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A BETTER BAG
DOES MATTER

Kristin Joker

I’ve packed my fair share of school lunches. During the month of September, my daughter took a well-balanced (and

very organized) stainless steel Bento Box complete with a silicone seal closure.  By October, I got lazy and stopped

the daily cleaning and started shoving the sandwich into a ZipLoc bag before throwing it in a zippered lunch bag.

When the guilt kicked in, I compromised and bought 100% compostable sandwich bags.

I paid $5.99 for 50 compostable bags, even though 90 Ziploc bags cost $3.79 because it is a worthy investment. My

daughter’s science teacher even noticed the bag and commented on it.

There was one problem; I could not open the bag without ripping it. After a week long battle, I switched to the

easier-to-open bags.

Despite the rant, I’m not here to trash talk compostable materials. Advances in �exible �lm, like compostable and

recycle-ready are crucial.

That said, we went back to using the compostable sandwich bags.

The reason? My eco-native, Gen Z daughter started making her own lunch, and she can open those compostable

bags without a �ght.

Now, that’s a win-win.

Reader, what are some sustainable materials that make you hopeful about the future?

Let me know.

Kristin Joker

Editor in Chief

(248) 227-4727

jokerk@bnpmedia.com
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ECO-PRODUCTS INTRODUCES NEW
COMPOSTABLE SANDWICH WRAP
Made from renewable resources, the new wrap is perfect for
foodservice operators offering carryout and delivery.

Eco-Products introduced a new compostable wrap that is ideal for swaddling sandwiches, snacks and more.

The new grease- and moisture-resistant wrap is made from wax paper, is ASTM D6868 compliant and is certi�ed by

the Biodegradable Products Institute (BPI) as compostable in commercial facilit ies. It  conveniently works as a basket

liner, food wrap, or as a scale or pick-up sheet.

Jointly developed with Eco-Products’ parent company, Novolex, the new wrap works with both hot and cold snacks

and sandwiches and features Eco-Products and BPI logos, assuring customers that the product is made from

sustainable materials and can be to put into the compost bin after use.

courtesy of Eco-Products/Novolex

Remedy Drinks Rapidly Expands Distribution and Offers New Product
Flavor Launch
Remedy Drinks recently announced the expansion of its U.S. presence across national retailers and multiple

distribution channels. In addition, the brand has announced a new �avor, Mango Passion, to its range of

sparkling kombucha drinks.

In the U.S., Remedy Drinks now has a nationwide presence at all Albertsons and Safeway stores and banners

across the country. This is Remedy's �rst launch into a national retailer with availability in more than 2,000

Albertsons and Safeway stores. Additionally, Remedy increased its store count across popular mass grocery

retailers, Walmart and Target. With this expansion, Remedy is currently in more than 6,000 retail doors in the

U.S. and is set to reach 10,000 by the end of 2022. Remedy's domestic revenue in 2022 is forecasted to be at least

�ve times what it was in 2021, due largely to the brand's accelerated growth and retail expansion this year alone.

courtesy of Remedy Drinks

Branston Launches Packaging Refresh To Celebrate Its 100-Year
Anniversary
British brand Branston, makers of pickled chutney, celebrates its 100-year anniversary with a new logo and

brand refresh by London-based design agency, This Way Up.

The updated design stays true to Branston’s established heritage and instantly recognizable brand colors while

sharpening the brand’s identity through a series of simple, but impactful, adjustments. Most noticeably, This

Way Up has �ipped the recognizable Branston banner, giving the logo a lift that emphasizes the optimistic and

comforting associations the brand has built with customers over the last 100 years.

The new label has also dropped the bevels and shadows of the previous design, and combined with a bolder

color palette that takes cues from the original iconic logo. Creating a timeless look that mirrors Branston’s

longstanding legacy, the refreshed design achieves a more modern take on the heritage brand while tying back

to its "hit of home" creative brand platform. 

courtesy of This Way Up

Boxed Water Is Better Reintroduces Fruit Flavors
Boxed Water Is Better is back with its anticipated line of fruit �avor options. Launched in 2021, Boxed Water

created four fruit �avors for consumers looking for healthy, tasty and eco-friendly options. Consumers had long

requested an expanded range of products as a way to satisfy their thirst and stay sustainable.

The core message will always stay the same. With "You Post. We Plant." Boxed Water will continue its tree-

planting campaign, where consumers are encouraged to post a picture of Boxed Water on social media with

#BetterPlanet. In doing so, Boxed Water will plant two trees in U.S. National Forests. In �ve years, Boxed Water

has planted more than 1.2 million trees to support reforestation e�orts in areas a�ected by wild�res and other

natural threats through its partnership with the National Forest Foundation (NFF). 

courtesy of Boxed Water

BellaGiada Announces New Innovation Packaging for Luxury Brands
BellaGiada is launching a 100% recycled and certi�ed leather, known as “reborn.” Ideal for eco-conscious brands,

this new type of sustainable packaging solution o�ers a premium look and feel. As a new name in the UK and

European market for the design and supply of innovative and exquisite packaging solutions for leading global

brands, BellaGiada has its primary manufacturing facility located in Guangdong Province, China. The company

can provide a unique factory direct operation that delivers cost bene�ts against competitors without

compromising on quality and design. Four secondary production facilit ies provides the business with an

international reach and a total global production capacity across all product types of 184,000 packs per day.

courtesy of BellaGiada
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New research from Cassandra reveals 53% �nd food inspiration via
social apps like TikTok.

To say that food matters to young consumers is an understatement. More than half of all Gen Z respondents stated

that what they eat is indicative of who they are as a person. As food has become a bigger part of Gen Z’s identity,

their food morality has shifted away from calories as a moral measure for “good” and “bad” food, instead prioritizing

taste, nutrition and overall improvement of mental health. In fact, 47% of Gen Z surveyed stated that in the next few

years they will be prioritizing more mental health focused eating.

Still, a quarter of Gen Z continues to view diet culture as a modern trend. While seeing through the algorithm is a

trait of today's youth, it 's critical that the corners of the internet that push harmful diet culture are taken into

account as 1 in 4 Gen Z and Millennial see diet-focused eating trending up.

“Gen Z is truly leaving its mark on everything it touches — and the food industry is no exception,” says Kathy

Sheehan, senior vice president, Cassandra. “Gen Z is changing the face of the industry, putting a greater emphasis on

a holistic approach to food and using it as a way to express themselves. As a result, the industry is growing, and Gen

Z has become its coveted but elusive audience. A question still lingers: Where can Gen Z be reached, and it is looking

more and more likely that they are turning to social media, T ikTok in particular, to explore this newfound love for

food.”

T ikTok's in�uence on food and the industry as a whole has become undeniable. Fifty-three percent of Gen Z

respondents say they �nd inspiration for new foods through the popular social media app. T ikTok has become an

important tool for brands, informing more than just marketing strategies these days. Major food companies are

developing entirely new product lines based on movements that spin up on the app. Not to mention, the rise of

“food in�uencers” on T ikTok stemming from overnight stardom through viral videos.

Gen Z is all about discovery, and food is no exception. They are eager for unique culinary experiences and are

adventurous eaters. Due to the pandemic, Gen Z has become self-taught at-home chefs, thanks to the help of social

media. This trend doesn't appear to be slowing down anytime soon as Gen Z has found a new way to be authentically

themselves and brands and marketers should be taking note.

To learn more about the Cassandra Report and the bene�ts of becoming a Cassandra client, please visit https://cassandra.co.

FG Trade / E+ via Getty Images
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3 WAYS
PHARMACEUTICAL
MANUFACTURERS

CAN BENEFIT FROM
NIR TECHNOLOGY

Instant Near Infrared (NIR) moisture measurement
facilitates more ef�cient labor, greater safety, higher

quality, and better pricing on inputs, product and shipping.
BY DEL WILLIAMS

For pharmaceutical manufacturers, measuring and controlling moisture content is critical to ensure product safety,

quality and e�cient production since the amount of moisture in deliverables can have diverse e�ects when

converting feedstock into products such as tablets, capsules, gel or liquid-based products. Accurate moisture

measurement can increase the safety and quality of products from chemical receipt, formulation and processing to

end-product manufacturing and distribution. Moisture level can also substantially a�ect the cost of raw materials,

end product, and shipping.

However, when deciding on the best moisture measurement technology for pharmaceutical production, it  is

important to avoid choosing solely on the initial purchase price of the instrument. Weighing the bene�ts of owning

and using a moisture meter and understanding how it can impact both e�ciency and pro�t is key to making a

successful long-term acquisition.

Compared to traditional moisture measurement methods, such as Karl Fischer (KF) or Loss On Drying (LOD), an

advanced technology utilizing NIR measurement o�ers signi�cant bene�ts. Today, NIR moisture meters can help

pharmaceutical manufacturers achieve substantial production labor savings and superior product quality, while

optimizing raw input purchase price, end-product sales price and shipping cost.ADVERTISEMENT

The Advantages of NIR Technology

Understanding the basics of how NIR technology works, and for which uses it is best suited, will help pharmaceutical

manufacturers appreciate how it can save them money and improve their bottom line.

NIR measurement uses re�ectance and absorbance principles for calculating the moisture content of an item. The

meter bounces a beam of light o� the product and, in some cases, transmits the light through the sample. The light

is �ltered to a wavelength or multiple wavelengths that excite the moisture molecules, according to John Bogart,

managing director of Kett US, a manufacturer of a full range of moisture and organic composition analyzers.

“The higher the moisture content, the higher the amount of light absorbed. The instrument measures the light

re�ected back, and an algorithm determines the light absorbed by the sample,” says Bogart. He notes that the

moisture meters enable very accurate measurement of solids, pastes and liquids without contact or sample

preparation, so there is no contamination in handheld and online models.

Pharmaceutical manufacturers can bene�t from NIR technology in three notable ways:

1. More Ef�cient Personnel and Production

If a pharmaceutical manufacturer is still using the KF or LOD method for determining moisture, chances are that a

considerable amount of personnel time is being tied up conducting these tests when they should be carrying out

more pro�table activities.

The KF test involves adding chemical reagents to the sample to separate the water from the remaining product. The

water removed is then compared with the initial mass or volume. Since chemical reagents are used, skilled personnel

must determine the initial parameters, con�rm that the system is properly calibrated and maintained and, at times,

are required to conduct the tests. These tests take time and destroy the sample. Disposal of the waste products can

be very costly and time consuming as well.

With Kett’s KJT130 Handheld Portable Instant Moisture Meter, the user simply
points the instrument at the product and the moisture content is instantly

shown on a digital display.

The LOD test, which measures the total material weight change after drying, typically requires a sample to be

prepared and brought to a lab. The test takes at least 15 minutes to several hours to perform, which is too slow

when more immediate measurements are necessary. It also requires the sample to be altered or destroyed.

In contrast, NIR technology enables the user to get the accurate measurement results needed instantly and is simple

enough for virtually anyone to use with minimal training. Generally, only 7-10 samples are needed for a valid

calibration, and once calibrated the moisture level in a product is determined immediately.

As an example, with Kett ’s KJT130 Handheld Portable Instant Moisture Meter, the user simply points the instrument

at the product and the moisture content is instantly shown on a digital display, with results accurate to .01% in a 0-

100% measurement range. For ease of use, the unit is operated via user- friendly menu commands that any worker

can operate. The unit, which is the size of a camcorder, is designed for frequent spot checks wherever necessary, on

both stationary and moving (process line) products. Moisture measurement data may be stored in the instrument,

downloaded continuously or manually recorded.

2. Improved Quality Control

Safety and quality can be compromised if pharmaceutical manufacturers do not have the correct amount of

moisture in their product. This can result in potential safety issues, product loss or reduced shelf life. It  can also

result in unhappy customers who could forgo future purchases and even share their displeasure on social media.

Fortunately, the speed and accuracy with which pharmaceutical manufacturers can obtain results from NIR

technology will enable them to conduct more tests within a given time period. Because facilit ies can conduct more

tests and at a higher frequency, production managers will achieve tighter control of their product quality.

Kett moisture meters enable very accurate measurement of solids, pastes and liquids without
contact or sample preparation, so there is no contamination in handheld and online models.

“Since no direct contact or sample alteration is required with NIR moisture meters, particle size variation and

unusual textures are not an issue. This can be important when used with a range of feedstocks, formulations or end

products in di�erent settings,” says Bogart.

The versatility of this technology means the pharmaceutical industry can achieve accurate moisture measurements

when needed, whether on the process line, in the lab, or in the �eld. All of this equates to faster test results and

feedback. The approach enables managers to ensure high quality at all levels of production.

Because the process is non-destructive, samples also remain unaltered so they can be used for additional tests or, if

removed for a desktop test, may be returned into the product stream.

3. Optimized Buy/Sell Transactions and Shipping Cost

When moisture level is a factor in the purchase price of raw inputs or the end product sales price, accurate moisture

measurement and adjustment can help to secure the best deal. For instance, if purchasing raw inputs with high

moisture content, negotiating a discount might be possible in some circumstances. If selling a product by weight,

moisture content could be kept within acceptable limits, but modi�ed to secure the best price.

Having the incorrect amount of moisture in a product can also reduce pro�t by increasing the cost of shipping. With

extra moisture in the product the total shipment will be heavier, resulting in higher shipping costs. Properly drying a

substance to acceptable limits before it is transported can substantially reduce shipping costs.

Although pharmaceutical manufacturers are more familiar with traditional moisture measurement methods like KF

and LOD, the availability of advanced NIR technology is presenting an opportunity to the industry.

By taking advantage of the speed, accuracy, versatility and ease of NIR moisture meters, pharmaceutical

manufacturers can dramatically improve production, safety, quality and pro�t.

For this reason, NIR technology for moisture measurement is growing in popularity across many industries including

pharmaceutical, chemical, food, pulp/paper and textile.

For more info, contact Kett call 800-438-5388, email support@kett.com or visit kett.com.

Del Williams is a technical writer based in Torrance, California.

artishokcs / iStock via Getty Images Plus

courtesy of Kett
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CLASSIFIED NETWORK

FOR SALE

Sales of Surface Tension Testing Pens and Inks for the
Plastics, Textile and Metal Industries

Lotar carries pens and inks of de�ned surface tensions for wettability

and metal cleanliness testing identifying the necessity of a treatment

or cleaning processes for quality checks in planned and existing

production lines, Quicktest, Quickdry, and more accurate inks and

pens available. Representing Arcotest, Pillar and other Lotar products.

Lotar Enterprises

11718 Velp Avenue

Suite E

Green Bay, Wisconsin 54303

Phone: (920) 465-6678

Contact:

Tatjana Qadada

info@lotarllc.com

lotarenterprises.com
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Premium Listings

Below are the premium listings from our directory. Click on the boxes below for more information. For the

complete list of companies and products, go to packagingstrategies.com/resourceguide.
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American Film & Machinery
7041 Boone Ave.

Brooklyn Park, MN 55428

(714) 974-9006

info@afmsleeves.com

https://www.afmsleeves.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

American Film & Machinery (AFM) headquartered in Brooklyn Park, Minnesota - is a single source supplier of all of

your Shrink Sleeve Labeling needs. We successfully introduced the �rst generation of rotary shrink sleeve labelers

over 57 years ago. Since then through our commitment to a high level of expenditure on research and development;

constant innovation; implementation of the latest technology; and the wealth of knowledge and experience of our

highly quali�ed and motivated workforce we have evolved far beyond our original role as a manufacturer of specialty

machinery. Today AFM is a dynamic partner for our customers creating a harmonious marriage of shrink sleeve

labelers, heat shrink tunnels, full body labels, tamper evident seals and contract labeling and packaging services.

Product Categories

Cartoning/Sleeving

Shrink Equipment

Shrink Tunnels

Sleeves

NEXT LISTING

BACK TO LISTINGS INDEX
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ARRANTI
2-44 Crawford Cr., 2nd Fl.

Campbellville, ON L0P 1B0

(905) 854-7421

je�h@arranti.com

https://arranti.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

ARRANTI advances Packaging Manufacturing Supply with innovative techniques and technology. In short, we make

higher quality and better functional packaging. If it 's not available, we will create it. Our goal is to elevate clients'

brands so they get noticed and stay memorable. Check us out at www.arranti.com.

Product Categories

Bag/Pouch, Multilayer

Bag/Pouch, Plastic

Bag/Pouch, Polybags-Film

Bottle/Jar/Can, Plastic

Preform

Specialty Container

NEXT LISTING

BACK TO LISTINGS INDEX
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Berlin Packaging
525 W. Monroe St.

Chicago, IL 60661

(312) 876-9292

info@berlinpackaging.com

https://www.berlinpackaging.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Berlin Packaging is the world's largest Hybrid Packaging Supplier® of glass, plastic, and metal containers and

closures. The company supplies billions of items annually along with package design, �nancing, consulting,

warehousing, and logistics services for customers across all industries. Berlin Packaging brings together the best of

manufacturing, distribution, and income-adding service providers. Its mission is to increase the net income of its

customers through packaging products and services.

Product Categories

Bottle/Jar/Can, Glass

Bottle/Jar/Can, Metal

Bottle/Jar/Can, Plastic

Drum/Pail

Pails

Shipping, Temperature Insulating

NEXT LISTING

BACK TO LISTINGS INDEX
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Cama North America
901 Corporate Grove Dr.

Bu�alo Grove, IL 60089

(847) 607-8797

cama-us@camagroup.com

https://www.camagroup.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Cama o�ers cartoning, case packing, sleeving, and robotic loading systems that are �exible, versatile and easy to

operate. Bene�ts include: reliable, high performing solutions; clean, sanitary designs with increased accessibility;

quick and easy changeovers; and TPM compliant machines with Industry 4.0 and Augmented Reality options.

Monoblock systems available.

Product Categories

Cartoning/Sleeving

Case/Tray Erecting

Case/Tray Packing

Multipacking

Robotics

NEXT LISTING

BACK TO LISTINGS INDEX
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Eastey
7041 Boone Ave.

Brooklyn Park, MN 55428

(800) 835-9344

info@eastey.com

https://www.eastey.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Eastey (eastey.com) is a leading manufacturer of heavy-duty shrink packaging equipment and automated case

sealing systems for packaging applications.  Eastey's shrink packaging products include a complete line of L-sealers,

sleeve wrappers, shrink tunnels and bundling equipment. Eastey also supplies a complete line of case tapers, from

entry level bottom- and side-belt tapers, to fully automatic and random size case tapers. Eastey has been in business

for over 25 years and has an installed base of over 14,000 shrink packaging systems.

Product Categories

Case Sealing

Conveying, Converging/Dividing

Shrink Equipment

Shrink Tunnels

Shrink Wrapping, Bundling
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Econocorp Inc.
72 Pacella Park Dr.

Randolph, MA 02368

(781) 986-7500

info@econocorp.com

https://www.econocorp.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Econocorp Inc. is a World Wide Leader in slow to moderate speed Cartoning, Tray Forming and Case Packing of

speeds between 1 and 120 cartons or cases per minute.

Product Categories

Cartoning/Sleeving

Case Sealing

Case/Tray Erecting

Case/Tray Packing
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Hoffer Plastics Corp.
500 N. Collins St.

South Elgin, IL 60177

(847) 741-5740

https://www.ho�erplastics.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Ho�er Plastics Corporation, based in South Elgin, IL, is a global supplier of custom injection molded plastic parts.

 Family owned and operated since 1953, we serve a wide range of industries, providing turn-key solutions and state-

of-the-art technology. We provide best in class tooling and processing and lead in environmental sustainability.

 We're "All In" for people, plastics and purpose.

Product Categories

Closure/Cap/Pump/Applicator/Dispenser
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Kuriyama of America Inc.
360 E. State Pkwy.

Schaumburg, IL 60173-5335

(847) 755-0360

sales@kuriyama.com

https://www.kuriyama.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Kuriyama of America, Inc. has been eminently successful in developing and marketing thermoplastic hose and

accessory products to the industrial marketplace since 1968. We now provide a complete line of thermoplastic,

rubber and metal hose products and accessories including couplings and �ttings, for use in industrial and

commercial applications.

Product Categories

Hose & Accessories

Pneumatic Conveying
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Sun Chemical Corp.
135 W. Lake St.

Northlake, IL 60164

(708) 236-3798

naimarketing@sunchemical.com

https://www.sunchemical.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Sun Chemical, a member of the DIC Group, is a leading producer of packaging and graphic solutions, color and

display technologies, functional products, electronic materials, and products for the automotive and healthcare

industries. Together with DIC, Sun Chemical is continuously working to promote and develop sustainable solutions to

exceed customer expectations and better the world around us.

Product Categories

Anti-Counterfeiting

Coatings, Radiation Cured

Coatings, Solvent-Based

Coatings, Solventless (100% solids)

Coatings, Waterborne

Film/Film Laminate/Flexible Packaging

Finishes/Printing

Glass

Inks, Electron Beam

Inks, Extenders & Thickeners

Inks, Flexographic

Inks, Fluorescent

Inks, Metallic

Inks, Nontoxic

Inks, Rotogravure

Inks, Ultraviolet

Inks, Waterborne

Label Material

Metal

PLA

Paper/Paperboard

Plastic, Rigid

Plastic, Thermoformed
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