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The bipartisan Local Radio Freedom Act has come back in 
both the House and the Senate, a legislative resolution that 
can be seen as an antidote to the Performance Rights Act. 
And one of the sponsors, Sen. Ben Nelson (D-NE) has gone 
above and beyond the call of duty, issuing a ringing 
endorsement of the radio broadcasters he seeks to protect. 
 
Nelson, who introduced the bill in the Senate along with 
John Barasso (R-WY), said, “Congress should not impose 
taxes on small businesses in Nebraska and nationally which 
would threaten their financial viability,” Senator Nelson said. 
“Across rural Nebraska, local radio stations provide a unique 

link to local news, weather and entertainment which should not be jeopardized by 
new taxes from Washington.” 
 
Nelson described the bill (SR 7) on his website, citing the age-old relationship 
between the radio and music industries that the latter is putting under attack due to 
unrelated internet-generated problems with its business model. Nelson said that the 
intent of LCRA is to “…help protect the symbiotic relationship that has existed 
between the broadcasting and sound recording industries for more than 80 years. In 
this relationship, the record labels allow the performance of music by local radio 
stations for free, and the radio stations provide the studios’ artists with free exposure 
and promotion. The artists are introduced to the public, build their fan bases, and get 
free over-the air advertising for their records, concerts and merchandise. At the same 
time, local radio stations build listener bases and are able to charge advertisers, 
which allows the stations to provide local news, sports and weather to listeners for 
free. This information is crucial during local emergencies or natural disasters.” 
 
The Senator added that there is more than common business sense involved. There 
is local business in his own state. “There are 177 broadcast radio stations in 
Nebraska, which provide 843 full-time jobs and contribute $36.5 million per year to 
the state’s economy,” his staff noted on the Nelson’s website. 
 
Nelson quoted a letter he received from Nebraska Broadcasters Association President 
Marty Riemenschneider, who wrote: “Congressionally mandated performance fees on 
free, local radio broadcasters would jeopardize local jobs, prevent new artists from 
breaking into the recording business and harm the public service we do every day. … 
As we work to escape one of the worst recessions in the history of the United States, 
now is not the time to hit local radio with new additional financial costs.” 

"Senator Nelson should be commended for stepping up and helping Nebraska's radio 
stations and the radio industry across the country", said NBA chairman, Mark 
Jensen.  
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NBA Delegation Attends NAB State Leadership Conference and Makes Hill 

The NBA was well-represented at the NAB State Leadership 
Conference, held February 28-March 2 at the Hyatt Regency 
Washington Hotel in Washington, DC. 
 
The delegation included NBA Chairman Mark Jensen and wife 
Wendy, MWB Broadcasting, York-Ord; NBA Chair-Elect Sarah 
Smith, KETV, Omaha; NAB Radio Board Member Eric Brown, 
KRVN, Lexington; Roger Moody, KLKN TV, Lincoln, and NBA 
President/Executive Director, Marty Riemenschneider. 
 
Riemenschneider also attended the National Alliance of State 
Broadcaster Associations meeting on February 27-28. 
 

The conference opened with an address from NBA President/CEO Gordon Smith, who detailed the agenda 
for this year’s meeting and summarized the issues that the delegates would be addressing in their visits to 
the Hill. 
 
After a Congressional Staff Panel of legislative aides from key representatives and a Legal Briefing moderated 
by the NAB’s Executive Vice-President Legal Jane Mago, the attendees witnessed a conversation with FCC 
Commissioner Robert M. McDowell and Senator Gordon H. Smith. 
 
This was followed by an address from The Honorable Tom Udall (NM). 
 
After lunch, The Honorable Fred Upton (Mi-06), Chairman of the House Energy and Commerce committee, 
addressed several issues before the committee and how he saw things shaping up during this session of 
Congress. 
 
NBC Anchor and Managing Editor Brian Williams NBC Nightly News reflected on how he began his 
broadcasting career at a small radio station in Kansas, and his humorous remarks were one of the highlights 
of the conference. 
 
Other sessions included a Government Relations Briefing, the “Let’s Move! Childhood Obesity Initiative,” and 
the individual state delegation preparation for the Capitol Hill Meetings. 
 
On Wednesday, the NBA delegation joined fellow Nebraskans in the Dirksen Cafeteria for the Nebraska 
Breakfast, a long standing tradition for Nebraskans who make the journey to the Hill.  Both Senator Nelson 
and Johanns attended along with Representatives Fortenberry, Smith and Terry. 
 
Following breakfast, the NBA delegation made its way to Senator Johanns office where they met with the 
Senator, Legislative aide and Johanns Chief of Staff, Teri Moore.  They then made their way over to Senator 
Nelson’s office for a meeting with the Senator and his staff. 
 
Following lunch, the broadcasters paid visits to the offices of Congressmen Lee Terry, Jeff Fortenberry and 
Adrian Smith. 
 
Issues discussed during the Hill visits included Retransmission Consent,  Spectrum Inventory for Television as 
well as the Anti-Performance Tax resolution and lobbying for FM chips in cell phones. 
 

continued on next page 
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Leadership Conference (continued) 

The NBA delegation came away with positive feelings from these meetings on all the items discussed.   
Subsequently all five of our Nebraska delegation have signed on as co-sponsors of Anti-Performance Tax 
resolutions in the House and in the Senate (see separate article on Sen. Nelson).   This duplicates the results 
of your NBA in gaining unanimous support for the Local Radio Freedom Act, which is the same bill as the last 
Congress. 

Photos 
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More Photos 
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29 Stations Sign Up for P1 Selling! 

Since the rollout of a brand new sales training system on January 1, 29 NBA member stations have signed up 
with the P1 Selling system, and stations are reporting that they love the program. 
 
As was reported in the December 2010 Modulator, the P1 Selling training campus offers a complete set of 
training modules to meet the needs of a radio or television station, 24 hours a day 7 days a week, 365 days a 
year. 
 
This new FREE TRAINING SYSTEM, being underwritten by NCSA funds from your NBA, has the goal of 
making stations more profitable by improving sales execution, training and retraining, leadership 
development and becoming the benchmark for success in the broadcast market. 
 
P1’s  Speed  Mariott explains, “the key difference between us and other providers of training for your 
industry is simple:  we understand what it takes to make a station more profitable and deliver it in a fun and 
fast way.” 
 
The P1 system gives you access to hundreds of interactive courses, test and written materials to further 
enhance learning techniques. It covers all broadcast aspects of introductory, intermediate and advanced sales 
training, programming, interactive, social media, negotiating techniques, leadership, FCC management, and 
several other key categories. 
 
If your station has not yet signed up to receive this FREE training system, contact Kathey McGuckin-
Woolam, 816-456-8603 or by email at katey@p1selling.com. 

NRG President/CEO Honored by Country Radio 

NRG Media President/CEO Mary Quass has been honored with the CRB's Tom Rivers 

Humanitarian Award. The intent of this award, given at the discretion of the Country Radio 

Broadcasters Board of Directors, is to recognize an individual in the Country Radio industry who 

has displayed a magnanimous spirit of caring and generosity in service to their community. 

April 9-14       NAB Show, Las Vegas, NV 
 
July 25-28     NAB Executive Development Seminar, Washington, DC 
 
August 17-18     NBA Convention, Embassy Suites, LaVista  (Omaha) 
 
September 14-16  NAB/RAB Radio Show, Chicago, IL 
 
March 12-14, 2012 2012 State Leadership Conference, Washington, DC 
 
April 16-19, 2012  2012 NAB Show, Las Vegas, NV 



Page 6 

2011 Legislative Reception Draws Nice Turnout 

The NBA State Legislative Reception was held on March 24th, following the winter board meeting at the 
Nebraska State Education Association across from the State Capitol.  Prior to the reception, the NBA board 
had lunch at the Governor’s Mansion with Governor Dave Heineman. 
 
The NSEA’s meeting area on the fourth floor provided a wonderful setting and view of the State Capitol.   
The venue provided a comfortable surrounding for the attendees, which included several NBA board 
members and member stations, state senators, NBA associate members and guests including State 
Treasurer Don Stenberg. 
 
Senators were challenged to compete in the Walt Radcliffe Open, with prizes being given to those who 
made a hole-in-one on a challenging putting green. 

Photos 



Page 7 

More Photos 
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More Photos 
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Rick Setchell, radio personality, passed away after a short illness on February 4, 2010.  Setchell started his 
career at KOAK in Red Oak, Iowa in 1977 and worked until October 1978.   He then worked part time at Z-
92 (KEZO) in Omaha from 1978-1997.  He then worked at KESY from January 1997-February 1988.   He 
then worked at KKCD until November 1998, Magic 590 (now KXSP) from November, 1998 until November, 
2000.   He then moved over to Clear Channel's KGOR as music director from March 2001-July 2001.   

After the brief stint at KGOR, he then worked for Metro news in Omaha from June of 2001 until June of 
2004.  He then relocated to WQLV FM in Millerburg, Pennsylvania and remained there for the past several 
years until his death.  

Former Omaha Broadcaster, Rick Setchell, Passes Away 

Nation’s EAS System to be Tested 

Washington D.C. – The Federal Communications Commission today took action to help pave the way for the 
first-ever Presidential alert to be aired across the United States on the Nation’s Emergency Alert System 
(EAS).  The national test will help determine the reliability of the EAS system and its effectiveness in notifying 
the public of emergencies and potential danger nationwide and regionally.  
  
The FCC voted unanimously to adopt a Third Report and Order that sets forth rules that will facilitate the 
federal government’s efforts to conduct a national EAS test by transmitting a Presidential Alert from 
Washington, D.C. to television and radio broadcasters, cable systems and satellite service providers who will 
then deliver the alert to the American public.   
 
The test will assist the FCC, in coordination with the Department of Homeland Security’s Federal Emergency 
Management Agency (FEMA) and the National Weather Service (NWS), with assessing the current system 
and better determining what improvements need to be made to further strengthen the Nation’s EAS, 
particularly as broadband technologies continue to emerge.  Although the date for the National EAS test has 
yet to be determined, establishing the rules is an important first step in the process.  
  
As Next Generation EAS systems become operational over the next few years, they will complement other 
public alert and warning systems now being developed, including FEMA’s Integrated Public Alert and Warning 
System (IPAWS) and the Commercial Mobile Alert System that will enable consumers to receive alerts 
through a variety of multi-media platforms on their smart-phones, blackberries and other mobile broadband 
devices. 
  
The national test will require EAS participants to be part of the exercise and to receive and transmit a live 
code that includes a Presidential alert message to their respective viewers and listeners. The FCC, FEMA and 
NWS, in coordination with EAS participants, will work together to launch a nationwide EAS Public Education 
and Awareness Campaign that will include press statements, workshops, regional outreach, and television 
and radio public service announcements targeted to consumers in general, and more specifically persons with 
disabilities and seniors, as well as first responders and state, local and tribal governments.  The outreach will 
help ensure that the American public is aware that the national test will be conducted and the benefits of 
these kinds of public alerts in a real emergency. 
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KBPY Signs on in Chadron 

VSS Catholic Communications, dba Spirit Catholic Radio, 102.7 FM, has sold KOLB FM, licensed to Firth, 
Nebraska to Home Field Communications, LLC in Lincoln, NE, pending approval from the FCC.  KOLB FM is a 
Class A facility (Ch.229A) at 93.7 FM.   Home Field is partially-owned by James D. Keck, former general 
manager of Three Eagles Communications-Lincoln, and is President of Home Field.  The sale price of the 
station is $250,000.  Chapin Enterprises was involved as broker of this transaction. 
 
Keck announced that the station call letters will become KNTK 93.7 FM and will be called “The Ticket”, a 
sports station.  The station will debut in mid-June. 
 
The current signal is broadcasting with 300 watts of power, but Keck has applied to the FCC for an upgrade 
to 6,000 watts. 
 
The Ticket will air St. Louis Cardinals baseball, and local high school sporting events, and will air a variety of 
Big Ten football games along with becoming an affiliate with an NFL football team.  

Dennis and Kathi Brown, Chadrad Communications, long time owners of 
KCSR radio in Chadron, have signed on their new FM, licensed to Hays 
Springs.    The 50,000 watt station is KBPY, 107.7 FM and the station’s 
slogan is KBPY “Rocks the Ridge”.  The format is a blend of classic and 
new rock, according to Dennis. 
 
The station was purchased and built as a result of an FCC frequency 
auction a few years ago.  KBPY’s studios are co-located with the KCSR 
studios in Chadron.  The station went on the air March 17, 2011. 

 
Brown says that the listener response to the station exceeds all expectations and that listeners in the 
Northwest Nebraska and Southwest South Dakota are loving the new format. 

KOLB FM, Lincoln Sold 

NABEF Announces “Let’s Move” Campaign 

WASHINGTON, DC -- The National Association of Broadcasters Education Foundation (NABEF) 
announced that it is spearheading a "Let's Move! Flash Workout" featuring 16-time Grammy 
Award winner Beyoncé to demonstrate support for First Lady Michelle Obama's initiative aimed 
at curbing childhood obesity. 
 
The event, produced in partnership with the National Middle School Association (NMSA), the 

National School Boards Association (NSBA) and the American Association of School Administrators (AASA), 
calls for middle school students across the country to participate in a pre-choreographed "Let's Move!" dance 
exercise routine at an identical time -- Tuesday, May 3, at 1:42 p.m. Eastern Time. 
 
Beyoncé will be the exclusive featured performer for the "Let's Move! Flash Workout." She has re-written and 
re-recorded one of her songs and is providing an instruction video demonstrating the dance/exercise routine. 
The Beyoncé video will then be distributed to participating schools. 
 
"NABEF is proud to assist the First Lady's 'Let's Move!' campaign and supports efforts to address the epidemic 
of childhood obesity," said NABEF President Marcellus Alexander. "We can think of no greater gift to America 

continued on next page 
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“Let’s Move” (continued) 

than keeping our schoolchildren healthy and giving youngsters a greater appreciation for the importance of an 
active lifestyle." 
 
"I am excited to be part of this effort that addresses a public health crisis," said Beyoncé. "First Lady Michelle 
Obama deserves credit for tackling this issue directly, and I applaud the NAB Education Foundation for trying 
to make a positive difference in the lives of our schoolchildren." 
 
Underscoring the broadcast industry's commitment to helping inform and educate our nation's children and 
parents on the benefits of healthy eating and living, this nationwide initiative is designed to unite radio and 
television broadcasters with schools across the country to promote a healthier lifestyle. 

NBA Hall of Famer, Jack Payne to be Honored 

The Omaha Press Club Foundation will honor a former TV and radio sportscaster during 
the annual OPC Scholarship Awards Ceremony on Friday, April 29.   The Foundation will 
bestow its annual Career Achievement Award on longtime sportscaster Jack Payne. 

Payne began his broadcasting career at the University of Oklahoma as a student 
sportscaster for the campus radio station, WNAD.  He became sports director at WOW 
radio and WOW-TV in Omaha in 1951 and stayed at that post until 1968.   He took a two-

year hiatus from sports casting to serve as the general manager for the Omaha Mustangs football team.  He 
returned to the mike in 1970 for KFAB radio in Omaha, and stayed until his retirement in 1988.   Payne was 
inducted into the Nebraska Broadcasters Association Hall of Fame in 1995. 

UNL Broadcasting Students Win Intercollegiate Broadcast News Competition 

University of Nebraska-Lincoln Journalism Students Earn Top Awards 
The University of Nebraska—Lincoln has won the Intercollegiate Broadcast News Competition in the 51st 
William Randolph Hearst Journalism Awards Program. The win is based on the highest accumulated points 
earned in the one radio and two television competitions. The College of Journalism and Mass Communications 
will receive $10,000 for its win. 

Wade Hilligoss, who finished in first place in the radio features competition in December 2010, has qualified to 
compete for the National Broadcast News Championship to be held June 6-10, 2011, in San Francisco, Calif. 

Another three UNL journalism students earned top awards in the Intercollegiate Writing Competition in 
February. The top finishes place UNL in fifth place overall. 

Molly K. Young placed seventh in the in-depth writing competition. There were 98 students from 57 
universities that participated in the program's third writing competition. 

Max Olson and Mitch Smith placed second and fourth respectively in the sports writing competition. There 
were 94 students from 56 universities participating in the competition's fourth round. 

Olson will receive a $2,000 scholarship and Smith will receive a $1,000 scholarship. A matching grant goes to 
the College of Journalism and Mass Communications. 
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FCC:  Nondiscrimination in Advertising Contracts to be Enforced  
by John Wells King, NBA Regulatory counsel, jwkinglaw.com  

The FCC’s Enforcement Bureau has released an Enforcement Advisory to alert commercial 

television and radio broadcasters to the requirement to certify that their advertising sales 

contracts contain nondiscrimination clauses and do not discriminate on the basis of race or 

ethnicity.  

 

The action comes on the heels of the Media Bureau’s announcement of revisions to license 

renewal procedures for radio stations, including the certification that station advertising 

sales agreements do not discriminate on the basis of race or ethnicity, and that all such 

agreements must contain a nondiscrimination clause. 

 

The Enforcement Advisory signals heightened Commission interest in this area. The Media Bureau made clear 

that nondiscrimination clauses must be in effect on and after March 14, 2011, in order for a license renewal 

application to certify compliance with the policy. 

 

Here is a recap and recommendations on the Media Bureau’s announcement: 

 

The FCC’s public notice announcing revisions to license renewal procedures for radio stations implements, 

EFFECTIVE IMMEDIATELY, the certification that station advertising sales agreements do not discriminate 

on the basis of race or ethnicity, and that all such agreements must contain a nondiscrimination clause.  

 

The Commission says a broadcaster must have a reasonable basis for making the nondiscrimination 

certification. One reasonable basis would be the advertiser’s certification to the broadcaster that it is not 

buying time for a discriminatory purpose (such as “no Urban/no Hispanic” dictates). 

The FCC has not prescribed language for the nondiscrimination clause. Here is suggested language for the 

nondiscrimination clause, accompanied by the advertiser’s certification: 

This station does not discriminate in the sale of commercial time, and will not accept advertising 

which, in its sole opinion, is purchased with an intent to discriminate unlawfully on the basis of race or 

ethnicity. The advertiser hereby certifies that its purchase of commercial time is not made for an 

unlawful discriminatory purpose, including specifically that it is not based upon a decision to place 

advertising on a station on the basis of race or ethnicity. 

 

The Commission has not focused on the question of how to implement the nondiscrimination clause, since 

most time sales are made without a written agreement. The clause could be inserted in a variety of 

documents: 

 

Written agreements for the sale of time. 

Reply to agency contract sent by email.  

Signature to email responding to request for avails. 

Written sales order. 

Invoice for time sales.  

The deadline for the first round of radio license renewal filings is June 1, 2011, for stations in the District of 

Columbia, Maryland, Virginia, and West Virginia. 

 

The filing deadline for Nebraska radio license renewals is February 1, 2013, and for television, February 1, 

2014. 
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1620 AM The Zone’s Sportscaster Kevin Kugler Tapped for Honor 

The annual list of the nation’s best sportscasters and sportswriters has been released and 
among the superstar talent making the list of the top 110 includes Omaha sportscaster and 
veteran talent Kevin Kugler. Kugler, heard for the past decade on heritage sports/talk station 
1620 KOZN-AM The ZONE, has been elected to the prestigious National Sportscasters and 
Sportswriters Association (NSSA) Hall of Fame and earns the title Nebraska Broadcaster of 
the Year for the third straight year and 7th time, joining a short list of inductees to be named 
multiple times. 

Each year, the NSSA’s 700 members elect State and National Sportscasters of the Year in addition to a Hall of 
Fame which was added in 1962 with the induction of legendary sportswriter Grantland Rice. Sportscasters are 
honored from 49 states and the District of Columbia and receive the coveted award during the NSSA’s 52nd 
Annual Awards weekend. 

Kugler said he is overwhelmed by the continued recognition stating, "I am just thrilled to be recognized by the 
association and truly appreciate the honor. Every day I wake up and get to do what I love and that’s talk 
about sports to passionate Nebraska sports fans just like me. It’s the best job in the business and I am the 
luckiest man alive to be afforded this opportunity." 

The ZONE Program Director Neil Nelkin said Kugler’s continual honor is well-deserved. "I’ve been in broadcast-
ing for nearly 40 years and people like Kugler just don’t come around every day. He’s a true talent and he has 
the attitude, passion and skills it takes to be successful and it just comes naturally to him. His abilities on the 
air are unparalleled and it shows in our station’s continual ratings success and Kevin’s ongoing recognition 
from the NSSA," said Nelkin. 

Kugler serves as the host of the top-rated "Unsportsmanlike Conduct" program which airs weekdays from 2pm
-6pm on 1620AM The ZONE. In addition, Kugler can be heard as the play by play host for college basketball 
on the Westwood One sports network and he is the voice of the Omaha College World Series. It’s a full plate, 
but Kugler doesn’t seem to mind. "I have to be busy and I have to be challenged. Fortunately, my job is never 
boring and every day is exciting to come to work and talk about the world of sports to loyal listeners who care 
about it as much as I do. It doesn’t get any better than that," said Kugler. 

Kugler along with other NSSA winners will be honored at the NSSA's awards ceremony May 14. 

NBA Paid Internship Renewed for 2011 

Funding for the NBA Foundation Paid Internship program is available on a first come, first serve basis in 2011. 
This internship is part of the ongoing NBA Assistance Action Plan for EEO compliance, which will help stations 
gain EEO credit. The NBA is offering 10-$430 internships for 2011, and an intern must complete a minimum of 
60 hours interning at a station in order to participate in this paid internship. The application form is available 
for downloading on the NBA website home page.  To date, 9 of the paid internships are still available to mem-
ber stations who would like to utilize this program for its interns while gaining an EEO credit.  
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Rob McCartney, news anchor on KETV, Channel 7, Omaha is the newest 

"Face on the Barroom Floor" at the Omaha Press Club.  He was honored 

in a ceremony at the club on Friday, March 11. 

McCartney has been a journalist for more than two decades.  The "Face" 

reflects the history of news making in Omaha and McCartney certainly 

has been a major part of that history for more than 20 years.  The award-

winning journalist is deeply involved in the community, supporting the 

Salvation Army, CASA and Crimestoppers.   He was a highlighted 

performer at the Omaha Press Club Show for many years, helping raise 

funds for journalism scholarships and he also served on the OPC board. 

Roasters included Ben Gray, Omaha city council; Steve Stueck, Mutual of Omaha Bank; Sgt. Bill Dropinski, 

Omaha Police Department and Bill Randby and Julie Cornell, KETV. 

News Anchor, Rob McCartney Honored 

Three Eagles-Lincoln Scores Two Nebraska Stations as 2011 NAB Crystal Finalists 

NAB has announced the 50 finalists for the 2011 Crystal Radio Awards competition. Since 1987, the 
NAB Crystal Radio Awards have recognized radio stations for their outstanding year-round 
commitment to community service.  Two Three Eagles-Lincoln stations made the finalist list of 50 
stations.   They are KFOR AM and KFRX FM. 
 
Crystal Radio Award finalists were chosen by a panel of judges representing broadcasting, community 
service organizations and public relations firms. Finalists will be honored and winners announced at 
the Radio Luncheon, sponsored by ASCAP, on Tuesday, April 12, during the NAB Show in Las Vegas. 
The Radio Luncheon will feature a presentation of the NAB Crystal Heritage Award to KBHP-FM 
Bemidji, MN for the station's long-term commitment to community service. Legendary radio 
personality Gerry House will also be inducted into the NAB Broadcasting Hall of Fame and Brian 
Cooley, CNET's senior commentator, will review radio's opportunities in the digital future. 

First Five Nebraska Newest NCSA/PEP Partner 

The NBA is proud to announce a new NCSA/PEP partnership with 
Nebraska Early childhood Development, which has created a public 
awareness campaign called First Five Nebraska. 
 
Jen Hernandez with First Five explains that this partnership with the NBA 
is to inform and educate Nebraskans about our children’s first five years 

and the positive impact it has on our state’s economy. 
 
“We believe broadcasting on NBA’s television and radio member stations is the best strategy for reaching our 
audience with this important message”, said Hernandez. 
 
This new NCSA/PEP program began on March 28 and is for a year-long commitment.   Throughout the year, 
First Five will also distribute press releases and story ideas about the first five years and the impact it has on 
Nebraska. 
 
NBA President Marty Riemenschneider and Chairman Mark Jensen encourage member stations to include First 
Five Nebraska spots in their mix of NCSA/PEP clearances.  
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On February 29th the Nebraska Broadcasters delegation made up of President Marty 
Riemenschneider, Sarah Smith, Roger Moody, Eric Brown and myself, attended the 
NAB State Leadership Conference in Washington DC.  NAB President and CEO, Gordon 
Smith, spoke to a crowd of over five hundred radio and television broadcasters about 
issues facing our industry:  such as the Performance Tax, Re-transmission Consent, 
Equipping Mobile phones with FM chips and the opposition of Spectrum Taxes  to Keep 
“Voluntary” Voluntary .  It was a full day, with a number of guest speakers that hit the 

mark on what we do every day for our viewers and listeners.    I enjoyed the fact that Gordon Smith 
had the FCC’s Commissioner, Robert McDowell’s ear in front of all of us, going over the stated issues 
and many more during the Tuesday morning conference. 
 
On Wednesday our delegation started out together enjoying the Nebraska breakfast with our 
Senators and Congressman. We then proceeded to Capitol Hill to share our concerns with Senators 
Mike Johanns and Ben Nelson, and Congressman Lee Terry, Jeff Fortenberry and Adrian Smith, all of 
which have continued to support our issues. A big debt of gratitude goes out to Senator Ben Nelson 
who co-sponsored resolution seven opposing legislative attempts to impose a performance tax on 
local radio broadcasters.   I would also like to extend this debt of gratitude to Congressman Lee 
Terry, who said during our meeting with him that he would push through a bill to get a full spectrum 
audit to ensure we know what available space is out there before the possible government seizure of 
available spectrum.   It was a wonderful trip and I felt our delegation reinforced the issues that 
matter, especially making headway with Congressman Lee Terry. 
 
And now this commercial announcement,  I hope everyone is taking advantage of the P1 sales 
training program that’s available to all NBA members.  If you haven’t tried this program yet feel free 
to get in contact with the NBA office to get more information.  You will enjoy the ease of tracking 
your salespeople as they go through this program.  It’s an  incredible sales training program that will 
benefit your stations.   
 
As always it’s a great day to be a Broadcaster and an honor to be your Chairman. 

Chairman’s Column by Mark Jensen 

Governor’s Call  In Show Schedule 2011 

 April 18   September 12   
 May 16    October 17  
 June 13   November 14  
 July 18    December 12  
 August 15      
      
 All programs scheduled to air at 2 pm Central, 1 pm 
 Mountain time. 
 
 All Governor's Call In shows originate from KFOR, 
 Lincoln and the satellite uplink is provided from the 
 Husker Sports Network.  Schedule is subject to change 
 upon the availability of Governor Heineman. 
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Board Briefs Highlights of the Fall Business Meeting of the Nebraska Broadcasters 
Association, November 13, 2010, Andersen Hall, University of Nebraska—Lincoln  

NBA Chairman Mark Jensen called the meeting to order at 1:00 p.m.  and welcomed 
new board member Mike Fell, Eagle Communications, Alliance. 
 
Dr. Larry Walklin, University of Nebraska College of Journalism and Mass 
Communications gave reports on Cameras In the Courtroom, Nebraska Broadcasters Hall 
of Fame, and NBA History Project. 

 
Financial reports for July, August and September 2010 were reviewed by Secretary-Treasurer Angie Stenger, 
who also reviewed the 2009-2010 fiscal year.  She then presented the 2010-2011 Annual Budget which was 
approved by board vote.  NBA President Marty Riemenschneider reported that the annual financial review 
was being conducted by the Lau CPA firm, and that the completed review would be presented at the next 
board meeting. 
 
Immediate Past Chairman Chuck Schwartz reported on the new NBA Foundation fund raising efforts, with 
the goal of increasing funding for scholarships.   (See separate article). 
 
Government Relations-   Riemenschneider reviewed the list of items that the association has been involved 
with at the Congressional level, including:  Performance rights, and EAS.   The board also approved retaining 
Radcliffe & Associates as the NBA’s lobbying entity at the state level. 
 
Riemenschneider updated the board on NCSA partners, activities and new efforts being made to procure new 
NCSA/PEP sponsors. 
 
Member Services were reviewed by Riemenschneider.  These include Legal Hotlines, EEO Scholarship renewal 
approved by board vote, as well as the paid internship program.   Education Committee Chair, David Kelly, 
reported on four sales training programs being considered.   The board decided to enter into a two-year 
contract with P1, a sales training system, which will be funded totally by the NBA without cost to member 
stations in good standing.   The Chris Lytle Fuel program was also renewed for the second year. 
 
Riemenschneider made a brief presentation on behalf of Wind Nebraska, LLC, a company dedicated to 
providing wind generators for stations transmitters to to lower the cost of electricity. 
 
Chairman Jensen gave a review on the recently held convention and the costs associated with it.  
Riemenschneider reported that per the NBA Convention committee, he was in the process of procuring the 
speakers/presenters for the August, 2011 convention in Omaha (LaVista). 
 
Riemenschneider reported that Jim Skinner was the new Nebraska EAS SECC Chairman and that he had 
formed an oversight committee to watch the develops of the revised EAS system.  Nebraska has joined with 
other states to expand and delay the 180 clock so that stations and manufacturers will be able to comply with 
the CAP protocol coming from the FCC. 
 
Public Service-   Riemenschneider announced that an affiliation had been made with a national Suicide 
Prevention program and that suicide prevention public service announcements would be sent out to stations 
for a January 1, 2011 start date. 
 
David Kelly presented his concerns about the decreasing number of competent engineers for radio and 
television, especially those who have RF experience, and what activity the NBA can undertake to help relieve, 
if possible, this situation. 
 
The meeting was adjourned at 3:25pm to attend UNL President J.B. Millken’s Tailgate party and to attend 
the Husker-Kansas football game.  Next meeting is scheduled for March 24, 2011.  
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Time Stretch by Jeffrey Hedquist 

Y’know how sometimes a short period of time in your life can seem like an 
eternity? How about that experience where you want to go back and savor a 
special moment again and again?  
 
You can give the audience those experiences in a commercial, because the 
constraints of time disappear when you’re interacting with the imagination.  
 
Focus on one tiny event and expand it.  
 
In a commercial you can have someone impatiently waiting in line as we listen to 
the voices in their mind or seeing the visuals from their imaginations reminding 

them (and us) that they could have saved time by going through the drive-in, or the ATM, or to another 
retailer, or by ordering online or over the phone.  
 
Coke did a radio commercial years ago for their 40-ouncer that I continue to play for seminar audiences 
because of its power. In it, a close-miked bottle pour morphs with the roar of ocean waves, lightly-seasoned 
with the sounds of seagulls for almost 30 seconds, tagged with a three second voice over.  
 
What moments would you want to savor: your first kiss, a promotion, a graduation, a marriage proposal, a 
delicious first sip of wine at a world-class restaurant, the very top of a rollercoaster, the moment you’re licked 
in the face by your first puppy?  
 
What moments could be expanded for effect? Decisions…of all kinds.  
 
She: So, what do you want to do tonight? 
He: Uh… 
(Thinking to himself) Let’s see, If I take her to X, she’ll think I’m doing it just to impress her…if we go to Y, 
it’ll cost too much…if we go to Z, it’ll mean dressing up…if I invite her to my place… 
She: Well…? 
He: How about…(Advertiser)? 
She: I thought you’d never ask.  
 
One bite of food at a restaurant takes a person back to his grandmother’s kitchen with all the descriptions 
and attendant sounds..  
 
A test drive in a new car brings us back to those top-down days of the summers of our youth.  
 
Think of these scenarios as instant replays where everything happens in slow motion, then describe it in 
delicious imaginative detail so that your audience participates in the moment and thinks of the advertiser.  
 

Powerful moments are all around us. Expand them with the help of listener’s imaginations and make some 
great commercials. 
 
Jeffrey Hedquist would like you to savor the moment by re-reading this article until you are inspired to create 

your own special moment. Hedquist Productions, Inc. P.O. Box 1475 Fairfield, IA 52556. Phone 641-472-

6708, Fax 641-472-7400, email Jeffrey@Hedquist.com. For continual surprises visit http://www.hedquist.com.  


