 
broader sense of change. Vincent 
Bolloré, whose family holding 
company Bolloré Group is the 
controlling shareholder in Vi-
vendi, is lining up his son Yannick 
to succeed him as head of the 
media company. In 2015 Alex-
andre Ricard became chairman 
and chief executive of Pernod 
Ricard, the distiller founded by 
his grandfather, while in Febru-
ary Jacques Saadé announced he 
was retiring and named his son 
Rodolphe Saadé as chief execu-
tive of the family’s shipping firm, 
CMA CGM Group.

“There’s a clear need for busi-

Business - The new French wave
HARRIET AGNEW & MICHAEL STOTHARD

Emmanuel Macron
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Heard ON THE Street 

Cleared Ministers 
to wait a bit more…
I

t is almost two months 
w h e n  t h e  S e nat e 
cleared two nomi-
nees for ministerial 
positions submitted 

by the Presidency to replace 
two vacant positions in the 
cabinet. Stephen Ocheni 
and Suleiman Hassan were 
both cleared by the Senate 
on May 3, few days before 
President Buhari embarked 
on his second medical vaca-
tion for the year.

Ocheni, from Kogi State 
was nominated to replace 
late James Ocholi, former 
Minister of State for Labour 
and Employment while 
Hassan, from Gombe State 
is to replace Amina Moham-
med, former Minister of 
Environment, who left the 
government to work with 
the United Nations.

 As it is currently both 
Kogi and Gombe States 
have no representatives in 
the federal cabinet, which is 
against the provisions of the 
1999 constitution according 
to the legal people.

 Initial expectation was 
that President Buhari will 
return on time to swear in 
the two new Ministers but 
more than 60 days after, 
the President is still on his 
medication vacation with 
no definite date of when he 
will return.

There was also the expec-
tation that Acting President 
Yemi Osinbajo will swear 
in the two ministers in the 
absence of his boss but that 
has also not happened.

 Not even a one-week 
ultimatum given by the 
members of the House of 
Representatives on July 11 
for the Acting President to 

swear in the two ministers 
have changed anything. The 
two have remained “Minis-
ters in Waiting” and remain 
unsure when the waiting 
will end.

 But sources are have 
told “Heard on the Street” 
that the Ministers will wait 
longer going by the view 
in the Presidency that the 
cabinet is already too large 
as it is.

 There is a general feel-
ing that one Minister with 

swear in the new ministers 
despite the intense pres-
sure being placed on him 
to do so.

But those in the know, 
say that the Acting Presi-
dent will not be able to 
hold out for too long as the 
constitution requires that 
every state be represented 
in the cabinet and so he may 
be violating the constitu-
tion by keeping Kogi and 
Gombe unrepresented in 
the cabinet.

the aid of the permanent 
secretary is enough to man-
age a ministry and therefore 
there is no need for a sec-
ond minister where it can 
be avoided. Most deputy 
ministers, our tell sources 
us, have no real jobs ex-
cept those assigned to 
them by their substantive 
ministers and most of the 
time this is minimal.

With this in mind, the 
Acting President is said 
not to be in a hurry to 

Streaming is now es-
tablished as the most 
prevalent and signifi-
cant format  in  the  

modern  music  industry,   
fuelling  growth  in  almost  all  
major   markets  and  starting  
to  unlock  the  phenomenal  
potential  within  developing  
territories.

Physical sales remain sig-
nificant in   certain  coun-
tries  and   for certain artists, 
and  the  vinyl  revival  has   
been a headline grabber,  
but  streaming  is   the growth 
driver that is  revolutionising  
the   business.

 By the end of 2016,  IFPI  
estimates  that   the  number  
of  paid   subscription ac-
counts  reached   97   million    
worldwide.  With  the  rapid  
growth  of  family  plans,  
where  several members of 
the same household can  

How streaming is growing 
the global music market

share a family subscription, 
IFPI estimates  that there 
were approximately 112 mil-
lion  users  worldwide  of  
these  97  million  paid sub-
scription accounts.

 Record companies, how-
ever, see this as encouraging, 
but just part of a much longer  
journey.  The definition  of  
what  consti tutes the main-
stream market is also shift-
ing,  due  to  factors  such  as  
more  flexible   pricing, and 
technology such as voice 
control  that  could  place  
streaming at the heart  of 
the home and in-car music 
experience.

Sony Music’s President,  
Global  Digital  Business  &  
US  Sales,  Dennis  Kooker,  
says:   “When  we  look  back,  
2016  may  have  been  a   tip-
ping   point   for   streaming  
and,  most  importantly,  for  
paid  subscription  streaming.   
A   year   ago   we   listed driv-
ing paid subscription  as  the  
number  one  priority,  so  that 
has been a positive develop-
ment and a lot of hard work 
went into that.

“So,  there  has  been  good  
news,  but  I  think  some  
people  might  over-read  that,  
they  might  think,  problem  
solved,  every- thing is going 
to be great. The truth is, we  
cannot be complacent.”

 Universal Music’s EVP, 
Digital Strategy,Michael  
Nash,  says:  “My  perspec-
tive  on  100 million is, that’s 
great, it sounds really great, it 
feels really great and it’s defi-

It is no longer news 
that these are not the 
best times for Nige-
rian banks. Sources in 

the banking industry have 
told “Heard on the Street” 
of how many smaller banks 
are under intense liquidity 
pressure due to the con-
stant mop up activities of 
the Central Bank of Nigeria 
(CBN). Inter-Bank trading 
is said to have almost col-
lapsed.

But there was even more 
evidence of more trouble 
during the week, when 
news filtered in that one 
of the smaller banks have 
had its financial statement 
qualified by its auditors 
and its going concern sta-

to four. Outlier banks are 
banks seen not to meet 
the strict criteria of being 
classified as healthy even 
though they may not be 
distressed yet.

 Sources in the industry 
have however told “Heard 
on the Street” that there is 
no cause for excessive con-
cern since most of the out-
lier banks are not “systemi-
cally important banks” and 
therefore even if they fail, 
the impact on the bank-
ing industry can easily be 
contained by the CBN. The 
challenge for the apex bank 
is to ensure that none of 
the systemically important 
banks catches the distress 
bug in the industry.

tus queried. But more wor-
risome was the fact that the 
said bank has not made 
known to the public the 
fact that its financial state-
ments have been qualified. 
This raised questions on if 
the bank was trying to de-
ceive investors since it is a 
listed entity.

However, the news con-
firmed the fears that clouds 
of distress may be hanging 

over some banks and that 
the apex bank needs to 
move to ensure that some 
of the banks do not go 
under.

At the last monetary 
police committee meeting 
of the CBN, a member has 
complained of the weak-
ening health of Nigerian 
banks disclosing that the 
number of outlier banks 
have increased from three 

The clouds hanging over the financial sector

Acting President Yemi Osinbajo

nitely an expression of a very 
significant development. But 
if we breathe a sigh of relief  
and feel that we have arrived 
somewhere,  we  would  be  
completely  misreading  the  
landscape.

“This  is  not  simply  an-
other  format  transition,  it  
is  a  fundamental  trans-
formation that is changing 
everything about the busi-
ness. To raise the Mission 
Accomplished  banner  would  
be  the  worst  mistake we 
could make.”

Comp etition driving 
growth

One key factor driving 
growth is increased compe-
tition.  Spotify  remains  the  
global  leader in streaming 
and Apple Music has made  
huge  progress  since  its  
launch  in 2015.  

In  China,  Tencent  Music  

Entertainment,  owner  of  the  
country’s  leading stream-
ing services, QQ Music, Ku-
gou and Kuwo, is seeing its 
paid subscriber numbers  
soar.  Amazon,  meanwhile,  
launched Amazon  Music  
Unlimited,  while  Pandora  
announced  plans  for  an  
on-demand  service  (which  
it  has  now  launched)  and  
iHeart introduced beta ver-
sions of iHeart-Radio  Plus  
(US $4.99,  enhanced  ad-free  
radio listening) and iHeartRa-
dio All Access (US $9.99, radio 
+ full streaming service).

Alongside that, record 
companies reached licensing 
agreements with Soundcloud 
and many other smaller ser-
vices.

Warner  Music’s  Chief  
Digital  Officer  & EVP Busi-
ness Development, Ole Ober-
mann, says: “The market 
will develop so that there 
are  a  handful  of  global  
services.  The  good  news is 
that they’re all trying to dif-
ferentiate themselves. If we 
want to attract hundreds  of  
millions  of  people  to  paying  
services,  we  must  recognise  
that  music  fans  will have 
different preferences for how 
they engage  with  music.  The  
ideal  scenario  for  market  
development  is  that  these  
global  services all take a dif-
ferent approach and appeal 
to different music fans.”

Outlier banks are banks seen not to meet 
the strict criteria of being classified as 

healthy even though they may not 
be distressed yet.

Source: Global Music Report 
2017

http://www.ifpi.org/down-
loads/GMR2017.pdf


