
FG diversification drive wobbles as investors seek policy clarity
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•••Dealers introduce dollar resale 
premium to boost liquidity

•••Been holding talks with 
new board, management 
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As Nigeria undergoes 
transition from oil pro-
ducer to a more diversi-
fied economy, the qual-

ity of its economic management 

L-R: Phillip Isakpa, editor/executive director, BusinessDay Media Ltd; Adesegun Oniru, founder/chairman, Made-In-Nigeria Festival; Frank Aigbogun, publisher/CEO, BusinessDay Media Ltd, 
and Olayinka Garuba, team member, Made-In-Nigeria Festival, during a courtesy visit by Made-In-Nigeria Festival management to BusinessDay head office (The Brook) in Lagos, yesterday. 
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Demand shifts to FX futures 
market on maturing $697m 
forwards contract

CBN to inject liquidity to 
stabilise Skye Bank 

IHEANYI NWACHUKWU & PATRICK ATUANYA

Nigerian corporate treasur-
ers are redirecting their 
FX demand back to the 

Futures Market in a show of 
confidence as the Central Bank 
of Nigeria (CBN) begins funding 
of the forwards contract ahead of 
tomorrow’s maturity. 

The local currency had weak-
ened at the Spot Market against 
the greenback as investors ex-
pressed concerns over liquidity in 
the Nigerian FX market and pres-
sured foreign reserves, amidst 
sizeable outstanding obligations 
from FX sales at the fowards 
market. 

“This is a show of confidence 
and success of this market,” Kaodi 
Ugoji, vice president at FMDQ 
OTC Securities Exchange told 

There are strong indica-
tions that the Central 
Bank of Nigeria (CBN) will 

inject  huge but yet undisclosed  
sums of money into the Skye 
Bank to resuscitate it but will 
hand down some tough condi-
tions that the ailing lender must 
comply with to take up the loan.

The actual amount could not 
be ascertained at press time but 
BusinessDay reliably gathered 
that the apex bank officials 
have been meeting with the 
management and board mem-
bers of Skye Bank for talks on 

team and the strength of its fiscal 
and monetary institutions are 
being scrutinised, BusinessDay 
interactions with stakeholders 
show. 

The consensus by economy 
watchers is that Nigeria would 

need to invest heavily in infra-
structure, institutional reforms 
aimed at enhancing the cred-
ibility of monetary and fiscal in-
stitutions, as well as the ability to 
attract greater foreign portfolio 
inflows, among others, so as to 

give impetus to the new vision. 
But some analysts are more 

worried about the lack of clarity 
on the economic agenda and 
sectoral basis of the diversifica-
tion. 

“With Nigeria in the process 

of transitioning from its oil de-
pendency, the perceived qual-
ity of economic management 
is likely to emerge as a much 
stronger influence on the naira’s 
value in the future,” says Razia 

Militants strike at heart of Nigeria’s oil industry

Continues on page 39

When Edafa, a former mili-
tant from Nigeria’s restive 
oil-rich Delta, joined a 

government-funded programme 
to train as a welder in Malaysia, 
he dreamt of setting up his own 

business. But after three years of 
joblessness and frustration, he is 
now using his skills to blow up oil 
pipelines.

 The 28-year-old has returned 
to his previous life, carrying out 
attacks for the Niger Delta Aveng-

ers, the latest group to lead an 
insurgency that is creating havoc 
for Africa’s largest oil industry, the 
Financial Times reports.

The rise of the Avengers since 
the start of the year reflects the an-
ger that is coursing through towns 

Blackout escalates as power 
sector faces more challenges

Stakeholders in the power 
industry say the power 
sector has been unable 
to meet the needs of its 
customers because of Continues on page 4

the chain of challenges facing 
the sector.

According to the stakehold-
ers, there’s no end in sight to the 
daily blackouts that is estimated 

to be costing the economy about 
$100 billion a year, except some 
of these issues are resolved.

Problems dogging the sector 
including gas shortages; pipeline 
vandalism, inadequate funding, 
unprofitable tariffs and corrup-
tion, mean fixing the electricity 
cuts two years after a partial sale 

of state power companies to 
private investors won’t be easy.

 Dolapo Kukoyi, a partner at 
Lagos-based Detail Commercial 
Solicitors, which advised inves-
tors looking to buy the distribu-
tion companies, said the issue of 
gas and validalisation are exter-
nal factors which are seriously 

OLUSOLA BELLO  & ISAAC  ANYAOGU

JOHN OMACHONU

and impoverished villages across 
the swampy Delta, as President 
Muhammadu Buhari’s grapples 
with Nigeria’s worst economic 
crisis in decades. 

“President Buhari forgets us 
in the Niger Delta, and we are the 
source of Nigeria’s income,” Edafa, 
who did not want his full name 
used, says in his home town of 

Ughelli, where there is rarely elec-
tricity and women cook over fire-
wood and draw water from wells. 
“We want him to hear our cry.”

Attacks by the militants — who 
say destroying oil wells and the 
pipelines snaking through their 
communities is the only way to be 
heard — reduced oil production by 
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Cost to economy put at $100bn annually
Gas shortages vandalism, poor funding, unprofitable tariffs fingered
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Indorama set to crash fertilizer prices in Nigeria
price that would be lesser 
than imported ones.”

BusinessDay checks 
across the South-East and 
South-South geopolitical 
zones show that fertilizer 
prices have increased to 
16.66 percent and 18.18 
percent between last year’s 
(2015) farming season and 
this year’s.

For instance, in the South 
East, a bag of fertilizer now 
sells for N7,000 up from N6,000 
last year, while it now sells for 
between N6,000 and N6,500 in 
the South-South zone, up from 
N5,500 it sold last year.

According to Foramin-
ifera Market Research, an 
agro research outfit, about 
80 percent of all fertilizers 
used in Nigeria are import-
ed, thereby accounting for 
huge importation costs.

Over the years, since 1976, 
Nigeria has subsidised fertil-
izer importation running into 
billions of naira. In March 
this year, the Federal Minis-
try of Agriculture and Rural 
Development (FMARD) in-
augurated the National Fer-
tilizer Technical Committee 
(NFTC) to manage fertilizer 
issues in the country. Since 
1976, Nigeria has subsidised 
fertilizer running into bil-

lions of naira, now put at 25 
percent. In 1992, the country 
spent N6.8 billion to subsi-
dise fertilizer imports.

Foraminifera Market 
Research notes that fertil-
izer market in Nigeria “is 
national, expanding and 
sustainable.”

For Friday Udoh, a char-
tered economist and Council 
member of the Institute of 
Chartered Economists of 
Nigeria (ICEN), in an in-
terview with BusinessDay, 
advised that Nigeria must 
get its productive sector up 
and running in order to drive 
economic growth, away from 
the current crude oil stress.

But Mundra, Indorama’s 
MD/CEO, has assured that his 
company’s 1.4 million metric 
tons fertilizer production ca-
pacity is enough to go round 
Nigeria and leave much for 
export, saying IEFCL has set 
aside 400,000MT of its Urea 
fertilizer to serve the Nigerian 
domestic market, and 1 mil-
lion MT for export.

Already, foreign consum-
ers from West Africa market 
– Mali and Cameroon – have 
since visited Indorama El-
eme Fertilizer and Chemicals 
Limited plant to secure ex-
port orders to their countries.

P
rices of fertilizer, 
especially the Urea 
brand, will soon fall 
in Nigeria, which 
would bring a big 

boost to the agricultural sec-
tor where the Federal Gov-
ernment and the federating 
states are looking to diversify 
the oil-stressed economy.

This is, as Indorama El-
eme Fertilizer and Chemicals 
Limited (IEFCL), Port Har-
court, begins pumping its 1.4 
million metric tons (MMT) 
capacity of Urea fertilizer into 
the domestic market.

According to information 
gleaned from the Indorama 
website: Fertilizer News, its 
managing director/CEO, 
Manish Mundra has assured 
that the company will crash 
fertilizer prices through its 
huge supplies of the product 
in the next couple of months, 
when its $1.4 billion Urea 
fertilizer plant goes full blast.

Mundra assures fertil-
izer distributors and general 
agro-dealers in the country 
that the company, whose 
fertilizer plant is the world’s 
largest single line Urea plant, 
would supply them with 
“high quality fertilizers at a 

SME banking takes centre stage at 
BusinessDay Training Unit

United Capital posts strong half-year earnings despite headwinds

... excites distributors, agro dealers According to the organisers, 
the training is schedule to hold 
on July 28 – 29, 2016, in Lagos 
between 8:30am and 4:30pm.

“The year 2016 is a pe-
culiar year for SMEs. Banks 
need to understand the dy-
namics of different elements 
of small businesses and iden-
tify the accompanying risks 
inherent in their businesses 
coupled with how to manage 
them,” John Isikwene, busi-
ness development specialist, 

made financial services solu-
tions to individuals, corporate 
and public sector clients.”

Oluwatoyin Sanni, group 
CEO of the company, said, 
“After a profitable 2015, we 
knew that 2016 would require 
us to re-strategise and think 
creatively on how we would 
surpass our goals without re-
ducing the quality of services 
that we provide to our stake-
holders. We also understand 
that due to reduced liquid-
ity in the market, investors 
would be more circumspect 
about how their funds are in-
vested. Therefore, we needed 
to ensure we remained true 
to our mission of providing 
superior investment services 
to investors, notwithstanding 
market challenges.”

BEN EGUZOZIE, Port Harcourt

FRANK ELEANYA

SME banking will take 
the centre stage as 
BusinessDay Train-
ing Unit, an arm of 

BusinessDay Media Group, 
holds a two-day training 
programme for financial 
institutions in the country.

The purpose of the train-
ing is for players in the fi-
nancial services industry 
to build intelligence with 
respect to SME and grow 
their SME portfolio.

For shareholders of 
United Capital plc, the 
first half of 2016 will 
go down as a remark-

able one, irrespective of the 
economic turbulence in the 
country, as the company’s 
report showed that it earned 
a profit after tax of N3.6 billion 
for the first half, representing 
a 155 percent increase com-
pared with 2015.

The achievement, accord-
ing to a statement from the 
investment banking and fi-
nancial services firm in Africa, 
is as a result of closing strategic 
transactions in the financial 
services and power sectors 
this year, “Including tailor-

Niger Delta De-
v e l o p m e n t 
C o m m i s s i o n 
( N D D C )  h a s 

summoned its partners 
to brainstorm on the way 
forward for the oil region 
and the role effective col-
laboration would play in 
the new move.

This is the focus of the 
meeting of the Partners 
for Sustainable Develop-
ment (PSD) forum, which 
has been summoned on 
Tuesday, July 19, 2016.

The one-day forum, 
which holds at the At-
lantic Hall of the Hotel 
Presidential, is expected 
to take a serious stance 
on the heaps of arrears 
owed the intervention 
Commission ranging over 
N800 billion, a drag that is 
believed to hold back the 
Commission from mov-
ing hard on development 
projects.

A major issue is the 
failure of Federal Govern-
ment over the years to 
release any money from 
the ecological fund as 
required by law, and the 
failure of the nine owner 
states to remit what they 
were expected to remit.

The NDDC had cried 
out for long over the re-
mittances from the oil 
companies who were re-
quired by law to remit 3 

percent of their annual 
budgets. In doing this, 
the NDDC was never al-
lowed to know what their 
annual budgets were let 
alone calculate what 3 
percent amounted to.

This seemed to leave 
the Commission winking 
in the dark, until recently 
when the Senate inter-
vened and secured the 

budgets. Reconciliation 
is said to be going on at 
the moment, but inside 
sources said it was obvi-
ous that the oil compa-
nies had been remitting 
less than required and 
debt might be hanging 
there, too. 

Another major worry 
to the NDDC is said to 
be the unplanned de-

velopment in the region, 
whereby governments 
and organisations simply 
walk in and start projects 
without consulting the 
Master Plan developed 
over 10 years ago that 
should guide the citing of 
projects. In some instanc-
es, state governments 
are said to mount their 
signposts on projects 
being executed by the 
NDDC, thereby creating 
conflicts and confusion 
in the minds of the com-
munities.

T h e  s t a k e h o l d e r s 
would also use the op-
portunity to educate the 
youths and some dis-
gruntled politicians al-
legedly fuelling militancy 
and violence to under-
stand the exact damage 
this was doing to the 
economy and wellbeing 
of the region.

Ibim Semenitari, act-
ing managing director 
of the NDDC, has been 
s p e a k i n g  re c e n t l y  t o 
youths and elders in the 
region to understand that 
the development of the 
region could only come 
from funds remitted from 
oil sales, either to the state 
governors through 13 per-
cent or to the NDDC or 
contributions to the Com-
mission for direct project 
execution.

At the forum, Semeni-
tari would take the floor 

for 20 minutes to present 
a case for ending violence 
and for true partnership 
so that the work of the 
Commission would be 
effective, under the topic, 
“Partnership/Partnering: 
Strategies to deepen col-
laboration with tiers of 
Government and Devel-
opment Agencies.”

She would also wel-
come the delegates dur-
ing the plenary where 
she is expected to harp 
on the new vision and 
the new rules adopted 
by the NDDC to create 
confidence in transpar-
ent execution of real proj-
ects, as opposed to the 
past where projects were 
hardly seen but funds 
always expended.

The Ministry of Ni-
ger Delta through the 
minister, Usani Uguru, 
would also take the floor 
to brief the stakeholders 
on how the ministry was 
positioned to be relevant 
to the region in the pres-
ent administration under 
‘Ministry of Niger Delta 
Affairs Intervention Strat-
egy in the Niger Delta.’ 
Governors of the nine 
states of Rivers, Bayelsa, 
Akwa Ibom, Delta, Cross 
River, Edo, Ondo, Imo 
and Abia are expected to 
make serious presenta-
tions.

T h e  g ov e r n o r s  a re 
known to send represen-

tations instead of putting 
physical presence. Many 
reasons have been ad-
duced for this but many 
have pointed at the politi-
cal differences in the re-
gion. The amnesty office 
would also take the floor 
after the non-govern-
mental organisations and 
top leaders of the region 
had spoken. This will al-
low the traditional fathers 
from oil  communities 
to make a case; often 
demanding for release 
of funds owed the Com-
mission.

The oi l  companies 
would throw some light 
on “Driving Investments 
in the Niger Delta :  A 
Socio-Economic Case”, 
the security chiefs would 
take the task of handling 
“Security Situation in the 
Niger Delta and the way 
forward.”

F o r d  F o u n d a t i o n 
would speak on “Restor-
ing Livelihoods: A Collec-
tive Responsibility”, while 
the Sam Daibo-led ‘Foun-
dation for Partnership 
Initiatives in the Niger 
Delta’ (PIND) would lead 
other CSO, CBO, FBO on 
the “The Role of      the 
Ombudsman.”

A communiqué would 
be issued at the end of 
the brainstorming day 
with hopes that this time 
around, the resolutions 
would be implemented.

NDDC, stakeholders brainstorm on way forward for oil region through collaboration
IGNATIUS CHUKWU

Ibim Semenitari
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BusinessDay Media, said.
“The course is designed 

to create awareness on how 
to build trust. It will expose 
the behavioural dynamics 
of selling to SMEs and also 
enumerate listening, ques-
tioning and analytical skills 
of SME bankers,” he said.

Isikwene said the training 
would also help to improve 
the existing relationship 
between SME bankers and 
SMEs business owners.

For United Capital, the 
macroeconomic challenges 
in the Nigerian market pre-
sented an opportunity to ex-
pand its services beyond Ni-
geria this year, executing on its 
pan-African vision by advising 
on key financing deals within 
and outside the country. 

“United Capital plc has 
given investors a reason to be 
optimistic during these un-
certain times. The significant 
growth in funds under man-
agement demonstrates cli-
ents’ growing trust in United 
Capital to not only preserve 
capital but generate consis-
tent excess return in a vola-
tile economic environment,” 
Toyin Awesu, head, marketing 
and corporate communica-
tions for United Capital, said.
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Millennials ‘set to earn less 
than Generation X’

FCA considers using texts to warn of 
low savings rates

Bank of America second quarter 
profits fall 19%

Consumers who get poor rates of 
interest on their savings accounts could 
soon receive texts or emails to warn 
them of better deals available.

The city regulator, the Financial 
Conduct Authority (FCA), has moved 
a step closer to the idea as part of its 
plan to expose poor savings rates.Some 
savers with £1,000 to invest are therefore 
earning just 10p a year.

Bank of America reported a 19% 
slide in profit in the second quarter, as 
persistently low interest rates hurt the 
bank’s loan business.

The bank made just $3.89bn 
(£2.93bn) in profit during the period 
between April and June, down from 
$4.8bn last year.

The results still beat analysts expec-
tations, and Bank of America’s shares 
rose 1.8%.

Profits across US banks have been 
hit by the Federal Reserve’s low interest 
rate policy.

The UK economy may face “severe 
loss of momentum” after the vote 
to leave the EU, according to the EY 
Item Club.

The think tank’s UK growth fore-
cast for 2016 has been cut from 2.3% 
to 1.9%, and from 2.6% to just 0.4% 
for 2017.

Meanwhile its forecast for GDP 
growth for 2018 was slashed from 
2.4% to 1.4%.

Shares in Istanbul closed 
down by 7.1% following Friday’s 
attempted coup in Turkey.

But the Turkish Lira, which 
initially fell by nearly 5%, recov-
ered some of its lost ground and 
rose by 1.4% on Monday.

Over the weekend the gov-
ernment moved to calm fears 
and said it had consulted the 
central bank and the treasury 
and decided on “all necessary 
measures”.

Millennials are set to become 
the first generation to earn less than 
their predecessors, new research 
suggests.

The Resolution Foundation 
found that under-35s earned 
£8,000 less in their twenties than 
Generation X workers.

The thinktank defines Genera-
tion X as those born between 1966 
and 1980 and millennials as those 
born between 1980 and 2000.
Brexit fallout to hit UK economic growth

Turkish shares close down 7% 

US bank buys new office block

Wells Fargo, one of the biggest 
banks in the US, has agreed to buy 
an office block in the City of London.

It is buying an 11-storey block 
at 33 Central, King William Street, 
close to the Bank of England and the 
River Thames.

The financial terms weren’t dis-
closed but Reuters quoted sources 
close to the deal as valuing it at 
around £300m.

ARM founder says Softbank deal 
is ‘sad day’

The founder of ARM Holdings 
has told the BBC he believes its 
imminent sale to Japanese technol-
ogy giant Softbank is “a sad day for 
technology in Britain”.

Hermann Hauser said he was 
“very sad” at news of the £24bn 
($32bn) takeover which was an-
nounced on Monday morning.

Briefs
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Demand shifts to FX futures...

FG diversification drive...

Continued from page 1

Continued from page 1

Blackout escalates as power sector faces ...

CBN to inject liquidity to stabilise Skye...
BusinessDay on phone.  

Some $697 million the Cen-
tral Bank sold in one-month 
forward contracts fall due later 
this month, traders said, with 
contracts for July delivery quoting 
the naira at N279 per dollar.

The Naira-settled OTC FX 
Futures market kicked-off barely 
a month ago with the CBN sell-
ing OTC FX Futures contracts of 
non-standardised amounts for 
different tenors from one month 
through to 12 months, which will 
settle on bespoke maturity dates, 
providing liquidity in the product 
that will enable corporate treas-
urers effectively and efficiently 
manage their FX risk.

On Friday, the CBN ended a 
rule capping the difference, or 
spread between bids and offers in 
the foreign-exchange interbank 
market at 50 kobo.

“The elevated concerns over a 
potential technical recession in 
Nigeria have forced the Central 
Bank of Nigeria to relinquish its 
stealth peg to truly allow the naira 
to be determined by the natural 
forces of supply and demand,” 
Lukman Otunuga, a research 
analyst of FXTM a currency trad-
ing firm, told BusinessDay.

“Although there may be con-

undermining the operations of 
the power companies. Kukoyi 
adds that these are security 
problems that the government 
should deal with.

Generated output has never 
risen above 5,000 megawatts, 
which is about a third of peak 
demand, and if it did, the state- 
owned transmission system can-
not deliver any more than that 
before it starts breaking down.

Hopes that the power situa-
tion would improve after former 
President Goodluck Jonathan 
partially sold off 15 state gen-
eration and distribution com-
panies for more than $3 billion 
to private investors two years 
ago, have been frustrated by the 
challenges listed above.

Another industry operator 
who does not want to be named, 
told BusinessDay that investors 
who bought these companies 
found them not financially vi-
able and  the distribution firms 
with loads of debt started haem-
orrhaging cash. He said last year 
the financial flows in the sector 
came close to collapsing. 

The generation companies 
have battled with chronic gas 
shortages, despite Nigeria hold-
ing Africa’s biggest reserves of 
more than 180 trillion cubic feet. 
Seventy percent of the plants are 
gas powered.

 The companies have also 
not received payments from 
the  Nigerian Bulk Electricity 
Trading (NBET), which acts as 
a middleman between them 
and the distribution companies. 
The distribution utilities haven’t 
paid about N20 billion owed and 
since February, payments to the 
power plants have slowed.

NBET has enough cash ac-
cording to an inside source, 
to make market payments for 
some months. The source fur-
ther said the money is there to 
cover breakdowns and the com-
pany doesn’t want to deplete the 
funds until approval comes from 
high above.

The national grid is another 
bottleneck. Another  industry 
source said it needs about $40 
million a year just for mainte-
nance, compared with the $1 
million now allocated by the 
government. Nigeria’s aggregate 

technical, commercial and col-
lection losses are still high, ac-
cording to the World Bank.

The power bottleneck comes 
on top of a slump in oil prices 
and currency challenges threat-
ening Nigeria’s role as a desti-
nation for investors. Economic 
growth slowed to negative 0.37 
percent on an annual basis in 
the first quarter.

 The power industry accord-
ing to reports still requires as 
much as $20 billion of invest-
ment in the next six years.

Meanwhile, a failing national 
grid, which collapsed 16 times 
between January and July this 
year, is intensifying calls for 
unbundling the Transmission 
Company of Nigeria (TCN), 
increased investments in mini 
grids, and attracting innovative 
project financing for the sector.

With a mere 40 percent geo-
graphical coverage and trans-
mission capability of about 
6,000 GW, Nigeria’s transmission 
infrastructure comprises about 
6,680km of 330 kV lines, 7,780km 
of 132kV lines, 330/132kV sub-
stations with installed transfor-
mation capacity of 10,166 MVA 

Continues on page 39 Continues on page 39

Continues on page 39

Khan, chief economist, Africa 
Global Research, Standard Char-
tered Bank. 

“Confidence in economic 
management, rather than expec-
tations of oil-related inflows, will 
be a key determinant of Nigeria’s 
ability to attract stable, long-
term financing for its much-
needed diversification effort.” 

According to Khan, in the cur-
rent publication, ‘on the ground,’ 
(OTG) Nigeria’s decision to lib-
eralise its FX regime, as well as 
adopting a managed float last 
month, has created much more 
interest in its monetary policy. 

In the medium term however, 
with Nigeria becoming less reli-
ant on oil -related inflows to 
prop up its currency regime, 
deeper policy changes are likely 
to be needed. 

“Institutional reforms aimed 
at enhancing the credibility of 
Nigeria’s monetary and fiscal 
institutions may go further than 
expectations of oil inflows in 
attracting sustained external 
financing,” she added. 

Some analysts say that this is 
because in real terms, Nigeria’s 
policy rate is negative (the Cen-
tral Bank rate is 12%) official CPI 
inflation accelerated to 15.6% 
y/y in May. 

Across its local currency yield 
curve, real yields are also nega-
tive, excluding short-lived spikes 
at primary auctions. 

Titus Soetan, president, The 
Institute of Chartered Account-
ants of Nigeria (ICAN) said that 
the economy is redeemable but 
it will take some decisive steps by 
the managers, such as blocking 
loopholes and punishing all cor-
rupt people, adding that there 
is no agenda for now beyond 
diversification and fighting cor-
ruption. 

Soetan advised the CBN to 
ensure adequate monitoring of 
the new forex policy, adding, “It 
needs effective and adequate 

L-R:  Atiku Abubakar, former vice-president and chieftain of the All Progressives Congress (APC); Shuaib Lawal, deputy national chairman, APC, 
and John Odigie-Oyegun, national chairman, APC, during Atiku’s visit to the national headquarters of the APC in Abuja, yesterday. 
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how to get the bank properly 
on its feet.

A top CBN official who con-
firmed the meeting said the 
CBN would be mandating 
the bank to recover the non-
performing assets that had 
troubled the bank as one of the 
pre-conditions for such facility. 
The meeting held at the CBN 
head quarters in Abuja, on 
Monday, following  an earlier 
one held last week between 
both parties.

The CBN earl ier  in  the 
month stepped in and replaced 
the management of Syke Bank 
Plc with fears that it could col-
lapse and cause a whirl-pool 
effect on the rest of the industry 
if urgent steps were not taken.

CBN governor Godwin Eme-
fiele, in justifying the interven-
tion, said Skye Bank plc, a tier 2 
bank, but one of Nigeria’s eight 
systemic important banks, 
failed to meet the minimum 
thresholds in critical pruden-
tial and adequacy ratios. Skye 

Bank likewise sustained a per-
manent presence at the Apex 
bank lending window, which 
exposed its liquidity challeng-
es.

The bank was said to have an 
estimated non performing loan 
portfolio of N700 billion, much 
of which is due to an overexpo-
sure to the oil and gas sector.

“The CBN is going to pump 
in money to stabilise the bank,” 
the source told BusinessDay 
last night.

Emefiele had appointed M. 
k Ahmad and Tokunbo Abiru 
respectively, as the new Chair-
man and Chief Executive Of-
ficer of Skye Bank. Both men 
now bear the huge burden of 
turning around the bank’s huge 
liquidity challenge.

The bank’s former Chair-
man, Olatunde Ayeni; Manag-
ing Director, Timothy Ogun-
tayo; the Deputy Managing 
Director, Non Executive Direc-
tors; Independent Directors; 
and the two longest serving 
Executive Directors all volun-
tarily resigned just ahead of a 

Central Bank pronouncement 
that it had dissolved the board 
and removed part of the man-
agement over capital adequacy 
issues.

The CBN, however retained 
the most recently appointed 
Executive Directors of the 
bank, but governor Emefiele 
had argued that the bank was 
not in distress and urged de-
positors not to panic as their 
deposits were safe.

Emefiele, however, con-
firmed at the time that Skye 
Bank carries quite some huge 
bad assets that saw the Non-
Performing Loans exceeding 
the allowed 5 percent thresh-
old.

“In particular, Skye Bank 
liquidity and non performing 
ratios have been below and 
above threshold respectively”, 
the governor said, as he an-
nounced replacements for the 
bank’s management and board 
on July 4.

Emefiele said the CBN hopes 
the new management would be 
able to salvage the bank from 
collapse, explaining the rea-
sons for the swift change.
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Architect, politician, Ibru, for burial August 3
7pm, while on Friday, July 
29 at 10am, a commenda-
tion service will hold at 
Archbishop Vining Memo-
rial Cathedral, GRA, Ikeja, 
Lagos.”

 “On Tuesday, August 2, 
2016, the funeral train will 
move to Asaba, Delta State, 
where a Lying-in-State 
will hold at Government 
House, at 11am. On the 
same day in the evening, 
there will be a ceremony, 
which include Service of 
Songs/Lying-in-State and 
Christian Wake Keep at 
his Ughelli, Delta State 
home, the White House, 
from 4pm,” the statement 
further said.

The funeral service, the 
release said, would take 
place at the All Saints Ca-
thedral, Ughelli Anglican 
Communion on Wednes-
day, August 3, followed 

by interment at his home 
town of Agbarha-Otor, 
Delta State, while recep-
tion follows at Ibru Centre 
Field, Agbarha-Otor.

“Thanksgiving and Out-
ing Service will hold at St. 
Andrew’s Church, Agbar-
ha-Otor on Sunday, Au-
gust 7, 2016 from 10.00am,” 
it further stated.

The late Ibru was elect-
ed the first governor of 
Delta State in 1991, and 
became senator in the 
fifth Senate. He was also 
the president-general of 
the Urhobo Progressive 
Union.

He was survived by two 
wives, six children and 
many grandchildren. The 
departed renowned ar-
chitect was also survived 
by two brothers and two 
sisters, including Michael 
Ibru and Goodie Ibru.

F
amily of the late 
architect and first 
elected governor 
of Delta State, 
Felix Ovuodor-

oye Ibru, has announced 
his burial arrangements. 
Ibru joined his ancestors 
on March 12, 2016, at the 
age of 80.

A release signed by 
Goodie Ibru stated that 
the journey to the senator’s 
interment would begin on 
Wednesday, July 27, with 
an Evening of Tributes at 
the Federal Palace Hotel 
and Casino, on Ahmadu 
Bello Way, Victoria Island, 
Lagos, from 4pm.

According to the state-
ment, “There will be a 
service of songs the fol-
lowing day, Thursday, July 
27, at Bishop Vining Me-
morial Cathedral, GRA, 
Ikeja, Lagos, from 5pm to 

Currency dealers peg FX resale spread at N0.50k as naira gains

CBN gives process for getting FX for ‘banned’ 41 items

pared with N292.25k/$ on 
Friday last week, data from 
FMDQ revealed.

At the autonomous and 
parallel markets, the nai-
ra closed stable at N360/$ 
and N365/$, respectively. 
The first trade of $780,000 
occurred yesterday at 
N292.40/$ at 1116 GMT, 
more than three hours after 
the market opened, a trader 
said, adding that activity was 
slow pending intervention 
by the central bank.

Reuters quoted a trader 
as saying a dealer can buy 
at any rate but resale spread 
should not be more than 
N0.50, as directed by FMDA.

With primary dealers 
required to resell 70 percent 
of any dollar bought from 
the central bank on the day 
of purchase, low turnover on 
the interbank currency mar-
ket has the effect of driving 
down the value of the naira.

The central bank said last 
month during the unveiling 

HOPE MOSES-ASHIKE

The naira yester-
day gained slightly 
against the US dol-
lar after currency 

dealers introduced a peg 
on resale spread (the gap 
between the buying/selling 
rate) of FX at N0.50k in the 
interbank market.

The move was as a result 
of naira free fall on Friday, to a 
record low of N292.25 against 
the dollar, traders said.

Speaking with Business-
Day on phone, Wale Abe, 
executive secretary, Financial 
Markets Dealers Association 
(FMDA), said the introduc-
tion of a peg on the resale 
premium was to check and 
curtail volatility in the FX mar-
ket to a reasonable margin.

However, the local currency 
yesterday appreciated slightly 
in value against the dollar by 
N0.10k to close at N292.15k/$, 
which was 0.03 percent com-
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Central Bank of Ni-
geria (CBN) has 
unveiled the nec-
essary guidelines 

for getting FX from deposit 
money banks (DMBs) for 
the importation of the 41 
items on the FX prohibi-

of the FX policy reforms that 
the naira would trade with 
no pre-determined spreads.

It ditched its 16-month old 
peg on the naira in June to al-
low the currency to trade freely 
on the interbank market but 
thin liquidity has hampered 
activity, traders say, leaving the 
central bank as the main sup-
plier of hard currency.

Other past suppliers of 
dollars, including oil firms, 
are now selling part of their 
hard currency directly to 
petrol importers under an 
arrangement with the gov-
ernment, traders say.

Some $697 million the 
central bank sold in one-
month forward contracts fall 
due later this month, traders 
said, with contracts for July de-
livery quoting the naira at 279.

On non-deliverable 
forward markets, the one-
month naira-dollar forward 
was quoted at N314. The 
one-year contract fell as low 
as N351 per dollar.

tion list.
The CBN said the 41 

items, tagged “not valid for 
foreign exchange,” can be 
sought from commercial 
banks, but the CBN must be 
informed on how the bank it-
self sourced the FX to be sold.

In its monetary, cred-
it, foreign trade and ex-
change policy guidelines 
for 2016/2017 fiscal years, 
signed by Godwin Emefiele, 
governor, CBN, the CBN 
insisted that such FX must 
not be from interbank FX 

market.
“All Forms ‘M’ to be regis-

tered on the Nigerian Single 
Window for Trade portal 
for items classified by CBN 
as ‘Not Valid for Foreign 
exchange,’ should be ac-
companied with the follow-

ing documents in addition 
to other regulatory permits 
where applicable:

“Proforma invoice from 
the supplier, insurance cer-
tificate (marine/cargo), writ-
ten confirmation from the 
Authorised Dealer Bank 
stating the source of funds 
including any documentary 
evidence.

“In addition, Autho-
rised Dealers are required 
to forward hard copies of 
Forms ‘M’ relating to all 
items ‘not valid for foreign 
exchange’ and the docu-
ments indicated above to the 
director, trade and exchange 
department, CBN, Abuja for 
necessary approval before 
validation.”
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this contingency fee should be 
invested in the project and not 
used for the landlord’s profit.

Rent-free period
A rent-free period is a period 

of time during the lease where 
the tenant is not required to pay 
any rent at all. This usually kicks 
in at the start of the lease agree-
ment.The reason for this incen-
tive is that it is usually expected 
that a tenant will require around 
three months to fit-out a space. 
During this time, the tenant is 
unable to use the premises and 
as such is reluctant to  pay rent.

If the premises considered 
are in need of renovation works, 
the negotiations for a rent-free 
period should be harder for the 
landlord to resist. In calculating 
the rent-free period, the tenant 
should take into account how 
long the space has been vacant 
for, the general state of repair 
and the general marketability. 
Ideally, one should be able to 
apply a 1.5 month rent-free pe-
riod for each year of the lease, 
until the first break period which 
serves as a starting point.

Considering the current eco-
nomic downturn, it is expected 
that landlord concessions will 
continue to play a major part in 
attracting tenants to sign leases, 
as well as for relocating to much 
better facilities.

...the Island real estate office 
market is currently experi-
encing a downturn due to 
falling oil prices and gov-
ernment policies that have 
resulted in limited occupier 

movement... these fac-
tors has led to an increased 
vacancy rate in the Greater 
Island office market and 

this has prompted landlords 
to become more creative 

in their approach to attract 
tenants in this competitive 

environment

The combination of these 
factors has led to an increased 
vacancy rate in the Greater Is-
land office market and this has 
prompted landlords to become 
more creative in their approach 
to attract tenants in this com-
petitive environment. How are 
they doing this? Largely through 
rental concessions which in-
clude quarterly payments, 
rent-free periods, and tenant 
improvement allowances–the 
most sought after incentive. We 
discuss tenant improvement al-
lowances and rent-free periods 
in greater detail.

Tenant improvement al-
lowance

A tenant improvement (TI) 
allowance is the amount that 
the landlord is willing to provide 
to the tenant for the build-out, 
retrofitting, refurbishment and 
renovation of an office space 
for the tenant’s specific use.
This amount is decided upon 
during lease negotiation. From 
the tenant’s perspective, it is im-
portant to ensure the allowance 
is sufficient enough to cover the 
proposed fit-out costs, espe-
cially since the tenant maintains 
significant control over the fit-
out process.

The TI allowance is struc-
tured in one of two ways: 

1. Provided as a lump 
sum to the tenant upon signing 
of the lease agreement.

2. As a turnkey build-out 
where the landlord absorbs the 

early stages of lease negotiations 
to provide test-fit office layouts 
which will be beneficial in es-
timating the cost of the fit-out. 
The estimated fit-out cost will 
be imperative as a guide for ne-
gotiating the TI allowance with 
the landlord. 

Furthermore, the project 
manager is able to lead the bid-
ding process for fit-out works, 
as well as other specialist work 
packages in order to select the 
best construction team who 
will deliver value for money for 
the client.

The turnkey build-out, on the 
other hand, puts control in the 
hands of the landlord who will 
take the ultimate responsibility 
of managing and delivering the 
interior fit-out works based on 
pre-agreed specifications. While 
this provides the tenant the 
benefit of a one-stop shop solu-
tion with a landlord who has the 
in-house staff and experience 
to deliver the product, there are 
some disadvantages for the ten-
ant with this approach. For one, 
the tenant’s control of the project 
is greatly diminished and the 
build-out works might also not 
completely be in line with the 
tenant’s official requirements.

Another disadvantage of the 
turnkey approach from the ten-
ant’s perspective is the cost of 
the build-out. Typically, land-
lordswill allow for a contingency 
fee to prevent the actual con-
struction cost from exceeding 
the pre-agreed estimate. Ideally, 

T
he Greater  Lagos 
Island area, covering 
Victoria Island and 
Ikoyi, is home to a 
host of major com-

paniesand like any node, its real 
estate market can be positively 
or negatively affected by both 
national economic conditions 
and the local market realities. 

On the national front, the Is-
land real estate office market is 
currently experiencing a down-
turn due to falling oil prices and 
government policies that have 
resulted in limited occupier 
movement. At the local market 
level, there has been a notable 
oversupply of Grade A offices in 
the Ikoyi and Victoria Island as 
a result of target occupiers (such 
as oil companies and banks) 
choosing to stay put or downsize 
their requirements as a result of 
the economic conditions. 

Office space leasing in Greater Lagos Island: 
Demystifying landlords’ concessions

fit-out cost based on the lease 
agreement and delivers the to the 
tenant’s office requirements and 
specifications.

With the lump sum arrange-
ment, the tenant benefits from 
having a significant amount 
of control in the construction 
process. The tenant is at liberty 
to engage a project manager to 
manage the process from end-to 
end in order to secure the opti-
mum solution in terms of qual-
ity, time and budget. The project 
manager could be drafted in the 
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An apprentice’s tribute to his master, Elechi Amadi
of English, he could not just do without 
saying something about poetry in class. 
“Poetry good o! Ja Tamuno eh!” He would 
say in a very funny way, mixing Pidgin 
English and Okrika (his dialect) to create 
a comic effect. Then there was Charles 
Nnolim, who came to give a talk on 
Trends in African Fiction. He began his 
lecture with a joke about his diminutive 
stature. I was almost distracted by his 
weird moustache. I kept wondering if 
all professors wore similar look. He was 
the first professor to teach me.  Three 
memorable months later I was issued 
a certificate of merit, having completed 
my apprenticeship. And I was bursting 
with ideas.

My formal apprenticeship ended in 
December 1999. I joined the Associa-
tion of Nigerian Authors (ANA) in 2001; 
that was shortly after the celebration 
of Gabriel Okara at 80 in August and 
before the 2001 ANA Convention hosted 
by the Rivers State branch of ANA in 
October. The End of Year Literary even-
ing at a certain hotel in Borikiri axis 
of Port Harcourt was memorable. For 
Ibiwari Ikiriko that was his last supper. 
He passed on in January, 2002. He was 
the Secretary of ANA Rivers, with Elechi 
Amadi as Chairman, Williams Nimenibo 
as Treasurer and Chris Akani as Public 
Relations Officer (PRO). I was nominated 
and unanimously accepted as the acting 
Secretary of the Association. That was 
how I stepped into the big shoes of 
my poetry teacher, with whom I once 

shared pepper soup and drink after 
each meeting. 

On Sunday, May 22, 2016, ANA 
Rivers State visited its patron and 
former Chairman, Elechi Amadi in his 
country home, Mbodo-Aluu. The visit 
was to present the new leadership of 
the Association elected on Sunday, 
April 3, 2016 to him and also wish him 
a Happy Birthday, having turned 82, 
10 days earlier. On that occasion we 
made known our intention to return to 
our host for a reading session. He was 
enthusiastic in saying: “I look forward 
to that.” I was to learn of the deteriora-
tion in his health a few weeks later.

My last encounter with my master 
was on his sickbed. The immediate 
past Chairman of ANA Rivers, Obinna 
Nwodim, the Legal Adviser, Chitzi 
Ogbumgbada and I, the Secretary, 
visited him in a hospital in Rukpokwu 
Town on Friday, June 24, 2016. On ar-
rival, he greeted: Obinna, how’re you? 
How’s ANA? Humphrey, how’re you? 
How’s the outside world. I was feeling 
somehow, so I decided to come and 
relax here.” Jovial as he tried to sound, 
there were ominous signs in his voice. 
He was having breathing difficulties. 
We expressed the concern of other 
ANA members and decided to leave 
at once in order to allow him to relax 
without stressing him further. “Una 
do well,” he said, bidding us goodbye. 
We stood a few seconds outside the 
hospital before getting into the car 

and returned to our various offices in 
low spirit.   

My master was billed to speak to 
an audience at the 2016 Book Read-
ing of Total E&P Nigeria Limited on 
Wednesday, June 29. On my arrival 
at the venue, a staff of the company, 
Charles Nwosu, approached me, 
we exchanged pleasantries and he 
said: “Humphrey, what of Elechi 
Amadi?”He looked worried as he 
asked the question.  “He won’t be 
able to make it, he is critically ill,” I 
said.  He asked for his wife’s phone 
number, which I gave to him. The 
wife, Priye Iyalla-Amadi arrived later 
on and addressed the audience on his 
behalf. Her words were moving and 
very lively. It was a very successfully 
event, a nice day for literature.  But that 
was before the sad news of the sudden 
passage of my master came. The news 
broke my heart. It left me with excru-
ciating emotional pain. 

This is the story of an apprentice in 
the Workshop known as Elechi Amadi 
School of Creative Writing.  This is 
the story of the winner of 2014 Elechi 
Amadi Poetry Prize. This is the story 
of my association with the literary gi-
ant, the author of The Concubine, The 
Great Ponds and The Slave. This is my 
tribute to my master, teacher, mentor 
and friend: Elechi Amadi.

As a master craftsman, Elechi Ama-
di had many an apprentices. I had 
the honour of being one of them. I 

commenced my formal apprenticeship 
in his workshop in the twilight of the 
1990s. Ordinarily, having being issued 
certificate of merit as an evidence of 
completion of my apprenticeship in 
1999, I should have established my own 
workshop and severed my relationship 
with my master. But as his protégé, I 
realised that there was a lot more to 
learn from the literary icon. 

His was not a carpentry or mechanic 
workshop, where mere manipulative 
skills are needed. It was a workshop 
where one’s intellect was put to task; 
where ingenuity at its highest level 
comes to play. Apart from being an ex-
pert in the business and craft of writing, 
my master was an epitome of virtues—
honesty, humility and self-discipline. 
He was an encyclopaedia that every 
good student needs to consult from 
time to time. 

I did not just wake up one day and 
strolled into his workshop. It took me 
a few years to even have the privilege 
of shaking his creative hand. After 
many years of interacting with him 
on pages of prose, it was only in 1997 
that I met him in person for the first 
time at an event organised by the Riv-
ers State Branch of the Association of 
Nigerian Authors at the Conference 
Hall, Rivers State College of Arts and 
Science (RivCAS).  All I could achieve 
then was a handshake. I wanted much 
more than that, though. A conversa-
tion with my poetry teacher, Ibiwari 
Ikiriko of the Oily Tears of the Delta 
fame, opened the door for me to enrol 
as an apprentice in the workshop of 
the master craftsman. But I lacked the 
wherewithal to actualise that dream. 
As a diehard believer in my own 
dreams I held on to it. Two years later, 
I went back to Ikiriko, who had earlier 
taught me poetry in the Advanced 
Level course of the Interim Joint Ma-
triculation Board (IJMB) programme 
of Ahmadu Bello University, Zaria at 
the RivCAS.

I was a freshman in university, 
taking a degree course in English 
then. Defying all odds and all financial 
constraints, I commenced registration 
formalities. I managed to pay the first 
instalment of my registration fee and 
began my apprenticeship. Again,  Ibi-
wari Ikiriko was one of my tutors in the 
workshop. Although he handled Use 
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Be specific, simple and smart

I read the story of an ancient 
young man who borrowed a 
horse from a good friend for 

both urgent and important jour-
ney. While the horse owner was 
handling over the horse to him he 
said “carry my horse, it will make 
the journey faster”. In a bid to meet 
up with deadline in the journey 
he attempted to strictly complied 
with his friend instruction that says 
“carry my horse; it will make your 
journey faster.” He was assuming 
mysterious help but ended frus-
trated in an attempt to carry a horse.

Dear entrepreneur, although 
that story was a joke, it is the same 
way many of us assume that team 
members understood our messages 
without getting feedback. We need 
to demand for clarity while given 
out responsibilities to associate, 
team members, and material sup-

pliers. It helps in sustaining busi-
ness and strengthens relationships. 
Assumption is the lowest form of 
knowledge.

The law of decision sates that 
nothing is dynamic until it becomes 
specific. Except one is specific about 
information, job description or expec-
tation from team members then there 
cannot be self-motivated responses. 
Why that? Lack of clarity slow down 
execution and mislead too.

Businesses can not have consist-
ent good business result except there 
is specific goal. As an entrepreneur, 
you have not made any decision un-
til it is specific. What does it mean to 
be specific? It simply means definite 
knowledge. In addition, it means to 
be free from doubt.

Recently, I looked closely at two 
of Nigerian banks. One has a long 
known specific brand promise and 
the other that just rebranded for a 
new brand promise. Both are very 
specific with the promise and sim-
ple for stakeholders to recognise. 
One says, “BIG, STRONG, RELI-
ABLE and the other say “SPEED, 
SERVICE, and SECURITY. These are 
their specific and simple promises 
to customers. These companies are 

specific and simple to understand 
that people can identify them by their 
brand promises without mention-
ing names. Entrepreneurs can be 
specific and simple about promise 
because it helps build confidence of 
stakeholders.

There are two categories of entre-
preneurs. You are either a “general 
scope entrepreneur” or a “specific 
scope entrepreneur”. Based on my 
interactions with entrepreneurs and 
readings, there are more general 
scope entrepreneurs than specific 
scope entrepreneurs.

“Specific scope entrepreneurs” 
handle detail very well. They cannot 
be confused with figures irrespective 
of the circumstances. Many entre-
preneurs, whose temperaments are 
phlegmatic and melancholy, are usu-
ally specific scope in dealings. They 
understand sequences of events, 
procedures, rules, and how each 
part of complex things works. When 
interrupted they will continue from 
the exact spot or go back and do the 
step by step again. They usually are 
listeners and communicate clearly to 
workers, associate and stake holder.

A general scope entrepreneur is 
often the one who doesn’t have time 

for detail. She can jump from step to 
step in random order. She is easily 
confused and bored with details of 
business transaction. That is where 
the danger lies. A general scope 
entrepreneur wants execution 
now and it must be now. Give her 
a contract agreement of more than 
five pages to read, then she read the 
first page, scan through other pages, 
open to last page and sign the deal 
straight. Often, this gets the general 
scope entrepreneur into trouble af-
ter signing bad and unclear deals.

Many years ago, I bought into 
shares of an engineering start-up 
as a minority owner and it turned 
out bad. This was because the CEO, 
great guy with specific scope in 
technical delivery, but who was a 
core general scope in administra-
tive responsibility.  He often did 
not like detail paper works and we 
got involved in unclear contract 
that turned the start-up book red. 
I learnt the lesson there and I think 
you can avoid that pitfall. You need 
to improve your specific scope skill 
by doing the following.

One: Seek to understand and 
be understood

It is important that you listen, do 

due diligence and be clear about the 
information and deals. In addition, 
get instant feedback from your team 
about the responsibility you give to 
them. When you put up this kind of 
practices, it becomes an mind-set 
with time. I mean it takes time for 
this habit to form so forgive yourself 
when you make mistakes.

Use adverbs and adjectives in 
communication. Always try to find 
the exact form of verb or noun 
(“Deep yellow” bus).

Two: Be smart to leverage on the 
service of expert

There are experts such as lawyers 
or company secretaries who have 
been educated and trained to be 
specific and you can get their ser-
vices from time to time and learn 
along too. In addition, I must say 
that you can leverage on your team 
members who are talented specific 
scope personalities and take advan-
tage of their skills both for services 
and to learn.

I believe you will fulfil your 
dream. Cheer up!
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stood at £6 billion in 2015 and was 
projected to reach £20 billion by 
2020. However, this amount may 
not be realized if bilateral trade 
between the UK and Nigeria falls.

Nigeria has gained from its 
relationship with the UK in the 
past. According to the National 
Bureau of Statistics, the UK was 
Nigeria’s largest source of FDI in 
2015, with assets worth over $1.4 
billion. In addition, remittances 
from Nigerian diaspora in the UK 
was $21 billion in 2015. If a Brexit 
causes a recession in the UK, all 
these figures may drop for Nigeria. 

The Brexit comes at a bad time 
for Nigeria which is struggling 
with falling oil prices. A UK reces-
sion can lead to lower demand 
for oil, which can further lower 
oil prices and can cause EU na-
tions to look to cheaper sources 
of oil such as Iran. In addition, 
the insurgency in the Niger Delta 
region, the newly liberalized FX 
market, and the fact that Nigeria 
was recently downgraded by Fitch 
means that global risk aversion 
towards Nigeria will be high at 
this point. Thus, while there are 
gains for Nigerian companies that 
can now import from the UK at a 
cheaper price, the risk aversion 
towards Nigeria means that new 
portfolio inflows into the country 
will not come at this period when 
risk-sensitive investors are looking 
outside the UK to invest in other 
economies.

Thus, while there are gains 

for Nigerian companies 

that can now import from 

the UK at a cheaper price, 

the risk aversion towards 

Nigeria means that new 

portfolio inflows into the 

country will not come at 

this period when risk-sen-

sitive investors are looking 

outside the UK to invest in 

other economies

T
he EU Referendum of 
June 23rd 2016 led to 
a non-binding result 
for the UK voting to 
leave the EU by 52% 

to 48%. Although the final exit is 
not expected to take place for at 
least two years, the event has led 
to a lot of uncertainty in the global 
economy and a lot of emotional 
reactions from both opponents 
and supporters of the referendum 
result. 

The immediate reaction to 
the results was volatility in the 
UK market and in other interna-
tional and domestic markets that 
have high exposure to the UK 
specifically and to the EU in gen-
eral. These market volatilities are 
mainly due to the surprise factor 
and uncertainty as most people 
are unsure of the implications of 
a Brexit on their economies. 

The apprehension evident 
from global and domestic mar-
kets is not unfounded considering 
the fact that the British economy, 
which is worth $3 trillion, is the 
fifth largest economy in the world 
and the second largest within the 
EU. This makes the UK, a major 
component of both the global 
economy and that of the EU, 
such that shocks to the British 
economy will have some effects 

their close ties with the UK and 
the EU. The three most important 
African countries with respect 
to relations with the UK and the 
EU are South Africa, Nigeria and 
Kenya, and a Brexit is expected 
to affect them in terms of Foreign 
Aid, Investment, Trade and Trade 
Agreements. The South African 
economy is the most exposed to 
the global economy. 

While the UK has pledged to 
spend 0.7% of its Gross National 
Income (GNI) on development 
aid, there is a high probability that 
the absolute value of this would 
reduce if a Brexit leads to a reces-
sion in the UK. This would reduce 
development aid to Africa, even 
if temporarily, and the impact of 
this will be greatly felt since the 
UK has been contributing a lot of 
aid to the continent. In Nigeria, 
for instance, the UK Department 
for International Development 
(DFID) had a portfolio of 40 pro-
jects with a planned budget of 
£232 million for 2014 -2015. In 
addition, the contributions the UK 
makes to the World Bank makes its 
total investment up to about £400 
million a year in development aid 
to Nigeria.

If the UK falls into a reces-
sion, that could reduce trade 
and investment between it and 
its African partners. This is not 
good news for emerging African 
countries that have a large portion 
of their exports go to the UK. For 
example, the UK is South Africa’s 
fourth-largest trading partner, 
and a majority of Kenya’s flower 
exports go to the UK. In addition, 
trade between Nigeria and the UK 

Brexit’s 3-pronged effect on Africa’s 
most exposed economies

pendent on EU buyers and capital 
would experience a slow down due 
to flight of EU capital, companies, 
jobs and workers. This will be es-
pecially bad for British financial 
institutions who will lose their ac-
cess to the EU if there is no longer 
a single market. With the resulting 
slowdown in UK growth, the UK 
government will have less income 
to spend and so will have to imple-
ment tax increases and spending 
cuts. This might lead to a rise in 
unemployment, which will reduce 
the pressure on wages to rise. 

Following the release of the 
EU referendum results, volatility 
also plagued some emerging and 
frontier markets in Africa due to 
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on the global economy. 
The debate on the gains and 

losses that will result from a Brexit 
centers on the pros and cons of 
economic integration. The justi-
fication for creating the EU was 
that there are gains for all parties 
concerned if there is freedom of 
movement of goods, services, 
capital and labour (persons) 
among the countries. The impact 
of a Brexit will therefore depend 
on the degree to which the bar-
riers to these four freedoms are 
re-established between the UK 
and the EU. If the negotiations 
between both parties result in 
a more protectionist Britain, 
naturally this should have more 
dire consequences for the whole 
world than if Britain is able to 
retain access to the EU’s single 
market. 

When article 50 is eventually 
triggered, the long term financial 
implications for the UK will be 
that London will no longer be 
viewed as the top financial centre 
of the world or of Europe for that 
matter. Potential investors may 
prefer to go for a city that is still 
in the EU because of the mobility 
of factors of production in and out 
of it. Likewise, global businesses 
previously head-quartered in 
London and which made sig-
nificant contributions to the UK 
economy will now look to other 
European cities such as Paris, 
Frankfurt and Dublin whose 
future seem less uncertain than 
that of the UK. 

In addition, a Brexit would 
mean that places in the UK (such 
as London) that are heavily de-
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It is now apparent 
that President Mo-
hammadu Buhari has 
betrayed the hope of 
millions of Nigerians 

who hoped and yearned for 
a president that will be a 
symbol of national unity and 
will unite the country frac-
tured by severe ethnic, reli-
gious and regional tensions 
especially in the periods 
leading to the 2015 general 
elections. Rather than heal 
and ameliorate such divi-
sions, the President has, by 
his actions, deepened the 
divisions and is now feeding 
the perception that he is an 
ethnic champion incapable 
of being a true national 
statesman. At no time since 
the end of the civil war is 
Nigeria more divided and 
fractured along ethnic and 
regional lines than it is now. 
This has unleashed centrifu-
gal forces on the country like 
never before and is feeding 
the predictions of naysayers 
that the current president 
may preside over the disin-
tegration of the country.

If the President’s unfortu-
nate comment at the United 
State’s Institute of Peace on 
July 22, 2015 that he cannot 
“in all honesty” treat con-
stituents who gave him 97 
percent of votes equally with 

constituencies that gave him 
5 percent is seen as a Freud-
ian slip, then his filling of his 
kitchen cabinet with people 
from just one part of the coun-
try, the gradual filling of all top 
security positions by people 
from the same section of the 
country, the treatment of the 
marauding and killer-Fulani 
herdsmen with kid gloves while 
at the same time setting up a 
task force to be stationed in 
Zamfara state to fight cattle 
rustling, the rush to defend an 
Army Chief accused of buying 
choice houses in Dubai even 
when his salaries in the army 
is unable to buy the houses and 
now the deliberate omission 
of a former Army Chief, still 
from a particular section of the 
country, from probe over the 
arms deal scandal cannot be 
so classified. They are deliber-
ate actions of a president who 
has continued to prioritise the 
interests of people from just 
a section of a country to the 
detriment of others.

Truth is, the President has 
failed to appreciate the com-
plexity of the country and the 
need to carry along and give 
a sense of belonging to every 
part and people of the country. 
Apparently, he only nomi-
nally complied with the strict 
constitutional requirement 
to appoint a minister from 

every state of the federation 
while substantially ignoring 
the federal character principle 
which seeks to ensure that ap-
pointments to public service 
institutions fairly reflect lin-
guistic, ethnic, religious, and 
geographical diversity of the 
country.

The excuse that the appoin-
tees are competent people and 
they are the people the presi-
dent knows and could trust 
flies in the face of logic. There 
are qualified people in all parts 
of the country. The president 
is president of Nigeria and 
not president of a particular 
section of the country. He is 
supposed to be sufficiently 
exposed to and have associates 
from all parts of the country. 
That is why it is constitution-
ally required for a candidate 
not only to secure the highest 
number of votes cast but to 
also secure a minimum of 25 
percent of the votes cast in at 
least 2/3 states of the federa-
tion.

Clearly, the president’s in-
ability to build bridges across 
all parts of the country is hurt-
ing the country and giving am-
munition to ethnic champions 
to continue to call for and 
work for mobilisations along 
ethnic lines while actively 
working to subvert the goal of 
building a united and strong 

nation.
The president may not be 

sectional or does not delib-
erately choose to be. But his 
actions are feeding that per-
ception and that is where he 
and his handlers and minders 
should be most concerned.

Perception generally need 
not be true. But that is why it 
is particularly dangerous be-
cause it is not open to factual 
verification. That is also why 
the president and his minders 
should have avoided feeding 
such perceptions in any way 
and working actively to dem-
onstrate his Pan-Nigerian-
ness. Currently, his actions do 
not in any way match his words 
that the unity of the country 
is non-negotiable. Leading 
ethnic champions and bigots 
have used his appointments 
and actions that portray him 
as leaning towards a particular 
section of the country to make 
their cases for the disintegra-
tion of the country.

It is time the president take 
a step back and evaluate his 
appointments and actions. 
He was elected to united and 
move the country forward. 
That task requires unity of pur-
pose.  And now that the unity 
of the country is being lost, 
the overarching goal or task of 
moving the country forward is 
being jeopardised.  

How not to govern a heterogeneous and divided country
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In association with

FBNInsurance extends corporate social 
responsibility to health for women

F
B N I n s u r a n c e 
Limited, in con-
junction with the 
humanitarian or-
ganization, Rotary 

Club of Omole Golden, re-
cently carried out a Breast 
and Cervical Screening/Vac-
cination exercise for girls and 
women.

The exercise which held 
at the premises of Ifako Ijaye 
Health Centre, Ogba, Lagos, 
witnessed a large turnout of 
women from all walks of life 
including senior secondary 
school girls from neighbour-
ing High Schools.

Speaking at the event, 
Sales Manager, FBNInsur-
ance Ltd., Ngozi Umechur-
umba, acknowledged the 
woman’s place in every home 
while advocating the need for 
every woman to get screened 
for breast and cervical can-
cer. “As home makers, it is 
important that women look 
after their health so they can 
have the presence of mind 
and body to contribute their 
bit to their family’s quest 
for a better tomorrow. Only 
a healthy home can aspire 
to grow wealth. So, beyond 
selling insurance, this is one 
of the many ways of showing 

Delta Air Lines to deploy 
innovative baggage tracking 

process in Nigeria

P 14

our clientele and prospects 
that we are all for a better 
society,” she concluded.

In her presentation, the 
Deputy Medical Director of 
the Health Centre, Erivea 
Kuti, took time to address 
the cultural and traditional 
myths that have unfortunate-
ly contributed to the spread 
of cancer. “It is not every 
time you notice an unusual 
growth on your breasts that 
you begin to think spiritual 

attack. The scourge of cancer 
can be successfully arrested 
if we all learnt to do the right 
thing on time. Timing is of 
the essence here. The earlier 
the detection, the better the 
chances of a successful treat-
ment,” the medical doctor 
concluded. The audience was 
taught how to conduct self 
breast examination via a live 
demonstration.

Incoming President of the 
Rotary Club of Omole Gold-

en, Rotarian Titi Sunmonu, 
in her thank-you speech 
appreciated FBNInsurance’s 
contribution to the success 
of the event and hoped the 
partnership would continue 
well into her tenure.

FBNInsurance Limited, 
an FBNHoldings company 
associated with the Sanlam 
Group (SA), was incorpo-
rated in 2010 to transact 
Life Insurance businesses in 
Nigeria.

Asiwaju Olatunde Badmus, 
chairman of TUNS Group 
made the revelation while 
receiving a delegation from 
the office of the vice presi-
dent, Federal Ministry of 
Agriculture and Health & 
Education at the company’s 
headquarters in Osogbo, the 
Osun state capital.

Also speaking during the 
visit, Seyi Ogunjinmi, general 
manager of the company, re-
iterated the company’s com-
mitment to producing safe 
and quality chicken products 
has positioned the company 
among top fliers in the area 

Tuns Farms Nigeria 
Limited, leading pro-
ducer of broiler meat 
in Nigeria, has set 

a new benchmark for qual-
ity management system for 
chicken plants in Africa.

The company emerged 
as one of the top performers 
in a recent third party audit 
in safety and quality system 
conducted by the South Afri-
can firm, Aspirata.

In a statement made 
available to BusinessDay, 

of food safety and quality 
system not only in Nigeria 
but also across the continent.

 “TUNS farm is known 
for safety and quality, this 
has been our focus and goal. 
The recent third party audit 
carried out by Aspirata firm 
has only proven our commit-
ment and dedication towards 
that goal and we promise 
to continue to deliver only 
quality and safe products 
always” he said.

Badmus, while sharing 
the company’s experience 
on chicken inclusion in the 
state’s school meal program, 

Tuns Farms leads in food safety, quality system audit
which the company has been 
handling since the introduc-
tion of the school feeding 
program in Osun four years 
ago as well as the recently 
signed Memorandum of 
Understanding (MoU) on 
the National Egg Production 
Scheme (NEGPRO) thanked 
the government for the op-
portunity given to the com-
pany to serve the nation.

 He assured the delegates 
that about 1 million jobs to be 
created through the egg pro-
duction scheme will increase 
to 2 million if the scheme is 
extended to meat production.

L-R: Roosevelt Ogbonna, executive director, commercial banking division, Access Bank Plc; Omobolanle 
Victor—Laniyan, head, sustainability, Access Bank Plc;  Herbert Wigwe, group managing director, Access 
Bank Plc and Dr Frank Mentrup, Lord Mayor of Karlsruhe at the 2016 Karlsruhe sustainable finance awards 
in Germany where Access Bank won the “Outstanding Business Sustainability Achievement” Award.

MODESTUS ANAESORONYE

JOSEPHINE OKOJIE

BEDC plans installation of additional 
100,000 meters in 2016

lowed on the network.
She added that custom-

ers who have not paid their 
bills within 10 days of the 
delivery of bill will be dis-
connected from the network 
during this process, saying” 
in addition to customers 
who have by-passed their 
meters by removing part 
or all of the electricity load 
from reading on the meter 
would also be disconnected, 
except upon payment of 
the appropriate fines and 
reconnection fee.”

“BEDC prides itself as 
being committed to the 
continued provision of im-
proved service delivery to its 
customers while ensuring 
that connection to its net-
work for power supply con-
nections is not dangerous to 
the health and safety of the 
public. The provision of ap-
propriate safety standards 
as well as the education of 
all customer is thus critical 
in this process.” She said.

She affirmed that since 
inception, BEDC has em-
barked on series of improve-
ment exercises in the areas 
of enumeration, payment 
channels, customer care, 
enforcement and monitor-
ing, billing and metering 
among others, stressing 
that the improvement im-
plemented in phases were 
further enhanced during the 
2016 operating year

According toBEDC boss, 
the company has also com-
menced the installation and 
activation of nearly 2000 
transformers across its net-
work as part of the process 
to improve quality of power 
supply.

While promoting safety 
consciousness with the 
launch of safety jingles, the 
BEDC boss urged customers 
connected to the network to 
report all electrical faults to 
the nearest office for prompt 
attention, adding “do not 
build houses/shops/struc-
tures under BEDC power 
lines. Do not enter BEDC’s 
distribution substations/
installations. Do not use 
non-BEDC staff to change 
fuses or replace ruptured J 
& P fuses.”

Conscious of the 
m e t e r i n g  g a p s 
ex ist ing across 
various customer 

classes, Benin Electricity 
Distribution Plc. (BEDC) 
has announced plan to 
install additional 100,000 
meters for domestic and 
commercial customers for 
the remainder of 2016.

The company said it 
would strive to achieve 100 
per cent metering of all 
industrial and Maximum 
Demand (MD) customers 
by November ending.

Speaking at the press 
conference, Managing Di-
rector/Chief Executive Of-
ficer, BEDC,  Funke Osibodu 
added that the company will 
also achieve the metering of 
at least 2,000 Distribution 
transformers in order to ad-
equately account for energy 
billing to customers.

“The company has been 
proactive in installation 
of meters having installed 
over 120,500 meters since 
takeover of the company. 
We have taken advantage 
of both the industry CAPMI 
Scheme and own funded 
meters. More than 25,000 
out of these have been in-
stalled this year alone,” re-
marked  Osibodu who was 
represented by the  Fidelis 
Obishai.

BEDC she noted, has also 
commenced some projects 
to ensure the health of the 
customer meters including 
100 per cent recertification 
and rectification of existing 
Maximum Demand cus-
tomers; massive meter seal-
ing exercise for domestic 
and commercial customers, 
prepaid meters recertifica-
tion and rectification ex-
ercise, and shifting meters 
from customer premise to 
external visible locations.

Speaking on the com-
pany’s Enforcement and 
Network Monitoring team, 
she said the objective was 
to ensure that connections 
to the network were in line 
with safety standards, and to 
ensure only paying custom-
ers were on the network, 
and that by-pass or illegal 
connections were not al-
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D
elta is deploying 
Radio Frequen-
cy Identification 
(RFID) baggage 
tracking technol-

ogy across its system, including 
between Lagos Murtala Mu-
hammed International Airport 
and Hartsfield-Jackson Atlanta 
International Airport. 

The move will provide Ni-
gerian customers with im-
proved real-time tracking of 
luggage throughout the travel 
experience.  

 RFID will replace barcode 
hand scanning – the industry 
standard since the early 90s. 
With this new technology, 
scanners use radio waves to 
capture highly accurate and 
consistent data stored on an 

RFID chip embedded in the 
luggage tag, driving superior 
tracking and increased trans-
parency.

With RFID, customers will 
see their bags on and off the 
aircraft during their journey 
via push notifications to the Fly 
Delta mobile app beginning in 
the fourth quarter of 2016.

Bobby Bryan, commercial 
manager for West and East 
Africa, Delta Air Lines, said, 
“RFID is another example of 
our investment in the Nigerian 
marketplace.  It offers cus-
tomers clear visibility of their 
checked bags and will set a 
new standard for more trans-
parent, interactive tracking on 
the Fly Delta mobile app.” 

He continued, “Delta’s 
daily nonstop flight between 
Lagos and Atlanta has gone 

from strength to strength and 
we continue to be focused on 
offering the best experience for 
our customers.” 

Better baggage handling 
processes and enhanced tech-
nology have already shrunk the 
airline’s mishandled bag rates 
by 68 percent over the past 10 
years, establishing Delta as 
the leading U.S.-based global 
airline for baggage perfor-
mance. In 2015 Delta led U.S. 
global airlines in DOT bag 
performance while setting six 
monthly DOT records and a 
full year record.

Delta remains the only 
U.S. carrier to operate non-
stop service between Nigeria 
and the United States offering 
hundreds of onward connect-
ing opportunities via Delta’s 
Atlanta hub.

Delta Air Lines to deploy innovative 
baggage tracking process in Nigeria

Union Bank hosts 200 participants 
in digital training workshop

Union Bank, Nigeria’s 
leading innovative 
financial institu-
tion, affirms its 

partnership with Google as 
it hosts over 200 participants 
at the sophomore edition of 
its digital training workshop 
for the students of the Federal 
Polytechnic, Oko, Anambra 
State.

After a successful first edi-
tion at the Ventures Platform 
Abuja, also in partnership 
with Google, Union Bank 
continues on its journey to 
train and empower Nige-
rian youths with basic digital 
skills.

“With almost a century 
of experience and heritage 
in Nigeria’s financial sector, 
Union Bank is an institution 
that understands the need to 
keep evolving, learning and 
growing to stay relevant in 

today’s fast paced economy” 
said Omotola Oyebanjo, 
Head of Communications 
and Media, Union Bank, 
while addressing the stu-
dents.

“We aim to keep deliver-
ing this across the coun-
try and our goal is to equip 
Nigerian youths with the 
basic digital skills needed to 
discover learning materials 
online, build businesses, cre-
ate jobs and contribute to the 
overall economic growth of 
the country.” she concluded.

The Google powered 
workshop is also aimed at 
helping more Nigerians play 
an integral part in the digital 
technology economy.

“We’re excited that Union 
bank is supporting our work 
to provide free digital train-
ings to young Nigerians. 
With over 97 million online 

subscribers, Nigeria contin-
ues to be one of the highest 
online populations in the 
world. And this presents big 
opportunities for economic 
growth. We believe that with 
the right digital skills, young

Nigerians can better le-
verage the Internet to start 
and grow businesses, create 
employment for themselves 
and others, and boost eco-
nomic growth in Nigeria.” 
said Bunmi Banjo, Digital 
Education Lead, Google Af-
rica.

With topics ranging from 
content creation, digital 
strategy, web design, social 
media and app develop-
ment, the free digital skills 
workshop gives millennials 
access to fundamental digital 
skills, enabling them to inde-
pendently open up a world of 
opportunities for themselves.

IFEOMA OKEKE

L-R Hamda Ambah, director, FSDH Asset Management; Hakeem Ogunniran, MD, UPDC; Tokunbo Ajayi, 
MD, United Capital Trustees, and Oyindamola Ehiwere , company secretary , at the UPDC Real Estate 
Investment Trust 2nd annual general meeting in Lagos.Pic by Pius Okeosisi.

L-R: Pascal Odibo country director Jeff & Obrien, Ola Olabinjo executive director Heritage Bank,  John 
Berry, lead Faculty Jeff & Obrien Int.l Retail banking Academy, Usoro Usoro GM, Digital Business MTN 
and Ori Ogba of Heritage bank at the just concluded Jeff & Obrien 2nd Africa Retail banking Roundtable 
Conference at Eko hotels lagos. 

L-R: Kandolo Kasongo, Executive Director and Chief Risk Officer, Union Bank; Ejike Nwabuona, Deputy Rector 
Administration, Federal Polytechnic, Oko; Emeka Okonkwo, Executive Director, Corporate Banking, Union Bank; 
Gladys Anene, Deputy Rector Academics, Federal Polytechnic, Oko and Joe Mbulu,Transformation Director, 
Union Bank at the launch of the Smarter Banking Centre at the Federal Polytechnic, Oko, Anambra State.

LASACO Assurance appoints Disu as chairman

LASACO Assurance plc 
has announced the ap-
pointment of Aderinola 
Disu as chairman of its 

Board of Directors with effect 
from April 1, 2016. Disu takes 
over from Ashim Oyekan who 
resigned from the board, hav-
ing served the company for 
19 years.

Founded in 1979, LASACO 
Assurance is a market leader 
in insurance and financial 
services in Nigeria providing a 
plethora of service offering to 
its teeming clients.

Disu brings significant ex-
perience both from the public 
and private sector through her 
extensive track record and her 
wider business interests in stra-
tegic sectors in Nigeria.

“LASACO Assurance is 
extremely fortunate to have 
appointed a chairman of such 
calibre and experience. Disu’s 
diverse experience both in 

the public and private sector 
will prove invaluable as we 
set course to fully transform 
the company,” said Segun 
Balogun, MD of LASACO As-
surance plc.

Responding to the appoint-
ment, Disu said it was a privi-
lege to assume the role of the 
chairman of LASACO Assur-
ance plc at such an exciting, 
pivotal time in its history.

“As is expected, there will 
be many days of hard work 
and sacrifice ahead as we work 
together to take LASACO As-
surance to even greater heights. 
I’m excited at the prospect and 
no doubt that collectively, as a 
team, we will ensure LASACO 
fully realizes its extraordinary 
growth potential,“ she said.

Disu holds a Bachelor of 
Laws Degree from the Univer-
sity of Lagos and is an alumna 
of Lagos Business School. She is 
also a member of the Chartered 

Institute of Arbitrators, UK.
Her career spans over 20 

years in private legal practice. 
After two decades in the le-
gal and corporate world, she 
ventured into politics, largely 
due to her concerns about the 
infrastructure and community 
challenges facing business de-
velopment in her immediate 
environment. She has played 
active political roles in Lagos 
State in the last 15 years, partici-
pating in the socio-economic 
and political development at lo-
cal government and state levels.

Disu has held several board 
positions in the private and 
public sector, namely, T. A. 
Braithwaite Insurance Brokers 
& Co. Ltd., African Alliance 
Insurance Company, Metalum 
Limited and Lintas Limited, 
Lagos State Polytechnic, Lagos 
Signage & Advertising Agency 
and Lagos State Waste Man-
agement Authority.

L-R: Matt Dooley, MD, Connected Thinking; Jaspar Roos, chief inspiration officer, XL Family and 
Founding, Partner, Ventur.es; Ebehijie Momoh, head, retail banking, Standard Chartered Bank of Nigeria, 
and Emmanuel Daniel, chairman, The Asian Banker International PTE Ltd, during the presentation of 
awards to Standard Chartered Bank of Nigeria Limited winners of Best Social Media Initiative and Wealth 
Management Team of the Year awards 
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C
hevron Nigeria 
Limited (CNL), 
operator of the 
N N P C / C N L 
Joint Venture 

(JV), has announced the 
launch of a $1.4 million, 
two–year project in Bayelsa 
State aimed at preventing 
the transmission of HIV 
from mothers to their new-
born babies, PROMOT (II) 
project.

The community–based 
Prevention of Mother-to-
child Transmission project 
(PROMOT II)is coming on 
the heels of PROMOT (I), 
a four- year project, which 
was earlier implemented in 
Bayelsa State between Sep-
tember 2012  and March 
2016 and to which Chev-
ron committed $5.3 mil-
lion.  Both phases of the 
project are implemented 
in partnership with Pact, 
an international non–gov-
ernmental organization 
with active programming 
in Nigeria for more than a 
decade.

The PROMOT(II) proj-
ect was officially launched 
on July 12, 2016 by Gov-

ernor Seriake Dickson of 
Bayelsa State,  who was 
represented by Chief David 
Serena Dokubo-Spiff the 
Secretary to the Bayelsa 
State Government (SSG), 
atEbbis hotel, Yenagoa, in 
Bayelsa State.

The Bayelsa State Gov-
ernor thanked Chevron for 
providing additional funds 
for the extension of PRO-
MOT for another 2 years. 

“Chevron is a good Compa-
ny and I commend the Firm 
for providing additional 
fund for the extension of 
PROMOT for another 2 
years, in spite of the harsh 
economic climate.”He said. 
He noted that PROMOT (I) 
was a great success, as it 
contributed to the reduc-
tion of Bayelsa State’s HIV 
prevalence rates from 9.1% 
in 2010 to 3.8% by the end 

Chevron Nigeria Launches  HIV Project 
(PROMOT II)  with US$1.4 Million

of the project’s third year 
in 2015.

Clay Neff,  Chairman 
Managing Director, CNL 
explained that the PRO-
MOT (II) project is part 
of the Company’s Social 
Investment efforts in the 
Niger Delta. “Chevron in-
vests in programs aimed at 
improving access to health-
care to support the com-
munities where we operate. 

L-R: Oyebanji  Francis Kayode; National President, Association of Grain Processors and Allied Produce 
Farmers of Nigeria,  Kehinde Salami; State Treasurer Association of Grain Processors and Allied 
Produce Farmers of Nigeria, President, Osun Ajose Foundation, Engr. Benedict Olugboyega Alabi;  
Retail Business Manager, Sterling Bank Plc. Jimoh Najeem Adejare; and Representative of the Head, 
Agric. Finance, South-West, Sterling Bank Plc, Latona Olabode Felix at a forum organized by Osun 
Ajose Foundation in Oshogbo.

Asian research firm names Standard Chartered 
leader in social media, wealth management

Standard Chartered 
Bank Nigeria Limited 
has won the Best So-
cial Media Initiative 

and Wealth Management 
Team of the Year in West Af-
rica by The Asian Banker. 

Speaking on the award, 
the Bank’s Head of Retail 
Banking, Ebehijie Momoh 
firstly thanked the Bank’s cli-
ents and the financial services 
community in Nigeria and 
West Africa for their vote of 
confidence in the Bank.

‘The Bank continues to 
deploy resources towards 
connecting and engaging with 
customers in real time. Pro-
viding the right financial solu-
tions and advice to help grow 
the businesses and invest-
ments of our clients remains 
a key priority.  We continue 
to direct efforts towards giving 
premium customer service 
while enhancing the digital 
experience of both existing 
and potential customers.’’ 
Ebby said.

She added that the Bank 
continues to invest in en-
hancing its people and its 
channels, mainly online and 
mobile banking. In June this 
year as part of ongoing initia-
tives to improve services and 
products offered to custom-
ers, the Bank re-launched its 
revamped online banking 
platform and earlier in the 
year had also launched Retail 
Workbench a mobile banking 
app for opening and updating 

customer accounts with ipads 
on the go. Simpa Adaba, act-
ing head of Wealth Manage-
ment Nigeria said, “We con-
tinue to give our clients access 
to best-in-class Investment 
and FX solutions both locally 
and across the globe, enabling 
them diversify their portfolios 
across geographies, markets, 
currencies and asset classes. 
We have a strong dedicated 
team of Investment Advisors 
and Treasury Product Spe-
cialists integrated into a global 
solutions team, thus incorpo-
rating international expertise 
and local capabilities. We 
continually strive to improve 
on services while remain-
ing the ‘Trusted Advisors’ to 
our clients. On-going invest-
ment in technology in wealth 
management has implied 
evolution of the business, in 
keeping with the demands 
of a client base inclining to-
wards digital banking solu-
tions. The West Africa Retail 
Financial Services Awards 
programme was launched to 
recognise competition in one 
of the most unique markets. 
The programme provides the 
undisputed benchmark of 
the performance of the best 
institutions in an increas-
ingly fierce marketplace. By 
running this programme spe-
cific to the region, we wish to 
ensure that we capture the 
unique discipline that the 
banks and institutions in this 
region have been inculcating 
and benchmark them against 
global best practice.

MODESTUS ANAESORONYE

IEI reassures investment community 
of stability, value creation

Interim Board of Inter-
national Energy Insur-
ance (IEI) plc has in-
formed the investment 

community of an ongoing 
restructuring exercise in the 
Company and appreciable 
progress recorded so far in 
returning the Company to 
stability.

The progress the Com-
pany noted was reassuring 
on the future of the business 
and prosperity for its equity 
shareholders for value cre-
ation and better returns on 
investment.

IEI Interim Board dur-
ing a courtesy visit to the 
CEO of the Nigerian Stock 
Exchange (NSE), Oscar N. 
Onyema said it was to ex-
press the appreciable ef-
forts of the Board towards 
stabilizing and improving 
the fortunes of the organiza-
tion by building value and 
equity.

Since the interim Board 
took over, they have ensured 
a faster turn-around time 
in the submission and ap-
proval of annual financial 
statements, 2013, 2014 and 
2015.

According to them, the 
Board has ensured that 
policies are put in place to 
enable transparency and 
good corporate governance.

Led by the Interim Chair-
man, Mohammad Ahmad, 
pioneer director general of 
the National Pension Com-
mission further said that 
they were working together 
with the core investors to 
improve the liquidity port-
folio of the company.

This improvement is 
reflected in the Company’s 
recent result which sows 
a drastic reduction in loss 
position from N2, 164,762 
billion in 2014 to N710,009 
million in 2015. This is com-
ing from progress made in 
reduction of management 
expences as well as prudent 
management of resources.

The company has paid 
about N1.3 billion on claims 
between the first and the 
last quarter of 2015.

While commenting on 
the development, the In-
terim Managing Director, 
Peter Irene, expressed sat-
isfaction that it is a great 
achievement for the com-
pany, giving the prevailing 
economic situation of the 
country.

He stated that the com-
pany has demonstrated a 
firm statement of commit-
ment to serve its clients 
better as a going concern, 
adding  that the astronomi-
cal rise in claims payment 
indicates the level of aware-
ness and exposure of the 
customers.

The claims paid by IEI 
are categorized into motor, 
fire, oil & gas, general acci-
dents, marine hall, aviation, 
industrial risks and public 
liability.

IEI boasts of having the 
most technical and experi-
enced energy-underwriting 
unit in Nigeria. With the 
best crop of hands, the IEI 
brand has demonstrated 
a consistent growth-led 
business model that has 
continued to stand the test 
of time, the Company said 
in a statement.

MODESTUS ANAESORONYE

Spectranet 4G LTE promises 
improved coverage 

nect our subscribers to what 
matters most to them by pro-
viding a faster and more reli-
able broadband experience at 
unparalleled value for money. 
As market leader, Spectranet 
is committed to providing 
its teeming customers with 
a world class internet experi-
ence that is provided using 
a network of 4G LTE base 
stations (towers) and cover-
age, which currently include 
Lagos, Abuja, Ibadan and Port 
Harcourt,” he said.

In terms of affordability, 
Venn said Spectranet has de-
signed plans and offerings 
that suit individual pockets 
irrespective of their income 
and status-whether they are 
students, professionals, fam-
ily, or business enterprise 
owners.

Speaking on Spectranet 
customer focus, Mike Ogor, 
the Marketing Head, Spec-
tranet Ltd, said “Internet has 
become part of our lifestyle in 
Nigeria and we can see its im-
pact felt in almost every facet 
of our lives. The individual is 
now a major player in the hap-
penings around him, powered 
by Information Communica-
tion Technology (ICT).

“At Spectranet, we un-
derstand the needs of our 
customers very well and have 
kept on improving services to 
offer the best internet solution 
in the country. Our focus is 

As part of its goal to im-
prove internet pene-
tration in the country, 
Spectranet 4G LTE 

has assured Ibadan subscrib-
ers of faster and affordable 
internet service to redefine life 
style of individuals, homes and 
business owners in the state.

Giving the assurance dur-
ing the re-launch held at Kank-
anfo inn, Ibadan, David Venn, 
CEO Spectranet Ltd, said, with 
the launch of the 4G LTE in 
the ancient city of Ibadan, a 
standard that defines wireless 
communication of high-speed 
data for mobile phones and 
data terminals, Spectranet 
has provided Ibadan busi-
ness owners and residents 
faster, reliable and affordable 
internet service that could lift 
them above current challenges 
caused by infrastructure defi-
cits.

“This marks another mile-
stone in our service delivery, as 
we reinstate our commitment 
to Ibadan customers through 
our reliable and affordable 
internet service for a seamless 
browsing experience. At Spec-
tranet, we don’t just expand for 
the sake of expansion, but with 
the sole purpose of delighting 
our customers with unique 
internet experiences that is 
second-to- none.

“Our principle is to con-

...Ibadan to enjoy faster, affordable broadband service

JUMOKE AKIYODE

Unity Bank partners foundation 
on fertility awareness

treatments such as IVF can 
provide solution to a lot of 
couples’ fertility challenges 
but these treatments are 
expensive for many. But, at 
Unity Bank Plc, we strongly 
believe that there is hope 
for couples whose primary 
barrier to fertility is cost”.

 The founder of the Bei-
bei Haven Foundation,  
Omotade Alalade, thanked 
Unity Bank Plc for support-
ing the Fertility Walk and 
also identifying with the 
cause of the Foundation 
whose primary aim is to 
bring succor to the couples 
grappling with issues of in-
fertility in the society.

 Consistent with Unity 
Bank’s disposition to sup-
porting gestures that would 
improve the emotional well 
being of members of the 
society in which it operates, 
the staff of the Bank partici-
pated in the ‘Fertility walk’ 
to boost the needed aware-
ness and galvanize action.

As part of key stra-
tegic interventions 
and collaborative 
initiatives to dem-

onstrate its Corporate Social 
Responsibility, Unity Bank 
Plc is partnering Beibei 
Haven Foundation, a non-
governmental organization 
to organize a ‘Fertility Walk’ 
in order to raise awareness 
and funds to assist families 
with fertility challenges.

 The target of this cam-
paign is to assist no less than 
20 couples gain access to 
effective and efficient treat-
ments that could remedy 
their conditions.

 The Executive Direc-
tor, Secretariat & Service, 
Unity Bank Plc, Aisha Azumi 
Abraham declared that the 
Bank is pulling its resources 
to join forces with the Beibei 
Haven Foundation as well 
as other advocacy groups to 
alleviate fertility challenges 
in the society. She stated 
that “undergoing fertility 
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A
s the debate over 
the survival of tradi-
tional media due the 
emergence of social 
media dominates dis-

cussions, experts have said that 
developmental journalism would 
continue give traditional media 
edge over online.

This is because the major niche 
of online media is speed of dis-
semination of information most 
of which are not deep rooted. 
But the experts say that in addi-
tion to creation of convergence 
in online by traditional media to 
meet speed service to its readers, 
traditional media reliance on 
developmental journalism would 
continue to sustain it.

Development journalism is 
described as the type of journal-
ism or communication process 
that dwells on the coverage of 
ideas, policies, programs that 
deal with the improvement of 
people’s life. It is also used to 
serve the development goals of 
the government.

Expressing his view in an ar-
ticle in Bizcommunity Website, 
Samuel Adeyemi, a media prac-
titioner said newspapers that 

Traditional media challenged, but 
developmental journalism to keep it active

L-R: Mike Ogor, head of marketing Spectranet; Abdul-Raheem Adebayo Shittu, minister for communication; David Venn, chief 
executive officer Spectranet, at 2016 Nigeria Telecommunications Award as Spectranet wins Broadband company of the year.

do not only focus  on reporting 
events and breaking news, “but 
go on to break down those com-
plex figures for the understand-
ing of the layman, will win big. 
That’s why data and development 
journalism will flourish in this 
digital age”. He believed with this 
practice, the  future of the media 

The president of the Ni-
gerian Institute of public 
relations, NIPR,  Rotimi 
Oladele has tasked Nige-

rian government to emphasise 
the need for policy marketing 
if the country is to harness its 
human and natural resources 
development.

 Oladele who spoke during 
the Brand Campaign Magazine’s 
5th anniversary lecture in Lagos 
recently said successive Nigerian 
governments did not put in place 
the right policies.

 Speaking on the theme “Lead-
ership, Policy Marketing and 
Repositioning of the Nigerian 
Nation, Oladele who is also the 
Managing Director of Megavons 
(West Africa) Limited, a printing 
and publishing firm, said Nigeria 
is a fertile ground for ‘unbaked’ 
policy, ‘disorganised’ policy, 
‘rotten’ policy, and so on, such 
that people cannot lay hands on 
what it is that is a Nigerian policy 
on virtually any issue. “The is-
sue of policy marketing is totally 
neglected as far as policy is con-
cerned”, he said.

 Likening national policy to 

NIPR President emphasises imperatives of policy 
marketing for national development

is bright.
“We must understand that 

change is constant. It is highly 
imperative that media profes-
sionals get on the digital train. 
No need to fight it, just embrace 
it. Media professionals must 
wake up to the reality that their 
audience has migrated online. 

It therefore behoves on these 
professionals to see opportunity 
in this migration”.

Adeyemi continued that what 
has made a particular newspaper 
the most read in Nigeria may not 
necessarily be applicable on the 
digital space.  Newspapers that 
will provide engaging, shorter, 

a well fenced garden to prevent 
intruders to buttress how and 
why national policies should 
be cultivated, nurtured and 
guarded to produce good treas-
ures for development, he said if 
the garden is not protected all 
manners of intruders to harvest 
from it, noting that it is exactly 
what is happening with policy  
marketing in Nigeria.

 He said development is an-
chored on the rectangle of policy, 
law, regulation and infrastructure. 
“Once these are put in place, you 
do not need to preach to anybody 
to know what to do and when to 
do what is  right.

 He lamented that currently 
our policy does not allow the 
nation to grow. “Good policies 
ensure that manufacturing com-
panies are located at the source 
of raw materials, and even the 
locations of strategic agencies 
are where they will be optimally 
effective.

 He therefore charged leaders 
on the need to rethink our policies 
and also on the followers to have 
change of mindsets.

 On leadership, the onetime 

Managing Director of Nigerian 
Tribune says you cannot remove 
leadership from followership. He 
defined a leader as someone who 
gives direction and someone who 
services, he said the two roles can 
never be played without follower-
ship, noting that followership role 
is causative. 

“If it does not happen, leader-
ship cannot happen. It is the feed-
back from the followers that give 
direction to the leader on what 

sharable and interesting contents 
in print and  online will win big 
and amass massive audiences, 
he said.

Former managing director of 
Guinness Nigeria, Seni Adetu re-
cently warned marketers against 
ever thinking that traditional 
media would become irrelevant 
for communication or marketing 
purposes due to emergence of 
social media.

 His advice at the Marketing 
Edge brands and advertising 
excellence awards and annual 
summit with the topic ‘brand 
positioning in a digital age: Chal-
lenges in a developing market’ 
was informed by unfounded 
speculations that traditional me-
dia would wane in the face of 
digital space.

It is acknowledged that digital 
marketing will predictably grow 
in Nigeria from about $2 billion to 
$10 billion in value in the next few 
years if the right things are done 
but Adetu who developed and 
marketed profit-yielding  Orijin  
product at Guinness said “Digital 
is a not replacement of traditional 
marketing but complementary” .

 Adetu’s voice was  among the 
voices globally that have con-
tinued to echo in defense of the 
traditional media over emergence 
of social media.

he should do. There is no leader 
who will act on his own; he must 
get feedback from the followers”.

Oladele stressed that service 
should be out of the expectation 
of the followers.

 “Service not made out of the 
expectation of the followers is 
wasted. That is what always hap-
pens in Nigeria’s situation. If there 
is no feedback from the followers 
then the leadership cannot be 
true and original. And if you look 
at the manifestos of your political 
representatives they are never 
a reflection of the needs of the 
people.

 Alluding to the didactic the-
ory of social relationships, he 
said relationship between the 
followers and the leaders is a 
reciprocal one.

 One of the panelists, the Man-
aging Director of Brandish maga-
zine,  Ikem Okuhu noted that the 
lecture awakened in Nigerians the 
need to begin to think, especially 
if we consider the shallow educa-
tional policy in the mid seventies, 
which ensured that secondary 
school failures became the bed-
rocks of teacher education.

Rotimi Oladele, NIPR President 

Biodun Shobanjo 
bags 2015 Zik 
Leadership Award

Chair man of  Troyka 
Group and founding 
Chief Executive Offic-
er, Insight Communi-

cations, BiodunShobanjo has 
bagged the 2015 Zik Prize for 
Professional Leadership, at an 
award ceremony organized by 
the Public Policy Research and 
Analysis Centre (PPRAC).

Set up in 1994, the Zik Lead-
ership Award is in honour of 
Nigeria’s first civilian president, 
NnamdiAzikiwe and honours 
those in positions of authority 
who have distinguished them-
selves as exemplary leaders in 
Africa.

Received by his sons, Tunde 
and OlufemiShobanjo, the award 
is in recognition of his outstand-
ing achievements and immense 
contributions to the development 
and growth of the Marketing 
Communications Industry and 
indeed, the Nigerian economy.

Delivering the welcome ad-
dress, Chairman of the occasion, 
Major General Ike Nwachukwu 
(rtd.) described the late Azikiwe 
as a selfless leader who gave eve-
rything for the development of 
Nigeria and the African continent.
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BD Brand Talk
Marketing during recession: To spend or not to spend?
MICHAEL UMOGUN

It’s been proven that 
an increase in market-
ing spend during a 
recession can gain a 

long-term advantage for a 
brand. But many marketers, 
constrained by budgets and 
circumstances, won’t be 
able to use this strategy. Will 
this leave their brands in 
peril? Or should decisions 
on how much to spend be 
taken in light of the overall 
prospects for the brand and 
category?

 Everyone is talking 
about recession. For the 
first time in years the Fed-
eral Government is seeking 
foreign assistance to fund 
the national budget of just 
over N6 Trillion. Econo-
mists and local public policy 
analysts are in agreement 
that a recession is heading 
our way. The talk alone may 
be enough to trigger one, 
whether the underlying eco-
nomics dictate it or not.

 From observations of 
recessions past, we know 
that consumers are quick to 
rein in spending when hard 
times are predicted. Many 
business leaders behave 

the same way. Anticipat-
ing reduced sales, they are 
inclined to cut back on vari-
able costs, including market-
ing, in order to deliver on the 
expectations of the financial 
market and the stakeholders.

 However, a great deal of 
evidencesuggests that it’s 
not a good idea to reduce 
marketing spend during 
recession in order to hit 
financial targets. Doing so 
may leave your brand in a 
less competitive position 
when the economy recovers.
Instead, marketers need to 
make the most of every dol-
lar spent in support of their 
brands to maintain strong 
consumer relationships.   In 
fact, over the years, research 
studies have confirmed that 
the best strategy in terms of 
long-term ROI is to increase 
marketing expenditure dur-
ing an economic slowdown.

 An analysis of the Profit 
Impact of Marketing Strate-
gies (PIMS) database, pre-
sented at an IPA conference, 
provides the evidence. This 
analysis compared the results 
achieved by companies that 
increased, maintained, and 
reduced marketing spend 
during recession.Metrics 

used were Return on Capital 
Employed (ROCA) during the 
recession, ROCA during the 
first two years of recovery, and 
market share change during 
the same period of recovery. 

While companies that cut 
marketing spend enjoyed 
superior ROCA during the 
recession, they achieved 
inferior resultsafter the 
recession ended. During 
the recovery, the “spenders” 
achieved significantly higher 
return on capital employed 
and gained an additional 1.3 
percentage points of market 
share. These findings, which 
may seem counterintuitive, 
can be explained by three 
basic factors; the relationship 
between share of market and 
share of voice, the relation-
ship between brand size 
and profit margins, and how 
reduced “noise”during reces-
sion provides opportunities.  
We will discuss this in more 
detail in the next in the series 
of articles on this subject.  Till 
next week! 

And as always, I would 
be glad to hear from you-  
my contact details remain 
unchanged : @michaelu-
mogun / michael.umogun@
millwardbrown.com

 

T
he contribution 
of ICT to the na-
tion’s economy 
and the Nigerian 
Telecoms awards, 

a private initiative have com-
bined to create a new profile 
for the country, the minister 
of Communication, Adebayo 
Shittu has said.

 Speaking at the 2016 edi-
tion of the Telecoms Awards 
last weekend in Lagos, the 
minister commended the 
organizers of the award, 
Logical Media Group which 
has since 2004 been playing 
important role in recogniz-
ing the contributions made 
right across the ICT sector 

towards nation-building and 
supporting government poli-
cies in extending the benefits 
of ICT to Nigerians.

 He believed the award 
has also encouraged telecom 
companies in their services, 
research, and development 
and innovation efforts in the 
country.

 “The organizers are keep-
ing the clean progress profile 
under strict guidance by 
recognizing those who do 
well, while sending a signal 
to those not doing too well 
to buckle up”

 The minister therefore 
tasked the awardees not 
to rest on their oars. “This 

Nigeria’s profile rises on account of 
ICT contribution to economy, Nigerian 
Telecoms awards, says minister

should be an incentive to in-
vest in the industry and also 
to invest in the discovery and 
utilization of new skills and 
talents at all levels.

 He further said that the 
digital revolution is under-
way and it can and must be 
harnessed to create a devel-
opment revolution “We can 
do this together, through 
stronger partnerships and 
enhanced cooperation with 
all stakeholders to fully in-
tegrate and leverage ICT’s 
and broadband for sustain-
able development of our 
country”

 In his comment, Biodun 
Ajiboye of Logical Media 
Group told BusinessDay 
that this year is the 12 edi-
tion of the awards. Assess-
ing the turn out, especially 
with high profile dignitaries, 
Ajiboye said “My company 
has tried by mastering the 
act of putting it together. I 
am happy that the minister, 
Ooni of Ife and NCC direc-
tor general Umaru Dan-
batta; the CEO of Zinox Leo 
Stan Eke; CEO of Airtel, Se-
gun Ogunsanya; CEO of I41 
Worldwide,Bunmi Oke and 
other distinguished person-
alities graced the occasion.

Marketing Views

BOLAJOKO BAYO-AJAYI

I recall my first exposure 
to the word “insight” 
within marketing con-
text – it was at my previ-

ous work life in a multina-
tional. I was quite intrigued 
and the definition given 
has stayed on even with 
the passage of time. Insight 
was defined then as “the 
penetrating discovery about 
a consumer motivation, 
applied to unlock growth”. 
Simply put, there are often 
stimulating discoveries that 
lies beneath the obvious 
consumer behaviours and 
if well identified, can lead 
to growth opportunities for 
the brand. In everyday term, 
an insight is that “Ah-ha” 
moment! The moment that 
sets a light bulb up in your 
head and you’re wondering 
why you didn’t think that 
way before!

Insights are the lubri-
cants that keeps the market-
ing engine running, and 
without meaningful insights, 
a brand will not drive any 
meaningful engagement 
with its target consumers. 
Consumer insights helps 
with the strategic plan-
ning and brand execution 
plans and ensures that the 
investment put behind such 
initiatives will guarantee 
competitive edge and 
growth for the brand.

Generating insights is 
not a passive task and goes 
beyond any “gut feeling” we 

could have. Insights genera-
tion involves a structured 
process that requires an 
understanding of the exist-
ing situation the brand finds 
itself, and the objective the 
business wants to achieve. It 
is very important to be able 
to clearly articulate what the 
issue is, as a clearly defined 
issue is the first step towards 
a resolution.

Gathering and analysis of 
relevant information about 
the consumer is crucial to 
the process – their behav-
iours, their needs, motiva-
tions, beliefs, the competitive 
landscape, on-going trends 
in the market and possible 
anticipated actions. Often 
times, we seem to think that 
gathering new information 
would be the trigger for a 
robust insight; that may be 
farther from the truth as 
many readily available inter-
nal data might just be the key 
to the ‘ah-ha’ moment!

In defining our insights, 
we need to be careful not 
to state the obvious; as the 
definition indicates, insights 
have to be a penetrating 
discovery that can unlock 
growth. Insights have to 
answer the question – Why? 
When you have a response 
to the why, it is important to 
ask successively for the why! 
Just when you think you 
have arrived at the insight, 
you need to keep asking for 
the why! For example - Why 
would consumers think the 
way they think, why would 
they make those choices 

Powerful consumer insights as brand growth drivers
they make, and on and on! 
At the point when you have 
gained new perspective and 
you can say ah-ha, then you 
can say you have arrived at 
an insight!

Insights should be con-
sumer focused and embed-
ded in the needs, beliefs 
and wants of consumers. It 
is important to always keep 
the consumer at the centre 
of it all. Insights should not 
be driven by the company’s 
bottom line or the desires of 
management, it is the con-
sumer insight that unlocks 
growth for the brand and the 
organization.

Some behaviours that en-
hances the insight generation 
process are:

·       Openness
·       Focus/rigour
·       Ability to think outside 

the box
·       Curiosity and desire to 

dig beyond the surface
·       Challenging status 

quo/norm
 When insights are gener-

ated, the brand team then 
have the platform upon 
which they can build their 
strategy and implementa-
tion plans. It is important to 
validate that the executions 
remain true to the insights 
generated to guarantee an-
ticipated results!

 Bolajoko Bayo-Ajayi, 
Marketing & Brand strategist is 
Principal Consultant at Purple 
Pearl Consulting Ltd., a Market-
ing Services Company. info@
purplepearlng.com

Confident of its 
OLED, otherwise 
known as Organic 
Light Emitting Di-

ode TV brand, LG Electron-
ics, a global and technology 
innovator in consumer elec-
tronics, mobile communica-
tions and home appliances 
said the TV delivers the best-
looking picture of any type of 
TV display today.

“OLED has the ability to 
turn each individual pixel on 
or off. This makes backlight-
ing unnecessary, allowing 
TV to display perfect black 
and an infinite contrast”, it 
said in a statement.

Coined as an exciting 
new technology, it said 
OLED allows for televisions 
to display true black in a way 
other TV technologies sold 
today just can’t. “With this 
incredible precision, OLED 
TVs can render crisp, nu-
anced images down to the 
most precise details. OLED’s 
deep black also serves as the 
perfect backdrop for render-
ing vibrant colors without 
light noise interfering with 
the picture.”

Analysts have highlight-
ed that the high-end OLED 
TV market has big growth 
potential as more indus-
try giants are poised to tap 

OLED brand launches footprint as 
future of TV technology

deeper into the premium 
segment.

Commenting on this 
evolving TV Technology 
and being able to contribute 
substantially to this radical 
change, Kevin Cha, Presi-
dent, LG Electronics, Mid-
dle East & Africa, said in the 
statement  “LG has been 
constantly focusing on rais-
ing awareness of OLED TVs, 
fostering substantial market 
potential for this latest TV 
format. Globally, this has 
resulted in a positive impact 
on the sales of OLED. The 
company has been focusing 
on increasing the production 
capacity for OLED panels 
and regards these invest-
ments as a crucial compo-
nent in its drive to make 
OLED the market standard”.

LG’s pioneering spirit in 
television design, he said can 
be seen in how thoroughly 
the company has dominated 
the emerging OLED market. 
LG’s entire OLED TV lineup 
delivers stunning picture 
quality alongside the com-
pany’s patented perfect black 
image rendering technology, 
improved brightness, and an 
expanded color spectrum, all 
housed in innovative, slim 
designs.

All of LG’s OLED models 
also boast Dual HDR capa-
bility, and are thus compat-
ible with both HDR formats 
– Dolby Vision and the open-
format HDR10. With unprec-
edented flexibility, the LG 
OLED also offers the most 
up-to-date HDR picture ca-
pabilities on the market.
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Who is Trisat Communi-
cation and what is Nortify 
Smart Solutions?

T
risat Commu-
nication Lim-
ited is one of 
the innovative 
IT firms in Ni-

geria. Our major services are 
network solutions –wide area 
network, interbrand con-
nectivity. The second line of 
our business is training and 
certification. 

The third line is software 
development. The software 
division is what gave birth 
to Nortify which is a smart 
schools solution. This means 
ability to do what the schools 
normally do but within the 
shortest period of time and 
some degree of intelligence.  
We developed Smart Schools 
Solutions mainly for primary 
and secondary schools to 
help them streamline all 
their administrative chal-
lenges. 

Most exams are paper 
based and are too cumber-
some to mark, collate and 
cumbersome to use as  re-
port card or certificate. But 
the Smart School Solution 
is created to allow schools 
to conduct most of the tests 
and exams as computer 
based tests and the system 
automatically marks the 
questions, grades the an-
swers and automatically 
turns them to report cards. 
About 60 percent of the job 
is now being done by tech-
nology. Through this ap-
proach, schools are able to 

save time, cost and provide 
convenience to parents and 
to the school owners and to 
the teachers.

How do you factor in 
students who are not com-
puter literate especially at 
the primary and secondary 
school level?

We start from primary 3 
but remember that this is 
generation X who are more 
computer based generation. 
Little children fizzle with 
phones and get it right. This 
generation is wired for tech-
nology. When this type of 
innovation is coming in, 
they quickly blend with it. 
There was a school where we 
conducted the demonstra-
tion, a little girl was taught 
there how to handle mouse 
and she finally got the high-
est score. She overcame the 
phobia immediately.

It was easy because the 
demonstration was con-
ducted in a small population. 
What if there is a large popu-
lation of children

Necessity is the mother 
of invention. If we want to 
advance the education sec-
tor, we need to start looking 
at the innovations. When 
you let the children know 
that their entrance exams are 
computer based, naturally 
they would condition their 
mind and get ready for it. I 
believe they would do it well. 
We have experimented and 
it actually worked but what 
government needs to put in 
place is necessary infrastruc-
ture and policy to make them 

‘Our Nortify solution designed to create fundamental 
change in school’s administrative system’

to have no choice.
When you talk about 

infrastructure, what do you 
mean?

We mean computers. We 
are trying to partner with 
some state governments to 
use Nortify for junior WAEC. 
This is the first major exam 
a child would always write. 
Major challenges we meet 
along the way is lack of in-
frastructure, with complaints 
from schools that their 
schools are not equipped 
with computers and those 
that are equipped with com-
puters are not adequate. This 
sets back some innovations. 
But we keep telling them that 
though secondary schools 
are not equipped with com-
puters but primary schools 
are equipped and in Rivers 
State, there are over 8,000 

computers lying fallow in 
about 173 schools. Rivers 
State spends about N150 
million printing questions 
for junior WAEC but if they 
go through CBT they would 
have saved about 60 percent 
less in achieving the same 
result.

How does Nortify fill the 
gap in absence of govern-
ment infrastructure?

In every technology, there 
is human interface of it. With 
technology we automate 
human interaction with the 
process. Along the line, we 
can actually leave some gap 
and allow the human inter-
action to take place. In the 
employment of Nortify for 
junior WAEC, we will allow 
the schools to do students’ 
registration and our system 
will process  it and do allot-

ment of students in to CBT 
centers.  When they finish 
the exam, our system marks 
it and turns it to certificate 
and statement of result. If 
schools or government says 
they don’t have computers 
for the CBT, we can exclude 
that and allow them do the 
manual testing, then we take 
the score and upload it.   

Could you give some of 
your digital tools?

Nortify is a Smart School 
Solution and it is designed 
to streamline administrative 
processes of a school.  One 
of the areas is exam testing, 
another area is fee collection 
and third area is messag-
ing, that is communication 
between the school and the 
parents. Testing is split in to 
two – entrance exam and in-
ternal test and Nortify is able 
to handle both for schools. 
There are three processes for 
entrance exam and they are 
registration, testing and ad-
mission offer. Nortify is able 
to handle the three processes 
as one and therefore ease off 
the entire stress of conduct-
ing entrance exam. Nortify is 
today arguably, the only ap-
plication that gives paperless 
entrance exam process. With 
Nortify, schools can conduct 
exam and give admission 
or result the same day. The 
solution handles all ques-
tion types.

When did you launch 
and what has been the 
adoption rate

We have done some pre-
launch activity to test the 

???

market. What we have seen 
in the market is interesting 
as most schools are willing 
to go computer based in 
their testing. With economic 
situation, most schools are 
looking for ways to reduce 
cost. The system is licensed 
based on the number of 
students in the schools. The 
costs are subscription based.

How can the system go 
a long way to assist in en-
hancing quality of educa-
tion?

If the nation wants to be 
serious we cannot separate 
technology from education. 
One of the major problems 
with education starts from 
administrative aspect of it. 
There are a lot of administra-
tive challenges in states and 
schools especially at primary 
level. We need to look at ad-
ministrative policy and see 
how technology will enforce 
the policy. If we improve 
the administrative side, the 
academic side will fall in 
place. The mistake in Nigeria 
is that we concentrate on 
the academic and leave the 
administrative behind and 
at the end of the day we face 
challenges.

Can the system check 
exam malpractices?

It will, because what you 
score is what you get, don’t 
forget that this is computer 
based and it stores informa-
tion. But with manual exams, 
manipulation can occur.  The 
underline of Nortify is to 
store the information about 
the student and their parents.

Are brands wise to cut spend because of Brexit uncertainty?

Instability may be un-
nerving but it can pre-
sent opportunities to 
those that hold their 

nerve.
The Brexit vote has shak-

en stock markets, shocked 
businesses and sent sterling 
plunging. Mark Carney, gov-
ernor of the Bank of England, 
said last week: “The eco-
nomic outlook has deterio-
rated and monetary policy 
easing will likely be required 
over the summer.”

Consumer confidence is 
also at its lowest level since 
May 2013, according to a 
YouGov poll that surveys 
people on job security, busi-
ness activity, house values 
and household finances. 

There is already talk of ad-
vertisers putting their media 
spend on hold. Sectors such 
as house-builders, airlines 
and financial services are 
likely to cut spend, while 
easyJet and Foxtons have is-
sued profit warnings.

The fear is that expendi-
ture on advertising is easy 
to cut, even though there is 
considerable case-study evi-
dence to show that brands 
that keep investing during a 
downturn perform better fi-
nancially.

VCCP Partnership has 
already started budgeting 
for a 5% decline in fees and 
Adam & Eve/DDB has said a 
US client pulled a £1.5m-fee 
project on the day after the 

referendum result.
But, with the woes of the 

2008-09 slump still fresh in 
people’s memories, industry 
leaders are anxious not to 
talk themselves into a slow-
down.

Mike Dodds, chief execu-
tive of Proximity London, 
says: “While all this insta-
bility can be unnerving for 
brands, it can also represent 
a huge opportunity.

“In previous economic 
downturns, I’ve seen chal-
lenger brands turning the 
situation to their advantage 
by increasing their spend – 
as opposed to cutting it – and 
stealing market share from 
their more cautious com-
petitors.”

Abiola Oseni, CEO of Trisat Communication Limited, one of the innovative IT firms in Nigeria has provided technology solution called 
Smart School Solution under its subsidiary Nortify to revolutionalise how primary and secondary schools are administered. He said 
Nortify Smart Schools Solution is the ability of schools to do what they normally do but within the shortest time and degree of 
intelligence. Nortify is also suitable for organizations that have group of schools and want to unify their administrative policies 
across the schools. This includes government that owns a lot of schools, religious bodies and private organizations. The system shows 
transparency and eases burden on schools to conduct exams, assist schools to keep and track financial details. Excerpts

Richard Exon, co-found-
er of Joint, says: “Lack of po-
litical leadership has created 
today’s toxic uncertainty. 
Bankers and senior market-
ers, however, have the au-
thority to shape the econo-
my we all operate in. If banks 
keep lending and brands 
keep spending, people will 
keep shopping.”

Dixons Carphone is 
among the brands to see 
“opportunities for additional 
growth” after Brexit.

Ian Whittaker, analyst at 
investment bank Liberum, 
believes there is little evi-
dence to show that econom-
ic confidence has been seri-
ously dented. 

Abiola Oseni

–Campaign UK
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I
n more ways than one, Eko 
Atlantic City is designed to 
be a unique destination not 
only in Nigeria, but  also in 
Africa as a whole.  Rising on 

the ashes of what used to be the La-
gos Bar Beach—a sprawling  sandy 
haven for fun-seekers on the shore-
line of the Atlantic Ocean—Eko 
Atlantic City stretches 10 million 
square meters with an impregnable 
Sea Wall, which rises seven metres 
above sea-level, separating it from 
the sea and its angry waves.

An entirely new coastal destina-
tion being built in Lagos, adjacent 
to Victoria Island, Eko Atlantic  is 
aimed to solve the shortage of real 
estate in this fastest-growing meg-
acity. It is a focal point for investors 
capitalizing on rich development 
growth based on massive demand.

The city, which is divided into 
eight districts, is planned as a 
mixed-use  development with 
commercial, residential, entertain-
ment and leisure activities to make 
it a 24/7 lively environment with 
amenities and services that will  in-
clude an international school, plant 
nurseries, hospital, and a state-of 
the art shopping mall.

Recently, its developers and pro-
moters added to this uniqueness 
with a Boulevard, an 8-lane arterial 
road over 1,500 metres long, making 
it a leader in roads infrastructure 
development in Nigeria—a country 
mired in infrastructure deficit that 
has left it crawling in its journey to 
economic growth.

The development of the Boule-
vard is in line with the plan of the 
city as a self-sustaining one with 
its own infrastructure including 

ESVARBON canvasses setting up mega for-
eign firms to employ, train local professionals

Nigerite sees opportunity in Abuja Housing 
Show to connect global customers

Afforestation, environment conserva-
tion seen solving ozone layer depletion 
problem

Global PFI offers insights on improving 
workplace environment, productivity
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independent power and water sup-
ply, and seamless communications 
network.

The 8-lane Boulevard’s road 
design and construction has been 
done to world standards with beau-
tifully paved sidewalks; tree-lined 
and streetlights completed with a 
stunning ocean view. One of the 
considerations when developing 
the city was to guarantee a traffic-
free zone. 

This has now been achieved 
with these major road network 
completed recently.  The extensive 
road network is now clearly defined 
with an area in excess of 200,000 
square metres. Most significantly, 
Eko Boulevard, the focal point of the 
Business District, is fully completed 
from Ahmadu Bello Way in Victoria 

Island to the Ocean Front Sea Wall.
“We are extremely proud to have 

achieved another major milestone 
in the development of Eko Atlantic 
City.  This futuristic city is not just 
for residential and commercial 
activities, but also a tourist destina-
tion.  We strongly believe the new 
Boulevard will enhance business 
activities, facilitate intercity trans-
portation as well as attract tourists 
from all over Africa,” the developers 
explain.

In addition, the city’s infrastruc-
ture network makes it the most 
technically advanced city in Nigeria 
and Africa. It comes with a fully 
integrated autonomous and reli-
able infrastructure networks with 
-storm-water drains, sewer drains, 
water supply piping, power cables 

and IT network  installed under the 
extensive paved sidewalks.

The city also offers 15 connect-
ing bridges, 14 of which have been 
completed.  All bridges in Eko 
Atlantic employ a post-tensioning 
system for their bridge deck rein-
forcement.  The technique uses 
cable under stress rather than re-
inforcing rods, which is a common 
approach worldwide. 

The city, which will soon be-
come  home to over 450,000 people 
and 300,000 commuters has also 
made considerable progress in the 
city-wide canal network with 4,000 
metres of canal side sheet piling 
already installed.

The development project is the 
brainchild of The Chagoury Group 
which is based in Nigeria and 

was founded in 1971 by Gilbert R. 
Chagoury and Ronald Chagoury.  
Their portfolio of activities include 
construction and property devel-
opment, flour mills, water bottling 
and purification, glass manufactur-
ing, healthcare, insurance, hotels, 
furniture manufacturing, telecom-
munications, IT, catering and inter-
national financing.

In 2006, South Energyx Nigeria 
Limited, a subsidiary of the group, 
was awarded the concession to re-
claim land, develop infrastructure 
and act as the exclusive author-
ity over the development of Eko 
Atlantic city. South Energyx was 
specifically created to oversee the 
planning and development of 
Eko Atlantic, the new city of Lagos 
fondly referred to as Africa’s Dubai.

Rising investor-confidence in economy despite downturn

Notwithstanding the enormous 
challenges business environ-
ment and economic down-
turn pose in Nigeria today, 

investors’ confidence in the economy of 
the country is still on the rise with many 
of them committing huge resources to 
establishing big time businesses across 
cities of the country.

The Nigerian economy has, in the 
past 12-18 months, been struggling fol-
lowing a drastic fall in oil price on which 
the country depends over 90 percent 
for its revenue. The economy has also 

…Eagle Hospitality set to build N10bn hotel in Benin City

received a bashing from the softening in 
global economy, especially with falling 
commodity prices in overseas markets.

However, the market fundamentals 
which attract investment interests into 
the country remain the same. Investors 
still see a resilient economy with strong 
demographics and potential for fabulous 
returns for investors with long term view 
of the market.

Consequently, Eagle Hospitality and 
Leisure Limited is currently in Benin City, 
Edo State capital, to build a 4-star hotel 
which will be operated by Starwood Ho-

tels and Resorts Worldwide Incorporated, 
using the Four Points by Sheraton Brand. 
This is one of their top brands and it is a 
fast growing brand meant to cater for the 
needs of all cadres of the society. 

Recently, the hospitality firm entered 
into a management agreement with Star-
wood Hotels for the establishment of the 
Four Points By Sheraton Hotel estimated 
to cost  $29 million (about N10 billion).

The agreement signing event which 
happened in Lagos was witnessed by 
stakeholders including  Chris Oshiafi, 
Group Managing Director, PanAfrican 
Capital Plc, Eric Okoruwa, Executive Di-
rector, PanAfrican Capital Plc,  Dominic 
Isunuoya, Director, Eagle Hospitality & 
Leisure Limited, Victor Enoghama, Di-
rector, Eagle Hospitality & Leisure Lim-
ited and  Ludwig Bouldoukian, Director, 
Acquisition & Development, EAME 
Division, Starwood Hotels and Resorts 
Worldwide.

The choice of Starwood Hotels for this 
development was based on its pedigree 
as one of the leading hotel and leisure 
companies in the world and it owns, 
operates and franchises such renowned 
brands as Le Meridien, Sheraton, St Regis, 
The Luxury Collection, Tribute Portfolio, 
Aloft etc.

Eagle Hospitality and Leisure Limited 
was established by Keynes Private Equity 
Limited under its KPE Hospitality Fund 
II for the execution of the Four Points By 

Sheraton Hotel, Benin project, for which 
PanAfrican Capital Plc serves as financial 
adviser. Keynes Private Equity Limited 
with other investors own Eagle Hospital-
ity and Leisure Limited.

According to its director, Isunuoya, 
the management agreement was historic, 
explaining that they were  quite pleased 
that they had reached the milestone. “It 
is an indication of so many other things 
that need to be done. This is just the first 
step. We are going to bring the consultant 
to site to commence work on the project.

“We have already done one; this is the 
second we are doing but it is the first we 
are doing with a big international brand 
like Sheraton (Four Points). I think, for us, 
it is an indication of the faith we have in 
the economy, because at this stage, we are 
talking about employment opportunity 
this project will generate”, he noted.

The director disclosed that the Four 
Points by Sheraton, Benin was scheduled 
to open towards the end of 2017 and 
would gulp about $29 million. “We have 
all the features there, we have the Presi-
dential suites, standard rooms, deluxe 
rooms, and we have enough facility to 
take the business people; we are bring-
ing a banquet hall, a number of meeting 
rooms, retail facilities such as sports bar, 
and a café; all these to cater for both the 
business people, the young people, the 
family and all cadres of the society”, he 
added.

 

L-R: Victor Enoghama and Dominic Isunuoya, Directors at Eagle Hospitality & Leisure 
Limited; Ludwig Bouldoukian, Director, Acquisition & Development, EAME Division, 
Starwood Hotels and Resorts Worldwide, and Chris Oshiafi, GMD, Pan African Capital 
Plc, at the agreement signing event between Starwood Hotels and Eagle Hospitality on 
the Four Points By Sheraton Benin project, in Lagos recently
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L-R: Ifeanyi Uzonwanne, Registrar; Ayodele Sangosanya, immediate past chairman with his wife; L.L Eso, former chairman; and
 William Odudu, current chairman, ESVARBON, at a send-forth event in honour of Sangosanya in Lagos recently.
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ESVARBON canvasses setting up mega foreign 
firms to employ, train local professionals

RAZAQ AYINLA, Abeokuta

E
state surveyors and 
valuers registration 
board of Nigeria 
(ESVARBON) has 
canvassed setting up 

mega foreign firms that would 
employ  and train local profes-
sionals in estate surveying and 
valuation.

The board which is statuto-
rily empowered to monitor and 
regulate the practice of estate 
surveying and valuation in Ni-
geria explains that it wants to 
bring the estate surveying  and 
valuation profession to the level 
where practitioners can practice 
anywhere in the world.

William Idudu, the ESVAR-
BON chairman, disclosed in 
Lagos recently that the board was 
working to have a relationship 
with Royal Institute of Char-
tered Surveyors (RICS) so that 
they could have reciprocal rec-
ognition of our qualification, 
meaning that any surveyor and 
valuer who has only Nigerian 
qualification could go to London 
and be  given RICS in addition 

firms and employ local people.
“When they do this, they will 

be paid in naira and the money 
will remain here. We have taken 
the first step by registering two 
foreign firms— Cluttons  and 
Broll. Cluttonsl has been in prac-
tice for 250 years and we want 
to bring them in to train our 
members so that they can be of 
international standard”, he said.

Continuing, he said, “I can 
assure you that nobody is trying 
to take the valuation job away 
from us. I have been in this job for 
almost 45 years; I have competed 
with foreign valuers and beaten 
them to it.  I was able to value the 
assets of the defunct Nigerian 
Airways worldwide  because of 
my training overseas; our aim is 
to bring the younger ones to that 
level so that they can practice 
anywhere”.

Idudu lauded Sangosanya for 
his giant strides as chairman of 
the board, saying that he would 
be remembered particularly for 
growing the membership of the 
Nigerian Institution of Estate 
Surveyors and Valuers (NIESV) 
to 3,119, up from 2,516 within 

and he could do valuation jobs 
anywhere in the world.

Idudu, who spoke to Busi-
nessDay on the sideline of a 
send-forth event in honour of 
Ayodele Sangosanya, the im-
mediate past chairman of the 
board, dismissed insinuations 
in some quarters that foreign  
professionals were taking away 
valuation jobs that should be 
done by the locals.

“There is no threat to our 
valuation job. In this country, 
most of us who started the pro-
fession were educated in UK and 
we were elected members of the 
royal institution of chartered sur-
veyors (RICS). The first people to 
set up the practice in this country 
were the British of which Knight 
Frank and Rodley, and  Fox & Co 
are ready examples”, he noted.

He however acknowledged 
that  “some  white people come 
here to do valuation and they are 
paid in dollars because they have 
not got our membership”, but 
pointed out that what the board 
was doing at the moment was to 
encourage these foreigners to 
register with it,  establish mega 

As housing industry 
stakeholders gath-
er at the on-going 
10th Abuja Hous-

ing Show, Nigerite Limited,  
Nigeria’s leading building 
components solution pro-
vider, which is also taking 
part in the housing show, 
says the show is a unique 
opportunity to connect to 
customers  from within and 
outside Nigeria.

Nigerite, the premier 
building materials manu-
facturer in Nigeria with 
strong focus on roofing, 
ceiling, flooring and parti-
tioning materials, is   one of 
the major sponsors of the 
exhibition considered the 
largest home expo in West 
Africa holding at the Inter-
national Conference Centre 
in Abuja.

 The company plans to 
use the opportunity to en-
gage and connect with a 
huge crowd of consumers  

Nigerite sees opportunity in Abuja Housing Show to connect global customers

Poor road infrastructure tops 
discussion as Ogun hosts investors

Fr o m  I g b e s a  t o 
Agbara, Sango to 
Ewekoro, Ogijo to 
Ikorodu,  and Pa-

palanto to Nestlé Flow-
er Gate - Sagamu inter-
change, thousands of road 
users, especially investors 
and haulage operators 
in Ogun State are always 
complaining about poor 
state of major roads that 
lead to the state’s main 
industrial estates.  

BusinessDay gathered 
that investors and haualge 
operators lament avoid-
able loss of man hours and 
incessant falling of trucks 
as a result of poor state 
of these strategic roads, 
where raw materials and 
finished goods perish on 
daily basis, causing huge 
losses to investors and the 
haulage operators.

Consequently, hun-
dreds of investors under 
the auspices of Manu-
facturers Association of 
Nigeria (MAN), Ogun State 
Chambers of Commerce, 
Industries, Mines and Ag-
riculture  (OGUNCCIMA) 
and other organised pri-
vate sector are today meet-
ing with the state governor, 
Ibikunle Amosun on how 
to fix the roads.

Though  existing and 
prospective investors and 
entrepreneurs were invit-
ed by the governor to the 
special annual breakfast 
through a letter signed by 
Bimbo Ashiru, Commis-
sioner for Commerce and 
Industry, investors con-
sider this opportunity as a 
right time to iron out issues 
on bad road infrastructure 
with the governor.

Speaking on the state 
of economy in the state, 
a senior member of MAN 
who does not want his 
name published, told 
BusinessDay that the pre-
sent government had done 
a lot in terms of security 
and other incentives, but 
poor state of strategic 
roads across the industrial 
estates “are giving existing 
and would-be investors 
sleepless nights.”

“Yes, we make good 
money in Ogun because 
of what we can call con-
ducive business atmos-
phere, but we also spend 

more money on haulage 
of both raw materials and 
finished goods because of 
extremely poor state of the 
roads that lead to major 
industrial estates.

“Here in Agbara, trucks 
fall off the roads as many 
times as you can think of 
everyday causing colos-
sal damage; if it doesn’t 
affect the driver, it will af-
fect passers-by or destroy 
our goods. From Atan-Ota 
and Igbesa to Agbara, the 
roads are bad. I want to 
also say that Papalanto 
and Sagamu interchange 
are nothing to write home 
about”, he said.

Continuing, he said, “I 
read in BusinessDay re-
cently where Otunba Ashi-
ru was talking  about the 
100th factory that opened 
in Ewekoro, but the ques-
tion is, are Ewekoro-San-
go-Ota and Papalanto-
Sagamu interchange roads 
fixed to enable the clay 
bricks and cement com-
panies in that axis have 
smooth supply of goods to 
consumers?”

The man member said 
it was important for in-
vestors to discuss the mo-
dalities on which the roads 
would be fixed immedi-
ately, arguing that “if we 
will need Federal Govern-
ment’s support or we, in-
vestors, should contribute 
as we did to reconstruct 
internal roads in Agbara, 
we must know when we 
meet the governor “.

Also, Okonji Elvis, Chief 
Executive Officer of GPC 
Logistics Limited, one of 
the Haulage operators at 
the Lafarge Africa Cement 
Plant in Ewekoro, decried 
the poor state of roads 
in the state at launch of 
Lafarge Africa Logistics 
Academy held in Ewekoro 
recently, saying those stra-
tegic roads need urgent 
attention.

He noted that “the 
roads between Sango-Ota 
and Ewekoro, Papalanto 
- Nestlé and Sagamu in-
terchange, and the road 
between Atan-Ota - Igbesa 
and Agbara industrial es-
tate are very bad and need 
urgent attention. Whatever 
contributions government 
wants us to do, to make 
these roads smooth and 
motorable, we will do”.

from Nigeria and other na-
tions around the world. It 
will be showcasing some of 
its innovative products like 
the  Kalsi building board 
(used in dry construction) 
which has brought excite-
ments to the built industry 
in recent times.

The three-day interna-
tional event will feature al-
ternative building technolo-
gy for affordable mass hous-
ing and housing finance 
conference, and Nigerite 
will be making a presenta-
tion on the second day of 
the show. The presentation 
is expected to serve as a 
platform to showcase some 
of its products and demon-
strate them to visitors.

Some of the products 
that the company intends 
to showcase at the Hous-
ing Show under its major 
product divisions include  
Kalsi  building board series 
comprising KalsiCeiling, 

KalsiPlank, KalsiClad, Kalsi-
wall, KalsiFloor while in the 
roofing category, premium 
and colourful roof coverings 
like  CrownTile, Alurr Shin-
gles and other innovative 
products will equally be on 
display.

Among the large crowd 

the three years of his tenure as 
chairman.

Idudu pointed out however 
that the board under his chair-
manship has improved signifi-
cantly on Sangosanya’s records, 
explaining that within their ten-
ure, the membership of the 
institution has been increased 
by about 83 percent to over 4,000 
estate surveyors and valuers.

Among other things, the 
board has also been able to fight 
quackery and encroachment 
into their professional turf; im-
proved standards in the practice 
of their profession through the 
publication of relevant books; 
accredited some tertiary institu-
tions offering courses leading to 
award of degrees and diplomas 
in estate surveying and valua-
tion, and acquired parcels of land 
in Abuja, Port Harcourt, Kano 
and Lagos where processes, he 
said, were  still on-going with 
near-impossible demand from 
the state government. These 
parcels of land for the build-
ing of their national and zonal 
headquarters.

of visitors expected at the 
event are home buyers, 
architects, engineers, build-
ers, surveyors and property 
Investors, government of-
ficials from related minis-
tries and agencies, financial 
institutions and agencies, 
equipment leasing organi-
zation, etc.
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Afforestation, environment conservation seen 
solving ozone layer depletion problem

F
ollowing the harsh 
weather conditions 
and irregular rainfall 
which occur as a result 
of continued deple-

tion of ozone layer and climate 
change across the globe, Ni-
gerian Army Officers’ Wives 
Association (NAOWA) says af-
forestation and conservation of 
natural environment can solve 
this problem.

NAOWA, 81 Division, which 
covers Lagos and Ogun states, 
came out recently against de-
forestation and indiscriminate 
human activities that can wreck 

havoc on the environment as 
part of measures to conserve 
lives and natural environment.

Speaking during tree plant-
ing exercise held across major 
areas in Abeokuta, the Capital 
of Ogun state as part of ac-
tivities marking the Nigerian 
Army Day at the weekend, Eno-
Obong Amelia Edet, Divisional 
President of NAOWA, noted 
that trees were planted in large 
numbers to save lives and envi-
ronment.

Edet, who led the group and 
other officials in the Ogun state 
cabinet round the Abeokuta 
metropolis where thousands 
of tree seedlings were planted, 
stated that the tree planting 

Journey to 2020 noise-free city begins as 
Lagos descends on churches, mosques

RAZAQ AYINLA, Abeokuta

Global PFI offers insights on improving workplace environment, productivity

In what seemed like a reminder 
to residents that there is no 
more time to spare in its jour-
ney to a city free of noise pollu-

tion by 2020, the authorities of the 
Lagos State government recently 
descended on many  churches, 
mosques and nightclubs over en-
vironment pollution by their noise.

Lagos is touted as Africa’s largest 
city with over 20 million popula-
tion and expectedly, the city has a 
lot of environmental challenges to 
contend with including industrial 
and household wastes, traffic con-
gestion on its largely inadequate 
roads infrastructure, and destitu-
tion which it does not yet seem to 
recognize as a major environmental 
challenge.

In carrying out its assignment 
of protecting the sprawling city’s 
environment, officials of the state’s 
environment protection agency 
(LASEPA) spare no offender. “It’s a 
great menace”,  Adebola Shabi, gen-
eral manager of LASEPA describes 
noise, quoting a study which says 
that noise levels affect the health of 
the people.

By the last count, the agency has 
shut down more than 70 churches 
and 20 mosques this year, as well 
as a dozen pubs, hotels and clubs, 
and Shabi says his agency acts on 
complaints from neighbors, adding 
that they first gather stakeholders 
to discuss noise limits, but if it con-
tinues, the establishment is closed.

For many reasons, the number 
of churches and mosques is swell-

ing by the day in Lagos and on virtu-
ally every street in the city, there is 
at least one church and one mosque 
which lock each other in fierce 
competition of whose preaching is 
the loudest.

During the Muslim holy month 
of Ramadan, which ended earlier 
this month, residents were  awak-
ened as early as  3 am and some-
times earlier  by calls to prayer, while 
in the night Christian hymns and 
choruses rent the air.

Many residents detest this un-
healthy environmental disturbance 
but everybody is afraid to com-
plain aloud because, according 
to Godwin Okonji, “if you call the 
authorities, it is not only that you 
are dubbed anti-Christ or against 
religion, but also you become an 
enemy of everybody on the street”.

Okonji who lives in one of the 
city suburbs said the problem does 
not end with noise pollution, but 
also indiscriminate dumping of 
refuse, channelisation of domestic 
waste to the street which nobody 
addresses for fear of being seen as 
an enemy and also being an object 
of attack.  

In many Lagos neighbour-
hoods, noise levels of 97 decibels 
have been registered in residences, 
where the limits are supposed to 
be 55 decibels by day and 45 at 
night, Shabi disclosed, adding that 
in commercial areas, the limits are 
90 decibels by day and 80 at night, 
while in mixed areas 65 decibels by 
day and 55 at night.

M
ost workplaces 
or buildings, 
e s p e c i a l l y 
in the public 
sector of the 

economy, can hardly be said 

to be productive or high per-
forming and Global Properties 
and Facilities International 
(Global PFI) attributes this to 
poor management and main-
tenance of such places or build-
ings and their surroundings.

Poor workplace environ-

ment contributes significant-
ly to low productivity of the 
workforce whether in public 
or private sector where peo-
ple are engaged in providing 
goods and services which lead 
to organizational growth that 
contributes to national devel-

opment.
Efficient use of resources  

such as water, energy and mate-
rial; improved indoor environ-
ment quality;  implementing 
the 3Rs of waste management 
–reduce, reuse and recycle; 
integrated building systems;  
availability of relaxation, re-
freshing and collaborative fa-
cilities; efficient and adequate 
illumination, cooling, power  
and transport system are some 
of the characteristics of a pro-
ductive workplace which, MKO 
Balogun, Global PFI’s CEO, 
says have to be provided or 
improved upon, where avail-
able, to bring about productiv-
ity of a building and also of the 
people working in it. Balogun, 
who gave these insights at an 
event in Lagos to mark this 
year’s World Facilities Manage-
ment (FM) Day, explained that 
promoting or improving work-
place productivity was only 
possible through an efficient 
FM system that is “capable of 
contributing towards reducing 
facilities costs, increasing the 
capacity to generate revenue 
and improving the productiv-

ity, image and core business of 
the organization”.

Facility management, he 
explained further,  was an in-
terdisciplinary field primarily 
devoted to the operation and 
care of buildings throughout 
their entire life cycle, add-
ing that when buildings were 
maintained properly by people 
trained in high performance 
building management tech-
niques, operating expenses, 
from utilities to maintenance, 
would be lower.

To complement the im-
provement in workplace qual-
ity is the empowerment of the 
workforce which explains the 
call on employers of labour by 
FM industry practitioners and 
other real estate stakeholders 
to empower its people for in-
creased productivity.

They recommend increased 
focus on leveraging technology 
to ease operations and ensure 
proper accountability given 
that technology and digital sys-
tems are proven enablers that 
make work faster, easier and 
richer. When well deployed, 
technology can provide a 

springboard for pushing ser-
vice delivery to greater heights 
of excellence.

 FM professionals have  to 
rise up to the increasing de-
mand for FM services and 
seek ways of creating produc-
tive environment for buyers 
of FM services and one of the 
ways to do this is to empower 
themselves by empowering 
their people.

“As businesses react to the 
prevailing economic situations 
in different ways, it has become 
more and more important 
to find effective  models for 
attracting, recruiting and re-
taining talent in ways that will 
enhance our goal of productiv-
ity”, the professionals advise.

Organizations should see 
the need to empower their staff 
by supporting them to gain 
the training and qualifications 
they need to meet competency 
requirements of their demand-
ing roles, and also find creative 
ways to reward and remunerate 
them while balancing the chal-
lenges they may experience 
with meeting the bottomline. 

 

... as NAOWA plants thousands of trees in Ogun

exercise was also conceived to 
support initiative of the state 
government on green and clean 
environment which was started 
by the first lady, Olufunsho 
Amosun.

She declared that the 2016 
Nigerian Army Day Celebration, 
which was put up by the officers’ 
wives under 81 Division, was 
actually seeing to healthy living 
and environment in which peo-
ple live, adding that the associa-
tion undertook the programme 
based on three cardinal points 
which are Tree Planting, Health 
Outreach and Environmental 
Sanitation.

“The idea of having tree 
planting here is actually to sup-

port our first lady, Olufunsho 
Amosun’s initiative of green 
environment. As a support to-
wards that, we decided to plant 
some trees in the environment. 
Right now, we are talking about 
depletion of ozone layer and we 
know that trees and green envi-
ronment is the solution we have.

“In so many places, people 
have cut down the older trees, 
but as a way of encouraging the 
people and as part of conserv-
ing our lives, we said let’s come 
and do tree planting here, and 
we planted to actually water it 
to grow, so that other people 
can take up the initiative and 
do same for the environment”, 
Edet added.

CHUKA  UROKO

L-R:  Kehinde Ayeni, Head, Facilities Management, Union Bank;  MKO Balogun, MD/CEO, Global 
PFI, and Tosin Osikoya,  Head, Property Management,Union Bank, at World FM Day celebration in 
Lagos recently.

L-R: Eno-Obong Amelia Edet, 81 Division President of the Nigerian Army Officers’ Wives Association (NAOWA) planting a tree at 
the Palace of Alake of Egbaland and Paramount Ruler of Egba as part of activities marking 2016 Nigerian Army Day Celebration in 
Abeokuta at the weekend. 
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C
ertified Computer 
Manufacturers of Ni-
geria (CCMON), an 
organisation of local 
PC assemblers in Ni-

geria has been formed to support 
the Federal government’s local 
content in information, commu-
nication, technology (ICT) policy.

Nigeria’s leading computer 
manufacturing companies certi-
fied by the government through 
the Nigerian Information Tech-
nology Development Agency 
(NITDA), including local PC 
assemblers such as Brian Inte-
grated Systems, BETA computers, 
OMATEK computers, VEDA tech-
nologies and ZINOX Technologies 
recently formed this new organ-
isation with the aim of promoting 
the local content policy to achieve 
commendable results and growth 
of Nigeria’s ICT industry.

The coordinator of CCMON, 
Bode Pedro, who is also the Chief 
Executive Officer of VEDA tech-
nologies said that the coming to-

gether of local OEMs has been in 
the pipeline for quite some time, 
adding that now is the right time 
for the synergy because of the re-
newed impetus of the government 
towards the support and growth of 
local Nigerian content in ICT.

“The main objectives of CC-
MON include working with all 
relevant stakeholders to grow the 
capacity of Nigerian computer 
manufacturers that will generate 
increased employment, strength-
en the Naira and grow our local 
economy”, he said.

In meeting these objectives, he 
said that the group had pledged to 
work closely with NITDA, Office 
for Nigerian Content in Informa-
tion Technology (ONC), the Min-
istry of Communication and the 
office of the Vice President (VP) 
that heads the nation’s economic 
team to ensure that the laudable 
objectives of the governments 
guidelines on local content adop-
tion in ICT is properly implement-
ed to the benefit of the country.

It would be recalled that the 
drive to encourage and support 
local manufacturers of comput-

ers started back in 2002 when the 
then president Olusegun Obasan-
jo, through the office of the Secre-
tary of the Government, issued a 
circular dated 7th of March, 2002, 
to all Ministries, Departments and 
Agencies, that only locally manu-
factured computers, certified to 
be of acceptable quality standard 
should be patronised by all Fed-
eral establishments.

This directive was followed up 
during the last government with 
the establishment of the ONC 
to drive this process deeper to 
ensure increased implementa-
tion monitoring, compliance and 
value addition to all stakeholders, 
especially the MDAs who are the 
major consumers whose satisfac-
tion are uppermost in the whole 
value chain.

With the coming of CCMON, it 
is now expected that the local PCs 
manufactures will have a unified 
platform to drive their operations 
to the highest international qual-
ity standards that will lead to in-
creased capacity to meet local de-
mand and export to other African 
countries.
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  TECHBD In association with

Nigerian computer 
manufacturers unite to 
drive ICT local content policy
JUMOKE AKIYODE

Etisalat gears up to reward innovations 
promoting broadband utilisation

E
tisalat has an-
nounced call for 
entries for the 2016 
edition of Etisalat 
Prize for Innova-

tion, designed to reward in-
novations that can promote 
mobile broadband utilisation 
in Nigeria and Africa at large.

Like in previous editions, 
the 2016 edition will be 
awarded in two categories: 
Most Innovative Product/Ser-
vice category and Most Inno-
vative Idea category. 

The first prize of 
=N=5,000,000 will be award-
ed for the most innovative 
product or service launched 
in the last 12 months, with a 
second prize of =N=2,000,000 
awarded for the most innova-
tive idea. In addition to the 
cash prizes, both winners and 
the other top 10 finalists will 
receive training at the Enter-
prise Development Centre of 
the Pan Atlantic University, 
Lagos.

Making the announce-
ment, Matthew Willsher, 
Chief Executive Officer, Eti-
salat Nigeria, said the Etisalat 
Prize for Innovation is aimed 
at encouraging and celebrat-
ing valuable innovation in the 
Nigerian market.

According to him, the prize 
is not only a reflection of the 
character of Etisalat in pro-
moting and nurturing talent, 
but also a further proof of the 
brand’s commitment to sup-
porting innovative ideas. 

As the Nigerian telecoms 
market witnesses the increas-
ing migration of smartphones 
and mobile broadband net-
works, the 2016 edition of the 
Etisalat Prize for Innovation 
aims to extend the conversa-
tion on the revolutionary im-
pact of innovation and tech-
nology as it addresses social 
challenges the country.

“Innovation is in our 
DNA, and as such support-
ing and promoting innova-
tion is something that comes 
naturally to Etisalat. Since 
inception, our core business 
strategy has been based on in-
novation supported by three 
other basic elements, and this 
can be seen in all the products 
and services launched on our 

network” he said.  
Willsher further restated 

Etisalat Nigeria’s commit-
ment to supporting govern-
ment’s drive to engender and 
promote mobile broadband 
penetration in Nigeria, and 
expressed confidence that 
the Etisalat Prize for Inno-
vation will go a long way in 
meeting this objective.

He explained that winners 
in previous editions of the 
Etisalat Prize for Innovation 
since 2012 have gone ahead 
to excel in their various fields.

“Adebayo Adegbembo, de-
veloper of Genni games who 
won in the Most Innovative 
Product/Service category 
in 2013, has expanded the 
scope of the product by add-
ing more apps to his portfolio 
and integrating Genni games 
with the Etisalat games por-
tal. Adegbembo has held 
exhibitions in the UK, Ger-
many, USA, South-Africa 
and Brazil and now organises 
Digital Storytelling Work-
shops for primary school 
children in Lagos and Johan-
nesburg.”

“Anthony Oniwon, devel-
oper of Exammate and win-
ner in the Most Innovative 
Product/Service category in 
2014 has also done very well 
since receiving the Prize. He 
has developed an SSCE ver-
sion of Exammate which 
previously focused on JAMB 
Examinations and is cur-
rently developing a new line 
of products for much younger 
children.” Willsher said.

According to Etisalat, en-
tries for this year’s edition is 
open till September 9, 2016 
and can be submitted on the 
Etisalat website and winners 
will be announced in Novem-
ber 2016.

APPS CORNER
Spending Tracker

According to the apple 
store, Spending Tracker is 
the easiest and most user 
friendly Personal Finance 
App. 

This free app tracks 
your spending in other 
to help you stick to your 

WeChat

Featured in the top charts of 
the Apple app store, WeChat is a 
free messaging and calling app 
that allows you to easily connect 
with family and friends across 
countries. 

It is the all in one communi-
cations app for free texts, voice 
and video calls, moments, photo 

Indeed job search

Find jobs using Indeed, 
the most comprehensive 
search engine app for jobs. 
In a single search, Indeed 
offers free access to millions 
of jobs from thousands of 
company websites and job 
boards. This app has over 140 
million users each month, 
looking for jobs in over 50 

sharing, games and now re-
tail. Over half a billion peo-
ple use WeChat.

budget and therefore save 
money.

countries and 28 languages. In-
deed’s database consists of over 
16 million jobs.
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Th e  H i g h  Te c h 
Center (HTC) for 
Nigerian Women 
and Youth, a non-

governmental organisation 
in collaboration with the 
Nigerian Communications 
Commission (NCC) and 
the National Information 
Technology Development 
Agency (NITDA) will be 
hosting Information and 
Communications Technol-
ogy (ICT) stakeholders in 
the country at special forum 
to discourse the empower-
ment and capacity build-
ing of women and youths 
through ICT.

A press statement by 
the President and Chief Ex-
ecutive Officer of High Tech 
Centre, Wunmi Hassan says 
the ICT Stakeholders forum 
is for all ICT enthusiasts 
including those in the en-
tertainment industry, aca-
demia and the public and 
private sector of the country.

According to the state-
ment, the one day forum is a 
national For national cover-
age, the forum will hold on a 
regional basis with Port Har-
court hosting participants 
from the Southern Region 
today, Tuesday 19, July 2016 
at Amadi-Ama Council of 
Chiefs Complex while Lagos 
State will host those from the 
South West on Thursday 21, 
July at the Nigerian Internet 
Registration Association, 
NIRA, Office.

The City of Kaduna will 
host those from the North-
ern Region on Monday 25th 
July at VIP Hall, Ministry 
of Youths, Sports and Cul-
ture, Murtala Muhammed 
Square and in Abuja on 
Wednesday 27th July at 
Nugget Hotel.

“HTC has been champi-
oning the course of women 
and youths in the country, 
and the stakeholders’ fo-
rum is critical because of 
the need for more Nigerian 
women and youths to be-
come competitive and meet 
global challenges using ICT.

“The forum is also viewed 
as very vital for all ICT stake-
holders to attend since it 
will further help to achieve 
HTC’s objective of network-
ing with other national, 
regional and international 
organisations,” Hassan said.

HTC currently has rep-
resentatives in almost all 
states of the federation who 
are trained to use ICT tools 
and are serving as State 
Coordinators on its behalf.

HTC, NCC, NITDA to 
host stakeholders on 
youth empowerment 
through ICT

T
he increase in the 
retail sector, online 
trade, proliferation 
of Smartphone, 
and card users has 

given rise to the use of mo-
bile PoS (mPOS) technology, 
especially for small and me-
dium size business owners to 
ensure faster and easier trad-
ing.

An mPoS is a Smartphone, 
tablet or dedicated wireless 
device that performs the func-
tions of a cash register or elec-
tronic point of sale terminal 
(POSint-of-sale terminal).

With the global growth in 
mPoS deployment, Nigerian 
banks including Diamond 
bank and Independent Ser-
vice Operators [ISO] have 
started introducing the use of 
this service which has been 
targeted at small to medium 
sized businesses.

Speaking at the launch of 
Diamond bank mobile PoS 
yesterday, Njideka Esomeju, 
Head, Emerging Businesses, 
Diamond bank, said that 
SMEs are the bedrock of the 
Nigerian economy.

“The impact of this prod-
uct is to ensure that SMEs 
are moved to the next level 
through evolving technology. 
Business globally is done on-
line, either with your phone 
or on the computer. We need 

“The focus is in Nigeria 
because Nigeria falls among 
the emerging markets and it 
is a strategic market for Mi-
crosoft,” he added.

Research shows that Mo-
bile PoS terminal adoption 
would jump from 4.5 million 
to 38 million by 2017, with a 
Compound Average Growth 
Rate (CAGR) forecast of 42.7 
percent. Also, the adoption of 
mPoS terminals over standard 
PoS will be 46 percent; as op-
posed to the 17 percent seen 
in 2012.

Currently, the Nigeria In-
ter Bank Settlement System 
(NIBSS) has certified 14 mPoS 
providers and about 2,000 ter-
minals are in circulation.

In a statement talking 
about how mPoS could in-
fluence last mile banking in 
Nigeria, Sola Fanawopo, Man-
aging Director and Chief Ex-
ecutive Officer, eMaginations 
Limited said “banks, ISOs and 
merchants should view mPoS 
as a veritable tool for last mile 
banking in Nigeria and exam-
ine how Nigeria can tap into 
this growing phenomenon 
called mPoS.

“Technology is changing 
practically everything in the 
world. It has changed the way 
banks, telcos and businesses 
serve their customers. It will 
continue to change as tech-
nology innovations emerge,” 
he added.

to get small businesses to 
learn how to conduct busi-
ness transactions on the go 
and maximize technology to 
improve their business.

“In Diamond bank, our 
slogan is beyond banking. So 
we have truly gone beyond 
the normal banking of going 
into the banking hall. This 
little device can be taken any-
way and helps the business 
owner to keep proper records 
because receipts would be 
sent electronically, either by 
email or SMS.

“You can also use the 

MPoS offline. The transac-
tion would be stored and 
when data is restored on your 
Smartphone or tablet, it will 
go through,” Esomeju said.

Edmond Idokoko, Mar-
keting and Communications 
Lead, Microsoft Nigeria told 
BusinessDay that the tech-
nology company has part-
nered with Diamond bank 
on its mobile PoS to bring 
solutions to SMEs in Nigeria 
which are challenged by a 
whole lot of factors including 
rent, power and service pro-
vision.

“This initiative is the first 
one done by Microsoft glob-
ally and we are bringing our 
office 365 productivity so-
lution to the table for small 
businesses who with the 
mPoS, do not have to worry 
about so many business chal-
lenges as everything can be 
done on the go with their 
Smartphone and we are giv-
ing them six months for free 
and the idea is that if we suc-
ceed with this and see how 
well it grows SMEs in Nigeria, 
we will roll it out across other 
regions.

Mobile PoS to bolster growth of SMEs in Nigeria
… As Diamond Bank uses technology to support small businesses

VoguePay wins African online payment platform award

VoguePay.com, an 
emerging markets 
e-payments service 
provider has won 

the African Online Payment 
Platform of the year award at 
the sixth edition of the African 
Achievers Award 2016 held in 
Abuja recently.

Tonye Rex Idaminabo, 
Principal partner of African 
Achievers Award remarked 
that VoguePay won the special 
recognition award as the Afri-
can Online Payment Platform 
of the year because of its con-
tribution to online payment in 
Nigeria and Africa in general.

According to him, the 
award ceremony is recognised 
as one of the biggest gathering 
of influential and global Afri-
can achievers and is rated by 
Forbes Magazine as one of the 
most prestigious awards on 
the African continent.

While acknowledging the 

award, Ibrahim Mohammed, 
Head of Business Develop-
ment, Africa, VoguePay, re-
iterated his company’s com-
mitment to excellence as the 
award came on the heels of 
VoguePay’s recent honour as 
the best emerging online pay-
ment in Africa at the African 
Information Technology and 
Telecom Awards (AITTA) 2016 
in Accra, Ghana.

He noted that VoguePay is 
the biggest payment gateway 
by merchant size in Nigeria 
and also serves customers 
in four continents including 
North America, Europe, Asia 
and Africa.

Along with VoguePay, 
some of the visionaries Afri-
can leaders honoured for their 
immense contributions and 
legacies include the Presidents 
of Malawi and Zambia; Peter 
Mutharika and Edgar Lungu 
respectively.

According to Ogunlade 
Oluwole, head, digital media 
at VoguePay, other award 

winners include John Mo-
moh, chairman, Channels 
TV; Johnson Arthur Sakaja,  
national chairman of the rul-
ing party in Kenya; Angelle 
Kwemo, CEO, Rimsom Strat-
egies; Senator Rabiu Kwank-
waso, Thapelo Olopeng, 
minister of youth, sports and 
culture, Botswana; and Bill 

and Melinda Gates Founda-
tion.

Others are Mosima Ga-
briel “Tokyo” Sexwale; one 
of top ten successful busi-
nessmen in South Africa and 
other revered accomplished 
Africans achievers who were 
honoured for their works and 
contributions towards the 

growth and advancement of 
the African Continent.

The award ceremony or-
ganised by the Institute of 
Leadership and Manage-
ment and Achievers Media 
have consistently rewarded 
and honoured great African 
Achievers across the conti-
nent.

JUMOKE AKIYODE

L-R: Edmond Idokoko, Team Lead,Marketing & Communications,Microsoft; Betty Egbuna 
Manager,Programs Enterprise Development Centre; Adeyemi Tanimomo, Product Specialist, value 
added services,MainOne and Njideka Esomeju, Head,Emerging Business,Diamond Bank Plc, during  
the office 365 one-day workshop for SMEs in Lagos recently. 

Jumoke Akiyode

L-R: Christopher Ifejika, Installation Director Africa, General Electric; Mohammed Ibrahim Jega, 
Director of Business Development, Africa, VoguePay; and Kemi Oreola, CEO, Vivacity PR international 
presenting the award of the African online payment award to Vogue at the African Achievers Awards 
in Abuja recently
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Edo guber: Oshiomhole fails to pay N300m counterpart 
fund for Edo Central waterworks project – Anenih

Ogun LG elections: Makarfi writes INEC, OGSIEC to recognise Ogundele-led PDP 

Governor Oshiomhole

T
ony Anenih, former 
national chairman, 
People’s Democratic 
Party (PDP), at the 
weekend, said Edo 

State Governor Adams Osh-
iomhole failed to pay about 
N300 million counterpart fund 
needed for the completion of 
Ugbalo Waterworks project.

BusinessDay reports that the 
PDP chieftain spoke at the Edo 
Central Senatorial flag off of the 
party’s gubernatorial campaign 
rally held at Okpujie Primary 
School, Uromi, Esan North-East 
Local Government Area.

Anenih said the counterpart 
fund was needed after he had 
made the Federal Government 
commit the sum of N1.2 billion 
to the project.

“Today, there is no water in 
Esanland. I pleaded with the 
President then to give us water 
and he awarded a contract of 
N1.2 billion for Ugbalo Water-
works. Oshiomhole was asked 

to pay the counterpart funding 
of about N300 million. That is 
why the water scheme has not 
been completed. He does not 
want us (Esans) to have water,” 
he said.

He also accused the state 
government of plans to annihi-
late the Esan nation of the Edo 
Central Senatorial district with 
consistent marginalisation of 
the region and its people.

He however vowed that the 
people of the district would 
resist their continued domina-
tion by the state governor in 
the September 10 governorship 
election by overwhelmingly vot-
ing for the PDP, and restore the 
region’s lost glory.

“Esan race is being extin-
guished by Oshiomhole but 
we will not allow it ; we will 
resist it. There is nothing he 
didn’t do to prevent INEC from 
recognising Pastor Ize-Iyamu. 
Today, the only PDP candidate 
recognised by INEC in Edo State 
is Ize-Iyamu. The candidate of 
Alli-Modu Sheriff has lost; they 
have rejected him. We have a 

candidate I call my son, and so 
he is going to take immediately 
after me. So, I appeal to you. It 
will be my pride, my joy that I at-
tend his swearing-in ceremony,” 
he said.

He however appealed to 
people to vote for the PDP can-
didate, saying that it would be 
my pride, my joy, that I attend 
his swearing-in ceremony as 
governor.

Earlier at the palace of the 
traditional ruler of Uromi king-
dom, Anslem Eidenojie, where 
28 Esan traditional rulers gath-
ered, the former PDP chairman 
board of trustee described Ize-
Iyamu as his son, who he had 
come to introduce as grandson 
of the Esan traditional rulers.

According to Anenih, “Ize-
Iyamu is a man that is anointed. 
He is a man that believes in God. 
He is a man that has seen the 
two sides of the coin, and he 
knows what Edo people want. 
His running mate, John Yakubu, 
was the only local government 
chairman Oshiomhole could 
not buy.”

Ahmed Makarfi, chair-
man of the National 
Caretaker Committee 
of the Peoples’ Demo-

cratic Party (PDP) has written 
Independent National Electoral 
Commission (INEC) and Ogun 
State Independent Electoral 
Commission (OGSIEC) to rec-
ognise Sikirulai Ogundele as the 
party’s chairman in Ogun State.

Makarfi, in a dated July 14, 
2016 and addressed to the 
INEC Secretary in Abuja and 
OGSIEC Chairman in Abeokuta 
respectively, directed both the 
INEC and OGSIEC to recognise 
Sikirulai Ogundele-led PDP 
Executive in Ogun state and 
accord Ogundele necessary co-
operation ahead of the October 
8 local government elections. 

The action was taken against 
the backdrop of lingering lead-
ership tussle in PDP factions 
in the state for which a group 
loyal Buruji Kashamu has Ade-
bayo Dayo as Chairman of one 
faction, and another loyal to 
a House of Representatives 
member, Oladipupo Adebutu, 
aligns with Sikirulai Ogundele 
as the State Chairman of PDP.

But PDP, in the letter signed 
by its Secretary, National Care-
taker Committee, one Senator 
Ben Obi and made available 
to news men in Abeokuta on 
Sunday, told the INEC that the 
authenticity of the Ogun State 
Executive Committee was in-

formed by the order of Justice 
Mobolaji Ojo of the state High 
Court.

He referred to the suit No: 
AB/170/206 between Mr Taofe-
eq Apesin and nine others vs 
PDP, INEC and two others to 
back the party’s position.

The letter  par t ly  reads, 
“Kindly refer to your letter dat-
ed 14th June 2016,  reference 
INEC/DEPM/PDP/024/T/37 
and be informed that Hon. Jus-
tice Mobolaji Ojo of the Ogun 
State High Court of Justice 
on the 26th day of May 2016 
granted interlocutory orders 
directing the PDP, Independent 
National Electoral Commis-
sion, the Inspector General of 
Police and Department of State 
Services to accord recognition 
to the Hon. Sikirulai Ogundele 
led Ogun State Executive Com-
mittee of the Peoples Demo-
cratic Party.

“A copy of the court order 
and list of the Executives of 
Ogun State is hereby forwarded 
for your record and guidance.”

Speaking to OGSIEC on the 
forthcoming local government 
elections in Ogun state through 
a letter entitled “Re: 2016 Lo-
cal Government Election” the 
National Secretariat of PDP 
advised the State electoral 
commission to accept the list 
of candidates for the polls from 
Ogundele and members of his 
executive only.

The party’s letter to OGSIEC 
which was jointly signed by 

Makarfi and Obi reads, “We 
congratulate you on behalf of 
our great party for your decision 
to conduct Local Government 
elections in October, 2016.

“Kindly be informed that the 
list of candidates for the said 

election will be forwarded to 
you by our state party Chair-
man, Hon. Sikirulai Ogundele 
and members of his State Ex-
ecutive Committee. We urged 
you to accord him the neces-
sary cooperation.”

RAZAQ AYINLA, Abeokuta

Against the backdrop of eco-
nomic hardship facing Nige-
rians ,the National Vice Chair-

man South-South of the All Progres-
sive Congress (APC) Hilliard Eta has 
appealed to Nigerians to be patience 
with the Buhari administration as he 
tries to fix the economy back on track 
owing to monumental fraud.                                    

Eta said “the party never cam-
paign for miracle but change not-
ing that change has a gestation 
period takes  time”.                He said 
what President Mohammadu 
Buhari is doing right now is laying 
a solid foundation for the proper 
greatness of the country in the 
comity of nations.              

The National Vice Chairman 
said “ This is the first budget of this 
government and so it is incumbent 
on Nigerians to wait untill after 
implementation of the first budget 
before passing judgement on the 
APC government”.                                          

Eta who made the appeal in 
Calabar over the weekend while 
speaking to BusinessDay on the 
state of the nation addmited that 
the country was passing through 
difficult time due to the mess cre-
ated by the former administration.              

Eta assured Nigerians that after 
implementation of the APC budget 
there will be great improvement in 
the economy paving way for job 
creation and economic stability.

Makarfi

APC never campaign 
for miracle but 
change urges Nigeria 
to be patience with 
Buhari government
MIKE ABANG, Calabar

IDRIS UMAR MOMOH, Benin
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2 Interviewing techniques that help you 
really get to know candidates

90%: In the 1980s, noted manage-
ment consultant Peter Drucker pre-
dicted that technological advances 
and new management techniques 
would cause the extinction of many 
office bureaucracies in the coming 
decades, as companies drastically 
cut managers and managerial lay-
ers. Things didn’t quite turn out 
as Drucker predicted: According 
to data from the Bureau of Labor 
Statistics, the number of managers 
and supervisors and their support 
staff grew by 90% in the U.S. between 
1983 and 2014.

(Harvard Business Review) 

87%: According to a survey con-
ducted in March by Tech London 
Advocates, the U.K.’s tech sector was 
one of the most vigorous anti-Brexit 
groups in the country, with an over-
whelming 87% of respondents re-
porting that they opposed the nation 
leaving the European Union. The tech 
sector accounts for about 10% of the 
country’s gross domestic product, and 
now that Brexit has been approved by 
voters, firms such as Vodaphone and 
Transferwise are considering moving 
their headquarters from the U.K. in 
order to maintain access to the giant 
EU market.

(Harvard Business Review) 

When you’re better Off skipping a difficult conversation Brexit’s digital damage

Every leader needs to give 
negative feedback to their 
employees. But not every 
conversation needs to hap-
pen immediately — or at 
all. To determine whether 
you can avoid the conver-
sation, ask yourself a few 
questions: If I have this 
conversation, what will I 
realistically achieve? Do I 
tend to look for problems 
in this individual? How 
committed am I to being 
“right”? Is there a reason-
able solution that I can of-
fer? What is my role in this 
situation? If your answers 
indicate that the situation 
will likely be resolved on 
its own, that you interven-
ing is not necessary, that 
you’re more focused on 

During interviews, candidates 
often offer practiced responses. 
Try taking a few risks to help you 
probe past their canned answers. 
On-the-spot interview coaching 
is a simple way to get your candi-
date to open up and answer your 
questions more thoroughly. Give 
the person a coaching directive, 
such as “Can you please answer 
the same question by telling me 

Often, the reason a company’s 
strategy fails is its salespeople focus 
solely on quotas and targets, ignor-
ing the company’s overarching 
strategy. If you want your strategy 
to be implemented by your sales 
team, you should make sure three 
things are happening:

— Your salespeople are target-

ing the right people. It’s common 
for sales teams to chase easy deals, 
disregarding the ideal client pro-
file. Make sure your sales team is 
focusing on the organizations you 
wish to market to, and be assertive 
about your expectations.

— If your strategy changes, 
your salespeople’s does too. Sales 
professionals need to break away 
from old approaches and de-
termine how best to adjust their 
marketing techniques to the new 
company strategy.

— Your sales team is focusing 
on client needs. Instead of old-
school pitching, sellers need to 
have deeper conversations with 
clients about their objectives 
and provide insight on how the 
company can help.

(Adapted from “How to Get 
Your Salespeople to Execute Your 
Strategy,” by Scott Edinger) 

being right than listening 
or that it isn’t the right time 
to bring up the issue, then 
don’t schedule the meet-
ing. By choosing which 
conversations not to have, 
you’re making sure the 
messages you do commu-

nicate are delivered for the 
right reasons and generate 
the desired results.

(Adapted from “When to 
Skip a Difficult Conversa-
tion,” by Deborah Grayson 
Riegel)

a story with an arc?” This strategy 
enables you to assess whether the 
candidate is receptive to feedback 
and whether they can integrate 
that feedback into the rest of the in-
terview. If you want to change the 
environment of the interview and 
understand a candidate’s social 
capability in high-stress situations, 
try group interviews, which natu-
rally create scenarios that strain 
social dynamics. This will help 
you determine who stands out as 
a natural leader. These techniques 
will ensure that you find stronger 
employees who are well-suited for 
your company.

(Adapted from “Interview 
Techniques That Get Beyond 
Canned Responses,” by Alicia Bas-
suk and Jodi Glickman) 

time. Use role-playing exer-
cises, debates or even formal 
business war games to think 
through how a new strategy 
might play out differently. Try 
to look at things from a com-
petitor’s point of view to factor 
in a new perspective. Mistakes 
are inevitable and can be costly, 
so don’t waste them — learn 
from them.

(Adapted from “Don’t 
...(Continued on next page) 

Continuing to grow and 
innovate means taking risks, 
which naturally involves mak-
ing mistakes. But mistakes 
don’t mean a leader should 
discourage experimentation. 
Rather, leaders should en-
courage people to take time 
to understand why mistakes 
happened in order to minimize 
them in the future. Trace previ-
ous mistakes back to their roots 
to identify the causes and what 
can be done differently next 

Your sales team should help implement 
your strategy

Make sure you learn from your mistakes

Rise of the managers
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W
hen Natalie Abi-
mobola applied 
for a position at 
a Fortune 500 
m u l t i n a t i o n a l 

company little did she understand 
how much change was taking 
place in the skill sets employers 
require to meet the rising need for 
an adaptable and nimble corpo-
rate human capital stock.

A Master of Business Adminis-
tration (MBA) holder, Bola under-
stands the basic traditional prin-
ciples and functions of business 
operations. However, she was 
stunned to realise these tradition-
al skills were no longer enough, as 
her employer required a bouquet 
of skills that harmonised tradi-
tional business skills with an in-
creasing need to deal with rapid 
changes wrought by digital tech-
nology.

Prakash Kanth, director, OLAM 
Nigeria Limited, lamented the pau-
city of relevant skills among those 
applying for positions at OLAM. 
“We spend enormous sums of 
money in retraining graduates who 
come applying for positions with 
us. The educational system needs 
urgent overhaul,” he said.

How employers define the 
“right” skills is changing, and it is 
happening fast. If you have looked 
for a new job lately, like Bola, you 

In response to the growing need 
for hybrid skills, experts are advo-
cating the cultivation of systems 
thinking in students and a review 
of educational curricula and peda-
gogy. Systems’ thinking is a holistic 
approach to analysis that focuses 
on the way a system’s constituent 
parts interrelate and how systems 
work over time and within the con-
text of larger systems.

Tope Toogun, CEO Accelerated 
Learning Systems, averred that 
the fundamental problem with 
Nigeria’s educational system is 
the inability to help students learn 
critical thinking skills, which is the 
basis of systems thinking. “It is not 
only the case that students gradu-
ate without learning how to think 
for themselves, those who teach 
the students have no idea how to 
help them do so. This is based on 
extensive and intensive interac-
tions with Vice-Chancellors” he 
highlighted.

Edefe Ojomo, a lecturer at the 
University of Lagos suggested that 
the solution to this problem lies in 
a concerted effort to help students 
understand how the world works 
and what their role in it is. “I am 
continually thrilled each time I 
interact with these students. They 
are so brilliant and I am saddened 
that they are continually ignored 
during their years in school, only 
to be tagged unemployable upon 
graduation for no fault of theirs. 
This is a situation that could be 
averted with little guidance.” 

Systems thinking could 
meet recent demands for 
hybrid skill sets

probably already noticed what is 
happening in almost every white-
collar field now: being good at just 
one thing is no longer enough.

Areas of expertise that used to 
be separate from each other, and 
jobs that two or even three people 
in different departments used to 
do, are now being combined into 
one role and experts say we are 
entering an era of “hybrid job” that 
require hybrid skill sets.

According to a report by Burn-
ing Glass, an American career 
development firm, business and 
technology skills are merging to 
create high opportunity hybrid 
jobs. These are occupations requir-
ing a combination of programming 
skills and skills commonly found in 
design, data analysis, and market-
ing. In a 12-month period (April 
2014 – March 2015), more than 
a quarter million advertised job 
postings sought hybrid talent in 
positions such as User Experience 
Designer, Data Scientist, and Prod-
uct Manager.

 “This summer my 14 year old 
daughter will go off to learn soft-
ware programming, because the 
current definition of what skills 
are needed to navigate through the 
complexities of modern life has 
changed and it takes little thought 
to realise that education must be 
re-defined to align with these inev-
itable changes” explained Richard 
Lesser, global CEO of the Boston 
Consulting Group, an American 
strategy firm.

Stories by STEPHEN ONYEKWELU

Derek Smith, Principal, Olashore International School; Ibukun Awosika, Guest Speaker and  CEO, The Chair Centre Group and 
Abimbola Olashore, Chairman Board of Governors at the Valedictory Service of the Year 12 students, recently at Illoko-Ijesha, 
Osun State.

JA Nigeria, Union Bank partner to 
empower 50 outstanding girls

J
unior Achievement Nigeria 
(JAN) is partnering with 
Union Bank to empower 
the lives of fifty (50) girls 
from various regions of 

Nigeria for the sixth (6th) Edition 
of Leadership, Empowerment, 
Achievement and Development 
(LEAD) Camp taking place July 
17 – 23 in Lagos.

The objectives of the Camp 
align with the fifth Sustainable 
Development Goals, which is 
gender equality and empower-
ment of women and girls. Par-
ticipants of the Camp are taken 
through series of activities admin-
istered by HOD Consulting Inc. 
and supported by leading women 
from the private and public sec-
tors in Nigeria serving as mentors.

Simi Sanni Nwogugu, CEO of 
HOD consulting and Founding 
Executive Director of JAN, speaking 
about the 6th Edition of the pro-
gramme recalled what the journey 
has been thus far. “I developed 
LEAD Camp back in 2001 because, 
after two years running JAN, I 
noticed that some of the girls who 
were shy or timid at the beginning 
of the Company programme were 
more confident by the end and 
needed just a little more encour-
agement to secure their newfound 
leadership skills” she emphasised.

A large proportion of par-
ticipants “who come from various 
parts of the country are public 
school students who may never 
get this kind of opportunity in 
their lives. We are grateful to 
Union Bank and HOD Consulting 

Inc. for making this possible and 
to our long list of inspiring speak-
ers who have been generous with 
their time” Adaeze Oputa, the di-
rector of In-School Programmes 
for JAN explained.

Union Bank Plc, accepted to 
partner with JAN for the sixth edi-
tion of the LEAD Camp because 
developing and grooming young 
talent is a key focus of the Bank. 
“The LEAD programme provides 
opportunity for us to nurture and 
encourage an entrepreneurial 
mindset in these 50 young women 
who we hope will the corporate 
leaders of tomorrow” Emeka Emu-
wa, Managing Director Union Bank 
Plc quipped.

Lola Cardoso, Head of Group 
Corporate Strategy for Union Bank, 
who will also be providing first 
hand training for the girls camp, 
said, “This program was articu-
larly attractive to us because Union 
Bank recently launched WeHub, 
our internal women’s network, 
to do precisely what the LEAD 
programme does for these young 
women for our women within the 
Bank. With this synergy and align-
ment of purpose, we felt that we 
were well positioned to support the 
programme, not only financially 
but also through direct mentorship 
and personal development. 

We plan to be involved and ac-
tive in the community change proj-
ects which the girls will undertake 
after the LEAD camp is over, with 
our women employees across the 
country supporting the girls in their 
local communities.”

Chrisland High School pupils visit 
BusinessDay Media house

Chrisland High School 
VGC recently visited 
BusinessDay Media 
house determined to 

bridge the gap between theory and 
practice. Exceptionally curious, 
the pupils were thrilled by their 
visit to the media house and Philip 
Isakpa, editor BusinessDay took 
time to explain why it is important 
to keep abreast with happenings 
around their environment.

Addressing the pupils Isakpa 
said, “It is important to know and 
understand what is happening 
around you. It might be okay 
to play games on your phones, 
but it is even more important to 
understand what is happening 
in your environment. You see, 
academics and theory build you 
up, getting in touch with your 
environment helps you apply 
the theories you learn in school 
to environment. Some ways of 
achieving this is by reading news-
papers and seeking practical 
work experience” he said.

Opiah Peter, one of the teach-

ers who guided the pupils during 
the BusinessDay tour said it was 
important to expose them to the 
print media because print media 
would always be here with us; and 
even when there are alterations in 
preference for the digital media, 
print retains a historical and stra-
tegic position.

Ekun Tamilore, a Junior Sec-
ondary School 3 pupil of Chrisland 
High School, pointed out that 
what thrilled her most during the 
visit was an understanding of how 
newspaper publications get to the 
final consumers. “I really don’t 
read newspapers because they are 
big and inconvenient to handle. I 
prefer the digital media to print.”

Kamsi Obiakor, a JSS 3 pupil of 
the same school highlighted he 
prefers to read news from print. 
He was excited to learn about 
newspaper printing, financing, 
and distribution. “I don’t search 
for news online. I simply chat, play 
games, check results of examina-
tions and do assignments online” 
he said.

...strengthening town-gown collaboration
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Interview
‘Proper accounting frameworks 
will spur economic growth’  

What is your assessment of ac-
counting education in Nigeria in 
comparism to what obtains glob-
ally?    

W
ith regards to ac-
counting educa-
tion in Nigeria to-
day, I can only talk 
about the body 

ICAN, what we are doing and how 
it benchmarks global best practices. 
As you are aware our institute is over 
50 years old. Having come of age, we 
have structures that have been built 
by our founding fathers which we 
are improving on and on which we 
are benchmarking our operations 
against international best practices.

It is unfortunate that the educa-
tion system in Nigeria is passing 
through a lot of crisis. Even at gradu-
ate level, you find out that the quality 
of graduates is not what it used to be. 
So everybody is affected even ICAN 
is affected because we bring such 
graduates into our system.

Be that as it may, ICAN has a 
system which ensures that unless 
candidates that passed through the 
system are adjudged to have been 
successful, the institute would not 
issue such candidate our certificate. 
Maybe that is why some people feel 
that our examination is difficult. It is 
not really so, it is probably the fact 
that the background of people tak-
ing the ICAN examination is not up 
to what it should have been. So until 
a candidate meets the requirement, 
such a candidate is not going to be a 
member of the institute.

On the part of ICAN, we go to 
the universities and accredit them 
based on some parameters because 
if we accredit them, their graduate 
can come and do our examination, 
while we give them some exemp-
tions. We ensure that the universi-
ties we accredit have the structure 
in place and the necessary require-
ment to train accountants in this 
present century.

However, for universities without 
our accreditation, their graduates 
who come to sit for our exams will 
start from ground zero level. Aside 
accreditation, we go into arrange-
ment with universities who will 
adopt our syllabus and teach their 
students wholly under our new pro-
gramme.

The new programme is geared 
towards looking at the trend in the 
market to focus on areas that are 

Engagement a vital component for online curriculum

Working full-time as an IT 
specialist at the Ameri-
can International School 
in Abuja, Isaac Bankole 

was keen to develop his leadership 
skills while continuing his career in 
an IT environment. With a wife and 
two small children to care for, in ad-
dition to the significant demands of 
his job, the need for flexibility while 
studying was paramount.

“As a Nigerian man you have dif-
ferent responsibilities than you might 
have in other parts of the world. For 
example, I am not only responsible 
for my own family’s welfare; I am also 
responsible for my parents. I am put-
ting my siblings through school too, 
so I am not in a position to move to 

relevant today. With collaborations 
like this, we ensure that our training 
and certification meets international 
best practices.

 How do professional bodies 
like ICAN assist in the fight against 
corruption by the present govern-
ment?

We are going to help by partner-
ing with government on a number 
of ways. Firstly, we will make our 
advocacy to be more vibrant. We 
are a conservative body, we know 
that when we talk, our views are re-
spected in the market. We will keep 
on encouraging the government on 
the need to pursue vigorously the 
anti corruption crusade. If there is 
any legacy this government wants to 
leave, it is to leave a legacy of corrupt 
free society.

As an Institute, we will assist 

government in this fight against cor-
ruption by organising symposia and 
conferences to reiterate the evil of 
corruption and let everybody know 
that with corruption, we are going 
nowhere as a country.

We will also support government 
by encouraging them to ensure that 
the right accounting frameworks 
are deployed in government opera-
tion because where there is no ac-
counting, there is not going to be ac-
countability. We want to encourage 
governments at all levels to adopt 
wholeheartedly the International 
public sector accounting standards. 
(IPSAS).The private sector has ad-
opted the International financial re-
porting standard (IFRS). The public 
sector needs to adopt IPSAS.

In addition to assisting in the 
fight against corruption, as an Insti-

Titus Soetan

another country to study.”
One of his colleagues was already 

enrolled at the University of Roe-
hampton, London Online, and after 
doing his own research into the qual-
ity and recognition of UK degrees, 
Isaac realised that Roehampton 
Online was the best fit for his educa-
tional pursuits. In 2013, he enrolled 
on the MSc in Information Systems 
Management programme.

“I chose the University of Roe-
hampton to earn my advanced 
degree because it was flexible and 
organised,” says Isaac. “What has 
surprised me most, however, has 
been the opportunity to engage with 
a diverse range of students from 
across the world. Through collabo-

tute, ICAN has a process that deals 
with infractions, things that are un-
professional. If we get any informa-
tion regarding our members aiding 
corruption, we have a procedure we 
employ to investigate and sanction 
erring members. The process is very 
rigorous and we have been employ-
ing it for years and it may interest you 
to know that members found want-
ing through such process have been 
sanctioned.  

 What steps will your admin-
istration deploy to strengthen ca-
pacity among future accountants?

We would strengthen our col-
laboration with the universities. We 
would put in place an avenue where 
we can interact more with students. 
We have a programme known as 
“catch them young” where we en-
gage secondary school students. 
We will strengthen that so that the 
younger ones are introduced to the 
profession early. I am aware that 
when students are introduced to ac-
counting course early in their lives, 
they do better than those who later 
in life decides to go into the course. 
This is an ongoing programme and 
we will strengthen and improve on 
it.  We equally have programmes for 
universities in particular. We donate 
laptops with accounting packages, 
books and other materials that will 
help improve knowledge among 
students and lecturers.

On capacity building for our 
members, ICAN members are in dif-
ferent categories. We have those that 
are in practice, this means that they 
can issue audit opinion. This is an 
area where unless you have an au-
dit license, you cannot issue an au-
dit opinion. We want to strengthen 
them and ensure that the process of 
issuing auditing license is stream-
lined such that if a member gets a 
license, such a person has all it takes 
to function optimally.

Council have recently approved 
that our license can only last for 
three years. So as a practitioner, you 
will know that such licenses will have 
to be renewed every three years. By 
so doing, Practitioners will do ev-
erything possible to satisfy the body 
that will renew their license because 
without renewing your license, you 
cannot practice.

We will equally organise more 
symposia for our members to teach 
them how they can build a vibrant 
practice because what they do or 
fail to do affect us an Institute and 
as a profession. If for instance an ac-
countant is found wanting, it would 
be assumed that the entire accoun-
tants in this country are guilty. So we 
don’t want that to happen. We want 
to encourage practitioners to up 
their game to ensure they structure 
their operation in such a way that 
they can deliver the right service to 
the community or people they are 
serving. We have been doing that but 
we want to strengthen it more this 
year.

What stands ICAN out among 
other competing training Insti-
tutes?

ICAN is a brand that has been 
tried, a brand that is mostly copied, 
but the brand still stands out. We 
are focused and don’t struggle with 
other competing training Institutes 
who have their own line of opera-
tions. We are focused within our own 
core areas of operation and we excel 
in them. That is why our members 
who find themselves in any facet of 
the economy excel.

We have been able to sustain 
this Institute in the last 50 years 
which is a testament to our seri-
ousness and quality as an Institute. 
Our members out there who are 
doing well in their various areas of 
calling are our reference point to 
how well the Institute is. 

ration with students from different 
sectors and backgrounds, I have 
strengthened my leadership skills, 
and have been able to apply them to 
my role in IT.”

Engagement is an important 
component of the online curriculum. 
Networking, sharing best practices 
and learning from and with students 
and faculty members located around 
the world helps bring the course 
material to life through differing 
perspectives. And Isaac took this one 
step further.

Having quickly learnt how to 
manage his time while balancing 
his various responsibilities, Isaac 
was making successful headway 
with his programme. A significant 

TITUS SOETAN, 52nd President, Institute of Chartered Accountants of Nigeria in this interview with 
KELECHI EWUZIE shares the drive of the institution towards achieving a more robust accounting 
profession that benchmarks global best practices. Excerpt

moment arrived during discussions 
in his sixth module: Isaac noticed 
that not only were there four other 
Nigerian students in his research 
group, but they all hailed from 
Abuja – with some living just a few 
kilometres away.

Empowered by his new leader-
ship skills, Isaac took the initiative 
and reached out to the group. At 
first they communicated via email, 
arranging a face-to-face meeting at 
a local café soon afterwards. In chat-
ting, debating and tearing apart com-
plex theories, Isaac gained a sense 
of a shared experience that allowed 
him to feel even more energised and 
motivated to succeed.

The students formed a regular 

study group, meeting every month to 
share thoughts and ideas over coffee. 
With the help of social media and 
Inspirenet, the University’s social net-
working platform, the group grew in 
numbers over the following months 
as more Roehampton Online Nige-
rian students joined from other pro-
grammes and disciplines. By creating 
such a strong supportive community 
that fosters mutual encouragement, 
the group members have been able 
to motivate each other throughout 
their educational journey. In addi-
tion, because students share many 
of the same interests and passions, 
genuine friendships have grown to 
provide lasting sources of advice and 
inspiration.

Events And Opportunity
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United Capital defies odds, as 
capital gains magnify earnings

egy and displayed resilience 
and resourcefulness as its net 
interest margin increased by 102 
percent to N695.27 million in 
June 2016 from N344.21 million 
as at June 2015.

Also, interest income from 
managed funds spiked by 148.63 
percent to N4.55 billion in June 
2016 compared with N4.55 bil-
lion from N1.83 billion as at 
June 2015. Interest income from 
managed funds were surged by 
156.67 percent to N3.85 billion 
in June 2016 as against N1.50 
billion as at June 2015.

While other firms are grap-
pling with lower margins as a 
result of systematic and cost of 
doing business, United Capital, 
through cost effective control 
mechanism was able to reduce 
costs and bolster margins.

BALA AUGIE

United Capital’s  net margin, 
a measure of profitability and 
efficiency, increased to 98.22 
percent in June 2016 from 50.90 
percent in the previous year. 
Cost to Income ratio (CIR), fell 
to 31.37 percent in June 2016 as 
against 44.09 percent as at June 
2015. Operating expenses were 
down by 4.46 percent to N1.07 
billion. A lower the CIR means 
a bank has been able to reduce 
costs while keeping costs to its 
barest minimum.

The result was driven by the 
group’s growing market share, 
efficient execution of key man-
dates and effective cost manage-
ment driven by improvements 
in operations and IT capabili-
ties, thereby ensuring that we 
optimised value and retained a 
significant proportion of earn-
ings, according to Sanni.

“We continue to pursue our 
clear and consistent strategy, 
which has delivered a strong 
performance for sharehold-
ers,  and we remain positive 
about our future opportunities 
within the Nigerian and African 
market, not-withstanding the 
challenging macro-economic 
environment,” said Sanni.

Nigeria, Africa’s largest econ-
omy has been struggling with a 
significant drop in the price of 
oil that makes up two thirds of 
government revenue and nearly 
all of foreign exchange earnings.

These uncertainties spiraled 
lenders Non performing Loans 
(NPLs) and increased exposure 
to the oil and gas as they bor-
rowed money to oil companies 
when the price of the commodi-
ties were favorable.Collateral-
ized asserts were  beaten down 
as a result  of  the economic 
lethargy.

Capital controls and restric-
tions imposed by the Central 
Bank in order to curb inflation 
and protect the reserves caused 
liquidity squeeze as banks profit 
received battering since huge 
write offs were made due to 
large defaults. The economy 
contracted by 0.4 percent in the 
first quarter, the highest since 
2004. Analysts say a recession is 
inevitable on the back of delay 

U
nited Capital plc, 
a Nigerian-based 
financial and in-
vestment services 
company has de-

fied the odds as gains from the 
sale of investment in associate 
firm helped magnify earnings in 
a slow growing economy.

Th e  s t e l l a r  p e r f o r ma n c e 
means the effective cost man-
agement strategy as well  as 
improvement in information 
technology has paid off tremen-
dously.

Experts are of the opinion 
that the company’s sharehold-
ers will invariably earn a higher 
return on their investments in 
form higher dividends and share 
price will spike since investors 
crave for the equity of a firm 
with strong profit.

Fo r  t h e  f i r s t  s i x  m o nt h s 
t h rou g h  Ju n e  2 0 1 6 ,  Un i t e d 
Capital’s net income surged by 
156.42 percent to N3.59 billion 
as against N1.40 billion the same 
period of the corresponding 
year (HI) 2015. Pretax profits 
were up by 47.12 percent to 
N2.06 billion in June 2016 from 
N1.40 billion the previous year.

The growth at the bottom line 
was bolstered by gains from the 
sale of investment in associate 
company to the tune of N1.52 
billion. This translates to 41.56 
percent of total revenue.

There was a major divest-
ment from its insurance busi-
ness earlier this year. In May, 
United Capital sold 50 percent 
of its holding in United Metro-
politan Life and realised N1.50 
billion while purchase consider-
ation was N3.25 billion.  

The investment bank was in 
a Joint Venture (JV) with Metro-
politan International Holdings 
(Proprietary) Limited, a South 
African company.

Group Chief Executive Officer 
of  United Capital, Oluwatoyin 
Sanni said the partnership has 
led the way in South African and 
Nigerian businesses working to-
gether for the benefits of Africans.

“Through this partnership, 
we established a pioneering 
insurance business, which has 
led in customer satisfaction 
and product innovation,” said 
Oluwatoyin

United Capital made a re-
markable stride at the top lines 
as total revenue increased by 
32.72 percent to N3.65 billion in 
June 2016 from N2.75 billion as 
at June 2015.

The strong growth in revenue 
can be attributed to a 28.35 per-
cent increase in fees and com-
mission income to N1.72 billion 
in the period under review from 
N1.34 billion as at June 2015.

in the passage of the budget and 
increased price of gasoline.

However, the introduction of 
a flexible exchange rate policy 
by the Abuja based bank where 
by the market determines the 
exchange rate is seen by analysts 
as having a positive impact on 
lenders earnings. Despite the 
unpredictable environment, 
United Capital was able to de-
ploy or utilize shareholder’s 
resources in generating higher 
profit. Return on equity (ROE) 
increased to 31.65 percent in 
June 2016 compared with 13.43 
percent as at June 2015. Return 
on Assets (ROA) followed the 
same up trajectory as it jumped 
to 2.20 percent in June 2016 from 
0.97 percent as at June 2015.

United Capital has a strong 
asset base as total assets in-
creased by 18.10 percent to 
N162.96 billion in June 2016 
as against N144.10 billion the 
previous year.

The investment bank has 
total managed funds of N125.93 
billion in its balance sheet ; 
this represents a 15.42 percent 
increase from N109.10 billion 
recorded the previous year.

It must be noted that fixed 
income note make up 60.80 
percent of managed funds. This 
validates the Chief executive 
Officer of the investment bank 
assertion that high networth cli-
ents are shunning equities and 
moving assets into fixed income 
to beat market uncertainty.

Fixed income notes increased 
by 15.42 percent to N76.59 bil-
lion in June 2016 compared with 
N58.40 billion as at June 2015. 
Sinking fund fell by 5.26 percent 
to N46.84 billion in the period 
under review as against N48.84 
billion as at June 2015.

“We remain committed to 
achieving our goal of building 
Africa’s leading investment and 
financial services group and to 
work hard to accomplish our 
strategic objective set out in 
2015 & 2016. Our priorities in-
clude: driving effectiveness and 
efficiency initiatives to improve 
productivity whilst optimising 
costs. Further improving our 
brand awareness, corporate im-
age and brand value to achieve 
market-wide recognition and 
appreciation of our corporate 
identity.” said Sanni. 

...Net income surged 156.42% in HI

A cursory examination of 
the financial statement of the 
investment bank shows invest-
ment securities were up by 
15.09 percent to N1.22 billion 
in June 2016 compared with 
N1.06 billion as at June 2015. 
Fixed deposits moved by 72.53 
percent to N492.56 million in 
June 2016 as against N285.48 
million as at June 2015. Ana-
lysts say the investment bank 
was able to earn significant 
revenues predominantly from 
the execution and delivery of 
debt capital and trust services 
as well through growth in asset 
under management (AUM) and 
the prudent investment of client 
and proprietary funds.

Indeed the company has 
undoubted succeeded in the 
execution of its long term strat-

Oluwatoyin Sanni, group chief executive officer
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A tough and unpredictable 
macroeconomic environ-
ment has taken a toll on 
Evans Medical plc’s finan-

cial performance as weak sales, high 
production cost margins under-
mined bottom lines and lead to a 
loss position.

For the year ended December 
2014, the company recorded a 
loss after tax of N972.90 million as 
against a loss after tax of N816.76 
million the same period of the cor-
responding year (FY) 2013. Sales 
were down by 9.48 percent to N3.34 
billion as the firm continues to grap-
ple with weak consumer demand.

A cursory examination of the 
2014 financial statement of Evans 
show production costs (cost of 
sales plus operating expenses) of 
N4.13 billion swallowing or wip-
ing out all of revenue, resulting in 
operating loss of N700.38 million.

Total production cost margins 
increased to 123.80 percent in 2014 
from 112.12 percent in 2013. This 
means the company is spending 
more on cost of producing each 
unit of products. Simply put, the 

company spent N123 in producing 
every N100 generated in sales.

Analysts attribute the sup-
pressed margins to high costs of 
doing business in Africa’s largest 
economy as most firms accumulate 
huge overhead cost on the back of 
epileptic power supply.

The unstable power from the 
grid forces most firms to rely on 
diesel oil (an expensive source 
of energy) to run plants at the 
factories. Evans Medical will un-
der perform in 2015 as foreign 
exchange restrictions imposed by 
the Central Bank of Nigeria (CBN) 
aimed at curbing inflation and 
stopping the continued bleeding 
of external reserves as a result of 
significant drop in oil price hard hit 
the pharmaceutical firms.

This is because as they were 
unable to access dollars for the 
purpose of paying suppliers and 
importing drugs.

Only 30 percent of the drug sold 
in Nigeria is manufactured locally. 
70 percent is imported, according 
to PMG-MAN, Frost & Sullivan.

Analysts also said the weak 
consumer discretionary spending 

stoked by rising inflation and slow 
manufacturing activities from mid 
2015 and 2016 will impact on the 
performance of drug makers.

In Nigeria, Inflation rate has 
risen to 15.60 percent for the month 
of June, the highest in six years, 
caused by increased price of gaso-
line and rising price of foodstuff, 
according to the NBS.  

The economy has contracted by 
0.4 percent in the first quarter of the 
year, the worse since 2004 while a 
recession is imminent.

With pervasive poverty and 
extreme inequality, only a small 

percentage of the population can 
afford quality health care and qual-
ity drugs.

With an estimated size of 
$1-1.6billion (PMG-MAN, Frost & 
Sullivan), the Nigerian pharmaceu-
tical industry is less than 0.3% of 
the national GDP and is practically 
non-existent in the world pharma-
ceutical map.

Experts attribute other causes 
of   high cost of operation to high 
interest rate, multiple taxation, 
lack of power which makes the 
locally manufactured product 
less competitive compared to the 

…Posts N972.90m loss in FY 14

N
igerian banks have 
been hit by a myriad 
of shocks lately, and 
last week’s court rul-
ing which annulled 

the 45 percent increase in electric-
ity tariff may have compounded 
lenders’ balance sheet woes.

Lenders had average Non Per-
forming Loan (NPL) ratios of about 
6.2 percent at end-March 2016 as 
uneasy calm pervades the banking 
system over their huge exposure to 
energy firms, including oil and gas, 
and power.

Experts say the prospects of 
servicing the loans granted to the 
power sector in 2014 are slimmer 
following the inability of distrib-
uting companies (Discos) to pass 
on the increased cost of gas to 
electricity consumers.

Under the auspices of the 
Multi-year Tariff Order (MYTO), 
Nigeria Electricity Regulatory 
Commission (NERC) had in-
creased electricity rates by a 
maximum of 45 percent with ef-
fect on February 1.  

The price swing had become 
necessary due to the increase 
in the cost of gas to $3.2 from 
pre-levels of $1.80, according to 
George Etomi, the director of Eko 
Distribution Company.

However, a Federal High Court 
sitting in Lagos, Wednesday, 

Weak Sales, high cost margins undermine Evans Medical’s bottom line

Banks ruffled as court ruling on 
electricity tariff aggravates NPL concerns

gave a ruling which repealed the 
existing tariff structure used by 
the 11 electricity distribution 
companies (Discos) to bill their 
consumers for electricity services 
to them.

Though NERC has appealed 
the ruling and filed for stay of ex-
ecution, bank officials who were 
interviewed in writing this article 
are apprehensive over the power 
sector’s capability to service loans 
running into N300 billion, as de-

duced from their financial results.
United Bank for Africa Plc’s 

audited results for 2014 showed 
that lending to the power sector 
stood at N83.60 billion, while First 
City Monument Bank’s full year 
results revealed that its lending to 
the power and energy sector in the 
year was N25 billion. In the period 
under review, Fidelity Bank Plc’s 
lending to the power sector gulped 
N58 billion while Skye Bank Plc’s 
loan book showed that it lent 

N19.35 billion to the power sector. 
Sterling bank dished out N13.743 
billion, while Union Bank Plc and 
Diamond Bank Plc granted a total 
of N23 billion and N50.8 billion, 
respectively.

“The judgement spells doom for 
banks with high exposure to the 
power sector as the financial sec-
tor grapples with liquidity capital 
adequacy ratio concerns,” a bank 
official on condition of anonymity 
said in response to questions.

The country’s financial services 
sector was hammered after the 
Central bank of Nigeria (CBN) 
dissolved the management team 
of Skye Bank for failing to meet 
minimum thresholds in critical 
prudential and adequacy ratios, 
and various sources say it the sec-
tor may be in worse shape than 
government is willing to disclose.

Other sources tell Business-
Day that banks that hitherto were 
enthusiastic about investment 
in the power sector and had se-
cured deals based on the new 
tariff regime would now shy away 
from such deals on the tariff hike 
reversal.

“For instance, the banks that 
have concluded arrangements to 
build the Qua Iboe power plant in 
Akwa Ibom State may no longer 
proceed with the project as it would 
no longer be profitable for them to 
do so,” a source said.

The proposed tariff structure 
saw residential customer category 
(R2) in the Federal Capital Terri-
tory, Nasarawa, Niger and Kogi 
states, served by the Abuja Electric-
ity Distribution Company (AEDC) 
franchise, who previously paid N14 
per kilowatt/hour, pay N23.60 per 
kilowatt/hour. Also, residential 
customers in Eko and Ikeja elec-
tricity distribution areas got a N10 
and N8 increase respectively in 
their energy charges.

Same applied to residential 
customers in Kaduna and Benin 
electricity distribution companies, 
who experienced an increase of 
N11.05 and N9.26, respectively, in 
their energy charges.

Justice Mohammed Idris, in 
his judgement on Wednesday 
July 13, described the increase as 
“procedurally ultra vires, irrational, 
irregular and illegal,” prompting 
its reverse. 

imported ones.
There is light at the end of the 

tunnel for the pharmaceutical 
sector as the adoption of a flexible 
exchange rate policy by the apex 
bank means a lot of firms will have 
access to dollars that give them the 
leeway to finance capital projects 
or expansion plans

“We believe manufacturers, 
which had hitherto experienced 
difficulty in sourcing FX for im-
ports, should now have seamless 
access to FX for their businesses,” 
said Tajudeen Ibrahim, team head 
Chapel Hill Denham Limited, a 
Lagos based investment house, in 
an emailed statement.

There is light at the end of the 
tunnel for Evans Medicals and 
its peers as 4 companies have 
prequalified by the World Health 
Organization (WHO), a feat that 
makes their drugs competitive at 
the international level.

Analysts say such significant 
improvement in the global rating 
and have the potential of improved 
productivity and patronage by in-
ternational. Evans Medical’s share 
price has been fixated at N0.50 
since November last year while 
market capitalization was N366.17 
million.



Prime office market excited as Alliance 
Place tops out with strong value proposition

plex has already recorded 
50 percent occupancy rate, 
and Nwogugu assured that 
they were working hard on 
the remaining 50 percent. 
“A good number of people 
are coming to us about the 
building and we are excited 
about that,” he said.

The complex, on comple-
tion, will boast of eight floors 
of flexible office space and 
meeting rooms; four floors 
of multi-level parking, a light 
and airy reception area and 
a ground floor café. Expec-
tation is that contemporary 
and international elements 
along with select African 
accents will be incorporated 
into the style of the complex.

The prime office market 
in Nigeria has seen increased 
supply of space, but the chal-
lenge has always been in qual-
ity products that meet inter-
national standard. There has, 
arguably, been an over-supply 
leading to keen competition.

Developers have tried to be 
ahead of competition through 
product differentiation, which 
explains Alliance Place’s em-
ployment of green and sustain-
able development features 
such as smart technology in 
the building management 
systems and services, aimed 
at delivering low occupancy 
costs to its tenants.

P
rime office mar-
ket was yesterday 
excited as Alliance 
Place promoters 
and contractors 

gathered stakeholders for 
a topping out ceremony to 
mark the completion of the 
structure of the project.

An innovative Grade A 
office building located in the 
primary commercial centre of 
Ikoyi, Alliance Place is a project 
promoted by Edimara Proper-
ties Limited, a joint venture be-
tween Africa Capital Alliance 
(ACA) Holdings Limited and 
Samges Investment Limited.

The facility is coming to 
the market with strong value 
proposition that has already 
placed it ahead of competi-
tion. “We have to deal with 
the realities (competition) 
like everyone else and we 
think that our building is well 
positioned with good ameni-
ties. The floor-plates are very 
efficient. We have put in 
place very compelling green 
features, which will make oc-
cupancy cost very competi-
tive,” Obi Nwogugu, head, 
real estate unit, Africa Capital 
Alliance, told BusinessDay at 
the topping out event.

The 12-floor office com-

Morocco leads Africa in clean environment as 
solar provides 42% energy consumption by 2020

Saraki begs court to adjourn own 
appeal, says judges deserve rest

BusinessDay that the solar 
plan ‘NOOR’ “anticipates 
the construction of five solar 
power plants by 2020, total-
ling 2,000mw of capacity. 
The sites for these complexes 
are located in the regions of 
Ouarzazate, Ain Bni Mathar, 
Foum Al Oued, Boujdour 
and Sebkhat Tah. The plant 
covers an area of 450 hectares. 
Ultimately, the programme 
will save 3.7 million tons of 
CO2 emissions per year.” Mu-
stapha Bakkoury, president of 
Moroccan Agency for Solar 
Energy (MASEN), said the 
agency aimed to bring the 
share of renewable energies at 
52 percent of the total energy 
production capacity by 2030.

Bakkoury said the NOOR 
Sola Plant, through the de-
velopment of sola projects, 
should generate investment 
in excess of $9 billion by 
2020, and should enable 
annual savings in green-
house emission equivalent 
to 3.7 million tons of CO2. 
“Beyond 2012, these indica-
tors will reach even higher,” 
Bakkoury said.

According to Bakkoury, 
MASEN is currently qualify-
ing new sites, using the solar 
atlas developed in order to 
have a wider project base 
indispensable to the new 
higher ambition.

cerns advanced by the Se-
nior Advocate Agabi, but we 
shall not be adjourning on 
account of our convenience 
as we are here to serve,’’ 
Aboki said.

Jacobs, counsel to the 
Federal Government, op-
posed the motion for ad-
journment, adding that the 
applicant should be eager 
for the appeal to be heard, 
saying, “My Lordships, I am 
also concern about the effort 
you people are putting to en-
sure speedy dispensation of 
appeals. And this no doubt is 
telling on your health.

“More so that the court 
has come to the threshold 
of this year’s annual recess, 
it is appropriate to take your 
deserved rest but not when 
a matter is ripe for hearing. 
Hearing of this appeal has 
been adjourned three times 
at the instance of the appel-
lant applicant.”

 Jacobs further said, “Why 
have they suddenly devel-
oped cold feet towards the 
application?

“Be that as it may, My 
Lordships, I shall be guided 
by the body language of 
the court to hold that My 
Lordships’ discretion should 
prevail in the circumstance,’’ 
Jacobs said.

CHUKA UROKO

Four years from now, 
Morocco will lead 
Africa in renewable 
energy as it plans to 

generate 42 percent of its 
energy consumption from 
alternative sources and im-
prove energy efficiency by 12 
percent, BusinessDay learnt 
at a visit to Morocco’s solar 
project site in Quarzazate 
City of the country.

The project, which is ex-
pected to attract $9 billion 
investment by end z§of the 
four years, looks to achieve 
a 52 percent target by 2030, 
when the country would 
have completed other phas-
es of the alternative energy 
projects.

The solar project, NOOR 
Quarzazate Sola Power 
Complex, covers an area 
of 3,000 hectares, about 10 
kilometres from the city 
of Quarzazate, comprising 
four plants with an initial ca-
pacity of 580 megawatts. In 
the complex are two plants 
based on CPS Parabolic 
mirrors, a third sola plant 
and the last plant based on 
photovoltaic technology.

Richard Bayev, director 
of realisation, Solar Plants 
and Infrastructure, told 

Court of Appeal on 
Monday in Abuja 
adjourned until Oc-
tober 6 to hear an 

appeal filed by the Senate 
president, Bukola Saraki, 
challenging his criminal 
trial at the Code of Conduct 
Tribunal.

Justice Abdul Aboki, lead-
ing four other lustices of the 
Court, gave the date at the 
instance of counsel to the 
parties. Kanu Agabi and 
Rotimi Jacob are represent-
ing Saraki and the Federal 
Government, respectively.

At the resume hearing, 
Agabi urged the court to 
adjourn the matter on ac-
count of the convenience of 
the presiding justices. “My 
Lordships, it is glaring that 
the court is overworked and 
this is telling on the postures 
of your Lordships,” he said.

“If we say we should press 
on because of the exigency of 
this appeal, we could all be 
dead. We shall at this junc-
ture be urging your Lordships 
to adjourn hearing on this ap-
peal after you have returned 
from the annual break.”

Meanwhile, the presiding 
judge interjected to assure 
parties of the court’s readi-
ness to entertain the appeal.

“We appreciate the con-
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Lafarge, Nestle, 29 others spur 
market to weak start

N
igerian equi-
ties market 
started this 
week on a 
negative foot-

ing, driven by share price 
losses recorded by thirty-
one (31) equities led by 
Lafarge Africa plc.

The share price of the 
cement market lost N3.38 
yesterday, from N66.6 to 
N63.22, followed by that 
of Nestle Nigeria plc which 
lost N2, from N852 to 
N850.

Cumulatively, Nigerian 
equities lost about N24bil-
lion, pushing the Year-to-
Date (ytd) return to 0.32%.

“We expect the nega-
tive sentiment to persist 
in the course of the week, 
as investors respond to 
rising inflation (June 
2016: Headline inflation 
16.5%) coupled with un-

LIVE @ THE STOCK EXCHANGE
Oando issues earnings 
guidance for H1’16

ties, outstanding bank trade 
facilities as well as vendor 
payables.

“ As at the time of the de-
valuation the company had 
USD denominated borrow-
ings of ~$261 Million in our 
Naira dominated earnings 
businesses, consisting of 
~$68 Million in core loans, 
$89 Million in bank trade 
facilities, ~$83 Million in 
Asset Financing and $21 
Million in other payables. A 
circa 40% devaluation in the 
value of the Naira against 
the US dollar from the bank 
rate of N199.00:$1.00 to 
N280.00:$1.00, has effec-
tively resulted in these sig-
nificant foreign exchange 
losses which we have pru-
dently booked into our fi-
nancial statements.”

Despite the challeng-
ing operating landscape in 
2016, Oando plc reiterates 
its focus of returning the 
Group to profitability by 
growing our dollar earning 
higher margin upstream 
and export trading busi-
nesses, which will not be 
impacted by the volatility of 
Foreign Exchange rates to 
the Naira.

Oando plc, Ni-
geria’s leading 
indigenous en-
ergy group listed 

on both the Nigerian and 
Johannesburg Stock Ex-
change, has announced 
earnings guidance for half-
year (H1) 2016.

The company expects 
to report materially lower 
earnings for the second 
quarter (Q2) of 2016 due 
to the impact of the Naira 
devaluation against the 
US dollar (USD), result-
ing in unrealized foreign 
exchange losses, accord-
ing to the statement at 
the Nigerian Stock Ex-
change (NSE) signed 
by Tokunboh Akindele, 
head, investor relations, 
Oando plc.

According to Oando 
plc, “This announcement 
is based on the unaudited 
financial statements for 
the period ended 30th June 
2016. The impact of the Na-
ira devaluation by the Cen-
tral Bank of Nigeria (“CBN”) 
is expected to amount to 
an unrealized foreign ex-
change loss arising from 
USD denominated liabili-

certainties around the FX 
policy by possibly shift-
ing capital to safety. Nev-
ertheless, expectations 
around H1-16 earnings 
may drive some demand 
in the near term,” said re-
search analysts at Lagos-
based United Capital plc.

The Nigerian Stock Ex-
change (NSE) All Share 
Index (ASI) decreased by 
0.25%. The All Share Index 
closed at 28,733.90 points 

against the preceding 
day close of 28,805.45 
points while Market Cap-
italisation closed lower 
at N9.869 trillion against 
preceding day close of 
N9.893 trillion.

Nigerian Breweries plc 
declined from N134.03 
to N133.08, losing N0.95; 
Cadbury Nigeria plc lost 
N0.3, from N16.3 to N16; 
Oando plc declined from 
N6.88 to N6.6, losing 

N0.28.
Meanwhile, Forte Oil 

plc led the basket of 10 
gainers after its share price 
rallied by N14.62, from 
N180.28 to N194.9. Glaxo-
SmithKline Consumer Ni-
geria plc rose from N18.05 
to N18.6, adding N0.55.

Okomu Oil Palm plc 
rallied by 22kobo from 
N31.28 to N31.5; Ac-
cess Bank plc advanced 
by 18kobo, from N5.4 to 
N5.58.

The volume of stocks 
traded increased by 
15.80%, from 272.52mil-
lion to 315.57million, 
while the total value of 
stocks traded increased by 
1.64%, from N1.69billion to 
N1.72billion in 3,976 deals.                          

The Financial Services 
sector led the activity chart 
with 282.89million shares 
exchanged for N947mil-
lion; consumer goods 
came next with 16.17mil-
lion shares traded for 
N502 million.



Fitch reaffirms Stanbic 
IBTC’s triple A rating
F

itch Ratings, the 
global leader in 
credit ratings 
and research, has 
re-affirmed the 

AAA(nga)’ ratings of Stan-
bic IBTC Holdings Plc, a 
testament to the financial 
institutions’ strong funda-
mentals and stability. This 
affirmation from Fitch 
Rating comes despite the 
current economic head-
winds confronting Nigeria.

Stanbic IBTC was given 
a similar rating last year 
after a thorough exami-
nation of its credit pro-
cess and financial results. 
The institution’s diversi-
fied loan portfolio was 
reviewed with its impact 
on various sectors of the 
economy taken into ac-
count. Among economic 
sectors impacted by the 
bank included agriculture, 
construction, real estate 
and infrastructure; elec-

LIVE @ THE STOCK EXCHANGE
Unilever H1’16 results show 
impressive performance

2016 compared to N1.47 
billion reported for the 
corresponding period 
in 2015.  H1 2016 results 
show that net finance 
cost as a function of op-
erating profit improved 
significantly to 31% 
(H1 2015: 94%), reflect-
ing sustained improve-
ments in cash manage-
ment.

Profit after tax for the 
full year increased by 
1,178% from N86 million 
in H1 2015 to N1.09 bil-
lion in H1 2016.

Trading conditions 
remained difficult in the 
second quarter of 2016 
with prevailing tight con-
sumer wallets and rising 
costs. However, Unilever 
Nigeria has continued 
to optimize its planning 
capabilities and dem-
onstrate resilience in 
navigating the difficult 
operating terrain. H1 per-
formance has been deliv-
ered in the midst of mul-
tiple challenges including 
foreign exchange devalu-
ation amongst others.

Unilever Nigeria 
Plc has released 
its half-year 
(H1) results for 

period ended June 30, 
2016 which shows im-
pressive growth.

The company posted a 
turnover and Profit after 
Tax of N32.28 billion and 
N1.094 billion respec-
tively with improvements 
across board.

Consistency in perfor-
mance over the last two 
quarters demonstrates 
the Company’s strong re-
silience in a challenging 
operating environment. 

The result shows 12% 
growth in turnover from 
N28.72 billion in H1 2015 
to N32.28 billion in H1 
2016.

Cost of sales increased 
by 16% to N22 billion for 
the period ended 30th 
June 2016 from N19 bil-
lion recorded in the corre-
sponding period in 2015.

Net finance costs 
reduced by 54% to 
N0.67billion for the six 
months ended June 30, 

tricity and other utilities; 
consumer credit; manu-
facturing; oil and gas and 
general commerce. Others 
were downstream oil and 
gas, transportation and 
communication, among 
others.

The national rating pro-
vides a relative measure of 
credit worthiness for rated 
institutions in Nigeria and 
the AAA national rating is 
assigned to an institution 
with the lowest relative 
risk. In the ratings release, 
Fitch also maintained a 
stable outlook for Stanbic 
IBTC Holdings.

In its report, the rat-
ing agency also reviewed 
the capital adequacy of 
Stanbic IBTC in compli-
ance with regulations 
and concluded that it was 
adequately capitalised 
with capital adequacy ra-
tio above the regulatory 
requirement. The liquid-

ity position of Stanbic 
IBTC was reviewed and 
its ability to meet foreign 
currency obligations as 
they fall due. The Group 
was certified as having 
adequate liquidity to 
meet both its short and 
long term obligations.

In arriving at the rat-
ing for Stanbic IBTC, 
Fitch took account of 
the strong parental sup-
port from Standard Bank 
Group, which has a ma-
jority stake in Stanbic 
IBTC Holdings Plc, as 
the group provides sup-
port in such areas as 
staff training, provision 
of information technol-
ogy upgrades and best 
practice processes as 
well as strong corporate 
governance practices.

The rating is a reflec-
tion of the financial insti-
tution’s strength, strong 
leadership and firm sup-

port of its parent company, 
the Standard Bank Group, 
which has been in op-
eration for 153 years. The  
Standard Bank Group has 
consistently reiterated its 
commitment to the Nige-
rian market and will con-
tinue to provide support to 
all sectors of the economy 
in moving individuals and 
businesses forward. 

 Stanbic IBTC Holdings 
PLC, a member of Stand-
ard Bank Group, is a full 
service financial services 
group with a clear focus on 
three main business pillars 
- Corporate and Invest-
ment Banking, Personal 
and Business Banking 
and Wealth Management. 
Standard Bank Group is 
the largest African bank by 
assets and earnings. It is 
rooted in Africa with stra-
tegic representation in 20 
countries on the African 
continent. 
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they moved from there to 
the US and latter to the UK 
in the bombing of the Lon-
don Underground, global 
terrorism took a completely 
new turn. With the death 
of Osama Bin Laden and 
the US battle against the 
Talibans of Afghanistan 
we thought that global ter-
rorism was coming to an 
end. Then entered the Is-
lamic State (ISIS), and hell 
was set loose. From Iraq to 
Syria, millions of lives have 
been lost, so much property 
destroyed and millions of 
people displaced helping 
to cause one of the worst 
refugee crisis in history.

  In recent times the glob-
al terrorist activities have 
concentrated in Europe, 
making France the epicen-
tre. Virtually every month 
they strike either Belgium 
or France or Turkey. And 
all these have made travel 
such a painful or hazardous 
experience. If you escape 
being asked to undress at 
airport security points of 
entry or exit, you could be-
come a victim of terrorists 
attack at either arrival or 
departure lounges as hap-

pened in France and Turkey 
very recently.

Dealing with lone wolf 
terrorists who attack the 
nationals of their adopted 
countries as we have repeat-
edly seen in the US and in 
Europe has complicated the 
profiling of terrorists. They 
do not need to travel from 
another country anymore, 
so waiting to catch them 
or to stop them at interna-
tional entry points seem 
now to be futile exercise. 
Home grown Islamic ter-
rorists radicalized through 
the internet without travel-
ling to Yemen or Syria are 
on the increase. The attack 
last Friday by a lone wolf 
who drove a hired truck 
through holiday makers in 
Nice, France killing nearly 
90 people and wounding 
so many others, including 
children has completely re-
written the rules about ter-
rorism. You no longer need 
ammunition or bombs to 
carry out terrorist attack. 
Just enter into a car or bus 
or truck (yours, hired or 
hijacked) and then run into 
a busy street anywhere and 
you can be sure to take re-
venge on innocent citizens. 
Revenge for what? Please 
ask me. I am scared truly 

trialization. It is not too late 
for Nigeria to start afresh the 
process of industrialization 
with consistent policies. Any 
policy that cannot enhance 
industrialization in Nigeria 
so that food, cloth and shelter 
are produced abundantly 
should be suspended.

 Manufacturing is a key 
contributor to the economic 
development of any nation. 
It creates wealth and self-
reliance through provision of 
jobs. Nigerians do not want 
to barely exist on the face of 
the earth. Nigerians want to 
work and earn a living with 
dignity, and be respected by 
their peers globally.

It’s been observed that 
most industrialized nations 
like China, Japan, India and 
South Korea amongst others 
had unresolved economic 
and industry-related issues 
in one form or the other at the 
time of their industrial take 
off. But these challenges did 

Is Naira devaluation a backfired...
Continued from back page not deter them from industri-

alizing. Nigeria has officially 
been declared as the biggest 
economy in Africa. However, 
is the economic growth of Nige-
ria similar to those of countries 
listed above to enable us pre-
dict that she will join the league 
of industrialized nations in the 
next 10 years? If the answer is 
yes, are we on the path towards 
economic emancipation? If no, 
what are these industrialized 
nations doing that Nigeria has 
not done? 

I share same sentiments 
with some scholars who ar-
gued that “the economic pre-
scriptions of our policy mak-
ers and politicians including 
some intellectuals are not 
based on solid understand-
ing of the historical process 
of industrialization.” They 
argued regrettably though, 
that Nigeria’s bureaucrats are 
still “planning without facts.” 
They reinforced their views 
on the fact that the nation 
has descended further down 
the road of historical and 

This is getting scary: Can anybody tell me...
Continued from back page

SARB & CBK may hold rates...

next assesses the creditwor-
thiness of the country. 

The SARB would certainly 
seize any opportunity it gets 
to not be the reason growth 
flounders more than neces-
sary. But it would loathe dis-
covering later that inflation 
got out of control because of 
the slightest accommodation 
it allowed; and hurting its 
credibility consequently. Still, 
if it ever desired allowing even 
the tiniest room for growth, 
a window has opened at this 
meeting. Quite naturally, 
there is overwhelming con-
sensus that it would hold rates. 
My expectation is that at the 
only other MPC meeting this 
quarter, in September that is, 
it would need to tighten rates 
further, on likely continued 
rand volatility, renewed US 
Fed rate hike expectations, and 
likely above 7 percent inflation 
by year-end. Brexit would also 
feature prominently amongst 
its considerations. It remains 
my view that while there are 
risks in this regard, they have 
been somewhat overblown. 
And now it is increasingly 
clear that the European Union 
would itself not be immune 
from Brexit risks. Then there 
is the bizarrely intermittent 
political incident that makes 
things go awry every now and 
again.

Resurgent upside infla-
tion risks to prompt CBK 
easing pause

Fuel prices rose in mid-
July. Security concerns have 
re-emerged. Already – in early 
July – the American govern-
ment has issued a travel warn-
ing. There are also concerns 
about the health of Kenyan 
banks, judging from the re-
cent disproportionate non-
performing loans’ (NPLs) 
provisions made by some of 
the country’s biggest banks. 
The supervisory capacity of 
the Central Bank of Kenya 
(CBK) has been questioned. 

There is also worry about 
Kenya’s increasing foreign 
debt profile, albeit this re-
mains less than half of total 
public debt. Such concerns 
motivated the downgrade of 
the shilling by Fitch Ratings 
in mid-July. Even so, inflation 
would probably remain below 
the upper-end of the CBK’s 
target range (2.5-7.5 percent) 
for the remainder of the year. 
Still, resurgent upside infla-
tion risks – even if potentially 
one-off, like the road main-
tenance levy-induced July 
fuel price hike – are sufficient 
motivations for a pause in the 
CBK’s easing stance when its 
MPC meets on 25 July. The 
higher than expected annual 
June inflation headline of 5.8 
percent, almost 1 percent 
higher than that a month 
earlier, is certainly instructive. 
Nonetheless, the 100 basis 
point rate cut to 10.5 percent 
at the meeting in May, means 
keeping the benchmark rate 
unchanged this time, would 
be both accommodative and 
balanced. And in regard of 
another power tariff hike in 
the near future, considering 
the most recent hike request 
by KenGen, the power util-
ity provider, was cut quite 
significantly by the regulator, 
there are indications there 
might not be a need for one. 
In early July, KenGen an-
nounced it would discontinue 
its costly emergency power 
arrangement with Aggreko, a 
private provider, as the 30MW 
Muhoroni gas turbine to make 
up for it is ready. There are 
other risks worthy of consid-
eration, which although not 
within the control of the CBK, 
could potentially throw its 
inflation forecasts off-balance. 
The risk of political violence is 
all too real. Effects are likely 
to be seen in intermittent 
food and transportation price 
hikes, when or if it comes 
about. Additionally, there 
has not been as much fiscal 
discipline as planned. Presi-

Continued from back page dent Uhuru Kenyatta has not 
shown the needed sobriety 
in this regard. Mr Kenyatta’s 
office and that of his deputy 
reportedly spent one billion 
shillings each on hospitality 
in the first three quarters of 
the 2015/16 fiscal year .And 
with control of the budget 
now squarely under the presi-
dent’s purview, more spend-
ing overruns are likely as he 
campaigns harder and tries to 
finish infrastructure projects 
ahead of elections next year. 
There are indications that 
even after this, some projects 
may still not be completed 
in time for his testimonials 
during campaigns – already 
under way, by both sides ac-
tually. These considerations 
may not weigh significantly, if 
at all, on the CBK decision this 
month, however. And in any 
case, there is still time for the 
magnitude of the highlighted 
risks to become clearer or in 
fact diminish. 

In sum, credible upside 
risks to the inflation outlook 
emanate from likely election-
motivated fiscal spending 
overruns, potential shilling 
volatility – a scenario the CBK 
is amply prepared for – and 
probable intermittently vola-
tile food and transportation 
prices. Even so, my inflation 
forecasts still put end-2016 
inflation below the CBK’s 
upper-bound target. None-
theless, the CBK would prob-
ably not be able to ease rates 
further before the end of the 
year. Thus, what would prob-
ably be looked forward to at 
this meeting is commentary 
on the state of Kenyan banks. 
Although the CBK would likely 
try to allay fears, it would be 
wise to use the opportunity to 
clear the air on the extent of 
the problem. Significant bad 
loan provisions by some of 
the country’s biggest banks are 
almost certainly symptomatic 
of a deeper malaise, one the 
CBK would do well to address 
head on.

intellectual amnesia of plan-
ning without understanding; 
particularly with respect to 
the forces behind modern 
industry.

For Nigeria to join the 
league of industrialized na-
tions, policy makers must 
demonstrate accurate un-
derstanding and adopt key 
factors behind industrial rev-
olution- which is the capital 
goods sector. It is the emer-
gence of the capital goods 
sector that consolidated and 
consummated the industrial 
revolution. Nigeria needs a 
thriving capital goods sector. 
This will make industrializa-
tion self-generating and ir-
reversible. This sector com-
prises the machine tools and 
machine building industry. 
All machine tools, machines, 
and plants required by vari-
ous sectors of the economy- 
manufacturing, agriculture, 
power generation, shipbuild-
ing, railways etcetera, have to 
be built by the capital goods 
sector.

because how do you protect 
yourself against this low 
level, easy to implement 
terrorist acts. I fear there 
will be copy cats soon.

  Now can anybody really 
tell me what is happening in 
the United States of Ameri-
ca? Recently there has been 
what looked like police bru-
tality against black people. 
Then there has come what 
looks like reprisals against 
the police. From city to 
city, police and security of-
ficers are being murdered. 
What is really going on? 
Then just as the world was 
grieving over the murder of 
the innocent in Nice, some 
amateur coupists marched 
out in Turkey attempting 
to overthrow the govern-
ment of President Erdogan. 
Nearly 300 Turkish civilians 
were killed Saturday night 
and about 6000 Turkish sol-
diers may be condemned 
to death for the attempted 
coup! Is humanity losing 
its essence and value? Has 
the asymmetric Third World 
War actually started where 
brothers will be against 
brothers? Why has hate tak-
en over the World? Where 
has love gone? Can some-
one please tell me what is 
going on?
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FG diversification drive wobbles as investors seek policy...
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Blackout escalates as power sector faces more...
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cerns of inflation spiralling out 
of control as the naira finds its 
true value in the short term, this 
could be the first true steps for 
the nation to shield itself from 
external risks.”

Nigeria’s economy, the larg-
est in Africa, is dealing with 
declining oil production from 
renewed militancy and slowing 
growth.

The government of President 
Muhammadu Buhari has also 
seen revenues plunge with oil 
prices, with pressure on the 
naira currency helping to fuel 
inflation.

Annual inflation in Nigeria 
accelerated to 16.5 percent in 
June, data showed on Monday, 
it’s highest in almost a decade 
and the fifth monthly increase 
in a row, the National Bureau of 
Statistics (NBS) said, Monday.

Dealers yesterday intro-
duced a maximum resale pre-
mium on dollar trades on the 
interbank market to boost li-
quidity after the naira touched a 
record low of N295.25 per dollar 
in thin trade on Friday.

Traders under the umbrella 
of the Financial Market Deal-
ers Association (FMDA) set the 
spread at a ceiling of N0.50  per 
dollar on Monday, according to 
an email seen by BusinessDay.

Yesterday, the first trade of 
$780,000 occurred at N292.40 
naira to the dollar at 11.16 GMT, 
more than three hours after the 
market opened.

Analysts see the CBN funding 
of the fowards market ahead of 
tomorrow’s maturity, stoking 
market confidence for further 
FX inflows.

“We will see a declining de-
mand at the spot market with 
attendant impact on the USD/
naira exchange rate at the Spot 
Market,” an analyst told Busi-
nessDay on phone yesterday.   

Godwin Emefiele, the CBN 
governor and his deputy gover-
nor, Sarah Alade, met investors 
in the United States and London 
last week to entice them to buy 
naira assets. 

Emefiele dismissed sugges-
tions that there was too little 
foreign-exchange liquidity and 
said the black market was too 
small for them to use as a gauge 

The apex bank had sold 
$532million on the spot mar-
ket and $3.487billion in the 
forwards market, out of which 
$697million was for the one-
month, $1.22billion for the two 
months, and $1.57billion for the 
three-month contract. 

“This past week saw the eq-
uities market extend losses, as 
investors continued to book 
recent gains as concerns linger 
over the effectiveness or other-
wise, of the recently implement-
ed FX regime, a policy which 
was earlier anticipated would 
be the major pull for the foreign 
portfolio players,” research ana-
lysts at United Capital plc said in 
their recent investment views.

monitoring to serve the purpose 
for which it is being introduced, 
which is largely to stimulate for-
eign investment.” 

Total foreign investment in-
flow to the country dipped to 
its lowest in nine years, in the 
first quarter of 2016, as inflows 
slumped by 54.34 percent to 
$710.97 million, data by the Na-
tional Bureau of Statistics (NBS) 
show. 

Sliding investment inflow has 
exacerbated the waning foreign re-
serves of Nigeria, which now stand 
at less than $26 billion, an equiva-
lent of five months of import. 

In the face of dwindling crude 
price, “Every avenue to generate 
sustainable revenue should be 
explored,” he said. 

According to the ICAN presi-
dent, “The diversification of the 
economy has become so urgent 
in the face of the global oil crash.” 

Bola Agbola, executive direc-
tor, Cashcraft Asset Management 
limited said, “The transition 
from oil producer to diversified 
economy has to be accelerated 
before another oil boom resur-
faces.

“The economic planners 
must evolve a bold and prag-
matic import substitution policy 
that must be on two basic planks 
of food self sufficiency and lo-
cal production of basic human 
needs, from our endowment 
with large population that must 
be fed, housed and clothed , vast 
oil deposits and perhaps one of 
the largest  arable lands in sub-
Saharan Africa.”

Continued from page 1
Militants strike at heart of Nigeria’s oil ...
about 700,000 barrels a day to 1.5m 
b/d in May. As a result, Nigeria 
slipped from its position as Africa’s 
top oil producer.

Repairs have pushed output 
back up by at least 200,000 b/d. But 
the blow to production has been 
disastrous for Buhari, a former 
army general who won elections 
last year.

The cash-strapped Federal Gov-
ernment has yet to secure funds to 
plug a $11bn deficit in this year’s 
budget, while many state govern-
ments have not paid salaries for 
months.

And the poverty that blights the 
Delta — despite its oil riches — is 
partly to blame for Edafa’s and oth-
ers’ return to militancy. Each time 
he participates in an Avengers’ “op-
eration” he earns N20,000 ($70).

The Delta has a long history of 
rebellion against the oil industry. 
Edafa’s eight-month training pro-
gramme in Malaysia came only 
after he laid down his gun as part 
of a government amnesty deal in 
2009 with other militant groups.

He wanted to open his own 
welding shop, support his family 
and provide jobs to the droves of 
idle young men in Ughelli, which 
sits atop one of the country’s most 
productive gasfields.

Instead, he joined the ranks of 
the unemployed.

‘It’s very easy when people feel 
disillusioned, disconnected, and 
unattended to, for them to return 
to the ways they know in order to 
survive.’

He blames corrupt former offi-
cials whom he alleges stole start-up 

funds he and other retired militants 
were promised. He does not see a 
brighter future under the new gov-
ernment, which he perceives to be 
biased against his southern region 
as it is led by Buhari, a northerner.

“It’s very easy when people feel 
disillusioned, disconnected and 
unattended, to for them to return 
back to the ways they know in order 
to survive,” says JonJon Oyeinfe, a 
local activist.

Many of the Avengers’ demands 
— including greater control of the 
oil wealth and the development 
of basic infrastructure — reflect 
those of previous insurgencies. But 
frustrations have been exacerbated 
because of the way Buhari is seen 
to have dealt with the Delta.

In the early days of his presi-
dency, he was deemed to be ignor-
ing the region. When the attacks on 
infrastructure began, he vowed to 
“crush the criminals” behind them.

His belligerent statements 
chimed with threats by succes-
sive governments that promised 
to defeat the militants. But none 
succeeded, partly because the in-
surgents have far better knowledge 
of the region than the military.

Buhari has yet to visit the Delta 
since taking office. Such a visit 
would be a symbolic gesture, 
which one local chief called “low-
hanging fruit”. 

But some businessmen in the 
region add that local politicians 
also bear responsibility for people’s 
anger. They point to former state 
governors such as James Ibori, 
who is in prison in the UK for fraud 
and money laundering, for failing 
to use the billions of dollars of oil 

Demand shifts to FX futures market on ...

Nyesom Ezenwo Wike, Rivers State Governor (r) with Adokiye Amaesimaka, chairman governing council of the Kenule Beeson Saro-Wiwa 
Polytechnic, during a stakeholders meeting at the Polytechnic. Pic:     BUSINESSDAY/ Udo Ogbonnacand 132/32/11kV substations 

with installed transformation 
capacity of 11,660MVA. It suf-
fers average transmission loss of 
about 9 percent.

Experts say projects stuck in 
the pipeline, mostly band-aids 
measures aimed at addressing 
the crises in the sector will no 
longer suffice as poor transmis-
sion network is rendering futile 
increased investments in elec-
tricity generation.

A recent International Energy 
Association (IEA) report stated 
that Chinese companies are 
working on three projects total-
ing 1.5 gigawatts in Nigeria.

 In 2013 Chinese consortium, 
HTG-Pacific Energy signed a 
Memorandum of Understanding 
with the Nigerian Government 
for the exploitation and min-
ing of the Ezinmo Coal Bricks 
in Enugu, followed by a Power 
Purchase Agreement (PPA) that 
authorised the investors to build 
a 1,000 megawatts coal power 
generating plant at the cost of 
$3.7bn. 

Other projects include a 3,050 
MW hydropower plant in east-
ern Mambila Plateau and 700 
MW hydro station in Zungeru, 
to be built by Chinese firms 
Electricity Equipment Corpora-

tion (CNEEC) and Sinohydro 
Consortium. 

“Transmission is responsible 
for many instances of stranded 
generation, thus the improve-
ment of its operational perfor-
mance and efficiency remains 
fundamental to the attainment 
of stable and reliable power to all 
Nigerians,” said Odion Omonfo-
man, energy consultant and CEO 
of New Hampshire Capital Ltd. 

Experts attribute frequent 
collapse of the national grid 
to systems and infrastructure 
challenges, funding and revenue 
challenges, management – gov-
ernance, operational and project 
management issues.

 “But these incidences help 
to buttress the long overdue ne-
cessity to aggressively develop 
off-grid and mini-grid solutions 
,as well as renewable initiatives 
that has superior reliability,” Chi-
jioke Mama, an energy analyst, 
said in response to BusinessDay 
enquiries.

However, the inability of the 
Federal Ministry of Power and 
Nigerian Electricity Regulatory 
Commission to commence the 
operation of mini grids in indus-
trial clusters, one year after the 
policy initiative was announced 
has not helped to alleviate prob-
lems with the national grid infra-
structure.

revenues allocated to their budgets 
for development.

The energy sector has long been 
a source of corruption and patron-
age at all levels of government.

“Young men are resorting to 
violence to force the government to 
have a listening ear to their plight,” 
says Jude Isiayei, a local pastor.

‘Young men are resorting to 
violence to force the government to 
have a listening ear to their plight.’

The amnesty that ended the 
last insurgency was mainly imple-
mented under the watch of Good-
luck Jonathan,  Buhari’s predeces-
sor who is from the region, and 
brought a semblance of stability to 
the Delta for five years. But it was 
also seen by many Nigerians as be-
ing a “bribe for peace”.  Jonathan is 
criticised by some traditional lead-
ers for not doing more to develop 
the area.

Amnesty stipends have been 
one of the few steady sources of 
income for Deltans in recent years. 
Buhari had pledged to cease the 
programme by the end of 2015, al-
though it has since been extended 
until 2018. But former militants 
say they have not received their 
stipends for months.

Low oil prices have meant an-
other cash-generator — oil theft of 
various sorts — has become less 
profitable. Years of oil pollution has 
also eroded traditional livelihoods 
such as fishing and farming. The 
result is that young Deltans have 
few options, which risks creating 
more recruits for the militants.

Sheriff Mulade, a local leader, 
says: “The only employment the 
government has been able to cre-
ate for the youth of the Delta is 
militancy.”

of the naira’s true value. 
Portfolio investors will likely 

view the reopening of the FX 
market as a positive develop-
ment and are monitoring mar-
ket developments in Nigeria 
very closely, Samir Gadio, head 
of Africa strategy and FICC Re-
search at Standard Chartered 
Bank told BusinessDay. 

“If price discovery and li-
quidity improve in the FX mar-
ket over time, the offshore ap-
petite for NGN traded assets 
could also increase gradually,” 
Gadio said. 

“That said, market rates have 
not sufficiently repriced to 
trigger renewed fixed income 

portfolio flows. More aggres-
sive open market operations 
OMOs - at higher yields - may 
be needed.” 

Twelve month Treasury bill 
yielded 16.9 percent at the sec-
ondary market on Friday, data 
from the FMDQ website show. 

The CBN OTC FX Futures 
rates released shortly after the 
launch show 1-month (July 
2016) tenor rate at (N279/$); 
3-month (September 2016) 
tenor rate at (N275/$); 6-month 
(December 2016) tenor rate 
at (N250/$); 9-month (March 
2017) tenor rate at (N222/$); 
and 12-month (June 2017) tenor 
rate at N225/$.
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Labour has asked the 
Federal Government 
to clearly state its 
policy direction as it 

concerns kerosene amid ris-
ing price, which continues to 
cut deep into the disposable 
income of many average 
Nigerian families that use 
the product.

Survey conducted in Lagos 
and other Nigerian cities show 
that kerosene sells for between 
N280 and N300, depending on 
whether the consumer buys 
from a filling station or black 
market, even as there seems 
to be no relief in sight.  

The Nigeria Union of Pe-
troleum and Natural Gas 
Workers (NUPENG) says 
the lack of clear policy on 
kerosene unlike diesel and 
petrol is responsible for the 
scarcity of the product and 
the resultant price hike. The 
union says it is high time 
the Federal Government 
states clearly its policy on 
kerosene.

Tokunbo Korodo, South-
West chairman of NUPENG, 
spoke in Lagos on Monday, 
saying the product was be-
coming even more unavail-
able and unaffordable. He 
explained that while the 
government deregulated 
diesel and petrol, no clear 
policy had been declared by 
it on kerosene.

Korodo added that most 

CBN dilemma mounts as inflation 
beats analysts’ forecasts

UBA, MasterCard announce pan-African partnership 

M
embers of Ni-
geria’s Mon-
etary Policy 
C o m m i t -
tee (MPC), 

chaired by Godwin Eme-
fiele, the Central Bank of Ni-
geria governor, who begin a 
two-day meeting next week, 
July 25, will have to decide 
which takes pre-eminence - 
curtailing inflation or induc-
ing economic growth.

Africa’s largest economy 
is headed for a recession, 
after GDP growth rate con-
tracted by 0.36 percent in the 
first three months of 2016, 
and “it appears impractica-
ble that the second quarter 
would not follow suite since 
factors that led to the con-
traction in Q1, intensified in 
Q2,” analysts say.

Combined with soar-
ing inflation, which beats 

United Bank for 
Africa (UBA) and 
MasterCard have 
announced a part-

nership that will see UBA 
act as the issuer for Mas-
terCard in 18 new markets 
in Africa. The partnership, 
which came into effect in the 
second quarter of 2016, will 
see UBA issue MasterCard 
credit, debit and prepaid 
cards across these markets.

The partnership will also 
focus on increased pay-
ments infrastructure across 
Africa, including the roll out 
of point-of-sale and mobile-
point-of-sale technology, to 
ensure merchants are able to 
accept the cards when intro-
duced into these markets.

MasterCard and UBA are 

analysts’ forecasts, climbing 
to an 11-year high of 16.5 
percent (year-on-year) in the 
month of June from 15.6 per-
cent in May, and the precari-
ous state of banks that has 
subdued credit extension; 
the MPC may be in a tight 
spot deciding whether to 
hike Monetary Policy Rates 
(MPR) in reaction to infla-
tion or to ease it to induce 
credit flow in the economy.

Specifically, analysts say 
Nigeria’s inflation now, the 
largest elevation since 2005 
and the fifth consecutive 
rise, has intensified policy 
challenges for the CBN, 
which now faces double 
quagmire of how to tame 
prices and drive growth.

“Indeed, it is a tight one. 
The MPC now has to con-
tend with fighting off an 
imminent recession in an 
inflationary environment,” 
head of research at Elixir 
Investment Partners Lim-
ited, said in response to 
questions.

partnering across the 19 Afri-
can countries in which UBA 
currently operates: Nigeria, Be-
nin, Burkina Faso, Cameroon, 
Chad, Cote D’Ivoire, Dem-
ocratic Republic of Congo, 
Equatorial Guinea, Ghana, Ga-
bon, Guinea, Guinea-Bissau, 
Kenya, Liberia, Mozambique, 
Republic of Congo, Senegal, Si-
erra Leone, Tanzania, Uganda 
and Zambia.

 “As the needs of our 
customers change, we are 
adapting through strategic 
innovations and partner-
ships to provide them with 
excellent and convenient ser-
vices. Through these strategic 
partnerships, we are able to 
accelerate the drive for finan-
cial inclusion and economic 
well being across the African 

High energy costs and 
imported inflation were the 
drivers of June’s inflation, the 
National Bureau of Statis-
tics (NBS) noted in a report 
published Monday. “The big 
challenge is that the inflation 
is not being driven by a rise 
in demand, but rather a leap 
in costs,” Abiodun Keripe 
said.

“I think the MPC is in a 
quagmire, especially as the 
economy may have moved 
into recession. But I also 
think that the Committee 
will likely be tilted towards 
growth. We may have to live 
with high inflation for now!” 
Johnson Chukwu, CEO, 
Cowry Asset Management 
Limited, told BusinessDay 
on the telephone.

 “The CBN should do ev-
erything to restore growth,” 
he advised, suggesting fur-
ther that the “the MPC will 
be more interested in growth 
rather than inflation.”

To curb inflation, the 
CBN hiked interest rates 

continent,” Kennedy Uzoka, 
group managing director-
designate, UBA, said.

Daniel Monehin, division 
president for sub-Saharan 
Africa, MasterCard, said: 
“This focus on infrastructure 
and the roll out of easy-to-
access solutions is a key part 
of driving financial inclusion 
and a move away from cash 
in these markets. Master-
Card’s continued innovation 
in the payments space cou-
pled with UBA’s extensive 
pan-African network will 
mean the introduction of 
increased competition and 
a stronger financial sector 
in these regions.”

According to the World 
Bank there are approximate-
ly 2.5 billion people who are 

by 100 basis points to 12 
percent from 11 percent, 
and increased Cash Reserve 
Ratio (CRR) to 22.5 percent, 
when they met in March.

Rates have gone un-
changed since then as policy 
makers see through their 
ploy to ensure an alignment 
between the monetary and 
fiscal policies.

But as inflation concerns 
mount, the apex bank may 
be forced to hike rates again. 

“I don’t think there will be 
a rate hike because liquid-
ity is already being mopped 
up from the system,” said 
Bismarck Rewane, CEO, 
Financial Derivatives Com-
pany Limited, in response 
to questions.

Food prices rose 15.3 
percent in June from a year 
earlier, compared with 14.9 
percent in May. The highest 
increases were in the costs 
of fish and meat, fruit and 
vegetables and bread and 
cereals, the statistics office 
said.

financially excluded. Access 
to financial tools creates 
economic empowerment 
and reduces poverty. Mas-
terCard has the tools and re-
sources – including potential 
partnerships – to drive real 
change today.

On June 27, 2016, Mas-
terCard set a goal to connect 
40 million micro and small 
merchants to its electronic 
payments network within 
five years. This expands on 
the company’s Universal 
Financial Access 2020 com-
mitment made last year.

To date, financial inclu-
sion has been predomi-
nantly centred on providing 
the underserved and the 
unbanked with tools and 
transaction accounts.

L-R: Joseph Babatunde, divisional head, large enterprise; Jonathan Tobin, executive director, corporate services; Toyin 
Adeniji, executive director, micro enterprise, and Waheed Olagunju, ag. managing director, all of Bank of Industry (BoI), 
at the 2016 media parley with the theme: Sustaining Nigeria’s Industrial Sector Growth Through Impactful Partnerships 
in Lagos.                        Pic by Pius Okeosisi

Labour urges FG to come clear on kerosene policy 

of the filling stations, espe-
cially NNPC mega stations 
in Lagos and other states 
do not have the product, 
thereby forcing the masses 
to buy from independent 
marketers

“Kerosene has not been 
deregulated according to 
the Federal Government 
policy on the product. Part 
of the excuse given to us 
is because of the hostility 
in the Niger Delta, which 
reduces the capacity of the 
products given to refineries. 
The increase in the price of 
kerosene has also triggered 
up price of gas which is now 
between N4,000 and N4,300.

“Kerosene is the only 
product that is accessible to 
rural and urban women and 
government needs to explain 
to us why the product is more 
expensive than diesel and 
petrol now. For kerosene to 
be sold for more than N200 
at pump price is uncalled for 
and the government should 
look inward and address it 
urgently,’’ he said.

The Federal Government 
on January 19 this year in-
creased the pump price of 
kerosene from N50 per litre 
to N83 per litre. The Petro-
leum Products Pricing Regu-
latory Agency (PPPRA) in 
its revised pricing template 
revealed that NNPC will sell 
Kerosene (HHK) at N83 per 
litre, but the product is most 
time unavailable and never 
sold at this price.

As Nigeria’s gov-
ernment plans 
to concession its 
major airports, 

Skyway Aviation Handling 
Company Limited (SAH-
COL), a player in ground 
handling operations in 
the aviation sector, as in-
dicated its interest to bid 
for two of the airports to 
be privatised.

C h i ke  O g e a h,  v i c e 
chairman, SAHCOL, dis-
closed this to participants 
at the second edition of 
Accra Weizo themed: 
“Seamless Travel in West 
Africa” held in Ghana at 
the weekend.

Speaking on the topic 
‘Integrating airport opera-
tions in West Africa,’ Ogeah 
said SAHCOL, which had 
grown over the years to es-
tablished itself in ground 
handling operations in 
Nigeria and the preferred 
handling company in the 
sector, had the technical 
know-how and experi-
ence to run a successfully 
airport operation.

Ogeah however stated 
the company would be 
seeking financial support 
from financial institutions 
in the country to success-
fully bid and run the air-
ports, which were highly 

SAHCOL to bid for two airports in Nigeria

capital intensive.
According to Ogeah, 

“But in terms of the com-
petency and getting the 
right partners to work 
with, we have all that in 
place and we are looking 
at it.  If we do that, it will 
basically impact a lot on 
the prices and the services 
you are going to get and o it 
will lower the cost of those 
airports.”

The SAHCOL vice chair-
man also disclosed that the 
company was planning on 
expanding its operations in 
the West African sub region 
to Liberia and Ghana.

“The new concession-
aires will generate more 
money and open other 
areas where the Federal 
Airports Authority of Nige-
ria (FAAN) was not looking 
into to make money. The 
problem we have with 
the airports are that they 
are run as civil service,” 
Wole Shadare, an aviation 
expert told BusinessDay.

“If the airports are con-
cessioned, the conces-
sionaires can now double 
or triple what were real-
ized previously, because 
they can look at new in-
vestment areas such as 
shopping malls, hotels, 
recreational centres, and 
build bigger terminals,” 
Shadare said.

… to expand operations in Liberia, Ghana

… as product sells N300 as against N83 per litre

… slim policy options as MPC meets Monday
ONYINYE NWACHUKWU, Abuja, 
BALA AUGIE & LOLADE 
AKINMURELE, Lagos

JOSHUA BASSEY 
with agency report
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SoftBank bets on 
‘internet of things’ 
with purchase of Arm 
for £24.3bn

Japan’s SoftBank has agreed to 
buy the UK’s Arm Holdingsfor 
£24.3bn in a big bet that the 

smartphone chip designer can help 
it become a leader in one of the next 
big technology markets, the “inter-
net of things”.

The Japanese telecoms group’s 
takeover of Cambridge-based Arm, 
which was founded 25 years ago and 
employs 4,000 people, will be the 
largest acquisition of a European 
technology business.

After just two weeks of breakneck 
negotiations, SoftBank said it would 
pay £17 in cash for each share in 
Arm, a 43 per cent premium to its 
closing price last week. Shares in 
Arm surged to £16.78.

Masayoshi Son, chairman and 
chief executive of the Japanese 
group, said in London that the deal 
highlighted his confidence in the 
UK, just weeks after Britain voted 
to leave the EU: “I am one of the 
first people to bet with a big size on 
the UK after Brexit. Talking [about 
investing] is easy. I am proving it.”

As a global force in chip design, 
Arm is better insulated from the 
Brexit vote than many other UK 
companies by its leadership in a 
key technology industry and the 

• Attacks on oil infrastructure mount 
as ageing amnesty gives way to neglect 
and corruption

When Edafa, a former mili-
tant from Nigeria’s restive 
oil-rich Delta, joined a gov-

ernment-funded programme to train 
as a welder in Malaysia, he dreamt 
of setting up his own business. But 
after three years of joblessness and 
frustration, he is back blowing up oil 
pipelines.

Edafa, 28, has returned to his pre-
vious life to carry out attacks for the 
Niger Delta Avengers, the latest group 
to lead an insurgency and create 
havoc for Africa’s largest oil industry.

The Avengers’ rise this year re-
flects the anger that is coursing 
through towns and villages across 
the swampy Delta region as Presi-
dent Muhammadu Buhari grapples 

fact that it earns in US dollars.
Arm’s business model has re-

lied on licensing its technology to 
other hardware makers, including 
Apple and Samsung Electronics, 
giving it a near-ubiquitous pres-
ence in mobile devices. It receives 
a small royalty for each device.

Last year, 15bn chips based 
on its technology were shipped, 
nearly 3bn more than 2014. Nearly 
half of those were in mobile de-
vices, though Arm is seeing faster 
growth in networking equipment 
and the internet of things. Mr Son, 
58, first courted Arm chief Simon 
Segars, over a meal at his $117m 
Silicon Valley home in June. He 
travelled to the Turkish coastal 
town of Marmaris, where Arm 
chairman Stuart Chambers was on 
a sailing holiday, on July 2. Over a 
long lunch, Mr Son launched what 
turned into a rapid-fire back and 
forth, with Arm directors finally 
agreeing to an offer.

Mr Son capped his move with a 
call to Theresa May, the UK prime 
minister, and Philip Hammond, 
finance minister, offering legally 
binding assurances to maintain 
Arm’s headquarters, double its 
UK-based staff over the next five 
years and increase its overseas 
headcount. “They said ‘wow’,” Mr 
Son said.

with Nigeria’s worst economic crisis 
in decades.

“President Buhari forgets us in the 
Niger Delta,” says Edafa, who did not 
want his full name used, “and we are 
the source of Nigeria’s income.”

He is speaking in his home town 
of Ughelli, where electricity is rare 
and women cook over firewood and 
draw water from wells. “We want him 
to hear our cry.”

Militants say destroying oil wells 
and the pipelines that snake through 
their communities is the only way to 
be heard. Their attacks reduced oil 
production by about 700,000 barrels 
a day to 1.5m bd in May, and Nigeria 
slipped from its position as Africa’s 
top oil producer.

Repairs have pushed output back 
up at least 200,000 bd. But the blow 
to production has been disastrous for 
Mr Buhari, a former general who won 

US and EU warn Erdogan to use 
restraint in sweeping crackdown

• Alarm at speed of post-coup deten-
tions; Turkish officials deny overre-
acting to putsch

US and European leaders 
have warned Turkey’s presi-
dent to use restraint in his 

increasingly wide-reaching crack-
down against plotters of Friday’s 
coup amid widespread alarm at the 
speed of arrests of military officers 
and prosecutors.

“We urge the government of Tur-
key to uphold the highest standard 
of respect . . . for the rule of law,” John 
Kerry, US secretary of state, said 
after meeting his EU counterparts in 
Brussels. “We support bringing the 
perpetrators of the coup to justice, 
but we caution a reach that goes 
beyond that.”

Some EU leaders went still fur-
ther. The European Commission 
official responsible for Turkey policy 
accused President Recep Tayyip 
Erdogan of having a prepared list 
of targets for arrest even before the 
coup was launched.

“It looks at least as if something 
has been prepared,” said Johannes 
Hahn, commissioner in charge of 
Turkey’s EU membership bid. “The 
lists are available, which indicates 
it was prepared and to be used at a 
certain stage. I’m very concerned. It 
is exactly what we feared.”

The expressions of concern 
came in as the number of officials 
and soldiers arrested by Mr Er-

dogan’s allies continued to rise. 
Binali Yildirim, the president’s 
handpicked prime minister, an-
nounced that 7,543 people had been 
detained, including 6,138 from the 
military, 755 prosecutors and 650 
civilians.

The state-run news agency said 
that more than 100 generals and ad-
mirals had been detained. It quoted 
the interior ministry as suspending 
8,777 employees - including police 
officers and governors of 30 of Tur-
key’s 81 provinces.

“We cannot accept a military 
dictatorship but we also have to be 
careful that the Turkish authorities 
do not put in place a political system 
which turns away from democracy,” 
said Jean-Marc Ayrault, France’s 
foreign minister.

A spokesman for Angela Merkel, 
Germany’s chancellor, also warned 
Mr Erdogan that acceding to wide-
spread demands from supporters to 
reinstate the death penalty for the 
plotters would end the country’s EU 
accession hopes.

Turkey abolished capital pun-
ishment in 2004, clearing the way 
for the country to start the formal 
process of EU accession talks. Senior 
Turkish officials reacted angrily to 
accusations that they were overre-
acting to the plot. One official said 
critics were “ignoring the fact that 
the parliament was hit 11 times by 
hijacked F-16s” and had taken the 
Turkish president’s remarks that 
the coup “was a gift from God” out 
of context.

Turkish officials said Mr Er-

dogan’s narrow escape from the 
plotters was a clear sign that he in 
no way sought the coup as a way to 
cleanse the Turkish state of his po-
litical enemies. They said suspects 
had been rounded up based on 
prior investigations which revealed 
connections to the core group of 
plotters, and on lists of new appoin-
tees that putschists had distributed 
in the early hours after the plot was 
launched.

‘We urge . . . Turkey to uphold 
the highest standard of respect . . . 
for the rule of law’
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Beijing deletes 
reports of protest 
by nationalists

Insurgency - Former militants... 

Commodities misinvoicing costs billions, says UN

Trump aims to narrow chasm by revealing his personal side

C
ommodities from the 
d e v e l o p i n g  w o r l d 
worth billions of dollars 
are being exported illic-
itly every year through 

misinvoicing, denying governments 
revenue that would in many coun-
tries exceed their inward foreign 
direct investment, according to 

research commissioned by the UN.
Experts believe the majority of 

misinvoicing, which is recording 
different values in the exporting 
and importing countries, is illegal 
activity, designed to evade tax and 
foreign exchange payments. The 
opacity of data disclosure in com-
modities trading centres such as 
Switzerland and the Netherlands, 
exacerbates the problem, they say.

UN officials are not yet blaming 
anyone for the misinvoicing, saying 
more work is needed to identify the 
culprits. The priority should be to 
improve transparency to prevent 
illicit trading and ensure develop-
ing economies earn the appropri-
ate revenue from their natural 
resources, they add.

But, the scale of the problem 
exposed by the report should 

prompt governments in commod-
ity exporting nations to prioritise 
tackling misinvoicing over chasing 
new investment, donor funding 
or issuing debt, one senior UN of-
ficial said.

The study, launched in Nairobi 
on the sidelines of the conference 
of Unctad, the UN trade body, 
focused on five countries: South 
Africa, Chile, Ivory Coast, Nigeria 

and Zambia. It used statistics that 
break down the data by product, 
exporter and importer.

Previous estimates of misin-
voicing have mostly used less ac-
curate national level data from 
the International Monetary Fund. 
Underinvoicing of gold exports from 
South Africa amounted to $78.2bn 
between 2000-2014, or 67 per cent of 
total gold exports, the study found.

Continued from page A3

• Tycoon seeks to woo doubters as 
Republicans gather for convention

He has been inescapable 
on television screens and 
Twitter since announcing 

his presidential ambitions more 
than a year ago, but according to the 
man masterminding his campaign, 
Americans will this week see the 
real Donald Trump for the first time.

Surrounded by delegates at a bar 
in central Cleveland as Republicans 
gathered to nominate their candi-
date, Paul Manafort, Mr Trump’s 
campaign manager, said: “This is 
going to be a much more personal 
convention.

“[Trump] hasn’t been involved in 
politics before, so people do not re-
ally know him other than what they 
have seen on the campaign trail. 
This week is going to show the other 
side of him and that will hopefully 
bring the party together.”

Mr Trump’s wife, Melania, and 
his four adult children will speak 
at an event Mr Manafort said was 
designed to show a side of the prop-
erty developer that had been less 

obvious during the bitter primaries. 
He also dismissed concerns that the 
former reality television star was 
failing to unite a Republican party 
fractured by his anti-establishment 
insurrection.

“You are seeing some of the 
rogue elements getting all the at-
tention, but what is happening un-
derneath the surface is the party has 
pulled together,” said the political 
consultant, whose previous clients 
include Ferdinand Marcos, the for-
mer Philippines dictator.

Some 50,000 politicians, lobby-
ists and journalists are descending 
on Cleveland for the Republican 
convention, but many party elders 
are staying away. Even some of those 
addressing the convention, such as 
Paul Ryan, the Speaker of the House, 
have been critical of Mr Trump.

Interviewed on the eve of the 
event, however, Mr Manafort said 
Republican leaders were happy with 
their candidate’s choice of Mike 
Pence, the socially conservative 
Indiana governor, as running mate.

“It is coming together naturally. 
This week will help,” he said. “You 
can see a number of Republican 
leaders talking about the need to 

pull the party together.”
After beating the #NeverTrump 

movement’s efforts to deny him the 
nomination, Mr Trump hopes this 
week’s event will narrow the chasm 
that emerged in the party after he 
ousted 16 mostly traditional Repub-
lican rivals with his populist “Make 
American Great Again” campaign.

There are signs that more Repub-
licans are coming on board. While 
Marco Rubio, the Florida senator, 
said he would not attend, his name 
has since appeared on the speaker 
list. It remains unclear how strongly 
Mr Rubio and Ted Cruz, another of 
Mr Trump’s last primary rivals, will 
endorse him.

The party’s divisions were high-
lighted yesterday when Mr Manafort 
said John Kasich, the Ohio governor, 
was making a “big mistake” and 
“embarrassing his state” by not at-
tending.

His comments were badly re-
ceived by some inside the Quicken 
Loans arena. “Manafort still has a lot 
to learn about Ohio politics. Does 
not know what he is talking about. 
Hope he can do better,” tweeted Matt 
Borges, the chairman of the Ohio 
Republican party.

elections last year.
The cash-strapped federal govern-

ment has yet to secure funds to plug 
a $11bn deficit in this year’s budget, 
while many state governments have 
not paid salaries for months.

A clear link exists between the 
poverty that blights the Delta - de-
spite its oil riches - and the return 
to militancy of Edafa and many like 
him. Each time he participates in an 
Avengers “operation” he earns 20,000 
naira ($70).

The Delta has a long history of re-
bellion against the oil industry. Edafa 
was given his eight-month training in 
Malaysia after he laid down his gun as 
part of a government amnesty with 
other militant groups in 2009.

He wanted a welding shop to sup-
port his family and provide jobs to the 
droves of idle young men in Ughelli, 
which sits atop one of Nigeria’s most 
productive gasfields. Instead he 
joined the ranks of the unemployed.

He says corrupt former officials 
stole start-up funds he and other 
retired militants had been promised. 
Edafa does not see a brighter future 
under the new government, which he 
considers biased against his southern 
region because it is led by Mr Buhari, 
a northerner.

“It’s very easy when people feel 
disillusioned, disconnected and 
unattended to, for them to return 
back to the ways they know in order 
to survive,” says JonJon Oyeinfe, a 
local activist.

Many of the Avengers’ demands 
- including the development of basic 
infrastructure - reflect those of previous 
insurgencies. But frustrations have been 
exacerbated because of the way Mr Bu-
hari appears to have dealt with the Delta.

In the early days of his presidency 
he was deemed to be ignoring the 
region. Then when the attacks on in-
frastructure began, he vowed to “crush 
the criminals” behind them.

Mr Buhari’s belligerent state-
ments chimed with pledges by suc-
cessive governments to defeat the 
militants. None succeeded, partly 
because the insurgents have far bet-
ter knowledge of the region than the 
military.

The president has yet to visit the 
Delta, even though, as one local chief 
points out, such a gesture could pres-
ent “low-hanging fruit”.

Chinese censors deleted reports 
of a small protest against a 
ruling that rejected China’s ter-

ritorial claims over the South China 
Sea, highlighting Beijing’s efforts to 
head off any domestic pressure that 
might force its hand.

The protest followed a deci-
sion by an arbitration court in The 
Hague.

China’s “nine-dash line” de-
lineates most of the sea and runs 
counter to claims by most of the 
other nations around it. China 
refused to participate in its own 
defence after the case was brought 
by the Philippines.

While rejecting the rulings, 
Beijing has been at pains to avoid 
nationalist protests that might 
limit its options or force it into a 
confrontation. Last week Beijing 
deployed high numbers of police on 
the streets surrounding the Philip-
pine embassy.

The protest on Sunday by a few 
dozen people waving flags and ban-
ners in front of a KFC outlet in Laot-
ing county, in Hebei province near 
Tianjin, attracted only a small crowd 
of onlookers, according to photos 
posted online and quickly deleted.

The protesters carried a banner 
reading: “Down with the US, Japan, 
Korea and the Philippines! Love our 
Chinese people!”

Nationalist protesters most com-
monly rally against Japan and the 
US. They believe the latter has ham-
pered China’s rise through alliances 
with Asian nations.

“The so-called South China Sea 
arbitration is just a start key for the 
US having ulterior motives to agitate 
the South China Sea situation to 
reinforce its hegemony,” the official 
Xinhua news agency said.

The reference to Korea on the 
banner alluded to an agreement 
between Washington and Seoul to 
deploy the Terminal High Altitude 
Area Defense missile system. Thaad 
was “a clear, present, substantive 
threat to China’s security interests”, 
China Daily said in an editorial.
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British Land 
takes ‘cautious’ 
approach
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B
ritish Land, the £6.5bn 
listed property com-
pany, has said it is 
preparing for a period 
of caution among in-

vestors and tenants after the UK’s 
vote to leave the EU.

In a trading update, the UK’s 
second-largest property group 
revealed that it had completed a 
flurry of sales and lettings deals 
over the referendum period, de-
spite doubts over the strength of 
the UK property market.

During the second quarter, 
British Land sold £99m of retail 
space including the £400m sale 
of the Debenhams flagship store 
on Oxford Street and let another 
256,000 square feet to retailers 
at rents that were 14.8 per cent 
ahead of estimated rental value.

Four days after its founder was 
killed in an air crash in Slove-
nia with a suitcase containing 

millions of euros in cash on board, 
the German internet company 
Unister has filed for insolvency.

Thomas Wagner, born in 1978 
in Communist East Germany, was 
one of the country’s most preco-
cious web entrepreneurs, founding 
his first internet start-up at the age 
of 23.

Wagner went on to revolutio-
nise the German travel industry 
by moving the business of book-
ing flights and hotels online. One 
of the sites, Ab-in-den-Urlaub.
de, has more than 3m visitors a 
month. But he was also a contro-
versial figure. After a police raid 
on Unister in 2012, he and another 
manager were remanded in cus-
tody on suspicion of tax evasion and 
selling insurance products without 
permission. Wagner denied any 
wrongdoing.

In 2013, Unister was again raided 
by police, this time on suspicion of 
fraud involving more than 60,000 
Lufthansa flights that allegedly were 
sold illegally at inflated prices on 
Unister’s websites.

Wagner said in an interview last 
year that he felt he had been treated 
unfairly, but was co-operating with 
the authorities and had improved 
Unister’s compliance functions.

In a statement, Lucas Flöther, a 
Berlin lawyer who was appointed 
as Unister’s administrator, said 
Wagner’s death had been a “turning 

Investors greet Conviviality’s leap in profits

Unister files for insolvency 4 
days after founder’s death

However, Chris Grigg, chief 
executive, added: “It is too early 
to properly assess the impact 
of the referendum result on the 
markets in which we operate but 
we do expect some occupiers and 
investors to take a more cautious 
approach.”

British Land’s shares have lost 
17.5 per cent of their value since 
the Brexit vote, although they are 
up from a 28.5 per cent decline 
which they hit immediately after 
the referendum from their pre-
Brexit price.

Since then, markets have also 
been spooked by the decision of 
many property funds to suspend 
or penalise cash withdrawals, 
after investors rushed for the 
exit. Yesterday analysts at Société 
Générale said they expected com-
mercial real estate prices to fall by 
about 25 per cent from their peak.

point” for the company.
He said the decision to launch 

preliminary insolvency proceedings 
affects only Unister as a holding 
company and not its subsidiaries, 
which will continue to operate as 
normal.

Wagner and three companions 
died last Thursday when their pri-
vate aircraft crashed in Slovenia. 
They were travelling back from a 
meeting in Venice with potential 
investors.

Germany’s Bild newspaper re-
ported that a suitcase was found in 
the wreckage containing millions 
of euros in cash. Another German 
newspaper, the Sueddeutsche Zei-
tung, said Wagner planned to use 
the money as a security deposit for 
a much larger loan.

Unister could not be reached for 
comment.

Unister was formed in 2002 as 
an online exchange for university 
places and soon grew into an inter-
net empire with 40 websites. The 
company’s travel sites had huge 
visibility in Germany, especially 
thanks to a long-running advertis-
ing campaign for fluege.de featuring 
Reiner Calmund, the former boss of 
football club Bayer Leverkusen.

But Unister, which employs 
1,100 people, had long been under 
financial pressure. Last year, it an-
nounced it was sacking 150 staff and 
would seek to make savings of €30m 
a year. It also recently sold one of its 
portals, Geld.de. But talks to sell its 
travel division to German broad-
caster ProSiebenSat. 1 or ticketing 
group CTS Eventim ended in failure. 

S&P 500 advances after lend-
ers’ results calm nerves while 
gold falls and Turkish lira 

gains after botched uprising
Global stocks traded at 2016 

highs with sentiment sustained by 
expectations of central banks con-
tinuing their ultra- accommodative 
monetary policies.

The S&P 500 climbed 0.3 per 
cent to 2,167.14, leaving the Wall 
Street barometer hovering a frac-
tion above Thursday’s record close 
after well-received results from 
banks calmed nerves about the US 
second-quarter earnings season.

David Kelly, chief global strate-
gist at JPMorgan Funds, said the 
outlook for US equities remains 
“relatively positive’’ as he expects 
a steadily growing economy and 
a rebound in corporate earnings.

“With cash yielding close to 
zero and real bond yields far be-
low normal levels, it still makes 
sense for investors to overweight 
stocks relative to bonds.’’ London’s 
FTSE 100 closed 0.4 per cent firm-
er as chipmaker Arm Holdings 
surged in response to a £24.3bn 
bid from SoftBank.

The pan-European Stoxx 600 
index rose 0.2 per cent as fi-
nancials gained support, after a 
mostly positive Asia- Pacific ses-
sion in which trading was thinned 
by Japan’s closure for a holiday.

Together, these moves leave the 
FTSE All-World index at 272.15, 
flirting with its best close since 

The owner of off-licence chains 
Bargain Booze and Wine Rack 
has enjoyed its best day on the 

stock market in almost a year after 
more than doubling sales and profits 
following a recent acquisition spree.

Shares in Conviviality climbed 
11 per cent yesterday, its strongest 
intraday gain since August 2015, as 
investors toasted its strong annual 
results. Total revenue for the year 

November.
Helping power the global equi-

ty rally of late is the understanding 
that major central banks are either 
very cautious about increasing 
borrowing costs from historically 
low levels - the US Federal Reserve 
- or may ease monetary policy 
further in order to support their 
economies - the Bank of England 
and Bank of Japan.

“We now expect the Fed to stay 
on hold over our forecast horizon 
while other developed market 
central banks ease monetary 
policy over the summer,” said ana-
lysts at Morgan Stanley. “As the 
effectiveness of monetary policy is 
waning, reactivating fiscal policy 
will become more critical.”

Some commentators say that 
sentiment-damaging events such 
as Brexit and the failed coup at-
tempt in Turkey can be absorbed 
by the markets because they re-
inforce the trend of interest rates 
staying low for longer.

The Istanbul stock exchange 
slumped 7.1 per cent but the Turk-
ish lira, which at one point late on 
Friday weakened almost 5 per cent 
to a six-month low of TL3.0476 
per US dollar as news of the coup 
emerged, rebounded 1.7 per cent 
yesterday to TL2.9685.

Emerging market currencies 
that were hit in Friday’s late Turkey 
fallout also rallied, with the South 
African rand rebounding 2.1 per 
cent and the Mexican peso up 

to May 2016 surged 137 per cent 
to £864.5m, while adjusted profit 
before tax increased 124 per cent 
to £21.7m.

Aim-listed Conviviality bought 
drinks wholesaler Matthew Clark 
for £200m in March last year, which 
contributed £497m to group sales 
and which Conviviality described 
as being “transformational”. Mat-
thew Clark supplies drinks to almost 
20,000 UK pubs, hotels and off-

0.6 per cent. Some havens expe-
rienced reversals of their recent 
gains. Gold fell $9 to $1,328 a troy 
ounce and the Japanese yen was 
1.1 per cent softer at ¥106.04 per 
dollar.

However, buyers moved back 
into European government bonds 
as the central bank “lower for 
longer” narrative trumped the 
relatively upbeat broad market 
mood.

UK 10-year Gilt yields, which 
move inversely to the bond price, 
slipped 1 basis point to 0.82 per 
cent.

The yield on equivalent matu-
rity German bonds slipped 2bp to 
minus 0.02 per cent ahead of the 
European Central Bank’s policy 
decision on Thursday - the ECB’s 
first meeting since the UK voted 
to leave the EU.

“While no changes to existing 
measures or fresh moves are on 
the anvil, ECB chief Mario Draghi 
is likely to reiterate that fallout of 
the Brexit vote on the eurozone’s 
growth and inflation outlook is 
under close watch,” said analysts 
at DBS.

The fact that the Bank of Eng-
land kept rates on hold last week 
“also lowers the urgency for the 
ECB to take imminent action”.

US 10-year Treasury yields, 
which rose at the end of last week 
on the back of better than expected 
retail sales data, dropped 3bp to 
1.56 per cent.

licences. It also bought Peppermint, 
an outdoor events operator, for £8m 
in December 2015, and wine whole-
saler Bibendum in May.

Its existing businesses performed 
well: like-for-like sales at Wine Rack 
rose 3.2 per cent. The group’s retail 
arm boosted sales by 1 per cent. The 
full-year dividend rose 14 per cent 
to 9.5p, while shares closed up 10.1 
per cent at 196p in London. Paul 
McClean.
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Stocks hit 2016 highs as sentiment is 
bolstered by central bank hopes
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Digital Marketing - Brands versus bots
FT ANALYSIS In association with

A
dvertisers estimate 
that they will lose up 
to $7bn this year to 
fraud through the use 
of software masquer-

ading as genuine consumers. So 
what can the industry do to stop a 
crime so difficult to detect?
   Shailin Dhar began his career on 
the dark side of the online adver-
tising industry. In 2013, aged 22, 
he started working for a New York-
based entrepreneur who owned 
dozens of bogus websites. His job 
was to inflate the number of visits 
to the sites - thereby boosting 
advertising sales - by purchasing 
fake web traffic.

While Mr Dhar knew the sites 
were being visited by computer 
programs rather than real people, 
advertisers failed to detect the 
deception. He says the operation 
made millions of dollars selling 
ads that went unseen. But in 2014 
he quit, he says, after failing to 
convince his employer to adopt 
a different business model. Now 
he works as a consultant helping 
marketers protect their online ad 
budgets.

“I’d rather be spending time 
fixing problems than creating 
them,” he says. “All I was doing 
was sucking money out of the 
online advertising ecosystem. 
And I realised that I wasn’t just 
one snowflake, I was part of an 
avalanche that’s consuming the 
entire industry.”

Advertisers have long known 
that fraud exists in digital media. 
But it is only recently that they 
have begun to comprehend the 
scale of the problem.

The World Federation of Ad-
vertisers, whose members include 
McDonald’s, Visa and Unilever, 
warned last month that online ad 
fraud was “endemic”. The trade 
body estimates that between 
10 and 30 per cent of online ad-
vertising slots are never seen by 
consumers because of fraud, and 
forecasts that marketers could lose 
as much as $50bn a year by 2025 
unless they take radical action. At 
that scale, the fraud would rank 
as one of the biggest sources of 
funds for criminal networks, even 
approaching the size of the market 
for some illegal drugs.

“Ad fraud is growing to a mag-
nitude that will be very difficult 
to manage or reduce,” says Mikko 
Kotila, who co-wrote the WFA 
report. “Advertisers need to stop 
putting money blindly in to digi-
tal.”

Global spending on online 
advertising has almost doubled 
in the past four years - reaching 
$159bn in 2015, according to 
research group eMarketer. This 
money underpins the internet 
economy and supports trillions 
of dollars of equity in media and 
technology companies.

Google, the biggest player in 
the online ad industry, generated 

revenues of $67bn from it last year. 
As well as placing ads on its own 
sites such as YouTube, the group 
also provides technology services 
such as DoubleClick Ad Exchange, 
which connect advertisers to mil-
lions of third-party websites and 
apps. The group takes a cut - as 
much as 45 per cent in some cases 
- of each ad sale that it facilitates.

Numerous interlocking inter-
mediaries in the online ad indus-
try say they are working hard to 
prevent fraudulent websites using 
their systems. But Mr Kotila says 
middlemen in the digital media 
supply chain often turn a blind eye 
to fake traffic and other skuldug-
gery because doing so is in their 
financial interest.

“They are either ignorant of the 
fraud or they are an accomplice to 
it,” he says.

Mr Dhar remains sceptical 
about how far the industry will 
get in its fraud-fighting efforts, 
given that many constituents have 
a financial incentive to maintain 
the status quo. “Ad tech companies 
have made billions of dollars a year 
from fraudulent traffic,” he says. 
“Fraud is built into the foundation 
of advertising supply.”

Vulnerable advertisers
The media business is no 

stranger to suspect behaviour. In 
the past, unscrupulous newspaper 
publishers have been known to 
dump unsold copies to inflate the 
circulation figures on which their 
advertising rates are based. Radio 
and TV broadcasters have been 
exposed for corrupting the panels 
used to estimate their audience 
figures.

Online advertising was sup-
posed to offer greater transpar-
ency. Each time a website visitor 
loads an ad they leave a distinct 
trail of data. But these data are not 

always what they seem.
The most pernicious and com-

mon variety of ad fraud involves 
computer programs, or “bots”, 
that simulate the activity of a real 
person browsing the web or using 
an app. Hackers build an army of 
bots, known as a botnet, by sneak-
ing the software on to vulnerable 
household computers.

The malicious software runs 
quietly in the background of the 
infected computer without mak-
ing its presence known to the 
owner. Then, under the hacker’s 
remote control, the botnet - which 
can be rented through black-mar-
ket internet forums - is directed to 
visit certain websites. The most so-
phisticated bots are programmed 
to click from one website to anoth-
er, watch videos for their duration, 
and even add items to an online 
shopping basket.

“Telling the difference between 
a human and a bot has always 
been hard,” says Adrian Neal, 
founder of Oxford Biochrono-
metrics, which makes technology 
to do just that. He says many ad-
vertisers use “very rudimentary” 
tools that are only able to detect 
bots exhibiting highly repetitive 
behaviour.

This year, the Association of 
National Advertisers, a US trade 
body whose members include 
Apple, Kraft Heinz and Procter 
& Gamble, published the biggest 
study yet into bot fraud. The ANA 
had teamed up with White Ops, 
a cyber security company, to 
analyse data collected from 10bn 
online ads purchased over a two-
month period by 49 of the trade 
body’s members.

It found that some advertisers 
were far more vulnerable than 
others. The worst-hit company 
had served 37 per cent of its online 

ad campaign to bots, while the 
most secure had a bot percentage 
of 3 per cent. Those most at risk 
were advertisers purchasing ads 
through technology platforms 
that aggregate large numbers of 
websites.

The more expensive ad place-
ments - such as video campaigns 
priced at more than $15 per thou-
sand ads - were the riskiest, sug-
gesting that fraudsters have been 
responding to market demand.

“Much of the media purchased 
by the typical advertiser is clean,” 
the report said. “But when fraud 
affects an advertiser, it tends to 
hit hard and in very concentrated 
areas.” It estimated that advertisers 
would lose $7bn globally to bots 
in 2016.

For such a lucrative crime, few 
people have ever been prosecuted. 
But this year, in a rare exception, 
the US sentenced Vladimir Tsast-
sin, an Estonian national, to more 
than seven years in prison. His 
group had infected more than 4m 
computers in 100 countries with 
malware and generated $14m 
by rerouting their computers to 
certain websites, the US indict-
ment said.

Industry under scrutiny
For Unilever, ad fraud is a major 

threat. The FTSE 100 consumer 
goods group spends about €8bn 
a year marketing its brands, rang-
ing from Persil laundry detergent 
to Ben & Jerry’s ice cream. Digital 
marketing now accounts for about 
25 per cent of its total media bud-
get - up from 5 per cent in 2010.

Luis Di Como, senior vice-pres-
ident of global media at Unilever, 
says that while “the sophistica-
tion” of advertising fraud is now 
“more complex”, the risks to busi-
ness can be contained.

“You need to do the homework 

and go to the highest level of gran-
ularity to understand what’s going 
on,” Mr Di Como says, adding that 
Unilever seeks to buy online ads 
directly from media groups, rather 
than through middlemen, and 
works with Moat, a verification 
company, to monitor how many 
of its ads are seen and by whom.

With advertisers intensifying 
their scrutiny of digital campaigns, 
the online industry has been 
forced to respond.

In 2014, Google acquired Spi-
der.io, a London-based start-up 
specialising in detecting bots. Its 
technology analyses the billions 
of ad placements offered for sale 
through Google each day, seeking 
to detect and filter out fake traffic 
before advertisers are charged.
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An event to be held 
in central London 
today will highlight 
a calm revolution, 

signposting the fact that the 
African continent is moving 
from aid reliance to self-
sustainability with support 
from Japan and other devel-
opment partners.

The Royal African Society 
(RAS), Britain’s leading Afri-
can organisation with global 
reach, will this morning host 
an event entitled “Japan & 
Africa: A new kind of rela-
tionship,” in association with 
the Government of Japan. 
The event is a pre-cursor 
to the sixth Tokyo Interna-
tional Conference on African 
Development (TICAD VI), 
which will be held in Nai-
robi, Kenya, from August 
27-28, the first ever TICAD 
summit to be held in Africa.

Today’s event will feature 
two renowned practitioners 
in the field of international 
development, who will dis-
cuss the future of Africa. 
Akihiko Tanaka, a professor 
at University of Tokyo and 
former president of Japan 

F
ederal Govern-
ment collected 
gross revenue, 
which stood at 
N391.33 billion 

in April 2016, fell 52 percent 
short of the provisional 2015 
monthly budget estimate 
of N814.87 billion, accord-
ing to the Central Bank of 
Nigeria (CBN).

It was also lower than 
the receipt of the preceding 
month N421.1 billion by 7.1 
percent. The development 
relative to the provisional 
monthly budget estimate 
was attributed to the decline 
in oil revenue.

The Economic Report for 
the month of April released 
yesterday by the CBN shows 

that at N186.65 billion or 
47.7 percent of the total 
revenue, gross oil receipts 
fell short of the preceding 
month’s level of N227.69 
billion by 18.0 percent.

The decline in oil rev-
enue was attributed to the 
fall in receipts from crude 
oil/gas exports, owing to 
shut-downs and shut-ins 
in production arising from 
repair works at some NNPC 
terminals and pipeline van-
dalism as well as the persis-
tent low crude oil prices.

According to the report, 
at N204.68 billion or 52.3 
percent of the total rev-
enue, non-oil revenue fell 
short of the provisional 
monthly budget estimate 
by 43.5 percent. It was, how-
ever, higher than the level 

in the preceding month by 
5.8 percent. The relatively 
improved performance in 
April 2016 compared with 
the preceding month’s level 
was attributed to the in-
crease in receipts from the 
Independent Revenue of 
the Federal Government.

However, of the total 
federally-collected revenue 
(net), N226.87 billion was 
transferred to the Federa-
tion Account for distribu-
tion among the three tiers 
of government; N61.66 bil-
lion to VAT Pool Account; 
N47.73 billion to the Federal 
Government Independent 
Revenue, and N13.47 bil-
lion to “Others” (including 
Tertiary Education Trust 
Fund, National Information 
Technology Development 

Fund and Customs Special 
Levies).

From the N226.87 bil-
lion transferred to the Fed-
eration Account, the Fed-
eral Government received 
N109.11 billion, while the 
state and local govern-
ments received N55.34 
billion and N42.67 billion, 
respectively. The balance of 
N19.75 billion was shared 
among the oil producing 
states as 13 percent Deriva-
tion Fund.

Similarly, N61.66 billion 
was shared from the VAT 
Pool Account among the 
three tiers of governments 
as follows: Federal Govern-
ment, N9.25 billion; states, 
N30.83 billion, and local 
governments, N21.58 bil-
lion.

L-R: Babatomiwa Adesida, manager, Sahara Foundation; Tonye Cole, executive director and co-founder, Sahara Group; 
Paloma Duran, director, United Nations Sustainable Development Goals Fund (UNSDG-F); Vice President Yemi Osinbajo, 
and Josef Roca (of the Roca Brothers, World Renowned Chefs), during a meeting with Nigeria’s Vice President at his 
office in Abuja to discuss the Sustainable Development Goals and the Food Africa Project, an initiative designed to boost 
food security.

Japan strengthens relations with 
Africa in London event

International Cooperation 
Agency (JICA), will appear in 
conversation with Charles O. 
Boamah, chief financial of-
ficer/vice president, African 
Development Bank.

Speaking ahead of 
the event, Tanaka said: 
“Throughout the period and 
since 1993 when Japan start-
ed the TICAD process, Japan 
has consistently worked 
closely with the govern-
ments and peoples of Africa 
for sustainable and inclusive 
development.”

Tanaka believes that Af-
rican countries will become 
invaluable to Japan in the 
coming decades, as growing 
business partners with huge 
market potential.

Tanaka will spell out his 
four point plan for Africa as: 
Sustainable growth with insis-
tence that what is consumed 
in Africa should be produced 
in Africa, inclusive devel-
opment that highlights the 
importance of economic in-
frastructure, good governance 
as an accelerator of growth 
and security, although the 
number of civil wars have de-
creased, people are still at risk 
from terrorism and violence.

HOPE MOSES-ASHIKE

President Muham-
madu Buhari on 
Monday decried 
the delay of criminal 

justice administration in Ni-
geria, stating it was sending 
out the wrong signals.

The President Buhari, 
who was speaking against 
the backdrop that the cor-
ruption cases on trial in 
courts are taking too long 
for final judgments, said 
the delay was marring the 
expectations of the public.

The President stated this 
in Abuja while declaring 
open a two-day workshop 
on the role of the judiciary in 
the fight against corruption.

“Critically important also 
is the sacred duty of the judi-
ciary to ensure that criminal 
justice administration is 
not delayed. I am worried 

ELIZABETH ARCHIBONG

Special adviser to the 
President on Niger 
Delta and coordina-
tor of the Presidential 

Amnesty Programme, Paul 
Boroh, has tasked a new set 
of graduands under the am-
nesty scheme to look towards 
agriculture, as it would soon 
be the future and mainstay 
of Nigeria’s economy, as it 
diversifies from oil.

Speaking at the gradu-
ation ceremony of 72 ex-
agitators in aquaculture and 
fishery at the Institute of 
Oceanography, University 
of Calabar, he said the Am-
nesty Office would continue 
to collaborate with credible 
institutions and agencies 
to build the capacity of the 
ex-agitators as a way of em-
powering them to develop 
skills that would enable them 
reintegrate back to their com-
munities and live normal life.

He told the beneficiaries: 

that the expectation of the 
public is yet to be met by 
the judiciary with regard to 
the removal of delay and 
the toleration of delay tactics 
by lawyers. When cases are 
not concluded the negative 
impression is given that 
crime pays.

“So far, the corruption 
cases filed by government 
are not progressing as 
speedily as they should in 
spite of the Administration 
of Criminal Justice Act of 
2015, essentially because the 
courts allow some lawyers to 
frustrate the reforms intro-
duced by law. This certainly 
needs to change if we are to 
make success in our collec-
tive effort in the fight against 
corruption.

“A well-functioning crim-
inal justice system is impera-
tive to address corruption ef-
fectively, as we seek to move 

“Agriculture is the focus of 
President Muhammadu 
Buhari. The skills that you 
have learnt are very useful 
to the national economy. I 
want to see you go back to 
your communities to orga-
nise your fishponds because 
agriculture is more of a prac-
tical thing than theory.

“You have developed 
your skills, so go and make 
a difference in your commu-
nities. I want to assure you 
that as we leave here, I am 
going to make arrangements 
for your empowerment to 
enable you start your farms.”

According to a statement 
from the amnesty office, 
signed by Piriye Kiyaramo, 
Boroh also tasked benefi-
ciaries of the programme to 
ignore rumours that govern-
ment had decided to scrap 
the programme, and urged 
the ex-agitators in the Niger 
Delta region to be rather 
focused and disregard such 
unfounded insinuations 

our country towards greater 
growth and development,” 
he said.

The President further 
charged the judiciary to 
ensure that in carrying out 
its role in the fight against 
corruption, it should remain 
impartial and be seen to be 
impartial.

He said the judiciary 
must be aware of the sensi-
tivities of the public and take 
steps towards avoiding even 
the tiniest shred of doubt as 
regards its independence. 
“In justice, integrity is a ne-
cessity,” he said, adding that 
“now, in carrying out its 
role in the fight against cor-
ruption, the judiciary must 
remain impartial and most 
importantly, be seen to be 
impartial… without acting 
in any way that would favour 
the interests of any of the 
parties.”

about the programme.
In his remarks, the chair-

man, House of Representa-
tives Committee on Niger 
Delta, Essien Ayi, said the bill 
seeking to give legal backing to 
the Federal Government Am-
nesty Programme for former 
militants in the Niger Delta 
region had passed second 
reading, noting that the bill, 
when passed into law, would 
create opportunities for the 
beneficiaries in the region.

In his address, Zana Iti-
unbe Akpagu, vice chancel-
lor, University of Calabar, 
said the university would 
offer free consultancy ser-
vices to the trainees from 
the programme, as part of its 
contribution to the success 
of the programme.

Speaking on behalf of the 
graduands, Surubor Ama-
dikeme, thanked the Federal 
Government for the training 
package, saying they would 
put into practice all that they 
had learnt in the training.
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Buhari decries delay in trial of corruption cases 72 ex-agitators graduate, Boroh tasks them to pursue agric as the future

FG revenue fell 52% short of 
budget in April – CBN

International Air Trans-
port Association (IATA) 
and the International 
Federation of Freight 

Forwarders Associations 
(FIATA) have signed an 
agreement to implement 
the IATA-FIATA Air Car-
go Programme (IFACP) to 
replace the existing IATA 
Cargo Agency Programme.

Tony Tyler, director-gen-
eral/CEO, IATA, signed for 
the international organisa-
tion while the president 
of FIATA, Huxiang Zhao, 
signed for the association.

Over the decades that 
the IATA Cargo Agency 

IATA, FIATA sign new air cargo programme
Programme has operated, 
IATA Cargo Agents (freight 
forwarders) have evolved 
from being “selling-agents” 
for airlines to being their 
“purchasing-customers.”

In consideration of this 
evolution, in 2012 IATA and 
FIATA joined forces to review, 
refine and re-engineer the 
existing agency Programme.

The new programme 
moves decision-making on 
the rules governing the air-
line-forwarder relationship 
away from an airline-led 
conference to a governance 
body – the IATA-FIATA Gov-
ernance Board (IFGB) – joint-
ly managed by forwarders 
and airlines, which reflects 
today’s market conditions.
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