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We're in the middle of a global 
pivot to video. From Youtube 
vloggers to streaming shows like 
Orange Is The New Black and 
Transparent, audiences are making 
deep connections with video like 
never before.  

Ten years ago excellent video was 
impossibly costly to create and 
hilariously expensive to distribute. 
But with the advent of outstanding 
digital cinema tools and ubiquitous 
distribution platforms, organiza-
tions of all sizes are seeing great 
results from their video campaign 
investments. You aren't Netflix, but 
with the right guidance your 
organization can take advantage of 
those same technological and 
cultural developments to connect 
to your audience with a richness 
not previously possible. 

Video is intimate. It's more than 
putting the audience in the same 
room as the subject, it's guiding the 
audience to every important, tiny 
detail: a confident glance, a mas-
terfully placed stitch, a reassuring 
embrace.  

Video is transporting. It takes the 
audiences places it could never go: 
soaring above the desert to appre-
ciate the vast habitat of mountain 
lions, inside the design meeting to 
see the intense dedication of 
designers and engineers, to a small 
Mexican village to feel the concerns 
about unresponsive government.    

Video is absorbing. It's visual, it's 
aural, it's rhythmic, it's emotional, 
it's exciting, it's fresh. It's human. 
It's a compelling way to absorbing-
ly communicate your organizations 
values.
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We want to speak in your voice. The 
most important part of our job isn't 
knowing how to create stunning visuals 
or intriguing audio or even engrossing 
stories. The most important part of our 
job is understanding your organization so 
that we can understand what it needs to 
say and how it needs to say it. First we 
need to understand your message, then 
help you shape it, refine it, and bring it to 
life.

We want to create coordinated multime-
dia campaigns. As a full service creative 
studio emphasizing video, we do excel-
lent work with branding, print, social, 
video, and web. Organizations that speak 
with one coordinated voice across media 
deliver their message more powerfully 
and more cost effectively. Whether you 
hire us to work with you across all media 
or ask us to integrate video into existing 
materials, it's important to us that our 
work is a convincing part of a thoughtful-
ly created whole.

We want to deliver great value. We're 
great at telling client stories because 
we've spent years of blood, sweat and 
tears making art and films about the 
complicated, thorny topics we love. But it 
wasn't just blood, sweat and tears: we 
were also spending our own money. That 
experience taught us how to make every 
dollar you spend show up on screen and 
how to deliver exceptional value on your 
limited budget.

We want you to achieve your business 
goals. In the end, we expect our work to 
create meaningful change for our 
clients. Some clients have used our 
video to win non-profit grants, some 
want to grow their international stature, 
some simply want to introduce them-
selves to potential clients. Whatever your 
goal, we want every action we take, every 
frame of video, every word on the script, 
every color in your logo to move your 
organization towards its goal.

our goals.
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Let's begin with a process of discovery. 
We build a collaborative relationship with 
you and your team so that we can 
understand your organization's opportu-
nities and challenges. What brought us 
to this point and where are we hoping to 
go? What media and identity efforts exist 
already? How can we reinforce and 
expand them?

1.

2.

our process.

3.

Once we have a detailed understanding of 
your circumstances and aspirations, we 
step away to create a proposal. This 
proposal recommends a specific media 
strategy and offers you a menu of options 
for how to proceed: Should the campaign 
include one five minute video for your 
website and a collection of shorter 
supporting videos for social media? Is 
now the right time to introduce a coordi-
nated email campaign? The proposal 
includes mockups so that you can make a 
highly educated decision about what's 
right for your organization.

Then, the magic happens. Together, we 
create unique, memorable experiences 
that connect you to your audience. We 
love approaching every project with a 
detailed, thorough plan, but at the same 
time its important to us to always be 
open to a beautiful improvisation or an 
inspired novel idea. As we move towards 
a final product, you see the project at 
every step. Its our job to help you under-
stand each draft in context so that you 
can provide critical feedback and guid-
ance.

4.
Finally, we put what we've made into the 
world. Our campaigns are designed to 
create a sustained presence in front of 
your audience. Rather than release a 
single video that your audience has 
forgotten about the next day, we design 
our campaigns from the start to have 
multiple components that can roll over 
weeks and months. 



definitely!definitely!
definitely!definitely!
definitely!definitely!
definitely!definitely!definitely!definitely!
definitely!definitely!
definitely!definitely!
definitely!definitely!

definitely!definitely!
definitely!definitely!
definitely!definitely!
definitely!definitely!definitely!definitely!
definitely!definitely!
definitely!definitely!
definitely!definitely!



DEFINITE• is a full-service creative agency that invigo-
rates client communications with absorbing video and 
immaculate design.

To help our clients achieve their business goals, we 
create private-jet quality multimedia campaigns on 
business class budgets. 

Our extensive experience as doctoral researchers at 
leading universities puts our client campaigns on the 
cutting edge of communications research.

That research guides us to use our capabilties across 
media to create diverse, evolving campaigns that build a 
sustained connection between our clients and their 
audience.

Our capabilities include: Brand Strategy, Content Strate-
gy, Copywriting, Digital Strategy, Identity Systems, 
Photography, Scriptwriting, Social Media, and Web 
Development. 

DEFINITE• is based in North Park, San Diego.

https://www.definite.media/
info@definite.media
(619) 929-0854

about us.


