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Introduction

I am a graphic and interaction designer from 
Switzerland, currently studying Information Design 
in a Master‘s Program at Aalto University in  
Helsinki, Finland. I enjoy working in data-driven 
projects that apply information design to  
create connections between and among subject  
matters and people. I do so using a wide  
range of different media – from print to code, 
text, and film. In my studies, I am currently  
focusing on topics such as the urban, identity and  
data journalism. 
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Visualizing Knowledge 2018 
Connecting People Through a Data-Driven Visual Identity  

Visualizing Knowledge is an annual event on information  
design held at Aalto University and organized by MA students.  

A fundamental challenge when organizing a conference is how to 
facilitate purposeful connections between the audience, the 
speakers and their topics. Rather than assigning a specific time 
for people to interact, Visualizing Knowledge 2018 encouraged 
interaction through the features of the event‘s identity: a data- 
driven shape revealed each participant’s interest in core aspects 
of information design, and the wordmark could be extended  
with topics addressed at the conference. These elements were 
used on all conference materials and allowed for an individual 
pace to human interactions in a large gathering of people. 

Context  
Aalto University, Department of Media

Team 
Prof. Rupesh Vyas – Project Lead, Creative Direction 
Adina Renner – Team Lead, Art Direction 
Minna Ainoa – Producer Department of Media 
Lilla Tóth – Graphic Design & Production 
Qin Yang – Showcase Curation, Exhibition Design 
Alessandra Del Nero – Showcase Curation, Exhibtion Design 
Pei-Yu Lin – PR & Communication, Well-Being 
Heini Kekki – PR & Communication

Time Frame 
Octobert, 2017 – Mai, 2018
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im_measurable 
An Interactive Tool for a Human-Focused City Planning Process

This project examines measurable and immeasurable aspects  
of riding a bicycle through a city. In the form of a tool, it allows 
decision makers involved in traffic planning to virtually experien-
ce a bicyclist's reality.

Using a controller,  the viewer can switch between the bicyclist's 
perception and abstract planning concepts. Moving images 
capture immeasurable aspects, such as the bicyclist's attention 
span, while data visualizations show measurable aspects,  
such as the dimensions of the street or the bicylist's velocity.  
An extensive book documents the design process.  

Context  
Bachelor's Thesis, final project, Zurich University of the Arts

Team 
Adina Renner – Concept, Design, Filming, Editing 
Joël Gähwiler – Programming  
Rudolf Barmettler – Mentor 
Björn Franke – Mentor

Time Frame 
February – Mai, 2014

Watch Documentation     
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https://vimeo.com/97479517
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OASIS 
An Infrastructure Development Brochure

In Switzerland, large infrastructure undertakings are often 
voted on a regional level. These polls can mean the life or  
death of projects that have been planned for many years  
and have already cost the state millions of Swiss francs. 

This brochure is about a proposed road infrastructure project  
in the Canton Aargau called “OASIS”. It is used as a means of 
informing the public about the upcoming changes and their 
possible participation in the political process. It contains text, 
infographics, maps and data visualizations, all of which were 
created with a broad but critical readership in mind. 

Context  
Work at Ernst Basler + Partner 

Client  
Canton of Aargau (Swiss Municipality)

Team 
Adina Renner – Visual Concept, Editorial Design, Information Graphics 
Cornelia Büttner – Text  
Miriam Werder – Project Management

Time Frame  
Januar – March, 2016

Size 
A4, 24 pages
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Kino Toni
Program Posters for the Zurich University of the Arts' Cinema

“Kino Toni” is the official cinema of the Zurich University of the 
Arts. Since its beginnings in 2014, I have been responsible for  the 
cinema's visual identity and communication, including the 
design of the monthly program. 

The program poster for 2016 and 2017 shows the films' data, 
such as length, budget, country, language and awards, in the form 
of color-coded and size-coded representations of projections. 
Each month, different aspects of the data are highlighted and the 
colors are adapted to the season. Some of the posters are pro-
grammed with the library d3.js while others are created manually. 

Context  
Freelance Work

Client  
Zurich University of the Arts, Film Department

Team  
Adina Renner – Concept, Layout, Information Design, Programming

Time Frame  
2017

Size 
F4 and A3
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filmstudieren.ch 
Identity and Website for a New Swiss Cinema Platform 

“filmstudieren.ch” is a platform that showcases films from stu-
dents at the Zurich University of the Arts. The site contains a 
news section and student profiles that are crosslinked to their 
films. The platform allows for a seamless navigation through 
different film collections and can be enjoyed on multiple devices. 
 
I developed the identity for filmstudieren.ch, as well as the site's 
information architecture, user experience, layout and look.  
The launch was accompanied by a successive poster campaign  
and social media contents such as an animated GIF of the logo. 

Context  
Freelance Work

Client  
Zurich University of the Arts, Film Department

Team 
Adina Renner –Identity Design, UX and UI Design, Animation 
Janos Menberg – Front- and Backend, Project Management

Time Frame 
August 2015 – March 2016 

Size 
Poster: F4 and A3 
Website: responsive

Visit Website     Watch Logo GIF     
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http://www.filmstudieren.ch
https://vimeo.com/172396364
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Facts are Facts 
Critical Information Graphics for the Gerrit Rietveld Alumni Survey 

The Gerrit Rietveld Academie wished to have a survey on their alumni 
in the form of a PR-kit. During my internship at Studio Moniker  
I created a set of movie clips and a poster with the content of this 
study. The project questions the idea of facts representing an  
absolute truth. All movies were animated with Keynote.

Context 
Internship at Studio Moniker

Client  
Gerrit Rietveld Academie

Team 
Adina Renner – Concept, Information Design, Poster Design, Animation 
Studio Moniker – Creative Direction

Time Frame  
March, 2013

Size 
Poster: F4 
Clips: 1920 x 1080px

Watch Clips     
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https://vimeo.com/69147839


Only half of the alumni 
have never had 
a solo exhibition. 

Half of the alumni 
have already had 
a solo exhibition.  

Half of the alumni 
have not had 
a solo exhibition yet. 

Only half of the alumni 
have ever had 
a solo exhibition. 

50% of the alumni
have had a 
solo exhibition. 

How many of the Rietveld 
Academie alumni 
have had a solo exhibition?

As much as a tenth of the 
alumni do not work in the field 
of art, design or culture. 

Almost none of the alumni 
do not work in the field of 
art, design or culture. 

90% of the alumni 
work in the field of art, 
design or culture. 

Almost all the alumni 
still work in the field of 
art, design or culture.

How many of the Rietveld 
Academie alumni work in the
field of art, design or culture?

Not all of the alumni 
still work in the field of 
art, design or culture.  

On average, students at 
the Rietveld are a quarter 
of a century old. 

On average, students 
at the Rietveld 
are 25 years old. 

How old are the 
students at the 
Rietveld Academie?

On average, students at 
the Rietveld have already 
lived a third of their life. 

On average, students at 
the Rietveld have 55 years 
to live before they die. 

On average, students at 
the Rietveld have another 
55 years to live. 

Where do the 
Rietveld Academie
alumni live?  

95% of the 
alumni live in the 
Netherlands.  

Most of the 
alumni are 
still here. 

Some of 
the alumni are 
elsewhere. 

Most of the 
alumni are 
going dutch. 

Some of the 
alumni have 
abandoned ship.  

One in three
students 
is a man.

How many women 
and men study at 
the Rietveld Academie?

There are 
two women for 
every man.

There is one 
man for every 
two women.

There is half 
a man to 
every woman.

Facts are 
Facts. 
Survey Gerrit 
Rietveld Academy 
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FREITAG Sound Lab
Playful Investigation of Corporate Identity Through Sound

In search of an audio brand, the bag company FREITAG asked a 
group of students at the Zurich University of the Arts to develop 
concepts for a corporate soundscape. 

“Sound Lab” playfully investigates the different sounds that  
can be created by using and misusing six different FREITAG- 
Bags. The accoustic inquiry was captured and edited into  
six short videos. The clips were then displayed in the FREITAG- 
Flagship Store in Zurich.

Context 
Interdisciplinary elective course 
FREITAG & Zurich University of the Arts

Team 
Adina Renner, Fabienne Wyss – Concept & Filming 
Adina Renner – Editing 
Daniel Späti – Mentor

Time Frame 
August, 2012

Size 
1920 x 1080px

Watch Clips     
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https://vimeo.com/52231195
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iGeneration 
Portraying Today's Multiple Selves 

A portrait series of young women between the ages of 17 and 21. 
Each subject is shown once with her facebook profil picture, 
once in a black shirt without make-up and once in the way she 
wished to be portayed. The series addresses the search for 
identity in an age of digital, social networks. 

Context  
Foundation Year at the Basel School of Design 
Self-initiated

Team 
Adina Renner – Concept & Photography

Time Frame 
February 2010

Size 
Variable
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Adina Renner 
Information Design 
Helsinki, Finland

Tel.: +358 40 140 22 21 
Email: adina.renner@gmail.com 
Skype: adinarenner
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