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1. About  

In the framework of the Think Tank Academy for Doctoral Education, SGroup is hosting a new edition of 

its PhD Cup. This initiative gives PhD candidates of SGroup institutions the unique opportunity to benefit from 

soft skill training focused on improving rhetoric skills and compete to receive the SGroup PhD Mobility Grant 

2023 of up to 1000€ to carry out research abroad. 

This initiative comprises several phases which are explained in detail throughout this document and that 

will take place in the following timeframes: 

Call for 

applications 

Announcement 

of selected 

candidates 

Training 

phase 

First competition 

phase: video 

submissions 

Announcment 

of top 5 

(finalists) 

Final 

competition: 

live 

presentations 

6 February to 

31 March  
April 

19 and 20 

June 

30 June 
July 26 October 

 

Applicants should commit to participate in all phases but only the five candidates with the highest scores 

in the first phase of submission will be invited for the live final. 

 

2. Objectives 

This SGroup initiative, now on its second edition, aims to support the development of research students' 

capacity to explain their work effectively and reach new audiences, following the policy priority for Open 

Science of the European Commission and the standard method of working under its research and innovation 

funding programmes. When researchers share knowledge and data as early as possible with all relevant actors 

it helps diffuse the latest knowledge contributing to further growing the social impact of research, a goal of 

SGroup. 

Its objectives also include establishing and creating opportunities for contact-making and collaboration 

among PhD candidates from SGroup members in Europe and associate members around the globe, creating a 

unique opportunity to raise the visibility of the research developed by the participants in the network. 

The programme draws from the Three Minute Thesis Competition by the University of Queensland in 

2008, a skills-development activity which challenges Doctoral candidates to explain their research project to a 

non-specialist audience in just three minutes. 

 



 

3. Applications and selection of participants 

The participation is open to PhD students from the SGroup member and associate member universities, 

who can communicate research results, not mere research plans. Therefore, active doctoral researchers are 

eligible if they have already achieved research results to share in their pitch. The target group most likely 

consists of doctoral candidates in the final year of their thesis. Graduates are not eligible. 

Eligible candidates can submit their applications using this form until March 31, 2023.  

48 spots for participants are available, one per SGroup university. There is no limit to applications to be 

submitted per institution. All applications received will be scored by the Selection Committee. The top-ranked 

candidate of each university will be invited to participate and represent their university in the PhD Training 

and Competition. The selected participants as well as the respective SGroup Liaison Officer and General 

Assembly Representatives will be informed via email in April 2023.  

 

4. Training: "Crafting your Professional Pitch" 

To increase the impact of this experience, the SGroup 

programme will combine a Three Minute Pitch competition 

with high-quality training in which participants will develop 

strategies for engaging and tailoring information to a broader 

audience. It will be delivered on the 19 and 20 June by an 

external experienced trainer in the field with a theatre 

background with expertise in developing rhetorical skills of 

academics, Ric Oquita (Impulsplus). The training will be held 

online to reach participants in the 28 countries of SGroup in an 

environmentally sustainable way. Get to know it in the video. 

Objectives  

A "pitch" answers the question, "What do you do?" economically and vividly. Further, to contextualize and 

encapsulate a response to the question in a manner that tells the story, captures the listener's attention, 

positions the individual accurately, communicates passion for the topic and motivates the listener to want to 

hear more. Intensive coaching is given to enhance the eloquence of the language and to engage the listener 

both verbally and non-verbally. The primary aims of how to "get the audience's attention", "keep the audience 

interested" and "make a lasting impression" are addressed in the training using practical exercises, trainer 

feedback and useful stylistic and language tools. Interactive activities and exercises will be used throughout 

the course to ensure skills are put into practice and there is ample opportunity to practice and perfect the 

fluency of the language in the talk. 

Structure 

On the first morning, all participants meet for a 2-hour session for a brief introduction from the trainer and an 

overview of the workshop agenda and goals. During the session, participants will be walked through a series 

of exercises and paired with various partners to develop skills with which to optimize their pitch. Participants 

will then be clustered in four groups of 12 for a 3,5-hour coaching session, an opportunity to test their pitch 

and refine structure, dynamic, language and delivery with the support of the trainer and feedback from their 

peers. 

https://forms.gle/FU6Jkf2rM5AzfFTE8
https://www.youtube.com/embed/eqTTeXru6M8?start=5&feature=oembed


 

Contents in brief:  

- Concisely introduce yourself: practice your 

"pitch"  

- Engaging a broader audience in one's talk  

- Training to catch and keep the listener's 

attention  

- Training for verbal and non-verbal delivery  

- Identifying differences between live and 

virtual talks  

 

- Getting in contact and making connections  

Methods:  

- Free-speaking exercises  

- Individual, pair and group working 

exercises  

- Language practice and analysis  

- Improvisation techniques 

- Voice and body techniques 

 

5. Competition 

After the training, participants will be asked to put their knowledge into practice, record their pitches and 

submit them as entries for the competition.  

Admission criteria  

For this edition of the SGroup PhD Competition, the use of a slide is optional and only a single static 

slide/image in the background or the side is permitted. No slide transitions, animations of any kind or 

additional electronic media (e.g. sound and video files) are permitted.  

Judges do not request a specific format for your recording and editing should be avoided.  

Presentations are limited to three minutes maximum and competitors exceeding three minutes are 

disqualified.  

The videos should be submitted up to 10 days after the training is concluded to be accepted in the 

competition. 

 

Submission procedures 

To submit their entry for the Competition phase and be elegible to win a grant of 1000€, participants 

should follow two steps: 

- Completing and submitting the form that will be made available via email; 

- Sending a video of the pitch to sgroup@sgroup-unis.eu via email or WeTransfer 

(https://wetransfer.com/)  

 

Award criteria 

The evaluation will focus on the presentation skills of the participants and their ability to make their research 

understood in a clear and engaging way, rather than the academic quality of the project.   



 

The jury will guide itself by a set of criteria in agreeance to the skills and focal areas of the training. Each 

participant will receive up to 5 points for their performance in each criteria described below. 

 

CRITERIA DESCRIPTION 

CONTENT 

• The speaker effectively contextualizes the topic and provides a background 
to the research question and highights its significance  

• The research strategy and findings are clearly summarized 

• Supporting arguments are clearly presented and the conclusion offers a 
clear and impactful take-away 

•  

ENGAGEMENT 

• The pitch immediately catches the listeners attention and sustains it 

• The presenter effectively positions the Unique Value of the Topic and 
emphasizes key ideas 

• The pitch is memorable and creative, with a clear message tailored to the 
target audience 

 

STRUCTURE/TIME 
MANAGEMENT 

• The speaker builds the narrative with a compelling line of argument using 
effective transitions and linking the introduction and conclusion 

• The speaker sequences information logically and keeps the flow of 
information balanced 

• The pitch meets the 3-minute time limit without rushing 
 

LANGUAGE 

• Key language is tailored to non-specialists, understood and fluent 

• Language is illustrative, motivating and emphatic, economical and to the 
point 

• Linguistic accuracy  

VOCAL DELIVERY 

• Speaker varies tempo and rhythm, and adequates pitch and intonation to 
highlight ideas 

• Speaker pauses for emphasis, articulates accurately, emphasizes key 
content and adjusts volume to guide the listener 

NON-VERBAL 
DELIVERY 

• Eye contact is maintained and facial expressions motivate and highlight key 
points 

• Key ideas are differentiated non-verbally 

• Gestures support structure and key ideas 

• Space and depth are used to punctuate key points 
 

RECORDING 
 

• Lighting and background is optimized 

• Eye contact is level with the camera 

• Sound quality is good  

• The media used (optionally) enhances and complements the presentation 
and is legible, clear and concise 

 

 

Jury 

   All the videos will be viewed and evaluated by a jury formed by: 

• Dr Arnim Heinemann - SGroup President and Think Tank Academy coordinator;  

• Prof. Cecilia Christersson - SGroup Vice-President and co-coordinator of the Think Tank for Doctoral 

Education;  

• Prof. Kathleen O’Connor – member of SGroup Executive Committee and co-coordinator of the Think 

Tank for Doctoral Education;  



 

• Ms Mar Fernández Sainz – SGroup Executive Committee member and coordinator of the initiative. 

Announcement of results 

SGroup will publicly announce the top 10 candidates in July on its website and social media, as well as via 

email to the participants. To increase the impact of participation in this competition and give visibility, all 

candidates who wish to do so can have their pitch videos posted in a playlist on SGroup’s YouTube channel. 

This will make them available to a wide audience and the whole network.  

Final ceremony 

The competition will conclude with the Final Ceremony at the SGroup’s Annual Meetings, namely during 

the Think Tank Academy Conference, on 26 October 2022, in the University of Cantabria, Spain. 

The top 5 (finalists) will be invited to attend and present their pitch live to the network and receive their 

prize. The home institutions of the finalists are asked to financially support their researchers in attending the 

event physically. If that proves impossible, virtual participation will be made possible. The top 5 can improve 

their pitch in the period between the communication of results and the final ceremony. 

 

Awards and benefits for participants 

All participants will: 

• Access training where they will improve valuable, transferable skills in research communication and 

presentation to non-specialist audiences (useful for any next steps in their career) free of cost - the 

programme will be fully funded by SGroup; 

• Receive an SGroup Certificate of Participation; 

• Gain exposure for their research internationally by having their video pitches shared on SGroup’s 

website and YouTube page (unless they do not wish to); 

• Act as a delegate for their university in an event will foster networking and collaboration with fellow 

researchers and representatives from SGroup universities across the globe, which will help you secure 

new funding and/or develop important collaborations. 

Additionally, the participants with the five highest scores in the competition phase will: 

• Have the opportunity to present live at the SGroup Annual Meetings, attended by around 100 

Liaison Officers and General Assembly Representatives of all SGroup universities (which comprise 

International Relations professionals and Senior Executives, including Rectors and Vice-Rectors, etc);  

• Receive an individual feature on SGroup's website. 

Plus, the winner of the live competition will: 

• Receive an SGroup PhD Mobility Grant of up to 1000€ (upon presentation of proof of payment) to 

finance a stay abroad in one or more institutions in any country to conduct activities related to their 

Doctoral research, to be spent within one year – according to the rules contained in this guide. 

 

6. Contacts 

For more information or questions, please contact the SGroup secretariat at sgroup@sgroup-unis.eu 

https://www.dropbox.com/s/l66pwa6hr6tcvgs/SGroup_PhD_Mobility_Grant_Programme_Guide_2023.pdf?dl=0

