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NBA SCHOLARSHIP WINNER FROM OMAHA 

D ENISE VAN ZAGO 

The Ne braska Broadcasters Association 
Journalism Scholarship for 1967-68 was 
awarde d to DENISE VAN ZAGO , daughte r 
of Mr. and Mrs. Vernon C. Van Zago of 
Omaha. She is a grad uate of North High 
School. The award was made at the Uni
versity of Nebraska J ournalism Awards 
Banquet held in Lincoln on May20, 1967. 

Bob T a ylor of KOLN-TV made the pre
sent a tion. 

Of all students taking the Board of Regents 
t est this spring, 68 were referred to the 
School o f J ournali sm as students having 
professed a n i nterest in coming to that 
Sc hool. Of these 68, Denise scored the 
highest mark on the Regents test. 

N-B-A 

UNIVERSITY OF NEBRASKA STUDENTS TAKE OVER KHUB 

The l istening audience of Radio KHUB, Fremo nt, 
Nebraska, was treated to a c ha n ge of pace on 
May 11 and 12, when eleven University of Nebraska 
students, under the direction o f P rofes s or Lee Coney, 
took their field trip. These e leven students, s ix 
girls and five boys, took over the operation of KHUB 
... covered news assignments, took over the 
board shifts, serviced accounts, wrote copy, taped 
spots, and actually worked in every fie ld of radio 
broadcasting. 

This is the fourth such field t r ip for the broadcast 
sequence at the University of Nebraska, and the 
second trip to Radio KHUB . 

KHUB received many good comments on the perfor
mance of these students. Any stations who would 
like to invite students to the i r station for a future 

L fie ld trip should contact Professor L ee Coney at 
the University of Nebraska. VERN STEDRY 

Station Manager, Vern Stedry, was very, very pleased with the program. 
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ADVERTISING TAX 
THREATENED IN 
MAINE 

The following excerpts from an editorial in a recent 
issue of Advertising Age. Don't think it can't happen 
here: 

11A state legislator in Maine has introduced a b ill 
calling for the extension of the state's 4% sales tax 
to cover advertising. If the bill becomes law, the 

4% sales tax would be paid by the advertiser, not by the media . 

Last November an Ottawa economist advised the Canadian government that it could 
fight inflation in that country by imposing a tax on advertising. He reasoned that 
if advertising were taxed there would be a decline in the volume of advertising . 
This would automatically reduce consumer spending, h e said, and thus would act 
as a handy inflation-control weapon. 

Periodically one state l egisl ature or another has a bill introduced calling for an 
advertising tax. Fortunately, most of these ad tax proposals fail to become law. 

Attempts to place a tax on advertising make absol utely no sense .. . if advertis
ing is taxed, an almost certain result would be a cutback in advertising promotion. 
Such a cutback, is bound to result in a r eduction of sales, and thus also in produc
tion of goods. And if there is a de cline in sales and production of goods it doesn't 
take a trained economist to point out that there will be a decline .. . of taxes. 

GOVERNMENT WARNED 
AGAINST ATTACKS ON 
ADVERTISING 

N-B-A 

The following is lifted from the January-February issue 
of the FOI Digest published by the Freedom of Information 
Center: 

"Two U.S . Congressmen have recently warned that too 
vigorous attacks by government on advertising threaten free enterprise and 
jeopardize ''the entire press system. 11 

Sen. Everett Dirksen (R-:n.l) has warned that Congress "may have to step in" and 
make certain that government attacks do not lead to a "new revolution" which would 
subject the free enterprise system "to unwarranted intrusion by government" through 
"arbitrary and capricious administrative edict. 11 

"People dare not forget," he said, "that advertising is as much a means of infor
ming people as any other part of a newspaper or other news media. If one may 
tamper with or abridge one portion of the press then the entire press structure is 
jeopardized. 11 

Rep. Clarence Brown Jr (R-Ohio) has told the New England Press Association that 
government interference in advertising rate practices and other federal actions in 
the area may be a "little '' politically-motivated and may be 11cynical". Brown said 
that advertisers, agencies, media and consumers needed to"forestall this suggested, 
smothering, over-protection" from government by considering the good taste of 
advertising and "by selling our system to the people." 
Brown concluded that 11any approach that would unduly control" the operation of the 
competitive system, whether from over-zealous politicians or irresponsible adver
tisers, ude serves our careful attention. u 

N-B-A 

Several stations have inquired regarding compliance with Nebraska Sales Tax Law. 
If you sell any tangible items on any kind of a regular basis, you are a retailer and 
MUST BE LICENSED to collect the sales tax and be remitted to the State Tax Com
missioner . You are exempt only if there is an occasional sale . This is construed 
to mean that you can ' t sell such things as records, flags, cook books, nursery stock, 
or anything of the like in any quantity or on any kindof a regular basis. Some stations 
sell flags at cost or used records. The state sal es tax must be collected thereon. IF 
YOU STICK TO RADIO ADVERTISING NO NEBRASKA SALES TAX IS INVOLVED 
BECAUSE THIS IS CONSTRUED TO BE A SERVICE, NOT THE SALE OF TANGIBLE 

GOODS. 

2 



Nebraska Broadcaste rs Association 

L-

L 

30~1 Omah~,.!!~~~iday, June 16, 1967 

Omaha World-Herald 

The 'Fairness Doctrine' 
Regulations and directives from 

Federal bureaus are nothing new. They 
r have become a part of the American 

way of life. 

The FCC power to regulate the tele
vision industry arises from the fact that 
the air waves cannot be privately 
owned. They belong to all the people 
and therefore the people, through the 
Government, have a right to decide how 
they shall be used. Thus the commis
sion may censor the programming, both 
paid-for and free, in the public interest. 

But now the television industry is 
faced with something different. It has 
been handed a "fairness doctrine" by 
the Federal Com~unicat1ons Commis
sion. and evidently the industry will be 
required to live up to it. 

! Under this "doctrine,'' stations that ~-

But the "fairness doctrine" is not 
censorship. IL does not say what the 
stations shall not do; it says what they 
shall do about a .:;pecific issue. It is an 
affirmative command to the industry 
to yield a substantial amount of free 
time for propaganda which the Govern
ment deems wholesome. 

f accept cigaret commercials are instruct-
ed to provide "a significant amount of 
time"- whether free or paid for-to pre
sent the point of view of those who be
lieve smoking is harmful. As a practi
cal matter this would be largely free 
time. 

: [ And what. is "a significant amount" 
: i- 0f time? 
• l An FCC lawyer opined that about 

one-third as much time given to anti
smoking propaganda as is sold to cig

. aret commerc:als would satisfy the 
"!' "doctrine." Others, of course, might 
··: advocate a different standard. 

t""P'B" 

This newspaper happens to agree 
with the contention that cigaret smok
ing may be harmful and dangerous. But 
we think it is pretty dangerous busi
ness, too, for a powerful Government 
commission to take up the lash to com
pel the television industry to support " 
Government position. 

_.,, __ ~--~ _...,_ ____ ~.-----------
, ..... _..~ 

!inroln ~urning .Journal 
and 

Ntftraska State 1Jnurnal 
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Hazards of the FCC 
Government regulation of radio and tele- tains only to c i g a r e t advertising, on 

vision transmissions is based on the fact that grounds that smoking can be Injurious to 
these media employ the public airways for health, its possible precedent is alarm-
transmission and that indiscriminate use of ing. 
a limited number of frequencies would re• • • • 
sult in chaos. This seems reasonable enough. Beer can be injurious to health, too. Why 

The circumstances justify government wouldn't the FCC extend the same ruling to 
appraisal of the financial responsibility, mor- beer. Or to drugs, which can be harmful if 
als, civic responsibility and general plans of not taken according to direction; or cosmet-
prospective licensees. ics, to which some persons might be al-

• • * lergic; or to those chronic killers, automo-
But when the Federal Communica- biles? 

tlon starts telling radio and television sta- How long before the FCC would bring 
tions that they must grant free time to this policy into politics, granting free time 
rebut cigaret commercials, it is going far to one candidate to answer paid advertising 
beyond the Intent of regulation. by his opponent? Or to management or labor 

• • * in a controversy or to any other adversaries 
In this directive the FCC is injecting it- in a public affairs dispute. 

self into the regulation · of programming by ( The ramifications of the ruling are inesti- ) 
the electronic media. And this should be mable- ana shocking. 
clearly out of bounds to the government reg- !His newspaper 1s as conce~ned as any
ulators. Indeed, this is a frightening assault one else about_ the haz!1f~ of c1garet smok
on the cherished freedom of speech philosophy ing. It has said so editonally and has car-
in this country. ried countless news items on the subject. 

In its cigaret ruling, the FCC goes way But the hazards of governmental regula-
past its "equal time" doctrine_ as applied to tion of radio artd television programming are 
politicians and public issues. Now the agency infinitely greater. 
is directing that free time be awarded, if • • • 
necessary, to answer paid cigaret advertising We hope the broadcasting Interests 
-a wholly new concept. will challenge this FCC position with all 

• • • the vigor they possess-In the courts, In 
While the FCC Insists its ruling per• Congress, with the public. 


