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* These assessments are subject to change based on funding and policy changes/updates.

Information for test coordinators will be disseminated on the ordering process for the national 

certification by the Research and Curriculum Unit at Mississippi State University. 

Perkins Assessment

2020-2021

Y2 Post-Test

MS-CPAS*

Curriculum

This document contains the blueprints for the concentration areas 

in the secondary career pathway Business, Marketing, and Finance.
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Assessment:

Test Code:

CIP Code: 

Course Codes: 

Type:

Assessment: 

CIP Code: 

Test Code:

DOK Levels: 

Instructional 

Hours:

Total Items:

Active Items:

Field Test Items:

Total Assessed 

Items:

MS-CPAS Blueprint Summary

The MS-CPAS Blueprint Summary indicates the number of assessment questions related to each unit on the 

assessment and indicates the relative emphasis placed on each unit. All of the listed competencies will appear 

on the assessment, but because of the length of the assessment, not every competency will be equally 

represented in the assessment. The MS-CPAS Blueprint Summary includes a variety of information, which is 

explained below:

Terms and Definitions

This signifies the name of the assessment, which corresponds with the name of the pathway 

or program.

CP

Business, Marketing, and Finance

10450Y1-2020

520101

The total number of hours assigned to a unit per the pathway’s curriculum

Developed by the U.S. Department of Education's National Center for Education Statistics 

(NCES), CIP codes are a federal coding system utilized for assessment and reporting of fields 

of study and program completions activity tracking.

The total number of items assigned to each unit on the assessment. It is calculated as 

follows: 

(Unit Instructional Hours / Total Instructional Hours) * Total Active Items 

For more information regarding this MS-CPAS Blueprint Summary, please contact the Research and Curriculum 

Unit by phone at 1.866.901.7433 or by e-mail at helpdesk@rcu.msstate.edu.

The number of items on the assessment that will be graded

The number of items that are being field-tested, or piloted, to determine their eligibility for 

inclusion as an Active Item on future assessments. These items are not graded and, thus, will 

not impact the student's final score.

The total number of items on the given assessment. It is calculated as follows: 

Active Items + Field Test Items

992404, 992403, 992004

Based on Webb’s Depth of Knowledge (DOK), this signifies the assessment item difficulty 

factor to be expected in each unit. The three levels are as follows:

1 = Recall and Reproduction, 2 = Skills and Concepts, 3 = Short-term Strategic Thinking

Some postsecondary programs will not use DOK levels until the next revision.

A unique code that serves to numerically identify a specific assessment

Prepared by the Research and Curriculum Unit Last Revised: 8/11/2020 Page 2



Assessment: Business, Marketing, and Finance

Test Code: 10450Y1-2020

CIP Code: 520101

Total Hours: 200
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Unit 3: Personal Finance – Decision–making and Income
1. Use a rational decision-making process as it applies to the roles of its 

    citizens, workers, and consumers. 

2. Identify various forms of income and analyze factors that affect income as 

    a part of the career decision-making process. 

3. Predict future earnings based on their current plans for education, training, and 

career options. 

4. Evaluate how people can increase their income and job opportunities by 

acquiring more education, work experience, and job skills. 

5. Determine how income for most people is determined by the market value of 

their labor, paid as wages and salaries. 

6. Identify how income is obtained from other sources, such as interest, dividends, 

and profits from the selling of stocks.

DOK 

Level(s)

Instructional 

Hours

Total

Items

Unit 1: Orientation, Safety, and Leadership

Unit 2: Introduction to Economics
1. Explain the concepts of scarcity, choice, decision-making, and opportunity 

    cost. 

2. Explain why societies develop economic systems, identify the basic features of 

different economic systems, and analyze the major features of the U.S. economic 

system. 

3. Illustrate how voluntary exchanges and trade are reflections of negative 

    and positive incentives resulting in gain for both parties. 

4. Analyze the role of price on the market, the buyer, and the seller. 

9. Not tested on MS-CPAS

5. Describe different economic systems and how people work individually or 

    collectively to allocate goods and services. 

5. Apply basic interpersonal communication skills in personal and professional 

situations. 

8. Analyze the relationship between ethics and the law. 

6. Use technology to enhance the effectiveness of communication. 

7. Describe the factors that define what is considered ethical and socially 

    responsible business behavior. 

4. Not tested on MS-CPAS

3. Not tested on MS-CPAS

2. Not tested on MS-CPAS

1. Not tested on MS-CPAS
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Unit 6: Personal Finance – Money Management

TOTAL ASSESSED ITEMS

4. Identify the purpose and worth of a business plan. 

7. Define and describe potential exit strategies for business. 

5. Identify the characteristics of the different legal structures of a business. 

6. Identify sources of start-up funding, with advantages and disadvantages of each 

of the following: equity, debt, grants, and alternative funding.

2. Analyze the different types of market structures and the effect they have on 

price and the quantity of the goods and services produced.

3. Develop and evaluate a spending/savings plan. 

Unit 7:Foundations of Marketing

Unit 8: Not tested on MS-CPAS

Unit 9: Not tested on MS-CPAS

Unit 4: Entrepreneurship 

Unit 5: Microeconomics

Active Items

Field Test Items

2. Explore how the amount of money in the economy affects the overall price 

level.

1. Recognize that entrepreneurs possess unique characteristics and evaluate the 

degree to which one possesses those characteristics. 

2. Evaluate the opportunities, risks, advantages, and disadvantages of being an 

entrepreneur.  

3. Demonstrate ethical practices and social responsibility in business. 

4. Evaluate savings options to meet short- and long-term goals.

5. Evaluate investment options to meet short- and long-term goals. 

1. Analyze the marketing mix, their interrelationships, and how they are used in 

the marketing process. 

2.Recognize the customer-oriented nature of marketing and analyze the impact of 

marketing activities on the individual, business, and society.

3. Analyze the characteristics, motivations, and behaviors of consumers. 

4. Recognize how to retain customers and develop relationships with repeat 

customers. 

5. Analyze the influence of internal and external factors on marketing. 

3. Analyze and evaluate the impact that market structures, entrepreneurship, and 

institutions have on the market economy, competition, and income.

4. Identify markets in which economic decision-makers have participated as a 

buyer and as a seller, and describe how the interaction of all buyers and sellers 

influences prices. 

1. Evaluate how money makes it easier to trade, borrow, save, invest, and 

    compare the value of goods and services. 

5. Predict how prices change when there is either a shortage or surplus of the 

product available. 

1. Analyze the role of markets and prices in the U.S. economy.
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Assessment:

Test Code:

CIP Code: 

Course Codes: 

Type:

Assessment: 

CIP Code: 

Test Code:

DOK Levels: 

Instructional 

Hours:

Total Items:

Active Items:

Field Test Items:

Total Assessed 

Items:

For more information regarding this MS-CPAS Blueprint Summary, please contact the Research and Curriculum 

Unit by phone at 1.866.901.7433 or by e-mail at helpdesk@rcu.msstate.edu.

Terms and Definitions

This signifies the name of the assessment, which corresponds with the name of the pathway 

or program.

Developed by the U.S. Department of Education's National Center for Education Statistics 

(NCES), CIP codes are a federal coding system utilized for assessment and reporting of fields 

of study and program completions activity tracking.

MS-CPAS Blueprint Summary

The MS-CPAS Blueprint Summary indicates the number of assessment questions related to each unit on the 

assessment and indicates the relative emphasis placed on each unit. All of the listed competencies will appear 

on the assessment, but because of the length of the assessment, not every competency will be equally 

represented in the assessment. The MS-CPAS Blueprint Summary includes a variety of information, which is 

explained below:

Business, Marketing, and Finance

10450Y2-2020

520101

992309, 992003, 992005

CP

A unique code that serves to numerically identify a specific assessment

Based on Webb’s Depth of Knowledge (DOK), this signifies the assessment item difficulty 

factor to be expected in each unit. The three levels are as follows:

1 = Recall and Reproduction, 2 = Skills and Concepts, 3 = Short-term Strategic Thinking

Some postsecondary programs will not use DOK levels until the next revision.

The total number of hours assigned to a unit per the pathway’s curriculum

The total number of items assigned to each unit on the assessment. It is calculated as 

follows: 

(Unit Instructional Hours / Total Instructional Hours) * Total Active Items 

The number of items on the assessment that will be graded

The number of items that are being field-tested, or piloted, to determine their eligibility for 

inclusion as an Active Item on future assessments. These items are not graded and, thus, will 

not impact the student's final score.

The total number of items on the given assessment. It is calculated as follows: 

Active Items + Field Test Items
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Assessment: Business, Marketing, and Finance

Test Code: 10450Y2-2020

CIP Code: 520101

Total Hours: 195
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DOK 

Level(s)

Total

Items

Unit 11:  International Economics

1. Analyze the role of government in economic systems, especially the role of 

government in the U.S. economy. 

Unit 12: Personal Finance – Purchasing and Financial 

                Institutions

1. Apply a decision-making model to maximize consumer satisfaction when        

buying goods and services. 

4. Evaluate services provided by financial deposit institutions to transfer 

    funds. 

Unit 13: Applied Human Resource Mangement

6. Explain how investment in factories, machinery, new technology, and in the 

health, education, and training of people stimulates economic growth and can 

raise future standards of living.

Unit 10: Not tested on MS-CPAS

2. Examine the role of trade, protectionism, and monetary markets in the global 

economy.         

3. Evaluate how growing international economic interdependence causes economic 

conditions and policies in one nation to be increasingly affected by economic 

conditions and policies in another nation. 

4. Recognize that voluntary exchange occurs only when all participating 

    parties expect to gain.  

5. Evaluate how and why both production and consumption increase when 

individuals, regions, and nations specialize in what they can produce at the lowest 

cost and then trade with others. 

2. Differentiate between the advantages and disadvantages of renting, 

    leasing, and owning. 

3. Interpret the differences in payment types, including debit cards, credit 

    cards, prepaid cards, cash advances, and payday loans.

1. Analyze management functions and their implementation and integration 

    within the business environment. 

2. Develop personal management skills to function effectively and efficiently 

    in a business environment. 

3. Examine the role of ethics and social responsibility in decision making. 

4. Describe human resource functions and their importance to an 

    organization’s successful operation. 

5. Describe the role of organized labor and its influence on government and 

    business. 
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*Objectives that are taught at a DOK level 4 are assessed at a DOK level 3 on the MS-CPAS.

Unit 14: Strategic and Operations Management

3. Apply operations management principles and procedures to the design of an 

operation plan.  

4. Examine the issue of corporate culture and managing in the global 

    environment. 

Unit 16: Personal Finance – Credit and Personal Risk 

                 Management
1. Analyze factors that affect the choice of credit, the cost of credit, and the legal 

aspects of using credit.

Active Items

Field Test Items

TOTAL ASSESSED ITEMS

Unit 15: Macroeconomics

1. Compare and contrast fiscal and monetary policy. 

1. Analyze the organization of a business. 

Unit 20: Not tested on MS-CPAS

5. Examine factors that lead to long-term sustainability within a business. 

4. Insurance allows people to transfer risk by paying a fee now to avoid the 

    possibility of a larger loss later. 

2. Examine intellectual property issues of copyrights, patents, and 

    trademarks. 

2. Explain the importance of productivity and analyze how specialization, division 

of labor, investment in physical and human capital, and technological change 

affect productivity and global trade. 

3. Explore the concept of business cycles as it relates to fluctuations in the 

    national economy from times of expansion through times of contraction. 

2. Analyze choices available to consumers for protection against risk and 

    financial loss.

3. Describe how people make choices to protect themselves from the financial risk 

of lost income, assets, health, or identity. 

Unit 19: Not tested on MS-CPAS

Unit 17: Financial Accounting

1. Understand the role accountants play in business and society. 

2. Identify and describe generally accepted accounting principles (GAAP), 

    explain how the application of GAAP impacts the recording of financial 

    transactions, and the preparation of financial statements. 

3. Develop an understanding and working knowledge of an annual report and 

    financial statements. 

4. Complete the steps in the accounting cycle to prepare the financial 

    statements. 

Unit 18: Not tested on MS-CPAS
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