
Professional Advisors
How To Use Social Media

Effectively
Social media has become a huge part of
business. It helps you connect with your
customers, increases the awareness of your
brand, and can even boost your leads and
sales. 

Understand Your Organisation's Social Media Policy

Define Your Personal Brand

This guide offers tips to help you grow your practice's online
presence while sticking to the rules and regulations in the
financial services industry.  

If your organisation has active accounts on social media, then the first rule is understanding its
corporate policy. To do so, contact the compliance department to find out what rules and policies
have been put in place. 

You may also want to check if there is any training available, or discuss the idea of using social
media with your colleagues. 

If your organisation is not already utilising social media as a marketing tool, you should create a
social media policy and share it with employees so they know how to conduct themselves online.
This not only protects the company's reputation but also encourages employees to be responsible
when posting content and sharing the organisation's message.

Your personal brand is basically a reflection of who you are and how you want to appear online.
For the most part, you'll want to think about your area of expertise and how it can help your
clients succeed. 

Although you won't want your business accounts to become too personal, it can be beneficial to
reveal some of your personal interests in order to come across authentically, connect with your
audience and appear more personable. These types of traits can help establish a better level of
trust between yourself and your clients.
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Understand Your Target Audience
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All professional advisors specialise in a particular area. Within those specific areas, it's important
you understand what social media platforms your demographic is most inclined to use. By doing
so, you can then effectively communicate with your clients in a manner that they are used to. 

Engage With Your Audience
It's crucial you stay active on social media to boost your engagement. Keeping your engagement
up will ensure your updates and activity are seen by more people, which will therefore produce
more leads and ultimately, more business. 

Each platform has its own tools for users to show appreciation and demonstrate engagement.

Build Your Network
Once you've established an online presence that has been approved by compliance, reach out to
companies and individuals to begin building a following. The more followers you gain, the more
discoverable you become, which will lead to more engagement and more business.

While getting started, think about writing personal notes to remind those you know how much you
value them and their business. For more exposure, you might also want to add your username to
your business cards.
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Learn From Your Competitors
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Before you begin posting, watch what others in your industry (particularly competitors) are doing.
You'll notice trends that they follow and gain a greater understanding of what works and what
doesn't.

Utilise Social Media For Researching & Prospecting
Social media is a great tool for networking and building relationships - just like you would in
person. 

Most platforms allow you to find, research and connect with almost anyone. Take advantage of
this feature by conducting searches based on your target market. You can refine your search to
meet your criteria including years of experience, function, seniority level, company size, interests
and much more. 

Don't Pitch For Business
When it comes to your individual profile, avoid directly trying to sell products or pitch for business.   
Not only does this not connect well with your audience, it may also violate industry rules around
suitability or the social media platform's terms and conditions. 

Instead, move these types of conversations towards more traditional forms of communication
such as phone or email. This is more professional and will help keep things more business-
oriented.
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Be Your Authentic Self

This guide offers tips to help you grow your practice's online
presence while sticking to the rules and regulations in the
financial services industry.  

Be authentic - it will translate to your audience. While the internet is filled with noise, it's important
you work hard to break through the endless drab so you can connect with your current and
potential customers honestly and transparently. 

Avoid using clickbait headlines, don't overdo call-to-actions, and if you or your brand do happen to
make a mistake, take accountability and learn from it. This will certainly serve you better in the
long run and will show your audience that you're human, just like them.
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