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As a real estate agent, the most powerful marketing tool you have  
at your fingertips is your website. 

Helping you achieve two goals, lead capture & brand building, a well-planned, well-designed website will attract 
consumers, provide value, build trust, and lead to more business. Here are a few things you’ll want to ensure you 
have as you create your site:

Home search – As an agent, your audience is 
consumers who are interested in buying or selling 
a house. Keep that front and center and make 
sure your home search feature is the focal point 
of your home page. Aligning yourself with HBM2 
and our National Real Estate Search gives you 
quite the advantage; make sure you highlight this 
unique feature. 

BEST PRACTICES

You can also promote HomeScout® and promt your visitors to 
download the app using your VIP code.

Branding – A company logo is the single best 
representation of a brand.  When used across multiple 
forms of media, a logo creates consistency, recognition, 
and trust. When designing your website, be sure to 
use one of the HBM2 approved logos. These can be 
found in marketing tools on the HBM2 website. The 
best placement for optimal views is in the upper left 
corner, but anywhere in the header in considered a 
best practice.  If you choose to repeat the logo, a good, 
secondary placement is in the bottom footer.
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Call to Action – Once you attract a visitor to  
your website, the goal is to make them want  
to stay. One way you can do that is to promote 
engagement: add links and buttons throughout 
your website.  Variety is key with call-to-actions; 
as an agent, you can use video, market data, 
featured listings, and HomeScout to promote 
clicks. A contact form is a great engagement  
and conversion tool!

BEST PRACTICES (continued...)

Blog/Social – Connecting a blog or social media 
accounts to your website is a great add-on for two 
important reasons: 

1. It invites people to engage with you on platforms  
     they may already be active and involved with.  

2. It allows you to showcase your knowledge  
     and personality.  

Remember: real estate is a relationship business and these 
are great tools that help make personal connections.  

Contact Information - If people land on your 
website organically through a web search, they may 
not know you. Including a personal bio and picture is 
a great way to introduce yourself.  Use a professional 
headshot along with a brief description of your 
experience and accolades. You can also highlight who 
you are on a personal level – interests, family, etc.  

Remember: the reason you have a website is to generate 
leads. Make sure your visitors can easily connect with you; 
along with a contact page, consider adding contact links 
at the bottom of every page. 

Domain Name - Some visitors will land on your 
website through a web search, but others will be 
directed their through word-of-mouth and direct 
marketing.  Title your website and secure a URL that 
makes sense to your industry, name, or location.

*As you create your website, think about your audience.  
If an image or content doesn’t add value or engage your 
visitors, it’s probably not needed.

Clean – Less is more when it comes to website 
design.  Today’s consumer prefers at-a-glance 
messaging. To ensure they have a good 
experience on your website, keep elements to a 
minimum.  Stay clear of dark backgrounds and 
know that white space is good.  Use headlines and 
bullet points for keywords and value add details. If 
you have supporting content, try to keep it to one 
paragraph or less.  Photos are very important, 
but make sure the file size doesn’t interrupt quick 
load times. 

Images - Pictures help tell your story and can 
grab the attention of your website visitors.  Make 
sure you use images that highlight your brand, 
industry, and personal style.  You should use 
quality over quantity and create engagement with 
your photos by making them clickable.  Maps are 
also a great visual tool that promotes engagement 
and provides value. 
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