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DOLLY TAKES THE CAKE
Only Dolly Parton can save America. Kristin Joker

I accidentally discovered a useful life hack that I feel compelled to share. It involves Dolly Parton.

Recently, a friend mentioned the Neil Young versus Joe Rogan Spotify debate. This friend knows I like Neil Young’s

music so I think she assumed I would be on his “side.” I also happen to like Joe Rogan’s podcast. Instead of defending

Neil, I voiced my concern with any form of censorship and how disappointing it is that any entertainer would demand

censoring another. My friend pushed back, and we began debating. Keeping with the 1970's era distinctive singer-

songwriter theme, I pivoted. “Did you hear Dolly Parton now has her own cake mix?” After a beat, my friend

responded, “Wait… Is this di�erent than the Jeni’s ice cream partnership?” I explained that this was a new partnership

between Dolly and Duncan Hines. We laughed at how it was easier to get Hamilton tickets than limited-edition Dolly

anything. Just like that, the Neil versus Joe misinformation debate was forgotten.

Later, I had an epiphany. I do not know of anyone who does not like Dolly Parton. Have you? When my daughter was

seven years old, her Dolly obsession got her an autographed picture and a trip to Dollywood. My 92-year-old grandma

was a fan. My liberal gay friends love her as much as my conservative southern in-laws do. My dad, a retired cop,

knows the words to Jolene as well as my second cousin, who is currently on house arrest.

0:00 / 0:14

Brands that partner with Dolly have a built-in rabid fan base of fans that cover every demographic. That is marketing

gold. Just ask Jeni’s Splendid ice cream. The artisanal brand recently teamed with Dolly to create a custom �avor in

her honor — strawberry pretzel pie. It  sold out in minutes. Demand was so great, the limited-edition �avor will

return this spring with the promise that will be enough supply to meet the demand.

The recent deal involves a new line of cake mix and frosting inspired by some of Dolly's favorite family recipes like

Coconut Cake and Banana Puddin' Cake. In a press release, Duncan Hines brand director Audrey Ingersoll Brands

stated, “Duncan Hines is beyond thrilled to partner with Dolly Parton, one of the most revered and beloved women in

the world, on a new line of products that are steeped in Southern comfort.”

We might not agree on much right now, but we all love Dolly, and that is something worth celebrating — with cake

and ice cream.

Kristin Joker

Editor in Chief

(248) 227-4727

jokerk@bnpmedia.com

Courtesy of Conagra Brands, Inc.
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Package of the Month

THIS WAY UP GIVES PANDA LICORICE A
MODERN, PLAYFUL REBRAND
The London-based agency, which specializes in branding healthier food and drink options, was
brought in to work on the project in 2020, working across the visual identity, packaging, website
and wider brand world.

A key aspect of the project was ensuring Panda’s branding re�ects and retains its position as the category leader

while helping it secure new store listings and dialing up stand out on shelf.

“Panda’s competitors all look very much the same: a round, black logo and white type,” says David Pearman, This Way

Up creative director. “Panda is the original licorice, and it needed to better communicate its role as a brand leader.”

The small size of Panda SKUs, such as licorice bars, made it even more vital that the packaging leaped out from the

shelves and clearly identi�ed the product — something the more traditional-looking former designs lacked.

“Panda has a very distinctive product shape which actually makes it a better chew, so we wanted to really hero that,”

says Pearman. This �ower-like "revolver" shape acts as a lockup device for the new identity. This works alongside

organic textures and leaf details to underscore the short, natural ingredients list. A suite of illustrations and

animations for touchpoints such as social media assets center on the new “be more Panda” proposition around

simple pleasures and “little moments of joy.” Imagery includes a woman enjoying some time by lakes, a nod to the

brand’s Finnish heritage.

courtesy of This Way Up

Fresh New Look for Irish Spring Soap Stylishly Evolves Legacy Brand
Since Irish Spring  was introduced in 1970, Colgate-Palmolive has touted the distinctive original fragrance of the

enduring green and white deodorant bar soap targeted to men who want to smell good. Since then, the brand

has added several scents and products including body washes.

Looking to expand its appeal to a younger male consumer, Colgate-Palmolive tapped creative agencies, Chase

Design Group (graphic design) and T in Horse (structural design), to work as a team with the Colgate-Palmolive

Global Design Brand Group for a rebrand that better re�ects stylish, modern masculinity.

The design team married the new brand promise, smell from a nice-smelling place, with the versatility of its

iconic assets — a richer green Irish Spring structure, white brand mark and golden clover symbol — to create a

sleek, modern look that con�dently pays homage to the brand’s legacy. The brand promise appears across all

new advertising and marketing materials.

The new, modern brand mark was designed to work with the streamlined structure and appeal to the younger

male consumer. “We created a restrained aesthetic style by using a tit le case and bold sans-serif typography

that retains the fresh white color of the old brand mark, and added a lock-up with a stylized clover in a warm

golden hue. It e�ectively serves as a timeless symbol for the brand’s legacy,” says Steve Dunphy, executive

creative director fo Chase Design Group, New York.

courtesy of Chase Design

Cocomels Expands Line with
New <1g  Sugar Chocolate
Candy-loving consumers can enjoy perfectly

poppable sweet snacks with less sugar.

New <1g Sugar Chocolate-Covered Sea Salt and

Crispy Bites are free from dairy, gluten, corn syrup,

cholesterol and arti�cial ingredients. Cocomels new

bites are made with high-quality 60% dark

chocolate sweetened with an all-natural sugar

alternative, allulose. Cocomels new bites are vegan

and keto-friendly, and free from sugar alcohols and

palm oil.

<1g Sugar Chocolate-Covered Sea Salt and Crispy

Bites will be sold online via the Cocomels website,

Amazon and Sprouts Farmers Market stores for an

MSRP of $5.99 with expansion to other retailers in

2022.

courtesy of Cocomels

La Panzanella Croccantini Cracker
Launches New Look & Resealable
Packaging
La Panzanella, the number one selling crispbread cracker in

the deli natural channel, has debuted a fresh new look for its

Mini Croccantini 6-oz. Artisan Crackers. The new package

features a cleaner look and design elements that showcase

the Italian-style cracker’s iconic crisp edges. Further adding to

the updated look is its new peel and reseal feature that

preserves that crisp oven-baked taste that consumers love,

whether on its own or enjoyed with specialty cheeses and

charcuterie.

“We’ve come a long way since our humble beginnings in 1989

as a small Italian bakery in the Capitol Hill area of Seattle,”

says Steve Lorenz, marketing director for La Panzanella. “As

the brand grows, we continue to put our consumers’ requests

�rst. We use simple ingredients they can �nd in their own

kitchens and now we are thrilled to provide them with

resealable packaging that will meet their needs for multiple

snacking and entertaining occasions.”

courtesy of La Panzanella

New Gain Power Blast Dish
Spray Gives People a Whole
New Way to Get Happy
Procter and Gamble’s (P&G) Gain brand recently

introduced new Gain Power Blast Dish Spray. P&G

hopes that Gain lovers, who have dubbed themselves

“Gainiacs” and new fans alike can now enjoy the

brand’s iconic scent in a spray-on dish soap.

Jennifer Lo, brand director, North America Hand

Dish, Procter & Gamble, says “On average, people

spend almost a half-hour a day hand-washing dishes.

Rather than dreading that time, Gain users are more

likely to �nd small moments of happiness at the sink

by using products, like Gain Power Blast, that

provide a scent-sational cleaning experience.”

Gain Power Blast Dish Spray is designed as a re�ll

model, with a reusable sprayer and easy-to-swap

re�ll bottle, consumers can enhance their

dishwashing experience while saving both time and

water while minimizing waste.

courtesy of P&G
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PERFECT
PACKAGING
FOR PET
PRODUCTS:
Insight from an Expert

The pet care market is overcrowded and growing. Here’s how new (and
established) brands can stand out with packaging that resonates with
today’s busy consumer.
BY JEREMY FREEDMAN

The pet care sector has been valued at more than $8 billion annually. Countless brands aim to take advantage of this;

slapping their name on a range of sub-par pet care products in a meager attempt to make a dent in the market.

Success here is rare, however, as the majority of products — and even the packaging it comes in — doesn't e�ectively

cater to the pet's, or the owner's, needs.

The world of pet products has truly expanded over the years and shows no signs of slowing down. Cans of cat food

and bags of dog food may have su�ced for the industry in days gone by, but the modern era (and consumer) calls for

many more pet care options. From vitamins and organic snacks to fur wipes and pet shampoo, the market is

diversifying almost as quickly as it expands.

This ever-increasing demand requires convenient packaging that matches the busy lifestyle of the average pet

owner. With packaging typically being the last step in a customer’s buying journey, however, it  also needs to be eye-

catching and innovative. So, how can you di�erentiate yourself? You can start by following some successful pet

product packaging trends.

ADVERTISEMENT

Sustainability

With 75% of consumers favoring products in sustainable packaging, over the ecologically damaging alternative, it ’s

clear that sustainability is incredibly in�uential when it comes to consumer behavior. Considering the climate change

horror stories we've been hearing more frequently in recent years, it ’s no surprise that consumers are eager for the

products they purchase to be produced in an ethical and eco-friendly way. For pet product packaging, this has seen a

rise in the use of recyclable and biodegradable materials.

An option that is proving particularly e�ective is recyclable plastic and laminate. These sustainable materials o�er

equal, if not improved, barrier properties to traditional mixed plastic or paper packaging. This makes them ideal for

anything from huge bags of dry food to single-use biodegradable wipe sachets, pocketed for a muddy walk.

It ’s certainly fair to say that some sustainable packaging materials don’t deliver the optimal quality, durability or

food safety features pet product manufacturers strive for, but that cannot be said for recyclable plastics. They not

only meet the preservation requirements of the product manufacturers but also the environmental requirements of

the average consumer. Further to the recyclable packaging, brands should also include clear recycling instructions

that encourage any buyer to participate in local recycling programs.

The leading UK manufacturer of bespoke biodegradable wet wipes and sachets, Guardpack, regularly caters to various pet care brands.

Premium Packaging

More than 40% of pets are treated to premium cat or dog food, and this �gure will only continue to rise as more and

more pet owners aim to provide their four-legged friends with all of the vitamins and nutrients their speci�c diet

calls for. Recognizing this, a multitude of businesses are now pushing a wide range of new premium pet foods; the

contents of which need to be protected, preserved and presented by quality packaging that re�ects the premium

promise.

Flexible packaging is the ideal format for pet food packaging, as it o�ers excellent temperature resistance and

decent durability while remaining cost e�cient. It  also has good barrier properties; essential in maintaining the

nutrients and health bene�ts of the food. Premium packaging doesn’t only apply to pet food, of course. With more

and more people aiming to provide the most comfortable life for their pets, the market has seen a huge rise in the

amount of top-quality pet soap, shampoo and general cleanliness products, many of which cater to speci�c skin or

fur types.

Whether you’re packaging pet food, pet shampoo or anything in between, the visual appeal of the packaged product

is an essential component in securing an initial sale. There are multiple indications that a customer is purchasing a

premium product, such as eye-catching graphics and high-quality printing techniques. It ’s important, however, to

ensure your product not only looks premium but feels premium too! Soft �nish matte, paper feel varnish and high

shine gloss are all popular surface enhancement options that o�er both visual and tactile experiences for

consumers. These choices, in turn, allow brands to di�erentiate their premium products against the competition.

Flexible packaging is the ideal format for pet food
packaging, as it offers excellent temperature resistance

and decent durability while remaining cost ef�cient.

Convenience

As mentioned previously, convenient packaging is required to meet the ever-growing demand for pet care products.

For products that are used in bursts — dog food, wipes or shampoo, for example, resealability and ease of use must

be considered. Reseal technology, just like it is for snacks and wet wipes created for humans, is key in keeping the

pet-centric alternative fresh. As well as keeping products fresh, however, this type of technology resonates with the

consumer by making the cleaning or feeding job quicker and easier.

Convenience isn’t only applicable to the end user, however. To ensure the production and distribution of their

products is as streamlined as possible, it ’s essential that brands utilize packaging thatenables e�cient

manufacturing throughout the entire �lling and shipping process.

While pet care trends will inevitably shift as time goes on — this is the nature of a trend after all — currently, the

demand for sustainability, convenience and premium packaging is at the forefront of consumers' minds and are

likely to remain there for years to come. Any successful brand will cater to itsaudience, and if this is what pet owners

want, this is what they must get.

Jeremy Freedman, managing director of the UK’s leading manufacturer of bespoke biodegradable wet wipes and sachets,

Guardpack.

Courtesy of Guardpack

polly_belyaeva / Creatas Video+ via Getty Images Plus
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SELECTING THE RIGHT SANITARY
CONVEYOR PLATFORM FOR FOOD

PACKAGING APPLICATION
Conveyors are a prime target for contamination, but understanding the
nuance of how equipment works with speci�c applications ensures
upgrade success.
BY JOHN KUHNZ

Regulatory legislation such as the Food Safety Modernization Act (FSMA) has been the driving force behind food

manufacturers and packagers taking a closer look at their conveyor systems to ensure compliance and hygienic

standards are making the grade. The result of these reviews has led companies to identify troublesome areas in their

processes and initiate plans to make capital improvements in their equipment. That’s a positive step in rea�rming

con�dence with customers that their products are produced safely with minimal risk of contamination.

The key to conforming to FSMA standards, however, is installing the right equipment for speci�c applications. It ’s

good when a company proactively chooses to upgrade its processing or packaging equipment, but the expectations

of a cleaner, hygienic line can be diminished if the conveyors aren’t properly matched for the application. Having a

better understanding of the relationship between di�erent styles of sanitary conveyors and how they are designed

to work within speci�c applications will ensure the upgrade meets production objectives and hygienic goals.

ADVERTISEMENT

What Makes a Conveyor Sanitary?

Enacted back in 2011, the FSMA aims to ensure the U.S. food supply is safe by shifting the focus to preventing

contamination from occurring in the �rst place. As such, this law has really shined a spotlight on the kinds of

equipment food manufacturers and processors are using in their facilit ies — such as conveyors.

By their very nature, conveyors are a prime target for contamination due to the role they play in food

manufacturing, especially on the processing side where raw food and ingredients are being moved. Small nooks,

crevices and fasteners on conveyors can become catch points for water, food particles and other particulates — all

of which are perfect breeding environments for bacteria to grow. That’s why so much scrutiny has been placed on

conveyors as areas for upgrade and improvement.

The goal of a sanitary conveyor is to, as best as possible, eliminate any chance of contamination. A sanitary conveyor

works to eradicate those areas where contamination can happen.

So, what exactly makes a sanitary conveyor hygienic? Since the rollout of the FSMA, many people rushed out and

purchased stainless steel conveyors believing they were sanitary and hygienic, because after all, it ’s stainless steel.

That’s hygienic, right? Not exactly.

Conveying products like raw chicken require conveyors to be fully disassembled and sanitized several times daily.

Stainless steel is certainly the right material to use in applications that call for regular washings with light chemical

cleaning agents. A basic stainless steel conveyor can be cleaned throughout the day as needed, but it ’s not

necessarily sanitized. That’s because sanitizing a conveyor involves an entirely di�erent process than simply washing

it down, and the e�ectiveness of achieving a sanitized conveyor depends on the way it was initially designed.

A true sanitary conveyor gives the user complete and easy access to all areas of the conveyor for cleaning. By being

able to reach every part of the conveyor with water, soap or other cleaning agents, there’s no chance of product

collecting and growing into bacteria. In addition, components must be able to withstand much harsher

environmental conditions such as caustic solutions or high-pressure �uid streams.

Furthermore, a sanitary conveyor removes harbor points, blind spots and �at level surfaces within the frame

structure, and replaces them with rounded cross members preventing food and water from accumulating. This

design element is important because it doesn’t take long for components within the conveyor, like the motor, to

begin heating up collected food particles and speeding up contamination. Also, the overall openness of the frame is

designed so that any product that falls o� the belt will land either in a catch pan below or on the �oor; nothing gets

trapped within the frame.

Beyond FSMA, some conveyor OEMs put their sanitary designs to the test through third-party testing validation.

Organizations such 3-A Sanitary Standards and others have established the bar for hygienic attributes in conveyors

— which further distinguishes a sanitary platform from a standard stainless-steel model.

Sanitary conveyors are designed to carry a variety of raw and packaged goods, including mushrooms.

Different Environments Call for Different Sanitary Conveyors

Now that you understand what makes a conveyor system sanitary and hygienic, let ’s take a look at the applications

and environments they’ll be operating in. It ’s important to identify where the conveyor will be located along the

processing/packaging line to select the right platform.

For applications that involve moving raw food and ingredients, such as those typically found early in the

manufacturing process, a more advanced sanitary platform is required. For example, if the conveyor is moving raw

chicken, that platform frequently needs to be completely disassembled and sanitized with appropriate cleaning

agents.

As product continues along the processing line and enters the �nal stages of where its packaged and being prepped

for shipment, the hygienic concerns of contamination are not as great as those in the early stages of production.

While a sanitary platform is still called for in this stage of production, it  doesn’t need all the strong hygienic

attributes. In this area of moving sealed products, conveyors often accumulate corrugated dust from the cardboard

packaging, and that can be cleaned by light washdown without chemicals or simply wiping down the conveyor.

The important takeaway here is to match the proper conveyor to the appropriate level of sanitation required for the

application. In the examples above, both conveyors are sanitary but are built to di�erent hygienic standards.

Tip-up tails give users great access to all parts of the conveyor for thorough washdows.

Installing the Wrong Sanitary Conveyor

The problem of installing the wrong conveyor, e.g., a simple stainless steel model for an application that calls for a

strong sanitary, hygienic conveyor, is that it ’s going to be a costly mistake in the long run. That stainless steel

conveyor likely isn’t designed for heavy washings multiple times daily like a true sanitary conveyor. The belt, motor

and bearings, among others, will be prone to premature wear and increased service. That means more down time

and added expense. But more importantly, the risk of contamination remains high. Nothing can erode consumer

con�dence in a brand faster than having a major product recall or highly publicized contamination outbreak. When

you add in the role that social media can play in these types of events, bad news spreads fast. Installing the right

conveyor for the job can help eliminate these concerns. Here is a listing of applications/industries sanitary-designed

conveyors best operate in:

BASIC SANITARY CONVEYOR
General washdown or wipedown, low-pressure cleaning, non-caustic cleaners

Secondary packaging

Bakery — cookies, crackers, bread and buns

Confectionary — bulk candy handling, packaged goods

Personal care products

Household chemicals

Cosmetics

Beverages (excluding dairy and juices)

Dry pet food

Pharmaceutical — dry products

Medical devices

HYGIENIC SANITARY CONVEYOR
Heavy washdown, low- or high-pressure cleaning, compatible with caustic cleaners

Primary food packaging areas

Baking — dough handling and pies/pastries

Confectionary — enrobing areas, prepackaged goods

Raw produce handling and processing

Dairy — �uid milk, yogurt and cheese

Raw meat, seafood and poultry

Ready-to-eat foods

Unpackaged snack foods

High-moisture pet foods

Pharmaceutical — wet products

The FSMA is placing much of the onus on companies to ensure their machinery, equipment and manufacturing

practices work together to produce safe food products. To do that successfully requires an understanding of the

science behind sanitary conveyors and selecting the right platform for your speci�c application.

John Kuhnz is the vice president of engineered solutions at Dorner, a Columbus McKinnon Company, global manufacturer in the

design, application and integration of conveyor platforms. He can be reached at 262-369-1332 or at john.kuhnz@dorner.com.

Courtesy of Dorner
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BLISTER PACKAGING:
Reliable Revenue for the Pharmaceutical Industry

Despite inevitable changes, including introduction to new materials and
innovations will continue, its primary role as a protective agent remains
paramount.
BY SNEHAL JADHAV

The pharmaceutical industry is undergoing a tremendous packaging revolution, paving way for the future

development of intelligent solutions. One such breakthrough achieved in this space is the blister packaging.

Packaging is an inherent part of the drug delivery system, as well as an important element of marketing.

As per Pharmanet, consumer healthcare packaging represents nearly 4% or more than $12 billion of the overall

packaging sector. Moreover, as the market expands, consumer needs surge and regulatory requirements evolve,

prompting the pharma �rms to rely on their packaging to promote and protect their products.

Packaging solutions are expected to meet the commercial demands of companies, including increased product shelf

life, speed to market and optimizing production e�ciency, while also enhancing the quality for patients. This is

where blister packaging comes in — it has proved to be a viable solution for pharmaceutical conglomerates.

For those unversed, conventional blister packs are a validated solution for protecting pharmaceutical products while

being a convenient solution for patients.

Having said that, the global blister packaging market is expected to surpass an overall remuneration of $36.7 billion

over 2021-2027.

Source: Global Market Insights

Why is Blister Packaging Gaining Immense Momentum Amongst Pharma Companies?

Simply put, blister packaging o�ers a ton of bene�ts for pharma products. Blister packaging protects products and

medicines against:

Mechanical damage

Physical damage

Tampering

Biological degradation or contamination

Other external factors that can severely alter the drug properties

While preservation and protection of the product integrity remain the key motive of blister packaging, there are

other reasons why pharma companies are relying more on these:

Clear visibility of the product

Superior quality sealing and easy to test for leakages

High cost-effectiveness

Feasibility in mass production

Availability in different colors and designs for enhanced retail value

Offers area for mandatory information and instructions

Lightweight, thus reducing transportation costs

High patient compliance

Source: Global Market Insights

Pharmaceutical’s POV

Considering these bene�ts, various packaging behemoths have now been planning on incorporating and developing

products that can e�ectively cater to the pharmaceutical industry. For instance, global adhesive specialist Bostik

unveiled in 2021 a smart blister packaging for its pharmaceutical clients. Labeled HERBERTS EPS 8760/KN75, the

smart blister adhesive has been designed to augment the process automation of cold forming blister packaging for

the industry.

While this remains one of the pro�table instances for the blister packaging market revenue, pharmaceutical giants

are also tapping the ecological front with biomass packaging, in an attempt to reduce the adverse impact caused by

packaging production on the environment. In lieu of such developments, it  would be essential to mention Astellas

Pharma’s recent groundbreaking innovation.

In October 2021, Astellas Pharma began using biomass-based plastics in blister packages for its pharmaceutical

products like medicines, supplements and others. The blister package is perceived to be made from plant-derived

materials and contains sugarcane, which represents 50% of the raw material used in its production.

Source: Global Market Insights

Will the U.S. Be the Blister Packaging Leader?

Speaking of their widespread prominence, it  would be crucial to mention that about 85% of the solid drugs in the

European economies are packed in blisters, while the statistic for this stands to be 20% less in the U.S.

However, with the growing proclivity of blister packaging, the U.S. is set to witness a revolution in the blister

packaging market space in the coming years, with bene�ts being delivered to the patients as well as pharma

companies. In the United States, blister packs are generally used for packaging physician samples of drug products,

or for OTC products in the pharmacy.

Furthermore, humongous growth in the pharmaceutical and healthcare industry and positive investments in the

space would o�er lucrative growth opportunities for the U.S. blister packaging market players to record exponential

growth in the overall market.

An important point to note here is that the blister packaging industry remained una�ected even during the COVID-

19 crisis, which severely disrupted many business operations and companies, bringing down their pro�ts. This is one

of the growth factors that will support blister packaging market expansion throughout 2027.

Snehal Jadhav is senior SEO executive for Global Market Insights.

Infograph data courtesy of Global Market Insights
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CLOSING THE
LOOP WITH

MONO-MATERIAL
BLISTER PACKS

Amcor’s new AmSky blister packaging uses HDPE throughout for
curbside recycling.
BY DERRICK TEAL

Consumers have made it known that they want environmentally responsible products, which extends to the

packaging. To that end, the industry is making strides toward giving consumers what they want by moving toward a

circular economy. A big part of contributing toward a circular economy, though, is what happens to the materials

that make up the packaging once it ’s served its purpose and gotten the goods to the consumer. For consumers who

live in communities with curbside recycling, it  can be inconvenient, and frustrating, to end up with a package that

can only be recycled in store drop-o� programs or not recycled at all.

AmSky is Amcor’s new mono-material blister pack that uses a high-density polyethylene (HDPE) polymer
to form both sides of the package.

A factor that contributes to recycling challenges is mixing di�erent material types to make a package. Such is the

case with a popular way to deliver pharmaceutical products to consumers — blister packs.

Traditional blister packs use cavities created from 10-mil-thick (250 microns) polyvinyl chloride (PVC) on one side, and

they have a heat-sealed coating of aluminum foil on the other that’s thin enough for pills to be pushed through.

However, because the PVC and aluminum foil are welded together, the packaging can’t be recycled because the two

materials can’t be separated — at least not in a cost-e�ective way, currently.

“Our customers were looking for a recyclable alternative,” says Ed Haedt, director of business development at Amcor,

“and that’s how AmSky has been designed.”

AmSky is Amcor’s new mono-material blister pack that uses a high-density polyethylene (HDPE) polymer to form both

sides of the package. HDPE is one of the easiest plastics to recycle, which makes it commonly accepted in both

curbside and store drop-o� recycling programs. Being a commodity polymer, HDPE is produced in large volumes.

Those volumes help to avoid supply issues that can a�ect other materials. Plus, it  does o�er pharmaceutical

producers another advantage, “The package is designed to run on traditional packaging machines used for making

blister packaging,” says Haedt, which makes it simpler to produce without having to buy new machines or

completely retool existing ones.

“It's quite a technical achievement and it sounds really
simple but it's not. It's very, very complex.”

– ED HAEDT, DIRECTOR OF BUSINESS DEVELOPMENT, AMCOR

Functionality, Safety, Aesthetics

Of course, being easy to produce and easy to recycle are only part of the conversation. After all, what good is a

blister pack if it  isn’t functional?

“The second objective obviously was to maintain the protective qualities of the package, and that includes the child

resistance required on some types of packaging,” says Haedt. “And, lastly, and also very important, is the barrier

protection for the medications themselves. Some oral solid medications in pill or capsule format have signi�cant

sensitivity to moisture. In order to provide a relatively reasonable shelf life, the packaging materials need to be

formulated from high-moisture barrier materials. And it turns out that AmSky does an excellent job and actually

outperforms the traditional PVC in that regard. So, we’ve hit on all the functionality, there's really no give-ups.”

Haedt says that aesthetics are really the only di�erence between AmSky and traditional blister packs. “The AmSky

formed part of the blister is not quite as clear, it  has more of the transparency or translucency that a high-density

polyethylene milk jug would have. And the lidding, instead of looking silver like aluminum foil it 's actually a kind of a

white color; it 's an opaque white that looks a little bit like paper. So, aesthetics are di�erent, which some companies

and some of the customers we've talked to feel that it 's important to be able to di�erentiate it so that consumers

can tell which is a recyclable blistering which is not.”

Pharmaceuticals aren’t the only products that come in blister packs, so Amcor is currently working with the basic

AmSky formulation to optimize it for other applications such as chewing gum, meat, cheese and so forth.

While those other applications are for the future, Haedt says that AmSky is currently going through pharmaceutical

quali�cations in Europe and North America with plans to launch in Asia and South America shortly thereafter.

Courtesy of Amcor
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LOOKING FOR A
COMPETITIVE ADVANTAGE?

Consider Automating Your Case Forming
and Pack Cell Operations

Secondary packaging is an important area not to be overlooked.
Automation as a way to increase speed, and case handling can create a
more productive and pro�table end-of-line solution.
BY SANDER SMITH

The goal of secondary packaging is to ensure the integrity of a product during storage and transportation, making

sure it reaches the hands of the user in the same state as it was made.

Rather than manually forming cases, which is ine�cient and unergonomic, automatic case forming can make cases at

a rate of 20 or more per minute. This allows for continuous case forming, a clear advantage for the customer. Once

the case former is programmed, an employee simply loads case blanks into a magazine and the machine does the

rest. Certain machines also have expandable magazines that allow it to be easily and continuously loaded on the �y

for non-stop production.

Additionally, the case former can be �tted with an auto adjustment option that allows the machine to automatically

perform case size adjustments, signi�cantly reducing the amount of training required while also optimizing operator

productivity by freeing up time spent on the machine for other tasks. These machines have become extremely

intuitive and can be easily managed with minimal training, ideal for operations with multiple operators or shifts.

These intuitive machines require minimal training, ideal for operations with multiple operators or shifts.

When it comes to packing, one size does not �t all. Depending on your product, �ow rate and pack con�gurations,

it ’s critical that your packing system is adaptable. With an increasing number of SKUs and pack con�gurations,

having one system with the ability to meet changing applications can increase your production output while

reducing labor costs. This creates the need for modular solutions that include the right case former, product

delivery conveyor, work cell and sealer that best meets your application.

The goal is to create a packing process that’s �exible to grow and change with your production needs. For example,

for companies that pack manually, some are installing operator pack cells. The basis behind pack cells is �exibility;

certain work cells may be turned on or o�, depending on things such as operator absence or the need to temporarily

relocate labor to another part of the line. This ability to freely change the number of work cell operators is done

with a bypass system, which involves product advancing to the next available operator, even when an upstream or

downstream operator is not present.

Once cases are packed with product, they’re moved to a semi-automatic or fully automatic case sealer. Again,

technology is performing many of these secondary packaging tasks that were formerly done manually. Finally,

products are delivered down by �ow conveyors, for operators to easily grab and handle in preparation for shipping.

As buying preferences such as more product choices and e-commerce continues gaining in popularity, the need to

expedite secondary packaging becomes more central than ever before. Automation allows companies to gain a

competitive advantage in areas such as case forming and pack cells, and any advantage these days may mean the

di�erence between success or failure.

Sander Smith is the product manager for Wexxar Bel, a ProMach brand. He can be reached at

Sander.Smith@promachbuilt.com; wexxar.com.

Courtesy of Wexxar Delta
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RESOURCE GUIDE
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Below are the premium listings from our directory. Click on the boxes below for more information. For the
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RESOURCE GUIDE
Premium Listings

American Film & Machinery
7041 Boone Ave.

Brooklyn Park, MN 55428

(714) 974-9006

info@afmsleeves.com

https://www.afmsleeves.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

American Film & Machinery (AFM) headquartered in Brooklyn Park, Minnesota - is a single source supplier of all of

your Shrink Sleeve Labeling needs. We successfully introduced the �rst generation of rotary shrink sleeve labelers

over 57 years ago. Since then through our commitment to a high level of expenditure on research and development;

constant innovation; implementation of the latest technology; and the wealth of knowledge and experience of our

highly quali�ed and motivated workforce we have evolved far beyond our original role as a manufacturer of specialty

machinery. Today AFM is a dynamic partner for our customers creating a harmonious marriage of shrink sleeve

labelers, heat shrink tunnels, full body labels, tamper evident seals and contract labeling and packaging services.

Product Categories

Cartoning/Sleeving

Shrink Equipment

Shrink Tunnels

Sleeves
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RESOURCE GUIDE
Premium Listings

ARRANTI
2-44 Crawford Cr., 2nd Fl.

Campbellville, ON L0P 1B0

(905) 854-7421

je�h@arranti.com

https://arranti.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

ARRANTI advances Packaging Manufacturing Supply with innovative techniques and technology. In short, we make

higher quality and better functional packaging. If it 's not available, we will create it. Our goal is to elevate clients'

brands so they get noticed and stay memorable. Check us out at www.arranti.com.

Product Categories

Bag/Pouch, Multilayer

Bag/Pouch, Plastic

Bag/Pouch, Polybags-Film

Bottle/Jar/Can, Plastic

Preform

Specialty Container
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RESOURCE GUIDE
Premium Listings

Berlin Packaging
525 W. Monroe St.

Chicago, IL 60661

(312) 876-9292

info@berlinpackaging.com

https://www.berlinpackaging.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Berlin Packaging is the world's largest Hybrid Packaging Supplier® of glass, plastic, and metal containers and

closures. The company supplies billions of items annually along with package design, �nancing, consulting,

warehousing, and logistics services for customers across all industries. Berlin Packaging brings together the best of

manufacturing, distribution, and income-adding service providers. Its mission is to increase the net income of its

customers through packaging products and services.

Product Categories

Bottle/Jar/Can, Glass

Bottle/Jar/Can, Metal

Bottle/Jar/Can, Plastic

Drum/Pail

Pails

Shipping, Temperature Insulating
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Premium Listings

Cama North America
901 Corporate Grove Dr.

Bu�alo Grove, IL 60089

(847) 607-8797

cama-us@camagroup.com

https://www.camagroup.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Cama o�ers cartoning, case packing, sleeving, and robotic loading systems that are �exible, versatile and easy to

operate. Bene�ts include: reliable, high performing solutions; clean, sanitary designs with increased accessibility;

quick and easy changeovers; and TPM compliant machines with Industry 4.0 and Augmented Reality options.

Monoblock systems available.

Product Categories

Cartoning/Sleeving

Case/Tray Erecting

Case/Tray Packing

Multipacking

Robotics
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Premium Listings

Eastey
7041 Boone Ave.

Brooklyn Park, MN 55428

(800) 835-9344

info@eastey.com

https://www.eastey.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Eastey (eastey.com) is a leading manufacturer of heavy-duty shrink packaging equipment and automated case

sealing systems for packaging applications.  Eastey's shrink packaging products include a complete line of L-sealers,

sleeve wrappers, shrink tunnels and bundling equipment. Eastey also supplies a complete line of case tapers, from

entry level bottom- and side-belt tapers, to fully automatic and random size case tapers. Eastey has been in business

for over 25 years and has an installed base of over 14,000 shrink packaging systems.

Product Categories

Case Sealing

Conveying, Converging/Dividing

Shrink Equipment

Shrink Tunnels

Shrink Wrapping, Bundling
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RESOURCE GUIDE
Premium Listings

Econocorp Inc.
72 Pacella Park Dr.

Randolph, MA 02368

(781) 986-7500

info@econocorp.com

https://www.econocorp.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Econocorp Inc. is a World Wide Leader in slow to moderate speed Cartoning, Tray Forming and Case Packing of

speeds between 1 and 120 cartons or cases per minute.

Product Categories

Cartoning/Sleeving

Case Sealing

Case/Tray Erecting

Case/Tray Packing
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Hoffer Plastics Corp.
500 N. Collins St.

South Elgin, IL 60177

(847) 741-5740

https://www.ho�erplastics.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Ho�er Plastics Corporation, based in South Elgin, IL, is a global supplier of custom injection molded plastic parts.

 Family owned and operated since 1953, we serve a wide range of industries, providing turn-key solutions and state-

of-the-art technology. We provide best in class tooling and processing and lead in environmental sustainability.

 We're "All In" for people, plastics and purpose.

Product Categories

Closure/Cap/Pump/Applicator/Dispenser
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Kuriyama of America Inc.
360 E. State Pkwy.

Schaumburg, IL 60173-5335

(847) 755-0360

sales@kuriyama.com

https://www.kuriyama.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Kuriyama of America, Inc. has been eminently successful in developing and marketing thermoplastic hose and

accessory products to the industrial marketplace since 1968. We now provide a complete line of thermoplastic,

rubber and metal hose products and accessories including couplings and �ttings, for use in industrial and

commercial applications.

Product Categories

Hose & Accessories

Pneumatic Conveying

NEXT LISTING

BACK TO LISTINGS INDEX

MARCH 2022
packagingstrategies.com

http://www.packagingstrategies.com/directories/3133-packaging-strategies-resource-guide/listing/3512-kuriyama-of-america-inc
mailto:sales@kuriyama.com?Subject=Re:%20PS%20Directory%20Listing
https://www.kuriyama.com/
http://www.packagingstrategies.com/directories/3133-packaging-strategies-resource-guide/listing/3512-kuriyama-of-america-inc
https://www.packagingstrategies.com/
https://www.packagingstrategies.com/


RESOURCE GUIDE
Premium Listings

Squid Ink Manufacturing Inc.
7041 Boone Ave.

Brooklyn Park, MN 55428

(763) 795-8856

info@squidink.com

https://www.squidink.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Squid Ink (squidink.com) is a leading manufacturer of coding and marking systems for product identi�cation and

traceability, providing superior quality inks and low maintenance printing equipment. Printing systems include hi-

resolution piezo systems, continuous ink jet (CIJ), thermal ink jet (T IJ), laser, and large character drop-on-demand

(DOD) systems. Squid Ink printers and ink are designed to print the highest quality bar codes, batch numbers, date

codes, logos and large or small character text, directly onto corrugated cases, plastics, metals, glass, wood and other

substrates.

Product Categories

Imprinting Machines (Coding, Marking)

Printing Equipment
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Sun Chemical Corp.
135 W. Lake St.

Northlake, IL 60164

(708) 236-3798

naimarketing@sunchemical.com

https://www.sunchemical.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Sun Chemical, a member of the DIC Group, is a leading producer of packaging and graphic solutions, color and

display technologies, functional products, electronic materials, and products for the automotive and healthcare

industries. Together with DIC, Sun Chemical is continuously working to promote and develop sustainable solutions to

exceed customer expectations and better the world around us.

Product Categories

Anti-Counterfeiting

Coatings, Radiation Cured

Coatings, Solvent-Based

Coatings, Solventless (100% solids)

Coatings, Waterborne

Film/Film Laminate/Flexible Packaging

Finishes/Printing

Glass

Inks, Electron Beam

Inks, Extenders & Thickeners

Inks, Flexographic

Inks, Fluorescent

Inks, Metallic

Inks, Nontoxic

Inks, Rotogravure

Inks, Ultraviolet

Inks, Waterborne

Label Material

Metal

PLA

Paper/Paperboard

Plastic, Rigid

Plastic, Thermoformed
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