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Nicholas' Dashboard

Nicholas’ Dashboard
Nicholas Pyers

Welcome to our WWDC Special Edition

On June 1, 2011, Apple, in an unprecedented move, 
sent out a Press Release announcing the actual topics 
they were going to cover the following week during the 
World Wide Developers Conference opening keynote 
address.

The release actually stated “Apple will unveil its next 
generation software - Lion, the eighth major release of 
Mac OS® X; iOS 5, the next version of Apple’s advanced 
mobile operating system which powers the iPad®, 
iPhone® and iPod touch®; and iCloud®, Apple’s upcoming 
cloud services offering.”

And true to their word, Apple did exactly that and 
this Special Edition of the AppleUsers Spotlight covers 
all these announcements, plus some other news from 
Apple.

We think you’ll be blown away by all the news… we 
certainly were!

Huge Thank You’s are in order…

Before we go any further, I really need to thank the 
contributors to this Special Edition issue and an send 
an extra huge thank you to our Design Team! They have 
done a fantastic job in getting this issue out in such a 
timely manner and made it look spectacular. By working 
together they had the first draft to me Tuesday evening–
less than 18 hours after the Keynote concluded… and my 
initial reaction was “This Looks Fantastic” and I’m sure by 

the time the final copy reaches you, our readers, it’ll be 
even better.

Also, when I discussed the concept of putting this 
Special Edition out so soon after our regular Apr/May 
issue, I suggested that this edition would only be 8 to 16 
pages long… and at the first draft, it already weighed in 
at 34 pages and we still had half the articles (including 
this one) to page set. So the Design Team have gone 
above and beyond the call of duty to get this issue out to 
you and I trust you appreciate their efforts in squeezing 
this in to their own busy work schedules and social lives 
as much as I do.

End of Article Indicator

We have introduced a new visual indicator to help 
readers identify when an article actually ends. It is the 
“Running Apple Man” that we use as the AppleUsers.org 
logo “running towards a red finishing line tape”. We thinks 
he looks rather cute and we hope he helps you out. We 
thank Pam Doughty for designing the original logo, and 
now for supplying the Design Team with a new version 
for use as the End of Article indicator.

http://www.appleusers.org/about/jobs


AppleUsers Spotlight |  Issue 14, June 2011 4

Nicholas' Dashboard

Contest—Bonus Entry

See Page 7 for a bonus opportunity to enter our Apr/
May contest. There are some great prizes up for grabs, 
including a great software bundle, books, ebooks and 
Squiz Cards.

Plus two lucky subscribers to our Spotlight-Announce 
mailing list will each win a 1-Month “Core Library Pass” 
(retail value of US$24.95). These passes provide instant 
access to macProVideo.com’s Online Tutorial Library, and 
comes in an attractive fold-out, 100% recyclable box. 
macProVideo.com is a leading producer of high quality 
tutorial-videos that show people how to use popular Mac 
software. They are focused on educating new people to 
help them become better Mac users.

Remember you need to submit separate entries for 
each of the Magic Words–You have THREE chances this 
month: Two chances in the regular contest–using the 
Magic Word found on Page XX in this issue and then the 
one found on Page 8 of the Apr/May 2011 Spotlight. Plus 
Subscribers have One chance to enter Subscriber-Only 
Draw using the Magic Word posted to the Spotlight-
Announce mailing list.
Enter Contest

View the Keynote
Last but not least, if haven’t already seen the actual 

Keynote where Steve Jobs (CEO, Apple), Craig Federighi 
(Senior Vice President, Mac), and Scott Forstall (Senior 
Vice President, iOS) announce Mac OS X Lion, iOS 5 and 
iCloud, it can be streamed via QuickTime from Apple’s 
website or downloaded as a Podcast using iTunes.
View QuickTime Stream
Download Podcast

http://livepage.apple.com/
http://livepage.apple.com/
http://macProVideo.com/
http://www.appleusers.org/magazine/aprilmay-2011-spotlight-available/
http://www.appleusers.org/contest/aprmay-2011-spotlight-contest/
http://www.apple.com/apple-events/wwdc-2011/
http://itunes.apple.com/au/podcast/apple-keynotes/id275834665
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iWork Now Available For iPhone & iPod touch Users

“Now you can use Keynote, Pages and 
Numbers on iPhone and iPod touch 
to create amazing presentations, 
documents and spreadsheets right in 
the palm of your hand” 

Keynote, Pages and Numbers import and export 
documents from iWork for Mac and Microsoft Office; 
print wirelessly using AirPrint™; and include beautiful 
Apple-designed themes and templates. All iWork apps 
now include improved document management with 
thumbnail images that let you find your files quickly, 
organise them and group them into folders using 
intuitive gestures. From the Tools button in the toolbar, 
you can easily share any presentation, document or 
spreadsheet without leaving the app.

Apple® have announced that its groundbreaking iWork® productivity apps, Keynote®, Pages® and Numbers®, are now 
available for iPhone® and iPod touch®, as well as iPad®. Created for the Mac® and then completely redesigned for iOS 
and Apple’s revolutionary Multi-Touch™ interface, Keynote, Pages and Numbers allow you to create and share stunning 
presentations, beautifully formatted documents and powerful spreadsheets on the go. iWork apps are available on the 
App Store™ for AU$12.99 inc GST each to new users and as a free update for existing iWork for iPad customers.

“Now you can use Keynote, Pages and Numbers on iPhone and iPod touch to create amazing presentations, 
documents and spreadsheets right in the palm of your hand,” said Philip Schiller, Apple’s senior vice president of 
Worldwide Product Marketing. “The incredible Retina display, revolutionary Multi-Touch interface and our powerful 
software make it easy to create, edit, organise and share all of your documents from iPhone 4 or iPod touch.”

http://www.macpricesaustralia.com
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Keynote makes it easy to create impressive 
presentations, complete with animated charts and 
transitions. You can play your presentation in Full 
Screen view on the stunning, high-resolution Retina™ 
display or connect to a projector or HDTV for a large 
audience. Available separately, the Keynote Remote app 
allows your iPhone or iPod touch to control a Keynote 
presentation on any iOS device or Mac.

Keynote on the iPad and iPhone

Pages is the most beautiful word processor ever 
designed for a mobile device and has everything you 
need to create amazing documents. Pages takes full 
advantage of the high-resolution Retina display on 
iPhone 4 and iPod touch so you can see all the detail 
and richness of your documents. To make working 
with text easy on iPhone and iPod touch, Smart Zoom 
automatically zooms in to follow the cursor while you’re 
editing and zooms back out when you’re done.

Pages on the iPad and iPhone

Numbers uses Multi-Touch gestures and an intelligent 
keyboard to help you create compelling, great-looking 
spreadsheets with over 250 easy-to-use functions, 
flexible tables and eye-catching charts. Just like Pages, 
Numbers takes advantage of the high-resolution Retina 
display and Smart Zoom to make working with text and 
cells on iPhone 4 or iPod touch easy.

Numbers on the iPad and iPhone

Pricing & Availability 
Keynote, Pages and Numbers are universal apps that 

run on iPad and iPad 2, iPhone 3GS and iPhone 4, and 
iPod touch (3rd & 4th generation). Keynote, Pages and 
Numbers are available from the App Store for A$12.99 
inc GST each for new users, or as a free update for 
existing iWork for iPad customers. Keynote Remote is sold 
separately via the App Store for AU$1.19 inc GST.
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iTunes 10.3 Released

iTunes 10.3 has been released via Software 
Update, or a standalone installer and introduces 
iTunes in the Cloud beta. The music you 
purchase in iTunes appears automatically on all 
your devices. You can also download your past 
iTunes purchases. Where you want, when you 
want. 

With Automatic Downloads you can 
Purchase music from any device or computer 
and automatically download a copy to your Mac 
and iOS devices. The new Download Previous 
Purchases feature allows you to download your 
past music purchases again at no additional 
cost. Your purchases are available in the iTunes 
Store on your Mac or in the iTunes app on your 
iPhone, iPad, or iPod touch. Previous purchases 
may be unavailable if they are no longer on the 
iTunes Store.

iTunes 10.3 also adds Books to the iTunes 
Store, where you can discover and buy 
your favorite books on your computer and 
automatically download them to iBooks on 
your iPhone, iPad, or iPod touch. This version 
also allows you to use Automatic Downloads 
with apps and books or download previously 
purchased apps and books from your computer 
or iOS device.

Update: 10.3.1 Released
Less than a day after releasing iTunes 10.3, 

Apple has already released a minor update–
iTunes 10.3.1.

There is no official word on exactly what 
the changes are in the new version, but 
considering a number of users over at Apple's 
support forums and elsewhere on the ‘net have 
experienced problems with iTunes reporting an 
"unknown error (-50)" when attempting to sync 
to various iOS devices under iTunes 10.3, it’s a 
fair bet that the 10.3.1 update addresses this 
problem.

http://www.apple.com/itunes/download/
http://www.appleusers.org/contest/aprmay-2011-spotlight-contest/
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Apple Flexes Muscle in WWDC 2011 Keynote
Adam C. Engst 

If there is any doubt remaining about Apple’s ability 
to drive the future of the computing industry, the three 
massive announcements at today’s Worldwide Developer 
Conference keynote (now available for live streaming) 
should put it to rest. In the space of two hours, Apple 
CEO Steve Jobs and a team of other Apple executives 
discussed and demoed Mac OS X Lion, iOS 5, and the 
company’s new iCloud service. In past years, and by the 
yardstick of what nearly any other company would do, 
any one of these platforms — for each truly is a platform 
upon which developers will be building innovative new 
applications and services — would have made for a 
worthy announcement in its own right.

By announcing three major platforms, 
Apple has flexed its muscle in three 
totally different spaces: desktop 
computing; mobile computing; and 
cloud computing...

 • desktop computing, where the traditional 
competition has come from Microsoft’s Windows;

 • mobile computing, where Apple must contend with 
Google’s Android while continuing to dismantle the 
hold on the market that RIM’s BlackBerry once held, 
and 

 • cloud computing, where Apple is finally offering a 
developer-extensible service that competes with 
services from Google, Yahoo, Facebook, and others. 

That’s impressive, and honestly, a little intimidating 
for those of us who follow the company and have to try 
to make sense of increasingly frequent and significant 
changes.

But there’s no need to divine Apple’s place in the 
market purely on the basis of announcements of future 
products, since we can’t actually evaluate Lion until 
sometime in July and iOS for another few months after 
that. As is the company’s habit, the WWDC keynote 
featured a number of statistics about Apple’s business, 
and while you have to assume the numbers are carefully 
picked to paint Apple in the best possible light, there’s 
also no reason to disbelieve them.

WWDC itself gave us one of those benchmarks — 
although the conference has sold out in recent years, last 
year it sold out in 8 days, whereas all 5200 tickets were 
gone in 2 days this year. Jobs even apologized for turning 
people away, saying that Apple would like to let more 
people in, but can’t find a larger venue that’s appropriate. 
The popularity of WWDC indicates that developers 
believe Apple’s platforms are not just interesting 
technically, but worthy of basing a business on.

The popularity of WWDC indicates that 
developers believe Apple’s platforms 
are not just interesting technically, but 
worthy of basing a business on.

To support that point, Apple took pains to note that 
there are some 425,000 apps on the iOS App Store, more 
than 90,000 of which are specifically designed for the iPad. 
The app download count has now exceeded 14 billion. 

http://go.tidbits.com/?id=2559X585851&site=tidbits.com&xs=1&url=http%253A%252F%252Fwww.apple.com%252Fapple-events%252Fwwdc-2011%252F&sref=http%253A%252F%252Fwww.tidbits.com%252Farticle%252F12229
http://www.macnotables.com
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And even more tellingly, Apple said they had paid out 
over $2.5 billion to iOS app developers. Even if that 
payout is extremely disproportionately distributed, as 
it undoubtedly is, it’s still one heck of a large business 
ecosystem for Apple to have created from thin air.

However, for the Mac App Store, Apple avoided 
giving overall numbers, claiming that it is now the 
top channel for buying desktop computer software, 
beating out Best Buy, Walmart, and Office Depot. 
Instead, Apple provided a few largely relative data 
points, noting that Autodesk’s Sketchbook has gained 
1 million new users thanks to the Mac App Store 
(compared to how many before?), game publisher 
Feral has doubled its overall revenue since going 
to the Mac App Store (doubled from what?), and 
Pixelmator made $1 million in the first twenty days en 
route to quadrupling its revenue.

Similarly, for the iBookstore, Apple merely boasted 
of signing up the six major publishers and the fact 
that customers have downloaded over 130 million 
books. Since Apple likes to trumpet unit sales and 
revenue numbers, whereas the download numbers 
could be largely free titles, that says to me (and this 
matches our iBookstore experience with Take Control) 
that the iBookstore isn’t seeing truly amazing sales. 
That’s too bad, especially in light of Amazon’s recent 
announcement that Kindle-format books are now 
outselling print books. Our feeling is that ebooks have 
turned a corner recently, with reader expectations 
continuing to rise.

Of course, despite the smaller businesses like the 
iBookstore and Mac App Store, the Big Kahuna remains 
the iTunes Music Store, which now offers 18 million songs 
and has sold over 15 billion songs since it was founded. 
iTunes is far and away the largest retailer of music in the 
world now.

And although there remain integration problems 
— you can’t buy from the iBookstore from a Mac, for 
instance, or even read an EPUB file in a Mac application 
from Apple — part of the reason for Apple’s success 
stems from the 225 million iTunes accounts (or Apple 
IDs) that can be used to purchase from any one of Apple’s 
various stores. Very few companies can boast of such a 
large number of customers who buy direct rather than 
through a reseller that manages the retail relationship.

This is Apple’s party, and they’re not 
going to rain on their own parade, 
which is growing larger and more 
impressive by the minute. 

If there’s any question that Apple is no longer just 
the computer company that makes that cute Macintosh 
computer, Apple announced that the company has sold 
over 200 million iOS devices, 25 million of which are 
iPads. Apple previously said that the iPad sold 15 million 
units in 9 months of 2010, meaning that Apple has sold 
10 million more iPads in the first six months of 2011, 
even with the slowdown in sales early in 2011 as people 
waited for the iPad 2.

But don’t count the Mac out; there are now 54 
million active Mac users worldwide, and Apple is 
selling 3 to 4 million Macs every quarter.

Apple said that the Mac market grew 28 percent 
in the last quarter from the previous year while 
claiming that the PC market shrank 1 percent in 
the comparable time frame. We’ve come a long 
way since the early days of the Mac, though, and 
the trend of laptops outselling desktops continues 
to accelerate, with the MacBook, MacBook Air, and 
MacBook Pro models accounting for nearly three-
quarters (73 percent) of all Apple’s sales, whereas 
the Mac mini, iMac, and Mac Pro make up only 27 
percent of sales.

As I said, Apple naturally tends to gloss over 
numbers that aren’t favorable, so there was no 
mention of the uptake for Apple’s much-ignored 
music social networking service Ping, and while Jobs 
made some surprisingly disparaging comments 
about MobileMe, he never said anything about how 
many users it had. We shouldn’t be surprised — this 
is Apple’s party, and they’re not going to rain on 
their own parade, which is growing larger and more 
impressive by the minute.

 

http://phx.corporate-ir.net/phoenix.zhtml?c=176060&p=irol-newsArticle&ID=1565581
http://phx.corporate-ir.net/phoenix.zhtml?c=176060&p=irol-newsArticle&ID=1565581
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WWDC 2011 Keynote Announcements
Paul Scott

T his years World Wide Developers Conference 
was a blockbuster keynote with three big 
acts making up an amazing amount of news 

and information about things coming very soon to 
the Mac and iOS platforms. I don’t think Apple has 
made this many changes at once in their history. 
Coupled with the meteoric growth of the Apple 
brand in the last several years Jobs promised with 
the introduction of the iPad 1 thirteen months ago 
that Apple had a number of bold moves planned 
and they are not about to disappoint. 

First this year the World Wide Developers 
Conference (WWDC) sold out in 2 just hours this 
year. There are now more developers of iOS and 
Mac OS than Apple can get space to work with at a 
yearly conference. In years past they didn’t sell out 
and now they are selling out in just hours. 

As part of the normal Keynote Apple likes to 
talk about numbers. Apple now has 54 million 
active Mac users. 73% of all Macs sold are laptop 
computers. The PC market shrank -1% last year and 
the Mac platform grew 28% outpacing the rest of 
the industry five years running. 

Act I: Lion Top Ten List
Apple choose to highlight the top 10 new 

features in the Mac OS and give a few more 
honorable mentions of other items at the end giving 
just a glimpse of the more than 200 new features 
being touted by the latest iteration of the OS.
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First up multi touch gestures such as inertial scrolling, 
tap to zoom, pinch to zoom, and swipe for navigating 
photos and web pages. Currently you can also rotate 
images and a few other gestures in the current OS 
but Lion is really going to take full advantage of one 
through 4 finger gestures much like Mac’s iOS cousin. 
As a visual enhancement scroll bars appear when you 
activate scrolling (using a two finger gesture) to give 
a sense of place and movement direction to the user, 
and disappear when not scrolling to get out of the 
users way and free up screen space.

Second item on the agenda was Full Screen Apps. 
With the touch of a button on the top right of a 
Window any app will be able to take up the full 
screen, eliminating distractions and giving a clean 
appearance. With a simple swipe the user can jump 
between full screen apps or go back to the desktop or 
into the widgets.

Third is Mission Control the unification of Spaces 
Expose and Dashboard. with a single three finger 
swipe up gesture the user can show all spaces and 
current desktops you are working on with access 
to widgets and allow quick access to other spaces 
created by the user. The spaces which are virtual 
desktops appear tiled at the top of the screen. Just 
grab the plus to add a space or drag an application 
window to the top right to create more spaces. In the 
center of the screen windowed apps are displayed 
above the desktop grouped by application. A quick 
gesture over one application can fan them out for 
easier viewing. Along the bottom of Mission Control 
are thumbnails of all full screen windows giving the 
user a quick glance at everything that is open at the 
same time.

Fourth is a revamped App Store. The first App Store 
was an interesting experiment and we will see where 
it heads in this next iteration. This is the one feature 
that seems to have generated the most fear and 
hostility in the media. Rumors have flown that Apple 
will lock down the OS and stop people from loading 
software by other means and all kinds of conspiracies. 
I don’t see that happening although most users will 
use it just out of convenience. Since App Store was 
rolled out in 10.6.6 Snow Leopard just a few months 
ago Apple has become the #1 PC software channel 
for buying software. Adobe and Pixelmator has made 
more than a million dollars in just a couple of months 
each on sales. One click updating for all programs 
makes it as easy to keep your Mac software up to date 
as it is to keep your iOS apps up to date.

App Store will be built into Lion and will include 
in-app purchase for developers. Users will be able to 
buy a graphics app and then order plugins they use 
as an example right through the app. The new App 
Store is also adding Push Notifications and options 
for developers to Sandbox their apps for security. 
Also software updates will be done through a delta 
download so only the files that change will need to be 
downloaded.

The fifth major new feature is Launchpad. Once you 
download your app from the App Store or install via 
installer the app appears on the LaunchPad with a 
pinch gesture at the desktop LaunchPad appears and 
you can swipe between screens or tap on folders to 
group apps just like iOS. In theory making it easier to 
find apps on your Mac.

Feature number six, seven and eight all work hand 
in hand. Apps will remember their state and even 
what you have highlighted in a document. You can 
resume your work environment right where you left 
off even after a reboot of the computer. The Auto 
Save feature will incrementally save your document 
as you work. Type a line of text and close the editor 
no saving needed it just works. Auto Save also gives 
you the option right from the document name icon 
in the tool bar to revert to Last Opened, lock the 
current version if you really like it or make a duplicate 
of the file from right within the app and continue 
editing the duplicate. The last piece of this puzzle 
is Versions which allows you to control versions of 
your document. To conserve disk space it uses subfile 
versioning to only save the changes to the file and 
not the entire file over again. With a Time Machine like 
view you can look back through all of the previous 
versions of a document. When you send a document 
to someone it only sends them the version you 
selected and not the entire revision history. Past and 
current versions are all live documents so you can 
even copy and paste between them if you just want 
a small piece of a document you can copy it from the 
Version history and paste it into the current version.

The number nine new and exciting technology is Air 
Drop. This might finally make file sharing truly simple. 
Using peer to peer networking technology Air Drop 
shows you the people around you with their picture. 
Drop a file on the person you want to send the file 
and when they confirm they want to get it OS X 
creates a secure encrypted connection and transfers 
the file. Easier than a USB stick and faster than 
Bluetooth file sharing.

1

2
3

4

5

6 
7 
8

9
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Number ten of course is the venerable and somewhat 
long in the tooth Mail app. Now with two or three 
column view options and displaying the message 
to the right instead of below the snippet pane by 
default. This new version of Mail sports a more iOS 
like user interface, support for Exchange 2010, and 
a whole new search system. One the search system 
determines what you are looking for it converts it to a 
token and allows you to further refine your search. No 
more partial search and then scan the rest of the list 
you can drill down to messages from a person where 
something was not included and something else is. 
It looks like it has the potential to be a very flexible 
search system.

 
Also new to Mail in Lion is the Conversation view which 
shows your messages with page breaks instead of 
indenting and changing colors. Attachments are kept 
inline as well so the whole context of a conversation 
can be maintained. When the conversation is done they 
can be archived or deleted. The Conversations feature 
is totally compatible with all other mail clients but still 
looks like the quoted messages everyone else is used to 
seeing. Users can also turn the feature off with the click of 
a button. 
To reply to a message just float over the message and 
the reply button appears. Click it and your reply window 
pops out and you are ready to reply.

The Grab Bag
Apple made a few announcements during the show 

and some have trickled out after that really don’t fall 
squarely in iOS or Mac announcements as they affect 
both or are currently minor changes that just didn’t feel 
like they belonged in a top 10 list or just showed up on a 
slide but didn’t get any real time to discuss.

Safari 5.1 currently in beta is adding a new feature 
called Reading List new to Safari like Instapaper but built 
into the browser and able to sync between iOS and Mac 
OS devices. 

This is a great way to get me to stop opening dozens 
of tabs to hold on to sites that I will go back and read 
later.

Face detection technologies. Shown off in Photo 
Booth new effects allow targeted facial enhancements 
like larger eyes, or birds flying around your head. While it 
is a fun toy I would be interested in seeing what practical 
applications these might have.

10
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?
? ?
? ??

A few other features will include a new FileVault 
2, Windows Migration Assistant, Lion Server add on 
US$49.99, FaceTime Free, Preview Signature, Time 
Machine Local SnapShot, App Sand-boxing, Folder 
Merge, Search tokens, Yahoo Messenger in iChat, iChat 
service plugins, XSan built in, Resize windows from any 
edge, and Push Notifications where just a few that were 
on the slides but not even talked about.

Mac OS X Lion will only available in the Mac App 
Store with a single click to buy, download, and upgrade. 
The install weighs in at about four Gigabytes and installs 
in place no reboot from optical disk needed. One copy 
supports all your Macs you sign in to the app store with. 
The prices will be US$29.99 and it is coming in July 2011.

Unresolved Questions
There were a few things not mentioned in this section 

of the presentation I would still like to know more about. 
Nothing was said about the rumors of the Windows 
File Share compatibility being totally rewritten. What 
about diagnostic tools for OS X if there is no boot DVD 
anymore? How do companies order copies of OS X Lion 
for their employees?

Act II: iOS 5
First Apple has sold 200 million iOS devices. Making 

them the number one mobile OS with 44% of market. 
This would likely include the iPod Touch, iPhone, iPad. 
There were 25 million iPads sold in first 14 months they 
were available. 15 billion songs have been sold on iTunes 
music store. iBooks Store has sold 130 million books in 14 
months. 14 billion app downloads have happened in less 
than three years. Apple has paid out more than 2.5 billion 
dollars to developers who have written apps for iOS 
devices. Recently apps have been approved for use by 
FAA and AMA. In a recent update Webex has added multi 
party video conferencing that works on iPad2.

iOS Top 10 list

First up and long overdue is new notifications. 
Notification Center drops right out of your menu bar 
with a swipe of your finger. I was hoping for more 
from Apple with this given the amount of time we 
lived with modal dialogs but at least we have a better 
system now and it brings iOS up to par with Android 

in that respect. Apple has handled 100 billion push 
notifications since the launch of the service. Getting 
two many notices quickly became a problem and 
required a new way to handle notifications. Notices 
appear at top of screen while the device is being 
used then hides itself. A new lock screen shows 
notifications on screen and allows you to swipe to 
respond to the notifications or swipe to unlock your 
phone at the bottom.

It is a good first step for Apple in improving the 
notification system and I am sure more changes will 
come to it. I have been using it all day today and I will 
say it makes the user experience on the iPhone much 
better already.

Number two is a companion to iBooks called News 
Stand. Many magazines and Newspapers have already 
signed up for news stand. WIth a single location in the 
app store to access and subscribe to them. When a 
newspaper or magazine updates it is downloaded in 
the background so it is ready when you are.

Number three is Twitter integration through a single 
sign-on setup in the system menu and Twitter aware 
apps can use that to login. Twitter is also built into 
the Camera, Photos, You Tube, Safari, and Maps apps. 
Allowing you to send photos, links and text to your 
Twitter followers. With Twitter integration iOS can also 
add @twitter handles to your contacts list and update 
your Contacts photos in your address book with 
Twitter photos if you like.

Single Sign-on for twitter apps. Support for multiple 
accounts. Twitter is integrated into Camera and 
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photos, videos from You Tube, links from Safari, and 
businesses in Maps, Contacts integration that can 
update photos in your contact list and add @names to 
your contacts.

Safari has become the most popular Mobile Web 
Browser with 65% market share versus 27% Android 
which still uses the open source core of Safari WebKit 
as the basis for its browser. This is according to Net 
Applications US April 2011. The new Safari includes 
the Reader feature to remove clutter from the 
webpage and let you focus on the content. You can 
now email the contents of a story instead of just a 
link to the story. Also the new Reading list feature will 
remember the links you want to visit later and syncs 
between iOS devices. Safari has also added tabbed 
browsing like its desktop counter parts making it 
more natural to move between Safari on the desktop 
and on the iPad.

Reminders a new app in iOS gives us to do lists and 
in an elegant way. Set reminders based on time or on 
geo location. Tell a reminder to trigger an alert when 
you leave somewhere or when you arrive somewhere. 
This is going to a huge feature and it is capable 
of handling multiple lists and with a swipe move 
between lists. Reminders also supports iCal sync and 
Outlook sync with Exchange.

Camera is now faster to access by putting the button 
on the lock screen. Even if a passcode is set you can 
take pictures but do nothing else until you enter the 
passcode. The Volume Up button can now be used 
as a shutter button when the camera is open. Grid 
lines are now an option to help you compose the shot 
better and now zoom is done through a pinch gesture 
and AE/AF lock by holding your finger on the screen.

Photo editing can now be done right on the iPhone or 
iPad. With features like crop, rotate, red eye reduction, 
auto enhancement are built right in. With the iCloud 
Photo Stream feature you can take a picture on your 
iPhone and have it sync right to your iPad for editing. 

Number seven to get a facelift is our trusty Mail 
App with Rich Text Formatting, control indentation, 
draggable addresses between to cc and bcc, and 
support for flagging mail items. The search engine 
now includes entire message contents on iPhone 
and the mail server. iPad picked up a swipe to inbox 
gesture in portrait mode. Support for S/MIME has been 
added for the security conscious. Plus the Dictionary 
is now a service built into Mail and all other iOS apps 
look up a word in the dictionary with a tap and hold. 

Plus Apple demoed new keyboard styles on the iPad 
with a thumb typing split keyboard . Just grab the 
handle on the keyboard key and pull it up to split the 
keyboard into side by side thumb keyboards. This 
will be great for people who want to type in portrait 
mode while holding the iPad with both hands.

The eighth innovation in a post PC era is now here. 
iOS supports over the air updates, Delta updates only 
download what changed , a setup wizard built in 
longer requires a computer to configure your device. 
Users can now create and delete calendars right from 
within the device. Creating and deleting mailboxes 
can be done right in Mail. You can now use an iPad or 
iPhone as your only computer! 

With over 50 million Game Center users in just 9 
months Game Center is bigger than Xbox live with its 
30 million users since launch. The new Game Center 
adds Game discovery to find new games, buy and 
download games right from Game Center, photos to 

see pictures of your friends. Plus a new points system 
to compete with your friends in games. Also added 
support for turn based games right into the OS. This 
will free developers up to focus on the game play.

The tenth new feature is iMessage for iPhone, iPad, 
iPodTouch built in messaging for all iOS customers. 
Everything a messaging app does, text, message, 
photos, videos, contacts, group messaging plus 
Delivery Receipts, optional read receipts, and typing 
indication. Messages are pushed to all devices so you 
can start a conversation on one device and pick it up 
somewhere else. iMessage works on 3G and Wi-Fi and 
encrypts the messages when it sends them.

This has the potential to really reduce the number 
of SMS messages that people send and I am sure 
something the carriers are not happy about. 
Apple didn’t give a heads up to the carriers before 
announcing this so they found out when the public 
did that the days of charging outrageous fees for 
simple text messages may be coming to an end. This 
is great for customers and if iMessage can’t deliver the 
message you can still fall back to SMS right in the app 
or send SMS to non iOS customers.

Coming soon to the Apple TV is Airplay Mirroring 
mirror the whole iPad screen to your AppleTV. iTunes 
now supports Wireless iTunes sync and auto wifi backup 
of your device. Plus the experimental multi-touch 
gestures introduced to developers in 4.3 will now be 
standard in iOS 5 including swipe up to show the task 
manager, five finger pinch to close an app, and four 
finger swipe to move between apps.

iOS 5 will be available for the iPhone 3GS & 4, as well 
as the 3rd and 4th generation iPods, and all iPads. iOS 5 
will be shipping this fall.
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Act III: iCloud

Apple is dropping MobileMe which is leaving a lot 
of questions swirling about the future of iDisk and web 
hosting on MobileMe. For now the new iCloud initiative 
does bring us some interesting new technology. First the 
computer has been demoted to a device in our digital 
lives and now the cloud is our new hub. Devices don’t 
have to even be removed from your pocket to sync. iCloud 
is being tightly integrated with apps so it is all automatic 
and “It just works”. Steve Jobs admitted MobileMe wasn’t 
their finest hour and learned a lot from it.

This new feature works with all iOS devices as well as 
Mac & PC too. The API has been released to developers so 
others can start using it as well.

Photo Stream takes a photo from any device and 
automatically uploads to cloud and places it in the 
camera roll of all other devices including the Mac. 
Importing photos to Photo Stream from iPhoto library 
is also supported. Photo Stream even works with PC 
pictures folder and is built into Apple TV. Photo Stream 
automatically stores the last 1,000 photos in iOS and 
the Macs or PCs stores all photos locally. The Apple 
servers store images and videos for 30 days to give Macs 
and PCs time to sync the photos or the user to save it 
permanently by moving pictures to existing or new 
albums.

iTunes in the Cloud shows songs you have already 
bought and can be re-downloaded anytime. Buy on one 
device and auto sync to all devices up to 10 devices now. 

iCloud is Free and will be available in the fall. 
MobileMe is going away and will be discontinued in April 
2012. iCloud is offering 5 GB of storage for backup not 
counting Purchased Music, Apps, & Books those don’t 
count against the cap and neither do photos. It seems as 
though only documents will count against the 5 GB cap. 

Some parts of iCloud are available Today. A Developer 
Beta is also currently being tested for a roll out in the fall 
coming with iOS 5.  iTunes in the cloud is live today on 
iOS 4.3 devices with no update or download necessary. 

First Mail looks like it will continue to work as it always 
has. Everything syncs to all devices and it just works. Plus 
in a little swipe at Google they mentioned no ads on the 
webmail app.

Contacts now auto stores on the cloud and pushed 
to other devices to keep them in sync. This has been 
updated on MobileMe and tested extensively. It has 
worked great for me over the last several months.

Calendar has moved to the CalDav format and now 
includes calendar sharing. You can share calendars with 
other people and both can update the group calendar.

The App Store buy apps on a device and re-download 
anything in purchase history even if app is not on the 
device. Future purchases iCloud downloads the app to all 
devices automatically. 

iBooks offers bookmark syncing via iCloud. Buy a 
book on one device it automatically downloads to all 
devices. Read a few pages on the iPad and have to leave, 
pickup right where you left off on your iPhone.

iOS Backup for those that want to be PC free. Enter 
your AppleID and your Purchased music, apps and books, 
camera roll photos, videos, device settings, and app data 
backs up wirelessly daily over wifi. 

Documents in the cloud is a service that when 
you create a Pages document on say your iPad it 
automatically stores in the iCloud. Then pushes to all your 
other devices with Pages. So far this is built into Pages, 
Numbers and Keynote.
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One More Thing
iTunes Match Service will scan your ripped CD’s and 

match it to songs in the store. With over 15 million songs 
in the store it is likely most will match. This will afford 
users the same benefits of music purchased from iTunes 
256 kb AAC, re downloadable from the cloud, etc. It only 
takes minutes to run on an iTunes library. If it isn’t in the 
library it will uploaded to your own digital locker. iTunes 
Music Match will cost US$24.99 a year.

I still have a few questions about iTunes in the Cloud 
and iTunes Music Match service that have yet to be 
answered. Like is streaming an option or does music 
always have to be downloaded? What about videos will 
we be able to do this with them as well at some point?

Lastly Apple finally talked about the North Carolina 
Data Center. It is Apple’s 3rd and largest datacenter. It 
has been designed to be as eco-friendly as possible and 
it is enormous to accommodate all of these new cloud 
services and sync technologies.

Apple still has a lot of questions that need to be 
answered regarding the other services in MobileMe and 
what will become of them. Also questions about other 
new features like enhanced voice recognition was never 
touched upon either. Corporate licensing for OS X and 
OS X server was never touched on either. Hopefully over 
the next several days more of these questions will be 
answered by Apple.

Just after the keynote Apple quietly released a new 
version of iBooks 1.3 that included a Read To Me feature 
for children where a narrator reads books and the words 
in the iBook highlight and enhanced books also include 
audio and video elements. So while Apple made the 
keynote an overview of 29 large things they are doing in 
OS X, iOS, and iCloud it seems as though Cupertino has a 
lot of other things going on at the same time and we are 
just starting to see the large changes that are ahead.

http://www.squizcards.com
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Apple Introduces iCloud
Free Cloud Services Beyond Anything Offered to Date

Apple® have introduced iCloud®, a breakthrough set 
of free new cloud services that work seamlessly with 
applications on your iPhone®, iPad®, iPod touch®, Mac® 
or PC to automatically and wirelessly store your content 
in iCloud and automatically and wirelessly push it to all 
your devices. When anything changes on one of your 
devices, all of your devices are wirelessly updated almost 
instantly.

“Today it is a real hassle and very frustrating to keep 
all your information and content up-to-date across all 
your devices,” said Steve Jobs, Apple’s CEO. “iCloud keeps 
your important information and content up to date 
across all your devices. All of this happens automatically 
and wirelessly, and because it’s integrated into our apps 
you don’t even need to think about it—it all just works.”

The free iCloud services include:
 • The former MobileMe® services—Contacts, 

Calendar and Mail—all completely re-architected 
and rewritten to work seamlessly with iCloud. Users 
can share calendars with friends and family, and the 
ad-free push Mail account is hosted at me.com. Your 
inbox and mailboxes are kept up-to-date across all 
your iOS devices and computers.

 • The App Store™ and iBookstore℠ now download 
purchased iOS apps and books to all your devices, not 
just the device they were purchased on. In addition, 
the App Store and iBookstore now let you see your 
purchase history, and simply tapping the iCloud icon 
will download any apps and books to any iOS device 
(up to 10 devices) at no additional cost.

 • iCloud Backup automatically and securely backs up 
your iOS devices to iCloud daily over Wi-Fi when you 
charge your iPhone, iPad or iPod touch. Backed up 
content includes purchased music, apps and books, 
Camera Roll (photos and videos), device settings and 
app data. If you replace your iOS device, just enter 
your Apple ID and password during setup and iCloud 
restores your new device.

 • iCloud Storage seamlessly stores all documents 
created using iCloud Storage APIs, and automatically 
pushes them to all your devices. When you change a 
document on any device, iCloud automatically pushes 
the changes to all your devices. Apple’s Pages®, 
Numbers® and Keynote® apps already take advantage 
of iCloud Storage. Users get up to 5GB of free storage 
for their mail, documents and backup—which is more 
amazing since the storage for music, apps and books 
purchased from Apple, and the storage required by 
Photo Stream doesn’t count towards this 5GB total. 
Users will be able to buy even more storage, with 
details announced when iCloud ships this fall.

“iCloud keeps your 
important information 

and content up to 
date across all your 
devices. All of this 

happens automatically 
and wirelessly, and 

because it’s integrated 
into Apple apps you 
don’t even need to 

think about it—it all 
just works.”
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 • iCloud’s innovative Photo Stream service 
automatically uploads the photos you take or import 
on any of your devices and wirelessly pushes them to 
all your devices and computers. So you can use your 
iPhone to take a dozen photos of your friends during 
the afternoon baseball game, and they will be ready 
to share with the entire group on your iPad (or even 
Apple TV®) when you return home. Photo Stream is 
built into the photo apps on all iOS devices, iPhoto® 
on Macs, and saved to the Pictures folder on a PC. To 
save space, the last 1,000 photos are stored on each 
device so they can be viewed or moved to an album 
to save forever. Macs and PCs will store all photos 
from the Photo Stream, since they have more storage. 
iCloud will store each photo in the cloud for 30 days, 
which is plenty of time to connect your devices to 
iCloud and automatically download the latest photos 
from Photo Stream via Wi-Fi.

www.giftcardsonsale.com.au

http://www.giftcardsonsale.com.au
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 • iTunes® in the Cloud lets you download your previously purchased iTunes music to all your iOS 
devices at no additional cost, and new music purchases can be downloaded automatically to 
all your devices. In addition, music not purchased from iTunes can gain the same benefits by 
using iTunes Match, a service that replaces your music with a 256 kbps AAC DRM-free version if 
we can match it to the over 18 million songs in the iTunes Store®, it makes the matched music 
available in minutes (instead of weeks to upload your entire music library), and uploads only the 
small percentage of unmatched music. iTunes Match will be available this spring for an annual 
fee. Apple today is releasing a free beta version of iTunes in the Cloud, without iTunes Match, for 
iPhone, iPad and iPod touch users running iOS 4.3. iTunes in the Cloud will support all iPhones 
that iOS 5 supports this fall.
Apple is ready to ramp iCloud in its three data centres, including the third recently completed 

in Maiden, NC. Apple has invested over US$500 million in its Maiden data centre to support the 
expected customer demand for the free iCloud services.

Pricing & Availability
The iCloud beta and Cloud Storage APIs are available 

immediately to iOS and Mac Developer Program members 
at developer.apple.com. iCloud will be available this spring 
concurrent with iOS 5. Users can sign up for iCloud for free on 
an iPhone, iPad or iPod touch running iOS 5 or a Mac running 
Mac OS® X Lion with a valid Apple ID. iCloud includes 5GB of 
free cloud storage for Mail, Document Storage and Backup. 
Purchased music, apps, books and Photo Stream do not count 
against the storage limit. iTunes Match will be available for 
US$24.99 per year (US only).

iTunes in the Cloud is currently available in the US only 
and requires iTunes 10.3 and iOS 4.3.3. Automatic download 
of apps and books is available today. Using iCloud with a PC 
requires Windows Vista or Windows 7; Outlook 2010 or 2007 is 
recommended for accessing contacts and calendars.

http://developer.apple.com/
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B efore the 2011 Worldwide Developers Conference 
keynote, we knew Apple was going to announce 
a new iCloud service that would likely augment or 

replace MobileMe. Now, we can see that iCloud isn’t just 
a new feature; it’s a new platform for interacting with our 
data on various Apple devices that may even make us 
forget that we ever needed to “sync” the machines.

The iCloud storm won’t roll in until Apple releases iOS 
5 in the fall (roughly September to November), but at 
least one element, iTunes in the Cloud, is operating now. 
iCloud will be a free service, and it replaces MobileMe 
(more on that transition below). A beta of iCloud is 
available to developers today, so they can start to prepare 
apps to work with the service.

For those unfamiliar with recent buzzwords, “the 
cloud” is a shorthand way of referring to data stored 
online and away from your computer, smartphone, or 
tablet. Dropbox, for example, stores your files on its 
servers and then copies them to the devices on which 
you have Dropbox software installed (or on which you 
have apps that can access that data). We’ll have an 
extensive explanation of what “the cloud” means in an 
upcoming article.

Apple announced several components that 
make up iCloud: working with music in iTunes and 
a new paid iTunes Match service; working with data 
such as calendars, contacts, email, apps, books, and 
miscellaneous data backups; storing and sharing photos; 
and sharing app documents among devices.

iTunes in the Cloud
People with large iTunes music libraries have often 

needed to make a choice when syncing to an iOS device 
with a limited amount of storage: which albums and 
playlists to include? If you want to listen to a song you 
didn’t sync, you’re sunk. With the iTunes in the Cloud 
feature, all music you’ve purchased from the iTunes Store 
is available for immediate download.

In fact, you can test it out right now. Open the iTunes 
app on an iOS device, and tap the Purchased button at 
the bottom of the screen. Tap the Not On This iPhone (or 
iPad, or iPod touch) button to view a list of artists, and 
then tap an artist name to view albums or songs you 
own but aren’t currently on the device. To download the 
songs, tap the iCloud download button.

iCloud Rolls In, Extended Forecast Calls for Disruption
Jeff Carlson 

Although the same principle applies to iCloud, the 
way Apple is implementing the service promises to 
dramatically change how you interact with your data. 
Instead of dragging your iPhone, iPad, or iPod touch back 
to a Mac or PC to copy songs or documents between 
devices, everything is copied to iCloud and duplicated on 
all your devices. Photos appear automatically, whether 
they were saved into iPhoto or captured using an iPhone 
camera; changes in a Pages document on your Mac 
appear when you open the document in Pages on your 
iPad. As Steve Jobs repeatedly stated, “you don’t have to 
learn anything” in order to take advantage of iCloud.

Now, we can see that iCloud isn’t just 
a new feature; it’s a new platform for 
interacting with our data on various 

Apple devices that may even make us 
forget that we ever needed to 

“sync” the machines.

http://go.tidbits.com/?id=2559X585851&site=tidbits.com&xs=1&url=http%253A%252F%252Fwww.apple.com%252Ficloud%252F&sref=http%253A%252F%252Fwww.tidbits.com%252Farticle%252F12232
http://www.appleusers.org/dropbox/
http://go.tidbits.com/?id=2559X585851&site=tidbits.com&xs=1&url=http%253A%252F%252Fwww.apple.com%252Ficloud%252Ffeatures%252F&sref=http%253A%252F%252Fwww.tidbits.com%252Farticle%252F12232
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iCloud iTunes Download iCloud Automatic Downloads

When you purchase music on any device, you can 
choose to have it copied automatically to up to ten 
authorized devices. (To enable this feature, go to the 
Store preferences on an iOS device and turn on the Music 
option.) So far, this functionality is available only for 
music, not movies or television shows purchased at the 
iTunes Store.
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A beta of iTunes 10.3 adds this functionality 
to the Mac and Windows application, although 
Apple had not yet made the download 
available when this article was published.

iTunes Match -- What about the music 
you purchased elsewhere or ripped from CD 
yourself? For a US$24.99 yearly fee, iTunes 
Match makes those songs available, too. iTunes 
uploads a list of songs in your library (much as 
it does now for the iTunes Genius results) and 
matches the titles against Apple’s collection of 
18 million tracks. If you choose to download 
a track to a device where it doesn’t appear, 
Apple provides a version at the iTunes Plus 
quality (256 Kbps and free of DRM), even if your 
original copy was ripped at a lower quality.

Unlike similar cloud services by Amazon 
and Google, iTunes Match doesn’t require 
you to upload your entire music library, only 
a list of tracks. If you wish, however, you can 
upload songs that don’t match up, so you can 
download your rare bootleg recordings on the 
fly, too.

iTunes Match will arrive with the full iCloud 
set of features. It’s unclear what happens if you 
let the yearly subscription expire; presumably 
your uploaded files are deleted and you no 
longer have access to matched songs on other 
devices (other than syncing them manually).

Photo Sync and Stream
Part of iCloud is the new Photo Stream, 

which looks like a life-enhancing option for 
anyone who’s ever taken photos on an iPhone 
and wanted to work with them in iPhoto or 
display them on an iPad. Or those of us who 
have taken photos on a digital camera, found 
the time to upload them to iPhoto, but then 
failed to sync them to the iPhone. You likely 
know the drill.

With Photo Stream, when you add a photo 
to a device, perhaps by taking a photo with 
the Camera app on your iPhone or by adding 
photos to iPhoto on your Mac, Photo Stream 
automatically uploads the photos to iCloud’s 
servers (using Wi-Fi or Ethernet) and then sends 
them down to all your other devices, including 
a second-generation Apple TV, the Photos app 
under iOS, iPhoto on a Mac, and the Pictures 
Library on a Windows PC. The Photo Stream 
on an iOS device stores only the most recent 
1,000 photos (but storage is unlimited for Macs 
and PCs). iCloud’s servers will store a photo for 
30 days. To keep photos on a device after that, 
move them into an album on the device.

Data in the Cloud
If you’re already a MobileMe subscriber, you’ve long had a taste of cloud 

syncing with events, email, contacts, and iBooks titles. iCloud continues to 
make those bits of information available on all authorized devices over the 
air, but adds the capability to sync other types of data.

As with iTunes in the Cloud, items purchased from the App Store can be 
downloaded to other devices, either manually or automatically; this feature is 
in beta and available now.

Things get more interesting for documents such as those created 
by Pages, Keynote, and Numbers (or any app, once developers have 
incorporated iCloud support). iCloud may finally deliver on the promise of 
iWork.com and allow us to ignore the horrible sync-through-iTunes approach 
for sharing documents among devices. As demonstrated at the keynote, 
making an edit to a document on an iPad incorporates that edit on other 
devices. So instead of syncing a file before leaving for the office, you can just 
open it on another device or computer and have the most recent version. 
That said, Apple gave no details that would imply that iCloud can be used for 
collaboration between people, rather than for moving data between devices.

For general purpose data, iCloud provides off-site backup for important 
information stored on an iOS device using the Backup feature. iCloud 
automatically backs up purchased music, apps, and books; photos and 
video in the Camera Roll; device settings; app data; home screen and app 
organization; text and MMS messages; and ringtones. If you need to restore a 
device or purchase a new one, those items are downloaded from iCloud.

iCloud provides off-site backup for 
important information 
stored on an iOS device 

using the Backup feature.

http://go.tidbits.com/?id=2559X585851&site=tidbits.com&xs=1&url=http%253A%252F%252Fwww.apple.com%252Fitunes%252Fdownload%252F&sref=http%253A%252F%252Fwww.tidbits.com%252Farticle%252F12232
http://go.tidbits.com/?id=2559X585851&site=tidbits.com&xs=1&url=http%253A%252F%252Fwww.apple.com%252Ficloud%252Ffeatures%252Fphoto-stream.html&sref=http%253A%252F%252Fwww.tidbits.com%252Farticle%252F12232
http://go.tidbits.com/?id=2559X585851&site=tidbits.com&xs=1&url=http%253A%252F%252Fwww.apple.com%252Ficloud%252Ffeatures%252Fapps-books-documents-backup.html&sref=http%253A%252F%252Fwww.tidbits.com%252Farticle%252F12232
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What Happens to MobileMe?
Steve Jobs made it clear that MobileMe is not long for 

this world, saying, “You might ask: Why should I believe 
them? They’re the ones that brought me MobileMe.” 
According to an Apple KnowledgeBase article, current 
MobileMe subscribers can use the services until 30 June 
2012. The extension has already been reflected if you 
look at your account details at me.com.

Existing me.com and mac.com email addresses will 
be retained, and Family Pack subscribers can continue to 
create new family member accounts. However, it’s now 
no longer possible to create a new 60-day trial account or 
update an individual account to a Family Pack account. 
If you’ve purchased a boxed version of MobileMe but 
have not entered the registration code, you can 
get a refund from Apple.

What’s not yet clear is the fate of MobileMe services 
that don’t directly fall under iCloud’s shadow, such as 
Back to My Mac and Personal Domain. Apple’s current 
information simply states, “When iCloud becomes 
available this fall, more details and instructions will be 
provided on how to make the move.”

Cumulo Mactus
We’ve long said that synchronization is hard to do 

well — just look at the troubled history of MobileMe, 
with its often-funky syncing — but we have high hopes 
for iCloud. Clearly, Apple believes it has figured syncing 
out, and the company is betting big that iCloud can tie 
all of its devices together into a seamless, Apple-worthy 
experience for customers.

Clearly, Apple believes it has 
figured syncing out, 

and the company 
is betting big 

that iCloud can tie 
all of its devices together 

into a seamless, 
Apple-worthy 

experience 
for customers.

http://support.apple.com/kb/HT4597
http://support.apple.com/kb/HT4445
http://c-command.com/dropdmg/
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New Version of iOS 5
Available to iPhone, iPad & iPod touch Users This Spring

During the Keynote speech at WWDC, Apple® previewed iOS 5, the latest version of 
the world’s most advanced mobile operating system, and released a beta version to iOS 
Developer Program members. The iOS 5 beta release includes over 200 new features that 
will be available to iPhone®, iPad® and iPod touch® users this spring. New iOS 5 features 
include: Notification Center, an innovative way to easily view and manage notifications 
in one place without interruption; iMessage, a new messaging service that lets you easily 
send text messages, photos and videos between all iOS devices; and Newsstand, a new 
way to purchase and organise your newspaper and magazine subscriptions. With the 
new PC Free feature, iOS 5 users can activate and set up their iOS device right out of the 
box and get software updates over the air with no computer required.

“iOS 5 has some great new features, such as Notification Center, iMessage and 
Newsstand and we can’t wait to see what our developers do with its 1,500 new APIs,” said 
Steve Jobs, Apple’s CEO. “Perhaps iOS 5’s paramount feature is that it’s built to seamlessly 
work with iCloud in the Post PC revolution that Apple is leading.”

With iOS 5 and iCloud®, you just enter your Apple ID and password and iCloud will 
seamlessly integrate with your apps to automatically and wirelessly keep all of your mail, 
contacts, calendars, photos, apps, books, music and more, up-to-date across all your 
devices without ever having to connect to a computer.

Notification Center provides iOS 5 users with an innovative way to easily access all 
notifications—text messages, missed calls, calendar alerts, app alerts and more, all in one 
place, from anywhere in iOS 5. When they arrive, notifications appear briefly at the top of 
the screen without interrupting what you’re doing. With one swipe you can see all your 
notifications, and a simple tap will take you right to its app for more detail. Notifications 
also appear on the lock screen, with the ability to be taken to the notifying app with just 
one swipe.

iOS 5 includes Notification Center, 
iMessage, Newsstand, Twitter Integration 

Among 200 New Features

Notification Center
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Newsstand is a beautiful, easy-to-organise bookshelf displaying the covers of all your 
newspaper and magazine subscriptions in one place. A new section of the App Store™ features 
just subscription titles, and allows users to quickly find the most popular newspapers and 
magazines in the world. If subscribed to, new issues appear in the Newsstand and are updated 
automatically in the background so you always have the latest issue and the most recent cover art.

Newstand

Safari is the world’s most popular mobile browser, and with iOS 5 it’s now even better. 
New features include Safari® Reader, which gets all the clutter out of the way and sets the 
right font size on a web page, so you can easily scroll and read through a story; Reading List, 
so you can save articles to read later and they automatically show up on all your iOS devices; 
and Tabbed Browsing, which makes it easy to flip between multiple web pages on iPad.

iOS 5 includes built-in Twitter integration, so you can sign in once and then tweet 
directly from all your Twitter-enabled apps, including Photos, Camera, Safari, YouTube 
and Maps with a single tap. New APIs give third party developers the ability to take 
advantage of the single sign-on capability for their own iOS 5 apps.

iMessage in iOS 5 brings the functionality of iPhone messaging to all of your iOS 
devices—iPhone, iPad and iPod touch. Built right into the Messages app, iMessage allows 
you to easily send text messages, photos, videos or contact information to a person or a 
group on other iOS 5 devices over Wi-Fi or 3G. iMessages are automatically pushed to all 
your iOS 5 devices, making it easy to maintain one conversation across your iPhone, iPad 
and iPod touch. iMessage also features delivery and read receipts, typing indication and 
secure end-to-end encryption.

iMessage
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The new Reminders app helps you manage your tasks; create and group related tasks 
together; and set time or location-based reminder alerts, priorities and due dates, so 
you can be reminded of a task as its deadline approaches, or when you arrive or depart 
a given location. Reminders can also be viewed in iCal® and Outlook and are updated 
automatically.

Reminders

New features in the Camera and Photos apps give you instant access to the camera 
right from the lock screen, and you can use the volume-up button to quickly snap 
a photo. Optional grid lines help line up your shot and a simple tap locks focus and 
exposure on one subject. The new Photos app lets you crop, rotate, enhance and remove 
red-eye, and organise your photos into albums right on your device to share them on 
the go.

With the new PC Free feature, iOS 5 users can activate and set up their iOS device 
right out of the box with no computer required, and iOS software updates are delivered 
over the air and installed with just a tap. Wi-Fi Sync in iOS 5 transfers and backs up your 
content securely over SSL and wirelessly syncs purchased content from your device to 
your iTunes® library.

Additional new features in iOS 5 include:
 • Game Center, now with the ability to add photos to your profile, purchase new 

games from within the Game Center app and easier ways to find friends and new 
games;

 • Mail enhancements which include the ability to compose messages using draggable 
addresses, and a new formatting bar with bold, italics, underline and indention 
controls;

 • AirPlay® Mirroring to wirelessly display everything you do on your iPad 2 right on 
your HDTV through Apple TV®; and

 • a system-wide split keyboard to make it even easier to type on your iPad.

Availability
The iOS 5 beta software and SDK are available immediately for iOS Developer 

Program members at developer.apple.com. iOS 5 will be available as a free software 
update for iPhone 4, iPhone 3GS, iPad 2, iPad, iPod touch (fourth generation) and iPod 
touch (third generation) this spring (Sep-Nov).

Some features may not be available on all products.

http://developer.apple.com/
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iOS 5 Cuts the Cord, Among Much Else
Michael E. Cohen

A pple’s keynote presentation at WWDC today 
featured so many announcements involving 
paradigm shifts that the minds of almost all who 

heard it, watched it, or followed it on a liveblog are still 
reeling. Apple announced that iOS 5, due “this fall” (which 
probably means September or October 2011) will offer 
more than 200 new features, of which Apple called out 
10 in the WWDC keynote. But of that list, the one that 
represents the most radical change to the entire iOS 
platform: iOS 5 is going to cut the (USB) cord and allow 
iOS devices to operate entirely separately from a Mac  
or PC.

One of the biggest gripes about the iPad as a 
replacement for standalone devices like netbooks, for 
example, has been that it can’t operate independently: 
to set up an iPad, to load it with information, and to back 
it up in case of disaster, a Mac or a PC running iTunes is 
required. Hence, folk who wanted to give iPads to aging 
non-computer-savvy relatives, for example, have been 
faced with the dilemma of how to set it up and maintain 
it in a household lacking a computer. Similarly, this will 
expand the iPad market to those who rely solely on Linux 
or who simply refuse to run iTunes in Windows, a 
non-trivial number of people.

That problem evaporated midway through the 
keynote today when a slide appeared showing a pair 
of scissors cutting a cable, labeled with the caption, “PC 
Free.” Starting with iOS 5, an iOS device no longer needs 
a connection to a Mac or PC to be activated. Instead, 
all that’s needed is a Wi-Fi or 3G connection in order to 
contact Apple’s servers.

Starting with iOS 5, an iOS device no 
longer needs a connection to a Mac or 
PC to be activated. Instead, all that’s 
needed is a Wi-Fi or 3G connection in 
order to contact Apple’s servers.

Nor does the iOS device require a computer 
connection to obtain software updates. Those, too, will 
descend in deus ex machina fashion from the cloud 
whenever necessary. This change, it should be noted, 
comes with a change in the form that iOS updates have 
previously taken. Up until now, each software update to 
an iOS device contained the entire iOS, which typically 
ran into the hundreds of megabytes in size.

Updates to iOS 5, however, will now consist of “delta” 
updates — that is, only the updated portions of the iOS 
will need be downloaded, making the update process 
much faster and reducing the amount of data transferred, 
a boon to those suffering under limited bandwidth caps.

Although few details were provided, Apple also 
revealed that iOS will provide a Wi-Fi sync option for 
moving media between iTunes on a computer and an 
iOS 5 device. That’s huge, since it will make it far easier to 
keep iOS devices synced up, even if you prefer to charge 
from a wall-mounted power adapter rather than from a 
computer.

Cutting the cord does not just affect iOS activation 
and updates, of course: certain parts of the iOS 
experience have also required connection to a computer. 
One of the most obvious is the Calendar app, which has 
never allowed users to create calendars but only to use 
calendars on the iOS device that were previously created 
on the computer or on MobileMe. However, the Calendar 
app in iOS 5 will be able to create new calendars on the 
iOS device. Other similar computer-centric limitations are 
expected to vanish in iOS 5. The PC Free iOS signals the 
end of the beginning of the post-PC era: Apple’s mobile 
devices are now becoming independent, full-fledged 
members of the computing community.

http://www.tidbits.com/author/Michael E. Cohen
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The PC Free iOS signals the end of the 
beginning of the post-PC era: Apple’s 
mobile devices are now becoming 
independent, full-fledged members of 
the computing community.

Along with the major shift away from the computer-
required model for iOS, iOS 5 brings numerous other 
features and enhancements too. In fact, it seems that 
Apple compiled a huge to-do list of complaints about iOS 
and set about to eliminate as many as possible.

A brief synopsis of improvements and enhancements: 
Notifications have been completely revamped to provide 
a history (new notifications will no longer replace older 
ones) and have been redesigned to be less interruptive 
— they now appear at the top of the screen, so you 
can keep on doing whatever you were doing when a 
notification arrives, and deal with it when you want to 
deal with it. Notifications will even appear on the lock 
screen. Messaging, formerly only available from Apple 
in the Messages app on the iPhone, now comes to the 
iPod touch and iPad, and the new iMessage app includes 
message receipts, typing indications, and syncing among 
devices: you will be able to start a conversation on your 
iPhone and continue it on your iPad. Mobile Safari gets a 
host of improvements, too, including tabbed browsing, 
Reader, and Reading List (also part of Mac OS X Lion) 
— this last feature, which stores articles that you want 
to read later, syncs to all your iOS devices, so you can 
compile a Reading List on one device and read its items 
on another.

But wait, there’s more: iOS 5 will provide a Reminders 
app to satisfy those who have created to-do lists in iCal 
only to find that they were not part of the Calendar app 
on iOS. What’s more, these reminders are location savvy: 
a reminder can be triggered based upon where you are, 
so, for example, you can leave your office, and as soon as 
you drive out of the parking lot, your iOS device reminds 
you to pick up a quart of milk on the way home. Mail, too, 
will see a bunch of improvements, including the option 
to use rich text in email messages and to search the 
message contents from the iOS device’s search screen. 
The Camera app will receive a bundle of improvements 
as well, including gridlines, the capability to crop and 
rotate pictures, and color enhancement.

Still not satisfied? We’re not done yet: although Apple 
is not offering a Twitter app, Twitter appears to be almost 
ubiquitous in iOS 5: a Twitter account single sign-on is 
available in the Settings app, and Twitter integration is 
included in many of Apple’s supplied apps, including 
Camera, Contacts, Photos, Maps, and YouTube. Gamers 
will find new features in Game Center, including profiles, 
game recommendations, photos, and friends. And Apple 
has let the other shoe fall in its recent in-app subscription 
model fuss by including a new app, Newstand. This app 
appears on the home screen and provides a central app, 
similar to iBooks, for managing periodical subscriptions, 
including the automatic download of new issues as they 
come out.

Finally, there are some more nice little system-wide 
tweaks, including a dictionary available to all apps, 
custom vibration patterns for different types of alerts, 
new multi-tasking gestures, and a split keyboard to 
satisfy those who are thumb-typers on other mobile 
platforms.

iOS 5 is scheduled to be released in a few months, and 
will run on the iPhone 3GS or later, third generation and 
later iPod touch devices, and all iPad models. Although 
Apple said nothing about it, it’s a pretty good bet we’ll 
see the iPhone 5 released at the same time.

http://www.macvoices.com
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Mac OS X Lion With 250 New Features
Available in July From Mac App Store

Apple® have announced that Mac OS® X Lion, the 
eighth major release of the world’s most advanced 
operating system with more than 250 new features and 
3,000 new developer APIs, will be available to customers 
in July as a download from the Mac® App Store™ for 
AU$31.99 inc GST. Some of the amazing features in Lion 
include: new Multi-Touch® gestures; system-wide support 
for full screen apps; Mission Control, an innovative view 

of everything running on your Mac; the Mac App Store, 
the best place to find and explore great software, built 
right into the OS; Launchpad, a new home for all your 
apps; and a completely redesigned Mail app.

“The Mac has outpaced the PC industry every quarter 
for five years running and with OS X Lion we plan to keep 
extending our lead,” said Philip Schiller, Apple’s senior 
vice president of Worldwide Product Marketing. “The 

best version of OS X yet, Lion is packed with innovative 
features such as new Multi-Touch gestures, system-wide 
support for full screen apps, and Mission Control for 
instantly accessing everything running on your Mac.”

New Multi-Touch gestures and fluid animations 
built into Lion let you interact directly with content on 
the screen for a more intuitive way to use your Mac. 
New gestures include momentum scrolling, tapping 
or pinching your fingers to zoom in on a web page or 
image, and swiping left or right to turn a page or switch 
between full screen apps. All Mac notebooks ship with 
Multi-Touch trackpads and desktop Macs can use Apple’s 
Magic Trackpad.

Full screen apps take advantage of the entire 
display and are perfect for reading email, surfing the 
web or browsing photos, especially on a MacBook Air® 
or MacBook® Pro. With a single click your app fills the 
display and you can swipe from one window to another, 
between full screen apps, or back to your Desktop, 
Dashboard or Spaces® without ever leaving full screen. 
iWork® and iLife® apps, as well as Safari®, iTunes®, Mail, 
FaceTime® and others, all take advantage of Lion’s 
system-wide support for full screen apps.

Mission Control combines Exposé®, full screen apps, 
Dashboard and Spaces into one unified experience for a 
bird’s eye view of every app and window running on your 
Mac. With a simple swipe, your desktop zooms out to 
display your open windows grouped by app, thumbnails 
of your full screen apps and your Dashboard, and allows 
you to instantly navigate anywhere with a tap.
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Mac OS X Lion Mission Control

The Mac App Store is built into Lion and is the best 
place to discover great new Mac apps, buy them with 
your iTunes account, download and install them. Apps 
automatically install directly to Launchpad, and with 
Lion’s release, the Mac App Store will be able to deliver 
smaller “delta” app updates and new apps that can take 
advantage of features like In-App Purchase and Push 
Notifications.

Launchpad makes it easier than ever to find and 
launch any app. With a single Multi-Touch gesture, all 
your Mac apps are displayed in a stunning full screen 
layout. You can organize apps in any order or into folders 
and swipe through unlimited pages of apps to find the 
one you want.

Lion includes a completely redesigned Mail 
app with an elegant widescreen layout. The new 
Conversations feature groups related messages 
into an easily scrollable timeline, intelligently 
hiding repeated text so the conversation is easy to 
follow, and retaining graphics and attachments as 
they were originally sent. An incredibly powerful 
new search feature allows you to refine your search 
and suggests matches by person, subject and 
label as you type. Mail includes built-in support for 
Microsoft Exchange 2010.

Additional new features in Lion include:
 • Resume, which conveniently brings your apps back exactly 

how you left them when you restart your Mac or quit and 
relaunch an app;

 • Auto Save, which automatically and continuously saves 
your documents as you work;

 • Versions, which automatically records the history of your 
document as you create it, and gives you an easy way to 
browse, revert and even copy and paste from previous 
versions; and

 • AirDrop, which finds nearby Macs and automatically sets 
up a peer-to-peer wireless connection to make transferring 
files quick and easy.

Pricing & Availability
Mac OS X Lion will be available in July as an upgrade to Mac 

OS X version 10.6 Snow Leopard® from the Mac App Store for 
AU$31.99 inc GST.  Lion will be the easiest OS X upgrade and at 
about 4GB, it is the size of an HD movie from the iTunes Store®. 
Mac OS X Lion Server requires Lion and will be available in July 
from the Mac App Store for AU$51.99 inc GST.

Lion requires an Intel-based Mac with a Core 2 Duo, i3, i5, i7 
or Xeon processor and 2GB of RAM. The Lion upgrade can be 
installed on all your authorised personal Macs.

The Mac OS X Lion Up-To-Date upgrade is available at no 
additional charge via the Mac App Store to all customers who 
purchased a qualifying new Mac system from Apple or an 
Apple Authorised Reseller on or after 7 June 2011. Users must 
request their Up-To-Date upgrade within 30 days of purchase 
of their Mac computer. Customers who purchase a qualifying 
Mac between 7 June 2011 and the date when Lion is available 
in the Mac App Store will have 30 days from Lion’s official 
release date to make a request.
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Protection against MacDefender Trojan included in 
Security Update 2011-003

MacDefender Quarantined

When installing Security Update 2011-003, the installation process will search 
for and remove known variants of the MacDefender malware. If a known variant 
was detected and removed, the user will be notified via an alert after the update is 
installed.

MacDefender found and removed

Apple have released Security Update 
2011-003 for Mac OS X 10.6 Snow Leopard 
and is recommended for all users. In 
addition to having all previous security 
updates incorporated, this update now 
defends against the MacDefender trojan 
and its’ known variants like MacProtector 
and MacSecurity.

MacDefender is a recent phishing 
scam that has targeted Mac users by 
redirecting them from legitimate websites 
to fake websites which tell them that their 
computer is infected with a virus. The user 
is then offered MacDefender "anti-virus" 
software to solve the issue. This so called 
“anti-virus” software is actually malware (i.e. 
malicious software), whose ultimate goal 
is to get the user's credit card information 
which may be used for fraudulent purposes.

Security Update 2011-003 helps 
project users from MacDefender by adding 
information about the Trojan to the malware 
check within File Quarantine, which will 
warn users if they try to launch an installer 
containing the MacDefender Trojan.

Then once Security Update 2011-003 
has been installed, the system will now 
check, on a daily basis, for updates to the 
File Quarantine malware definition list. 
An opt-out capability is provided via the 
“Automatically update safe downloads 
list” checkbox in Security Preferences.

http://support.apple.com/kb/HT3662
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“Automatically update safe downloads list” checkbox in Security Preferences turned ON

Security Update 2011-003 for Snow Leopard is available for both the Mac OS X 10.6.7 and Mac OS X 10.6.7 Server and 
is available via Software Update and also as a standalone installer.

http://support.apple.com/kb/DL1387
http://www.cablesformac.com.au
http://www.cablesformac.com.au/products-page/
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iCloud has arrived!
Steve Craddock

Most of us have more than one Apple device, and 
we can pretty well guarantee that wherever we 
are at any time, the stuff we need right now is 

on another machine, and we can’t get to it.
What drives us crazy right now?Maybe we 

want to show someone our iPad with the latest 
photo we’ve taken of a black swan (and it’s on the 
desktop Mac), maybe we want to transcribe audio 
of an interview to the desktop Mac (and it’s on our 
iPhone). We only achieve these simple tasks by 
ponderous work-arounds. From time to time, we fix 
the situation by syncing, or by physically moving 
data on a memory stick, but let’s be honest, we are 
really fiddling about when we should always just be 
able to get it RIGHT NOW!

As Steve Jobs said: “Keeping these devices in 
sync is driving us crazy!”

How does iCloud change all this?

Now, everything on iCloud will always be 
available. Up to now, Mac has worked on the concept 
of the ‘digital hub’. This meant your desktop Mac 
was the centre of your digital life.

No more! Now, the centre of your life is The Cloud, and 
your desktop machine is just one device among the several 
you probably own — maybe an iPad, an Apple TV, an iPhone 
or two, a laptop, etc.

Now, for those who weren’t concentrating, let’s define 
‘The Cloud’. The cloud is a remote storage space all your 
devices may be linked to wirelessly. You might back up to it, 
you might keep your iTunes music up there, you might even 

run software that lives up there, rather than having it take 
up space in your pocket or study. But above all, everything is 
accessible everywhere.

To some extent, we’ve been able to do some of this 
stuff for a while, with MobileMe, but now, with Apple’s full 
force behind this concept, the sky is going to be the limit. 
As Spotlight readers know, Apple has built enormous data 
centers with huge servers, and they now hold iCloud.

Aerial shot of Apple’s new Data Center in North Carolina
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Steve Jobs emphasized 2 important points — ‘It all 
just works’, and ‘There’s nothing new to learn’.

In other words, incredibly clever new versions of our 
usual software, of Pages, iPhoto, iTunes and so on will 
automatically link changes you make on any device to 
The Cloud. From there, again automatically, the changes 
will be reflected instantly on your other devices.

No more syncing, no more moving stuff with a 
memory stick, no more buying a song here, but being 
unable to listen to it there . Now, we are going to hear 
a familiar term — ‘pushing‘ — constantly, but in a new 
context. The iCloud software will push data of all kinds to 
all your devices. They will all stay synced — your photos, 
your music, your presentations, your Pages documents, 
whatever.

How big a transformation is this?
Well I think it’s enormous. Many things we’ve 

been doing just got a whole lot easier. Now, you no 
longer need a Mac or PC to own an iPad — it will 
work independently! Grandpa or your toddler can do 
everything they want to by touch, without learning 
a damned thing about computers, files, windows, 
directories, saving and backing up.

Personally, I know many people who will be glad 
to see the back of their ‘main’ Mac — their iPhones and 
iPads will do everything easier and simpler! Many,many 
geeky tasks, bugbears that baffled new Mac owners, have 
been abolished. Every Apple manual is now obsolete, as 
is every ‘Dummies’ guide to whatever.’

But wait, there’s more, iCloud is the right 
price — free…

iCloud gives you 5GB of storage free. Your music, 
apps, books, and the Photostream of your last 1,000 
images don’t even count! That leaves space for your mail, 
documents, settings etc.

Not to mention Lion…
In July, we will be able to upgrade our Macs to Lion, 

the new system software. You’ll soon be seeing the 
changes for yourself, but let’s just say that Lion essentially 
makes your Mac work more like an iPad. Lion may well 
kill off your mouse, since all your familiar gestures 
from phone or laptop will now work on your desktop 
computer.

Will all this change anything for the average 
Spotlight reader?

Anyone who has been around for a few years knows 
that there are a handful of Macnuts who love to hear 
about complicated new stuff, and many = people who 
couldn’t care less. They are happy doing the same old 
things the same way. Well why shouldn’t they? If it works 
for you and it’s fun, that’s fine.

Well, I’m a passionate advocate for the laptop, the 
iPhone and the iPad, because they help break down 
the isolation of the study. Now I know some of us like to 
retreat to our shed or study for uninterrupted quiet time, 
but sharing is a lot of fun, too. With portable devices 
sharing, showing and listening together just got a lot 
easier. And I’m not the only person who thinks that way. 
Desktop Macs now make up a very small part of Apple’s 
sales. The vast majority of Macs selling now are portable!

I think we will look back in time and see that the 
Cloud has enabled many non- technical, non-geeky 
people to expand their horizons and get more fun out of 
their Apples, and isn’t that a good thing?

A version of this article appeared in the June edition of the 
BMuG newsletter

Steve Jobs emphasized 2 important points — ‘It all just works’ and ‘There’s nothing new to learn’.

http://www.bellarinemac.org.au/enewsletters.html
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iBookstore Finally Appears in iTunes
Adam C. Engst 

T hose who went to the home page of the iTunes 
Store on the Mac yesterday and were paying close 
attention were rewarded with the first glimpse of 

Apple’s new wing — the iBookstore. That’s right, you can 
finally browse all the titles in the iBookstore from a Mac 
or PC in iTunes, rather than solely from within iBooks on 
an iOS device.

iBookstore on iTunes

This move has been far too long in the coming, 
and it has been painfully obvious that it was 
necessary. There’s absolutely nothing wrong with 
being able to buy books from within iBooks, much as 
books can be purchased from a Kindle, but it makes 
no sense to prevent people from buying from within 
iTunes on a Mac or PC as well, especially considering 
that Apple has trained us to use iTunes for so many 
types of purchases. Amazon would never reveal the 
ratio (and I doubt Apple ever will either), but I would 
bet that most Kindle books are purchased via the 
company’s Web site and only later downloaded to a 
Kindle device or app. That has undoubtedly played 
a role in Kindle books outselling print books at 
Amazon.

If you’re at all familiar with the iTunes Store, the 
iBookstore merges in seamlessly. There’s a top-
level button for Books, with a drop-down menu if 
you click the little triangle that appears next to it 
when you mouse over the word. The menu lists all 
the promotions and categories, and choosing one 
displays just books in that category. There are also 
collections like New & Notable and Bestsellers (and 
it’s nice to some of our Take Control titles, along 
with other books by our authors, appearing in the 
Bestsellers list).

http://phx.corporate-ir.net/phoenix.zhtml?c=176060&p=irol-newsArticle&ID=1565581
http://phx.corporate-ir.net/phoenix.zhtml?c=176060&p=irol-newsArticle&ID=1565581
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iBookstore Computer & Internet Category

Books appear as a category in 
search results, but unfortunately, iTunes 
truncates long titles, much as iBooks 
does. This is terrible for series-based titles 
like Take Control, although the series that 
suffers even more is “The Complete Idiot’s 
Guide,” whose titles are truncated beyond 
all utility. Readable cover thumbnails are 
tremendously important for working 
around the iBookstore’s discrimination 
against long titles.
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iBookstore Truncated Titles

Purchasing works just as you’d expect, 
with downloaded books placed in the 
Books category in iTunes for later syncing 
to your iOS device. It’s worth noting 
that, on your next purchase from iTunes, 
you’re required to agree to changes in 
Apple’s terms and conditions. The three 
important changes are:

1. Apple may have added the iBookstore 
to iTunes, but the terms and 
conditions clarify that iBookstore 
purchases “made on a computer will 
not be viewable on a any computer, 
but will require an iOS device with 
compatible software to be viewed.” 
We certainly hope that Preview in 
Mac OS X 10.7 Lion will be able to 

view EPUB files. In the meantime, 
you can use EPUBReader in Firefox 
(see “EPUBReader Displays EPUBs in 
Firefox,” 10 September 2010) or the 
entirely non-Mac-like Calibre.

2. Apple is now explicitly stating 
that once you enter your account 
password to purchase anything other 
than an in-app purchase, you won’t 
be required to enter it again for 15 
minutes. And once you’ve entered 
it for an in-app purchase, you won’t 
have to enter it again for additional 
in-app purchases within that time. 
See “iOS 4.3 Now Prevents Inadvertent 
In-App Purchases” (11 March 2011) for 
how Apple came to this policy.

3. There are new terms and conditions 
that explain how new and 
previously purchased content can 
be downloaded automatically to 
multiple computers and iOS devices, 
and how those devices must be 
associated with accounts. These 
changes may need careful reading 
once iCloud is fully active so we know 
what’s allowed.
Concerns about the search results 

and the lack of a Mac-compatible 
EPUB reader from Apple aside, we’re 
extremely pleased to see Apple bringing 
the iBookstore to iTunes, and we’ll be 
curious if it impacts our sales at all. 
We prefer that our existing customers 

purchase directly from us because we 
earn more from the sale, and because 
our system automatically creates Take 
Control accounts for customers and 
adds purchased books to them, whereas 
account creation and title management is 
a manual process for those who purchase 
from the iBookstore. But at the same 
time, we’d very much appreciate it if new 
customers were able to discover our work 
through the iBookstore, and that should 
happen more now that people can 
browse the iBookstore through iTunes.

http://www.epubread.com/en/
http://tidbits.com/article/11590
http://tidbits.com/article/11590
http://calibre-ebook.com/
http://tidbits.com/article/12027
http://tidbits.com/article/12027
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Kyle Speaks: Lion, Opinions
Kyle Kreusch

What's Missing: Mac App Store

Apple is still running separate directories 
for obtaining Safari Extensions, Web Apps and 
Dashboard Widgets and I would really like to see 
these integrated into The Mac App Store. Especially 
now they're adding a plug-in architecture to iChat in 
Lion, so the least they should be able to add a “plug-
ins” section for Safari, iChat and QuickTime in the Mac 
App Store.

Also in Lion, Apple is talking about "Launchpad" 
as the new way to interact with your applications. 
It would be nice if in Launchpad, Apps that you 
have purchased in the Mac App Store but that you 

have not chosen to install yet, would show up in Launchpad on your authorised 
computers as greyed out icons, which you could then double-click on to start the 
install process.

Currently for each machine you have authorised you need to return to the Mac 
App Store and check your purchase history to install purchased applications on 
multiple machines.

It would be nice if they included a feature that lets you push out an application 
to be installed on all your authorised computers when you make a purchase on 
the Mac Apps Store. Then the installation of that application could happen in the 
background on the machines you have selected when you are making a purchase.

What’s Missing: iChat

The removal of FaceTime as a separate App and integration 
with iChat. I still don't understand why FaceTime needs to be a 
separate application on the Mac. What about integration with 
the new feature announced in i OS 5, "iMessage"?

According to Apple’s own website, “the biggest new feature 
in iChat is Service plug-ins from third-party developers that let 
you add new chat services to iChat.”

Out-of-the-box, iChat under Lion supports MobileMe, Mac.
com and AIM protocols to the full extent. Google Talk, which 
was added in Snow Leopard was limited to text-based chatting 
only (There is a Google developed client for Windows that 
supports video chats as well) and Yahoo! Messenger support 
will be added in Lion, but I’m not sure if it will support video chats, or if it will be limited to text 
only chats too.

But personally I hope companies like Google with their "Google Talk", Microsoft with both 
"Messenger for Mac" and "Skype" and Yahoo with “Yahoo! Messenger" come to the party 
and develop official plug-ins for all their protocols that support all their features (Video, File 
Transfers, etc), as currently the most of the Mac applications for these protocols suck, or aren’t 
available. Unfortunately, I think development of these iChat Services are going to be left up to 
other third party developers, as usual, which means they won’t have full feature sets available.

In this article I will talk about my opinion on some of the 200+ new features in Mac OS X Lion which I find the most interesting. Some features 
were mentioned in the 2011 WWDC keynote and many others can be found listed on the Mac OS X page of Apple’s website.
Note: Although features are currently listed on Apple’s website, this is not a final list of features and Apple may choose to remove any of them at 
any time, like they did in the previous release "Snow Leopard".

http://extensions.apple.com/
http://www.apple.com/webapps/
http://www.apple.com/downloads/dashboard/
http://www.apple.com/macosx/whats-new/features.html
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It’s not just Apple’s way or the highway
It’s not just Apple’s way or the highway, it’s Apple spirit of doing what’s right by and for the user (most of the time)

Steve Welsh

The 3 major announcements of Mac OS 10.7 Lion, 
iOS 5 and iCloud by Apple this week gave Apple fans just 
about everything and the kitchen sync.

Each one of those 3 will bring another transition 
phase for many of us, too.

For those of us with the latest and greatest Apple 
mobile devices or Macs (and who have fast broadband 
Internet connections), all 3 of these major upgrades 
should go smoothly when and where you choose to step 
up.

But once again it is those of us who live a generation 
or 2 back with older Macs that will find us at the 
crossroads:  Live without, or buy new Macs or Apple 
mobile devices and catch up.

Then again, this is nothing new, and should be 
expected in this fast-paced technology world we live in 
— with major advances the tools must keep up with the 
ideas. And it is typically Apple that its special events or 
keynotes unveil new products or services that instantly 
make us salivate.

And yet as easy as Apple traditionally makes it for 
us on the upgrade path, it is best to bring a spare tire, 
expect a few bumps, and read before you jump, because 
if you were to judge by the comments from Apple users 
around the globe within the first few days following 
Steve Jobs keynote on Monday in San Francisco, well … 

Apple will need to hold our hands on at least one — if 
not all 3 — of these upgrade paths.

To give you a small sampling, I scoured the Reader 
Reports on the popular MacInTouch web site for 2 days 
and easily found joy, frustration, anger, bliss, puzzlement, 
excitement and even some answers to big questions for 
each major upgrade. For those who want to upgrade 
to iOS 5, you may have the easiest path and smoothest 
sailing of all. For those eager to upgrade to Lion, you may 
find a few bumps in the road (and even a stone wall if you 
don’t have a Core 2 Duo processor). But it’s iCloud that 
may take some of us — especially MobileMe and iWeb 
users — down a path that is … well, cloudy!

Let’s take a look at each upgrade…

Mac OS 10.7 Lion
Apple did us good, Lion will cost only US$29.99. Wow. 

Thank you, Apple.
Apple told us it will be available only through the Mac 

App Store online, a 4 gigabyte download. Uh, oh. We 
can see a segment of Mac users who will not find this an 
easy path; for a smaller segment of users maybe even an 
impossible journey.

Because Lion is built for 64-bit applications, the line 
in the sand will be Macs with Core Duo 2 processors (I’m 
writing this article on a 2006 Mac mini, Core Duo, so this 
puppy will not be able to run Lion; I’m not heart-broken, 
I’m due for a new Mac).

Now, let’s take the temperature of those who wrote 
into MacInTouch. I’ve copy and pasted these comments 
as I found them on the web site (in some cases they 
are excerpts from longer texts); in only a few cases did I 
correct any spelling …

Here’s an excerpt from David Farrow:
“I bill by the hour, and I can tell you that as a 
procedure, the above is not going to be popular 
with my clients. With a typical DSL speed of 4 Mbps, 
that's a lot of time twiddling my thumbs waiting for 
downloads. Right now, when I go on site, I have all 
the discs and all the current essential OS updates on 
hard drive — I don't have to download anything. In 
Apple's publicity video, the 10.7 Ap Store purchase 
crosses the network in 10 seconds; that's nice if 
you're on the private Apple network running at 
2.4 GBPS. Most of us are on DSL or maybe Cable 
Internet, running at 4 MBPS or maybe 12 MBPS, 
respectively. According to http://www.numion.
com/calculators/time.html, with 100% efficiency, 
4 GB will take 2 hours 10 minutes on the DSL, or 
about 45 minutes on the Cable modem. Real life, 
with shared networks, etc. being as they are, results 
will be a lot longer. People in the sticks with their 
bandwidth-limited satellite connections or — and 
yes they still exist — dialup, will be left out of the 
party altogether.”

http://www.macintouch.com/
http://www.numion.com/calculators/time.html
http://www.numion.com/calculators/time.html
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This comment from Tony Ochoa:
“So… Lion is available by upgrading through the 
App Store. How's that going to work at at the 
business user level? If I upgrade them through App 
Store I'm going to have a nightmare on my hands 
dealing with accountability. And I have no clue how 
to handle 30 upgrades using that mechanism. Am I 
missing something?”
Add this comment from Bruno Forcier, who speaks up 

for Australians and Canadians on the Lion-only-available-
via-online-download issue:

“This all seems great and dandy but what really 
pi**es me off is the fact that no physical media 
seems to be made available. So Apple, will you foot 
my UBB bill? (See http://openmedia.ca/meter/faq for 
an explanation.)
We're getting gouged here with ISPs making a 
fortune on us (an IT professional who happens to be 
a doctor in computer science has calculated the GB 
transport cost for a canadian ISP at a penny while 
the same ISP will charge us $10 for it. So Apple, will 
you pay my $40 bill for downloading the update 
from the App Store?
What is the value for us Canadians and Australians 
for services like the App Store or iCloud if we're 
only going to get hit by our ISP? Unless Apple has 
invested in Rogers, Shaw and Videotron?”
For a limited number of people close to an retail 

Apple Store or dealer, Mark Thomas offers this solution:
“If you're concerned about the download-only 
nature of Lion and you have a slow or unreliable 
broadband connection or an ISP who gouges you 
with bandwidth fees, here's a possible solution: take 
your Mac to an Apple Store and use their free and 
fast wireless network to download Lion.”

On the hardware minimum needed to run Lion, Collin 
Ong wrote:

“Apple says that the minimum CPU supported by 
10.7 is an Intel Core 2 Duo. Does that really mean 
that the first generation Intel-based Macs like the 
first MacBook Pros and MacBooks [and iMacs] with 
Intel Core Duo (not "Core 2 Duo") are already left 
in the cold? I could see drawing a line in the sand 
between PPC and Intel platforms, but why leave out 
the early Intel-based machines?”
Apple apparently has given us a better deal by 

allowing App purchases (including Lion?) to be installed 
on up to 10 authorized Apple devices, as long as they use 
the same Apple I.D. account. Add this from MacInTouch’s 
Ric Ford:

“[The Mac App Store limits the number of Macs 
running one authorized download; each must have 
the same AppleID, and there's a limit to those, which 
used to be 5 computers but may have increased to 
10. -MacInTouch]”
I believe I did hear Steve Jobs say on stage during the 

keynote that “it was up to 10 Apple devices.” But I’m not 
sure if this was regarding pushing music or content from 
iCloud to that many, or whether it was installing Apps on 
10 devices. Sorry, I don’t have a definitive answer for you 
here.

iOS 5
Apple did us good, again. iOS 5 will be a free 

upgrade, and you can do this now wirelessly (if you want 
to) without tethering your Apple device to your Mac and 
using iTunes.

Apple clearly defined which Apple devices would be 
able to run iOS 5.

iCloud
Free! Wow. Again, there’s not much to complain about 

when it’s free, right?
Well …
Most of us who follow Apple closely knew that iCloud 

might spell the end of MobileMe. It has. iCloud, however, 
is not an exact sync (if you will) of MobileMe when it 
comes to all its services. Read on ...

From Arthur Busbey, who touches on a real concern 
for my many of us (including Apple User Groups) who use 
all the services of MobileMe and use iWeb for part of or 
all their website production or storage needs:

“As Apple's consumer internet presence seems to 
shift from a tool to help us distribute information to 
others to a tool for us to store and distribute our own 
information one thing that remains a puzzle is what 
will happen to the tens of thousands of MobileMe 
websites that were created with iWeb and other 
apps? Given the widgets we use that specifically 
leverage the power of iWeb and MobileMe will we 
be left out in the cold? Right now, as a MobileMe 
user, I am quite concerned about this aspect and 
wish Apple would address it up front.”
And this from Stuart Bernstein:
“Can anyone explain the absolute silence coming 
from Apple on the subject of iWeb? I've always 
thought it should be folded into Pages, since the 
interfaces are so similar. Meanwhile, even though I 
don't keep my site on MobileMe, one would have 
thought that iWeb's connection to that product 
would have led to some news of its fate in the face 
of iCloud. But nothing, nada, not even a mention 
of web sites hosted at MobileMe. What's the big 
secret?”

http://openmedia.ca/meter/faq
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Reader Aubrey Grey is more blunt:
“I have seen nothing which says iCloud does more. 
It drops iWeb; it drops the ability to have a public 
folder for file transfers; it drops the ability to sync 
with a < 3G iPod/iPhone; it drops 15G of storage; it 
drops all support for MacOS 10.6 or lower; iDisk is 
history. It is not clear whether regular e-mail imap 
or pop will even work with iCloud; you get to keep 
your e-mail address. A lot of good that does when 
you cannot read it anywhere but on 10.7 or iOS 4.3+.”

Everybody wants new features. Well, okay, 
not everybody.

Apple touts 250 new features in Lion. There’s 200 new 
features in iOS5. Awesome, right? Again, yes, for most of 
us. Apple’s feature add-ons sometimes step on the toes 
of others. For example, adding the Reader feature (which 
pulls text content from a web page and offers it in a 
clean, ad-graphics-forms-tables-free form) from the Mac 
version of Safari to the iOS 5 version of Safari is making 
some advertisers chop at the bits …

Writes Ken K:
“Has anyone else wondered about the implications 
of Safari's new "Reader" feature? Apple presented 
it at WWDC as a simple convenience to users. To 
me, it looks more like Apple is launching an attack 
on the entire advertising-based revenue model for 
informational web sites.
True, that model won't disappear, just as Tivo 

fast-forwarding didn't kill off television advertising. 
Nevertheless, it's a really interesting attack.

Is this Apple's oblique way of supporting a paid-
subscriptions model for publications — by helping to 
squeeze the oxygen out of the "free" ad-supported 

competition? While also throwing a little elbow jab into 
google's advertising-dependent ribs?”

Adds this anonymous MacInTouch reader:
“Is anyone besides me concerned about the new 
Safari Reader/Reading List in OSX Lion? It is, in effect, 
scraping the text from webpages and presenting the 
data out of context. I own my webpage and it is got 
a copyright. If I am a professional than I might have 
advertisers. This pays me and for my web presence. 
Presenting the data out of context not only robs me 
of income, but it also violates my copyright. If I am 
an artist, I might have a graphic widget on the page 
that supports my art as the text flows around it. 
Again, Apple's Reader feature is presenting data out 
of context and violates my copyright. May I suggest 
that Apple define an HTML meta symbol that would 
block Reader from copying my creative work.”
To be fair to Apple, I would like to point out that the 

2 readers writing in about Reader in Safari are being a 
bit extreme. Readers purpose is to offer a clean, smooth, 
distraction-free way to read an article in a floating 
window. The web page remains intact and as is (with all 
the ads, banners, forms or graphics that might reside 
there), so the visitor gets the full web page impact first 
anyway.

Even some developers weren’t too happy to see some 
of the features Apple is bringing to iOS 5. I had to laugh 
(at his sarcasm) and cry (at his real-life frustration) at the 
tweet that came from “jimmylittle” which was re-tweeted 
by Andy Ihnatko:

“Dear iOS5:  Thanks for incorporating *THAT* 
feature. Now I don’t have to finish my App or 
deal with all that money.”
Ouch.

http://www.jewelbeat.com
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As you can tell by all the unanswered questions 

above from other Apple users, Apple is going to have to 
hold some of our hands along the way, or come up with 
more Apple Knowledge Base documents (read: answers/
solutions) in their Support section of their web site soon.

But keep in mind what Apple is doing and how Apple 
is doing it.

Apple’s incredible success over the past decade is not 
only because it creates great hardware and software. A 
bigger-than-you-think slice of Apple success is it’s spirit 
of doing what’s right by and for the user (yes, most of the 
time). Here are just a few examples of “what’s right” for us:

 • Lion for $30 — they could easily and rightfully 
charged $120 or more

 • iOS 5 — a ton of new features … free
 • iCloud, free — Yes, it’s killing off MobileMe, but Apple 

gave all MobileMe users a free, automatic extension 
of their MobileMe accounts until June 30, 2012 (when 
MM will, sniff!, die) … a year is plenty of time to 
transition (and remember, you are transitioning from 
a paid service to a free service, even if it won’t offer 
ALL the features that MM did). Oh, and Apple plays 
fair: if you bought your MM account recently and the 
cutoff date short-changes you, you can get a refund 
(pro-rated or full). Steve Jobs got the biggest laugh 
during the keynote when he started to introduce 
iCloud, posing questions out-loud that some were 
thinking: “… how do you expect us to believe you? 
Aren’t these the same folks who gave us MobileMe?” 
So Apple — eventually — admits where they go 
wrong. Jobs also added they learned a lot from that 
experience.

 • Apple fixed the Location Data Tracking problem on 
the iPhone, and is listening to users (and Congress) 
about privacy concerns. I would like to point out that 
Apple has had an Opt-In policy when it comes to 
Location Tracking to begin with … unlike Facebook, 
Twitter or even AOL with Instant Messenger (AIM) 
that give you wide-open privacy settings as defaults, 
or don’t tell you about “abilities” their software added 
behind your back.

 • Mail services by Apple have always been ad-free. 
Jobs said: “We are users, too, and we don’t want to go 
there.”

 • iCloud and iTunes Match will automatically push you — 
free! — the better 256-kbps ACC music quality to your 
devices, even if you bought the lesser quality songs 
years ago. They didn’t have to do that, but they did.

Finally, reader D. Barry, although focusing on the 
MobileMe-to-iCloud questions, seems to know what to 
expect from Apple versus those who hit the panic button 
too quickly:

“As a side note ..... as usual Apple appears to basically 
be doing the right thing, it just takes a day or so for 
details to get out. People just love to moan about 
things, even before Apple makes them public. I 
will bet that all the whining about the inability to 
get Lion except through the App Store will have 
a reasonable scenario as well. Patience people, 
patience. Yes, Apple doesn't get it right every time, 
but my experience over the last 25 years is to give 
them the benefit of the doubt, and not fly off the 
handle, especially in speculative situations.”
Yes, even I had to stop and take a deep breath to soak 

in all that Apple announced at WWDC. There is some truly 
amazing stuff Apple is bringing us. If you stop and think 
about all the engineering, effort and resources Apple has 
had to pour into each of these 3 upgrades, well … it reminds 
me of a wise saying I read in a comic book when I was a kid 
(perhaps you remember this line from the movie?) … 

Peter Parker (Spiderman) sat in the car with his Uncle 
Ben. Ben, who was speaking more on real-life terms, non 
super-hero terms, gave Peter this advice:

“Son, with great power comes great 
responsibility.”
I think Apple understands that.
Which is why we continue to trust Apple.
To do the right thing.

Steve is the President of Oregon MacPioneers User Group 
(Omug)

From time to time, AppleUsers.org 
looks for volunteers to assist with 
various tasks.

Unfortunately, we can’t offer a 
wage for any of these positions, 
but we do offer the opportunity to 
get your name out there and to 
hone your skills.

For a list of current positions, visit;
www.appleusers.org/about/jobs

Positions Available

http://homepage.mac.com/ydkm/


ACT: ACT Apple Users Group

NSW: AMUG Sydney • Byron Shire Macintosh 
Users Group • Club Mac •  Coffs Harbour Mac 
User Group • MacTalk Hunter • Southern 
Highlands Computer Users’ Group
QLD: Apple-MAQ/Lions Club • Apple-Q • Bundy 
Mac Group • Gold Coast Apple Users Group • 
Gold Coast Macintosh User Group • Hervey Bay 
Mac User Group • MUGSUNCO Sunshine Coast 
• North Queensland Macintosh Users Group • 
Toowoomba Apple and Macintosh User Group
SA: South Australian Apple Users’ Club

VIC: AUSOM • Bendigo Education Apple Users 
Team • Bellarine Mac User Group • Central 
Victorian Macintosh Users • Internet Macintosh 
User Group • Melbourne Cocoaheads
WA: Western Australia Mac UG

Not all services nor benefits are available from all Apple User Groups – Check with your local group for exact services they offer.
Apple User Groups are independent organizations not authorised, sponsored, or otherwise approved by Apple. Apple User Group logo used with permission.

To find your local User Group, visit www.appleusers.org/au

Join Your Local Apple User Group!

✓ Valuable independent advice, 
help and support from 
experienced Apple users

✓Monthly presentations, 
workshops, classes and special 
interest groups

✓ Discs of the Month full of 
Shareware, Freeware & Open 
Source Software

✓Monthly Magazine (print or digital)

✓ Online discussion and help 
forums and mailing lists where 
you can contribute your ideas 
and get your questions answered 

✓Member–only discounts on a 
variety of computer systems, 
software & consumables 

✓ Book & other resource libraries

Get the most out your Mac, iPod or iPhone!

Benefits of belonging to an Apple User Group include:

v4.0

http://homepage.mac.com/sydamug/
http://www.ozshop.net/bsmug/
http://www.clubmac.org.au/
http://www.mactalkhunter.org.au/
http://groups.yahoo.com/group/coffs_mac_users/
http://www.shcug.org.au/
http://applemaqau.lionwap.org/
http://gcappleusers.webs.com/
http://www.ausom.net.au
http://www.bellarinemac.org.au/
http://www.hbmug.com/
http://www.apple-q.org.au/
http://www.goldcoastmacusers.org.au/
http://www.bundymac.org/
http://www.cvmu.net/
http://www.melbournecocoaheads.com/
http://www.imug.com.au/
http://www.imug.com.au/
http://www.ozshop.net/bsmug/
http://www.actapple.org.au/
http://www.appleusers.org/au
http://www.wamug.org.au/
http://groups.yahoo.com/group/coffs_mac_users/
http://www.hbmug.com/
http://www.mugsunco.org.au/
http://www.nqmug.org/
http://www.taamug.org.au/
http://www.saauc.org.au/
http://www.beaut.org.au/
http://www.shcug.org.au/
http://www.bundymac.org/
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Apple Design Award Winners 2011

The Apple Design 
Awards 2011 
recognize outstanding 
achievement and 
excellence in iPhone, 
iPad, and Mac app 
design. Each year, 
winning products set 
new standards for the 
developer community 
to follow. Here are this 
year’s winners.

iPhone Developer Showcase

Infinity Blade
Chair Entertainment Group, LLC

Golfscape GPS Rangefinder
Shotzoom Software LLC

Cut the Rope
Chillingo Ltd

iPad Developer Showcase

djay for iPad
algoriddim GmbH

Osmos for iPad
Hemisphere Games, Inc.

Our Choice
Push Pop Press

Mac Developer Showcase

Capo
SuperMegaUltraGroovy

Pixelmator
Pixelmator Team Ltd

Anomaly Warzone Earth
11 bit studios S.A.

Student Developer Showcase

Grades 2
Tapity

Pennant
Vargatron

Pulse News
Alphonso Labs

The App name links to 
the iTunes Preview page, 
whilst the Company name 
links to the company’s 
website.

http://itunes.apple.com/us/app/infinity-blade/id387428400?mt=8
http://www.epicgames.com/infinityblade/
http://itunes.apple.com/us/app/golfscape-gps-rangefinder/id382051762?mt=8
http://golfscapeapp.com/
http://itunes.apple.com/us/app/cut-the-rope/id380293530?mt=8
http://www.chillingo.com/
http://itunes.apple.com/app/id424492403?mt=8%23
http://www.algoriddim.com/djay-ipad
http://itunes.apple.com/us/app/osmos-for-ipad/id379323382?mt=8
http://www.hemispheregames.com/osmos-ipad/
http://itunes.apple.com/us/app/our-choice/id432753658?mt=8
http://pushpoppress.com/ourchoice/
http://itunes.apple.com/us/app/capo/id415922585?mt=12
http://www.supermegaultragroovy.com/products/Capo/
http://itunes.apple.com/us/app/pixelmator/id407963104?mt=12%23
http://www.pixelmator.com/
http://itunes.apple.com/us/app/anomaly-warzone-earth/id427155203?mt=12%23
http://www.anomalythegame.com/
http://itunes.apple.com/us/app/grades-2/id427900301?mt=8
http://www.gradesapp.com/
http://itunes.apple.com/us/app/pennant/id419062917?mt=8
http://www.vargatron.com/
http://itunes.apple.com/us/app/pulse-news-reader/id371088673?mt=8
http://www.alphonsolabs.com/
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May 19, 2011 marked the tenth anniversary of the 
opening of the first Apple Retail Stores. Two stores 
opened that day — Tysons Corner in McLean, Virginia 
and Glendale Galleria in Glendale, California. Two days 
later Apple announced that these locations had already 
welcomed over 7700 people and sold a combined total 
of US$599,000 of merchandise during their first two day 
weekend. 

Since then, Apple have opened 325 stores in 11 
different countries (including 10 here in Australia) 
covering in excess of 2.1 million square feet and they 
have welcomed over 1 billion customers.

Australia’s first Apple Retail Store was opened on June 
19, 2008 in George Street, Sydney — a 3-level, glass-
front flagship store, where the total fit-out is believed to 
have cost US$11.9 million. At the time, this store had the 
World’s Largest Apple Logo; the World’s Largest Sheets of 
Plate Glass (15sq meters each); and the World’s Longest 
Genius Bar.

Since then nine more stores, in four different states, 
have opened here in Australia, often having an unique 
character or feature—Did you know the Bondi Store 
is the only Apple Store that has living trees inside the 
store???

Ten years on, the Apple Stores are still growing strong 
with more stores expected to open, both here in Australia 
and overseas, in the next coming months.

Apple Store: George Street, Sydney, Australia

http://www.apple.com/au/retail/storelist/
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Early May, the rumour mill started speculating that 
Apple was planning a major event to celebrate the 10th 
Anniversary of the Retail Stores. With news of compulsory 
staff meetings and requests for some staff to work 
overnight, it did seem something was scheduled.

It turns out that no public celebration was planned. 
Instead Apple rolled out a brand new concept in store 
called the “Smart Sign” which utilises specially configured 
iPads to act as interactive shopping guides, replacing the 
old paper embedded in perspex signs. These Smart Signs 
allow customers to interact with customized software 
that contains product information and prices. The Smart 
Signs contain five sections, including: Features; Compare; 
New to Mac; Support and Specialist. Pressing the 
‘Specialist’ tab sends a request to Apple staff come and 
assist the customer. If there is no staff member available 
immediately, the software will indicate how many people 
are in the ‘queue’ before you.

Apple Store: Pudong, Shanghai, China
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Apple Store: Opéra, Paris, France

Apple Store, Covent Garden in London
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Apple Store: Fifth Avenue, New York, United States

Although no formal celebrations were held out in the actual retail section of the 
stores, Apple did place a couple of posters out back in the staff only areas.

The first poster, dubbed “We’ve Learned a Lot” begins: “In the last 10 years, we’ve 
learned a lot. We’ve learned to treat every day with the same enthusiasm we had on the 
first day. We’ve learned the importance of giving our customers just as much attention as 
they give us. And we’ve learned the art of hiring the right people for the right positions. 
We’ve learned it’s better to adapt to the neighborhood rather than expecting the 
neighborhood to adapt to us. Which is why we spend so much time and energy building 
stores the way we do.” In all it contains 1,814 words and 125 sentences.

What We’ve Learned: This poster was distributed by Apple’s corporate Retail team 
to the 325 stores to explain that the company are proud of their stores not just 
because they’re successful, but because of everything they’ve taught them.
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We've learned a lot — The Full Text
The full text of the poster has been included here, with some of our

favourite portions highlighted as ‘liftouts’.
In the last 10 years, we've learned a lot. We've learned to treat every day with the same enthusiasm we had on the first 

day. We've learned the importance of giving our customers just as much attention as they give us. And we've learned the 
art of hiring the right people for the right positions. We've learned it's better to adapt to the neighborhood rather than 
expecting the neighborhood to adapt to us. Which is why we spend so much time and energy building stores the way we 
do. Our first store, in Tysons Corner, taught us our first lesson within the first 30 minutes. We had just opened the doors 
when we noticed the steel already needed polishing. With a special polishing solution. And a special polishing tool. That’s 
when we learned that blasting steel with virgin sand makes it less prone to scuff marks. 

We've also learned that glass can be much more than glass. We've learned that a 32'6" transparent glass box can stand 
tall even among the giants of the Manhattan skyline. That when glass becomes as iconic as the Fifth Avenue Cube, it 
can also become the fifth most photographed landmark in New York City. And we’ve learned that if you have to, you can 
close an entire street in Sydney to bring in three-story panes of glass. And when you create three-story glass, you also 
have to create a rig that can install three-story glass.

And we’ve learned that if you have to, you can close an entire street in 
Sydney to bring in three-story panes of glass. And when you create three-
story glass, you also have to create a rig that can install three-story glass.

Our first store, in Tysons Corner, taught us our first lesson within the first 
30 minutes. We had just opened the doors when we noticed the steel 
already needed polishing. With a special polishing solution. And a special 
polishing tool. That’s when we learned that blasting steel with virgin sand 
makes it less prone to scuff marks. 
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We've even figured out how to make the world's largest pieces of curved glass for one of our stores in Shanghai. 
We've also learned more than a few things about stone. Like how to reveal granite's true color with a blowtorch. And that 
sometimes granite has veins of color that have to be matched. We've also learned that getting these details perfect can 
feel like trying to move a mountain. Sometimes two. But in the end, the effort is worth it. Because steel, glass, and stone 
can combine to create truly unique and inspiring spaces. We also understand that finding the right design for our stores 
is critical. We even built a full-scale facade of the Regent Street store in a Cupertino parking lot to be sure the design 
was right. Which taught us the value of seeing things full size. We once had a notion that ministores would offer the 
ultimate in convenience. Then we built one. Which showed us that bigger can actually be better. And we've learned that 
even when our stores are big, no detail is too small. This is something we learned all over again when we restored the 
Paris Opera store down to the last of its more than 500,000 tiles. We've also learned that our customers like open spaces, 
glass staircases, and handcrafted oak tables. And that those spaces don't need to smell like pine trees or tomatoes to 
make them inviting. We're constantly working to make our stores more artful, more iconic, and more innovative. And 
we're awfully proud of every single one. We're proud of our stores not just because they're successful, but because of 
everything they've taught us. All the ways Apple Stores have made Apple stronger as a company. Over the past 10 
years, we've learned that our stores are the embodiment of the Apple brand for our customers. Now, our customers just 
happen to be the entire reason we're here, so let's dedicate a few words to them. Around the time we opened the store 
in Tysons Corner, in 2001, everyone else was trying to talk to their customers less. Which made us think that maybe we 
should talk to them more. Face-to-face if possible. So we've found ways to strike up a conversation at every possible 
opportunity. We talk while they play with the products on the tables. And when they join us for a workshop. These 
conversations have taught us that customers love our products, but what they really want is to make a scrapbook out 
of family photos. They want to make a movie about their kid. Or a website about traveling across the country. Which has 
taught us that Apple Stores can and should be centers for creativity. And we’ve figured out through programs like Apple 
Camp and Youth Workshops that creativity doesn’t care about age. The movies and slideshows we’ve seen kids make are 
proof that all you need are the right tools and an idea. And we must be doing something right, because the kids’ smiles 
are just as big as ours.

And we’ve figured out through programs like Apple Camp and Youth Workshops 
that creativity doesn’t care about age. The movies and slideshows we’ve seen kids 
make are proof that all you need are the right tools and an idea. And we must be 
doing something right, because the kids’ smiles are just as big as ours. 
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Speaking of T-shirts, we’ve learned more than you can imagine about our own. 
We’ve found that when we wear black T-shirts, we blend in. And when we wear too 
many colors it’s confusing. But blue shirts are just right. We’ve also learned that it 
takes precisely 4,253 stitches to embroider the Apple logo on those blue shirts. And 
we even figured out which direction the stitches should go in.

We've also learned that musicians can record an album in our stores that goes to the top of the charts. And that 
award-winning film directors are interested no just in our computers but in our workshops. We've learned a lot about 
having fun. And we've learned our customers like to use our products for business too. Experience has taught us that 
having one Pro Day per week dedicated to business customers isn't enough. That we need to be open for business 
very day. And have space devoted to business training sessions, workshops, and events. We've learned that every staff 
member should be just as fluent in the needs of a business customer as the needs of any other customer. Our millions of 
conversations with customers of every stripe have taught us it's not about making people feel like a computer or phone 
loves them. That's impossible. Instead, it's about giving people the tools to do what they love. And we've learned how 
to create amazing programs like One to One and Personal Setup to give people those tools. We created programs like 
these to replace fear with confidence. Because our customers have shown us that the ownership experience is even more 
important than the sale. We learned all this by asking questions. And genuinely listening to the answers. And to be sure 
we're hearing everything, we've learned to converse in 36 languages, and a few of the local dialects as well. We've even 
learned a few cultural things. The proper use of the word y'all, for example. And our Japanese customers once taught 
us that their superheroes don't wear capes. Which also taught us to see feedback as a gift. We've learned that a visit to 
the Genius Bar can fix more than just computers. It can also restore a customer's relationship with Apple. And that we 
don't need a minifridge stocked with free water to get people to talk to a Genius. Knowing they can get exactly the right 
answer when something isn't working is enough. We even figured out how to shorten the time an in-store repair takes 
from seven days to one day. Our customers hold us to exceptionally high standards. So we've learned how to raise ours 
even higher. 325 store openings have taught us that a grand opening creates blocks and blocks of excitement. That 
people will stand in line for hours, even days, just to be among the first to walk through the front door. And to get a free 
T-shirt. Speaking of T-shirts, we’ve learned more than you can imagine about our own. We’ve found that when we wear 
black T-shirts, we blend in. And when we wear too many colors it’s confusing. But blue shirts are just right. We’ve also 
learned that it takes precisely 4,253 stitches to embroider the Apple logo on those blue shirts. And we even figured out 
which direction the stitches should go in.
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When it comes to product launches, we've learned we have to work hard to ensure supply meets demand. If not on the 
first day, then soon thereafter. And we've learned how to put our own products to use in innovative ways in our stores. We've 
created entirely new systems like EasyPay to help our customers as efficiently as possible. We've replaced the red phone behind 
the Genius Bar with more expertise right in our stores. All of these experiences have made us smarter. And at the very center 
of all we've accomplished, all we've learned over the past 10 years, are our people. People who understand how important 
art is to technology. People who match, and often exceed, the excitement of our customers on days we release new products. 
The more than 30,000 smart, dedicated employees who work so hard to create lasting relationships with the millions who 
walk through our doors. Whether the task at hand is fixing computers, teaching workshops, organizing inventory, designing 
iconic structures, inventing proprietary technology, negotiating deals, sweating the details of signage, or doing countless other 
things, we've learned to hire the best in every discipline. We now see that it's our job to train our people and then learn from 
them. And we recruit employees with such different backgrounds--teachers, musicians, artists, engineers--that there's a lot 
they can teach us. We've learned how to value a magnetic personality just as much as proficiency. How to look for intelligence 
but give just as much weight to kindness. How to find people who want a career, not a job. And we've found that when we 
hire the right people, we can lead rather than manage. We can give each person their own piece of the garden to transform. 
We've learned our best people often provide the best training for the next generation. And that it's important for every 
member of our staff to not only feel a connection to their store, but to the teams in Cupertino and to the stores around the 
world. Because the best ways of doing things usually translate, regardless of language or country. We've also learned that due 
to the exceptional quality of our applicants, it can be harder to be hired at the Apple Store than in Cupertino. It can sometimes 
take two to three years to bring someone in. Not because they aren't right for Apple. But because we want to be sure the 
opportunity we have to offer is right for them. Why have we learned to be so selective? So careful? Because our people are the 
soul of the Apple Stores. And together, our team is the strongest ever seen in retail. As beautiful and iconic as our stores may 
be, the people who create and staff those stores are what matters most. So on this 3,652nd day, we say thank you to every 
single one of you. We say thank you to those who were there on the first day, and to those whose first day is today. The past 
10 years of the Apple Store have changed Apple as a company. Our experiences, our successes, even our occasional missteps, 
have made us better. They've made Apple better. And it's because of those experiences, and the ways they've changed us, that 
we can't wait to see what we'll learn next.

It's been 10 years. What an amazing first step. 

The past 10 years of the Apple Store have changed Apple as a company. Our 
experiences, our successes, even our occasional missteps, have made us better. 
They’ve made Apple better. And it’s because of those experiences, and the ways 
they’ve changed us, that we can’t wait to see what we’ll learn next.
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The second poster, “What’s so special about 
yesterday?” explains Apple’s philosophy how they 
acknowledge the past, but prefer to be looking towards 
tomorrow.

What’s so special about yesterday? 
The Full Text

Over the past 3,652 yesterdays, we’ve done 
some amazing things. We’ve opened 325 stores. 

In 11 countries. With 2.1 million square feet 
of space. And most importantly, we’ve 

welcomed over 1 billion customers.

Our 10-year history is something to be proud of. 
But at the same time, it’s so, well, yesterday.

So let’s talk about tomorrow. That’s a day we 
can work with. It’s a day to launch new products 

as only Apple can. A day we can build new 
stores that are even more iconic. And create 

breakthrough programs to help people embrace 
technology like never before. It’s a day to do 

things no one has even dreamed of yet.

We’re not content to rest on our yesterdays. 
We’ll continue to move forward. 
To make the most of tomorrow. 

And every day after that.

What’s so special about yesterday? This poster was distributed 
by Apple’s corporate Retail team to the 325 stores to explain the 
company’s philosophy about looking forward and not backward.
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