
“Good venue”, “One of the Best”, 

“Best attendance ever…sessions 

were appropriate for current chal-

lenges and were substantive”, 

“Great Sessions”…some of the 

comments following the 2004 

NBA Convention held August 11-

13 at the Embassy Suites Hotel in 

Lincoln. 

Following the annual (small but 

mighty) golf outing at Hi Mark Golf 

Course, the NBA convention 

kicked off the 71st edition with the 

Annual Meeting (highlights of the 

meeting are included in this edi-

tion of the Modulator).  Chairman 

Craig Eckert  also received a 

plaque from incoming Chairman 

Craig Larson,  in recognition of his 

efforts for the past year. 

The Hall of Fame Banquet was the 

next order of business, with a 

record attendance, including  

several former Hall of Fame hon-

orees.  The highlight of the even-

ing was the induction into the NBA 

Hall of Fame of Ron Hull, a 49 

year broadcast veteran of Nebras-

ka Educational Telecommunica-

tions and KUON-TV and Howard 

Kennedy, retired General Manager 

of KMTV, Omaha.  Video tributes 

to the inductees were produced by 

NETV, Lincoln and KMTV, Omaha. 

The convention got down to busi-

ness early on Thursday, with a rous-

ing opening keynote from Mike 

Kneale, who addressed “Strategies 

to Become a More Effective Lead-

er.” 

Five concurrent sessions followed 

the morning keynote with sessions 

on Management, Sales, Program-

ming, News and Engineering. 

The Management session consist-

ed of mini-sessions from four pre-

senters.  John Lively, NAB lobbyist,  

gave an update on all the legisla-

tion and activity in Washington, DC.  

Jon Bruning, Nebraska Attorney 

General, stopped by to thank 

broadcasters for their participation 

in the Nebraska Amber Alert pro-

gram, and Shawn Renner, Cline-

Williams, Lincoln, spoke on the 

aspects of the new NBA Legal Hot-

line.  After a short intermission, the 

session concluded with Gregg 

Skall, attorney with Womble Carlyle 

in Washington, DC, who gave a 

presentation on the EEO require-

ments and also demonstrated the 

advantages of using the NBA EEO 1 

Source system.  As a surprise, all 

attendees at this session received 

a certificate that gave their stations 

a point toward EEO compliance, 

outreach and training. 

Paul Weyland addressed a full house 

of sales managers and account ex-

ecutives with his unique ways of  

“Finding, Selling & Keeping More 

Direct Business”,  while Program 

Consultant Bill McMahon showed 

Program Directors and Air talent the 

“Authentic Personality Method.” 

A special news session was present-

ed by Al Tompkins, from the Poynter 

Institute, and  he received an excel-

lent review from all who attended. 

Rounding out the meetings, the local 

SBE Chapter 74, along with RF Spe-

cialties, held an Engineering Session 

to a packed room on a variety of 

subjects including Tower Integrity. 

This year’s luncheon was special.  

NBA Drugs Are a Dead End coordina-

tor Karen Walklin presented the 

Friend of Nebraska Broadcasters 

Association award to former Gover-

nor Kay Orr, which was followed by 

an outstanding keynote address by 

Premiere Radio Personality, Glenn 

Beck. 

Afternoon sessions included more 

Sales Training from Paul Weyland 

followed by a Sales Managers 

Roundtable, co-chaired by Kathleen 

Brown, KCSR, Chadron and Lana 

Butts, KSID, Sidney. (Con’t. on Page 2) 

 

FULL AGENDA PACKS 2004 CONVENTION 

The NAB honoraria pro-
gram was established in 1983 to help 
compensate individual state associa-
tions for their government relation's 
efforts.  Historically, the program has 
helped state associations offset the 
cost of attending NAB's Annual State 
Leadership Conference held each 
February in Washington, DC. 

The Conference provides a forum 
where state association officers can 
gain the valuable resources needed 
to build stronger organizations.  Also, 
it provides them with a complete 
briefing on key issues before both 

Congress and the FCC.  Finally, 
time is set-aside for participants to 
meet with their Congressmen and 
Senators to discuss the issues of 
vital concern to our industry.  These 
issues and more are covered at the 
State Leadership Conference, and 
the honorarium will help send your 
elected officers to this important 
annual meeting. 

The size of each state's honorarium 
is based on NAB membership in 
each state as of June 1st.  I am 
pleased to report that Nebraska has 
the highest participation of any state 

with 83% of Nebraska stations in NAB 
membership.  Out of the 173 stations 
in Nebraska 115 are members of NAB.  
Thanks again for your support at the 
state and national level.  

Given the many challenges facing 
broadcasters today, the NBA and the 
NAB are working harder than ever to 
represent our industry.  Your member-
ship in both your state and national 
associations are critical elements in 
our united fight to ensure the viability 
and strength of America's free, over-
the-air broadcasting system.  M
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 M ODU LAT OR  

F 
irst  of all, it is indeed an honor to 
serve as Chairman of the Nebras-
ka Broadcasters Association.  It is 

a privilege to follow in the footsteps of 
Craig Eckert, along with other recent 

chairman including, Dwight Lane, Steve Morris, Julie Gade 
and Scott Posey. 
 
Working with these, and so many other outstanding broad-
casters on the board during the past 5 years has been a 
valuable learning experience.  Likewise, the current board 
consists of talented, energetic individuals who will serve 
you, and the association well. 
 
Serving on the board has helped bring into focus the im-
portance of all of our collected efforts.  While here to serve 
and assist the broadcasters in the state, the NBA relies on 
the active participation of radio and television stations 
across Nebraska.   Just like Uncle Sam, The Nebraska 
Broadcasters Association Needs You. 
 
Fortunately, the broadcasters in Nebraska have faithfully 
supported the organization through the years; from airing 
NCSA announcements, to attending satellite seminars to 
lobbying elected officials on behalf of the broadcast indus-
try.  While some of the other state associations may strug-
gle with their membership, the NBA consistently enjoys 
membership levels at or near 100%. 
 
As noted above, there are many ways in which to be in-
volved with the NBA.  Another such avenue is the Chair-
man’s Club. For those of you who may not be familiar with 
the Chairman’s Club, allow me to briefly explain the  
program. Monies raised through the Chairman’s Club help 
fund our scholarship program. Each year, the Nebraska 

Broadcasters Association Foundation awards six, $1200 
scholarships to broadcasting students at UNL, UNO and 
UNK.  Last year’s recipients included Anthony Blue (UNO), 
NBA Palmquist Scholarship; Stephanie Queen (UNK); 
Jered Butts (UNK);and from UNL, Cody Thomas, Brad 
Colee, Kyle Doperalski and Travis Damme. 
 
Your one-time, $1000 donation, garners you life-time mem-
bership in the Chairman’s Club.  You can even choose a 
payment plan for your contribution, such as $100 a year for 
10 years. And of course all donations to the Nebraska 
Broadcasters Association Foundation are tax deductible. 
 
Chairman’s Club members are recognized each year at the 
convention in our program, and all year long on the NBA 
website. Plus, each Chairman’s Club member receives a 
handsome plaque. 
 
I hope that you will consider becoming a member of the 
Chairman’s Club and help support our scholarship pro-
gram.   We recently raised the scholarships from $1000 to 
$1200 each. Our goal, funding permitting, is to continue to 
increase the scholarships in the coming years. 
 
If you have any questions re: the Nebraska Broadcasters 
Association Foundation or the Chairman’s Club, feel free to 
contact myself or Marty at the NBA office. 
 
Again, it is an honor to serve as your chairman for the com-
ing year. I look forward to working with all of you. 
  

Chairman’s Column by Craig Larson                   

 
(Convention, con’t. from Page 1) 

Programming sessions continued with two additional ses-

sions. Dave Shepherd, Regional Radio, Moberly, Missouri, 

explained how his stations dominate their markets, and Jerry 

Hinrikus, Three Eagles-Lincoln,  moderated an all-star panel 

of  radio and television personalities on “Dealing with Inde-

cency.”  Steve Brown, KKAR, Omaha; Travis Justice, KMTV, 

Omaha; Gary Sadlemyer, KFAB, Omaha; and Todd & Tyler, 

KEZO, Omaha, were joined by Washington attorney John 

Wells King to discuss the subject of indecency.  While the 

views of the panel showed differences of opinion, it was 

probably one of the most compelling session in many years.  

   Thursdays events concluded  with the 2004 Awards of Ex-

cellence Program, sponsored by  ConAgra Foods Foundation 

and the awards were presented by Chris Kircher, ConAgra 

Vice-President of Corporate Communications.  Music for the 

reception that evening was provided by the “Gentlemen of 

Jive”, which added a nice touch to the evening’s festivities.  

This year’s Awards video was produced by KETV, Omaha.  A 

special thanks goes to Jerry Olson, who produced the video 

as well as thanks to KETV General Manager, Joel Vilmenay. 

A Chairman’s reception was held both evenings in a suite 

sponsored by Clear Channel-Omaha. 

 

Friday’s breakfast featured an address from Congressman 

Lee Terry, who spoke on the many broadcasting issues in 

Washington, such as  DTV Conversion, Satellite Radio, SHVIA, 

Indecency Issues.  Terry also fielded several questions from 

the audience regarding ownership, and free airtime for politi-

cal candidates. It was interesting to note how well the Con-

gressman grasps these broadcasting issues. 

The convention concluded with what was probably the best 

Legal session in many a year.  John Wells King, attorney with 

Garvey Hubert Barer, Washington, DC, gave an informative 

presentation on EEO and license renewal, while Deputy Chief 

of Investigations & Hearings Division, FCC Enforcement Bu-

reau Bill Freedman spoke on license renewal, the virtues of 

the ABIP program, and other FCC enforcement issues. 

From start to finish, this was a most informative convention.  

If you missed it, you missed a lot!  The convention committee 

from this year,  Craig Eckert, Mark Halverson, Tom Land, and 

Roger Moody deserve a lot of credit for putting together a 

great lineup of subjects and speakers.  All four have agreed 

to serve again for next year’s convention, with the addition of 

Chairman Craig Larson and  Greg  Wells.   

If you have any ideas regarding Convention 2005 please con-

tact any member of the committee or the NBA office. 
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Sales and Training Sessions 
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Awards of Excellence Dinner 

Vendors 
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         Golf Outing 

Hall of Fame  
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   Nat'l     Dept. of 

Radio Stations Tourism Guard NSEA NHHS Roads 

KBRB-AM/FM   Yes Yes Yes Yes Yes 

KAAQ-FM/KQSK-AM Yes No Yes Yes Yes 

KCOW-AM Yes No Yes Yes Yes 

KWBE-AM Yes Yes Yes Yes Yes 

KCNI-AM Yes Yes Yes Yes Yes 

KJSK-AM  No Yes No Yes Yes 

KKOT-FM No Yes No Yes Yes 

KLIR-FM No Yes No Yes Yes 

KTTT-AM Yes Yes No Yes Yes 

KZEN-FM Yes Yes No Yes Yes 

KLZA-FM No Yes Yes Yes Yes 

KFMT-FM Yes Yes Yes Yes Yes 

KHUB-AM Yes Yes Yes Yes Yes 

KSDZ-FM Yes Yes Yes Yes Yes 

KMMJ-AM Yes Yes Yes Yes No 

KRGI-AM Yes Yes Yes Yes No 

KRGI-FM Yes Yes Yes Yes No 

KRGY-FM Yes Yes Yes Yes No 

KROR-FM Yes Yes No Yes No 

KSYZ-FM Yes Yes No Yes No 

KHAS-AM Yes Yes Yes Yes Yes 

KLIQ-FM Yes Yes Yes Yes Yes 

KMTY-FM Yes Yes Yes Yes No 

KUVR-AM Yes Yes Yes Yes No 

KGFW /KQKY/KRNY  Yes Yes Yes Yes No 

KKPR-FM/KXPN-AM Yes Yes Yes Yes No 

KRVN-AM/FM Yes Yes Yes Yes No 

KBBK-FM Yes Yes Yes Yes Yes 

KFGE-FM Yes Yes Yes Yes Yes 

KIBZ-FM Yes Yes Yes Yes Yes 

KKUL-FM Yes Yes Yes Yes Yes 

KLCV-FM Yes Yes No Yes No 

KLIN-AM Yes Yes Yes Yes Yes 

KSLI/KLMY-FM Yes Yes Yes Yes Yes 

KTGL-FM Yes Yes Yes Yes Yes 

KZKX FM Yes Yes Yes Yes Yes 

KNCY-AM/FM Yes No Yes No Yes 

KEXL-FM Yes Yes Yes Yes Yes 

KNEN-FM Yes Yes Yes Yes Yes 

KUSO-FM No Yes No No No 

WJAG-AM Yes Yes Yes Yes Yes 

KELN-FM/KOOQ-AM Yes Yes Yes Yes Yes 

KODY-AM No Yes Yes No Yes 

KXNP-FM No Yes Yes Yes No 

KOGA-AM/FM Yes Yes No No No 

KBBX-FM Yes Yes No No No 

KBLR-FM No Yes No Yes Yes 

KCTY-FM No Yes No Yes Yes 

KEFM -FM Yes Yes No Yes No 

KEZO-FM   Yes No No No Yes 

KFAB-AM Yes Yes No Yes No 

KHLP-AM Yes No No No Yes 

KKAR-AM Yes Yes No Yes Yes 

KKCD-FM Yes No No No Yes 

KLTQ-FM No Yes No Yes Yes 

KOIL-AM Yes Yes No Yes Yes 

KOMJ-AM Yes No No No Yes 

KOSR-AM Yes No No No Yes 

KOZN-AM Yes Yes No Yes Yes 

KQCH-FM 22 No No No Yes 

KQKQ-FM No Yes No Yes Yes 

KSRZ-FM Yes No No No Yes 

KVSS-FM Yes Yes No No Yes 

KBRX-AM/FM Yes Yes Yes Yes Yes 

KMOR-FM Yes Yes Yes Yes No 

KNEB-AM/FM Yes Yes Yes Yes Yes 

KOAQ-AM Yes Yes Yes Yes No 

KOLT-AM Yes Yes Yes Yes No 

KOLT-FM Yes Yes Yes Yes No 

KOZY-FM Yes Yes Yes Yes No 

KSID-AM/FM No Yes Yes Yes Yes 

KVSH-AM Yes Yes No Yes No 

KTCH-AM/FM Yes Yes No Yes No 

KAWL-AM/KTMX-FM Yes Yes Yes Yes Yes 

      

TV Stations           

KTVG-TV Yes Yes No Yes Yes 

KHAS-TV   Yes Yes Yes Yes Yes 

KHGI-TV Yes Yes No No No 

KLKN-TV Yes Yes Yes Yes Yes 

KOLN /KGIN TV Yes Yes No Yes No 

KIIT-TV Yes Yes Yes Yes No 

KNOP-TV Yes Yes Yes Yes No 

KETV-TV Yes Yes No Yes No 

KPTM -TV No No Yes No No 

KXVO-TV Yes Yes Yes Yes No 

KDUH-TV   Yes Yes Yes Yes No 

KPTH-TV Yes Yes No No Yes 

 

   Nat'l     Dept. of 

Radio Stations Tourism Guard NSEA NHHS Roads 

 NCSA       2nd  Quarter     2004 

September 3— November  2, 2004 
General Election Political Window 

October 6-8, 2004      
NAB Radio Convention, San Diego 

October 28, 2004 
Soderlund Satellite Sales Seminar with Paul Weyland 

1:30-4:00pm (Central) 

 

 

  NBA 2004-2005 Calendar 

October 30, 2004 
NBA Fall Board Meeting, Anderson Hall, UNL Campus, Time TBA 

February 10-13, 2005 
RAB 2005, Atlanta 

February 27-March 2, 2005 
NAB State Leadership Conference, Washington, DC 

April 16-21, 2005 
NAB2005, Las Vegas 
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NBA ANNUAL BUSINESS 

MEETING HIGHLIGHTS 

           

    Board  
        Briefs          

In Memoriam 

Edwin C. Schafer 

1918—2004 

NBA Executive Director 

1982—1989 

SPECIAL THANKS 
 Goes to our Nebraska Broadcasters Association members 
who judged the entries in the Idaho Broadcasters Associa-
tion Awards Program: 

• Uly Carlini- KHAS TV 

• Dwight Lane- KLIN 

• Billy Shears, Terry Leahy, Kevin Kugler, Terry  

        Thompson, Ed Thompson, Waitt Radio-Omaha. 
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Oftentimes a song from our past will bring us back to the moment we 
first heard it.  With this catalytic power, it’s no wonder that more and 
more writers use music as a tool to help them break writer’s block 
and improve the emotional depth of their writing.  The next time you 
create a spot, don’t just select music in the production Writing to 

Music 

           How many times have you heard a piece of music and been 
inspired?  How many times has music brought tears to your eyes?  
How many times has music made you chuckle or smile?  How many 

times has music triggered great memories? 

The power of music lies in its close link to our emotions.  
One of the reasons we love our favorite movies so much is the music 

scoring.  

Oftentimes a song from our past will bring us back to the 
moment we first heard it.  With this catalytic power, it’s no wonder 
that more and more writers use music as a tool to help them break 
writer’s block and improve the emotional depth of their writing.  The 
next time you create a spot, don’t just select music in the production 
phase to complement the words you’ve already crafted.  Let the 

music help you create the words. 

Try this: select several pieces of instrumental music and 
with the client information at hand, simply listen to each one and see 
where it takes you.  Begin writing while listening and continue for at 
least two minutes.  Don’t try to make sense out of the story yet.  Just 

write what the music inspires you to write. 

You’ll come up with ideas, thoughts, feelings and emotions 
that you wouldn’t ordinarily have thought of without listening to the 
music.  At the end of two minutes you may have a complete com-
mercial, the concept for a commercial, pages of possible campaigns 

or random ideas.  You should at least have the start of a commercial. 

The music has allowed you to bypass the thinking process 

and write from your heart, your gut, your emotional center.  

 This is good, because that’s the level on which listeners 

will react to a commercial. 

If the music you’ve chosen inspires you to write something 
cogent, continue to refine the commercial.  If not, pick another piece 

and continue the process. 

Don’t be afraid to pick music that doesn’t seem to match 

your advertiser.  Sometimes that can be the most inspiring. 

At first, that gentle harp piece may not seem to fit with the 
amusement park you’re writing for, but give it a chance.  That military 
march wouldn’t have been your first choice for the fast food restau-
rant.  That world music piece with the children’s choir may not seem 
like an natural fit for your car dealer, but listen to it and start writing 

anyway and see what happens. 

Each piece of music will have rhythms, chord changes, 
melodies, and hooks that will be natural complements for the words 
you write.  After using this technique you may find that the blending 
of words and music in your commercial seems more natural than if 

you had just added the music as an afterthought. 

I’ve been teaching this technique in seminars for 16 years.  
Now a new generation of writers is discovering its ability to break 
writers block.  Craft your words listening to music and you may find 

your advertisers singing your praises.  

 

To guess what kind of music Jeffrey Hedquist was listening to when 
he wrote this, contact him at Hedquist Productions, Inc. P.O. Box 
1475 Fairfield, IA 52556.  Phone 641-472-6708, Fax 641-472-7400, 
email jeffrey@hedquist.com. For a free newsletter full of techniques 

for creating more effective radio go to www.hedquist.com. 

© 2004 Hedquist Productions, Inc 

Writing to Music                          
    By Jeffrey Hedquist 

MEET YOUR NBA DIRECTORS 

The only new board member for the 2004-2005 term is Greg Wells,  Market Manager 
of Three Eagles Communications stations in Columbus, Nebraska. 

Greg was born and raised in Wichita, Kansas.  He began his radio career in Wichita 
in 1987, as a sales representative for KQAM/KEYN.  After approximately six months, 
he was invited to join the staff of KSSS/KVUU in Colorado Springs and work with 
Gary Buchanan, who he had known and worked with in Wichita.  His career has in-
cluded various management positions in seven markets.  He left the radio business in 
2001 but rejoined Three Eagles in 2003, where he oversees  five stations in Colum-
bus, including KJSK,KLIR,KTTT,KKOT and KZEN. 

Greg is married to Diane and they have two daughters, both in college.  He is also a 
board member of the United Way and Team Mates, in addition to the NBA. 
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T 
he  second Soderlund Satel-
lite Sales seminar for 2004 
has been scheduled for 

1:30pm (Central) on October 28, 
2004.  This seminar will feature 
Paul Weyland who recently con-
ducted a great sales seminar at 
the 2004 NBA Convention in Lin-
coln.  The NBA office received 

rave reviews on Paul’s session and we’re fortunate to have 
him back with more via satellite.  This will be Paul’s sec-
ond appearance on the   Satellite Sales Session series. 

His seminar topics will be different than those presented 
at convention. 

 SOS—How to Make A Great Client Proposal on 
One Page. 
Asking the right questions will help you come 
up with the ultimate business plan for your  
client, all on one simple sheet of paper. 

 Handling Broadcast Sales Objections.   

      Why objections are your  friend, not your  enemy. 

       You  can’t close a sale without adequately answering 

       your client’s objections. Most objections are all the  

       same   Here are some of the best ways to handle  

       standard client objections. 

 

 How to Deal with Rate Resistance.   

       Where does rate resistance really come from?  

       It’s simpler than you think and very east to  
       deal with. 

 How to Close a Sale Without Looking Like a 
Jerk. 
Many media salespeople do everything right , 
 from prospecting and getting an appointment  
to putting together a proposal and making a  
presentation.  By then, they freeze up when  
it’s time to close.  We’ll discuss natural ways  
to close a sale without looking like a rabid,  
slobbering wolf. 

Weyland also has produced the Paul Weyland     E-lessons 
which is distributed monthly to member stations via email. 

The Soderlund Satellite Sales Seminars are continuing 
with the assistance and support of Harold and Barbara 
Soderlund and the University of Nebraska School of Jour-
nalism and Mass Communications.  This program will orig-
inate in Andersen Hall at the UNL Campus and will be 
made available at various remote locations across the 
state.  Be looking in your mail for more information and 
then take advantage of this valuable  free NBA member 
service.  

 

SALES SEMINAR SCHEDULED FOR       

OCTOBER 28TH 

Before long, we’ll be printing the 2005 Mem-
ber Directory.  However, you can update your 
website listing anytime you need to make a 
change.  Please check out your  station(s) 
listing on the NBA website by clicking on 
www.ne-ba.org and go to Station Directory. 

You can easily update your listing by logging 
on as a member by entering your specific 
user name and password. 

    If you have mislaid your user name/    
password, contact the NBA office and      
we’ll give it to you again.  The Member Direc-
tory is utilized by many people outside our 

industry and it serves you well to keep your di-
rectory listing current.   

This directory also has features that include the 
ability to load your station logos and even put up 
an air check.  It’s as easy as following the 
prompts or you can contact the NBA office to 
learn more. 

Time to Update Your Directory Info 
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Welcome New Members 

KTNC AM, 

 Falls City 

Charlie Radatz, General Manager 

Karl Bieber 

Marketing Director 

Strategic Air Museum 

Ashland, Nebraska 

 

Val McPherson 

Easter Seals Nebraska 

Omaha, Nebraska 

http://www.ne-ba.org/


RADIO 
Service to Community 

KUSO, Norfolk- “Christmas Wishes” 

Service to Children 
Tracy Broadcasting, Scottsbluff- “Old West Weekend” 

Service to Business, Industry, Government or Education 
WJAG/KEXL, Norfolk- “Regional Center” 

Service to Agriculture 
KUSO, Norfolk- “Feed the Farmer” 

Broadcast News Awards of Excellence 
KUSO, Norfolk- “He’s Guilty” 

Broadcast Sports Awards of Excellence 
KXPN, Kearney- “Doug Duda Afternoon Sports” 

Commercial/Promotional Best 
KEZO, Omaha-  “Todd & Tyler for Tim O’Neil” 

TELEVISION 
Service to Community 

KOLN/KGIN, Lincoln-Grand Island- “Child Advocacy Center” 

Service to Children 
WOWT, Omaha- “No Tobacco Challenge” 

Service to Business, Industry, Government or Education 
KHGI, Kearney- “Outstanding Teachers” 

Broadcast News Awards of Excellence 
KETV, Omaha- “Dundee Shootout” 

Broadcast Sports Awards of Excellence 
KETV, Omaha-  “New Coach Named” 

Commercial/Promotional Best 
KETV, Omaha- “Winter Weather Campaign” 

     The FCC’s Enforcement Division has been very active over the past 

year in enforcing more than just the rules against indecent broadcasts.  

Local broadcasters are strongly urged to obtain or prepare a checklist of 

potential violations and cover the list with key staff regularly.  While not 

an absolute guarantee against an FCC inspection, Nebraska stations 

would be well advised to join NBA’s self-inspection program.  Most rou-

tine violations, many of which could result in substantial fines, can be 

remedied through this process before the matter becomes an issue with 

the FCC.  Here is a sampling of violations over the past year, including 

the amounts the guilty stations were fined. 

Main Studio Violations 

      FCC rules require licensees to maintain a “meaningful management 

and staff presence” at a main studio during regular business hours.  In 

one case,  FCC agents called a station’s corporate headquarters, in an-

other state, after being unable to locate the main studio.  Corporate staff 

admitted that the closest studio was 160 miles away.  In another in-

stance, FCC agents called a station manager who admitted that no one 

was at the studio but said he could be there in 20 minutes.  The manager 

also told the FCC agents that while there were no full-time employees at 

the main studio, staff tried to stop by a couple of times a day.  In the 

third case, FCC agents showed up at a studio and found only a sign on 

the door saying that the main studio was unstaffed and that an appoint-

ment would be necessary for the studio to open.  The name and tele-

phone number of the general manager was provided on the sign.  These 

three stations were fined a total of $42,000 for main studio and other 

operational and public file violations. 

     A Massachusetts FM station was fined when $17,000 when an FCC 

agent visited the main studio and it was not staffed.  The station manag-

er advised that the main studio had not been staffed for several years 

and submitted an affidavit stating that staff made “regularly scheduled  

visits” to the main studio.  Not impressed, the FCC hit the station with a 

$7000 fine for the studio staffing violation.  An additional $10,000 fine 

was issued for not properly maintaining the station’s public file - - this 

violation was apparent to FCC staff when the off-site general manager 

came to a meeting at the main studio with the public file tucked under 

his arm because it was kept off site. 

 Public File Violations 

 FCC agents fined a station in Hawaii $8,000 for having no 

public file whatsoever.  The station stated that all of the required infor-

mation was in its filing cabinets, but that nobody had ever asked for a 

public file before, so they never kept one.  The FCC agents were not 

pleased.  At the other end of the spectrum, a Florida station was fined for 

having all but one item in its public file.  The station dutifully produced 

its public file for FCC agents upon request.  However the agents noticed 

that a quarterly “issues/programs” list was not in the file.  This and an 

EAS violation resulted in a $3500 fine.  Stations are reminded that by 

the tenth day of each calendar quarter, they should place a new issues/

programs list in their public files to cover the previous three months. 

 The FCC has initiated a license revocation hearing against a 

public broadcasting licensee because the station checked a “YES” box 

on its renewal applications when it should have checked “NO.” At issue 

is the licensee’s affirmative certification that it had timely placed       

issues/programs lists in its public file.      Complaints to the FCC by for-

mer employees raised the issue.The employees stated that they told the 

station manager the public file was disorganized and incomplete prior to 

the filing of the renewal application.  However, the station checked the 

“YES” box a few months later advising the FCC that the public file was in 

order.      (Con’t. on Page 12) 
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AWARDS OF EXCELLENCE 
Best  of Category Award 

FCC EMPHASIZING RULE ENFORCEMENT 
                                                                                                              By Harry Martin* 



(Con’t. from Page 11) 

 The FCC staff informally investigated this matter and has found numerous 

inconsistencies supporting the former employees’ claims.  The hearing 

order followed.  

      With radio renewals due for Nebraska next February 1, it’s  important 

that all stations check the completeness of their public files now. Any 

missing issues/program lists  should be placed in the file now , but with a 

current date.  Stations which find that some or all of their lists were not 

placed in the file, or not placed in the file on time, must check the appro-

priate box on Form 303-S “NO” and then provide an exhibit explaining the 

reason for noncompliance.  As seen above, the penalties for misrepre-

senting facts about public file problems can be severe. 

Tower  Issue 

     After receiving a tip that there were lighting problems on an AM tower in 

Florida, FCC agents visited the transmitter site.  Because the fence and 

gate around the antenna were not locked, the agents walked up to the 

tower to see if the lights worked.  The agents simply covered the light sen-

sor on the tower and waited for the tower lights to come on.  The lights did 

not come on.  Just to be sure, the FCC agents returned the next day and 

tried the lights again.  No lights for the agents but a $12,000 fine for the 

station for having an unlocked gate and unlighted towers. 

     A Florida AM station was fined $1,000 for not having a fence after the  

 

station’s general manager told the FCC inspectors they could get closer to 

the tower by avoiding the main gate and walking around to the side that 

had no fence.  Another Florida AM station was fined $7,000 for not having 

its gate unlocked.  An Arkansas AM station was fined $4,400 for having 

numerous openings in its fence; the FCC was not impressed with the sta-

tion’s argument that a “No Trespassing” sign served the same purpose . 

EAS Violations 
     A California TV station was fined $2,000 for failing to conduct EAS 

tests.  In addition to power and registration violations, a New York AM 

station was fined $10,000 for monitoring only one EAS source (stations 

are required to monitor two sources) and not having conducted an EAS 

test for several weeks.  Finally, a Class A television station was fined 

$6,400 for having absolutely no EAS equipment.  Each broadcast station 

should have a copy of the FCC’s EAS Handbook.  Additionally, frequent 

testing of EAS equipment is required by the FCC’s rules.      
     These are just a few examples of FCC fines in a few areas.  While the 

broadcasting has enjoyed substantial deregulation over the past 20 

years, those rules which remain on the books are being vigorously en-

forced. 
* Harry Martin is president of the Federal Communications Bar Association and a 

member of the law firm of Fletcher, Heald & Hildreth, PLC, Arlington, Virginia.  E-

mail: martin@fhhlaw.com. 

A BIG THANKS TO ALL WHO HELPED MAKE THE 2004CONVENTION A SUCCESS! 

Convention Sponsors: 

Lincoln Broadcasters (KOLN/KGIN TV, KLKN TV,  Triad Broadcasting, Clear Channel- Lincoln, Three Eagles Communications;  First Na-
tional Bank of Omaha;  The Arbitron Company;  ASCAP; Clear Channel-Omaha;  Nebraska Division of Tourism;  BMI;  Nebraska Army Na-
tional Guard;  KOLN/KGIN TV, Lincoln-Grand Island;  WOWT, Omaha;  Pinnacle Sports Network;  Nebraska Farm Bureau;  ConAgra Foods 
Foundation;  Cline, Williams, Wright, Johnson & Oldfather, LLP, Lincoln. 

Exhibitors: 

Broadcast Electronics, DRS Broadcast Technologies, Evertz Microsystems, Nebraska Army National Guard, Nebraska Lottery, Prophet Sys-
tems,  MBC Web Radio, Stainless Inc,  Strata, I/One, and Leitch Technologies. 

Advertisers: 

Freeland Products, KETV, Omaha, KMTV, Omaha, KRVN AM/FM, Lexington, Mid American Ag Network, Owl Engineering, Papio-Missouri 
River Natural Resources, Pappas Telecasting, SESAC, Sweetsong Audio/Videro Productions 

And special thanks to: 

KMTV and NETV for the Hall of Fame Videos; KETV for the Awards of Excellence Video:; Pam Carter Productions; ConAgra Foods  

Foundation  and Chris Kircher for their continuing support of the NBA; The Staff & Management at the Embassy Suites Hotel, Lincoln and  

all of you who attended and participated in Convention 2004! 


