
The only thing you need to be a good team captain is to 
Care, Communicate, and be Consistent.

Care – Care about your teammates and grow in your care of the larger cause.

Communicate – Communicate your goals, your plans, any updates, events, and your appreciation of them.

Consistency – Be consistent in how you plan rides, track fundraising, and plan for the ride day event.

Our system keeps the entire experience fun.We have made a no 
hassle plan for your team to succeed.
Remember you are a representative of Bike to the Beach and yourself.

• It shows a lot about you to everyone when you take the initiative to be a team captain.

• On LinkedIn, around the office, at your friends next happy hour, or at a community event, people around you see your 
commitment to the community, your friends, philanthropy and living a healthy lifestyle. 

• It shows your commitment to challenging yourself and improving the lives of everyone around you. 

• The leadership skills that have made you successful in other areas of life will be refined in by a new situation to make them a 
better tool for all areas of your life. 

We will help you along the way to guide your team and be an ambassador for Bike to the Beach.

• We will give you a team coach to work with you on training plans, fundraising efforts, and event planning.

• We will invite you to captains only events to share ideas and brainstorm with other leaders, team captains, and committee 
members

• We will start you off with extra incentive points so you can go onto the online store and get gear and apparel that makes you 
recognizable and representative of Bike to the Beach

ANYONE CAN DO IT. It is impossible to fail.

2017 Team Guide
Your guide to having a great team



Getting Started
Make your team identifiable with a group you are a part of. Instead of a creative name, make it the name of your school, company, 
team, etc. If people identify with it immediately they are more likely to donate or join.

Get the movement happening first, register riders second, fundraise third. Send out a big email announcing the team, get your compa-
ny to add it to a newsletter, contact your local paper. Everyone is looking for a feel-good story. Share your efforts and people will join. 

Things to Remember:

• It is a shared experience that turns acquaintances into friends, and friends into best friends. 

• They don’t need to be seasoned cyclists or passionate autism advocates to get involved, often the most rewarding experiences 
are when friends grow into those roles together. 

• Bike to the Beach is unique, inclusive, fun, and anyone can do it. 

• You all get to show each other what you are capable of, and discover more, as you fundraise and ride 100-miles. 

• We have all your friend’s questions taken care of in our ride guide, so you don’t need to worry about searching for all the answers. 

• Whether they are the shy or flamboyant, century riding veteran or first time fitness challenger, Bike to the Beach is built to make 
interactions that everyone enjoys and are successful in.No rider is too slow: We help everyone finish. . 

• Fundraising is easier as a group, training is better with partners, and celebrating at the finish becomes a lifelong memory when 
shared with friends new and old.

• Good friends share. They share the growth that comes from taking on a challenge, share the fulfillment of helping all those 
touched by autism, and share the joy having a well-earned beverage at the beach together.  

In the Season
Once you have a few people on your team, let them help you. Giving your team members ownership over events, training, ride day 
planning adds to their enjoyment and engagement. As the captain, make the event personal by getting to know the cause so you can 
speak about it.

Throw an Event
Team events are good ways to reach your team’s fundraising goal, build excitement for the event, and rally your team’s collective social 
connections  to support and donate to your cause.

A great way to get excitement around the ride is to throw a kick off event. It can be as simple as having a few friends over for a potluck 
or going for a short training ride. Anything works to get the ball rolling ,build team camaraderie, and discuss your goals.

Download our events guide today for event ideas, such as Happy hours, spin class, cross fit classes, bowling, batting cages, and other 
event ideas that get people together.  

Think about if there are good ways to reach your fundrais-
ing goals through any and all events. 50/50 raffles, work-
out classes with a donation built into the registration, 
auction items, a percentage of the bar, or a donation from 
the host location are all great ways to make everyone’s 
fundraising a little easier.

Our team will help: If you would like your event to be 
open to the entire B2B community, we can help promote 
the event on our Calendar, social media, and local news-
letter. Just provide the following information at least 10 
days before your event:

• Team Name

• Event Title

• Location Time

• Cost

• Discounts, Deals, Raffles, or Incentives 
Recommended Ages

• 2-3 Sentence Description

• Any associated websites or links



Training
Bike to the Beach has training rides, but our community loves it when Teams organize and host their own training events. Riding 
together is a great way for teammates to get to know each other.  Teams that train together a few times typically have the best 
experiences and the highest rate of success.

There are a few things to think about when planning a training event and submitting it for other to Bike to the Beach for inclusion in 
our messaging: 

• Team name

• Location of start

• Parking options

• Location of Finish

• Distance

• Number of different speeds or groups: 
(Do you think everyone will be the same 
speed? Or is there more than one pace 
people will be going at?)

• Anticipated Speed

• Rest locations or Bathrooms – It is always 
good to plan for a place people could go 
to the bathroom if they need to or for a 
break on during longer rides. You may 
not need it, but always good to have it 
in case.

Fundraising
Everything is easier as a team, including fundraising. 

Think about how you can leverage your team, group for events and with local companies to help you reach your goal. Putting out a 
donation bowl, donating a portion of proceeds, posting your link or sharing your info on their social media, any and all ideas are part 
of crushing your fundraising goals. A lot of time, a $100 donation from an individual could be larger if the fundraiser has asked the 
donor if they can have their company donate or if they look into donation matching.

What is the minimum fundraising amount for a Team Member? 

One of the perks of being on a team is the “shared” fundraising aspect.  The fundraising minimum for a team is based on the number of 
people on your team. Each team must fundraise an average of $500 per person. If you have a team of 4 people, the minimum fundrais-
ing total for the team must be $2,000. (4 X $500 = $2,000). 

Each team member must carry his or her fair share. In order to ensure that all participants are stakeholders in our mission and invested 
in autism advocacy we require each team member to raise a minimum $250.00.  

Ride Time
Before the ride, think about having a team meal at a house or at a restaurant. Everyone 
loves to sit down together and talk about their nerves and excitement for the next day. And 
veteran riders can help answer questions.

Consider group plans for staying at a hotel, getting bikes to the starting line, and making 
sure everyone has a ride to the start.  If you need help, contact the Bike to the Beach team.

Make plans for the finish. We always recommend staying at the beach for the weekend. See 
if your team members want to stay and consider sharing rooms. 

If your team members must return to the starting line location, , plan for ways to get people 
and bikes back. Bike to the Beach provides solutions, but, from experience, participants find 
it easier if as a group if they have friends or spouses come to celebrate at the finish and give 
them a ride back.

After the ride, plan a  time for everyone to get together again: An easy bike ride, a dinner, or 
a happy hour, etc.  People love to share the stories of the day and it helps build excitement 
for the next year.



The Simple Guide to Team Success

What you’ll do
• Start a team with an identifiable 

name

• Set an ambitious but attainable goal

• Send out an email blast expressing 
why the ride matters to you and why 
the event is exciting. Stress that any-
one and everyone can do it

• Update your team page

What we’ll do
• Assign you a Captain Coach

• Work with you to design a t-shirt for 
your company and give you access to 
our vendors and pricing

• Post and share a social media story 
your companies team highlight

• Feature your company in the 
Newsletter when it hits $5,000

What to think about
• A good kick-off/training event 

(EVENT GUIDE)

• How can you get the larger 
community of non-riders involved in 
supporting the cause?

• How can you thank your team after, 
acknowledge them, or throw a post 
ride event to keep the momentum 
going into the next year

What you’ll get
• Invitation to a captain’s only event

• Access to host an event at one of our 
event partners

• Support from a B2B captain coach

• Fundraising incentive points for 
free items

www.biketothebeach.org


