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outcomes. 

After 11 months of R&D working together with some of the leading 
engineers and shoe manufacturer from Australia, USA and China 
we are proud to announce that our revolutionary ACE invisible 
gel insoles have officially arrived in Australia. 

Our Team of engineers and podiatrists have examined hundreds 
of women using gait analysis and examining pressure points. In 
addition our team has looked at hundreds of ladies shoes that 
women wear on a daily basis to develop the most advanced 
design of gel insoles available on the market today. 

The authentic design, combined with advanced engineering 
delivers an unprecedented support system without 
compromising total comfort and fashion for every occasion. 

Our insoles are not meant to replace a person’s custom orthotics 
but work alongside them to increase patient compliance and 

Our invisible gel insoles are ideal for shoes and social settings 
where custom orthotics just don’t fit. 

Innovation and Elegance



Ace Health products are based and designed from a mix of Medical and 
psychological research to help increase and improve patient 
compliance and clinical outcomes. 

Smell

The current literature indicates a strong correlation between aromas 
(scents) and the mental and physical behaviour patterns of consumers. 
Our sense of smell is one of our most important senses as it is directly 
connected to the part of our brain (hippocampus) linked to memory 
and emotion. This is why smelling a particular scent can instantly send 
us back to a childhood memory and make us immediately experience 
happiness.
It is a known fact that the sense of smell is the most emotional of all 
human sensations (Axel, et al., 1991). 

Findings suggest that scent selection can play a key role in patient 
compliance and clinical outcomes. Gueguen et al. (2006), have stated 
that different aromas selected from the Cocos nucifera (Coconut) or 
Arecaceae (Palm Family) odor profiles increase the appeal of a product 
to potential consumers.

Scent marketing has been proven to manipulate and trigger usage 
behaviour in people (Hulshof,2013). This also includes lifting the mood. 
In fact, research shows that it can be an improvement of up to 40% 
after being exposed to pleasant scents.(Warrenburg, 2005)

There is plenty of research out showing that scent can increase and 
influence customers to purchase a product. Making sure that the 
products are purchased is the first step to the patient using the 
product, and purchasing the correct product. Once purchased this 
again will increase the chance of use and increase the compliance level 
and treatment outcomes. (Bradford et al, 2009)

Literature Review



Visual & Aesthetics

Product aesthetics and branding elements are powerful in usage 
behaviour in people. (Hulshof, 2013). 

The importance of product design as a determinant of consumer 
behaviour. Aesthetic theory has been advanced that aids in our 
understanding of how people respond to design or how aesthetic 
responses are formed (Berlyne, 1974). 

In a study by San Francisco State University, it was concluded 
that‘consumers'  loyalty and passion for an automobile brand are 
driven more by appearance than practical concerns. Further supporting 
this, were the findings that aesthetics resonating on an emotional level 
contribute more to brand loyalty than such factors as functionality and 
price (Kumar, et al, 2014). 

These findings again conclude that ‘Looks are everything’. Ace Health 
Care's branding is designed based on this conclusion again to try to 
help increase the chase of a patient purchasing and using the products. 
This, in turn, is an effort to improve treatment outcomes and 
compliance. 

Conclusion

With Ace Health Care using the two factors of aesthetic and scent 
within our products, consumer's are more inclined to continue to use 
the product. (Spangenberg at el, 1996). By incorporating attractive 
scents with stimulating branding, we aim to increase the likely hood of 
the customer purchasing the product and increasing the chance of use. 
This will, therefore, help increase patient compliance and therefore 
clinical outcomes. 





Why are ACE invisible Gel Insoles different?

We have tried and tested 1000s of different shapes, sizes, 
heights and widths in order to come up with the perfect arch 
support for most female foot types.

Helps & reduces common foot and lower limb injuries

Our ACE gel orthotics are designed to help common injuries 
such as plantar fasciitis, heel pain, heel spurs, metatarsal 
pain, neuroma, shin pain and more.  

All day arch support & comfort

Our lightweight and ultra-slim gel orthotics are designed to 
conform to your arch providing the ultimate arch support & 
protection without compensating comfort or the perfect fit. 

Superior shock absorption

The medical gel ingredient provides long lasting shock 
absorption for improved all day comfort. 

Key Features



Durable

We are only using ultra durable and long lasting materials 
in our ACE gel orthotics

Non-slip technology

Our revolutionary adhesive bottom prevents the insoles 
from slipping, while grooves on the top help prevent your 
foot from slipping off the insoles.. 

Easily transferable

The adhesive bottom allows you to easily transfer our ACE 
gel orthotics between shoes without losing grip or 
comfort. If they start to loose their adhesiveness simply 
run them under warm water, let them dry and they are as 
good as new.

Helps reduce muscle fatigue in feet and legs

The unique design of our insoles supports and 
re-distributes pressure accordingly throughout the gel 
orthotics which reduces muscle fatigue in feet and legs.

Key Features



Pressure re-distribution

Our insoles include a carefully embedded medical gel 
component that redistributes pressure off your foot to 
address painful injuries like corns and callous

Key Features



Design Features

Gel extends forward 
to provide ball of foot 
cushioning.

Raised lateral border to 
provide lateral arch support

Adhesive sole is
transferable between shoes

Small heel cup to provide
comfort and support

Anatomical Arch shape, tried and 
tested to provide maximum
comfort and support

Gel is soft 
& durable

Raised lines to provide grip



Wholesale Product Order Form

Wholesaler Information

Business Name

Contact Name

Phone Number

Email

Address

ABN

www.acehealthcare.com.au

Shipping

Shipping Address (If the address is the same as the one in the wholesaler information type “AS ABOVE)

Billing Address (If the address is the same as the one in the wholesaler information type “AS ABOVE)

Products

Invisible Gel Insoles

Size Small (6-8)

Quantity

Size Large (9-11)

Quantity

Luxe 30 - Coconut Cream

Quantity

Other / Special Orders

Size

Quantity

Samples (Fill with YES/NO)

Invisible Gel Insoles

Size Small (6-8)

Size Large (9-11)

200 ML Bottle

Luxe 30 - Coconut Cream

Credit Card Payment Details

Credit Card Number (16 DIGITS)

Name (As it appears on the credit card)

Valid Until CVV (Located on the back of the card)

VISA MasterCard (Ace Healthcare is not accepting AMEX at the moment)

Please send completed form to

FAX: 5604-1669

sales@acehealthcare.com.au
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