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xi

as the so- called rational optimists tell us, the world is now in the best place in terms of material 
elements, and we live in a more luminous era compared to any previous time of humanity.1 how-
ever, at the same time, unexpected challenges and risks present themselves, and many of these new 
challenges are related to the flow of information. up until the time of galileo, it was believed that 
the universe was filled with a subtle fluid called “ether,” which was responsible for the movement 
of all things. in a certain sense, the small- and large- scale dissemination of information (e.g., from 
our genetic code to “big data”) has been transformed into a modern- day ether. This so- called 
“fifth element” has been described in both Western medieval and eastern cosmologies as supple-
menting the four basic elements: earth, water, fire, and air.

The Routledge Handbook of Positive Communication, which has been brilliantly edited by José 
antonio muñiz- velázquez and Cristina m. Pulido, precisely captures some of the effects of this 
new fifth element; however, the book’s contributors uniquely perceive this element by elucidating 
the positive effects of communication. While apocalyptic messages concerning the development 
of technology and communication are as commonplace, it is rare to find an academically sound 
view about the positive aspects of these new developments. The aim of this book is not to pro-
pose a naively positive vision by offering a sweetened “disneyfied” vision but rather to comple-
ment our outlook with a perspective that also considers the positive aspects of communication. 
This work arrives timely to offer an excellent complementary understanding that is led by a long 
list of reputable academics.

in 1966, american psychologist earl Carlson published a nearly unknown article titled “The 
affective tone of psychology.”2 Carlson had the fortunate idea to analyze how thematic contents 
and emotional terms changed in university psychology manuals that were published in the 
united states from 1875 to 1961 (approximately 100 years). he found that, from the beginning, 
there was a linear rise in the coverage of issues related to human suffering (e.g., stress, depres-
sion, anxiety, and anger) and a decrease in the coverage of themes related to positive emotions 
(e.g., happiness, love, passion). This unbalanced view toward negative emotions was taught for at 
least one hundred years to psychology students, and a similar view likely occurred within other 
disciplines of the social sciences. fortunately, since the late 1990s, the emergence of the positive 
psychology movement has been effectively contributing to reverse or at least correct the negative 
bias that was initially described by Carlson. understanding the positive aspects of human inter-
actions is equally as important as analyzing the negative side in understanding human nature. 

PRefaCe
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The historic imbalance in representing the good and bad aspects of human nature in academic 
psychology has been notorious even to this day.

Communication is not merely the aseptic exchange of information between a sender and 
receiver. norbert Wiener (1942), the great pioneer of computational theories of communi-
cation, said that cybernetic systems were teleological systems. That is, their operation can be 
described as being oriented to an end that is programmed by humans, as in the case of language 
with machines. Wiener’s ends- oriented idea, which was initially developed to understand man- 
machine communication, seems essential to understand communication between humans. in 
addition to tangible effects, as noted in the title of this book, all communication involves an 
intention, desire, and ultimate function. furthermore, understanding these aspects, apart from 
the more instrumental elements analyzed by communication experts, is essential. undoubtedly, 
positive psychology can potentially offer a useful theoretical framework to analyze the functional 
and teleological aspects of communication. This academic approach to the study of positive func-
tioning makes it possible to identify not only the aspects related to enjoyment (e.g., from essential 
mother- child communication to the entertaining elements of mass media) but also the subtler 
aspects related to growth and personal development. all of these aspects are amply approached 
in this opportune book.

The structure of this book is personally satisfying in that the authors dedicate space to reflect 
on the ethical aspects related to communication. naturally, communication aimed at increasing 
well- being (i.e., hedonic or eudaimonic) without attending to a moral commitment to respect 
dignity, foster critical thinking, and care for the common good, would be morally abject. This 
phenomenon obviously occurs in totalitarian political systems as well as in domesticated democ-
racies; additionally, it occurs in the economistic practices of social communication firms that 
are focused on modern appearance and is shaped by purely commercial interests. These delicate 
and exciting aspects of communication have only recently been studied in academia. one senses 
growing tensions between free information versus economic interests, the human desire to com-
municate versus the spurious incentive of that desire, and the increasingly blurred discernment 
between truth and reality. We are witnessing an epic change in which human consciousness 
begins to become configured with never- before- known parameters that are characterized by 
having almost instantaneous access to information without geographical limits and a growing 
sense of belonging to a common humanity. We live in a hyper- communicated world in which we 
have to fight to make communication more effective but also truer and more subject to human 
values. This is the framework within which positive communication can be understood, and in 
this sense, this book is a pioneering work that is sure to elucidate both known and unknown 
domains.

Without a doubt, this book arose from the editor’s and author’s deep desire to communicate; 
furthermore, their desire is adorned with commendable optimism and deeply ethical apprecia-
tion. The prevailing message throughout this book is that there is an ethical requirement to pro-
mote communication that helps us become better people. This meliorism is based not on a naïve 
assumption but on the solid support provided by positive psychology and modern information 
science. it is possible to create a better world, and communication is a powerful tool to do so. 
one cannot be distant or cynical about these issues, and the authors are not.

despite the international nature of this book, a local reflection can be made given that this 
issue has a more universal scope. dreaming of a better life and society does not seem very typical 
of the hispanic character. lord byron said that spain had had the misfortune to have as a literary 
myth the shadow of don Quixote, a dreamer whom everyone mocks merely for dreaming and 
fighting admirably to achieve his dreams. according to the english poet, that mockery toward 
those who dream has shaped a national character given to daydreaming, fear of social punish-
ment, and avoidance of the corresponding planning that allows those dreams to become reality. 
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fortunately, this book escapes this literary fatum and is a book of dreamers who, with the best 
conceptual tools in their hands, intend to contribute to the psychological science and practice 
reflected in achieving the aristotelian wish for the best and most virtuous life possible.

i have probably exceeded the space granted by the generosity of the editors. a well- meaning 
reader might think that talking about positive communication is redundant; however, in a world 
filled with an abundance of noise and fury, to critically raise the positive aspects of communica-
tion requires both academic value and ethical impulse. This pioneering book accomplishes this 
task with a vengeance.

Carmelo vázquez 
Professor of Psychopathology 

Complutense university of madrid 
President, international Positive Psychology association (2013–15)

Notes

1 Pinker, s. (2018). Enlightenment now: The case for reason, science, humanism, and progress. london, uk: 
Penguin.

2 Carlson, e. R. (1966). The affective tone of psychology. The Journal of General Psychology, 75(1), 65–78.
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We would like to express our most sincere gratitude to all the people who have dreamed that 
this book was possible, as well as necessary, and have consequently worked to make it a reality. 
Thank you, therefore, to each and every one of the authors of the insightful texts that make up 
this volume, for their valued time and good work. in particular, we would like to thank Carmelo 
vázquez; first, for his generous words in his preface to this volume. second, and more important, 
because he has been, is and will always be a source of inspiration, not only from a scientific and 
academic point of view, but also as an ethical and human bulwark.

This volume is rooted in the Conference of Positive Communication held in 2016 at the 
seville headquarters of universidad loyola andalucía. for this conference and for this volume to 
become a reality, we always counted on the enthusiastic support of our vice- rector for research, 
Carlos garcía alonso. To him, and to all the participants in that exciting conference, including 
our students who volunteered in its organization, we want to show our profound gratitude.

Thanks also, naturally, to Routledge publishing house, which supported this project from the 
beginning. We would like to express our appreciation especially to felisa salvago keyes, who, 
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addition, special thanks to Christina kowalski, who has provided us with precious assistance in 
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We cannot fail to extend our recognition to each and every one of the teachers and mentors 
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the ancient greece; fortunately, the list would be virtually infinite.

finally, we want to thank you, the reader of these words. if you continue reading the book 
you have in your hands, we guarantee that when you finish it, you will be convinced that com-
munication, in all its human dimensions, makes it possible, despite the ups and downs, to create a 
better world. in this sense, there is still so much work to do: our task has only begun.

José antonio muñiz- velázquez and Cristina m. Pulido 
seville and barcelona (spain) 

april 2018
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