
This Is The Title. It Should Clearly Describe The Value 
Proposition Of The Session. 
FirstName LastName – Your Title and Your Company	  

Abstract 
Your abstract should be one paragraph. Clever, snark and sarcasm are a turnoff. Describe 
a problem that costs your audience time, money and isn’t interesting. Describe how your 
session will save your audience time, money and be more interesting. Don’t go into a great 
amount of detail. Long abstracts are a red flag to reviewers that you don’t know how to get 
to the point and increase the likelihood of not being selected. Your abstract only needs to 
be about as long as this paragraph. That’s about it. 

Learning Objectives 
At the end of this class, you will be able to: 
- Three to Five Objectives 
- Your objectives must be clear 
- Your objectives must be measurable 
- You will be graded on how well you complete these objectives 
- If you are graded poorly you won’t get selected to speak next year 

About the Speaker 
This is not a good time for a Facebook post. You’re trying to establish credibility with the reviewer. You 
need to convince the reviewer that you really know what you’re talking about - not some philosophical 
treatise. You’re actually doing what your abstract describes. Describe yourself in terms of being an 
authority on the topic that you’re proposing. If your profile does not match your abstract proposal you 
will not be selected. Attending conferences is an expensive investment for delegates and their 
company. The reviewing committee doesn’t want to risk the reputation of their event by allowing 
someone to speak that will leave their attendees less than impressed. Make sure to update your 
LinkedIn profile so it matches your title and your company in your abstract. Otherwise you look like 
someone that doesn’t care about the details and you won’t be selected. 

Email: your.email@youremail.com 
LinkedIn: www.linkedin.com/yourprofileURL 

mailto:your.email@youremail.com
http://www.linkedin.com/yourprofileURL

