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Introduction:  

This lesson is based on the notes on “Monopoly” 

Instructions 

 

In your Exercise Book, copy the Header and the learning outcome. Make sure that your 

Handwriting is neat and legible. Go through your lesson notes and attempt the Practice Exercise in 

you exercise book. 

 

 

 

 

Please read your Lesson notes below and complete the Practice Exercise 140 that follows 

Resource 140:    Monopoly 
 
In a monopoly market a single producer or seller of a product that has no close substitutes controls 
the market.  This  is  the  least  competitive  situation,  so  it  is  very  hard  for  a  true monopoly to 
exist. A monopolist has no competitors. 
 
Feature of Monopoly 
 
The following are the features of a monopoly market. 
1. Strong barriers to entry. It is usually very difficult to keep others out of a market which is  
capable  of  earing  super  profit,  such  as  a  monopoly.  Government intervention may be needed 
in the form of legal barriers. Other legal barriers may be formed by the use patents.  
Financial  barriers,  due  to  a  very  high  capital  set-up  cost,  may  also  exist,  giving  rise  to  a 
natural monopoly. 
 
2. Imperfect knowledge 
 

Subject: Grade 11 Economics 

Term 4 

Week 3 Lesson Number: 140 

Date: ____/___/2021 

Unit 3: Growing the Economy: Micro economy focus 

TOPIC 5:  MARKET STRUCTURE 

Subtopic: Monopoly 

Learning outcomes: At the end of this lesson, you should be able to: 

1. Explain Monopoly 
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Now attempt Practice Exercise 140 

Copy the questions and write your answers in your exercise book 

PRACTICE EXERCISE 140 

 
1. Explain Monopoly 
2. Discuss its features 
3. Explain the difference between Single producer or seller of product and No Close 

Substitutes of Product Produced or Sold 
 

  

 
3. No advertising. There is no need to defer customers away from a competitor, as there is no 
close substitute good or service. 
 
4. One seller 
 
5.  The  sole  seller  offers  a  product  for  which  there  is  no  close  substitute.  This makes it 
particularly hard for a true monopoly to exist (e.g. if someone objects to postal charges rising, they 
could use a courier or email.) 
 
6.  Strong control over price or quantity.  The  monopolist  can  exercise  considerable  control  
over  price,  but  not  even  a  competitor-  can  dictate  to  the  market  both  the  price  and  the 
quantity sold. Monopolists must choose whether to dictate price or quantity – they cannot dictate 
both. 
 
Single producer or seller of product 
 
A single product or seller controls the market. Therefore, there is no different between the firm and 
the market.  A  monopolist  can  control  the  output  and  price  of  the  product  to maximise 
profits.  Therefore,  a  monopolist  is  a  price-setter  and  not  a  price  –taker.  A monopolist faces 
a downward-slopping demand curve, indicating that it sells large quantities of products at a lower 
price and small quantities at higher prices. 
 
No Close Substitutes of Product Produced or Sold 
The product produced or marketed by the monopolist is unique.  There are no close substitutes to 
compete with, this is essential to a monopoly. If there were close substitutes, a monopolist would 
have to face competition and a reduction in monopoly power. 
 
Types of Products  
Types of products sold in monopoly would be electricity and mails. 
Examples of Monopoly markets in Papua New Guinea  
An example of monopolists market would be PNG Power Limited, Post PNG and  Ramu  Sugar  
Limited. 
 

This is the end of Lesson 140.  
Next lesson is: 

 Lesson 141.  Monopsony 
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