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Fig.3 - The Fresh Kills Landfill, prior to being capped. It’s history as a 
stain on the community still haunts it today. (Image: DSNY)

Fig.2 - Content designed to catch the eye of Fresh Kills Park’s nature-loving followers, utilizing the 
framework discussed. (Images: Instagram)

Introduction 

Fresh Kills Park, formerly the Fresh Kills Landfill, serves as a paragon of 
environmental recovery. To curate and advocate for the park’s transformation, 
the Freshkills Park Alliance was formed.

Its goal: to draw attention to the park’s importance and promote conservation to 
the Staten Island community.

The challenges: Fresh Kills’ inherent reputation and the touchy nature of envi-
ronmental issues in public discourse.

Objective 

The Freshkills Park Alliance faces an uphill battle, considering these challenges. 
Despite them, it is still able to get its messaging online across relatively well.

The goal is to examine strategies for effective messaging and how the Freshkills 
Park Alliance applies them to their website and social media.

Approaching Conservation on Online Platforms
Conservation can be a difficult message to convey, requiring a tactful approach:
• Be forward without being accusatory
• “these little changes for the earth are also for you” (Vetter, 2020)
• Fun facts, clever captions and calls to action

To many in New York City, Fresh Kills Park is still “The Dump” despite its progress:
• To counter, highlight the park as it is today
• Frame the park’s history in terms of its progress
• Paint the park as “a resource instead of a blight” (Field, 2020)

Follower base must also be taken into account:
• Scientists, researchers, photographers, students, and nature lovers
• Also, attract the general public/local community

All of these are taken into consideration when framing and developing content for 
the Freshkills Park Alliance.

Use various types of content to maximize views and engagement (videos often 
most attractive)

Significance
We see messaging strategies like this at work constantly, applied by social media 
users to maximize views and engagement. Normally, it’s to advertise a product or 
simply to enterain.

Nonprofit organizations can use these strategies to more effectively further their 
causes.

Using strategies like these can help content creators navigate roadblocks they may 
face when maximizing their following.

Understanding the thought processes that go into creating media also makes us 
more media literate.

Conclusions 

When creating content for any platform, it’s impossible to please everyone. 
However, staying on message is key.

The Freshkills Park Alliance does its best to tailor its content in such a way that it 
can please its followers while still conveying the importance of conservation and 
sustainability.
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A Brief History of Fresh Kills

1948 - Fresh Kills Landfill opened to serve as a dumping ground for New York 
City’s garbage. 

Over the next 45 years, it became the city’s main, and eventually, only landfill.

Became a source of air pollution, producing a most noxious odor.

1996 -  After Staten Island sues New York City, Fresh Kills Landfill is closed and the 
process of capping it begins. The site’s final mound begins capping in 2014.  
(Melosi, 2020)

Present - The Freshkills Park Alliance hosts community events and conducts 
environmental research.

Since capping, Fresh Kills Park serves as the only major grassland on Staten Island 
and as habitat to diverse flora and fauna.

Fig. 1- A Sedge Wren (Cistothorus platensis), spends its summers 
nesting in Fresh Kills Park. (Image: Fresh Kills Park Photo Archive)


