
Jumpstart: Facebook
Facebook for refugee-centered nonprofits with busy schedules

What is Facebook?
Facebook is an online program used by over 1 billion users every 
month. It allows users to communicate using status updates that they 
post to their walls. When you become friends with someone, you can 
see their wall (and all of the updates they’ve posted on their wall). 
Going to your friends’ walls is time consuming, so Facebook pulls 
together all of the newest updates in your Home Feed. You can show 
your friends that you like what they posted by clicking the little 
thumbs up that says “Like”. You can also leave a comment about the 
post. 

“ Facebook gives you 
an opportunity to 
interact with the local 
community-- sharing 
ideas, raising 
awareness of refugee 
resettlement, and 
inspiring increased 
community 
participation in your 
organization’s 
mission.”

Facebook has developed an active online community, a gallery of 
walls covered in pictures, videos, and information about everything 
from “What I ate for breakfast” to discussions on political policies. 
This unique platform gives you an opportunity to interact with the 
local community-- sharing ideas, raising awareness of refugee 
resettlement, and inspiring increased community participation in your 
organization’s mission.

Impact on Refugee Resettlement in the US

To use Facebook for your organization, you first need a personal account. 

Go to www.facebook.com Complete the form Click “Sign Up”
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Still have questions? Find answers at Facebook.com/Help

Get things set up.

Make great content.

Be a good friend.

To make a page for 

your organization, go to

Facebook.com/Pages/Create

Follow on-screen prompts.

Tips for a Professional Appearance
● Keep your user name the same on all social media 

platforms. 

● Set your organization’s logo as your profile picture.  

● Use high quality images for your banner. These pictures 
should reflect the nature of your work and the spirit of your 
organization. 

● Add as much information about your organization as you 
can, from founding date to mission statement to website 
address. 

Great content answers “Yes!” to these questions
● Does this content support the mission of our organization?

● Will this content encourage users to engage by liking, sharing, clicking, 
or commenting?

● Is this content easy to understand, even if you don’t work in refugee 
resettlement?

● Does this information present refugees and resettlement in a positive 
light? (For help on this, check out Welcoming America’s Reframing Refugees 
Toolkit at WelcomingRefugees.org)

Not sure where to start? Try these websites for ready-to-post materials! 
MyStory.HIAS.org  |  stories.UNHCR.org  |  CharlotteAwake.com/Infographics

Tips for Being a Good Community Member
● Post regularly and on a predictable schedule. Consistency is more 

important than quantity. Pressed for time? Post just once a week. Or 
download the Facebook app and post daily from your phone between 
tasks.

● Don’t just talk about yourself all the time. Only 1 in 4 posts should be 
directly about your organization.

● Respond to comments left on your posts! Your friends like to know you’ve 
heard them.


