
The 73rd edition of the Nebraska 
Broadcasters Association Conven-
tion was held at the Cornhusker 
Marriott Hotel in Lincoln, August 16 
& 17, 2007. 

By all accounts, it was another 
great convention.  Attendees   
remarked that many of the        
sessions were “exceptional”, 
“imparted great information,”  “well 
worth the registration fee.”   Of 
particular note was the Friday 
luncheon which won rave reviews. 

As always, the annual golf outing 
preceded  the opening conference 
sessions on Wednesday afternoon.   
Golfers gathered at the Wilderness 
Golf Course in south Lincoln for 
lunch and a round of golf in sunny, 
hot and humid weather.   More 
golfers participated in the golf out-
ing than in recent years. 

The opening session on Thursday 
morning began with a presentation 
on the potential pandemic flu    
outbreak, with Dr. Joann Shaefer, 
Chief Medical Officer of the      
Nebraska Department of Health & 
Human Services.  She provided 
the audience with facts and figures 
as to what might happen if a pan-
demic flu would strike in Nebraska.  

Up to 30-40 percent of the work-
force could be affected by such an   
outbreak.  If members were not 
able to attend the convention but 
would like to obtain a resource kit 
on the subject,  go on line at:  
www.dhhsne.gov/newsroom for 
more information. 

Two very informative legal ses-
sions followed the breakfast.  The 
first session was an employment 
seminar from John Hewitt, one of 
the NBA Hotline Attorneys from 
Cline Williams Johnson and     
Oldfather.  His presentation dealt 
with the FCC EEO obligations and 
outreach in hiring practices and he 
gave an overview of those       
obligations, supplemental efforts, 
self assessment procedures and 
proper record retention.  His power 
point session is available for any 
interested members through the 
NBA office in Omaha.  

The morning sessions concluded 
with a legal session from Washing-
ton Attorney Tom Davidson, head 
of communications and Information 
Technology Practice at Akin Gump 
Strauss Huer and Feld.  The    
session was filled with information 
regarding digital audio broadcast-
ing, performance issues and 

streaming fees. 

He discussed media ownership 
and how policy is moving toward 
better enhancing minority         
ownership opportunities.   He also 
covered payola, tv violence and 
indecency, AM stations utilizing FM 
Translators, and low power FM 
stations.   He also spoke about 
NAB and the National Alliance of 
State Broadcast Association’s 
efforts regarding Lowest Unit 
Charge clarifications for stations 
that sell unsold inventory to the 
new on-line vendors.  Davidson 
also took a myriad of questions 
from the audience. 

 

ANOTHER SUCCESSFUL CONVENTION HELD IN LINCOLN! 

NBA NCSA ProgramNBA NCSA ProgramNBA NCSA ProgramNBA NCSA Program----the Lifeblood of Your Associationthe Lifeblood of Your Associationthe Lifeblood of Your Associationthe Lifeblood of Your Association    

The Non-Commercial 
Sustaining Announce-
ment, or NCSA Program, 
is a two-fold initiative.  
By contracting with 
state and government 
agencies and non-profit 
organizations to air   
specially prepared           
announcements at a             
significantly high rate of       
return, the NBA helps 
distribute important 
public messages.  By   
doing so, the NBA and its   
member stations    
broadcast important  

information that budget-
ary constraints may not 
normally permit such an           
organization to use the        
electronic media.  It is 
also through this       
program that the NBA 
receives the financing  
necessary to provide 
member benefits and 
resources. 

The essential program 
keeps your membership 
dues low—the NBA has 
not changed our dues 
rate structure since 

1996.  Dues revenues 
now account for less 
than 9% of the entire 
NBA operating budget.  
By airing the NCSA spots 
sent to your station, you 
ensure that your        
Association can provide 
member stations with: 

• A FREE in-state Legal 
Hotline 

• An Affordable          
Alternative Broad-
cast Inspection    
Program 

  Continued on Page 13 

  Continued on Page 3 
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Outgoing Chairman, Uly 
Carlini, receives award 
from incoming Chairman, 
Mark Halverson during  
annual meeting. 



                                      by Mark Halverson 

Have you seen the warning label on some 

new televisions? 

The date is coming, Feb. 17, 2009.  That 

date represents one of the many broadcast-

ing issues we have faced, lobbied on, and 
worked through as fellow broadcast-

ers...issues that are covered every year in 

our annual NBA summer convention. 

Your ideas, your questions, and your    

opinions all matter.  This past month in  

Lincoln, we learned about issues that affect 

us, from hitting budgets to recruiting, from 
strategic thinking to legal and political   

challenges.  Let me thank Uly Carlini, Marty 

Riemenschneider, and the convention   

planning committee for putting together  

another important and valuable agenda.  
And let’s not forget the balance we have as 

broadcasters, the fun stuff too! 

There are two groups of you reading this 
letter.  The first, are those of you who 

came, and the second, those who didn’t.  If 

you’re a “P1” convention attendee, let us 

know what keeps you coming.  If you’re in 
the group that isn’t sure we “play your kind 

of convention”, please let us know how we 

can reach you. 

At the end of the day, we are all stronger as 
a team working together on common      

issues, than separate broadcasters ,        

especially if we lack a uniform message. 

And this doesn’t begin and end at the    

convention.  As your new Chairman, I     

sincerely wish to have your thoughts about 

your NBA and our services and efforts 

throughout the year.  For example, we save 
you money, and offer protection through 

our free legal hotline.  We lobby for issues 

that may affect your taxes, your broadcast-

ing, your fees, your paperwork, or your  
ability to reach an audience with our       

involvement with our legislators.  And you 

can directly help by developing and     

maintaining a relationship with your various 
representatives in government.  We also 

support our industry through scholarships 

and other means. 

The Nebraska Broadcasters Association is a 

reflection of who we are, and what we do.  

And we have earned an excellent         

reputation.  We are financially sound.  We 

have nearly 100% membership in our      
organization statewide.  And we have a 

President who sets a professional standard 

that is respected nationwide. 

We know we make a positive difference.  

But that fact can be easily forgotten by  

government and the public if we don’t   

continue our teamwork efforts.  I hope we 
can have next year’s convention, be a  

gathering that all of you WANT to attend.  

And when it’s done, I hope our first thought 

is “I’m glad I went.” 

I wish you all well this fall and winter, that 

your dreams are realized, and your      

problems solved.  May we all still have fun    

getting great results.  I am honored to 
serve as your Chairman, and I hope to 

serve you well. 
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NEBRASKA AMBER ALERT SYSTEM UPDATED 

MODULATOR 

*  An on-line Job Bank (EEO 1 
Source) and other resources 
found at www.ne-ba.org 

*  Educational Seminars for 
sales training and EEO         
regulations 

*  Two scholarship programs for 
future over-the-air broadcasters 
and EEO compliance 

*   Industry relationships       
including the NAB, RAB, TVB, 

and Emergency Alert system 
agencies and the Nebraska   
Amber Alert program 

*  Lobbying and other grassroots 
legislative efforts both in     
Lincoln and in Washington, DC 

*  Important industry  informa-
tion that affects your station 

We respect your stations’     
inventory and appreciate your 
participation by airing the NCSA 

announcements. 

If you are not currently airing 
any of the NCSA spots, we ask 
you to consider all the          
resources you can benefit from 
by fitting these spots in your 
inventory. 

If you have any questions about 
the NCSA program, or need 
creative of any of the spots, 
please contact the NBA office 
at 402-778-5178. 

the active alert status.  Additionally, an end of 

message is now being used as opposed to the 

two-minute window which caused a lot of dead 

air with previous alerts.   Nebraska Education Tele-

vision will be utilized as a back-up source for the 

AMBER alerts. 

New AMBER filters need to be added to a station’s 

EAS equipment to recognize NWS as the source of 

AMBER CAE alerts and ADM terminations.   The 

Nebraska State Patrol web page has also been 

upgraded so that the AMBER icon at:   http://

www.nsp.state.ne.us/amberalert/ and will flash 

when an alert is active. 

The Nebraska AMBER Alert committee met on June 14, 

2007 and approved a system modification recom-

mended by the Amber Task force , which met on June 1.  

The new modification approved on June 14 reconfigured 

how the Amber Alerts will be conducted via the media.   

All AMBER alerts are now issued through the National 

Weather Service through all Weather Radio transmitters 

covering the state.   The State Relay system is forwarding 

the alerts through their system as received from NWS.  

The NWS offices are manned 24/7 and now issue the CAE 

alerts provided to them from the Nebraska State Patrol, 

with the actual voice message synthesized from digital 

data using the same procedure used for NWS weather 

alerts.  Termination messages will be sent as an ADM ad-

ministrative message.   No termination will be issued if the 

alert lasts over 24 hours as normal news sources will report 
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NBA NCSA PROGRAM (continued from page 1)  

Calendar 

NAB RADIO SHOW-  September 26-28, 2007 Charlotte, NC 

SMALL MARKET TV EXCHANGE- September 27-29,2007 Austin, TX 

NBA Fall Board of Directors Meeting, November 10th, Andersen Hall, UNL, Lincoln 

RADIO ADVERTISING BUREAU, RAB 2008, February 11-13, 2008, Hyatt Regency, Atlanta 

NAB SHOW-  April 12-17, 2008, Las Vegas, NV 
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BROADCASTERS NEED TO SPEAK OUT AGAINST PERFORMANCE TAX 

 MODULATOR 

The NBA’s EEO Scholarship      
received 25 applications from 
broadcasting students by the 
June deadline.  The 25 applica-
tions were reviewed by the 37 
participating station employment 
units and then graded on five 
criteria.  The NBA Scholarship 
committee then met and        
reduced the number to six      
finalists. 

The two finalists were chosen by 
the NBA Executive Committee.   
Maika D. Baurle, a University of 
Nebraska-Lincoln College of  
Journalism and Mass Communica-
tions major from Imperial and  
Krista E. Olson a broadcasting 
major attending Hastings College 
both earned $1,600 in scholar-
ships from the NBA.   These are 
in addition to the six scholarships 

the NBA Foundation awards each 
year to broadcast majors at UNL, 
UNK and UNO   Three of the 
scholarship winners,  Jeff 
Wilkerson, UNL, Lincoln, Eric 
Korth from UNK and Ms. Olson 
were recognized during the NBA 
Awards of Excellence banquet 
held at the convention on August 
17. 

As proposed, a performance tax could force radio stations to pay 10-35% of their gross revenue to interna-
tional record labels, in addition to the annual payment to ASCAP, BMI and SESAC, according to the National 

Association of Broadcasters. 

International record label conglomerates are urging Congress to tax local radio to increase their profits.  
While no legislation is pending, reports have estimated such a tax would garner $2-7 billion from the radio 
industry annually.  These international companies claim that radio airplay provides no promotional value to 

artists. 

For decades, local radio stations and record labels have enjoyed a symbiotic relationship as it relates to music 
promotion.  Local radio stations provide new and emerging artists with needed exposure and access to a    
listening audience.  In fact, 85% of listeners of all audio services identify FM radio as the place they first 
heard music that they purchased   Imposing a new performance tax on local radio broadcasters would       

radically alter this balanced, fair system that has worked well for many years. 

Recently, the House Judiciary Subcommittee on Courts, the Internet and Intellectual Property held a hearing 
on the performance tax. Speakers included artists and others sympathetic to the big, international record  

labels. 

Quick Points about the performance tax: 

• A new performance tax would upend the longstanding symbiotic relationship between recording 
artists, composers, record labels and local radio broadcasters that has enabled the American   

music industry to thrive and grow. 

• Record labels and their artists benefit from radio airplay and on-air interviews, in many cases 

timed to coincide with concert appearances in the radio station’s service area. 

• Local radio stations have been the driving force behind music sales in this country; in fact,  

Americans cite free, local radio as the number one way they discover new artists and new music. 

• While three of the four major record labels are located outside the U.S., free local radio stations 
are the lifeblood of towns and communities right here in our country, delivering vital local news, 

weather and emergency information. 

• Congress has historically recognized the great value of radio promotion and airplay enjoyed by 

record labels and their recording artists. 

• Imposing a new performance tax on local radio broadcasters would radically alter the balanced, 
fair system that has worked well for broadcasters, artists, composers and the recording labels for 

many years. 

• Imposing a tax of this size on free local radio stations will cripple smaller radio stations. 

NEW EEO SCHOLARSHIP NAMES TWO RECIPIENTS FOR 2007  
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CAREERS 

New Market Manager for Clear Channel’s Omaha Radio Cluster (KFAB, KGOR, KHUS, KQBW, KXKT)  is     
Taylor Walet.  Walet returns to Omaha after manager stops in Knoxville, Tennessee, Wilkes-Barre/Scranton, 
PA, and Richmond, Virginia.  He was General Manager for KEZO-FM, Omaha and was in the Omaha market 
from 1989-1995.  He left Omaha to become corporate VP of National Sales for Clear Channel from 1996-
2000. 

Johnny Andrews, former Pinnacle Sport Manager, and Salem Communications-Omaha General Manager 
(KGBI FM, KOTK AM, KCRO) has retired from the stations and is moving to Tampa, Florida, where his wife 
has taken a position with the University.  General Sales Manager, Greg Vogt, has added the Acting General 
Manager duties to his list of responsibilities. 

Journal Broadcast Group has shuffled the management cards.  Executive Vice President of Television and  
radio operations for the Group, Steve Wexler has moved from Omaha to Milwaukee and takes on the     
additional assignment as General Manager of WTMJ-TV.  Replacing Wexler in Omaha is Rob Burton,  as Vice 
President and Market Manager of Journal Omaha’s television and radio stations.  Burton had been Vice Presi-
dent and General Manager of Journal’s Wichita operations since November, 2003. 

KGFW’s legendary newscaster Paul Wice has announced his retirement from the NRG owned station in 
Kearney after forty years.  He first came to KGFW in 1967, serving as the afternoon announcer and News  
Director.  He was the first recipient of the Lifetime Achievement Award from the Nebraska Associated Press, 
where he also served as President.  Wice is responsible for KGFW receiving the coveted Mark Twain Award 
from the Associated Press five times. 

Congratulations to KOGA, Ogallala.  The station was the only Nebraska-licensed station to be nominated for 
a Marconi Award at the NBA Convention held in Las Vegas. 

Paul Cooper,  long-time regional manager of BMI is no longer with the company.  Contacts for Nebraska are 
being shared by Dan Spears, AVP, Media Licensing and Marketing Director, Darlene Rosado.  Phone  numbers 
and emails are available in the NBA on-line directory. 

A new slate of Officers and Directors was elected at the Annual Business Meeting of the Nebraska          
Broadcasters Association during the 2007 convention held in Lincoln.  They are: 

 Chairman of the Board Mark Halverson, Broadcast House, Lincoln 

 Chairman-Elect  Dennis Brown, KCSR, Chadron 

 Vice-Chairman   Mark Jensen, KAWL/KTMX, York 

 Secretary-Treasurer  Chuck Schwartz, KOOQ/KELN, North Platte 

 Past Chairman   Ulysses Carlini, Jr., KHAS TV, Hastings 

  

Directors:   Vince Barresi, NTV, Kearney; Susan Ernest, KSID AM/FM, Sidney; Lisa Guill, KOLN/KGIN TV, Lin-
coln-Grand Island; John Ginzkey, KBBX, Omaha; Jim Keck, Three Eagles-Lincoln; Scott Kooistra, KNCY AM/FM, 
Nebraska City; Tom Land, Journal Broadcast Group, Omaha; Angela Stenger, KUSO, Norfolk; Dan Zabka, 
KROR/KSYZ, Grand Island and Associate Director Karl Bieber, Farm Credit Services of America, Omaha. 

2007-2008 Officers and Directors  

Elected at Annual Meeting  



NCSA 2Q 2007   Nat'l     College     State 

Station Tourism Guard NSEA NHHS Svgs Plan NFCV Medical Patrol 

KBRB-AM/FM   x x x x x x x x 

KAAQ-FM/KQSK-FM x x x x     x   

KCOW-AM x x x x     x   

KWBE-AM x x x x   x x x 

KBBN-FM/KCNI-AM x x x x x x x x 

KCSR-AM x x x x   x x x 

KJSK-AM  x x x x x x x x 

KKOT-FM x x x x x x x x 

KLIR-FM x x x x x x x x 

KTTT-AM x   x x x x x x 

KZEN-FM x x x   x x x x 

KCVN-AM/FM x x       x x x 

KGMT-AM                 

KUTT-FM                 

KLZA-FM x x   x x   x x 

KTNC-AM x x x x   x x x 

KTNC-AM         x       

KFMT-FM x x x x         

KHUB-AM x x x x         

KSDZ-FM   x             

KROR-FM x x x x   x   x 

KSYZ-FM x x x x   x   x 

KFKX-FM   x   x     x   

KHAS-AM x x x x   x x   

KLIQ-FM x x x x     x   

KMTY-FM x x x x x x x x 

KUVR-AM x x x x x x x x 

KGFW-AM x x x x x x x x 

KKPR-FM/KXPN-AM x x   x x x x x 

KQKY-FM x x x x x x x x 

KRNY--FM x x x x x x x x 

KRVN-AM x x x x   x x x 

KRVN-FM   x x x x x x x 

KBBK-FM x x x x   x x x 

KFGE-FM x x x x   x x x 

KFOR-AM x x x x x x x x 

KFRX-FM x x x x x x x x 

KIBZ-FM x x x x   x x x 

KLCV-FM x x       x x x 

KLIN-AM x x x x   x x x 

KLMS-AM x x x x x x x x 

KLMY-FM x x x x   x x x 

KLNC-FM x x x x   x x x 

KRKR-FM x x x x x x x   

KRNU-FM                 

KTGL-FM x x x x   x x x 

KZKX FM x x x x   x x x 

KZUM-FM     x x   x     

KIOD-FM                 

KSWN-FM                 

KNCY-AM/FM   x x x     x   

KEXL-FM x x x x x x x   

KNEN-FM x x x x   x x x 

KUSO-FM   x   x         

WJAG-AM x x x x x x x   

KELN-FM/KOOQ-AM x x x x x x x x 

KODY-AM x x x x x x x   

KOGA-AM/FM/KMCX-FM x x   x     x x 
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NCSA 2Q 2007   Nat'l     College     State 

Station Tourism Guard NSEA NHHS Svgs Plan NFCV Medical Patrol 

KBBX-FM   x   x         

KCRO-AM x x   x x x x   

KCTY-FM (now K0PW-FM) x x   x   x x x 

KEZO-FM     x x           

KFAB-AM x x x x x x x x 

KGBI-FM x x   x x x x x 

KGOR-FM x x x x x x x x 

KHUS-FM x x x x x x x x 

KKAR-AM x x   x   x x x 

KKCD-FM   x x           

KLTQ-FM x x   x   x x x 

KOIL-AM x     x   x x x 

KOMJ-AM    x             

KOTK-AM x x   x x x x   

KOZN-AM x x   x   x x x 

KQBW-FM x x x x x x x x 

KQCH-FM   x x           

KQKQ-FM x x   x   x x x 

KSRZ-FM   x x           

KVSS-FM x               

KXKT-FM x x x x x x x x 

KXSP-AM   x x           

KYDZ-AM   x   x         

KBRX-AM/FM x x x x 1 x x x 

KMOR-FM x x x x   x x x 

KNEB-AM/FM x x x x   x x x 

KOAQ-AM x x   x   x x x 

KOLT-AM x x x x   x x x 

KOZY-FM x x   x   x x x 

KSID-AM/FM   x   x         

KVSH-AM x x x x x       

KTCH-AM x x x x x x x x 

KCTY-FM x x x x x x x x 

KTIC-AM x x x x x x x x 

KWPN-FM x x x x x x x x 

KAWL-AM/KTMX-FM x x x x x x x x 

                  

TV Stations                 

KTVG-TV x x x x x x     

KHAS-TV   x x   x x       

KHGI-TV x x x x x x     

KLKN-TV x x x x x x     

KOLN /KGIN TV x x x x x x     

KOLN /KGIN DT x x x x x x     

KIIT-TV x x x x         

KNOP-TV x x x x         

KAZO-LP       x         

KETV-TV x x x x         

KETV Weather Now   x x x   x     

KMTV-TV x x   x   x     

KKAZ/KPTM-DT x x x x x x     

KPTM -TV x x x x x x     

KXVO-TV x x x x x x     

WOWT-TV x     x   x     

WOWT-DT x     x   x     

KDUH-TV   x     x         

KPTH-TV x x   x x       
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2007 AWARDS OF EXCELLENCE BEST OF CATEGORY AWARDS WINNERS 
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RADIO 

Service to Community-  KNEN, Norfolk-  “Meth Conference” 

Service to Children- WJAG/KEXL, Norfolk- “Kids Fitting It Altogether” 

Service to Business, Industry, Government or Education-  KFOR,  Lincoln,  “Lincoln Live:  Secrets of Retailing” 

Service to Agriculture- KWBE, Beatrice- “Growing Demand for a Popular Oil” 

Broadcast News Awards of Excellence-  KFAB, Omaha- “8:00 a.m. News” 

Broadcasts Sports Award of Excellence-  KEXL, Norfolk- “Boone Central vs. Pierce Boys Basketball” 

Commercial/Promotional Best-  KEZO, Omaha- “Lame Stations Promo” 

Best Commercial or Promo That Never Aired-  KFAB, Omaha- “Burger King-Dearly Beloved” 

 

TELEVISION 

Service to Community- KOLN/KGIN, Lincoln-Grand Island- “Hearts United for Animals” 

Service to Children-  KETV, Omaha- “Family Fitness Tips” 

Service to Business, Industry, Government or Education- KLKN TV,  Lincoln- “Call to Action:  Military Donations” 

Service to Agriculture-  KOLN/KGIN, Lincoln-Grand Island- “Proud to Be a Nebraska Farmer” 

Broadcast News Award of Excellence- KMTV, Omaha- “Drink Detective” 

Broadcast Sports Award of Excellence- KOLN/KGIN, Lincoln-Grand Island- “Girls State Basketball Buzzer 

Beater” 

Commercial/Promotional Best-  KHAS TV, Hastings- “The Fourth Quarter” 

 

For a complete listing of all awards, please go to the NBA website at www.ne-ba.org, click on News & Events. 

Our Thanks to All Who Helped Make 2007 Convention a Success! 

Convention Sponsors: 

Lincoln Broadcasters  (KOLN/KGIN TV, KLKN TV, Broadcast House, Three Eagles, Lincoln):  The Arbitron Company;  

ASCAP; BMI; Clear Channel Radio-Omaha; Nebraska Division of Tourism;  Nebraska Army National Guard;  KOLN-

KGIN TV, Lincoln-Grand Island; WOWT, Omaha;  Nebraska Farm Bureau; ConAgra Foods;  American Media Services-
Brokerage, LLC; Kansas City Royals; Cline Williams Wright Johnson & Oldfather, LLP, Lincoln:  First National Bank; 

Husker Sports Network. 

Exhibitors: 

Nebraska Army National Guard; ERI; Nebraska Lottery; Prophet Systems;  Endow Nebraska 

Advertisers: 

Journal Broadcast Group; KETV, Omaha;  Rural Radio Network; Nebraska Army National Guard, Nebraska Public 

Power District; Papio-Missouri River Natural   Resources District; Pappas Telecasting;  SESAC;  Three Eagles Communi-
cations Company; Pinnacle Bank. 

And to:   Dave Dwinell of KLKN TV for the production of the Rolland Johnson Hall of Fame video and Bill Kelly,  
NET for the production of the John Fetzer Hall of Fame Video.   A big thanks to the staff and management of the 

Cornhusker Marriott Hotel, and all of you who attended and participated in Convention 2007.   



Golf Outing 
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Convention Work Sessions 
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Hall of Fame 
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Awards of Excellence 
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The Thursday luncheon featured a keynote 
address from Vince Thompson,  author of 
the book  Ignited.  His address covered 
eight ignition points that managers need to 
know and follow to be successful.   Many 
managers today have to answer up-line to 
corporate and down-line to employees, and 
he offered tips as to how to navigate one’s 
career in these kinds of situations.   

His book was given to all primary  regis-
trants of the convention.   A limited number 
of additional copies are available at no 
charge through the NBA office, while supply 
lasts. 

The afternoon sessions included a follow up 
session from Vince Thompson.  He     
addressed the subject of how broadcasters 
can deliver value for marketers through 
creating engagement,  utilization of       
websites and other new media.  In addition 
to selling advertising on stations, this    
integration of media is becoming important 
to station salespeople. 

A concurrent session was held with Mark 
Levy, Vice-President of Educational      
Services of the Radio Advertising Bureau.   
Mark led off his session with the “What 
Your Salespeople Don’t Know”  Salespeo-
ple don’t always know what we think they 
know about prospecting, getting appoint-
ment, client needs analysis, proposals, 
presentations and closing.   Levy showed 
those managers attending the session what 
they can do to ensure that salespeople will 
perform better in those areas. 

Levy’s second subject dealt with the “10 
Commandments of Negotiation”   which 
helped demonstrate when and when not to 
negotiate.   He separated some attendees 
into groups and conducted a very “real life” 
negotiation exercise.  After the convention, 
the NBA office learned that one of the   
attendees used the  newly-learned        
negotiation skills to take a buy from $5,000 
presentation to a $9,000 close, proving that 
the lessons learned in this session are   
valuable. 

Copies of the Negotiation power point are 
available to members through the NBA 
office. 

The Annual Meeting of the NBA concluded 
the Thursday sessions, with current     

Chairman Ulysses Carlini, Jr., KHAS TV, 
passing the gavel to his successor, Mark 
Halverson, Broadcast House, Lincoln. 

Thursday evening, members and guests 
gathered for the 36th Annual Hall of Fame 
Banquet and Induction ceremony, which 
was very well-attended.  Pioneer broad-
caster  John Fetzer and Three Eagles 
Communications Chairman, Rolland  
Johnson were inducted into the NBA Hall 
of Fame.  The evening included an appear-
ance and remarks from Governor Dave 
Heinemnan who was accompanied by his 
wife, First Lady Sally Gannam. 

Friday’s breakfast featured a presentation 
from Todd Murphy from Universal         
Information Services, Omaha, followed by a 
keynote address from sales trainer, Jerry 
Frentress,  who spoke on how satisfied 
clients can kill a station’s business. 

Three concurrent sessions followed the 
breakfast meeting.  An all day engineering 
meeting was conducted by the Society of 
Broadcast Engineers Chapter 74 from 
Omaha.  Jerry Frentress also held an all 
day sales training session on the “25    
Winning Habits for Salespeople.” 

Drugs Are a Dead End Coordinator, Karen 
Walklin, hosted a session on the results of 
a study completed by  Marv Sagar,  MSR 
Research, on the public service campaign 
that the NBA has  sponsored for 18 years. 

Probably the highlight of the convention, 
was at the Friday luncheon, which featured 
a rousing keynote presentation from Carr 
Hagerman, from the Top Performer.  
Hagerman, along with co-host and master 
juggler, Mick Lunzer, presented their   
session in a humorous, energetic session 
that captivated the audience.  This session 
received the highest marks of any session 
during the convention.   Audience participa-
tion included an on-stage juggling exhibition 
with Bott Radio General Manager,  Tom 
Millett, Lincoln. 

Following lunch, two other sessions were 
held in addition to the Frentress session.    
A copywriting and production seminar from 
Hedquist Productions Jeffrey Hedquist, 
received excellent reviews.  The afternoon 
sessions concluded with a poignant and 
important message on  disaster prepared-

Convention 2007 
(continued from page 1) 

ness from Dick Lewis,  Regional Vice-
President of Clear Channel, New Orleans, 
who showed the small audience a       
heart-rendering video on the aftermath of 
Hurricane Katrina and how he helped   
organize stations in the area to get back on 
air to provide information to the public.  The 
NBA  office has received several  requests 
to bring Dick back to talk about disaster 
preparedness again, given that his        
experience there is important to all     
broadcasters. 

The convention concluded with the 50th 
Annual Awards of Excellence Banquet and 
program, with the theme  “Icons of Broad-
casting.”  Six icons helped share hosting 
the evenings event, including WOWT’s 
Sports Director Dave Webber,  who gave a 
wonderful rendition of the National Anthem.  
He was joined by   Lincoln broadcasting 
icon, Leta Powell Drake.  KFOR longtime 
morning show host and two-time Marconi-
winner Kathy Blythe shared the podium 
with NBA Hall of Famer and owner of KBRB 
Larry Rice.  KETV, Omaha  alumnus  
Carol Schrader and NBA Hall of Famer 
and General Manager of the NRG-Kearney 
cluster John McDonald also shared the 
emcee duties. 

A special Chairman’s award was presented 
to retiring head of the Nebraska Army   
National Guard, Major General Roger 
Lempke for his many years of service to 
the Guard as well as a tribute to the       
sacrifices and service of all members of the 
Nebraska Army National Guard.  Lempke 
gave a wonderful address about the work of 
the guard, and their sacrifices during the 
Iraq war, and spoke about the partnership 
between the guard and the NBA in getting 
the word out via the NCSA campaign. 

Plans are in the works for next year’s 74th 
addition of the NBA convention.   For those 
attending, we hope you enjoyed the confer-
ence and we hope to see everyone at next 
year’s event. 
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NBA Annual Business Meeting Highlights 

• Chairman Ulysses Carlini, Jr,Ulysses Carlini, Jr,Ulysses Carlini, Jr,Ulysses Carlini, Jr,  in his State of the Association address, reported that the NBA had another     
successful year, continues in a steady growth rate financially, and  strives to provide more member services. 

• Drugs Are a Dead End campaign report was given by coordinator, Karen Walklin, Karen Walklin, Karen Walklin, Karen Walklin,  who stated that the     
campaign completed it’s eighteenth year in April and will finish the third and last year of the SubGrant from the 
Department of Health and Human Services.  New radio and television spots will be ordered before the end of the 
subgrant which occurs at the end of September, 2007.   Walklin gave a hint of the results of the survey which 
was conducted by MSR Research, and that those results would be made available to the members in a meeting 
the following day at convention. 

• NBA Awards of Excellence received 401 entries, an increase of 18% over 2006.  The 2006 number repre-
sented an increase of 20% over 2005, so more stations are submitting more awards entries than ever before.  
President Riemenschneider remarked that all but one television station in the state submitted entries and entry 
fees were $5985, a new record. 

• Government Relations support included visits with the Nebraska Congressional Delegates in Washington, DC 
and a review of the State Legislative Reception held in January in Lincoln.  Governor Heineman’s State-Wide call- 
in continued again this year and the Senator Nelson Quarterly call-in celebrated it’s first year of existence. 

 The NBA participated in filing comments through NASBA (National Alliance of State Broadcast Associa-
tion) on a variety of FCC issues, including Digital Television Must Carry and Digital TV conversion, Satellite Radio 
(Sirius/XM Merger) Digital Radio Conversion, LPFM Second Adjacency interference, allowing AM station to utilize 
available FM frequencies for translators, performance fees for audio streaming and on air music licensing dues, 
and the Digital White Space problem.   The association also joined with NASBA for a request for ruling on the 
issue of lowest unit charge for auction networks for radio. 

• FOI Co-Chair, Larry WalklinLarry WalklinLarry WalklinLarry Walklin gave a report on Media of Nebraska activities as well as cameras in the court-
room. 

• Member services were reviewed and new services for 2006-2007 were detailed, including the new EEO  
Scholarship and the RAB On-Line Sales academy. 

• NCSA Campaigns continue with good participation on the part of stations clearing the announcements on 
most member radio and TV stations. 

• Larry Walklin gave a brief report on the History Project and the plans for completing a written publication as 
well as a video in tribute to the 75th Anniversary of the association coming in 2009. 

• NBA Foundation reported that scholarships continue to be awarded to UNK, UNO and UNL.  Scholarship 
winners were invited to attend the Awards of Excellence Banquet to be recognized. 

Chairman Ulysses CarliniChairman Ulysses CarliniChairman Ulysses CarliniChairman Ulysses Carlini was presented a plaque for his many years of service to the NBA by incoming chairman, 
Mark Halverson.Mark Halverson.Mark Halverson.Mark Halverson. 

The slate of officers and directors of the NBA was elected for 2007-2008.  (See article on page 5) 

For Other Important News, 

Don’t Forget to Visit Our  

Website! 

http://www.ne-ba.org/ 



$99 per student!! 
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NBA OFFERING RAB’S ON-LINE SALES ACADEMY   

TO MEMBER STATIONS 

Have a new sales hire you want to get trained and up-to-speed as soon as you can?  Then 
the Radio Advertising Bureau On-Line Sales Academy may be the answer.  This program is 
available for any NBA member station.  The 17 module on-line program is being constantly 
updated and can be reserved for any salesperson by contacting the NBA office.  The       
Association has underwritten the cost of each course, which would normally run $495, but 
can be purchased through the NBA office for only $99.00. 

For more information, see the ad below. 

Brought to you by the Nebraska Broadcasters Association and the University of Nebraska-
Lincoln’s College of Journalism and Mass Communications. 

RAB’s On-line Sales Academy 

The Nebraska Broadcasters Association has teamed up with the Radio Advertising Bureau to   
offer an on-line version of RAB’s Sales Academy 
 
Through quantity discounts and underwriting, member stations can take advantage of this great 
training program for just 

These sessions provide an interactive learning experience including quizzes, role-plays, and immediate feedback to 

sales managers.  Each of the 17 modules take less than 30 minutes to complete and includes workbook exercises, 
sample video and audio role-plays.  This course offers maximum flexibility.  Sellers can go straight through the     

entire program or elect to cover the modules one or two lessons a week. 
 

17 Sales Training Modules include: 

• Effectively Positioning Yourself 

as a Marketing Consultant 

• How to Maximize Your Time 

and Talents 

• Painless and Profitable      

Prospecting 

• The Best Ways to Get the   

Appointment 

• How to Conduct a Successful 

Need Analysis 

• The Difference Between     

Features and Benefits 

• The Fast Way to Build a 

Great Written Presentation 

• Making Money with Co-op 

and NTR 

• How to Steal Money from 

Competitive   Media 

• The “No Tension” Method 

 for Handling Objections 

• An Approach to Closing that 

Really Works 

• The Role of Creative 

To reserve your on-line RAB Sales Training Academy, contact the NBA Office at  
402-778-5178, Fax:  402-778-5131.   

Email:  marty@ne-ba.org 

• Addressing Objections 

and Closing 

• Making Money with RAB 

Resources 

• Schedules that Get    

Clients Results 

• Increasing Sales 

Through Buyer-Style 
Identification 

• AND MORE! 



Page 16  MODULATOR 

Obituaries 

Long time WOWT, Channel 6 News      
Director, John Clark died after a long 
battle with cancer, just two weeks away 
from his 59th birthday.  Clark started as a       
reporter at KMTV, but in 1980 moved to 
WOWT as a reporter.  He became         
Assistant News Director in 1984 and    
became News Director in 1991, when 
Steve Murphy retired.  In more recent 
years, he served as co-chairman of the 
NBA Freedom of Information Committee 
with Dr. Larry Walklin.  During his tenure 
at Channel 6, the station won many    
national and regional journalism awards. 

 

KRBX Announcer/Newsman, Allen Dean 
Smith, passed away at his home on 
Thursday, August 2nd.  Dean worked a 
Monday afternoon/evening airship on 
KBRX, O’Neill, and also broadcast noon 
news on Tuesdays for ten years.  Before 
that, he worked for 14 years at KGFW in 
Kearney and was part of the popular 
“Breakfast Flakes” morning program, 
where he was known as “Big Al”.  He also 
served as Sales Manager for KGFW and 
KQKY.  During his career, he announced 
rodeos for 16 years, stock car races, 
tractor pulls and Kearney State College    
Basketball. 


