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This will be of great benefit for you, especially if you’re working in the following

niche industries:

These marketing secrets will tackle the most relevant aspects of digital

marketing today, such as how to create an effective website, how to capitalize

on video marketing, and how to take advantage of multiple digital platforms to

get the word out.

Before anything else, I just want to say that these marketing strategies are not

the end all be all of how to thrive in your respective industries. But what I will

emphasize is that these will definitely serve as an excellent starting point for

you to turn things around moving forward. 

And on that note, let’s get right to it!

Are you interested in learning some of the most

effective marketing strategies today that will help

you increase the profitability of your business?

IF YOUR ANSWER IS YES, THEN I’VE GOT YOU COVERED. 
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THE BUSINESS LANDSCAPE TODAY

The innovation of the internet, mobile devices, communications

software, and social platforms have single-handedly revolutionized the

entire business landscape. And when it comes to consumers, life has

never been easier. The only thing separating them from having access

to a wide range of businesses is a simple web search––ultra-

convenient, right? 

Early misconceptions have posited that only the younger generations

have fully embraced this paradigm shift. However, according to an

ongoing consumer-tracking study from BIA/Kelsey, around 97% of the

entire consumer population have already bought into the fact that

digital shopping is the new norm. And so in this newfound reality, the

whole of marketing has had to evolve as well.

Gone are the days when businesses can easily influence their

audiences via mass-marketing channels such as radio, TV, newspapers,

and even door-to-door distribution directories like the Yellow Pages.

Nowadays, especially with the ever-evolving social media platforms, it

is the consumers who have the leverage. They now have more power,

with their access to as many business options as they want and with

how easy it is to communicate with fellow consumers to help shape

their buying decisions. Simply put, attention isn’t as easily attainable as

it was before.

So, how can you navigate this paradigm shift with confidence?
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ONLINE VISIBILITY IS SACRED

For most businesses, the formula for success starts with ONLINE

VISIBILITY AND TRAFFIC. 

In the same way that we chose businesses or products that were

frequently present on TV or in print ads, customers of today click on

businesses that are highly visible on search engines, online directories,

and social networks. Now, imagine; if your business can’t be easily

found within these locations, do you think you have a good chance of

generating leads and customers? Absolutely not!

So, what do you need to keep in mind when creating a stable

Search Engine Optimization (SEO) presence? Well, you need to

use relevant keywords in all of your business content, ads, and

most especially your pages. And when I say ‘keywords’, I want

you to think about the common terms customers use when

searching for businesses or content that are related to your

industry. 

Now, there are various SEO tools and websites that can help

you identify the appropriate keywords to use. But a wise

strategy that can also help you, in the long run, is to simply

know your target audience and their pain points. All business

connections start with effective communication––if you can

communicate the value of your business and its offers in the

language of your target audience, the more likely they are to

find you.

Now, just because you’re able to get your business listed on

Google properties (Google search, YouTube, Google Places,

etc.), and other widely used digital platforms, doesn’t mean

you can kick your feet up and assume that the job is finished.

You need to understand that once a business establishes itself

in these online locations, it needs to ensure its information

“stays fresh.”

Why? It’s because the relevancy of business content and

information declines over time. And if you’re not constantly

producing new content, you can expect your competitors to

knock you off the shelf.
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MEETING YOUR AUDIENCE WHERE THEY ARE

NOURISHING THE CONNECTIONS

As a business owner, you have to keep in mind that the true

measure of success lies not in the conversion bursts you

make, but in the relationships that you build with your

customers. Any business can pull off a convincing sales pitch,

but not everyone can engage their customers through

genuine conversations. After all, as mentioned earlier, all

business connections start with effective communication.

So, to put your business in a better position to create lasting

customer relationships, you have to meet your prospects

where they spend most of their time online––which is on

social networking sites. Whether it’s through Facebook,

Twitter, Instagram, LinkedIn, YouTube, engaging your

customers through these channels allows you to intimately

communicate your brand. Once connected, you can then

start offering information, expert perspectives, and execute

your strategies in influencing their buying decisions with ease. 

Once a business establishes relationships with prospects online, they need to continue to provide

valuable information and continue to make offers. Why? It’s because it’s proven that it’s 6 to 7

times easier to get an existing customer to buy from you again than it is to get a new customer to

buy from you the first time. 

With this said, you have to follow up with your customers. And by customer follow-ups, I meant

establishing and utilizing an automated system to help you cover more ground while reducing the

work and spend.

To this day, no other follow-up method can ever be as cost-effective as mobile marketing or text

messaging. Text messages are effective because people are almost always glued to their mobile

phones. By using this follow-up method, you can avoid lulls or delays before a customer reacts to

your offers.

Now that we’ve established the importance of building connections with your customers, it’s time

we dive into some key reminders about the very marketing tool in charge of attracting them in

the first place––content. 
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WHAT TO AVOID IN CONTENT MARKETING

THE POWER OF A BUSINESS WEBSITE 

On top of producing authentic and customer-centric content, if

you wish to generate an influx of customers, you have to

showcase credibility. And the best way you can make that

happen is by establishing a business website.

In the same way that businesses have physical locations to

indicate their legitimacy, a business website helps your brand

claim its domain on the internet. It’s the one-stop shop where you

can ideally drive your prospects if they want to know more about

your brand and offers.
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If you plan on maximizing your use of the internet and social media,

you must realize the importance of creating effective, powerful

content that not only gets your audience’s attention but sustains it

and has a lasting impact on them. That’s how you get them to

remember you.

When it comes to content marketing, several businesses make the

mistake of utilizing platitudes to increase their brand appeal.

Platitudes are typically words, phrases, or statements that are used

too often by a vast majority of businesses to attract customers.

Have you ever encountered business ads claiming that they’re the

best brand? What about ones that just keep on listing off their

exceptional qualities? If you have, then those are perfect examples

of platitudes that you should be avoiding.

The thing is that customers know all too well that businesses in this

day and age are all vying for attention. So rather than fixating on

statements that can make your brand stand out, focus on utilizing

customer-centric remarks that revolve around their pain points. 

Remember, customers will always choose businesses that speak

their language and give them a sense of validation. It’s not about

you––it’s about them.



TAKING CONTROL OF
YOUR CONTENT 

If you’re going to hire a web design company, you should know as early

as now that they have glaring issues when it comes to the service that

they provide. So it’s absolutely essential that you make it clear to them

what kind of content you want to see on your page, and how you want

them to create it. 

Web design companies don’t usually conceptualize the actual

content for your website. And even if they did, they would most

likely create bland, one-dimensional content. This is because

their job is mainly to design your website and not to consult with

you for marketing and SEO purposes.

Furthermore, too many web designers today are still using

outdated software like Flash, which is no longer serviceable in

today’s digital age. For maximum effectiveness, all modern

websites must be developed with multiple platforms in mind,

such as iPads, iPhones, and other mobile devices. Because what

good is a website if it can’t even be viewed as intended on

certain devices?

I believe that these are some of the biggest red flags when it

comes to today’s web design industry. If these companies are

not willing to take the time to brainstorm and come up with an

effective marketing strategy, you can’t expect them to go out of

their way and use the best software possible. Designing an eye-

catching website is one thing. But creating content that actually

means something to your audience is something else entirely. 

So with all of this in mind… It's important for you to do your own

market research to find out what kind of information you can use

to better relate to your audience. It also helps to utilize different

forms of content to add some variety to your website. No one

wants to browse through a website that is purely composed of

text. That’s a recipe for losing engagement and allowing your

competitors to gain an advantage over you. Use a combination

of stylized text along with images or videos to really make your

website pop. 
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Videos are the most powerful form of communication today. So it makes

perfect sense that online videos are the most effective tool for making

sure your business gets noticed by thousands of people in an instant.

An aesthetically pleasing website without any videos is like an

expensive wallet without any cash inside it. It’s easy on the eyes, but it’s

not as valuable as it appears to be. 

Make no mistake, however—using videos to market your business may

sound easy, but if you don’t do it the right way, you’ll still make minimal

progress while you watch your peers thrive. Luckily, I’m here to instruct

you on how you can effectively make use of this powerful medium to

further your business goals.

Remember that, in many ways, a video is the same as any other form of

media. So you’ll need to make sure that your content is substantial and

relevant to the needs of your audience. You’ll need to pay close

attention to how you write your scripts. Ensure that it contains your

main message and delivers it in a way that your audience can not only

connect with but also genuinely enjoy.

Once you get your content straightened out, then you’ll need to

integrate your videos seamlessly into your entire marketing campaign.

Instead of thinking that you’re just running random television

commercials on the internet, try to view it as another part of your entire

brand instead. Use the same tone and verbiage that you would

normally use across all your other forms of marketing, so your audience

knows what to expect from you on a daily basis.

Once you’ve got these aspects straightened out, it’s time to map out all

the possible opportunities for you to post your videos. Don’t limit

yourself to your website alone. Make sure that they can be seen on all

the major social media networks. 

Now I know what you’re thinking… Youtube is the most popular video

hosting site in the world. So why didn’t I mention it? 

Simply put, there is a catch when it comes to using this popular video

hosting site.

WHY VIDEOS?
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MAXIMIZING YOUR VIDEO

MARKETING RIGHT NOW

When you think of watching videos online, isn’t YouTube the

first website that comes to mind? Plus—it’s free! It’s so easy

to just take advantage of YouTube’s popularity and use it as

a platform for marketing your business. But if you’re not

careful, you could actually be driving your consumers away

from your business. 

If you use YouTube as a video host, then it means that your

website visitors are just one click away from YouTube itself,

which could cause your visitors to actually use your website

as a portal to YouTube—within minutes, they could be

watching funny cat videos and forgotten all about you! 

Furthermore, mobile users who are using an iPad, iPhone, or

other mobile devices will often be forced to the YouTube

App on their mobile device when they click to play your

video. Again, this drives your customers and prospects

away from you.
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So how do you address these concerns? More importantly, how do you properly maximize your

video marketing across multiple media? Well, first, you’ll need to make sure that your videos are

just the right length. The attention span of people nowadays is getting shorter and shorter. Would

you rather watch ten sixty-second videos or one ten-minute long video? You’d be best suited to

posting 30 to 60-second videos, as these are just enough to get your point across without boring

your viewers. 

Next, you may want to consider working with a trusted company to host your videos, such as

Renegade Media. At Renegade Media Company, we host our client’s videos for them and triple

encode all of our videos for our clients so that they playback seamlessly in HD (High Definition), SD

(standard definition), and on mobile devices without forcing visitors to leave the page. 

And yes, your videos will work perfectly on iPads and iPhones, every time—even when streaming

over cellular networks. Additionally, we always custom create a video thumbnail so that visitors

to your website will actually want to push play and watch your video.



Benefits of Ownership – This explains what benefits a

prospect or customer will get with your product.

Objections to Ownership – This deals with the reasons

that prevent prospects from buying your products or

services.

Vendor Selection – This provides specific and

quantifiable reasons why prospects should do business

with you.

Next, as mentioned earlier, the only content that converts

nowadays are those that effectively speak to your

customers’ pain points instead of those that merely show

your authenticity. This is why it’s integral to make use of the

3 Hot Buttons in creating your video scripts. These are the

following:

In line with the 3 Hot Buttons, these are also important to

consider in including FAQs, SAQs, and Testimonials into your

video marketing content. You see, several businesses make

the mistake of scripting testimonials and asking the same

old antiquated questions to generate answers that increase

the appeal of their businesses.

By simply utilizing leading questions, you can get your customers to smoothly provide genuine

testimonials and not sound fabricated.

As for the video dimensions, although using HD videos is the most appealing choice, you have to

consider that not everyone has access to fast internet and devices. Just imagine how slow your

website videos would load in their context. Before you know it, they’d be off clicking away before

they even reach the halfway point of your video content.

So in optimizing videos for your website, instead of using HD quality videos, you can simply opt for

a 640x360 output.

Next, it is absolutely critical that you do not overlook the most important aspect of your videos—

the audio. Yes, you read that correctly. 

The industry secret to creating powerful, captivating videos is actually the audio. Believe it or not,

sound quality is more important than video quality. Unfortunately, small startup video production

companies are not experienced enough to properly capture audio quality or create appropriate

soundtracks.
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Using microphones that are not built into the camera itself.

Professional audio production requires the use of higher quality

microphones (usually shotgun or lapel mics) that are either plugged

in directly to the camera or are connected to a secondary audio

capture device.

Providing customizable soundtracks sourced from royalty-free

audio, or—

Providing customized audio soundtracks made exclusively for your

videos.

This is why true professional video production companies have invested

just as much in their audio equipment as they have in their video

equipment. They will also have a professional audio engineer who is

ready to ensure that your videos sound just as good as they appear on-

screen.

When it comes to producing high-quality audio for your marketing

videos, make sure your video production company is doing the

following:

And finally, you need to be particular about the people who will appear

in your videos and act as spokespersons for your company. For smaller,

local companies, it’s usually best practice for the company owner to

star in their own marketing videos. It helps build credibility and establish

a more personal connection between the company and the customers. 

But for larger companies with ample resources who are looking to

project a more professional image, hiring professional actors is

definitely a step in the right direction.

Professional actors and/or actresses can give your marketing videos a

sizable boost with their charisma and stage presence. They can be

relied upon to deliver your company’s message to your audience in an

impactful manner.

For your convenience, Renegade Media Company has searched, found,

and contracted with the most professional actors and actresses both

locally and around the country. We can provide our customers with a

professional video spokesperson for only $399 per 60-second block of

time! 

With Renegade Media Company, hiring a professional actor or actress

is now within reach of any business.
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