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Log is the Paris Review of architecture.
– Hsinming Fung, AIA, Hodgetts + Fung

Log is a hopeful answer to the current 
scarcity of critical writings on architecture, 

and a surprisingly readable addition to the 
notoriously word-locked world of theory.

– Architecture magazine

Log is a gem of a journal.
– Richard Meier, FAIA, in Vanity Fair
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What is Log?

Log is an independent journal, published three times 
a year, on architecture and the contemporary city. 
It presents criticism and commentary in a literary 
format designed to resist the seductive power of the 
image in media while identifying and elaborating 
the central concerns of architectural thinking and 
production today. A carefully crafted compendium 
of essays, interviews, and brief “observations,” 
Log provides an ongoing international platform 
for the exchange of ideas, both bearing on and 
emanating from architecture and the city, among a 
curious audience of readers that includes architects, 
designers, students, scholars, and artists. General 
“open” issues are punctuated by occasional thematic 
issues on pioneering topics. Founded in 2003, Log 
is a project of the Anyone Corporation, a nonprofit 
organization in New York City devoted to advancing 
architectural thought and writing. In September 2013, 
Log celebrated its 10th anniversary with a conference 
at the Museum of Modern Art in New York.

What is cataLog?

This summer Log becomes cataLog: the official color 
catalogue for “The Architectural Imagination,” an 
exhibition curated by Log editor Cynthia Davidson 
and architect Mónica Ponce de León for the US Pa-
vilion at the 2016 Venice Architecture Biennale. The 
cataLog (Log 37) will not only be circulated to Log 
subscribers and booksellers but will also be sold at 
the US Pavilion in Venice during the Biennale, from 
May 26 to November 27.
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40˚ 46' N, 73˚ 59' W
625 West Fifty-Seventh Street, New York, New York
Demand for housing is high across all five boroughs of New 
York City, and in Manhattan this is manifest on the skyline 
and the shore. Bright orange construction mesh along the  
Hudson River attests to the current boom in real estate. 
While Bjarke Ingels’ 35-story, tetrahedron-shaped rental 
apartment building grows at the west end of Fifty-Seventh 
Street, farther east are far more visible new super-luxury 
condominium towers. Christian de Portzamparc designed a 
1,004-foot-tall blue glass tower, where the duplex penthouse 
just sold for $100.5 million. Rafael Viñoly designed the tallest 
residential tower in the Western hemisphere, at 1,398 feet, but 
its penthouse (not yet finished) went for only $95 million. 
The heights are unprecedented in residential construction, 
signaling the increasing power of individual wealth in a 
market typically dominated by corporate skyscrapers. And 
there are more towers to come. Developers will cash in on the 
unique string of air rights amassed along Fifty-Seventh Street 
as long as multimillion-dollar New York condos remain an 
attractive unregulated asset class for global capital, not only 
driving up the city’s skyline, but also the cost of living.
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Who reads Log?

Our devoted readers include some of the most 
influential people in architecture. Log is highly 
regarded among architects, urban planners, 
landscape designers, curators, artists, academics, 
and, importantly, students. It is read by subscribers 
in more than 40 countries and held by over 150 
institutions worldwide.

Where is Log sold?

Log is sold in the US, around the world, and online, 
at Amazon.com and our own web store. Log can 
be found in general bookstores, art and museum 
bookshops, and on select newsstands. It is distributed 
wholesale directly to stores and internationally by 
Idea Books. From May 26 to November 27, Log 37: 
cataLog will also be sold at the US Pavilion at the 
2016 Venice Architecture Biennale.

Circulation

Typical print run  2,000
Special-issue print run 2,200
Log 37: cataLog print run 10,000

Subscription   56%
Libraries/Institutions 10%
Retail    34%

Subscribers
US/Canada   59%
 New York   19%
International   41%
*Figures current as of Log 35

Select Subscribers

Architectural Association, London
Architekturzentrum, Vienna
The Art Institute of Chicago
Avery Architectural Library, Columbia University
Canadian Centre for Architecture
Guggenheim Museum
Harvard University 
Institut Français d’Architecture, Paris
Massachusetts Institute of Technology
Museum of Modern Art, New York
Princeton University
University of Pennsylvania
University of California, Los Angeles
Yale University

Select Retailers

AA Bookshop, London
CCA Bookstore, Montreal
Hennessey & Ingalls, Los Angeles
McNally Jackson Books, New York
MIT Press Bookstore, Cambridge
Museum of Contemporary Art, Chicago
NAi Bookstore, Rotterdam
ProQM, Berlin
Serpentine Gallery, London
Spoonbill & Sugartown Press, Brooklyn
St. Mark’s Bookstore, New York
Swipe Books, Toronto
William Stout Architectural Books, San Francisco
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Why advertise in Log?

Maximize your budget: Advertisements in Log are not 
only more affordable than those in most periodicals 
but also cost less than a direct-mail campaign. Our 
full-page, nonprofit rate works out to less than the 
cost of a USPS postcard stamp per ad unit. And it’s 
less likely to be misdelivered or thrown away.

Target a strong demographic: Log readers have a 
keen interest in design, architecture, books, and 
culture at large. An advertisement in Log targets a 
curious, influential, literary, and design-minded 
audience interested in new book titles, exhibitions, 
projects, products, and ideas.

Identify with excellence: Log is published by the 
Anyone Corporation, a 501(c)3 not-for-profit with 
20 years of experience in successful publication 
projects. An advertisement in Log not only promotes 
your program but also shows that your organization 
supports the architectural community and the dialogue 
that is a crucial part of achieving excellence in design.

Achieve lasting visibility: Unlike many architecture 
and design magazines, Log is a collectible journal 
with an extended lifespan well beyond its publication 
date. An advertisement in Log becomes part of a 
permanent record of architectural culture.

Contact us

Please send materials and correspondence to:

Brendan Bashin-Sullivan
Assistant Editor
Anyone Corporation
41 West 25th Street, Floor 11
New York, NY 10010
Email: ae@anycorp.com
Phone: (212) 645-1400
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2016 Advertisement Rates

corporate nonprofit

freq nos.
full 
page

half 
page

full 
page

half 
page

1×
36, 38 $800 $500 $600 $375

37 $2,500 $1,575 $1,875 $1,175

3× $650 $400 $500 $300

Advertisement Specifications

Ads in Log 36 and Log 38 will be printed in black and 
white; those in Log 37 will be printed in four-color 
process. All ads run within the first four to 15 pages.

Half Page

Document size: 6 × 4.25"

Full Page

Document size: 6.75 × 9.5"
Bleed: 0.125"
Trim size: 6.5 × 9.25"
Safety margin: 0.25"


