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PACKAGING’S PAST,
PRESENT AND FUTURE
PACK EXPO Las Vegas 2021 — 
I came, I saw, I missed my flight home.

KRISTIN JOKER

Here are is where I overstayed my assigned time and messed up my schedule.

Pack to the Future

I kicked off the show with a tour of the Pack to the Future exhibit. Curators Jack Aguero and Bret Meyer got more than 60

OEMs, CPGs, museums and trade associations to provide close to 25 historic machines and hundreds of historic photos.

Aguero and Meyer organized it all into a timeline spanning 1750 to 2000. It was impressive, inspiring and put everything at

the show into context.

CWyzo sidebot made its U.S. debut at PELV.

Wyzo Sidebot

Most technology displayed at the show are upgrades and improvements of existing machinery. Wyzo stood out because it is

world’s first direct-drive pick-and-place sidebot. Making its U.S. debut at PACK EXPO, Wyzo did not disappoint. I got to

experience first-hand how Wyzo can work safely side-by-side with humans with zero protective barriers. I was also able to

stop it simply by putting my hand in its way. It’s ideal for lightweight applications with a payload up to 1.1lbs and  is suitable

for the food & beverage, consumer goods, pharmaceutical and cosmetics. Maybe Wyzo is one solution to the worker

shortage. With labor availability an ongoing challenge, ease-of-use has also become ever more important. Wyzo’s Human

Machine Interface (HMI) has been designed for intuitive use by operators with no prior training in automated solutions.

The tna robag 3 provides speed and ef�ciency with a small footprint.

tna robag3e

My last stop one the last day was at tna solutions to check out the new tna robag 3e, the vertical form fill and seal (VFFS)

packaging system. The simplicity of the new machine is how it’s easy to operate, service and maintain.

The new system is capable of producing a wide variety of products at speeds of up to 250 bpm. The updated version shares

common core components with tna roflo distribution conveyors and the tna intelli-flav seasoning system reducing the need

for additional spare parts stocking, and features integrated LED lighting in the packaging jaw area to make maintenance

safer and easier to perform.

KRISTIN JOKER

jokerk@bnpmedia.com

Courtesy of Wyzo and tna solutions

NOVEMBER 2021
packagingstrategies.com

mailto:jokerk@bnpmedia.com?Subject=PS%20June%20Editor%27s%20Note
https://www.packagingstrategies.com/


https://www.printpack.com/sustainability/


Package of the Month

LIMITED-EDITION HOLIDAY PACKAGING
Lärabar and Paper Culture Team Up to Introduce Nature-Inspired Holiday
Collection

Lärabar has teamed up with stationery company Paper Culture to create original pieces of artwork that will appear on

select Lärabar packaging for a limited time. The new holiday packaging will be available in four unique designs on Lärabar’s

most indulgent flavors including: Chocolate Chip Cookie Dough, Peanut Butter Chocolate Chip, Mint Chip Brownie and

Peanut Butter Cookie.

“This holiday season we wanted to highlight our most decadent Lärabar flavors so shoppers can spot their favorite snack

anywhere,” says Kate Herbert, brand experience manager for Lärabar. “We partnered with Paper Culture because of our

shared values and together we created beautiful designs that are authentic to our brands. We are so excited to introduce

these designs to our fans as they indulge in the delicious treats.”

The original holiday designs will be extended to curated stationery and greeting cards available for purchase at

paperculture.com.

Courtesy of Lärabar

Jabil Packaging Solutions Offers Sustainable,
eCommerce-friendly Wipes Packaging

Jabil Inc. announced its reinvention of the wipes container. FusePack
wipes packaging combine features of multiple packaging substrates,
leveraging the best elements of rigid and �exible components. The
lightweight but strong package is more sustainable and e-commerce-
friendly than the alternatives. Cracking/opening in the harsh transit
conditions of e-commerce — the �exible yet strong pack can withstand
the shocks, vibrations and temperature changes of ecommerce ful�llment.
FusePack is also hermetically sealed, extending shelf life and eliminating
leaking.

“Cleaning and sanitizing wipes have been steadily rising in popularity and
since 2020, they’ve truly become a household staple,” says vice president
of technology Ayana Johnson for Jabil Packaging Solutions. “While wipes
have become an essential part of our lives, traditional wipes canisters are
incredibly bulky, using an excessive amount of plastic while tending to
lose moisture, causing decreased shelf life. As home delivery has taken
off, we’ve seen traditional canisters struggle with the bumps, shocks and
vibrations of shipping directly to consumers. These factors drove us to
reinvent the wipes container with FusePack packaging.”

Courtesy of Jabil Packaging Solutions

ProAmpac Launches Water-Resistant
Curbside Recyclable Paper Mailer

ProAmpac, a leader in �exible packaging and material
science, announced the launch of its ProActive Recyclable
Paper Mailers.

These curbside recyclable mailers have up to 70% lower
water absorption versus a standard kraft paper mailer.
Utilizing a robust paper, ProActive Recyclable Paper Mailers
ensure protection of the package during transit.

“This new paper mailer offers the water resistance required
to ensure that goods arrive at their destination as intended,
as well as being curbside recyclable through paper recycling
streams,” explains Brent Wise, sales vice president for
ProAmpac.

ProActive Recyclable Mailer includes an elegant side seam
construction that provides opportunities for sleek branded
graphics, appearing much less industrial than center seamed
traditional paper mailers. The sealed top can have single or
dual closure options that prevent product intrusion, but also
includes an easy open tear strip for consumers to ensure
goods arrive without tamper.

Courtesy of ProAmpac

Malibu Extends Summertime Vibes With Launch of Malibu Cocktails in a Can,
Made With Natural Flavors and Real Caribbean Rum

Malibu introduces Malibu Cocktails in a Can, a new range of canned cocktails made with natural �avors and the
brand's signature real Caribbean rum. As the ready-to-drink category continues to grow year-over-year* Malibu
Cocktails in a Can offer consumers the opportunity to bring their favorite drinks — and that summertime vibe —
to any get-together, no matter the season. Available in Piña Colada and Strawberry Daiquiri, these convenient,
on-the-go drinks provide fans with that great Malibu taste without the fuss.
 
“We're offering our consumers even more options within the growing ready-to-drink category, especially as they
continue to meet with friends on-the-go, as well as outdoors, and are looking to bring their favorite cocktails
along with them,” says Reshma Dhati, brand director of marketing, Malibu, Pernod Ricard USA. “As the weather
cools down, the new Malibu Cocktails in a Can let people sip in that sweet summer vibe (and our classic
Caribbean rum) season to season, now in convenient ready-to-enjoy form.”
 
*BevAlc Insights. (n.d.). BevAlc Insights’ Top Predictions for Fall 2021 Sales.

Courtesy of Pernod Ricard USA

Stone Brewing Taps Co-Packer NuZee to
Introduce Coffee at Breweries
Nationwide

NuZee, a leading co-packing company for single-serve
coffee formats, announced its �rst craft brewery
partnership with Stone Brewing, one of the largest craft
brewers in the United States. NuZee recently partnered
with Stone Brewing and provided roasted coffee for the
brewing company's new ground coffee blend, Xocoveza
Tres Leches, which is now available at all Stone Brewing
Tap Rooms and Bistros nationwide. Also available now,
beer enthusiasts can enjoy the holiday-inspired Stone
Xocoveza Tres Leches, a craft stout brewed with coffee,
chocolate, cinnamon, nutmeg, vanilla and Pasilla peppers.

Produced and manufactured by NuZee, the new Stone
Xocoveza Tres Leches ground coffee blend features single
origin Mexico Dark Roast 100% all-natural Arabica coffee
with a proprietary �avor blend designed to replicate
Oaxacan hot chocolate. The inspiration comes from the
annual holiday release of Stone Xocoveza, this year's
version an especially decadent Stone Xocoveza Tres
Leches. Just like the ground coffee, the new craft stout
combines the �avors of Oaxacan hot chocolate and Tres
Leches treats in an imperial stout that's smooth, creamy
and intensely indulgent.

Courtesy of NuZee
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THE ROAD TO
REACHING

SUSTAINABILITY
GOALS

Consumers are demanding more sustainable packaging.
And companies are being urged to acknowledge their

impact on the environment, mitigate adverse effects they
create and do so with complete transparency.

BY NATHAN PAJKA

Given the power of social media, it has become much easier for concerned consumers to make their voices heard. As the

regulatory landscape continues to evolve, it has also become necessary for companies to become proactive in anticipation

of new, effectual environmental policies. These circumstances have given birth to innovative technologies that reduce

carbon footprint and quantify environmental impact. With these driving factors pushing the packaging industry and its

material suppliers toward a more sustainable future, how can and should companies respond?

Responding to Consumer Trends

Taking the pulse of consumers is the first step toward identifying meaningful solutions that will perpetuate sustainability in

the packaging industry. Last year, McKinsey launched a survey in 10 different countries and conducted an analysis to better

understand how consumers felt about sustainable packaging. Here are a few key findings:

In the U.S., more than 50% of consumers are deeply concerned about the environmental impact of packaging, and

60%-70% will pay more for a product packaged sustainably1

Packaging sustainability is a less important purchasing criterion than price, quality, brand and convenience1

Consumers would buy sustainably packaged products if labeling was clearer and if sustainable packaging was more

ubiquitous1

U.S. consumers are equally concerned about a broad range of sustainability issues including water and air pollution,

climate change, waste production and deforestation1

ADVERTISEMENT

These findings suggest that most consumers care about sustainability, but it is not a highly influential purchasing criterion

when compared to competing factors such as price, quality, brand and convenience. When sustainability information is

harder to find, its influence is stifled, and it can be easily neglected by the consumer.

Companies can address these issues via a holistic, educational approach, which includes, but is not limited to, the following

steps:

Educate the consumer via campaigns or online resources. Boxed Water has educational content on its website about the

importance of sustainable packaging.

Provide examples of how it is addressing a range of environmental concerns. Patagonia discusses its vast footprint and

the changes it is making to reduce it.

Improve sustainability labeling. Cocokind has added a sustainability panel to its packaging which includes lifecycle details

of the product.

Understand how end-users recycle and make it easier for them to do so. Brita provides a free shipping label to send the

company used filters which are then converted into 100% recycled items.

Patagonia uses organic cotton to reduce its footprint.
Courtesy of Patagonia

Responding to an Evolving Regulatory Landscape

The U.S. does not have a federal recycling program, but individual communities develop their own programs best suited for

their needs. Programs have been widely adopted, as 94% of the country has a recycling program.2 However, this leads to a

more fragmented system, often with uneven access and unequal services. This lack of convenient recycling options has led

to the re-emergence of a familiar pattern: 94% of Americans support recycling, but only about 35% recycle.2 Additionally,

funding for collection and transportation of recyclables has been insignificant since China stopped accepting imports in

2017. Recycling has been largely sent to landfills or incinerators. Legislators have been increasingly concerned about the

ecological and social impacts of this situation.

One legislative solution to alleviate this problem is extended producer responsibility (EPR). EPR is a policy approach that

assigns responsibility to the packaging producers for product end-of-life, including financial and/or operational

commitments. Some believe EPR is at odds with the current recycling system, but proponents believe it can be tailored

appropriately to different states or communities. Because the producer is responsible for collecting, sorting and recycling,

they are incentivized to make packaging easier to process at end-of-life. This could lead to clearer labeling, more sustainable

raw materials and an acknowledgement of how consumers recycle. Maine is the first state to implement an EPR program,

while Oregon and Washington have already passed EPR bills.3 Six other states have introduced EPR bills to their local

governments.3

Some grocery retailers, like Wegmans, are using 100% post-consumer recycled paper products for its egg cartons.
Photo by Debby Hudson on Unsplash

Responding to Innovation

Biobased innovation — As research continues to uncover new possibilities in sustainable packaging, processes and

designs become optimized. Aalto University in Finland is developing a new smart foam made out of lignin, wood fiber and

nanoclay. This material has the potential to replace bubble wrap and Styrofoam, retaining adequate strength, flexibility

and resistance to heat. Grocery retailer Wegmans recently converted all egg cartons from polystyrene foam to 100% post-

consumer recycled paper products. Department store Harrods is converting all plastic bags to 100% recyclable,

sustainably sourced paper bags, made from 40% recycled materials.

Emissions transparency — Advancements in environmental science have enabled companies to accurately publicize

carbon footprint data and conduct lifecycle analyses on their products and operations. This builds public trust and

transparency in the supply chain. It also helps companies set benchmarks to hold themselves accountable.

Consumers should continue to challenge companies to improve the sustainability of their packaging by holding them

accountable. Pushing producers to provide clear, digestible sustainability information will help consumers make quick

purchasing decisions and foster trust. Consumer buying power and active participation in educational discourse are strong

forces we can all use to help build a more sustainable future.

Nathan Pajka, sustainability specialist, Metsӓ Board, Americas, works in tandem with the product safety and sustainability team in Finland to
translate the team’s objectives to the Americas and serve as their sustainability expert in the region. Based in the Norwalk, Conn., of�ce, he
is responsible for providing sustainability data, information, and education to help clients reduce the environmental impact of their packaging.
Before joining Metsӓ, he worked for one of the largest healthcare companies in Massachusetts as well as serving as a sustainability
ambassador for one of the largest utilities in New England. Nathan holds an MBA in sustainability and social change and an MS in
environmental science and policy from Clark University, Worcester, Mass. Contact him at Nathan.pajka@metsagroup.com.

1 https://www.mckinsey.com/industries/paper-forest-products-and-packaging/our-insights/sustainability-in-packaging-inside-the-minds-
of-us-consumers

2 https://www.forbes.com/sites/blakemorgan/2021/04/21/why-is-it-so-hard-to-recycle/?sh=28e315ae3b77

3 https://epr.sustainablepackaging.org/policies

Lead photo courtesy of Boxed Water™
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ASK AN EXPERT: 
REFILL MODELS
AND MARKETS
Packaging Strategies recently
asked Alexandra Holtzman,
director of strategy & business
development, Trivium Packaging
in the U.S., about the refill model
and market and how it
resonates with brands seeking
sustainable packaging options.

Can you tell us about the different types of refill models that are on the market today?

There are two main types of refill models on the market today.

The first is a "refill at home" model, where the consumer keeps the original container at home and refills with new product.

This can be done using a larger container that holds the additional product (for example, a pouch) that is purchased at the

store or shipped to the consumer’s home, perhaps as part of a convenient subscription model. There are also examples

where consumers use a pod, tablet or concentrate solution, diluting with water at home to refill the original container.

The second is a “refill on the go” model that utilizes in-store dispensing stations. The consumer brings their original

container back to the store to refill it.

ADVERTISEMENT

What’s pushing the market toward refillable packaging?

Increasing consumer desire to move toward a more sustainable lifestyle and growing awareness of the environmental

impact of product packaging while also maintaining convenience is a key driver. Eliminating waste is among one of the

largest shifts in modern-day consumer demand. Our 2020 Global Buying Green report showed a big shift toward sustainable

packaging led by consumer demand. Seventy-four percent of consumers said they were willing to pay more for sustainable

packaging, seeking brands that share their value system — and that’s even higher for younger consumers. Consumers are

demanding sustainability from brands, both in product and packaging. Our most recent 2021 Global Buying Green report

shows that despite a global pandemic, 67% of consumers still find themselves environmentally aware, and 83% of consumers

among younger generations showing a willingness to pay more for sustainable packaging.

In addition, brands are getting serious about sustainability goals, making large commitments to lowering emissions,

reducing waste and contributing to a circular economy. Retailers too are making a major push for sustainable packaging.

You can find brands in sustainable packaging like Hand in Hand occupying prime shelf space, such as aisle end caps. Many

smaller, mission-driven brands are being brought to the spotlight and consumers are increasingly choosing brands that

share their values.

Petal offers aluminum hand soap dispensers that consumers re�ll
with a soap pod and water.

What trends are you seeing in the refillable space?

We’ve seen interest in and adoption of our refill packaging solutions in a variety of categories, including beauty and personal

care, home care and beverages. We see brands using our products in two main ways:

1. Choosing aluminum bottles as the reusable, refillable container that is paired with a wide variety of refill solutions (pouch,

pod/tablet for dilution, etc.). Often, these bottles are designed with visual appeal in mind and have a premium look and

feel to fit in with the consumer’s home décor. A great example is Petal, which offers beautiful aluminum hand soap

dispensers that consumers refill with a soap pod and water, creating a foaming hand soap. Three Main offers

environmentally friendly home cleaning products such as surface cleaner, bathroom cleaner, and dish soap. The aluminum

bottles that hold the original product are refilled from a large pouch and are designed to be used over and over again. And

one of my personal favorites is American Bubble’s Bubble Tree, a refillable bubble system that uses aluminum bottles

with an ergonomic grip, a cap-attached wand and fun, colorful designs. The small, kid-friendly bottles are refilled from a

large pouch, significantly reducing the use of plastic in the system overall.

2. Using aluminum bottles as the refill container to replenish the original container. Lightweight aluminum bottles, which

protect and preserve the contents, can be used to hold product that will refill the original container. These single-use refill

bottles can then be recycled infinitely versus single-use plastics or other materials with limited or complex recyclability.

Grove Collaborative offers several home care products in aluminum bottles, including hand soap and dish soap, intended

to refill a glass dispenser bottle. Eddi offers sleek and premium hand soap dispensers with aluminum bottle refills that fit

inside the dispenser. We’re also seeing the fragrance industry as an early adopter in using aluminum refill bottles. Grupo

Boticario’s O.U.i. brand is the first fragrance brand in Brazil to offer aluminum threaded bottle refills. The brand utilizes

uniquely designed and shaped glass containers with lightweight aluminum bottles that utilize a spout to refill the

keepsake bottle when empty.  

Consumers continue to adopt refillable solutions in products such as soaps and cleaning supplies. However, these

categories aren’t the only ones who can benefit from a refillable model. We are beginning to see refillable shampoos and

conditioners, deodorants and other personal care products on the market. We believe there are additional categories that

could benefit from the right refillable solution, including makeup, lotions, sanitizers, room sprays, etc.

Consumers continue to adopt re�llable
solutions for soap and cleaning supplies.

Why is aluminum a good option for refillable packaging versus plastic or glass containers?

Aluminum offers many benefits to brands looking for sustainable packaging solutions, and specifically for refill models —

for both the container that is reused and the container that holds the refill product.

First, metal recycles forever: The material never gets downgraded as other materials like plastic do. Because of the intrinsic

value of metal and well-established recycling channels, metal packaging has one of the highest recycling rates with a global

average of 60% – 70%.

Aluminum also provides excellent protection against light and oxidation, is rust-proof for shower and sink applications, and

offers brands the opportunity to print directly on the packaging, which creates a unique and sophisticated look for the

product. Aluminum offers protection from accidental dropping, as it does not shatter and is highly durable.

For reusable containers, our lightweight yet sturdy threaded aluminum bottles can be washed out and refilled multiple

times — and when the consumer is done reusing the bottle, it’s easily recycled and goes on to fulfill other purposes.

For containers that hold the refill product, the infinitely recyclable aluminum bottle is the perfect packaging for the purpose

of discarding as soon as the original packaging is refilled as it is infinitely recyclable — and at the highest rate of recyclability

when compared to other materials — meaning that more people are inclined to recycle aluminum than any other material.

Re�llable containers can be
paired with a wide variety of
re�ll solutions (pouch,
pod/tablet for dilution, etc.)

Grupo Boticario’s O.U.i brand is the first in Brazil to offer aluminum threaded bottle refills for
fragrance. Can you tell us more about this packaging?

As the leader in fragrances in the Brazilian market, Grupo Boticario released its O.U.i brand as the first in Brazil to offer

aluminum threaded bottle refills for fragrance. The infinitely recyclable aluminum refill bottle is produced by Trivium

Packaging in Argentina and uses an advanced alloy that contains 10% post-consumer recycled content.

Refillable packaging for fragrances is being sought by key players like Grupo Boticario as they move toward offering more

sustainable products with convenience for the consumer. The use of aluminum perfectly fits sustainability goals for a

package that will be discarded after use due to its high recycling rates and ability to be recycled again and again, forever.

The packaging appeals to the consumer’s desire to reduce, reuse and recycle.

While Grupo Boticario is an early adopter of aluminum packaging refills in the fragrance category, we expect more to follow.

Looking to the future, where do you see the refill market going?

I think we’ll see many more brands, including mass brands marketed by the largest consumer packaged goods companies in

the world, offering refillable options. We’ll see refillable products available in many more categories across beauty and

personal care, home care, even food. And I think that brands and consumers alike will find that aluminum is a great refill

packaging option. I hope that Trivium has more opportunities to collaborate with sustainability-minded companies to bring

these solutions to market.

For more information visit https://triviumpackaging.com/

courtesy of Trivium Packaging
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PROTECTIVE
PACKAGING A MUST
IN AN 
E-COMMERCE ERA

Increased volume of shipped products means packages are travelling
further, wider and for longer.

BY JOE COOK

Extended travel and competitive demand for goods across the globe has posed a significant risk to the potential for

damage, lost profits and return of goods in the retail sector, particularly where perishables and delicate items such as glass

and luxury goods are at play.

This is also posing threat to the sustainability of these items as with returns and breakages comes extra production and an

additional carbon footprint.

The rapid and vast expansion of e-commerce presents new challenges in shipping and packaging. Once, consumers shopped

online through choice, a year ago it was through necessity, and now it is a consumer habit that is unlikely to recede.

A closed street, travel restrictions and several lockdowns. Just one of these constraints would have driven consumers to e-

commerce in record numbers. The near-simultaneous arrival of all three created retail uncertainty for a significant period

and a brought forth a likely permanent consumer shift.

According to a Shopify global survey of eleven markets, 84% of consumers consistently shopped online in 2020. Given the

conditions of retail this past year, this is hardy an earth-shattering revelation. What is interesting, however, is the

breakdown of that percentage.

Those of us that have follow e-commerce forecasts are familiar with reading about older shoppers being reluctant to move

online. This was a portal for Gen Z and Millennials, whose lives are lived in a perpetual online sate. The past year proved

otherwise, with over 50s quickly and comprehensively embracing the new ecommerce reality.

We are now currently amid a climate where all demographics are accustomed with ecommerce shopping. It would seem

highly unlikely that reliance on online shopping will be reversed, when consumer demand for speed and ease is higher than

ever, with 70% of shoppers declaring rapidity and ease as their priorities.

ADVERTISEMENT

The Packaging Journey

With the number of shipped products rising, more packages are travelling through cross-border logistics networks. As they

pass though, the number of touchpoints increases, and the risk of damaging products and packaging significantly rises. On

average, an e-commerce package is handled 20 times more frequently than shop-purchased goods.

Traditional retail does not pose such a risk. In that framework, a consumer product would travel from the manufacturer to

the warehouse, then to the retailer and, finally, to the consumer. But the e-commerce process can add an indefinite amount

of stops along the journey to the purchaser.

After the warehouse, a "fulfilment" process is added before products are sent to be stored and picked at local sortation

centers. Then, delivery companies can handle the "last mile" of the journey in various ways, passing product and packaging

to one delivery person and location to the next. Then we have the additional complication of returns, which double this

elongated process in reverse.

A recent DHL survey revealed that around 50% of e-commerce customers would not likely purchase again from a retailer if a

package arrived with damage. Brands that do not have a robust protective packaging solution are jeopardizing the

opportunities that e-commerce presents them.

E-commerce packages are handled 20 times more frequently than shop-purchased goods.

Sustainability and the Wow Factor

If you were to pick a retail report to study at random, there is a good chance that you would encounter the issue of

sustainability. Consumers demand and expect — and will even pay more for — sustainable products. This is especially the

case with packaging. I believe packaging should be produced to the highest sustainability standards. Here are just two

reasons. The first is the ethical responsibility we have as a packaging producer, which is central to our business model. The

second is: The market, consumer and government legislation across the globe are heading steadfastly in the direction of

sustainability. To avoid sustainability is a commercial misstep akin to avoiding protective packaging.

Therefore, any protective packaging solution needs to incorporate sustainability. And, if e-commerce companies wish to

fulfil consumer expectations, they must also think carefully about providing the “wow” factor in packaging design.

The rise of the unboxing video and the organic marketing opportunities that offers is not to be ignored. If your e-commerce

platform isn’t creating packages with the unboxing experience in mind, your competitor likely is. A memorable unboxing

experience can turn an e-commerce purchaser into an e-commerce customer.

Consumers demand and expect — and will even pay more for — sustainable products.

Protective Packaging Challenge

Combining sustainability, an unboxing experience and protective packaging is a challenge that ecommerce retailers must

meet. The market requires this to be achieved without reliance on traditional protective packaging, such as Kraft paper, air

pillows and bubble wrap. They can leave heavy carbon footprints — and the presence of plastics defies the wants of the

consumer. Eight in 10 consumers are actively reducing their plastic waste and purchases.

Generally, protective packaging does not perform well regarding performance and sustainability. Either the packaging

concedes too much to unsustainable materials in pursuit of protection, or its sustainability credentials are robust but its

protective elements are not.

And, according to DHL, more than 24% of e-commerce packaging is empty space. Consumer awareness of plastic pollution

and excessive waste means the current model of packaging is neither environmentally nor commercially tenable.

The answer for e-commerce retailers and brands is to switch to packaging specialists who can manufacture sustainable,

protective packaging, incorporating brand story and an unboxing experience that retains customers. To delay in doing so is

to forfeit those customers to competitors that are doing packaging better.

And in an uncertain retail environmental, this could cost more than missing e-commerce growth. The price to pay may be

the sustainability of the business itself.

Joe Cook, vice president of Delta Global, a sustainable packaging solutions provider for luxury fashion brands, explains
how this has created a new, essential requirement for brands and retailers wishing to maximize e-commerce opportunities:
robust and protective packaging.

courtesy of Delta Global

vgajic / Creatas Video via Getty Images
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FOCUS: PARTS/COMPONENTS

WAGO is Expanding its IP67 rated I/O System Field

The fully encapsulated metal housing �eldbus modules now include components that support EtherNet/IP and
EtherCAT protocols and offer con�gurable I/O as well as IO-Link master ports. With a built-in bluetooth
interface, users can con�gure these modules for commissioning and maintenance procedures while in the line of
site of their plant �oor equipment. For IIoT and SCADA applications, users can leverage OPC UA protocol for
data monitoring and control. The non-encapsulated lightweight modules are IO-Link hubs for versatile
connection to an IO-Link Master. These hubs come in either 8 or 16 con�gurable DIO ports and each channel is
con�gurable for a 24 VDC digital input or output rated at 2 amps per channel. Current and voltage levels can be
recorded and evaluated, and overload limits and alarms can be set for each channel, providing system reliability.
 
::::: wago.com

Courtesy of Wago

Harpak-ULMA Artic SS Brings Multi-Side-Seal Capabilities to Medical, Bakery,
Meat and Dairy Packaging

Harpak-ULMA offers a new Artic Side Seal packaging system featuring new multi-side-seal capabilities for
medical, bakery, meat, and dairy applications. The company also introduced the availability of Rockwell
Automation controls for its Vertical VTC 800 series hygienic design vertical packaging machines. Both
announcements represent an expansion of Harpak-ULMA's North American �ow wrap and vertical solutions
portfolio as driven by customer requests. The Artic Side Seal (SS) packaging system can produce multiple side-
seal formats, including both zippered and strip resealable, as well as 3-sided non-resealable formats, shrink
�lms, and modi�ed atmosphere capabilities. The Artic SS produces non-hermetic or hermetically sealed packs. It
relies on a simpli�ed longitudinal side-sealing system for the side seal and features a long dwell sealing head
for the cross seal. The solution's market-leading total cost of ownership (TCO) is attributable to competitive
upfront installation costs combined with lower lifetime maintenance requirements associated with its design
simplicity. In addition, the Artic SS offers an attractive alternative to traditional �n-sealed �ow wrap packaging.
Fin-sealed packages result in divided panels on one side and therefore a somewhat smaller printable area,
whereas side-seal allows both sides of the packaging to be fully utilized.
 
Harpak-ULMA also announced the upcoming availability of Rockwell Automation (RA) controls for its VTC 840
(VFFS) vertical packaging platforms in 2022. The embedded smart, connected Rockwell Automation controls
technologies support numerous advanced capabilities, including PTC's Vuforia Augmented Reality (AR) software
suite. AR technologies enable remote maintenance and diagnostics, visual work instructions and training, and
advanced performance monitoring, such as Harpak-ULMA's embedded OEE Application. The OEE app
automatically calculates, monitors (including remotely), and reports packaging line performance to benchmark
machine performance.
 
::::: harpak-ulma.com

Courtesy of Business Wire

WWP Beauty Launches Sustainable, Re�llable Stock Packaging Collection

WWP Beauty has launched its new Re�ll Revolution collection featuring a series of re�llable packaging
solutions that reduce carbon emissions, promote a more circular design system and spark joy for environmentally
conscious brands and consumers through reduced waste and packaging. Each of the components in this
collection features a re�llable design with measured carbon emissions reduction targeting different categories of
beauty.
 
Re�ll Revolution Airless Pens: Features touchless, sensorial and integrated applicators that reduce carbon
emissions by up to 60% after three re�lls. The applicator options include a cooling metal roller ball applicator for
spot treatments and eye serums, a triple micro rollerball applicator for targeted eye and lip treatments, and an
oval brush applicator for concealers and liquid complexion products. The smart, low-pro�le design of these pens
makes them an easy re�ll system to integrate into an existing cosmetic line.
 
Re�ll Revolution Multi-Use Face Stick: A patented, award-winning design that produces 72% fewer GHG
emissions after three re�lls when compared to a standard, non-re�llable face stick of the same size and shape.
Additionally, this component features a multipurpose, direct-apply design that produces minimal re�ll waste and
can be made with PCR content. A great option for color cosmetic and skincare formulations.
 
Re�ll Revolution Multi-Use Body Stick: A patent-pending, award-winning design featuring an intuitive, easy-
to-use re�llable system with a mono-material re�ll cartridge and the option to add PCR content. This component
reduces GHG emissions by up to 71% after three re�lls and is an ideal option for body care, personal care and
hygiene products, and skincare.
 
Re�ll Revolution Powered Up Pump: A keepsake design that preserves formula integrity is easy to re�ll and
has the option to add PCR content for increased sustainability claims. Can be used for color cosmetics, skincare,
and hair care products.
 
Re�ll Revolution Re�ll & Go Bottle: A portable, compact design that can be easily re�lled and taken on the go.
With this component, the options for re�lling are endless, and it can be used for a wide range of cream or gel-
based formulas in color cosmetics, skincare, body care, personal care and hair care.
 
::::: wwpbeauty.com

Courtesy of WWP Beauty

Vacuum Packaging in a New Dimension

The compact model in hygienic design is a perfect all-rounder for vertical packaging of large products such as
ham, pieces of meat or other large and loose containers. Numerous strong performance features not only offer
added value for food processing companies but also make the VSM Bulky a resilient and at the same time
ef�cient component in the production process.
 
The new packaging machine with manual bagging evacuates, gas �ushes, and seals vertically in a very con�ned
space. It is particularly suitable for productions with frequently changing product batches or for applications
where a high degree of �exibility is required. Vertical packaging enables vacuuming and gas �ushing from above
in bags directly within transport boxes or E2 crates, cartons or drums, which means that even large packs can be
packaged easily and reliably.
 
High packaging quality and ef�ciency: The extra-wide vacuum station with double-sided impulse sealing
ensures reliable wrinkle-free sealing even with large formats and even with moist pouches. "In addition to the
reliable vacuum, the wrinkle-free sealing seam and the double-sided impulse sealing are decisive factors with
regard to packaging quality, product protection and shelf-life," says Julia Mayer, product engineer at MBM.
 
Other advantages that �rst-time users particularly appreciate include a fast vacuum time and the fact that the
VSM Bulky is ready to start immediately at the touch of a button. "Separate preheating times are eliminated
because we do not use a permanently heated sealing bar. This means that the packaging machine contributes
signi�cantly to higher productivity. This is particularly noticeable with frequently changing batches," adds Mayer.
 
Thanks to the proven VSM technology, the entire evacuation process takes place under normal atmospheric
pressure — without a vacuum chamber. This guarantees a high-quality vacuum that is gentle on the product,
which is particularly advantageous for sensitive product structures.
 
Flexibility in many respects: The space-saving, slim design allows the versatile VSM Bulky to be used in almost
any work environment. The innovative model is also mounted on castors and can simply be pushed wherever it is
needed. However, should modi�cations be necessary due to speci�c requirements, MBM offers the possibility to
make individual adaptations to the standard machine thanks to its high vertical range of manufacture and
comprehensive expertise in special machine construction.
 
Another plus: The VSM Bulky has two gas connections so that two different types of gas can be connected for
gassed packs with modi�ed atmosphere (MAP packs). Individual programs with the different gas types and
vacuuming times can be stored in the system for this purpose.
 
Finally, there are virtually no limits to the �exible multi-talent in terms of the range of products that can be
processed. The extra-long sealing bar (max. sealing length 1,100 mm) even accommodates packaging of very
large products and loose packs. Hams, roasts, and various pieces of meat, sausage, �sh and cheese can be
packed safely without any problems. There are also numerous possible applications in the pharmaceutical and
non-food sectors.
 
Easy operation, cleaning and maintenance: In the development of its brand new all-rounder, MBM placed great
emphasis not only on optimum performance and machine quality but also on hygiene, ergonomics and safe
working with the machine.
 
For example, the VSM Bulky has a hygienic design based on EHEDG [European Hygienic Engineering & Design
Group] guidelines and can therefore be used in sensitive application areas such as the food industry. The
integrated cleaning program for rinsing the suction nozzles and hoses also ensures ideal and effective cleaning
of the machine.
 
The machine is controlled safely and intuitively via the KTP 700 touch panel with a total of ten program
positions. With two-hand operation and protective covers, MBM naturally meets the highest safety standards.
In addition, as with all VSM systems, MBM customers bene�t from a high level of ease of maintenance. Common
wear parts can be easily replaced without the need for a service technician, and spare parts are quickly
available.
 
Optionally, the VSM Bulky can be equipped with a roller conveyor as well as a bag insertion aid for quick
insertion of the bag into cartons or boxes.
 
::::: mbm-innovations.com

Courtesy of MBM innovations GmbH

Airnov Showcases Debuts New Brand and Products at Supplyside

The new canister does away with labels, inks, adhesives, and varnishes by utilizing high-power laser technology
to mark canisters through a photochemical effect that results in a permanent, legible marking. In addition to
increasing product safety by eliminating extraneous materials, the new marking system reduces waste and the
carbon footprint of Airnov’s canister line. At SupplySide West, Airnov will showcase the new 2- and 3-gram
versions of the laser marked canister, scheduled for launch in Q3 of 2022.
 
Another tool in Airnov’s arsenal to protect and enhance nutraceutical products is the Aroma-Can scented
canister. This innovative canister uses natural �avors molded into a plastic canister for high-speed insertion. The
�avors can cover unwanted odors in products such as �sh oil or enhance the user experience by adding scents to
vitamins and probiotics. This year saw the addition of mint and strawberry to the core �avors of orange, lemon
and vanilla.
 
Airnov’s EQius equilibrium stabilizers keep natural and herbal products safe by acting as a desiccant when the
humidity is high and a humectant when the humidity is low. This innovative solution maintains the relative
humidity inside customer packaging for products that can become damaged if the internal packaging
environment is too dry or moldy if the humidity is too high. The pre-conditioned canisters and packets come in a
range of sizes and humidity levels to meet your product’s speci�c needs.
 
::::: pressrelease�nder.com

Courtesy of of Airmov
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CLASSIFIED NETWORK
FOR SALE

CLICK BOXES BELOW TO LEARN MORE

SALES OF SURFACE TENSION TESTING PENS AND INKS
Lotar Enterprises

A SUCKER FOR EVERY JOB – A JOB FOR EVERY SUCKER
William B. Rudow Inc.
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CLASSIFIED NETWORK
FOR SALE

A Sucker For Every Job – A Job For Every Sucker

William B. Rudow, Inc. manufacturers vacuum cups, suckers, in many

materials. 2021 is our 75th year in business. We have many cups in stock

for immediate shipment. Send samples for identification, or e-mail with

dimensions to info@rudow.com.

 

William B. Rudow Inc.

1122 Goodrich Ave.

Sarasota, FL 34236

United States

Phone: (941) 957-4200

Fax: (941) 955-7666

info@rudow.com

Contact: 

David Wertheimer, President

www.suckers.com

BACK TO LISTINGS INDEX
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CLASSIFIED NETWORK
FOR SALE

Sales of Surface Tension Testing Pens and Inks for the
Plastics, Textile and Metal Industries

Lotar carries pens and inks of defined surface tensions for wettability and

metal cleanliness testing identifying the necessity of a treatment or

cleaning processes for quality checks in planned and existing production

lines, Quicktest, Quickdry, and more accurate inks and pens available.

Representing Arcotest, Pillar and other Lotar products.

 

Lotar Enterprises

1718 Velp Avenue

Suite E

Green Bay, Wisconsin 54303

Contact: 

Tatjana Qadada

info@lotarllc.com

lotarenterprises.com

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

Below are the premium listings from our directory. 

For the complete list of companies and products, go to packagingstrategies.com/resourceguide
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RESOURCE GUIDE
PREMIUM LISTINGS

BERLIN PACKAGING

525 W. Monroe St.

Chicago, IL 60661

(312) 876-9292

info@berlinpackaging.com

https://www.berlinpackaging.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Berlin Packaging is the only Hybrid Packaging Supplier® of plastic, glass, and metal containers and closures. With 40,000+

available SKUs, 200+ packaging consultants and 130+ sales and warehouse locations across North America, Europe and South

Africa, the company has the right products, expertise, and geographic proximity to help customers increase their net

income through packaging products and services. Berlin Packaging supplies billions of containers and closures annually as

well as warehousing and logistics services for customers of all sizes in all industries. Berlin Packaging also offers an array of

services and specialty-product divisions to be the true one-stop shop for rigid packaging.

PRODUCT CATEGORIES

Bottle/Jar/Can, Glass

Bottle/Jar/Can, Metal

Bottle/Jar/Can, Plastic

Drum/Pail

Pails

Shipping, Temperature Insulating

BACK TO LISTINGS INDEX

NOVEMBER 2021
packagingstrategies.com

http://www.packagingstrategies.com/directories/3133-packaging-strategies-resource-guide/listing/3505-berlin-packaging
mailto:info@berlinpackaging.com?Subject=Request%20from%20your%20Packaging%20Strategies%20directory%20listing
https://www.berlinpackaging.com/
http://www.packagingstrategies.com/directories/3133-packaging-strategies-resource-guide/listing/3505-berlin-packaging
https://www.packagingstrategies.com/


RESOURCE GUIDE
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CAMA NORTH AMERICA

901 Corporate Grove Drive

Buffalo Grove, IL 60089

(847) 607-8797

cama-US@camagroup.com

https://www.camagroup.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Cama North America specializes in the design, manufacture and service of packaging machinery including cartoners, case

packers, sleevers, robotics and integrated systems. Cama North America sells, manufactures and services all supplied

machinery to customers in the United States and Canada, including FAT's and complete aftermarket. Industries include both

food and non-food industries, automating primary and secondary packaging from line entrance through end-of-line

packaging operations.

PRODUCT CATEGORIES

Cartoning/Sleeving

Case/Tray Erecting

Case/Tray Packing

Robotics

BACK TO LISTINGS INDEX
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DESCON INTEGRATED CONVEYOR SOLUTIONS

1-1274 Ringwell Dr.

Newmarket, ON L3Y 9C7

(905) 953-0455

sales@desconconveyor.com

https://www.desconconveyor.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

For over 25 years, Descon has provided integrated conveyor solutions and premium processing and packaging equipment to

the beverage and food industries. We pride ourselves on our ability to deliver smart solutions to challenging problems,

coupled with our commitment to project execution and unparalleled customer service.

PRODUCT CATEGORIES

Accumulators

Controls

Conveying, Converging/Dividing

Conveying/Elevating/Lowerating

Depalletizing

Material Handling Equipment

PET Bottle Packaging Equipment

Robotics

Uncasers

Washers

BACK TO LISTINGS INDEX
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ECONOCORP INC.

72 Pacella Park Dr.

Randolph, MA 02368

(781) 986-7500

info@econocorp.com

https://www.econocorp.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Econocorp Inc. is a World Wide Leader in slow to moderate speed Cartoning, Tray Forming and Case Packing of speeds

between 1 and 120 cartons or cases per minute.

PRODUCT CATEGORIES

Cartoning/Sleeving

Case Sealing

Case/Tray Erecting

Case/Tray Packing

BACK TO LISTINGS INDEX
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KURIYAMA OF AMERICA INC.

360 E. State Pkwy.

Schaumburg, IL 60173-5335

(847) 755-0360

sales@kuriyama.com

https://www.kuriyama.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Kuriyama of America, Inc. has been eminently successful in developing and marketing thermoplastic hose and accessory

products to the industrial marketplace since 1968. We now provide a complete line of thermoplastic, rubber and metal hose

products and accessories including couplings and fittings, for use in industrial and commercial applications.

PRODUCT CATEGORIES

Hose & Accessories

Pneumatic Conveying

BACK TO LISTINGS INDEX
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POLY PRINT INC.

2300 W. Wetmore Rd.

Tucson, AZ 85705

(520) 792-1061

jgenova@polyprint.com

https://www.polyprint.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Poly Print, established in 1992, offers high quality flexographic printing up to 10 colors, high barrier adhesive lamination,

laser perforation, and pouches. We are experts in applying our knowledge, experience, and resources to provide solutions,

and support within the flexible packaging market. Our focus is food packaging, beverages, nutraceuticals and more.

PRODUCT CATEGORIES

Bag/Pouch, Multilayer

Bag/Pouch, Plastic

Biodegradable/Compostable

Contract Converters

Flexible Packaging

Flexo Printing

Paper, Laminating

Paper, Multiply Paper Flex Pack Laminates

Pouch Converting

BACK TO LISTINGS INDEX
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RABIN WORLDWIDE

21 Locust Ave., Ste. 2A

Mill Valley, CA 94941

(415) 522-5700

laura.reid@rabin.com

https://rabin.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

In business for over 60 years, Rabin is a family-held auction and real estate investment company, which acquires and sells

industrial facilities and equipment around the world.

PRODUCT CATEGORIES

Bottling Lines

Cartoning/Sleeving

Case Sealing

Food Processing Equipment, Grading

Food Processing Equipment, Sorting

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

STILES ENTERPRISES INC.

38 Woodland Ave. P.O. Box 92

Rockaway, NJ 07866

(973) 625-9660

info@stilesenterprises.com

https://www.stilesenterprises.com/index.html

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Stiles Enterprises is a rubber, conveyor chain and belting fabricator/distributor with a history in the packaging industry

starting in the 1950s. Packaging parts include: CAPPER tightening rubbers, chuck inserts, chain gripper rubbers, side belts,

cap turning belts, gripper rubbers. LABELING wrap/hold down belts, back up pads, resurfaced feed rollers/glue rollers,

vacuum cups. UNSCRAMBLER fabric wrapped belts, solid rubber covered belts, fabric orienter pads, elevator cleated belts

and chain, rollers and wheels. CASE TAPER belts, knives / blades, rollers. FORM FILL SEAL bagger belts, knives / blades, Teflon

tape. HEAT TUNNEL silicone glass curtains, Teflon / glass and Silicone/glass mesh and solid tunnel belts. Cartoner vacuum

cups, belting.

PRODUCT CATEGORIES

Accumulators

Automation

Bag Filling/Closing/Sealing

Banding

Blades (Cutting)

Blister Packaging

Bottling Lines

Capping

Cartoning/Sleeving

Case Sealing

Change Parts

Checkweighing

Components/Parts

Conveying, Converging/Dividing

Conveying/Elevating/Lowerating

Conveyor Components

Feeding/Inserting

Fill/Seal

Filling, Dry

Filling, Liquid

Fitment Applicating

Form-Fill-Seal, Vertical

Heat Sealing

Hopper

Imprinting Machines (Coding, Marking)

Knives

Label Applicating

Label, Print-and-Apply

Labelers

Labelers, Cold Glue

Labelers, Pressure Sensitive

Material Handling Equipment

Multipacking

Overwrapping

PET Bottle Packaging Equipment

Pucking/Depucking

R&D/Tech

Replacement Parts

Robotics

Shrink Tunnels

Shrink Wrapping, Bundling

Tube Filling/Sealing

Unscrambling/Orienting

Used/Rebuilt Equipment

Weigh-Fill

Weighing

Wrapping (see Flowrappers, Shrink Wrapping or Stretch Wrapping)
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