


1

aBlog Starter
Welcome!

The Blog Starter Workbook is made so that you can follow along the lessons in 
your Blogging Roadmap. Starting a blog can be overwhelming for some, so this 
workbook is here to help you get your ideas, plans, and goals down on paper. 
(Or in a PDF, however you decide to fill this out!)

In order to make the most of this resource, give thought to each question—don’t 
just jot down an answer to get it out of the way! While your answers aren’t set 
in stone and your goals may change, this is going to be the foundation of your 
blog.

It’s okay if you don’t have an immediate answer to these questions. Especially if 
you have a day job or other work to do, you may not have time to sit down and 
breeze through this. In fact, it’s better that you don’t! Some of our best answers 
come to us when we’re doing other things or after a good night’s rest.

I highly recommend working through this over a weekend or on evenings when 
you don’t have a lot of distractions. I know that’s not always possible for those of 
us that have families or activities we’re committed to. But if you’re able, great!

Feel free to send your answers back if it helps you stay on track—just send them 
in the body of an email or save and send this PDF. I love seeing everyone’s re-
sponses! And if you want feedback on your answers, just ask, “What do you 
think?” in your email subject line.

Good luck!

Lauren
My Blogging Roadmap
hello@mybloggingroadmap.com

P.S.—Share this with a friend you think could use this info, too! It helps SO much 
if you have someone to go through this with.

mailto:hello%40mybloggingroadmap.com?subject=Blog%20Starter%20Worksheet
mailto:hello%40mybloggingroadmap.com?subject=What%20do%20you%20think?
mailto:hello%40mybloggingroadmap.com?subject=What%20do%20you%20think?
http://www.mybloggingroadmap.com
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What are your biggest reasons for wanting to start a blog? (Read more)

Ideally, how much time can you spend on your blog? How many posts per 
week or per month can you comfortably write? (Read more)

Set a budget for how much you can spend on your blog. This should include 
hosting, domain names, themes, and any tools you want to purchase. This post 
talks about the up-front costs of starting a blog.

http://www.mybloggingroadmap.com/reasons-to-start-a-blog/
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How much do you WANT to make from your blog?* Think BIG. If you’re not sure 
how big, write down how much you think your blog can help you bring in every 
year. Double that number. (This should seem almost unrealistic. Dream a little!)

Now, imagine that you’re consistently meeting that goal, year after year. What 
does your work life look like? Where do you work? How often do you work? 
What kind of people are you working with? Are you still working on your own, 
or have you started to hire people to help you?

Think about your personal and family life. What kind of changes do you think 
you’d be able to make if you were to somehow meet this goal, or even ap-
proach it?

*This should be your big goal, the thing that motivates you to get out of bed in 
the morning and keep going. It should be some years down the road, but not 
so far away that you want to just quit and curl back up in bed!

Your goal should ride on that line between achievable and seemingly impos-
sible. It’s okay if it sounds unrealistic right now, because we don’t always know 
what we’re REALLY capable of. Often enough, you really are your own worst 
critic.



4

aBlog Starter
Okay, back down to earth! How much do you NEED to make each month, if you 
were to replace your job with income from your blog? (We’re talking bare mini-
mum, this is what you need to pay your necessary bills.)

How much will you need to run your blog every month? Think about hosting, 
domain renewals, and other costs. (Most hosts charge anywhere from $5 to $15 
per month. Calculate $2 per month for domains. It’s better to estimate high, so 
let’s just say $17 per month for the essentials.)

Add these two together. This will be the base of what you need to make each 
month to keep things running. (Keep in mind this cost is often lower if you pay 
things off on a yearly basis instead of month-to-month.)

The purpose of this page is to get you thinking about your financial expecta-
tions and how they match up with what you actually need to make. Many blog-
gers have multiple income streams, whether that’s from freelancing or selling 
products on their blog.

Now, what do you expect to make from your blog? How much do you think you 
can make per month after the first year?

If that number doesn’t meet your minimum income requirements, are there 
any services/products you can offer to bridge the gap?
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Let’s talk niches. Ideally, what topics do you want to cover on your blog? It’s 
okay to start with a broad topic. We’ll break it down on the next page.

List some other bloggers in your niche. Start with 3-5, more if you’d like.

How will you stand out? There is a LOT of noise on the internet. It’s up to you to 
set yourself apart from the crowd. Whether it’s offering a unique point of view, 
better coverage of the topic, or making a brand that stands out, you need some-
thing that will attract readers. Spend some time brainstorming ways that you can 
do things differently to bring in readers.



6

aBlog Starter
Pick one topic you really want to focus. It can be a broad topic, like journalism or 
cooking.

Break down this topic into three sub-topics. These will be your starting catego-
ries in WordPress.

Break down your sub-topics further. If you started with a broad topic, you should 
be able to get even more detailed. For instance, if you were to choose “market-
ing” as a topic, you could break that down into “Marketing—> Social Media —> 
Facebook, Pinterest, Twitter”
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Spend some time researching your niche. Then, come up with at least 10 ideas 
for blog posts you can write. For each idea, write down at least one potential 
focus keyword. (If you can’t come up with 10 things to write about, you might 
want to rethink your topics.) Write posts, complete with headlines for each.
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Come up with a... (Need ideas? Check out Panabee.)

Blog name:

Write down a few hosts you’re considering. Talk to them. Ask them questions. 
Check out their refund policy. Do your research. Ask friends if you have to.

Decide what platform you want to blog on. (WordPress, Blogger, Squarespace, 
etc.) Again, do your research. I always recommend WordPress, but it’s not for ev-
eryone.

Domain name:

Social media handles:

http://www.panabee.com/
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Choose one social media site to promote your blog on. (If you’re already really 
comfortable with social media, you might pick two. But I strongly recommend 
sticking with only one or two in the beginning. Write down why you chose a par-
ticular social media site.

Look into scheduling tools for the social media sites you want to use. (Tailwind 
for Pinterest, Hootsuite for Twitter, Buffer or Coschedule for general social shar-
ing, etc.) There are tons of different tools, so take a look at the reviews and try 
them out before you purchase them. (Most offer free trials.)

Make a schedule. Write down what days and times you’ll post on each site you 
chose.

Whether or not you choose Facebook as a promotion method, I do recommend 
finding some Facebook groups where you can chat with other bloggers. This is 
a great way to find people to collaborate with and get some extra support and 
second opinions.
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Who is Your Ideal Reader?

Using the information from this blog post, describe your ideal reader. If you’d 
like, you can use the answers you filled out in the survey, or describe a friend 
who fits the picture. This will be who you write to in each and every one of your 
blog posts.
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Content Goals

What do you need your blog to do for you? Each and every piece of content 
should help achieve a goal. This could be promoting affiliate products, selling 
your own products, or getting freelance clients. Earlier in this workbook, we talk-
ed about getting money from your blog. This goal should be your “how.” This is 
how your blog is going to help you meet your income goals. (Each piece of con-
tent will have a smaller, more immediate goal. This is just the overall goal.)

What kind of incentives can you offer your audience to stick around? Think 
about “freebies.” You can give away free stock photos, design resources, white 
papers, or other things that appeal to your target audience. We’ll be using these 
ideas later on!

Now, think of some smaller, more specific goals that make up the bigger goal 
you listed above. These can be things like building trust with your audience, 
converting readers into leads, or improving your SEO. None of these immediate-
ly focus on a general goal, like getting attracting clients, but they all help further 
your efforts.
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