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WEBSITE
MUST HAVES 5 to attract and engage your perfect clients



A LITTLE ABOUT MOI

Hey there lovely,

I hope you are having a rockstar kind of day and I’m so grateful that you took 
the time to sign up for this awesome guide that will help you take your website 
to the next level.

I have helped so many clients create websites that go beyond what they could 
even imagine possible, helping them attract the right clients for them and as a 
result growing their businesses.

So I wanted to share some of my 8 years design experience and website 
expertise with you so that you, my friend, can start up-levelling your website to 
showcase the true value that you offer your clients and grow your business too.

Thanks again and I hope you enjoy.

Cheers,

Hi I’m Rachel and  
I make kickass websites.
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It’s natural for us to want to talk about 
our qualifications and how long we’ve 
been in business and why WE are the 
right person for the job and well, me, 
me, me. 

Your customer, however, doesn’t give 
2 flying... um monkeys... about what 
piece of paper you have or why you 
are so amazing (because you know... 
you are, but your customer doesn’t 
care until they actually start working 
with you). All they want to know is 
that you get THEM and that you can 
solve their problem. They should be 
nodding along to your home page 
going OMG yes that’s totally me, how 
did they know? 

YOUR HOME PAGE IS NOT ABOUT YOU,  
ITS ABOUT YOUR CLIENTS

Fast Track 
Is my customer the hero of my home page? 

Have I identified their problems and struggles? 

Have I created a vision of what the future looks like for them?

You can demonstrate your expertise 
by showing your deep understanding 
of your clients, of what problems and 
struggles they face and the whole 
reason that they started searching for 
you in the first place. 

You can then also paint a picture of 
what the future they want looks like, 
and because you clearly understand 
where they are and where they want 
to be you become the obvious choice to 
help them get there. 
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We all value what others say about 
us more than what we say about 
ourselves. Most of us also don’t 
want to be the first, we feel better if 
someone has walked the path before 
us, so to speak. This is why social 
proof is so important to include in 
your website.

So how exactly do you include social 
proof on your website. The easiest 
to add are testimonials. Hopefully 
you are already collecting these as 
part of your client process but if not, 
definitely get started right away.

SOCIAL PROOF

When adding testimonials or client 
stories make sure what you include is 
meaningful and supports the happy 
place your customer wants to end up 
in too. 

While you can have a single page 
dedicated to client love its also good 
to filter them throughout your website 
as well. If a testimonial is referring to 
a particular service include it on that 
service page etc.

Another way to increase your 
perceived expertise and build trust is 
to include logos from places you have 
been featured as an expert online or 
offline eg. guest podcasts or magazine 
articles.

If you have an accreditation or 
certification that increases your 
expertise in your field it is also great 
to include these logos too.

02

https://racheltaylor.com.au


Brand cohesion across all your 
marketing is important in building 
know, like and trust with your clients. 
Which includes your website design. 
Often your website isn’t the first touch 
point and so you want your clients 
to have a seamless brand experience 
as they click from your facebook page 
to your instagram stories, to your 
website. 

So what exactly is brand cohesion or 
consistency? If you don’t have a brand 
style guide then that is a great place to 
start. This can be as simple as what is 
your primary logo, your colours, fonts 
and an imagery guide to as complex 
as mission, values, tone of voice, 
capitalisation of headings, suggested 
wording to use and whether you speak 
in first or 3rd person across all your 
marketing content. 

CONSISTENT DESIGN

But today let’s keep it simple and I’ll 
also keep it as a reference to your 
website, but it’s best to be consistent 
across all your marketing. 

Start by looking at the colours you 
are using in your website. Are you 
repeating the same colours across 
your entire website? Do you have 
any ‘unicorn colours’ ie. colours 
that feature only on 1 or 2 pages and 
nowhere else? If you are using the 
same colours are you using the exact 
same hex values eg. (#34edb6) or are 
you using 10 different version of a 
similar blue? Colour is very easily 
recognisable to us and so its the 
fastest way to create visual harmony 
on your website design. 
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blanc
#ffffff

dove
#e8eaea

imperial
#4d1c4d
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What the font? So do tell..... how many fonts are you using on your website? 
Probably more than you realise. 2-3 is a good number to get a balanced design 
but also allow us to break up content visually. Our brains are lazy by default, 
give them what they want. It makes us work too hard if there is a different font 
every 2nd heading and our brains have to keep adapting. 

Fast Track 
Are my colours the same across my website and social media? 

Am I using too many fonts on my website? 

Is my brand style easily recognisable and consistent? 

After you tidy up colours and fonts you will notice a huge difference in the way 
your website looks and feels. The next step is to look at your Brand Style and 
making sure it’s consistent across the board. This is what will impact the overall 
‘feel’ of your site and usually the thing that’s ‘off’ when people say “I’m not sure 
why it’s not working but something isn’t right.” If rounded edges suit your brand 
then use them, don’t mix some round with some square. If dashed lines are part 
of your style kit then don’t mix it all over the place with solid lines and double 
lines and dashed lines. If the majority of your images are soft and muted then 
don’t all of a sudden add a photo that is bold and colourful. 
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We all know we should be growing our 
email list but are you actually doing 
it? The easiest way to get people to 
sign up is to offer something of value 
in exchange for their email address, 
otherwise known as an ‘opt-in offer’, 
‘lead magnet’ or ‘website freebie’. 

Our email address has become one of 
our most valuable assets and we no 
longer part with it easily. Add in spam 
and privacy reforms like the GDPR 
and CAN-SPAM and now collecting 
email addresses has become even 
harder. 

OFFER SOMETHING  
OF VALUE

The number one focus (whether GDPR 
affects you or not) is making sure your 
opt-in is clear, concise and you use it 
ethically to provide high value to your 
potential clients. It’s the perfect way to 
give them a taste test of your method 
and what it would be like to work with 
you further. 

Your opt-in offer can be an e-book or 
guide, a checklist, video challenge or 
email series and is connected to your 
website and your email marketing 
software (eg. Mailerlite, Convertkit, 
ActiveCampaign). At the very least you 
will want to place your website freebie 
on your home page, about page and 
contact page. It’s also great to filter it 
throughout your blog posts so if people 
like your article it easy for them to 
opt-in to hear more from you. 
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It sounds so simple but people really 
do need to be told what to do next. 

They need to be guided on your site to 
where you want them to go or what 
you want them to do. We often forget 
that our clients aren’t mind readers 
and have no idea what we actually 
want them to do next, which in most 
cases leads to them leaving your 
website altogether. 

MAKE CLEAR CALLS TO ACTION  
(CTA’S)

Fast Track 
What is the call to action for each page on your website? 

What is the overall goal you want them to reach at the end? 

What exactly is a call to action? It can 
be a button to book a call, a read more 
link to finish reading a blog post in 
full or a sign up button to join your 
email list (see point 4). It can be as 
simple as moving someone from your 
about page to read about what you 
offer on your services page. It’s about 
guiding the user on the path that you 
would like them to take. So make sure 
you have a clear road map of how you 
want people to move through your site 
and then take action on the ultimate 
goal at the end which in most cases is 
contacting you or booking a sales call. 
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Now that you have all the top 5 
website must haves, it’s time to take 
some action.

Whether you implement them one at 
a time or all at once the main point is 
that you just start somewhere.

WHERE TO NEXT?

Working with Rachel was awesome. She 
got what I needed better than me! Our 
new website has created brand awareness 
for our new business and a great first 
impression in the market. Her work looks 
visually stunning and is user friendly and 
simple and the feedback I have received so 
far has been fantastic.

Tom + Lucy  
Reef Property Lombok
Lombok, Indonesia

I was looking for someone with 
great design skills and ability 
to take my ideas and thoughts 
and bring them to life, and 
Rachel was just the perfect 
person for this. Since my 
website went live, my business 
has continuously increased, 
and I keep getting amazing 
feedback about the quality and 
design of my website.

Tania Riosvelasco
Hamburg, Germany

If you are feeling a bit overwhelmed 
or you think that your website needs a 
little more help than this guide gives, 
then I invite you to reach out to me at 
racheltaylor.com.au/contact 

We can set up a call to do a quick 
review of your existing site and chat 
about next steps to get your website 
inline with what makes you unique 
and attracting your perfect clients.

Thanks + chat soon,

https://racheltaylor.com.au
https://racheltaylor.com.au/contact/
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