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The paper examines the links between technological design of Social Media Communication (SMC) 

(KhosraviNik 2014, 2018a), the post-politics-affective turns in contemporary (Western) societies and 

the rise of populism. Populism has been discussed in terms of its discursive content, anti-

establishmentarianism, and its affective rather than argumentative characteristics. In other words, it 

has been studied both as a political ideology/discourse as well as a style of communication. Right 

wing populism has particularly been on the rise in the West in recent years (Wodak et al. 2013) 

evidenced by various electoral and political gains. As far as the politics on the ground is concerned, 

the rise of populism should be associated to hyper-normalisation of neo-liberal rationality 

(KhosraviNik 2017, 2018b) e.g. extreme individualism, competitive (rather than deliberative) 

persuasion and preference for relatability over rationality. This translates to rise of personality 

politics, triumphant of affect over argumentation and reduction of democratic project to media(tised) 

performance. The paper elaborates on the Techno-Discursive dynamic of populism and digital 

communication i.e. the intersection of SMC mediation technologies and the discursive consequences 

of such paradigm shift in society. This is to explore the links between the digital in relation to the 

political in contemporary discourses e.g. around collective identity (KhosraviNik/Esposito 2018, 

KhosraviNik/Sarkhoh forthcoming). 

Social Media Communication has been hailed in terms of its democratisation of access with an 

appeal to a form of democratic practice with claims to empowerment of the ordinary citizens, re-

connection with politics, grass-root mobilisation etc. Incidentally, these constitute the core 

characteristic claims of new media technologies which work with the logic of regimes of popularity 

building through engagement of prodsumers (Ritzer/Jurgenson 2010). The appeal of affective 

political engagement and the rise of Social Media personality politics is, on the one hand, predicated 

on internalisation of the equation of visibility-as-popularity-as-legitimacy and, on the other hand, 

works as a revolt against the perceived monolithic nature of traditional mass media/politics. Both 

these elements overlap with the populist vociferous attacks on the perceived media and political 

elitism. The design values and processes at work in Social Media technologies, their political 

economic model, their starting assumption of post-ideological status of contemporary societies and 

obsoleteness of critical structural politics are constructively in line in promoting an affective-driven, 

anti-establishment, anti-elite, anti-expert populist politics. In a similar vein, the extreme individuation 

and the corporate algorithmic manipulation of news and information paves the way for normalisation 

of a populist perception of public communication and collective identity. The main argument here is 

that hyper-normalisation/triumph of neo-liberal rationality together with new media 

design/affordances have created a specific Techno-Discursive dynamic which facilitates the growth 

of haphazard populist politics (KhosraviNik 2018b). 
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