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                                        Do you remember that 
                                        day in 2009 when 
                                       President Obama was 
                                        inaugurated and the 
                                        excitement that every
                                        one had then?
                                       Everywhere you looked 
in Twitter was people talking about that 
historic event. Well on that day, my partner 
and I engineered a campaign with Twitter that 
ended up getting more links and buzz than he 
did! J

A few months later, I launched a campaign with 
another product, using similar techniques that 
ended up getting over one million people
interacting with my software in just four months! 
After that, we launched two more campaigns that 
brought similar results.

Because we had so much success with these 
techniques, in 2011, I decided to develop a 
software that would help people achieve similar 
results in their business without having to be very 
technical. The product was called Wildfire. It was a 
push-button software that helped people quickly 
build powerful viral marketing campaigns
automatically incorporating all of the knowledge I 
had gained about Viral Marketing during that time.

The marketing campaign I used to launch Wildfire ended up bringing my company a monthly 
revenue of about $8,000/month. Because this campaign worked so well for us, I want to 
share the same campaign so you and others can replicate some of the things we did. 
Here’s the good news. You, too, can run this campaign in your business, promoting your 
product and getting some of the same results we did, or even more.
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SIDE NOTE: When you sign up for a 14 Day $1 Trial of 10 Minute Funnels,  this campaign will
automatically be installed in your account. All you’ll need to do is make some minor tweaks
and publish. You can have this entire campaign published in ten minutes or less!

The Wildfire Funnel as it appears in the 10 Minute Funnels editor.



LAUNCH THIS IN 10 MINUTES!

Try 10 Minute Funnels (a drag & drop, marketing funnel & page builder)
For just $1 and get this ENTIRE campaign PRE-LOADED in your account!

Get your $1
14-Day Trial

Launch this entire funnel in less than
10 minutes when you sign up for a
$1 TRIAL of Ten Minute Funnels.
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Let’s say you have an idea you’re ready 
to test. That’s great! This walkthrough 
demonstrates how easy you can build 
your campaign. These are the same 
steps we took to launch this product to 
an $8,000/month business. Simply 
follow these steps for your idea.

Overview

I’m going to share two ways to launch this 
campaign. One is if you have an email list, and 
another is if you don’t have an email list. In 
our case, we had an email list so let’s cover 
that first. 

Validating Your Idea

Before we invest too much energy into our 
campaign, we want to verify that it’s going to 
be successful. So below, we’ve included a very 
short exercise to validate that you can make 
money with your campaign. We’re doing this 
to optimize the time we invest in this
campaign.

If you already have an email list, your best bet is to introduce the campaign to them first. If 
you don’t have a list don’t panic, on the next page I’ll share what to do if that’s the case. Ok, so 
to begin... Start by introducing the product to your list in a brief email. In that email, take your 
subscribers to a simple video sales letter that sells your product. Then send three or four 
emails over the course of the next seven days, inviting people to visit your sales letter and 
purchase your product. After four or five emails talking about the same thing, by this time, it’s 
possible you’ve exhausted your list. So at this point, start sending your subscribers valuable 
content about the topic that your product helps. Don’t directly sell! For example, in our case, 
because our software helped people build viral marketing campaigns, we sent a number of 
quality content emails linking to youtube videos that we posted about the subject. The trick 
here is to send them content about your topic, then somehow connect that content to your 
product. As an example, one of our videos shared a simple viral marketing strategy that they 
could use to start increasing their website traffic right away (with or without our software). At 
the end of that strategy, we explained how they could use our software to get that result even 
faster. If you’ve done those two steps, and you you’ve made some money, now you have 
proven that you have a marketing campaign that you can scale. 

INTRODUCING THE

CAMPAIGN

Video Sales
Letter

Day 1

Day 2

Day 4

Day 6

Day 7

Launch this entire funnel in less than
10 minutes when you sign up for a
$1 TRIAL of Ten Minute Funnels.
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What if I don't have an
email list?

If you don’t have an email list it’s ok! 
Remember we’re just testing things out. 
In fact, even if you have an email list, try 
this out too as it will tell you how well 
this will perform with complete
strangers... which is required for scaling 
any campaign. You can follow a similar 
strategy but instead of introducing your 
product through an email, set up a 
landing page to get people on your 
email list and use a paid traffic method 
like Facebook to generate traffic to that 
landing page. Your ad is then posted 
where your target market sees it.

The good thing about this campaign is 
that as you sign people up, you are
building your email list. And with your 
new email list, you can use the same 
technique described in the paragraph 
above to introduce your product to 
them. Your goal here is to make more 
money than you spend.

If you’ve made a return on your
investments, now you have enough 
information to decide to scale this 
campaign. If you’re satisfied with your 
results, do the next steps to scale this 
campaign. For example, in our case, we 
had a fairly small email list (about 6,000 
email addresses), and after sending 
about seven or eight emails, and were 
able to generate about $9,000 so we 
concluded it was sufficient evidence to 
scale this campaign.

advertising

Launch this entire funnel in less than
10 minutes when you sign up for a
$1 TRIAL of Ten Minute Funnels.
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Email 1

Email 2

Email 3

Because we made what we considered 

to be enough money with our initial test, 

our next step was to scale the campaign. 

To do this, we took all the information 

we learned through our test and created 

an optimized campaign that we were 

going to send paid advertising traffic to. 

So using everything that we learned - 

including all the feedback and

comments - we took them and created a 

3-part video launch.

The 3-part video launch is simply three videos 
about your topic that progressively overcomes 
each major roadblock our prospects have, 
while proving our expertise. In our example, 
our three videos were how to double your 
traffic and triple your optin rate in five
minutes because that was an obstacle they 
had; how to create massive viral traffic which 
took the concept of doubling your traffic and 
showed how to expand it even further; and 
step three was a full blueprint to put the 
whole thing together. So we sequentially took 
people from Step 1 all the way to Step 3. By 
Step 3, we overcame every major obstacle to 
buying our product (e.g. getting traffic [espe-
cially viral traffic is hard, list-building is hard, & 
even if I believe you, I could never build the 
tech to power what you’re saying]). The solu-
tion for implementing the campaign would be 
to buy our software. So similarly, take your 
idea and map out two to three videos that 
build on each other, that provide people with 
the information they need in order to get at 
the results they want using your solution.

HOW WE SCALED THIS

CAMPAIGN

Vid 1

Vid 2

Vid 3

Launch this entire funnel in less than
10 minutes when you sign up for a
$1 TRIAL of Ten Minute Funnels.
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In this phase we want to build a sales letter 
and a series of emails that send people to the 
sales letter page.

Now, lets walk through, step-by-step how to 
build something like this. Remember, if you try 
ten minute funnels, this campaign is already 
inside your account.

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Building your Video Sales Letter

1. Using David Frey’s 12 Steps Foolproof Sales  
    Letter Template, as a guide write the text 
    for your sales letter.

STEPS

1st Phase

2. Open Powerpoint (or Keynote) and create a 
    slideshow presentation, showing all the text  
    of your sales letter and record it as a video 
    while reading each slide aloud.    

Click here to view our
slideshow recorded as a video.

Click here to view this template.

3. Create your sales letter. There are two types 
    of sales letters you can choose from.
 

 g A Video Sales Letter is a page 
        that has the video you created. 
        Build a page with your video 
        and then below the video, you 
        want to have just an Add to 
        Cart Button.

 g A Hybrid Video Sales Letter is a  
        page that has the same video 
        you recorded plus the text
        selling your product displayed 
       for viewers to read. This is the 
        text you wrote based on David 
        Frey’s 12 Steps Foolproof Sales 
        Letter Template.

Use Screenflow or Camtasia for this.

Launch this entire funnel in less than
10 minutes when you sign up for a
$1 TRIAL of Ten Minute Funnels.
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$1 TRIAL of Ten Minute Funnels.
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In both cases, your Add to Cart 
Button will take them to the Order 
Form where they can purchase your 
product. After they purchase your 
product, take them to a Thank You 
Page, thanking them for the order, 
and then include a way for them to 
register as a customer. Once they 
register as a customer, trigger an 
email that explains how they can 
access your product. Show them a 
Welcome Page with final
instructions.

Click here to view this Video Sales Letter Page

Click here to view this Order Form Page

Click here to view this Registration Page



g We tested both 
types of sales letters 
and found that the 
Hybrid Sales Letter 
generates more sales 
for us.

Click here to view our Hybrid Video Sales Letter

Click here to view this landing page.

3a. Write a short email introducing your 
      product and link it to your sales letter, then 
      send it to your email list. 

3b. If you have no list, set up a landing page 
and drive traffic to it using paid methods like 
Facebook ads. Your landing page will send 
people to your sales letter as well as subscribe 
visitors who optin to an email sequence 
described in the second paragraph under 
Validating Your Idea.

Launch this entire funnel in less than
10 minutes when you sign up for a
$1 TRIAL of Ten Minute Funnels.
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Click here to view this page.

5. Send 2 or 3 follow-up emails to subscribers 
    who still haven’t bought your product, and 
    create the opportunity for them to read and 
    want to own what they may have previously 
    missed.

4. When the viewer signs up, take him to a 
    video sales page that first thanks him for 
    signing up for the free offer. 

In our case, the landing 
page’s lead magnet (the 
free download of My 
Best Performing Viral 
Campaigns), generated 
email addresses from 40 
out of a 100 viewers.

In our case, about 2-3% 
of first time viewers of our 
sales page purchased our 
product. We sold
approximately 50
software licenses in 
less than a week and 
grossed about $9000. 
With this information, we
concluded that this was 
worth scaling.

Launch this entire funnel in less than
10 minutes when you sign up for a
$1 TRIAL of Ten Minute Funnels.
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$1 TRIAL of Ten Minute Funnels.
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Click here to view this content video page.

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Building Content Emails

1. Prepare several content emails that link to 
    blog posts (or content pages) talking about 
    topics closely related to your product.
 g To sustain reader interest, it is wise to 
        provide your email recipients with fresh, 
         relevant information they need or want.
 g Connect this information to your product 
         to boost its value.

2. Link your blog posts (or content pages) to a 
    Video or Hybrid Sales Letter and send out a 
    new one every 2 to 3 days.
 g This strategy creates the opportunity to 
         reach non-impulsive buyers who need 
         more convincing before parting with their
         money.
 g Note how the topics are related and can 
         be bridged to your product.

2nd Phase

Click here to view this content video page.

g If you run out of
content or don’t have 
time to create unique 
content, tap the vast 
resources on the
internet like YouTube 
videos that are relevant 
to your product and 
link them your email. 



Click here to view the page using a YouTube link.

In our case, these led to additional 
sales by persuading email recipients 
we would have potentially lost, to 
eventually buy our product.

Launch this entire funnel in less than
10 minutes when you sign up for a
$1 TRIAL of Ten Minute Funnels.
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. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Building Traditional 3-Part
Video Launch

1. Create 2 to 3 related videos that build on 
    each other. We put them in a template like 
    the ones below, and then sequentially 
    release them.

3rd Phase (Scaling)

Click here to view this page.

Click here to view this page.

Click here to view this page.

2. Create a Facebook paid campaign traffic 
    sends them to the landing page, which links 
    to the first of the 3 videos. (after they opt-in, 
    of course)

Launch this entire funnel in less than
10 minutes when you sign up for a
$1 TRIAL of Ten Minute Funnels.
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3. Incrementally release this set of videos.
 g Sequence them such that the succeeding 
         video cannot be viewed without watching 
         the previous one.
 g Note the videos not yet scheduled for 
         viewing are grayed out and not clickable.
 g In our case, we followed up through 
         email over the course of the next week, 
         where we introduced the rest of the 
         campaigns. We sent out the 2nd email a 
        day or two after, then sent out the 3rd 
        email two or three days later. Another 
        two or three days later, we went back to 
        our regular series of emails that sold the 
        product.

4. Use social elements like Facebook
    comments and likes.
 g Facebook “likes” build your following.
 g Facebook “comments” suggest your 
         video is valuable enough to be worth 
         talking about.

Sharing What What We 
Learned on Hindsight
Had we known then what we 
learned after our Wildfire
Campaign, we could have further 
improved our sales in building up 
massive anticipation of our
product using Jeff Walker’s
product launch formula.

This is what we would have done. 
We would launch the videos on 
specific days and then get a large 
number of affiliates to promote 
those videos on those announced 
dates. Even though we did not 
implement this in the Wildfire 
Campaign, we do know now that 
based on new experience, that 
this is a very effective strategy.

LAUNCH THIS $8k/MO IN 10 MINUTES!

Try 10 Minute Funnels (a drag & drop, marketing funnel & page builder)
For just $1 and get this ENTIRE $8k/mo campaign PRE-LOADED in your account!

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Get your $1
14-Day Trial


