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The 73''* Annual Nebraska some of you have seen Taz at
past RAB Sales Management
Conferences. He was formerly
VP/GM at KTAR and K-Lite in

Phoenix and has a long history
working in radio and television in
St. Louis, Miami, Cincinnati and

Kansas City, to name a few. He’ll
be addressing areas of major
change in our industry and will
show attendees how to spend
time managing better, planning
and going after bigger dollar

sales, as well as how to find good
salespeople, where to find them
and how to keep them. His
management session promises to
be fun as well.

The Annual Meeting will also be
held on Thursday at 4pm prior to
the Hall of Fame banquet that
evening.

This year's inductees include Eric
Brown, General Manager of Rural
Nebraska Radio, (KRVN AM/FM,

Broadcasters Association state

convention returns to Lincoln's

Cornhusker Marriott Hotel, August
10 & 11,2006. Your convention
committee has been hard at work

to put together a tighter format for
this year's convention, and will
feature great sessions for our
members.

The golf outing will not be held
this year. However, golfers who
would like to play will be able to

legal sessions. Jim Taszarek will
present a half-day seminar of
sales training focusing on how to
create significant, surprising
revenue and will show how

stations can easily sell on the web
for excellent money, in both the

smaller as well as larger markets.

do so on Wednesday, August 9 at
Yankee Hill Golf Club starting at
Noon. An informal reception, for
attendees who arrive in Lincoln on

that day, will follow the golfing at
the Cornhusker Marriott.

This year, Thursday is
‘Management Day” with a single
day-long session on Management

David Burke

Additionally, David Burke, Presi
dent of Burke Media Marketing,
Inc. will show you how to better
sell more car dealer business.

We saw David’s presentation last
year at the Missouri Broadcasters
Association and he is dynamite!
For most stations, automotive is

Jint Tuszarek

and Sales Management with
noted trainer Jim “Taz’

Taszarek, from TazMedia, Inc,

Scottsdale, AZ. Taz has a long
history of providing seminars
consulting, new revenue and man- Lexington) as well as veteran

Lincoln broadcaster. Don Gill.

Friday will be packed with
sessions on sales, news, and

agement to radio and television
groups, and was a featured
presenter this past April at the (Continued on Page 5)
NAB in Las Vegas. Perhaps

KEZO MORNING DUO HONORED AT OMAHA
PRESS CLUB

1

hM; morning person

alities, Todd Brandt
i  and Mike Tyler, were
honored on May 19, as

I  the 106^^ Face on the

Barroom Floor. They Would you buy spots from this
guy? See Page 8 for more!

(Continued on Page 2)
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by Roger MoodyI !

NBA Cameras in the Courtroom. Thank you Larry for your
dedication to the NBA.

2006 is shaping up to be a very big political year
in Nebraska. It is important for us broadcasters to cover

the political candidates and their campaigns in a fair and
unbiased fashion over the next six months. The one com

ment we all hear from our elected officials is that they

never see or hear any good news during our newscasts,
like the newscasts are the only areas on our air that exist.

They also want us to cover each and every one of their
campaign stops, which we all know is impractical and
impossible. However, I would urge our member stations
to set aside some additional time this fall for a candidate

forum or profile of each candidate in the gubernatorial,
house and senate races. As little as five minutes for each

candidate to layout their position on any topic they choose

would go along way in showing our elected officials that

we are responsible community citizens and using the
public airways in the public interest. If the majority of our

stations did that we could compile a report to take to our

state representatives and on to the NAB.

Again, it has been a great experience serving as
your chairman. Thank you for your support and keep up
the great work of local broadcasting in Nebraska.

They say time flies when you’re having fun and since this
is my last column as your chairman 1 would like to say
thank you and I have to say it has been fun these past six
months heading up the NBA. Lobbying congress for DTV
and satellite radio legislation, twice, meeting fellow broad
casters from across the state whose paths I never would
have crossed otherwise, has made it fun and very

rewarding to serve as your chairman this past year.

In comparison to a lot of broadcasters in Ne
braska I am just a baby to this business, however  I want to

put the spotlight on a real broadcast veteran and huge
asset to this organization... Dr. Larry Walklin, the NBA’s

Hall of Fame Chairperson, Freedom of Information Co-
Chair, Media of Nebraska member and friend of the NBA
board, who means so much to this organization. Larry has

contributed much time and energy to enhance the image
of the Nebraska Broadcasters in the Journalism School at

the University and in the Media of Nebraska organization.
He is also a virtual encyclopedia on past Broadcaster’s
Hall of Fame winners and nominees. His history project of

recording pioneers of Nebraska broadcasting so their
stories will live on for generations is also worthy of great
praise. He recently handled the intricate and complicated
media pool coverage of the Hergert impeachment trial at

the Supreme Court as a part of his chairmanship of the

Todd 'n Tyler (Con't. from Page 1)

Other roasters included Dr. Ed

Dominguez, a frequent
contributor to the program

regarding health issues and
nationally-known standup
comedian, and Pawnee City
native, Larry the Cable Guy.

Jim Horan, faces artist for
many of the inductees at the
Press Club, unveiled the faces
picture and gave a description
about the details of the

rendering.

A standing room only crowd
attended the fun event. The

caricature of Todd'nTyler will
remain on the barroom floor

until the next face is unveiled.

They join a long line of newsmak- morning sports commentator,
host of his own sports show on
Big Sports 590, and Sports
Director at KMTV, Travis
Justice served as the Emcee.

Roasters included Senior Vice

President for Television and

Radio Operations, Journal Broad
cast Group-Omaha, Steve
Wexler. Wexler brought along

a PowerPoint presentation and
proceeded to tell the "inside
information" regarding the
morning duo, which made for
several hilarious moments.

Wexler also demonstrated on the

PowerPoint, how many rating
books that Todd 'n Tyler have
dominated in their thirteen year
run at KEZO.

ers recognized by the Omaha
Press Club since 1971.

As is tradition, a roast accompa

nies the unveiling of the caricature
drawing of the faces. Fellow KEZO

MODULATOR
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RAB Conducts Sales Academy at UHL
The Radio Advertising Bureau held
their RAB Academy Sales Founda
tions Program from May 3-5 at
Andersen Hall at the College of
Journalism and Mass

Communications.

The trainers for the

sessions were RAB’s

Mike Mahone and

John Potter, who

recently conducted a
similar course in

Lincoln in February.
UNL Alumni , RAB
CEO, and NBA Hall of

Famer Gary Fries
made this program
available to UNL

students at a

discounted rate.

Broadcast Pioneer

and fellow NBA Hall

of Famer, Dick
Chapin also provided
underwriting the
remainder of the tuition for those

fourteen UNL students who attended

the three-day training session. Addi
tionally three sales representatives
who are already working in the
industry attended the training
session. Those tuitions were

partially underwritten by a $250 per
person NBA scholarship.

UNL School of Journalism and Mass

Communication students who partici
pated in the RAB Sales Foundations
Program included, Karla Baumert,
Ryan Bennett, April Duncza,

said that this was a spectacular
seminar for those students.

“We are very indebted to Dick
Chapin and Gary Fries for

making this happen at the
RAB and to the NBA for

making such a strong
commitment to this

program.”

This seminar demon

strates a new level of

commitment from the

College to provide more
sales-oriented courses.

Dean Norton noted that

since 1990, he had been
evaluating the sales
emphasis at the college.
For decades only two
sales courses have been

offered, a newspaper

advertising course and a
broadcasting sales course.
Neither course enabled

students to develop sales exper
tise. “ While both courses still

exist, faculty is currently revis
ing their syllabi to offer more
actual sales assignments rather
than sitting and listening to
salespeople talk about selling,”
said Norton. Under the new

direction however, both courses

will be part of the sales

Nicholas Graves, Heidi Heusman,
Mike Kuhl, Erica Schumacher,
Jeralee Shotkowski, and Ashley
Warren all of Lincoln as well as Bob

Clemens of Omaha, Derek Exline
from Adel, Iowa, Elise Korte, Leigh,
Daniel Leifeld from Petersberg and
Hannah Peterson from Ceresco.

Will Norton, Dean of the College of
Journalism and Mass Communications

Cant'd on page 10

the

Ward Jacobson, morning personality on KFOR, Lincoln has accepted a position with Minnesota Public Radio
and American Media in St. Paul, MN. He worked at KFOR since 1985 and co-hosted mornings with Cathy

Blythe since August, 2001. He and Blythe received the prestigious Marconi Award as Small Market National
Personalities of the Year. He will host the Classical 24 series distributed on APM and MPR. Long time KFOR

News Director, Dale Johnson replaces Jacobson and Jeff Motz also joins the morning show.

Broadcast House Operations Manager and KBBK Program Director J. Pat Miller moves up 1-80 to become the
Program Director at Journal's KSRZ (Star 104.5 FM), Omaha. KFOE Program Director Steve Albertsonnew

has been named as Miller's replacement.

Pages
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In tin News
KMMJ SOLD TO MISSION NEBRASKA

Mission Nebraska (Ron Brown formerly coach of the
Nebraska Cornhuskers) owner of 95.7 KROA, "The
Bridge FM" is purchasing KMMJ, 750 AM to expand its
programming. KROA programs Christian Music and
programming. This will give the station a similar out
let on the AM side of the dial. KMMJ, currently owned

by GI Family Radio, Grand Island, and is one of
Nebraska's oldest radio stations, having started broad
casting in November 1925. GI Family Radio is s
pinning off KMMJ to make room for their new station,
KKJK, 103.1 FM, which recently signed on with a rock
format.

KBBN FM MOVES DOWN THE DIAL

KBBN, Broken Bow, has moved from 98.3 to 95.3,
making way for KRKU/98.5 to move from McCook to
Maxwell, near North Platte. KBBN moved to a tower
west of Broken Bow and increased antenna height

from 95m to 175m, but remains at 25kW of power.

SWAGGART PICKS UP THREE CP'S IN NEBRASKA

American Family Association is selling four construc
tion permits to Jimmy Swaggart's Family Worship
Center Church, Inc for $1 million. Stations in
clude; WFFC/Panama City, FL; KNBE/Beatrice, NE;
KNFA/Grand Island, NE; and KNHA/Hastings, NE.

LEARFIELD BUYS WAITT FARM NETWORK

Learfield Communications has purchased the Waitt
Farm Network from NRG Media, reports USAGET, and
All Access.

Learfield owns the Brownfiled Network Ag Radio
Network, but will operate the Waitt Network as a
separate entity using Brownfield resources.

DON’T FORGET TO NARK

YOUR CALENDAR!!!

NBA

AUGUST lOTH & IITH!

ENTI

r

Highlights of the March 27 meeting of the NBA Board
of Directors held at the Ferguson Center in Lincoln.Board Briefs

decided that the President should commission an

audit as soon as Goracke & Associates were

familiar with the association’s books and had

adequate records from the prior CPA firm in order
to conduct the audit.

•  Financial Reports were presented for October,
November, December 2005 as well as January and
February of 2006, by Secretary-Treasurer Dennis
Brown. Brown also gave a report on the financial
condition of the NBA Foundation.

•  President Riemenschneider discussed the changes
in the way the NBA Awards of Excellence will be
handled this year, particularly in the News and
Sports Best area. The board once again approved
giving cash prizes for the Gold and Best in Category
awards.

•  President Riemenschneider informed the board

that he had decided to change the accountant that
handles the NBA financials, and had sent a termina

tion notice to the old accounting firm. There had
been a continuing problem with too many errors in
bookkeeping, slow payments of the bills and late
reports for many months. The new accountant is

Goracke & Associates, who will be taking over the
books as of April 1. The old firm, Jandrain CPA
would prepare their final report for March.

•  The change in CPA’s prompted the board to enter
the discussion about having an audit. The board

•  Karen Walkin, Drugs Are a Dead End Coordinator,
reported on her activities the past few months,
including a sub-grant update and new creative for
radio coming from the Radio Ranch.

(Con’t. on Page 16)
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Neel Your Direclors!

Karl BieberNBA Convention (Con’t. from Page 1)

the biggest advertising category, most
media reps don’t know nearly enough
about the car business. He’ll present a
fast-paced, Information-packed seminar
which will show you how to employ best-of-
breed strategies to help your dealers get
more Impact, sell more cars, and keep
renewing. He’ll give you the Inside
Information from dealers around the country
as to what works and what doesn’t. This

session is for seasoned sellers as well as

those who are new in media sales.

Many of those who attended the news
session at the 2004 convention asked that

Al Tompkins be brought back for another
all day session for News Directors and Re
porters....and we’ve got him back!

Al is from the prestigious Poynter Institute
in St. Petersburg, Florida. The winner of a
Peabody Award among other

Karl Bieber is a native North Platte, and

began his journey in broadcasting at
KNOP-TV while attending high school.
Bieber had a board shift on weekends

and ran studio camera for newscasts.

He also worked at KODY-AM as a

weekend on-air host and full-time

employee during the summer months.
In 1984, one day after graduating high
school he became a full-time employee
at KNOP, and a student a Mid-Plains
Community College. In 1989 Bieber
moved to Omaha to as a news reporter
fill-in anchor for WOWT. After five

years he moved on to become a news
director, serving in Sioux City (KCAU),
North Platte (KNOP), and back in
Omaha (KPTM). In 1996 Bieber joined
Governor Nelson's administration as

Director of Media Relations, a position
he held until Nelson's term ended in

1999. That same year he was hired by
Gold Circle Entertainment, which later
became Waitt Media. Bieber served an

interim role as General Manager of the
FOX affiliate in Ottumwa Iowa before

returning to Omaha to serve as Director
of Government Relations & Regulatory

Compliance for Waitt Media. He served
in that role until the downsizing and

merger of Waitt Media with NRG.
Bieber worked as Director of Marketing

for the Strategic Air & Space Museum
West of Omaha. Today he is enjoying

his position as Marketing and Communi
cations Specialist at Farm Credit
Services of America in Omaha.

Karl and his wife Heather have four

children Carl (6), Meredith (5), Grace
(3) and Steven (1) and reside in
Omaha. He has served as an Associate
Board Member since 2000.

Howard M. Weiss

Friday will also feature an all day Engineer
ing session, sponsored by SBE Chapter 74.
Some of the subjects to be discussed will
be HD radio. New Technology for Data
Transfer via LAN and much more. John

Sims from RF Specialties of Kansas is
putting together a great line up of speakers/
presenters for this year’s session.

The NBA is working on holding a Senatorial
debate between Senator Ben Nelson and

his Republican challenger, Pete Ricketts.

The convention will conclude on Friday

evening with the 2006 Awards of Excel
lence Banquet, which is sponsored once
again by ConAgra Food Foundation.

Please make plans to attend the state
convention this year. It promises to be one
you don’t want to miss. Registration
packets and more information will be
in the mail.

\

r

AI Tompkins

honors, Al will spend the day showing
attendees how to generate news with a
reduced newsroom staff, how to better use
the internet to find news stories and will

even conduct air check meetings.

Newspeople are encouraged to bring their
tapes to get the most out of the day. This
workshop will be great for reporters,
producers, newsroom managers and news
directors.

One of the most interesting sessions each
year for managers is the Legal Workshop.
This year, Washington attorney Howard M.
Weiss, from Fletcher Heald & Hildreth,
P.L.C. will be conducting this year’s legal
session and we hope to have a representa
tive from the FCC on hand as well.

r

NBA At Your

Fingertips!

Visit us online

at

www.ne-ba.org

Pages
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2006 LEGISLATIVE RECEPTION

SALUTES STATE SENATORS

Thirty Nebraska State Senators and their guests attended the NBA’s 2006 Legislative Recep
tion held at the Ferguson Center, near the State Capitol, on Monday, March 27. The venue

refreshing change for the Association, and the food and beverages prepared by
Chez Hay Catering set the tone for a great evening of food and fellowship.

NBA Chairman Roger Moody paid special tribute to the legislators for their dedication and
personal sacrifice in serving the people of Nebraska. He also thanked those members of
the Unicameral who were attending their last NBA reception as they are now term-limited.
Senators, broadcasters, associate NBA members and guests enjoyed the intimate, warm at
mosphere of the Ferguson Center. All senators were given a gift from the NBA, an AM/FM
radio in the form of a radio microphone.

was a

Page 6 MODULATOR
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Meet Your

Roger moved to Omaha and to WOW radio in sales in 1978,
and then to WOWT television, where he was promated to

local sales manager from 1986-1988. “Roger is one of those

rare individuals that has combined a charming personality
and a professional work ethic in our industry” said Don

Felton, General Sales Manager at WOWT. "He’s a gentle
man who is held in the highest regard and knows how to

work hard and play harder.” To give an example of
"playing harder”, Ruth Humpal, owner of MediaWorks
Advertising in Omaha, has pictures of Roger on her “Hall of

Shame.” While she speaks in superlatives about Roger's
professionalism, she mentions that over the years, Roger has
“claimed” to be Irish and has celebrated St. Patrick's Day
with "unusual verve and focus...and he ain’t Irish!”

Moody subsequently moved of KPTM, Fox 42, where he held

a variety of positions, regional, local and national, before

returning to Lincoln as General Sales Manager of KLKN TV ,

and eventually became Vice-President and General
Manager.

Roger has been active in the Omaha Federation of Adver
tising, serving as President in 1992, Governor of the four-

state Ninth District of the American Advertising

Roger Moody is the “can do it all”
type of broadcaster. He's been a

T • radio personality, a news director,
farm/agriculture reporter, has worked
in radio sales, in television sales, sales

management and as a general
manager. “From his early morning on
air-shift aft KFOR in Lincoln to his

present position as General Manager
at KLKN-TV, he has always exceed
expectation and has gained the
respect of his colleagues and
co-workers" says Dr. Larry Walklin, UNL
College of Journalism and Mass
Communications professor who has
had a long relationship with Moody.

A younger, more formal

Roger Moody
Roger Moody was born in Sedalia,
Missouri and graduated UNL in 1972.

While he was in college he worked as Farm Service Director
at KFOR. NBA Broadcast Pioneer and Hall of Famer, Dick

Chapin, who ran the Stuart Braadcast Group, including
KFOR, remembers that Moody was a “hard worker, very
focused on his job and is a real 'people person'." Roger's
General Manager at the time was Roger Larson. Roger says
that Moody "was competent from the start and did his job
with class.” Larson also says that "anybody who can't get
along with Roger needs to see a psychiatrist, because he is

a most cordial, likeable person, who is a real asset to our

industry.”

After college, he went to Grand Island and worked at KMMJ

AM for a year as a newsman/deejay. He then moved to
Casper, Wyoming in 1973 as News director. While there he

helped police chase down a bank robber in Casper by
pulling his car in front of him to slow him down. He didn't

know until the police had him on the ground that the robber
had a loaded gun! Roger moved back to Lincoln in 1976
back to KFOR. Claudia Martin, President/Partner at Red

stone Communications, said that Roger was hired at KFOR

as her replacement. She said, "we spent a week going to
breakfast, going to coffee, going to lunch, and squeezed in
a few client introduction meetings in between.” They were
friends from the very first day, and have remained friends for

more than 30 years. She said that she has always admired
Roger's ability to get every job done with his" unique
combination of brains and heart....and usually a laugh or
two thrown in as well.”

Fred Monick, who competed in Lincoln with Moody in the
mid-70’s at KLIN, said that they shared many accounts on
their respective lists. "The one thing that Moody could do
better than me, was to grow a mustache says Monick. Fred
said that Roger had a lot of integrity, and unlike himself,
Roger was a snappy dresser, and didn’t wear the “Herb
Tarlick plaid suits that were all the rage at that time.”

Roger yvith children Megan, Rebecca, Mark and Ryan.

Federation in 2001-2002, and was the winner of the

prestigious Silver Medal Award of the Omaha Federation of

Advertising in 2003 for his contributions to the advertising
industry. He is a current member of the Advertising
Federation of Lincoln and the Omaha Federation of

Advertising. He also serves on the Advisory Board of the
Salvation Army and Capital Humane Society and is a
member of the Lincoln Rotary 14 Club.

Roger has also served for many years on the NBA Board of
Directors, in addition to his current position as Chairman of
the Board.

Roger lives in Lincoln with his wife Mamie. They have four
children, Megan, Rebecca, Mark and Ryan.

Pages
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Convincing Clients to Do Radio Right With Peer Selling
by Jeffrey Hedquist

Ever try to convince clients to do
something on the air that's out of
their comfort zone, different from
what their competition is doing, just a
little bit adventurous? If you've been
mostly successful at this, stop reading
and call me immediately. If you've
had some challenges in this area,
here's an approach that may work.

I call it "peer selling." All the argu
ments an agency creative director,
writer, radio salesperson, production
director, or independent producer can
muster will not be nearly as powerful
as what their industry peers tell
them, directly or indirectly.

Playing them examples of what their
peers around the country are doing
can encourage them to take the
plunge and try a new approach to
their advertising. Success stories from

similar advertisers, spots from leaders
in their field, especially from those
comparable in size, location and

target demographics can go a long
way in breaking down the walls of
resistance to change.

Sources for peer selling examples
include the Radio Advertising Bureau,
award shows like the Radio Mercury
Awards, CLIO'S, etc., samples from
radio creative services, spots you've
recorded off the air. Collect 'em,
categorize 'em, use 'em.

Put together spot compilations for
various categories and make them
part of your selling arsenal. The
more you can get an advertiser to
step out and be different, the more
successful their radio can be.

Let 'em hear what their contemporar
ies are doing. Sometimes that's just

what they need to give themselves
'permission" to step out of the box. A
little peer pressure can go a long
way.

It was peers who convinced Jeffrey
Hedquist to start creating radio
commerciais. It is peers who can get
him to stop. Contact him at Hedquist
Productions, Inc. P.O. Box 1475 Fair-

fieid, lA 52556. Phone 641-472-6708,
Fax 641-472-7400, email
ieffrev&hedauist com or visit

httD://www. hedquist com for more

ideas and samples.

© 1997-2006 Hedquist Productions, Inc. All
rights reserved.

Two Broadcasters Honored at UNL
The University of Nebraska College of
Journalism and Mass Communications

held its annual Journalism Alumni

Awards of Excellence on April 7 at the
Wicks Alumni Center on the UNL

Campus.

Four Outstanding Alumni were honored
at the event. They included Outstanding
Advertising Alumnus Phil Johnson , the
Chief Operating Officer of Colle-McVoy,
a marketing and communications com
pany in Minneapolis; Outstanding New-
Editorial Almunus Rex Seline, managing
editor/news at the Fort Worth Star-

Telegram, and the winner of the Out
standing Service to the profession by a
Non-Alumnus was Jerry Huse, fourth
generation publisher of the Norfolk Daily
News.

The Outstanding Broadcasting Alumnus
was Dan Dillon, news director of KFDI-
FM and KFTI-AM in Wichita. The sta

tions are owned by Journal Broadcast
Group, owners of 7 radio stations and
KMTV, Channel 3, all in Omaha.

Dillon’s first radio jobs were at KLNG AM
in downtown Omaha and KYNN-AM. He

became News Director of KFDI in 1979.
Dillon and KFDI received an Edward R.

Murrow award for coverage of a
tornado that struck south of Wichita in

2004. The Kansas Association of

Broadcasters inducted Dillon into its

Broadcasters Hall of Fame in 2005. He

graduated from the School of Journal
ism at the University of Nebraska in
1974.

The Broadcast Pioneer Award was

retired from his full-time position.
Larson remained a consultant to KFOR

and his familiar voice returned to the

Lincoln airwaves in 2000 every Tues
day and Thursday when he voiced his
opinions on issues in his “Perspectives”
commentaries. He Joined KLIN AM in

January of 2006 and his editorials run
three times a day every Tuesday and
Thursday on the station.

Larson served as President of the

Nebraska Broadcasters Association in

1966 and again in 1972. He was
elected to the NBA Hall of Fame in

1966.

Born on a farm north of Wausa in 1925,

Larson attended the University of
Nebraska in 1947 and liked the city so
much he stayed. He has served on the
boards of more than 40 organizations in
Lincoln, often as president. In fact, his
community involvement has lead to
many awards and honors. He was the
first recipient of the Roger T. Larson
Community Builder Award, created in
his honor in 2002, and was named the
Chamber of Commerce’s Burnham

Yates Outstanding Citizen in Lincoln
Award in 2001.

Dick Chapin & Roger Larson

presented to Roger T. Larson, whose
40-year career began at KFOR Radio in
1953. He served as Vice-President and

was general manager of KFOR AM and
KFRX FMfrom 1959 to 1991, when he

Page 9
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Academy (cant’d from page 3)
ALTERNATIVE INSPECTION CERTIFICATES AWARDED

emphasis In the Advertising sequence. Another
course in the sales emphasis v/iU be a

supervised internship.

This spring, more students were enrolled in the
new sales course than have been attracted in

the past, with 25 students enrolled. At a
meeting held at Andersen Hall in January with
the NBA Executive Committee, Dean Norton

explained that a new Sales-oriented course.
Advertising 498: Media Sales and Promotion
was now being offered. The instructor for this
course is Roger Ludemann, from Tier One
Bank, who has a background in broadcasting.

Norton explains that it has been his goal at the
University of Nebraska, to offer a much
stronger emphasis to students who are inter
ested in sales.

The NBA is fully supporting this effort and has
donated a copy of the 26 Session Paul Weyland
E-lesson series as well as use of the AVI Quan

tum Sales Training system used by both
member Television and Radio Stations. The

NBA applauds and appreciates this new em
phasis in Sales at the UNL College of Journal
ism and Mass Communications.

KODY AM and KXNP FM, North

Platte; KSID AM and FM, Sidney;
KCOW AM/ KAAQ FM, Alliance;
KQSK FM, Chadron; KSDZ FM,
Gordon; KAWL AM and KTMX
FM, York; and KWSC FM, Wayne.
Television stations receive their DT

inspection at no additional charge,
as that portion of their inspection is
underwritten by the NBA.

Robert McKinney, Director of the
FCC Compliance and Information
Bureau in Kansas City, strongly

supports the Nebraska Alternative
Inspection Program and urges all
stations to participate.

Congratulations to all these
stations for passing their alterna
tive inspections.

Several NBA Member stations

have conducted their Alternative

Inspections this year and all have
passed, according to NBA Mock
Inspector, Tom Toenjes.

Toenjes recently toured the state,
inspecting several stations. More
stations are scheduled to be

inspected later on this summer.
All stations who have expiring
alternative inspection certificates
have been mailed reminders to fill

out the application and to apply to
have their stations Inspected.

Stations that have received new

inspection certificates in 2006
include: KLKN TV/DT, Lincoln;
KPTM TV/DT and KXVO TV/DT,

Omaha; KHAS TV/DT, Hastings;
KLIQ FM, Hastings; KROR FM
and KSYZ FM, Grand Island;

NBA Joins in Fiiing Joint Repiy Comments

they apply to digital television. The FCC has asked
for comments on "Joint Proposal of Industry and
Advocates on Reconsideration of Children's

Television Rules." We supported that aspect of the
Joint Proposal that will provide networks and their
affiliates with more compliance flexibility where
sporting event run over. We also supported the
position of an alliance of licensees of over 85
felevision stations which have urged the
Commission either to eliminate the so-called

"Multicast Core Programming Quota” for digital
channels, as unnecessary, or in the alternative, to
exempt from fhe Quota those digital streams that
include educational, information and/or public

affairs confent. We also supported the position of
fhe Ad Council thaf PSA's, which may confain
internal links to commercial contents, should still be

eligible as noncommercial announcements not
withstanding the Children’s Television commercial
limitations. Finally the NBA supported the NAB's
request that PSA’s be exempted from fhe host
selling rule, the emergency information and
stations identifications be similarly exempted, and
that the FCC incorporate a “two-click” provision to
its website and host-selling rules.

The NBA has joined other state broadcasting
associations in two recent filings which were

handled by Dick Zaragoza, from Pillsbury Winthrop
Shaw Pittman, LLP, Washington, DC.

On April 21, Joint Reply Comments were filed in
the FCC’s EAS Further Rule Making Proceeding.
There were three purposes for the filing. One was
to update the FCC record in the proceeding to
provide the Commission with the details about and
information from the NASBA’s (National Alliance of
State Broadcaster Associations) 2006 EAS Summit
which occurred after the deadline for filing Reply

Comments. The second purpose was to relate the
Summit information to some of the key issues in the

FCC proceeding. The final purpose was to set the
record straight by responding to the allegation by
certain parties that the State Broadcasters Associa
tions were not sensitive to the need of non-English

speakers for emergency information fhat fhey
could undersfand. Af the same time, a separate

pleading was filed asking the Commission to
accept the Joint Reply Comments for good cause.

Another Joint Reply Comments was filed in fhe
FCC’s rule making proceeding which examines the
Commission’s Children’s Television regulations as

MODULATOR
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NBA Provides Coverage of Hergert Impeachment Trial
Due primarily to the efforts of Dr,
Larry Walklin, Co-chair of the NBA
Freedom of Information Committee,
and Chair of the Media Committee,
live coverage of the David Hergert
impeachment trial was provided from
the Supreme Court to the various
members of the electronic media.

Radio and Television coverage has
been approved for trials such as this
one since 1982, but the last impeach
ment trial in Nebraska was held in

1984, which involved the then

Attorney-General Paul Douglas, who
was acquitted, but his license to

practice law was revoked and he
resigned as Attorney General. Back
in 1982, the Nebraska Broadcasters

Association purchased and maintains
the pool equipment in the Supreme
Court room, on behalf of all stations.

The Hergert Impeachment created
some equipment challenges as it was
necessary to change the courtroom

from an appeals court setting to a
court of original jurisdiction. The NBA
board agreed to pay for the additional
pool coverage microphones and
wiring for this trial. Five microphones

and wiring were needed to provide a
mike for the witness positions and
four mikes for the tables used by the
attorneys.

Prior to the start of the proceeds, the
NBA authorized our legal counsel and
NBA Hotline attorney, Shawn Renner
for Cline-Williams to attend the

pre-trial hearing, to make sure that
the media would be allowed in the

court for this impeachment trial.
Fortunately, there were no objections
from the plaintiff or defense attorneys
and the coverage was allowed.

Normally, coverage by both radio and
television stations varies with interest

in the cases. This trial has been cov

ered extensively by Nebraska media.
In addition to the Supreme Court,
stations are also authorized to cover

the Court of Appeals.

The Media Committee, which
oversees coverage of such cases,
operates under the wing of the court,
and handles court rules. Although
the Committee consists of both

broadcast and print journalists, the
individual members are asked by the
court to coordinate their own efforts.

The current Media Committee

consists of Andrew Ozaki (Lincoln
Bureau Chief, KETV, Omaha),
Randy Lube( News Director of
KOLNKGIN TV, Lincoln), Dale
Johnson (News Director KFOR/Three
Eagles, Lincoln), Jane Monnich
(News Department KLIN/Triad,
Lincoln) for the radio and television
stations.

Several Television stations offered

coverage of the proceedings, includ
ing KMTV, WOWT, KETV, KPTM,
Omaha; KLKN, KOLN/KGIN, KUON,
Lincoln; KHAS, Hastings: and KNOP,
North Platte. Pool camera coverage
was provided by KETV, KUON-TV
(NET), WOWT and KOLN/KGIN TV.

Radio coverage has been provided by
KFOR, KLIN, and KRNU Lincoln.
Other stations used the NET-2 feed,
which was provided state-wide.
Continuous coverage was also
provided by NET-2.

Thanks go to David Feingold, NET
Assistant General Manager-Content

and News Director Bill Kelly, for
providing this coverage to all the
stations.

2006 NBA Scholarship Winners Announced

One of the primary functions of the
Nebraska Broadcasters Association

Foundation is to provide scholarships for
deserving coilege students who are major
ing in Broadcasting at the University of
Nebraska- Lincoln, University of Nebraska-
Kearney and the University of Nebraska-
Omaha.

The list of this year’s scholarship winners is
impressive. The students are chosen by
the faculty at each of the universities, and
must be entering their Junior year majoring
in Broadcasting.

Marty Riemenschneider, NBA President,
attended UNO’s newly- named School of
Communication Annual Awards Banquet,

held April 27 at the Scott Conference
Center in Omaha. Twenty-three scholar

ships were presented by Director Dr.
Jeremy Harris Lipschultz, School of
Communication Director and by Deborah
Smith-Howell, Assistant Vice Chancellor.

The UNO winner of the Richard A.

Palmquist scholarship (named in honor of
former NBA Executive Director and NBA

Hall of Famer Dick Palmquist) is Laura
Wapelhorst, from Scribner, Nebraska. A
junior at UNO, Laura has been on the
Chancellor’s List her entire academic

career at UNO. She has worked with

Roger Hamer at WOWT and is active with
many philanthropic organizations. Laura

Cant’d on Page 12

UNO Scholarship Winner, Laura Wapelhorst
with NBA President, Marty’ Riemenschneider

Page 11
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Scholarship (cont’dfrom page ii)
also won an Honorable Mention as well.

He has worked at KRNU, the campus

station to provide both play-by-play and
color commentary for Nebraska men's and
women’s basketball, and has produced
audio features for the award-winning
Husker Countdown Nebraska football

pre-game show. He would like to be
involved in sports broadcasting.

Michaela Stevens is a Junior from

Bennington who also has been on the
College of Journalism and Mass Communi
cations Deans list. She's also been a UNL

Canfield Scholar and is a UNL Honors

student. She has participated in many
campus activities including the UNL Honors
Program, Big Red Express, Navigators and
the American Meteorology Society. Her
career goal is to be an on-camera reporter
for a local news station or to be involved in

sports broadcasting and commentary.

The final UNL scholarship recipient is Molly
Oberg, a Sophomore from Waverly. She
has been on the 2006 Dean’s List and

Dean’s Honor Roll. She has also received

the Kinman Oldfield Scholarship and the
Cecil and Jan Walker Scholarship as well
as the James Canfield and Pepsi Scholar
ships. She is currently carrying a Cum
GPA of 3.9 and expects to graduate in May
2008.

Congratulations to all of these fine
Broadcasting Students.

Broadcasting. SJ hails form Sutherland
and has been the Sports Director for KLPR
since 2005. He’s done play by play and
color commentary for KLPR and co-hosts
“The Fullcourt Press’’ with Chris Parks. In

addition to his UNK duties, SJ is currently a
feature writer for naiabasketball.com.

Following graduation, SJ plans to pursue a
career with a magazine, newspaper or
publication with a sports or religious affilia-

Also was selected to receive a Paul

Williams Scholarship from the Omaha
Press Club. Her goal Is to become a televi
sion news anchor and making it to the
network level.

Three students shared In the scholarship

presentation at UNK, according to Laura
Sherwood, Assistant Professor of Broad
casting . They include Alicia Myers, a
senior from Kearney, who is originally from
Strang, Nebraska. While at UNK, she has
been named to the Dean’s list every
semester. She has also studied abroad at

Palacky Univeristy in Olomouc, Czech
Republic. Alicia serves as the News
Director for KLPR, 91.3 FM, UNK’s campus
radio station and has been involved in

producing several television projects. She
completed a news internship with KOLN-TV
in Lincoln and currently works as a video-
grapherfor KOLN/KGIN-TV.

Chris Parks also received a portion of the
NBA scholarship at UNK. Chris is originally
from Glenwood, Iowa, and is a senior work

ing toward a BS Degree in Broadcasting
with a minor in Sports Communication.

He is currently serving as station manager
for KLPR, and has held that position since
Fall of 2005. He has worked at KLPR in

several capacities; disc jockey, play-by-
play and color commentator for sporting
events, spot producer and co-hosts a sports
talk show called the Fullcourt Press. Chris

is also employed at Platte River Radio, Inc,
as a show producer, board operator and
voice talent, producing “The Doug and
Daddy Show’’ which airs on ESPN Radio
KICS, Hastings and KXPN, Kearney.

SJ Munoz is a Senior at UNK majoring in

Sports Communication and is minoring in

tion.

Four Students share in the scholarships

given to the University of Nebraska-Lincoln.
Kevin Bair is from Blair with a major in
Broadcasting and three minors including
English, Japanese and Political Science.
A multi-scholarship winner, including a four
year Peter Kiewit Memorial Scholarship,
Kevin has been on the Dean’s list of the

College of Journalism and Mass Communi
cations, and is a member of the National

Broadcasting Society, the U of N Student
Alumni Association, the University of
Nebraska Honors Program and a member
of the Pepsi Service Scholars. He has also
participated in many community activities
during his time at UNK. He has also been
a crewmember of Dog Pound Productions,
with the Lincoln Saltdogs and has worked
as a color commentator for the Blair Bears

Football team. His goal is become a news
anchor and to eventually make it to a news
desk on a national network.

The second recipient of the NBA Scholar
ship is Jeff Wilkerson, from Coleridge,
Nebraska. Jeff is currently carrying a
cumulative GPA of 3.9 in his major of
Broadcasting. He’s on the UNL Dean’s list,
and won first place in Audio Public Affairs/
Interview Program at the National Broad

casting Society, Region 5 convention, and

Steve Aivis

General Manager

KZUM FM, Lincoln

1948-2006

In Memoriam
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Don't Touch that Dial!
d:-' ■

New NET Television Program About History of Television in Nebraska

To Be Screened at Omaha's Scott Conference Center

LINCOLN, Neb. (June 2006) -- Johnny Carson. Tom Brokaw. Martha Bohlsen. Names that many Nebraskans recog
nize. Names that awaken memories of early television in Nebraska - flickering into our consciousness like the twin
kling glimmer of the images on a black-and-white television set late at night in a darkened room.

Spanning two decades, "Don't Touch That Dial," a new NET Television production exploring the rich legacy — the
drama, the personalities, the history — of how television came to Nebraska, will be featured in a premiere screening
on Thursday, July 20, at 7 p.m. at Omaha's Scott Conference Center, 6450 Pine Street.

The hour-long program includes new and archival interviews, behind-the-scenes photographs and vintage film -
some of which haven't been seen for more than 50 years

The stories of pioneering broadcasters are interwoven with the rich history of how television came to thrive in
Nebraska, including a look at WOW-TV being the first Omaha station to send out a test pattern and later, regularly
scheduled programming.

Nebraskans still fondly recall early cooking shows hosted by Martha Bohlsen and Bettie Tolson. Programs featuring
clowns and cowboys entranced kids for a generation. And there were some unusual efforts to break new ground:
KMTV's airing of a live surgery from an Omaha hospital and KETV's professional wrestling broadcast from the
station's parking lot.

Live news reporting on the 1952 Missouri River flood impressed the national networks; dramatic coverage of the
Charles Starkweather murder spree stunned all of Nebraska; and young broadcast journalists like Tom Brokaw
launched their careers reporting Nebraska news.

"Omaha and Lincoln television stations were extremely cooperative in the providing of archival footage for use in
this program," producer Bill Kelly acknowledged. "It's great that they have supported sharing their history in this
documentary."

The Omaha screening of "Don't Touch That Dial" is free and open to the public. For more information about the

screening, contact Amanda Garner at 800-634-6788 or email aaarnercanetnebraska.orQ.

"Don't Touch That Dial" is scheduled to air in early August on NET Television. A Lincoln screening of the program is
being planned. Funding for the program was made possible in part by the Nebraska Flumanities Council.

Release Written By: Larry L. Kubert, 402-472-9333, ext. 389, or e-mail at lkubert@netNebraska.org

Be sure to attend the

Nebraska Broadcasters

Association

Annual Convention

August lO-l I* 1006

Nebraska

Broadcasters

Association
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Calendar

NBA 73rd ANNUAL CONVENTION- August 10-11, Cornhusker Hotel, Lincoln

NAB RADIO SHOW- Anatole Hotel, Dallas, Texas—September 20-22, 2006

FALL GENERAL ELECTION- November 7, 2006 (Lowest unit charge begins September 8, 2006)

NAB LEADERSHIP CONFERENCE-Februarv 27-March 1, 2007, Mandarin Oriental Hotel, Washington, DC.

SCHEDULE OF REQUIRED MONTHLY EAS TESTS (RMT) (All times Central)

2007

January 4-Thursday 11:00AM

February 6-Tuesday 11:00 PM

March 3-Saturday 11:00 AM

April 9-Monday 11:00PM

May 2-Wednesday 10:30 AM

June 7-Thursday 11:00 PM

July 8-Sunday 09:00 AM

August 8-Wednesday 11:00 PM

September 6-Thursday 11:00 AM

October 11-Thursday 11:00 PM

November 5-Monday 10:30 AM

December 4- Tuesday 11:00 PM

2006

July 15- Saturday 10:00 AM

August 10- Thursday 11:00 AM

September 8-Friday 10:30 AM

October 11-Wednesday 11:00 AM

November 6-Monday 11:00 AM

December 5-Tuesday 11:00 PM

GOVERNOR'S CALL IN SHOW SCHEDULE 2006

(All times 2pm Central unless otherwise noted—subject to change depending on Governor's schedule]

July 17

August 14

September 18

October- No Program

November 20

December 18

All Governor's Call In shows originate from KFOR, Lincoln. KKAR will continue to provide the satellite

uplink to Pinnacle.

SENATOR BEN NELSON QUARTERLY CALL-IN SHOW

THIRD QTR SHOW TBA

Page 14 MODULATOR



POLITICAL BROADCASTING WEBINAR HELD

In the continuing attempt to provide
new and more member services to

NBA member stations, the Nebraska

Broadcasters Association, along with
approximately 20 other state broad
casting associations, sponsored a free
political broadcasting seminar via the
internet on Thursday, May 18, 2006.

The seminar was broadcast live on the

internet and featured David Oxenford,

attorney with Davis, Wright Tremaine
LLP, Washington, DC, and Bobby

Baker, from the Federal Communica
tions Commission.

A link to email as well as a chat room

was provided so that participants could
ask their questions directly to David
and Bobby. The webinar was designed
to inform the participants on the in-
depth rules on political broadcasting.
The program has been archived for one
year at no cost for those who partici
pated.

David Oxenford

Managers- Only Hire A’s! by Irwin Pollack

No matter what your industry, the A players are the winners. They are smart,

savvy, and they get the job done. They're motivated and they work hard. They

smell their quota, and they keep running the sales marathon until they get the

orders they need. The station with A Sellers beats the station with C players. You need to focus on only hiring
A's. Never hire C's.- or even D's. They're mediocre at best and they'll infect the team with mediocrity. When

you're staffed- up, you can take a low-risk chance at hiring a B-; only then you would likely want to move them up
to a B or B-t-. You can even take B's and get them to the top tier. But rarely will you get D's or C's to what you
would call greatness.

Sure, A players cost more to recruit, but you'll almost always find they can deliver you more. They often need to
be challenged, but that's the leader's job.

If you look at your sales team, and it's not what you like, begin by assessing the sellers and scoring them on an A,
B, C, D, or F basis. Next, look in the mirror and score the manager of the sales team. You'll likely find that an
average manager typically hires B's or C's. They do not hire A's. They don't hire people better than themselves
because they typically fear competence or don't recognize it, or they're uncomfortable in the presence of people
who invite self-comparison to others. Average managers hire mediocre sellers because they are not challenging,
they are plentiful in the job market, they're lower on the pay scale, and they can dominate the bottom-tier. The
best managers aren't afraid of talent, they're afraid of mediocrity. They only want to hire the best. Beware of
average. Hire the best!

###

(Radio and television consultant Irwin Pollack consults both groups and individual station dusters. For more information
call Irwin at 888-723-4650, or via his website www.IrwinPollack.com.')
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Foundation to be given to UNK, UNO and UNL for
the continuation of the broadcast scholarships.

®  Governor's Call In/Sen. Nelson Call in Shows.

Although the programs would go on hiatus during
the election windows, they may be seen as bona fide
“news” programs. As such the President had John
Wells King submit to receive a declaratory ruling
from the FCC, to better define the situation, hoping
to codify the programs.

•  NAB Leadership Conference- Chairman Moody
reported that the conference and the subsequent
meetings with the Nebraska delegation went well.
The broadcasters asked for support on HR998
(Satellite Radio Bill) and received that support from
ail three Congressmen. Congressman Osborne
had signed on as a co-sponsor earlier in the
process.

President Riemenschneider reported on member
ship, the alternative inspection program, job fairs
and NBA website enhancements.

e

NCSA Program. The board approved expansion of
the number of NCSA partners from the current
number of six to as many as eight, as long as the
ratios promised to the partners can be achieved. It
was determined that the NBA would not ask

member stations to have to run more spots, but to
just allocate existing inventory to allow for the ad
ditional partners. One or two possible partners are
waiting to hear back from the association.

New Business- requests were granted to make
contributions to the Arc of Lincoln ($500) and to the
UNL School of Journal and Mass Communication

graduating seniors with a $300 donation.

e

•  The board met for lunch with Governor Heineman

and First Lady Salley Gallem at the Governor’s
mansion. The Governor once again expressed his
appreciation for the Governor’s Call In Program.

A $1000 donation was voted on in the affirmative to

the Broadcasters Foundation, which helps broad
casters in need.

«

The board had been approached by one of the
candidates for the Republican primary in the Third
district for an endorsement. Subsequent discussion
brought up the fact that the NBA has never
endorsed any political candidate during the history
of the association. The board voted to continue with

that policy.

NBA Convention- will be held at the Cornhusker in

Lincoln, August 10-11. President Riemenschneider
distributed a workup of the convention events to the
board.

Hall of Fame. The board considered several candi

dates for this year's Hall of Fame. Veteran Broad
caster Don Gill and KRVN General Manager Eric
Brown were chosen as the 2006 inductees.

•  The board went into a closed session to review the

Executive Directors performance.

Meeting was adjourned to prepare for the Legislative
Reception.

•  The board voted to authorize funds from the
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