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Appendix A: A notification letter for an ESP by electric funds transfer 
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Appendix B: The CE 2008 ESP Survey Instrument 

The following questions were asked in all CE interviews in June 2008 – March 2009. 

 

First questions about rebate amount, date and means of receipt. 

 

[Earlier this year/Last year] the Federal government approved an economic stimulus package. 

[Many households will receive a one-time economic stimulus payment, either by check or direct 

deposit/Previously you or your CU [[consumer unit]] reported receiving one or more economic 

stimulus payments.] This is also called a tax rebate and is different from a refund on your annual 

income taxes.  

 

Since the first of the reference month, have you or any members of your CU received a/an 

additional 

10. Tax rebate? [Economic Stimulus Payment]  

99. None/No more entries  

 

Who was the rebate for? [enter text] _____________  

* Collect each rebate separately and include the name(s) of the recipient(s). 

 

In what month did you receive the rebate? [enter text] _____________  

 

What was the total amount of the rebate? [enter value] _____________ 

* Probe if the amount is not an expected increment such as $300, $600, $900, $1,200, etc 

 

Was the rebate received by - ?  

1. check? 

2. direct deposit?  

 

Did you or any members of your CU receive any other tax rebate [economic stimulus payment]?  

1. Yes 

2. No  

If yes, return to “Who was the tax rebate for?” 

 

 

 

 

Earlier, you or someone in your CU [consumer unit] reported receiving a one-time tax rebate that 

was part of the Federal government’s economic stimulus package.  

 

Did the tax rebate lead you or someone in your CU [consumer unit] mostly to increase spending, 

mostly to increase savings, or mostly to pay off debt?  

1. Mostly to increase spending  

2. Mostly to increase savings  

3. Mostly to pay off debt  

 

http://www.bls.gov/cex/capi/2008/csxsection19b.htm#CONTDESC1
http://www.bls.gov/cex/capi/2008/csxsection19b.htm#S19B_END
http://www.bls.gov/cex/capi/2008/csxsection19b.htm#CONTMO1
http://www.bls.gov/cex/capi/2008/csxsection19b.htm#CONTEXPX1
http://www.bls.gov/cex/capi/2008/csxsection19b.htm#CHCKEFT
http://www.bls.gov/cex/capi/2008/csxsection19b.htm#CONTMORE1
http://www.bls.gov/cex/capi/2008/csxsection19b.htm#CONTMORE1
http://www.bls.gov/cex/capi/2008/csxsection19b.htm#TAXRBATE
http://www.bls.gov/cex/capi/2008/csxsection19b.htm#S19B_END
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Appendix C: The CE Data 

Our use of the CE survey follows Parker et al. (2013).  We construct the economic 

stimulus payment variable ESP from the CE 2008 supplemental interview survey data available 

from the BLS.  To create our payments variable, we sum payments for each household in each 

quarter.  Age is the average age of the head and spouse when the household is a married couple, 

otherwise it is just the age of the head. The number of children is calculated as the number of 

members of the household younger than 18. 

Nondurable expenditures include expenditures on food (away from home, at home and 

alcoholic beverages), utilities (and fuels and public services), household operations, public 

transportation and gas and motor oil, personal care, tobacco, miscellaneous goods, apparel goods 

and services, health care (excluding payments by employers or insurers), and reading materials.  

Note that we exclude education which is an investment.  Total expenditure adds spending on 

education, housing (including furniture and appliances and shelter but excluding utilities and 

household operations, which are already included in nondurable expenditures), transportation 

(including vehicle purchases, maintenance, and insurance, but excluding public transportation 

and gas and motor oil), and entertainment (e.g., including TVs and other electronics, as well as 

fees).   

Turning to the sample, we use only data on households that have at least one expenditure 

interview during the period in which the ESP questions were in the field.  We omit observations 

missing any of the key data that we use in our regressions, such as uncertain stimulus payment 

status. Our sample omits the bottom one percent of nondurable consumption expenditures in 

levels (after adjusting for family size and allowing for a time trend), since this data implies 

implausibly small (often negative) consumption expenditures. Finally, we drop household 

observations that report living in student housing, that report age less than 21 or greater than 85, 

that report age changing by more than one or a negative amount between quarters, or that report 

changes in the number of children or adults greater than three in absolute magnitude. When we 

split the sample based on income, we drop households flagged as incompletely reporting income. 

When we split based on liquid assets, we drop households if the asset information used in 

computing initial assets (as the difference between final assets and the change in assets) is 

topcoded.  
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Appendix D: the NCP data 

The survey was fielded in multiple waves, with each wave following the standard 

procedures that Nielsen uses to survey the consumer panel households.  For households with 

internet access and who were in communication with Nielsen by email the survey was 

administered in three waves in a web-based form, and for households without access and in 

contact with Nielsen by regular mail the survey was administered in only two waves in a 

paper/barcode scanner form, since the distribution time was slower and the preparation time 

greater.  Repeated surveying was conditional on earlier responses.  Households completing the 

part I of the survey (household characteristics) were in any wave were not asked Part I again.  

Households reporting payment information in Part II were not re-surveyed.
1
  Households that 

responded to the first question on Part II that they don’t know whether they had received a 

stimulus payment, that they have not received one and “expect to,” or respond that they “are 

unsure whether I will get any” do not proceed to Part II and are re-surveyed with Part II in a later 

wave (if there is one).  Finally, households that respond “No, and I are definitely not getting one” 

do not proceed and are not re-surveyed. 

In terms of timing, the surveys covered the main period during which payments were 

distributed with random timing.  On May 29, 2008, households that had access to the internet 

were sent by email a request to take the survey with a link, the amount of Nielsen points they 

would earn by participating, and the deadline by which they must respond. Those who had not 

responded were sent reminder emails with links on May 30, June 5, and June 11 and the survey 

wave closed on June 16.  Those households not responding and those just receiving Part II of the 

survey were re-surveyed with an email request on June 26, up to three reminders followed, and 

the survey closed on July 16. A third wave of the on-line survey ran from July 25 to August 18. 

Households that did not have access to the internet were first sent surveys by mail on June 18, 

received up to five reminders conditional on non-response by telephone (roughly every 6 days 

with the last one on July 17), and the survey closed on July 19. Households were surveyed in a 

second wave mailed on July 25, received up to five reminders, and the survey closed on 

September 9, 2008.   

                                                 
1
 The survey thus only measures the first ESP received by a household, or, if more than one was received prior to 

answering Part II of the survey, the household was instructed to report the larger. The decision not to allow reporting 

multiple payments and not to re-survey households that report payments significantly reduced the cost of the survey 

at the cost of missing only a few payments. In the CE for example, only about 5% of households and 10% of 

recipients report receiving multiple payments. 
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We drop all households from the analysis that: i) do not report receiving an payment 

(roughly 20 percent of the respondents); ii) do not report a date of payment receipt; iii) report not 

having received a payment in one survey and then later report receiving a payment prior to their 

response to the earlier in a later survey; iv) report receiving a payment after the date they 

submitted the survey; v) report receiving a payment by direct deposit (by mail) outside the period 

of the randomized disbursement by direct deposit (mail), and households not reporting means of 

receipt and reporting receiving a payment outside both periods of randomized disbursement.  We 

allow a two day grace period for reporting relative to survey submit dates, and a seven day grace 

period for misreporting relative to the period of randomization.  We do not adjust the reported 

date of receipt in either case.  We consider weeks in which no expenditures are reported are 

considered to be weeks with zero expenditures, with the exception that if a household stops 

reporting expenditure during 2008, we consider spending data from that point on missing rather 

than zero for these ending weeks of the year. 
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Appendix E: NCP survey timing, invitations, reminders, and instruments 

Timing of surveys and reminders 

# Task Start Finish 

  Online Tax Rebate Survey #280556 - Wave 1     

  Production launch Wave 1 online survey     

10 Production launch of online Tax Rebate Full Survey  05/27/08 05/27/08 

11 Email reminder #1 05/30/08 05/30/08 

12 Email reminder #2 06/05/08 06/05/08 

13 Email reminder #3 06/11/08 06/11/08 

14 Close online survey 06/16/08 06/16/08 

        

  Online Tax Rebate Survey #280556 - Wave 2     

  

Production launch Wave 2 non respd full online survey  

Production launch Wave 2 Part 2 survey     

19 Production launch of Wave 2 Non responders survey 06/26/08 06/26/08 

20 Email reminder #1 07/02/08 07/02/08 

21 Email reminder #2 07/08/08 07/08/08 

22 Email reminder #3 07/11/08 07/11/08 

23 Close online survey 07/16/08 07/16/08 

        

  Online Tax Rebate Survey #280556 - Wave 3     

  

Production launch Wave 3 non respd full online survey  

Production launch of Wave 3 Part 2 survey     

33 Production launch of Wave 3 Non responders survey  07/25/08 07/25/08 

34 Email reminder #1 07/30/08 07/30/08 

35 Email reminder #2 08/06/08 08/06/08 

36 Email reminder #3 08/13/08 08/13/08 

37 Close online survey 08/18/08 08/18/08 

      Paper Tax Rebate Survey #280532 - Wave 1     

  Programming of paper survey     

48 Production paper mailing date 06/13/08 06/13/08 

49 Telecom reminders 06/19/08 06/19/08 

50 Telecom reminders 06/26/08 06/26/08 

51 Telecom reminders 07/03/08 07/03/08 

52 Telecom reminders 07/10/08 07/10/08 

53 Telecom reminders 07/17/08 07/17/08 

54 Close paper survey Wave 1 07/19/08 07/19/08 

        

  Paper Tax Rebate Survey #280532 - Wave 2     

  Production launch of Wave 2 paper surveys     

60 Production paper mailing date 07/25/08 07/25/08 

61 Telecom reminders (estimate) 07/31/08 07/31/08 

62 Telecom reminders (estimate) 08/07/08 08/07/08 

63 Telecom reminders (estimate) 08/14/08 08/14/08 

64 Telecom reminders (estimate) 08/21/08 08/21/08 

65 Telecom reminders (estimate) 08/28/08 08/28/08 

66 Close paper surveys Wave 2 09/06/08 09/06/08 
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Mail Survey Invitation  
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Email WAVE 1 Invitation 

Subject: Take A Special Tax Rebate Survey! 

Dear Homescan Panelist,  

We could all use some extra money, and, earlier this year, the federal government approved a one-time economic 

stimulus payment, also referred to as a tax rebate, for some households. Please have the adult most knowledgeable 

about your household's income tax returns go to the Surveys section on homescan.com to answer a special Tax 

Rebate Survey by June 16, 2008. It will take approximately 10 minutes to complete and will earn you 150 bonus 

gift points!  

 

NOTE: Depending on how you respond to certain questions, you may receive Part II of the survey at a later 

date. If you receive this survey, please be sure to answer it right away.  

Remember, the sooner you answer this survey, the sooner you'll earn your gift points. If you're unable to 

answer this survey by the date above, it will disappear from your Surveys page, and you won't be able to 

earn those points!  

IMPORTANT: If you already completed this survey, please disregard this e-mail. Thank you for your 

continued participation!  

If you'd like to notify us of an e-mail address change, please go to the My Profile section on 

homescan.com. If you're no longer interested in taking online surveys, please call the Panel Support 

Center at 1-800-962-6700 or write to us at:  

Homescan Consumer Panels 

6800 Jericho Turnpike 

Suite 102E 

Syosset, NY 11791-4401 

Please have your nine-digit ID number (<PANELISTID>) ready for the representative when calling or 

include it in your correspondence.  

Questions? 

If you have any questions or wish to unsubscribe to our e-mail list, please visit homescan.com, choose 

the Support Center tab, and complete the automated e-mail form. NOTE: In the form, it's very important 

that you choose the correct subject. This is the only way our representatives will be able to respond to 

your question quickly and accurately.  

 

Sincerely,  

Lynne Morrison 

National Director 

Homescan Consumer Panels 

http://www.homescan.com/
http://www.homescan.com/
http://www.homescan.com/
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Email WAVE II Invitation 

Subject: Take PART II Of The Tax Rebate Survey! 

[Non-responders to Wave I will receive the Wave 1 invitation. Those who responded a certain way will 

receive Part II. The text is following …] 

Dear Homescan Panelist, 

 

Thank you for responding to Part I of the Tax Rebate Survey. Based on your responses to that survey, we need you 

to complete Part II of the survey. Please have the adult most knowledgeable about your household's income tax 

returns go to the Surveys section on homescan.com to answer Part II of the Tax Rebate Survey by XXXXXXX. 

It will take approximately 10 minutes to complete and will earn you 150 bonus gift points!  

Remember, the sooner you answer this survey, the sooner you'll earn your gift points. If you're unable to answer this 

survey by the date above, it will disappear from your Surveys page, and you won't be able to earn those points!  

IMPORTANT: If you already completed this survey, please disregard this e-mail. Thank you for your continued 

participation!  

If you'd like to notify us of an e-mail address change, please go to the My Profile section on homescan.com. If 

you're no longer interested in taking online surveys, please call the Panel Support Center at 1-800-962-6700 or write 

to us at:  

Homescan Consumer Panels 

6800 Jericho Turnpike 

Suite 102E 

Syosset, NY 11791-4401 

Please have your nine-digit ID number (<PANELISTID>) ready for the representative when calling or include it in 

your correspondence.  

Questions? 
If you have any questions or wish to unsubscribe to our e-mail list, please visit homescan.com, choose the Support 

Center tab, and complete the automated e-mail form. NOTE: In the form, it's very important that you choose the 

correct subject. This is the only way our representatives will be able to respond to your question quickly and 

accurately.  

 

Sincerely,  

Lynne Morrison 

National Director 

Homescan Consumer Panels 

http://www.homescan.com/
http://www.homescan.com/
http://www.homescan.com/
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WAVE 1 Reminder 

Subject: Don't Forget To Take The Tax Rebate Survey! 

Dear Homescan Panelist,  

Don't forget to have the adult most knowledgeable about your household's income tax returns go to the 

Surveys section on homescan.com to answer a special Tax Rebate Survey by June 16, 2008. It will take 

approximately 10 minutes to complete and will earn you 150 bonus gift points!  

 

NOTE: Depending on how you respond to certain questions, you may receive Part II of the survey at a later 

date. If you receive this survey, please be sure to answer it right away.  

Remember, the sooner you answer this survey, the sooner you'll earn your gift points! If you're unable to answer this 

survey by the date above, it will disappear from your Surveys page, and you won't be able to earn those points!  

IMPORTANT: If you already completed this survey, please disregard this e-mail. Thank you for your continued 

participation!  

If you'd like to notify us of an e-mail address change, please go to the My Profile section on homescan.com. If 

you're no longer interested in taking online surveys, please call the Panel Support Center at 1-800-962-6700 or write 

to us at:  

Homescan Consumer Panels 

6800 Jericho Turnpike 

Suite 102E 

Syosset, NY 11791-4401 

Please have your nine-digit ID number (<PANELISTID>) ready for the representative when calling or include it in 

your correspondence.  

Questions? 
If you have any questions or wish to unsubscribe to our e-mail list, please visit homescan.com, choose the Support 

Center tab, and complete the automated e-mail form. NOTE: In the form, it's very important that you choose the 

correct subject. This is the only way our representatives will be able to respond to your question quickly and 

accurately.  

 

Sincerely,  

 

Lynne Morrison 

National Director 

Homescan Consumer Panels 

http://www.homescan.com/
http://www.homescan.com/
http://www.homescan.com/
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Mail WAVE II Reminder 

Subject: Don't Forget To Take PART II Of The Tax Rebate Survey! 

[Non-responders to Wave I will receive the Wave 1 reminder. Those who still need to respond to Part II will 

receive a Part II reminder. The text is following …] 

Dear Homescan Panelist,  

Don't forget to have the adult most knowledgeable about your household's income tax returns go to the 

Surveys section on homescan.com to answer Part II of the Tax Rebate Survey by XXXXXXX. It will take 

approximately 10 minutes to complete and will earn you 150 bonus gift points!  

Remember, the sooner you answer this survey, the sooner you'll earn your gift points! If you're unable to answer this 

survey by the date above, it will disappear from your Surveys page, and you won't be able to earn those points!  

IMPORTANT: If you already completed this survey, please disregard this e-mail. Thank you for your continued 

participation!  

If you'd like to notify us of an e-mail address change, please go to the My Profile section on homescan.com. If 

you're no longer interested in taking online surveys, please call the Panel Support Center at 1-800-962-6700 or write 

to us at:  

Homescan Consumer Panels 

6800 Jericho Turnpike 

Suite 102E 

Syosset, NY 11791-4401 

Please have your nine-digit ID number (<PANELISTID>) ready for the representative when calling or include it in 

your correspondence.  

Questions? 
If you have any questions or wish to unsubscribe to our e-mail list, please visit homescan.com, choose the Support 

Center tab, and complete the automated e-mail form. NOTE: In the form, it's very important that you choose the 

correct subject. This is the only way our representatives will be able to respond to your question quickly and 

accurately.  

 

Sincerely,  

 

Lynne Morrison 

National Director 

Homescan Consumer Panels 

http://www.homescan.com/
http://www.homescan.com/
http://www.homescan.com/
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Web version for households with on-line capabilities  

Tax Rebate Survey 

This survey should be completed by the adult household member most 

knowledgeable about your household's income tax returns.  
 

- Part One asks several questions related to general household financial planning. 

 

- Part Two asks several questions relating to a federal government economic stimulus 

program, commonly referred to as the Tax Rebate program. 

 

Before answering the survey, please read the following instructions to ensure that we 

receive your important responses: 

 

· Maximize your computer screen for the best view of the survey. 

· Always click the NEXT button at the bottom of each page after answering the 

question(s) on that page. 

· Click the SUBMIT SURVEY button after you finish the survey. Please DO NOT 

click on the CLOSE button until after you have submitted the survey or we may not 

receive your responses correctly. 

 

Thank you very much for your cooperation and participation in our online surveys! 

 

Next
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Part One 
Before going on a vacation, how much time do you spend examining where you would most like 

to go and what you would like to do?  

A great deal of time 

Quite a bit of time 

A little time 

Almost no time 

Do not go on vacation 

 

 

 
 

 

Many people sometimes buy things that they later wish they had not bought. About how often do 

you or other household members make purchases that you later regret?  

Often 

Occasionally 

Rarely 

Never 

 

 

 
 

In general, are you or other household members the sort of people who would rather spend your 

money and enjoy it today or save more for the future?  

Spend now 

Save for the future 

Next
 

 

In case of an unexpected decline in income or increase in expenses, do you have at least two 

months of income available in cash, bank accounts, or easily accessible funds?  

Yes 

No 

Next
 

 

 

 
 

In the last few years, have you gathered together your household’s financial information, 

reviewed it in detail, and formulated a financial plan for your household’s long term future?  
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Yes 

No 

Next
 

 

 

Part Two 

Earlier this year the Federal government approved an economic stimulus package. 

This year many households will receive a one-time economic stimulus payment, 

commonly called a tax rebate, either by check or direct deposit. This is different from 

a refund on your annual income taxes. 

Next
 

 
 

Has your household received a tax rebate (stimulus payment) this year?  

Yes 

No, but we are expecting to 

No, and we are unsure whether we will get any 

No, and we are definitely not getting one 

Not sure/don't know 

 
 

 
 

In what month did you receive this tax rebate (please respond for the larger rebate if your 

household received more than one)?  

April 

May 

June 

July 

 

Next
 

 

 
 

As closely as you can recall, on what day of the month did you receive the rebate?  
(Click here to choose)

 
Next
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Was this rebate received by direct deposit or check?  

Direct deposit to checking or savings account 

Check by US mail 

Don’t know 

Next
 

 

 

 
 

What was the dollar amount of this tax rebate (stimulus payment)?  

$  
Next

 
 

 

 

 

 

 

 
 

Was this about the amount you were expecting?  

No, and we were surprised to get any rebate at all 

No, and it was less than we were expecting 

No, and it was more than we were expecting 

Yes, and we’ve known the approximate amount since February 

Yes, and we’ve known the approximate amount since March 

Yes, and we’ve known the approximate amount since April 

Yes, but we only learned about it recently 

Next
 

 

 

 

 
 

Thinking about your household's financial situation this year, is the tax rebate leading you mostly 

to increase spending, mostly to increase savings, or mostly to pay off debt?  

Mostly to increase spending 

Mostly to increase saving 
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Mostly to pay off debt 

Not sure/don’t know 

Next
 

 

 

 

 

 
 

For the following questions, please think about the extra amount you are spending because of 

this rebate. How much (in dollars rounded to the nearest dollar) are you spending on each of the 

following:  

 

Dollar 

Amount 

Food, health & beauty aids, and household products   

Entertainment or personal services, such as restaurants, vacations, and 

movie tickets  

Durable goods such as appliances, electronics and furniture   

Clothing, shoes or accessories   

All other types of purchases  
Submit Survey
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Response rates by survey and wave 

Online 

       

 

actual 

outgoing responded 

part 2 - 

Q6=1 yes 

part 2 - 

Q6=2,3,5 

part 2 - Q6=4 

definitely not 

non-

respondents 

response 

rate 

wave 1 (part 1 and 2) - 280556 46620 33910 17974 13831 2105 12710 72.7 

        wave 2 (part 2 only) -280560 13407 11158 5842 4883 433 2249 83.2 

wave 2 (part 1 and 2) - 280683 9480 2230 1689 372 168 7250 23.5 

        wave 3 (part 2 only) -280757 7081 5631 3957 1343 331 1450 79.5 

wave 3 (part 1 and 2) - 280756 6005 1133 945 108 80 4872 18.9 

     

  

  running online respondent count 37273 

    

80.0 

                        

Paper 

       

        wave 1 (part 1 and 2) - 280532 13243 9541 5544 3416 581 3702 72.0 

        wave 2 (part 2 only) -280534 3408 2783 2073 566 144 625 81.7 

wave 2 (part 1 and 2) - 280599 3166 1634 1259 251 124 1532 51.6 

        running paper respondent count 11175 

    

84.4 

                        

total respondent count 59863 48448         80.9 
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NCP Supplemental Survey data access 

The research employs data available from the Kilts Center for Marketing Research at 

the University of Chicago’s Booth School of Business, and a tax rebates survey 

conducted by Nielsen on behalf of Jonathan Parker and Christian Broda. Despite our 

best efforts, we have been unable to get Nielsen’s cooperation in setting up an archive 

of the data that would allow researchers to license the data (through Nielsen, the Kilts 

Center, the Demand Institute, and other places). That said, researchers have been 
able to license the data directly from Nielsen. Nielsen has the raw tax rebate survey 

data, and we have and will cooperate in whatever way we can to facilitate the further 

use of our survey.  Users should contact us for additional documentation and we will 
provide programs files.  We originally licensed the data from Ed Grove and Molly 

Hagen at Nielsen with contract NBT number 11611. 


