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Vital NAB-NBA Public

Affairs Survey Underway
Your Nebraska Broadcasters Asso

ciation, in cooperation with the Na
tional Association of Broadcasters, is

well underway with a survey of NBA
broadcast members on public affairs
activities in their communities.

This survey is part of a program to
help the radio and television industry
get credit from listeners, viewers, and
public officials for the vast inventory
and off-air initiatives devoted to serv-

NBA on the Web! State Senators To Be

Feted at Reception!

NBA To salute our state legislators and
to celebrate the “timely” media of
broadcasting, your NBA has planned a
special legislative reception Monday,
January 26, 1998. The reception will
be held at the Burnham-Yates Confer-

ence Center, Comhusker Hotel, 5-7

p.m./ ing the public.
As Washington reviews” how

broadcasters are meeting their public
service obligations, NAB wants to
compile information that will tell the
true story of Just how well radio and
TV stations serve their communities.

The reception will include cock
tails, hors d’ouevres, and music. Inwww.NE-BA.Qrg

That’s the new address on the

Internet for the Nebraska Broadcasters

Association.

Yes, now your association is on the
net. Although still under construction,
the site lists broadcast and associate

members, along with officers and di
rectors. It includes past presidents and
Hall of Fame members. Also shown is

a review of association activities.

In the future, the site will offer job
listings both help wanted and positions
wanted. This is in the planning stage
and is being coordinated by NBA Vice
President Julie Gade.

The NBA web site is being de
signed and maintained by Dave Biondi,
Broadcast Net in Houston, Texas. Our
thanks to Dave for all his service in

developing and overseeing the NBA’s
home page.

In the future, in addition to an ex

panded page will be an E-mail address.
Through the years, the NBA’s page

is expected to become an important
means of communication with mem

bers as well as being of service to our
allies and the general public.

keeping with the theme of “time,” a
contest will be held with prizes. There
will also be a timely gift for the guests.

Formal invitations will be sent in

January. Please circle your calendars
and plan to attend.

The program is important and de
pends on every NBA broadcast mem
ber’s participation. The information
received in this survey is vital to telling
this story. Materials, some customized
using specific examples, will be devel
oped.

You, along with Congress, the
FCC, other public officials and local
communities will be hearing results of
this survey in 1998!

Lowest Unit Rate

Windows in 1998

for Nebraska
1998 NBA State

Legislative Reception

Monday, January 26,
1998, 5-7 p.m.

What:

When:
Primary Election
March 28—May 12

Burnham-Yates Con

ference Center, Corn-
husker Hotel, Lincoln

Where:
General Election

September 4—November 3
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Omaha, NE 68102
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VICE PRESIDENT

Julie Gade

Triathlon Broadcasting
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PAST PRESIDENT

Howard Shrier
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Omaha, NE 68132
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DIRECTORS

Dave Birnie
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308-872-5881
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KNEN

P.O. Box 937

Norfolk, NE 68702
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Journal Broadcast Group
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Omaha, NE 68137
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WOWT

3501 Farnam Street

Omaha, NE 68131
402-346-6666

Yes Yes

Yes YesYes
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Yes YesDave Dent Otradovsky
KVSH (AM)

126 West 3'^ Street

Valentine, NE 69201
(402) 376-2400

Shaun Schleif

KRGI AM-FM/KMMJ/KLRB
P.O. Box 4907

Grand Island, NE 68803
308-381-1430

Yes

Yes Yes Yes

Yes Yes Yes

Yes Yes

Yes Yes Yes

EXECUTIVE DIRECTOR

Richard Palmquist
If your station is airing any of these messages and is not listed here, please contact the
NBA office. Thank you!
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cast witnesses for the Robert Williams

execution set for December 2.

❖ Nebraska Broadcast History Project
continues with plea to all members to
promote acquisition of old broadcast
tapes, discs and film.
❖ Reviewed the Nebraska Broadcast

ers Association Foundation activity with
new fund-raising strategies being
planned.
❖ Recapped favorable response to the
1997 NBA convention and previewed
the 1998 meeting to be held at the Holi
day Inn in York, August 13-15.

Next Board meeting January 26,
1998, Cornhusker Hotel, Lincoln.

SellertisingBoard Briefs

Sellertising is the proper combina
tion of creative selling skills with the

best advertising techniques.
I have always believed that sales

people should use more advertising prin

ciples and advertising people should use
more selling principles. For example, in
selling there should be more emphasis
on targeting the market, offering benefits
and being creative, while in advertising,
there should be more emphasis on get
ting the prospect’s attention, telling a
story, and asking for the order.

It seems to me broadcast sales peo

ple should think in terms of marketing
communications in serving their clients.
There are six elements to be aware of:

sales, of course, is one; the others are

marketing, customer service, advertising,
public relations and internal communi
cation. What turns a peddler into a pro
fessional is the ability to consult with the
client in all of these areas. In other

words, helping or advising the client on
a customer service technique or a public
relations plan or an advertising idea.
Remember that advertising is only one

piece of a client’s marketing communi
cations.

Here are highlights of the NBA
Board of Directors meeting November
r‘. Hall of Fame Room, Avery Hall,
UNL campus, Lincoln:
❖ Accepted resignations of Don
Clonch and Chuck Jewell as directors.

❖ Welcomed Dave Dent, KVSH, Val

entine to fill the unexpired term of Don
Clonch.

❖ Reviewed committee assignments.
❖ Heard Drugs Are A Dead End cam
paign recap.
❖ Were notified that Oregon Broad
casters will trade judging with our Ak-
Sar-Ben awards.

❖ Reviewed Broadcast Executive Di

rectors Association meeting held in New
Orleans including the handling of “pirate
stations,” the legalities of sports book
and smoke shop advertising, the public
ity of member public service events in
newsletters, and the NAB Political Mar

keting Plan.
❖ Discussed the opening of the Leg
islative Liaison Committee State Chair

manship.
❖ Received update on NCSA cam
paigns.
❖ Reported that 61 stations in Ne
braska have applied in the NBA Alter
native Inspection Program.
❖ Approved purchase of computer and
access to Internet for NBA office.

❖ Approved a poll of members and
non-members on possibility of a legal
hotline.

❖ Heard report on priorities in Free
dom of Information Committee includ

ing an attempt to correct LB622 closing
juvenile hearings and records. Also re
viewed was the matter of shutting down
media access to motor vehicle and driv

ing records.
❖ Reported on a successful satellite
sales seminar October 15 and approved a
resolution showing appreciation to Dean
Will Norton, UNL College of Journalism
and Mass Communications for produc

ing and delivering the seminars via sat
ellite.

❖ Received report that Brad Stephens,
KETV, Omaha and Tracy Overstreet,
KRGI, Grand Island are official broad

Successful Satellite

Sales Seminar

The NBA co-sponsored a successful
satellite sales seminar October 15"’ for

members across Nebraska featuring
Sandy Johnston, Achieve! Marketing
and Sales Training, Ames, Iowa.

Co-sponsored by the Department of
Broadcasting, College of Journalism and
Mass Communications at UNL, 95 at

tendees were reported viewing the semi
nar at Scottsbluff, Grand Island—

Kearney, Norfolk, North Platte, Lincoln,
and Omaha. The seminar was also

available at many other locations in the
stateAnother seminar via satellite is

planned in the spring. Members are in
vited to submit ideas or requests for fu
ture seminars to the NBA office.

Thanks to Dean Will Norton and

the UNL College of Journalism and
Mass Communications for producing
and delivering these seminars!

In assisting a client with an adver
tising campaign keep in mind what I call
the nine steps to effective advertising:

1. Conduct the meeting
2. Set the objective
3. Define the market

4. Prepare the budget
5. Write the plan
6. Select the media

7. Develop the message
8. Evaluate the results

9. Plan the future.

It is important that all nine steps be taken
to best serve the client.

Another recommendation: Be alert

to the common errors in advertising and

help your client correct them:
Using the wrong message
Using the wrong media
Having too many objectives for the
advertising campaign
Advertising too infrequently
Changing campaigns too often or
not often enough
Not measuring effectiveness
Ineffective use of agencies.

Legal Hotline Survey

NBA broadcast members have re

ceived a survey asking if they want a
legal hotline for answers to questions on
political, promotion, advertising, or
other issues.

When the surveys are tabulated, a
decision will be made on whether to
offer this service.

That’s my one column course.
Good sellertising!

-Dick Palmquist
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“casino” could be included in the ad if it

was part of the legal name of the estab
lishment, as long as the gambling activi
ties were not advertised. Apparently,
since the anti-tobacco ads specifically
prohibit advertising cigarettes, even the
mention of the word as part of a busi
ness’ name is seen as a prohibited ciga
rette ad which could trigger an action.
While there may be some arguments that
the DOJ position is overly broad, sta
tions should think carefully about de
ciding to take the risk and run ads for
establishments which have the word

cigarette in their name, as there are US
Attorneys in every state who could hear
the ad and decide to take action in ac

cord with the informal interpretation
recently given by the Washington office
of the DOJ.

Q: What CAN we advertise?
A: An advertisement that makes no

mention of cigarettes, little cigars, or
chewing tobacco does not violate the
statute,

associated with smoking, such as cigar
humidors, rolling paper, and pipes can
be advertised. Even specific brands of
cigars and pipe tobacco can be men
tioned in an advertisement. However,

broadcasters should be aware that there

are currently moves afoot in Washington
to further regulate all tobacco products,
and some officials who have claimed

that other regulations, such as those re
garding deceptive advertising practices
enforced by the Federal Trade Commis
sion, already prohibit tobacco advertis
ing that does not disclose health risks. In
deciding whether to run any tobacco ad,
you should take these issues into account
as widespread advertising of tobacco
products could lead to a more vigorous
review of the current legal restrictions,
just as hard liquor ads have recently put
the spotlight on all alcohol advertising.

David D. Oxenford and Ann Scho
field, Fisher Wayland Cooper
Leader &. Zaragoza, L.L.P.

Therefore, paraphernalia

New “Drugs Are A
Dead End” Kicks Off

Tobacco Advertising

Q & A
“Drug Abuse is Everyone’s Problem

.  . .Sobriety is Everyone’s Responsibil
ity.” That’s the theme of the new NBA-
sponsored Drugs Are A Dead End cam
paign. An underlying theme is underage
alcohol use and the reality that if a minor
obtains alcohol, an adult facilitated in

some way.

Prevention spots focus on adult re
sponses when asked by a minor to sup
ply them with alcohol. Also emphasized
is the very real potential for alcohol poi
soning ... a very topical subject ... and
points out every adult’s responsibility to
keep minors away from alcohol.

Intervention/Treatment spots look at
work place substance abuse, again fo
cusing on the theme of sobriety being
everyone’s responsibility. The abuser
may be our mechanic, child care worker
or even co-worker.

Law enforcement spots “re-enact” a
true story from the files of the Nebraska
State Patrol” ... an attempt-to-buy expe
rience to emphasize that buying alcohol
for minors isn’t doing them a favor.

KOLN-TV and KLIN Radio pro
vided the production for the new series.

Also in the process is a Spanish ver
sion of the intervention message for ra
dio. Shaun Schleif has agreed to help
with production, and will provide a dub
to any station which would like one.

Coordinator of the NBA Drugs Are
A Dead End campaign is Karen Walklin.

One of the often-asked questions is
“can we advertise shops that sell to
bacco?'

broadcast members, we offer the fol

lowing Q&A;

As a service to our NBA

Q: May we advertise smoke shops?

A: Generally, yes. There is no prohibi
tion against advertising smoke shops;
however, each individual commercial

must be scrutinized for content that may
be prohibited. It is not the FCC that has
primary enforcement responsibility for
enforcing the laws relating to tobacco
advertising, but instead this area is po
liced by the Department of Justice (the
“DOJ”). The DOJ makes its decisions as
to whether to seek penalties for such ads
on a case by case basis, and it does not

publish formal rules or guidelines for
broadcasters to follow.

Q; Is a smoke shop that has the word
‘cigarette’ in its name prohibited from
advertising on a broadcast station?
A: Yes, according to an informal
opinion from the DOJ. If the word
“cigarette” is included in the name of the

shop, as in “Joe’s Cigarette and Smoke
Shop,” the advertisement will be subject
to enforcement action by the Department
of Justice. Any mention of the word
“cigarette” in the name of the advertiser
will qualify as prohibited cigarette spon
sorship. This is true even if the ad has
nothing to do with smoking related
products. A company named “Joe’s
Cigarette and Convenience Store” could
not advertise its weekly milk special on
broadcast radio or television because the

word “cigarette” is in its name. The
DOJ is taking a different approach than
the FCC takes in connection with casino

gambling advertising, where the word

err
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