
Chris B. Payne
Graphic Designer & Creative Problem Solver



I'm a sushi-loving father of two, sci-fi fanatic, Disney-watching Graphic 
Designer. Leveraging my super-human creative problem-solving 
powers and my highly collaborative lead-by-example attitude I'm able 
to inspire others to learn more, do more, dream bigger, and meet 
deadlines while exceeding expectations. 

My ability to remain calm and level-headed under pressure and being 
very easy to get along with make me an excellent team player. My 
extensive experience with project management and overseeing other 
creatives make me an outstanding leader. 

Quality and efficiency are always my top priorities. I'm always looking 
for ways to reduce the amount of time spent on the mundane and 
repetitive tasks so that attention can be redirected to other areas. 

My expansive skillset is attributed to my visual memory and my ability 
to learn and master new skills very quickly (sometimes within hours). 
I have a passion for learning new things and believe that nobody 
should ever stop learning and growing. Every person in a team has 
valuable knowledge/skills that the rest of the team can learn and 
benefit from. 

About Me
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SKILLS & 
EXPERTISE
W H A T  C A N  I  D O ?



When I was very young I developed a love for drawing. Animals, 
cars, space ships, futuristic cities... I always had the urge to create 
something from my imagination. 

This evolved into a passion for design and a fascination with using 
good design and layout to tell a story and enhance a user experience. 

After over 18 years of professional experience I am convinced that 
graphic design is a super power that can be utilized the make the 
world a better (and better-looking) place.

Graphic Design
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The first ten years of my professional career were spent in a very 
fast-paced production environment. 

I've worked with screen printing, decals, embroidery & twill, laser 
cutting & engraving, sublimation, signs & banners, magazines, 
flyers, postcards, business cards, gazebo canopies, posters, album 
covers, storefront signs, product packaging, and I've even designed 
a sewn all of my own bow ties! 

I'll always have a special love for print. There's nothing better 
than seeing your vision manifested as a tangible product that will 
integrate itself into the lives of others. Whether it's a company 
logo on a huge storefront sign or a 3-inch decal in the corner 
of someone's car window that I made back in 2007—and still 
remember making—I always love seeing my work in physical form 
out in the wild. 

Print & Production
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http://chrisbpayne.com/portfolio/igt-tradeshow-graphics/
http://chrisbpayne.com/portfolio/igt-tradeshow-graphics/


I've always had a keen eye for video production. From 
framing the shot to focus your attention, to editing footage 
together in a way that keeps your attention. 

For a few years I hosted a live web-based tech show. Live is 
a totally different story. Especially when your co-host lives 
across the country! 

I've produced 360-degree Virtual Reality footage, cut a 
25-minute interview into a much more interesting and 
watchable 2-minutes, and utilized kinetic typography to 
create a series of visually appealing "bite-sized content" 
videos for a social media campaign.

I've also used my super powers to make "unusable 
footage" usable again, whether it be motion-tracking to 
blur out a moving logo, restoring audio, or cutting up 
footage to cleverly hide mistakes. I once even had to edit 
the director out of a shot because he was still in frame 
when he yelled "action".

Click a thumbnail to see the video.

Influencer produced footage 
edited together with a studio-

provided teaser trailer to 
create buzz-worthy pre-roll 
content before the premire 

of ABC's "When We Rise". 

Informational video created 
to inform clients on how 
Influential utilizes IBM 
Watson technology to match 
them with relevant social 
media influencers. 

On the IBM Web Site

A highlight reel showcasing 
some of Influential's most 
popular and best performing 
branded content campaigns. 

360-degree Virtual Reality 
video depicting humorously 
relatable "Expectation VS 
Reality" scenarios. 

Video & Motion Graphics
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https://www.facebook.com/influentialnetwork/videos/562627510608647/
http://chrisbpayne.com/portfolio/expectation-vs-reality/
http://chrisbpayne.com/portfolio/differentiator-campaign/
https://www.facebook.com/influentialnetwork/videos/584943691710362/
http://chrisbpayne.com/portfolio/the-magnificent-seven/
https://www.dropbox.com/s/tsxwjisrqgptsaw/WhenWeRise_TwoGayPapas.mp4?dl=0
https://www.ibm.com/watson/with-watson/success-stories.html?33
https://www.youtube.com/watch?v=5GzvTB4Y_Gg


I remember getting my first computer during middle school (with 
a whopping 6GB hard drive). Jamming to the sound of the dial-up 
modem (which the kids now call "dubstep") before surfing the web 
and wondering, "How do they do that?" 

My first experiences with web design involved slicing images in 
Photoshop and writing all my HTML and CSS code from scratch in a 
blank Notepad. 

While overseeing the creative department at the Passion Parties, 
Inc. corporate office I noticed a lot of Consultant resources were 
scattered across multiple web properties. I directed the process 
of consolidating all of these into one cohesive entity that was 
redesigned to elevate the Passion Parties identity. 

When I took on rebranding Sniffany & Company their web site was 
also redesigned to include an online store and appointment booking 
tool. This introduced them to the market of online sales and led to a 
roughly 60% increase in grooming appointments. 

Web based material 
calculator developed for 
Sportco Sporting Goods to 
calculate how much material 
should be ordered for 
specialty jobs. 

View Demo

Social media toolkit 
commissioned for Passion 
Parties, Inc. It was designed 
so the Consultants could 
produce their own custom 
brand-safe graphics to 
promote their events.

In addition to the "Hug For 
Peace" logo, a microsite 
was designed for the United 
Nations allowing participants 
in the "Huge for Peace" 
campaign to upload a photo 
and then shared to their 
social media accounts. 
www.hugforpeace.org

Web Site Design
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http://www.jstravelconsultants.com/
http://www.hugforpeace.org
http://www.chrispayne.net/test/material_calculator_material.php
http://www.hugforpeace.org


I've spent a lot of time around influencer marketing campaigns. 
Developing the marketing strategy, conceptualizing the creative 
concepts, designing visual assets, touching up influencer photos, and 
editing influencer-produced or agency-produced videos to sustain 
interest while maintaining brand safety. 

The key to conceptualizing a successful influencer marketing 
campaign is maintaining authenticity for the influencer and brand 
safety for the client. Content needs to feel organic, genuine, 
believable, and relatable. 

In a world where ads are in your face 24/7 it's important to be able to 
communicate naturally and to connect with your target demographic. 
Which is why it's very important to know your audience, speak their 
language, and understand their lifestyle. 

I have successfully led the design and conceptualization for multiple 
influencer marketing campaigns for large brands that over delivered 
in impressions/engagements. 

$70,587
Total Media Value

(out of a $50,000 budget)

UNIQUE IN-DEMO IMPRESSIONS:

CAMPAIGN TOTALS:

41.2%
ADDED VALUE

1.4X
OVER DELIVERY

CA M PA I G N  R E S U L T S :Sample of influencer-
produced creative concept 
where the content conveys 
the brand-safe messaging 
desired by the brand while 
sustaining authenticity with 
the social media influencers 
own organic content. 

Anonymous results from a 
real campaign where the 

over delivery provided over 
$20,000 of added value on 
top of the client's $50,000 

budget. The campaign was 
activated on Instagram 

but a reshare to Facebook 
contributed an additional 

539 engagements. 

The engagement rate for this 
campaign was 1.4x above 

the platform baseline. 

(NOTE:
These results are unrelated 

to the sample content
on the left.)

29,888
ENGAGEMENTS

54,284
VIDEO VIEWS

2,976,190
GUARANTEED

4,201,614
DELIVERED

Social Media Marketing
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I've managed and implemented many email marketing campaigns 
over the years. The earliest being for Sportco Sporting Goods 
to drive awareness to the company's vast printing production 
capabilities. Customers had been going to them for many years 
without knowing there was a full-service production facility in the 
back of the store. 

While rebranding Sniffany & Company I launched a campaign via 
email and on social media, to drive more traffic to their website  
and increase awareness of their grooming services and their freshly 
baked homemade pet treats. The campaign resulted in a 28% 
increase in web traffic and saw a 74% rise in email open rates. 

During my time as Creative Manager for the Passion Parties, 
Inc. corporate office I managed all of the email design, coding 
(HTML/CSS from scratch), scheduling, and reporting for all of the 
company's email blasts. Often managing and scheduling between  
4 to 12 email blasts a day. This redesign included all backoffice 
email communications used by the Consultants to promote to  
their customers. 

Header used in an email 
blast to convert customers 
from a closing subsidiary to 
the parent company (Passion 
Parties, Inc.).

Part of a series of graphics 
created for Sniffany & 
Company's social media 
and email blasts with a 
call-to-action to schedule 
an appointment. The 
graphics accompanied copy 
promoting their grooming 
services. 

Email header which doubled 
as a sharable

 social media graphic to 
increase awareness.

Email Marketing
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WORK
EXPERIENCE
2 0 0 4  –  P R E S E N T



GRAPHIC DESIGNER III

I was brought on to the Creative Services team for IGT (International Gaming 
Technology) as an outside contractor before eventually being offered a full-time 
position to remain on the team. 

My experience in developing influencer marketing campaigns provides me with 
valuable insight into new strategies and creative techniques, while my extensive 
experience in production enables me to build strong relationships with outside 
vendors for anything from a few posters to a multi-million-dollar trade show booth. 

During my time at IGT I have had the opportunity to inspire many process 
improvements, streamline workflow to make the team more efficient and 
productive, raise the bar on the level of quality we expect from ourselves, influence 
more frequent collaborative group projects that brings the team closer together 
while giving everyone a shared sense of pride and ownership of a project, 
elevated expectations for premium marketing campaigns, fostered more positive 
relationships with external teams, and have taken lead on the creative for many 
global events. 

Additionally, I’ve worked very closely with many internal groups and organizations to 
assist with their initiatives in building a positive company-wide culture that supports 
diversity, inclusion, and charity. I’ve built a trustworthy reputation with many 
Directors, VP’s, and Executive leaders within the organization. 

International Game Technology (2017)
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http://chrisbpayne.com/portfolio/igt-tradeshow-graphics/
http://chrisbpayne.com/portfolio/uswitch-identity-design/


SR. MOTION GRAPHICS DESIGNER  
& VIDEO PRODUCER

Influential is a data-first influencer marketing platform that works 
with fortune 500 companies. Utilizing their developer partnership with 
IBM Watson, Influential provides a deep data analysis of brands and 
matches them with key social media influencers whose followers fit 
the target demographic.

One day I might be designing and developing concepts for a smaller 
start-up I've never heard of before, the next project might be Coke, 
Ford, or Sony. No matter how big or how small the project, however, 
each was to be treated like the next big thing. 

Being a startup itself it provided me with the opportunity to explore 
many areas. My curiosity in influencer marketing strategy led to me 
successfully conceptualizing and strategizing for multiple social media 
influencer marketing campaigns that would go on to over-deliver on 
our guaranteed impressions/engagements. 

After gaining a clearer understanding of the strategy side of the 
business I decided to apply my creative problem-solving skills to 
expanding the company’s portfolio of creative offerings. 

Influential (2016)
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http://chrisbpayne.com/portfolio/the-magnificent-seven/


CREATIVE MANAGER

Going into Passion Parties all I knew was what I saw on the surface: 
a direct-sales company selling adult products. I quickly learned that 
there was so much more to it. They were about empowering women 
to own their own business to take control of their lives. 

While managing the company's monthly magazine “Center Stage” 
I would read powerful stories about how the company helped 
drastically improve the lives of these consultants. It felt great to be 
part of a company that made such a difference to so many people, 
while also being a pretty fun and amusing environment to be in. 

I focused all of my creativity and problem-solving skills to making sure 
we were providing these consultants with the best tools possible to 
help them succeed in their businesses. From rebranding our creative 
assets, commissioning and directing the development of a social 
media marketing toolkit, and consolidating the company's multiple 
web properties into one cohesive entity. We were making big changes 
and the consultants were noticing as their business were thriving. 

Passion Parties, Inc. (2015)
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SENIOR PRODUCTION DESIGN MANAGER

Many people know Sportco as the leading athletic retail supply store 
in Las Vegas that supplies teams and schools all over the city with 
equipment and custom team apparel. What some people don't realize 
is that they are a full-service production facility producing all of these 
things in-house. 

When I started in 2005 they were just doing screen printing, sign vinyl, 
and heat-transfer vinyl in-house. As I mastered the tasks I was hired 
to handle I took the initiative to expand my skillset and bring many 
outsourced services in-house. Embroidery, tackle-twill, sublimation, 
laser cutting & engraving, plaques, custom built trophies....

I took great pride in elevating the quality and efficiency of the art 
department and tripling the number of available products and 
services we offered meant I needed to become a master of project 
management to keep up with overseeing all artwork and my team. 

Sportco Sporting Goods (2005)
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PRODUCTION DESIGNER

This was my first non-fast food job and my first experience with on-
the-job design and print projects. Specifically a print production shop 
that specialized in sign-making, banners, decals, milling, and installs 
for various casino properties on the Las Vegas Strip.

I remember driving to the Wynn casino at least every Friday installing 
signs and applying vinyl that we've been working on at the shop all 
week. Bellagio, Treasure Island, Fashion Show Mall, Caesars Palace.... 
There were very few places on the strip I could visit without seeing 
something I worked on, and that was a very exciting feeling. One of 
my favorites were when we did the maps for the Fashion Show Mall. 

When you're that hands-on with the final printed product you really 
get a clearer idea for what practical design is. Understanding the 
goal of the piece and knowing how to communicate that clearly. 
Sometimes the best designs are things that are the least designed. 

Snyder Design (2004)

1 5



EDUCATION
2 0 0 1 - 2 0 0 5



COURSES:

GRAPHIC COMMUNICATIONS
Taking a design from concept to production for screen 
printing and lithographic printing.

GRAPHIC DESIGN
Utilizing Photoshop and Illustrator to take ideas from 
sketches to a polished final design.

WEB SITE SCIENCE
Designing and developing web sites through HTML and CSS.

COMPUTER SCIENCE
Understanding the fundamentals of computer programming 
and troubleshooting problems.

I attended the leading career and technical academy in Las Vegas, Nevada. 
Southeast Career Technical Academy (SECTA) provides hands-on training 
and real-world experience in various technical trades. 

I spent three class periods a day in a full print shop environment designing 
graphics and layout, producing color separations for both screen printing 
and lithographic presses. Printing on apparel and on paper stock. It was the 
best part of my day and I knew it was a field I wanted to stay in for the rest 
of my life. 

During my senior year I was appointed ambassador of the Graphics 
Communications program. I was sent to various local middle schools 
to explain the program and inspire students who were interested in 
art, design, or printing to apply to our school and join the Graphic 
Communications program. 

So much of today’s world is digital that many designers miss out on the 
opportunity to learn production. I’ve found it to be an extraordinary 
experience that trains you to handle the absolute extremes of a fast-paced 
environment that requires you to problem-solve on the fly while staying 
calm under pressure. There are people who say they work well under 
pressure in fast-paced environments, and then there are production 
designers who take that to the next level!

Southeast Career Technical Academy (2001)
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THE MOMENT  YOU 
PROCLAIM YOURSELF 
"THE EXPERT"
IS THE MOMENT  YOU 
STOP LEARNING.



Please feel free to contact me via phone, email, or though the contact 
form on my web site. 

If you need to print out a copy of my resume click the button below 
for a print-friendly version of the information provided in this deck. 

contact@chrisbpayne.com

www.chrisbpayne.com

702.406.3647

Las Vegas, NV

DOWNLOAD PRINTABLE PDF

Contact Info
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mailto:contact%40chrisbpayne.com?subject=RE%3A%20Chris%20B%20Payne%20Resume%20Deck
http://www.chrisbpayne.com
https://www.dropbox.com/s/bv2j2nat5o1gu9j/ChrisBPayne_GraphicDesigner_Resume.pdf?dl=1
https://www.dropbox.com/s/bv2j2nat5o1gu9j/ChrisBPayne_GraphicDesigner_Resume.pdf?dl=1



