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You’ve made an exciting investment in your practice with 
MotivaImagine™. Now you can bring that investment to life, making 

Motivalmagine™ a vital and living brand within your practice. 

This book is designed to help you understand the MotivaImagine™ 
brand essence, including the Vision and Brand Personality, the 
ideal guest, and the visible brand elements such as logo, color, and 
guidance for developing your marketing materials. We hope you 
and your staff find  this book useful as you integrate MotivaImagine™  
into your practice, nurturing a mood of contemporary luxury for your 

guest’s ultimate satisfaction.





“Embrace Life”

MotivaImagine™ is an unequaled holistic and wellness experience, 
combining expressive architecture and exceptional service in an 
environment designed for both inspiration and harmony. Much more 
than a procedure, MotivaImagine™  is an exclusive, customized journey 
where attention to detail is paramount: from unique design elements 
to personalized service. It’s a journey of discovery, where guests can 

explore the pleasure and empowerment that comes with change.





Brand Personality

MotivaImagine™ embodies feminine strength and achievement, 
exuding a personality that’s focused, passionate, and fearless.

Confident
Strong belief or full assurance

Contemporary
Belonging to the modern time

Stylish
Elegant and smart





The Perfect Client

The MotivaImagine™  woman doesn’t believe in limits—not for her 
family, in her pursuits, and certainly not for herself. She’s busy and in 
demand but always makes time for play. She may not treat herself 
often, so when she does it has to be special. She’ll have a list of 
questions and will need all the answers so she can choose the quality 

experience she deserves.





Logo

The MotivaImagine™ logo is simple and elegant, with clean lines but 
a strong presence. The abstract icon suggests the organic nature of 
life and change. The logo should always be a strong element of any 
visual display, represented in the proper colors and proportions (see 

the following pages for more details).



Clear Space

In order to give the logo appropriate prominence, it should 
stand apart from other visual elements. When using the logo, 
be sure to allow clear space on all sides equal to the height of 

the “M” in the logo. 



Proportions

Recommended Size

Minimum Size

The diagrams above help ensure that the logo is reproduced in a consistent 
manner. While the simplicity of the logo facilitates its use in many sizes, note that it 
should not be reproduced any smaller than the minimum size noted above. There 
is also a recommended size for most collateral materials. Remember that in larger-
sized displays, the logo should be reproduced at a size to support its prominence.

2 inch

0,46 inch

1,5 inch

0,24 inch



Color Options / Standard / Purple

The standard color in the MotivaImagine™ palette is purple—the 
color of royalty and perfectly suited for how the MotivaImagine™ 
experience should make your clients feel. The deep richness of 

the purple also suggests stability and quality.



Color Options / Standard / Purple

Print and collateral materials vary in terms of production, based 
on the piece and the vendor. The above gives the information 
your vendors will need to properly reproduce the logo in the 

appropriate color.

SPOT COLOR

CMYK COLOR RGB COLOR

Pantone 526 C

C:73 M:100 Y:0 K:0 R:117 G:47 B:138

Transparency 0%

Transparency 0%

No Transparency

No Transparency

Transparency: 45%

Transparency: 45%

Transparency: 35%

Transparency: 35%

Transparency 0%
No Transparency

Transparency: 45%

Transparency: 35%



Color Options / Aternative / Gold

The alternative color in the MotivaImagine™ palette is gold—
the color of luxury and elegance. While the purple is preferred, 
the gold version of the logo may be used when a lighter color 

is required.



Color Options / Alternative / Gold

The above gives the information vendors will need to properly 
reproduce the logo in the gold color.

Spot Colors CMYK Colors RGB ColorsGradient

Transparency 0%

No Transparency

Transparency: 45%

Transparency: 35%

Pantone 872 C 
Tint: 100% 

C=22 M=37 Y=91 K=2 R=200 G=156 B=60

Pantone 872 C
Tint: 15%

C=0 M=0 Y=15 K=0 R=247 G=240 B=226



Color Options / Variations / Solid & Stroke

As the logo is the most important branding element, it will have many 
applications. Therefore, it’s important to have flexibility in how the logo 
is presented while maintaining consistency. The above provide options 
for reproducing the logo with the icon rendered as a solid graphic and a 
“stroke” version, where the icon is a line drawing. Additionally, you can 

see how the logo may be “reversed out” of a solid dark background.

Solid Version

Stroke Version



Typography / Print

Cleargothic Xlight

Avenir LT Std Light
Light    Light Oblique    Book    Book Oblique    Medium    Medium Oblique     Heavy    Heavy Oblique

Xlight    Xlight Italic    Regular    Regular Italic    Medium    Medium Italic

There are 2 different typography choices (also called fonts) for 
MotivaImagine™ materials. Both are chosen for their simplicity 
and readability, with the Cleargothic Xlight offering a hint of 

contemporary style.





Images

Images used to communicate MotivaImagine™ should exude warmth, 
beauty, and tranquility. Photos should capture the eye and emphasize 
overall well-being, putting the viewer at ease. They should be invited 
to sit back and luxuriate in the MotivaImagine™ journey, contemplating 

the possibility and excitement inherent in change.

When searching for photos, consider the following key words:

Lifestyle | Clinics | Health













Website

Featuring MotivaImagine™ on your practice’s website is an 
excellent way to get the word out to your clients. Rather 
than simply adding it to your offerings, consider giving it its 
own page. Use the brand elements previously described, 
such as logo, color, photography, to evoke the same 
exquisite mood MotivaImagine™ brings to your practice. 



motivaimagine.com


