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Learn how overseas broadcasters 
are using new platforms to extend 
and better serve their audience. 
We look at custom mobile apps, 
simulcasted content and ways to 
improve listener insights...

There’s no need to leave your chair 
- keep up to date with the industry’s 
latest technology thanks to our list 
of what’s hot from the last couple 
of months. Get in touch if you’d like 
to see something featured...

The last couple of months have been an interesting time for 
the media industries, from threats by Australia’s PPCA to 
charge additional fees for radio station’s online streams, 

Global Mode and ISPs taking on TV broadcasters and the ever 
changing online streaming market.

We’ve covered these subjects and more in this edition as well as 
looking ahead at the possible future of radio surveys. We hope you 
enjoy it and look forward to hearing your opinions on the topics.

We talk to Todd Scott of The Na-
tional Business Review about the 
organisation’s new Wheatstone 
studio, the online station’s rapid 
growth and recent move onto the 
iHeartRadio platform.

RADIO GETS SOCIAL PRODUCT UPDATES BUSINESS RADIO
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A whopping 1.9 million people access Facebook each day from New 
Zealand, and 1.5m of those are checking their account using a mo-
bile device. Even more impressive is the fact that the average num-
ber of daily visits is 14 (Nielson). For everyone reading their News 

Feed only a couple of times a day, there is someone grabbing their phone 
much more frequently.

These numbers demonstrate what we already know - engagement with the 
platform is high. Very high. The average NZ Facebooker’s usage adds up to 
a working day in every month (NZ Herald). Interestingly the demographic 
represented has changed too, with nearly 1/4 of users in the 45-65 age 
group (First Digital). So this all might sound very impressive for Facebook, 
but what does it mean for Radio and TV?

Around the world Radio stations are embracing the integration of both vid-
eo and social media in their offerings. New Zealand is no exception, with 
MediaWorks simulcasting the Paul Henry Breakfast show on Radio and TV 
and The Edge TV on Freeview and SKY. There are two main benefits to the 
exercise - engaging with your audience on a different platform to increase 
their exposure to the brand, and reach new audiences and try and convert 
them to listeners or viewers. It’s obvious that it is not enough just to regur-
gitate the same content on new platforms. Offering a radio stream on your 

The average NZ
Facebooker’s usage
adds up to a working
day each month.

RADIO
GETS SOCIAL
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Facebook page is not going to drive engagement since users are not 
there to listen to the radio. To create truly effective content, you must 
understand the behavior and habits of the people you are reaching 
and deliver to them something they want to see.

Some brands get this just right and produce content that goes truly 
viral. The ‘Mike Hosking’s Breakfast’ Facebook page recently posted 
a series of pictures depicting the world economy explained with two 
cows. This one post received 1,161,335 shares, spreading far around the 
globe and no doubt exposing the show to many more potential listen-
ers in the domestic market.

When it comes to blending Video and Social Media, it is important 
to consider not only publishing content to social media, but also the 
inclusion of social media in the content itself. Some solutions allow 
for both of these to create live, interactive content - imagine the video 
stream of a artist interviewed in the radio studio being overlaid with 
audience Tweets, and context sensitive data like concert ticket sales. 
In this way broadcasters can actually monetise new content, creating 
the opportunity for additional revenue from the existing audience.

It seems that broadcasters must embrace two facts of modern era,  
growth in mobile use is set to continue and social media represents a 
very effective platform to engage with the audience when done right. 
Thankfully there are tools available now that streamline the process 
without needing new staff or many changes to existing workflows.

To create truly effective content, you 
must understand the behavior and 
habits of the people you are reaching

DJ’s aim  to encourage continuous 
and deeper engagement from 
listeners by talking to them between 
songs with apps like ‘Periscope’.

NOVA ENTERTAINMENT

An intelligent ‘responsive radio 
platform’ scans the station’s 
listeners social media profiles, and 
triggers the automation system.

UNIVERSITY RADIO BATH

A custom developed mobile app 
lets listeners record, edit and 
contribute their opinion to the 
station’s daily current affairs show.

RADIO TV SUISSE
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Whilst International trade shows on the surface seem like 
a glamorous excuse to travel, in actuality they are a con-
tinuous chain of frantic rushing around unfamiliar places. 
Finding R40 light bulbs for the stand’s blown spotlights in 

a new city is not easy! From hotels, hardware stores, exhibition halls 
and restaurants there always seems to be somewhere you need to be 
in 5 minutes. The show floor should offer relief and a moment to relax, 
but aching feet and a constant trickle of people only interested in your 
lollies are the only break between reciting repeated sales blurb.

OK, we are having fun, it is not all that drab and it is always immensely 
rewarding to meet people passionate about the industry they work 
in. Nothing quite compares to a client’s beaming smile that appears 
when you explain a new piece of impressive tech to someone who is 
seeing it for the first time, and since it was Southern Broadcast’s first 
exhibition in Australia we were lucky to have plenty of those moments.

Leaving with pockets overflowing with new contacts, and a renewed 
enthusiasm for the equipment with which we are surrounded every-
day, the team reflected that all the manic rushing was worth it. The 
food in Sydney isn’t bad either.

The team recently found themselves at SMPTE exhibition 
in Sydney in a strategic partnership with BW Broadcast.

SMPTE ‘15 SYDNEY

Does online streaming of terrestri-
al broadcasts represent an exten-
sion of the service, or a completely 
new revenue stream? This is the 
argument that Australia’s Phono-
graphic Performance Company and 
Commercial Radio body find them-
selves in court over.

CRA argues that stations already 
pay for the music played through 
copyright fees to the composers’ 
collecting body and record com-
panies. In addition there is a spec-
trum license fee, quotas for the 
amount of Australian music they 
must play, significant advertising 
restrictions and strict emergency 
broadcast obligations. Apparently 
this isn’t a level playing field when 
compared to online-only services 
such as Spotify or Pandora.

The PPCA think this is a separate 
and additional use of content to 
drive increased listener numbers. 
“The billion dollar radio indus-
try has enjoyed the advantages 
of expanding into online markets 
by simulcasting their broadcasts, 
but has ignored its obligations to 
recompense those who create the 
content they rely on”

Whilst the discussion ensures, 200 
regional radio stations have dis-
abled their online broadcasts while 
they wait to hear the outcome.

ONLINE SIMULCASTING

Nothing quite compares to a client’s 
beaming smile that appears when you 
explain a new piece of impressive tech
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Earlier in the year New Zealand’s Radio Broadcasters Association 
announced that it was ceasing its contract with ratings research 
provider TNS and that GfK would be the new provider. The RBA 
has stated the change is as a result of demand for more regular 

reporting, an improved survey methodology and enhanced experience 
for people making use of survey data. 

In an age where interactive media allows very precise analysis of con-
sumer habits and highly granular audience targeting it is no surprise 
that the industry is calling for similar from radio. The large networks 
have said they are happy the industry has been able to take on board 
all the major demands of both clients and advertisers and are confi-
dent the new surveys will be the biggest annual media research done 
in New Zealand.

TNS has provided radio research since 1991, so eyes are on GfK to see 
what changes will be introduced starting in 2016. The current survey 
is made up of 80% paper diaries and 20% online, but GfK will be call-
ing on its experience gathered producing Australia’s ratings. The new 
system will incorporate 40 weeks of data capture, bring on RNZ as a 
partner and extend the footprint of measurement from the current 2.9 
million to 3.9 million.

Traditional paper-based diaries may soon be replaced 
with a modernised radio ratings survey, but in what form?

RADIO RATINGS REVIEW

Not all countries use TNS’s current 
diary style survey. In the US survey 
participants in large markets carry 
‘Portable People Meters’, a small 
device which can detect inaudible 
watermarks on a station’s audio. 
The device is carried all day long, 
and relays data about stations lis-
tened to when returned to its cra-
dle in the evening.

25-Seven’s latest product the ‘Vol-
tair’ claims to improve ratings with 
signal processing that make the 
watermark more easily detected, 
but with a price tag of NZD$23,000 
not all stations can afford it.

Hopefully similar technology ar-
en’t employed by GFK’s when they 
take over New Zealand surveys as it 
seems they can create an unequal 
marketplace for ratings.

A LOOK ELSEWHERE

future proof measurement systems 
using latest data collection techniques, 
analysis software and strategic insights...
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This novel product range really has got the industry’s attention. Using 
a shared hardware platform with slot-in modules allows one common 
framework to support many products (6 planned already). Fit all mod-

ules and you have a ‘super-product’ that can do nearly any job making it 
the perfect service-exchange unit to have ready on the shelf.

BW Broadcast’s new modular ‘Encore’ range picks up 
awards at recent exhibitions and is set to shine.

PRODUCT NEWS
It was evident from our 
customers reaction that 
these products are going 
to take their stations to 
the next level! 

Neal Helly, BW Broadcast

Sonifex’s new failover switcher 
provides 4 main input/outputs 
and 2 standbys making it suitable 
for both source and destination 
switching applications. A passive 
design and ‘straight-wire’ topolo-
gy ensures connections are main-
tained in the event of power loss, 
and also allows for routing of sig-
nals such as AES/EBU and audio 
muliplex.

The unit can be configured for au-
tomatic switching, or manual over-
ride using Ethernet remote. Front 
panel LEDs give an instant indica-
tion of the current signal routing 
and dual power supplies provide 
enhanced reliability. This flexible 
solution has many applications.

SONIFEX FAILOVER

PIRA’s new P132 features an Ether-
net connection to support commu-
nication with automation software 
over IP. At only $475 every station 
can have ‘Now Playing’ on air.

RDS ENCODERS

Smart tools like Radio+Video now 
allow radio stations to jump into 
video broadcasting with minimum 
outlay and changes to the station 
workflow. The complex integration 
work is taken care of since the sys-
tem comes as a complete package 
containing studio cameras, video 
interfaces, vision mixer, MacBook 
Pro, touchscreen interface, soft-
ware license and other ancillary 
equipment.

Have a big guest coming in soon? 
Get a web stream online with inte-
grated social media and new rev-
enue streams like ticket sales. An 
optional branding package means 
stations can be up and running in 
no time. 

RADIO PLUS VIDEO

Includes intelligent AGC technology 
coupled with a multiband limiter to 
provide consistent, spectrally bal-
anced audio regardless of density 
variations in the incoming source.

WHEATSTONE FM-25
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It is now expected that FM radio stations stream online as well as broadcasting on the airwaves. Whilst it is common 
practice to monitor FM transmissions, many stations neglect to ensure their Internet stream is working correctly. 
With more and more listeners tuning on their computers and smartphones, this need becomes more important.

DEVA Broadcast’s 3010 combines both an FM receiver and Internet stream monitor in one 1U box for a compact and 
affordable solution. The front panel features an active crossover coupling high fidelity high-mid drivers and a ded-
icated bass reflex, and the device sends automatic email alerts keep you updated of any issues.

DEVA BROADCAST 3010 IP RADIO MONITOR

A high performance PTPv2 grand-
master clock that provides time 
synchronisation between AoIP 
nodes. The Quantum Atomic Clock 
is accurate to 1s every 63 years!

SONIFEX PTP CLOCK

The receiver front end from the 
popular RBRX1 has been built into 
a V2 transmitter to provide a com-
pact, affordable one-box translator 
with every features you could want.

BW BROADCAST TR300

APT’s multichannel codec will soon support transmission of MPX over IP. 
The analog I/O module allows a frequency spectrum of 85 kHz for trans-
mitting the MPX spectrum, RDS signals and other subcarriers alongside two 
GPIO signals and a separate RS232 stream. Such a codec enables central-
ized signal processing, encoding the output from the audio processor, ste-
reo encoder and RDS encoder at a single location. The MPX signal is then 
distributed over the IP network with no further processing required.

APT WORLDCAST MULTI-CHANNEL CODECS

The smallest member of Wheat-
sone’s range, the 08 console is 
ideal for LPFMs, podcasts or web 
streaming applications requiring a 
simple, low profile 8-channel mixer. 

It doesn’t cut corners though - 
made for the demands of profes-
sional broadcasting the 08 is de-
signed for fast-paced, live on-air, 
streamed or produced applications 
with easy access to controls. 

The compact frame covers all the 
basics with a single stereo mix bus, 
two mic inputs, USB input to play in 
audio from a PC; USB output to re-
cord directly to PC, mix-minus tele-
phone output, monitor, headphone 
and cue, speaker mute and more.

WHEATSTONE 08
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Whilst moving from old broadcast 
facilities to Ngāi Tahu’s new build-
ing in Christchurch, Tahu FM up-
graded their radio studios with the 
help of Southern Broadcast.

Wheatstone LX-24 control surfaces 
were used along with a selection 
of blades to provide the analog & 
digital audio and logic IO required.

Custom Sonifex LED signs finish off 
the look of the new studio’s by illu-
minating Tahu FM’s logo.

TAHU FM RELOCATION

The ISP gets a point of 
difference from their 
competitors, and the 
consumer gets access to 
a global marketplace of 
content. Who loses out?

The Internet opened up New Zealand’s trading borders for con-
sumers, and now it is allowing Kiwi’s to source their content 
from foreign markets too. Whilst economies of scale may make 
New Zealand lamb cheaper to buy in other countries than it 

does here, it’s hardly worth flying overseas for dinner. However the 
savings and selection can be much more attractive for instantaneous 
services like streaming media.

Global Mode, a technology developed by an Auckland based firm By-
pass allowed New Zealand ISPs to swiftly unlock geo-blocked content 
for their customers, enabling Netflix USA for example. The ISP gets a 
point of difference from their competitors, and the consumer gets ac-
cess to a global marketplace of content. Who loses out?

The most obvious victims are local broadcasters who often pay large 
sums for exclusive rights to air the most demanded content. If viewers 
can watch shows without adverts or ahead of NZ release dates they 
probably will. Whilst for now Global Mode has been disabled by the 
ISP’s who were initially using it, we don’t think this is the last we will 
hear of this type of technology.

Importing goods from overseas can be risky and delivery 
takes an age. But what if the commodity was content?

       % NZ radio listening at home                  % NZ radio listening in car                 % NZradio listening at work

IMPORTING CONTENT

18% 20%31%



9SOUTHERN BROADCAST NEWSLETTER

When the National Business Review wanted to add narrated audio 
functionality to website news articles, the idea emerged of using 
the same content to form an online radio station. Why not use the 

traditional radio model - collate a mix of content the listener wants to hear 
and intersperse it with adverts? NBR Radio was born.

The studio room was constructed and acoustic treatment installed to help 
isolate the studio from the rest of the building. A compact Wheatstone Air-
4 console provided all the connectivity required and Southern Broadcast 
supplied custom designed furniture to make the most of the available 
space. Ceiling mounted speakers and suspended LED task lighting rounded 
up the studio and in no time the stream was live and listeners tuning in to 
NBR Radio weekly shows like ‘Market Talk’.

NBR Publisher Todd Scott said “After 16 years of personal involvement in 
the NZ Radio industry  both on-air and in sales, I would not have believed 
that what we have achieved could be achieved, and for so little investment. 
Embracing the destructive innovation of the web has enabled us to be a 
worthy player in an otherwise unaffordable media distribution platform.”

The online stream acts as a preview of MyNBR Radio, a customizable playlist 
of content available to paid subscribers. The station has proved a big hit, 
extending NBR’s reach and helping convince people through the paywall by 
giving them a taste of the content available. Tune in at www.nbr.co.nz/radio.

Todd Scott explains his decision to launch NBR Radio, 
and how it has grown in such a short time.

NATIONAL BUSINESS REVIEW
Without Southern Broad-
cast we simply would not 
have succeeded in cre-
ating what is now today 
a legitimate broadcast 
streamed not just on our 
platform, but on iHeart-
Radio, TuneIn and iTunes.

A Wheatstone AIr-4 is at the heart 
of the compact production studio.



Did you know that back in 
2014 the number of active 
mobile data connections 
surpassed the total pop-

ulation of the world, mobile web 
traffic now exceeds desktop, and 
Google has started penalising web-
sites that don’t have mobile friendly 
‘responsive’ designs?

These facts, and the continuous 
launch of new streaming services 
such as Apple’s Beats 1 may make 
it seem that mobile devices are the 
future of media consumption, deliv-
ered over mobile data networks. But 
is that the case?

Interestingly, figures from the Ad-
vertising Spending Agency’s last 
two years reports show that Radio’s 
revenue is growing. Perhaps things 
aren’t as they seem? How does the 
radio industry buck the trend and 
continue to expand?

Perhaps it is because the industry 
is still investing? The networks are 
still rolling out their brands to new 

What do falling mobile data prices, and pushes from stream-
ing services like Spotify mean for terrestrial broadcasters?

LOOKING FORWARD

markets and increasing audience 
sizes. Meanwhile smaller stations 
are launching to cater for regions 
or formats not already covered. Per-
haps the lack of public transport 
in NZ ensures a captive audience? 
Probably a significant factor is the 
production of great content deliv-
ered by much-loved personalities. 

Whatever it is, as long as radio can 
keep delivering this magic mix to 
audiences the industry still looks 
strong. Besides, latest financial re-
ports show that Spotify is yet to 
turn a profit. Despite generating an 
income of €1.08bn (NZD$1.91bn)  in 
2014 Spotify still declared a net loss 
of €162.3m (NZD$286.7m).

One thing’s for sure, the radio in-
dustry should stick to what’s work-
ing and simply leverage advances in 
technology to reach new audiences 
rather than change its offering.

For more industry news visit the 
Southern Broadcast website:
www.southernbroadcast.com/news

southern-broadcast-ltd

www.southernbroadcast.com

SOUTHERN BROADCAST

southernbroadcast

When you’re looking to buy a new 
hard-drive, it pays to take advice 
from someone who has over 45,000 
in operation. Backblaze is one of 
the world’s largest cloud storage 
providers and they publish useful 
data on their drive’s failure rates.

If you want to save yourself some 
time, just head out and buy a 4TB 
HGST Deskstar (Western Digital) 
drive. You can trust Backblaze’s 
evaluation, they have over 11,000 of 
them!

BEST OF THE WEB

PHONE
+64 (0) 99 255 055

EMAIL
info@southernbroadcast.com

ADDRESS
Unit 4, 4 Civil Place

Albany, 0632 
Auckland

southernbroadcastNZ


