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ILLUMINATING THE WAY
TO A BETTER TOMORROW



FROM the Dean

The notion that an organization’s most powerful asset is 
its people has become so commonplace that the concept 
often seems hackneyed and worn. But like most clichés, 
the phrase is reiterated because it is true. At the Daniels 
College of Business, our power comes from the members 
of this community. You are the change agents, the 
innovators, the leaders and the collaborators who fuel 
this institution and positively impact the world around 
us. Together, we will continue to deliver immersive and 
transformative learning experiences to Daniels students 
so that they can find success in today’s market and 
illuminate the way to a better tomorrow.

This issue of Daniels Business showcases members of 
the Daniels community who are igniting Denver and 
the world with their entrepreneurial ventures, their 
leadership, their collaboration, their research and, 
perhaps most importantly, their community impact. 
Together, the individuals outlined in the forthcoming 
pages not only act as a powerful source for change, 
growth and inspiration at Daniels, but their impact 

shines far beyond the walls of the College.

In my fifth and final year as dean, I remain committed to this community and 
look forward to continuing to position Daniels for long-term growth and competitiveness. I 

am immensely grateful for my experience here and am especially proud of what we have accomplished in 
the last half-decade. To the rightsizing and rebuilding of our programmatic portfolio, including the recent 
additions of our online MBA@Denver and our Executive PhD program (page 30)—the third program 
of its kind in the world and the only one in a major metropolitan area—to the sustained commitment of 
curricular innovations, we have achieved a great deal together.

Our ability to relentlessly focus on our students and their success, while simultaneously reimaging 
management education, is inextricably linked with your support. Daniels is tremendously fortunate to  
have such extraordinary alumni, advisory board members, friends and corporate partners. Alongside our 
faculty and staff, you fuel this community and allow us to continue to transform the lives of our students 
through education.

It has been an incredible privilege to serve as your dean and I am greatly appreciative of your service, your 
goodwill and your many contributions to Daniels during my tenure. Thank you for your continued support.

 Sincerely,

 
 E. LaBrent Chrite, PhD 
 Dean 

Dean Chrite
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For the past seven years, the Fritz 
Knoebel School of Hospitality 
Management has partnered with the 
Ethiopian Community Development 
Council’s African Community Center 
to prepare refugees and immigrants 
for jobs in the hospitality industry 
while providing University of Denver 
hospitality management students with 
hiring and mentoring experience.

The award-winning program called 
Ready for American Hospitality, 
which recently graduated its 21st 
refugee/immigrant class, has now 

been permanently endowed, thanks 
to two generous donations. The 
J. Willard and Alice S. Marriott 
Foundation awarded $500,000 to 
Fritz Knoebel in support of RAH. The 
gift came in response to a matching 
challenge grant from an anonymous 
donor. 

RAH is a 100-hour training program 
designed to champion the active job 
market in Denver and respond effec-
tively to the training needs of refugees 
and immigrants. 

Fritz Knoebel students are paired 

with RAH protégés, creating relation-
ships that are diverse in terms of age, 
race, ethnicity, class and citizenship. 
Hospitality students meet with their 
protégés during and after class to 
complete required assignments, 
conduct job interview training 
sessions and serve as mentors. These 
partnerships expand the networks 
and worldview of both student groups 
as RAH protégés and DU’s hospitality 
students gain experience collabo-
rating with the diverse workforce they 
will manage upon graduation.  

Gift Endows 
Opportunities in 
Hospitality for  
Refugees and 
Immigrants

News
& NOTEWORTHY

Student teams from four colleges competed in the 2018 
DU Analytics Challenge held on campus. The challenge, 
hosted by Daniels, required students to analyze large data 
sets and answer key questions posed by the Food Bank of 
the Rockies. 

Competing against teams from Oklahoma State 
University, the Colorado School of Mines and Colorado 
State University, the Daniels team came out on top for the 
first time since 2015, winning $2,500 in prize money. 

Daniels Wins  
Analytics  
Challenge
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Daniels hosted a daylong conference  
to explore the implications of driverless 
mobility. The event was sponsored 
by Michael (BSBA 1980) and Kathy 
Azeez (BSBA 1980), and co-chaired 
by Daniels faculty members—and 
father-daughter team—Mark Lee Levine 
and Libbi Levine Segev. 

“Driverless mobility is one of the most 
important changes in our society,” 
said Levine, professor of real estate at 

Daniels. “There are many unanswered 
questions yet the technology marches 
on. We’re already seeing driverless 
vehicles used in a number of cities in 
the U.S. and the world. Thus, many 
issues need to be addressed quickly.” 

Attracting experts from around the 

country, the Daniels conference 
examined a broad spectrum of issues 
associated with driverless mobility, 
including technological advances, 
societal disruptions, legal and 
ethical ramifications, the impacts 
on real estate and city planning, and 
security issues. 

Driverless  
Vehicles Come  
to Daniels

An autonomous vehicle from EasyMile was on 
campus to give individuals the opportunity to 
experience driverless mobility firsthand. 

At the Fall Finance Forum hosted by 
Daniels’ Reiman School of Finance, 
three panelists convinced the audience 
of 110 students, alumni, faculty, staff 
and community members that impact 
investing is, well, impactful. “You 
better care about this,” said panelist 
Bruce Hoyt, senior vice president of 

philanthropic and impact investing 
at Gary Community Investments. 
“[Impact investing] may have started 
as a movement, but it’s very much 
headed into the mainstream.” 

Katherine Pease, who spent 20 years 
working in philanthropy and is now 

the head of impact strategy at the 
Cornerstone Capital Group, said, 
“[Impact investing] is not just the right 
thing to do, it’s the smart thing to do. 
Reports indicate that companies that 
rank highly on [environmental, social 
and governance investing] do better in 
the long run.”  

Making an  
(Impact) Investment
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NEWS & NOTEWORTHY

In direct response to the College’s 
strategic priority to provide an unpar-
alleled student experience, a handful 
of renovation and construction 
projects were undertaken this past 
year. A dedicated area for graduate 
students called the Graduate Studio 
was revamped, a recruiting suite for 
student interviews was constructed, 
and enhancements were made to the 
Marsico Investment Center.

The redesigned Graduate Studio space 
boasts an expansive café area with 
a full kitchen, comfortable seating 
and two glassed-in conference areas. 
Both the new Detterick Challenge 
Lab and the refurbished Reznikoff 
Conference Room are equipped with 

whiteboards, large monitors and 
two-way video technology to facil-
itate meetings with off-site clients 
or companies. Construction of 
these spaces was made possible by 
generous gifts from Daniels alumni 
James Detterick (MBA 2001) and the 
late Herb Reznikoff (BSBA 1967), 
respectively. 

The new recruiting suite is equipped 
with six interview rooms that can 
accommodate both in-person and 
phone/Skype interviews. Members 
of Daniels’ Executive Advisory 
Board attended the suite’s grand 
opening, which was fitting since their 
generous contributions funded the 
renovation. 

This past summer, Daniels established 
the Faculty Fellowship Program 
to recognize and support young 
faculty and their research. The first 
five fellows named to the program 
are Melissa Archpru Akaka, Stephen 
Haag, Aimee Hamilton (pictured), 
Tricia Olsen and JP Tremblay. 

“One of the hallmarks of a great 
university is the extent to which it 
can support, enable and fund the 
research and creative endeavors of 
its most critical resource, its faculty,” 
said Paul Olk, senior associate dean 
for faculty, research and accredi-
tation. “Moreover, these awards are 
designed to facilitate a unique and 
potentially enduring relationship 
between the Faculty Fellow and his or 
her donor as a result of this process.”

Each fellow receives a $50,000 
research stipend over three years. 
The fellow, in turn, will deliver an 
annual report to his or her donor. 
The fellowship awards will assist the 
University in recruiting exceptional 
young faculty, thereby assuring the 
long-term academic vitality of both 
DU and Daniels. 

Faculty 
Fellowship 
Program

A month before the 2018 midterm 
elections, candidates Dave Young 
and Brian Watson came to campus 
for the Colorado state treasurer 
debate. A packed crowd of students, 
staff, faculty and community 
members—who didn’t yet know that 
Young would soon be elected to the 
position—gathered in the Reiman 
Theater to hear the candidates’ 

visions for the state’s financial future.  
The candidates sparred over whether 
the retirement age for future state 
employees should be raised to keep 
pension costs under control, and 
they had differing views on the best 
way to improve the state’s unclaimed 
property division. However, both 
expressed a desire to do what is best 
for the people of Colorado. 

State Treasurer Candidates Debate at Daniels

Student  
Spaces Get  
Spruced Up

To check out photos of the new spaces, visit danielsmagazine.
com.

To check out photos of the new spaces, 
visit danielsmagazine.com.
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First-year students in the full-time 
Denver MBA program got a crash 
course in leadership training during 
a daylong, challenge-based seminar 
with two nonprofits—Denver-based 
Wish for Wheels, which gifts new 
bikes and helmets to kindergarten 
through second-grade students at 
Title 1 schools or organizations that 

serve low-income students; and 
Scholars Unlimited, which supports 
low-income, academically struggling 
students through literacy instruction 
and enrichment programs.

Divided into five teams, the Denver 
MBA students built 25 bikes over the 
course of five challenges that hinged 
on effective teamwork and communi-
cation skills. 

“The learning from this activity trans-
lates to what they will encounter when 
they graduate,” said Ali Boyd, Daniels’ 
director of leadership and professional 

development. “Employees will face 
technical challenges that require coordi-
nated, synchronized effort for a tangible 
outcome that will affect people. The 
exercises connect the dots, so students 
gain experience as an individual leader, 
a participant on a collaborative team and 
in the broader community.”

The fruits of the day’s labor—the 25 
bikes—were donated to students at 
Denver’s Harrington Elementary 
School who are enrolled in Scholars 
After School, an after-school program 
provided by Scholars Unlimited. 

MBA Students Discover  
Benefits of Building Bikes

Check out a video of the bike build and more bonus content online at danielsmagazine.com.

Daniels welcomed four prominent business leaders to 
campus this past year as part of the College’s Voices of 
Experience speaker series. Three cable business experts—
Liberty Global CEO Mike Fries, NBCUniversal Chairman 
of Content Distribution Matt Bond and The Cable Center 
CEO Jana Henthorn—discussed hotly debated topics 
such as the Facebook data privacy scandal, net neutrality 
and the impact of Netflix on the cable industry. Xcel 
Energy Chair, President and CEO Ben Fowke delivered 
a decidedly upbeat keynote address about advancements  
in the rapidly changing utility industry.

Fowke made a pitch to the students in the crowd of over 700 
attendees, encouraging those with interest to pursue careers 
in the energy industry. “We have the opportunity to beat 

one of the biggest challenges we have—perhaps on planet 
Earth—and that’s addressing the risk of climate change. I 
think we can do it and I think we can do it in a way that’s 
driven by economics, that’s pragmatic and that can achieve 
results without sacrificing affordability or reliability. But 
we’re going to need the next generation of leaders.” 

Voices of Experience
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NEWS & NOTEWORTHY

Students who enrolled in “Intro 
to Advertising” or “Ad Creative 
Strategy” at Daniels this past fall 
were challenged with developing and 
pitching a creative strategy for a new 
Comcast streaming package called 
Xfinity Instant TV Double Play.

Teaching Professor and Marketing 
Internship Director Greg Wagner, 
who taught both courses, said, “I want 
my students to have this ‘real-world’ 
experience—working with a major 
client on a real assignment, bringing 
out their creative best. It’s also an 
excellent networking opportunity 

for my students, meeting several key 
players at Comcast, and great for their 
portfolios as well.” 

Representatives from Comcast came 
to campus to hear the student pitches 
and provide feedback. “I think that 
whenever we have the opportunity to 
partner with such an incredibly strong 
school where we know students are 
going to present their best, we always 
are willing to engage in any way we 
can,” said Shaunese Zenon, senior 
marketing specialist for Comcast 
West Division. 

What can organizations and their 
leaders do to establish and promote 
higher standards of gender ethics and 
power equity in the workplace? That 
question was central to “The Ethics of 
Gender Equity in the Workplace,” an 
event co-hosted by Daniels’ Institute 
for Enterprise Ethics, the Women’s 
Leadership Foundation and DU’s 
Colorado Women’s College. The half-day 
presentation and working session drew a 
packed crowd to the Tuscan Ballroom in 
DU’s Joy Burns Center.

Colorado Women’s College Dean Ann 
Ayers recounted her own #MeToo 
experience early in her career. “On 
Oct. 5 [2017], something shifted for 
women,” she said, referring to the 
publication of the New York Times 
article that first broke the sexual 
assault allegations against movie 
mogul Harvey Weinstein. “We’re still 
sitting in this moment and wondering 
who’s next. I think what we’re doing 
here today is to move from the 
question of who’s next to what’s next? 

How do we maximize the potential 
of this incredible watershed moment 
for women?”

One of the event’s keynote speakers, 
Pam Jeffords, a partner at Mercer 
Human Resources Consulting and 
an expert in gender diversity, said,  
“We can leverage this moment and 
take advantage of it. Something has 
happened in the last 18 months that is 
having global implications. The time for 
gender discrimination is over.” 

The #MeToo 
Movement 
Comes to 
Campus

Daniels’ Institute for Enterprise Ethics hosted a 
discussion on gender equality in the workplace.

Double Play,,, 
Double Win
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Before MS Management students 
set foot in a classroom, they hoist on 
backpacks, slip on hiking boots and 
head out for a four-day trek in the 
Colorado mountains. 

“One of the big priorities that we have 
in this program is to develop what we 
call self-leadership, which is a sense 
of where you want to go and being 

intentional about getting there,” said 
Andrew Schnackenberg, assistant 
professor of management. “This first 
quarter is really an opportunity for the 
students to figure out where they want 
to go and to pursue those paths.”

Each day in the wilderness, a different 
student is asked to lead the way to the 
next campsite. And each day, students 

face some kind of challenge, like 
scaling a rock face. 

While this expedition is a pivotal start 
to the program, it is just the beginning 
for these students. This mountain 
experience lays the foundation for the 
year ahead as the students learn how 
to lead themselves, their teams and 
organizations.  

A Pivotal Expedition

Barbara Jackson, director of 
Daniels’ Franklin L. Burns School 
of Real Estate and Construction 
Management, recently received the 
Brunelleschi Lifetime Achievement 
Award from the Design-Build 
Institute of America.

The award, the organization’s highest 
honor, is presented to an individual 
who has made significant contribu-
tions to the design and construction 
industry through outstanding 
leadership and the advancement 
of integrated design-build project 
delivery. Recipients of this award 
have demonstrated originality, 
vision and breadth over the course of 

their professional lives. In addition, 
each has dedicated 25 years or more 
of strong and well-documented 
commitment to design-build project 
delivery.

“The Brunelleschi is the most 
meaningful award that I could ever 
receive,” Jackson said. “The first time 
I had ever heard about design-build, 
I was a sophomore in college and 
proceeded to build my whole career 
around this integrated process. It 
didn’t take me long to realize that I 
was never going to change the way 
we do the design and construction 
business one project at a time. 
So, some 20-plus years ago, after 

leaving the industry, I set out to 
influence and inspire the next gener-
ation of contractors and designers 
through education. I’ve pretty much 
dedicated my professional life to 
showing people how to do this 
business in a better way through the 
design-build process.” 

Daniels Faculty Member Earns  
Lifetime Achievement Award

Visit danielsmagazine.com to see how Master  
of Science in Management students learn to lead.
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Katie SeawellALUMNI PROFILE

In her 14 years with Starbucks, Katie Seawell has 

helped launch some of the company’s best-known 

products, including VIA Instant Coffee, 

Starbucks Blonde Roast, Flat White and Cold Brew. 

But the senior vice president of Starbucks’ Siren Retail 

Operations also counts organizational culture and 
commitment to social good among the java jugger-
naut’s greatest hits. 

“In today’s hyperpolarized world, customers want to 
understand where you fall on issues and how far you’re 

  Putting the Star  
in Starbucks By Emily Paton Davies

Forget the triple, venti, soy, no-foam latte. Katie Seawell (MBA 2004) 
prefers a more basic brew—albeit with a shot of social responsibility  
and a couple pumps of community impact. 

For more photos from 
Seawell’s campus visit, check 
out danielsmagazine.com.
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willing to go to declare your beliefs. We are unafraid 
to take a stand and that’s very much Howard’s legacy,” 
Seawell said, referring to Starbucks’ former CEO and 
executive chairman Howard Schultz. “For me, the 
initiatives where we’ve really tried to tie impact back 
to the community are true highlights, even more so 
than our product line.”

Among those initiatives is Create Jobs for USA, 
which launched in 2008 at the height of the economic 
crisis. To promote the initiative, 
Starbucks partnered with micro-
lenders to release capital for 
small businesses while simulta-
neously providing opportunities 
for customers to make in-store 
donations to further grow the 
funding pool. 

Starbucks’ efforts around 
diversity and inclusion are also 
near to Seawell’s heart. She 
proudly serves as the organiza-
tion’s executive sponsor of the 
Black Partner Network, a role she 
has held for two years. “At first 
I was trying to figure out how I 
would add value as an executive 
sponsor to a partner network 
where I didn’t have the same life 
experiences and didn’t know the 
challenges and hurdles those 
partners deal with,” Seawell said. 
(FYI: In Starbucks parlance, employees are called 
“partners.”) “With dialogue and honest conversation, 
it became clear that the underrepresented commu-
nities and minority groups can’t always be the ones 
advocating for themselves. People in power in the 
majority group must advocate for them as well.”

Despite the company’s good intentions, Seawell 
acknowledged, Starbucks hasn’t always gotten it right. 
Case in point: The 2018 incident in Philadelphia 
involving a Starbucks store manager who called 
the police when two African-American men didn’t 
purchase anything and refused to leave the store. 
The men, who said they were waiting for a friend, 
were arrested and subsequently released. “Philly was 
a great example of leadership owning the mistake,” 
Seawell said. “As a result, we’ve gotten a lot more 

intentional about what it 
means to live the values 
of diversity and inclusion, 
including from the standpoints 
of recruitment, engagement 
and retention. That incident 
was an important inflection 
point for the organization.”

Seawell’s time at Daniels served 
as her own inflection point in 
many ways. With its emphasis 
on ethics, Daniels helped 
solidify Seawell’s conviction 
that corporate social responsi-
bility and business impact are 
fully integrated. “They don’t 
live in parallel. Corporate 
social responsibility isn’t a 
sidecar to the organization’s 
business strategy.”

When asked what she loves most about her job, 
Seawell doesn’t hesitate: “The ability to get up every 
morning and love the brand and the business that I’m 
a part of, and to be proud of the fact that we’re trying 
to do the right things in the communities in which 
we operate.” 

IN TODAY’S 

HYPERPOLARIZED 

WORLD, CUSTOMERS 

WANT TO UNDERSTAND 

WHERE YOU FALL ON 

ISSUES AND HOW 

FAR YOU’RE WILLING 

TO GO TO DECLARE 

YOUR BELIEFS. WE ARE 

UNAFRAID TO TAKE A 

STAND AND  

THAT’S VERY MUCH 

HOWARD’S LEGACY. 



ALUMNI PROFILE Moni Miyashita

When two great things are paired together, the end result is often 
even better. Fries are tastier with ketchup. Batman is stronger with 
Robin. And peanut butter is somehow even better with jelly.

All this is to say, there is power in partnerships.

At Daniels, the notion that there’s power in part- 
nerships is not just discussed over coffee and 
doughnuts, it’s also put into practice.  

The College has established partnerships with local, 
national and international organizations so that students 
can get real-world experience before venturing out into 
that proverbial “real world.” And, just like any strong 
relationship, the benefits of this collaboration are not 
one-sided.

For participating organizations, working with Daniels 
students provides access to a wealth of intellectual capital. 
Students bring fresh, alternative perspectives to the 
companies they work with, and this outsider’s view helps 
uncover solutions to sticky business problems. Working 

closely with students also allows organizations to find and 
recruit new talent from a pool of educated and experienced 
professionals.

KIRK ROBERTS—a lecturer, corporate partner 
and alumnus who graduated from Daniels’ Executive 
MBA program in 2007—has seen from multiple lenses 
how partnerships at the College benefit everyone involved. 
Roberts is the senior vice president of strategic development 
at Bona, a global company with headquarters in Sweden 
that provides products for wood and other premium 
flooring surfaces. This past fall, he worked with students 
in the Denver MBA program on the Global Challenge—a 
cross-cultural, live consulting project during which students 
team up with international companies (like Bona) to solve a 
major business issue.

The Power of  PARTNERSHIPS
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By Lindsay Adam

FEATURE
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“[Working with these students] has been a win-win,” 
Roberts said. “The great thing about this [collabo-
ration] is that the students not only gain an international 
perspective, but they get experience that translates to the 
real world.” And for some students, these partnerships 
may also lead to their next job opportunity. 

PARTNERSHIPS FOR  
PROFESSIONAL GROWTH

STEPHANIE LEDFORD  (PMBA 2018) 
was gainfully employed when she enrolled in the 
Professional MBA program at Daniels in 2016. So 
she wasn’t exactly looking for a new career when she 
starting working on a class project for Danone North 
America, a multinational food products company.

“My classmates and I had the opportunity to present 
a marketing plan to Danone’s Horizon Organic Milk 
team during a marketing class this past summer,” 
Ledford said. “After the presentation, which was well 
received by the Horizon team, I reached out to the VP 
and inquired about a job opportunity with Horizon’s 
parent company, Danone. She happily recommended

me to the hiring 
manager and three weeks later I was offered the job.” 

Ledford believes that working on the project for 
Danone helped her build connections and demonstrate 
her skills in a way that could not have been achieved 
otherwise. “This was an experience that would not have 
happened if I wasn’t enrolled in the [PMBA] program,” 
Ledford said.

Danone also worked with Daniels students through the 
College’s Consumer Insights and Business Innovation 
Center—also known as CiBiC (pronouced SIH-bik).

“CiBiC brings together students and companies to 
use consumer insights to solve business problems 
and develop innovative solutions,” said CiBiC co-di-
rectors Melissa Archpru Akaka and Ali Besharat, both 

Stephanie Ledford

[WORKING WITH THESE 

STUDENTS] HAS BEEN A  

WIN-WIN,” ROBERTS SAID. 

“THE GREAT THING ABOUT THIS 

[COLLABORATION] IS THAT 

THE STUDENTS NOT ONLY 

GAIN AN INTERNATIONAL 

PERSPECTIVE, BUT THEY GET 

EXPERIENCE THAT TRANSLATES 

TO THE REAL WORLD. 

Want to see what a typical day at Daniels was 
like for Ledford? Check out her video and more 
bonus content online at danielsmagazine.com.
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associate professors of marketing. “Our multifunctional 
lab space enables collecting group interview, survey and  
behavioral data—such as how humans think, feel and 
behave—in a controlled setting. This process allows 
students to gain important experience working on real 
research projects and provides valuable insights to 
companies to help make critical business decisions.”

CiBiC is a prime example of a strong partnership that 
positively impacts all stakeholders, especially Daniels 
students. Deborah Finestone (MS 2017), an alumna of 
Daniels’ MS Marketing program, was hired by Danone 
after performing research for the company in the CiBiC 
lab. Jessica Bouchard (MS 2018), another MS Marketing 
alumna, also benefited from working with the company.

“I had the opportunity to work with Danone through CiBiC, 
and it was a very beneficial experience as I have a direct 
interest in working for a company in the natural food space,” 
Bouchard said. “During my job search, I had multiple oppor-
tunities to discuss my experiences and role in CiBiC, and it 
has been a great talking point in interviews.”

Students have also worked in the CiBiC lab with companies 
such as FIG Advertising + Marketing, GPT Industries, Hyde 
Park Jewelers, Leprino and North Star HQ.

PARTNERSHIPS FOR SOCIAL GOOD

Partnerships complement the Daniels experience, but they 
also have implications that extend beyond campus and 
benefit the wider community, especially when nonprofit 
organizations are involved. 

As part of their capstone project, students in the part-time 
PMBA program work with nonprofit organizations to 
tackle complex business issues with high-impact, low-cost 
solutions. Before graduating in fall 2018, former PMBA 
student KC Chimote (pictured, right) and classmates Tyler 
Herman, Brad Knudsen, Jordan Glist and Whitney Hornak, 
worked with Colorado Health Network to improve the 
local nonprofit’s brand recognition following a merger.

“The capstone project was one of the highlights of the 
PMBA program,” Chimote said. “Business school prepares

FEATURE

Melissa Archpru Akaka Ali Besharat

CiBiC BRINGS  

TOGETHER STUDENTS 

AND COMPANIES TO USE 

CONSUMER INSIGHTS TO 

SOLVE BUSINESS PROBLEMS 

AND DEVELOP INNOVATIVE 

SOLUTIONS. 



SPRING 2019    |    DANIELS BUSINESS    |   15

you for creating economic value within an organization, 
which is often critical to the company’s overall success. 
However, the capstone project taught me how business 
students can contribute at a higher level by partnering 
with nonprofits in our own communities to create social 
value to serve those in need.”

PARTNERSHIPS FOR THE WIN

While it could be argued that combining two great things 
doesn’t always result in something better (looking at you, 
pineapple and pizza), there is no doubt that the power 
of Daniels is enhanced by its robust partnerships with 
outside organizations. 

Kate Dillon, Daniels’ director of External Relations, 
summarized this idea well when she said, “Daniels 
recognizes the importance of having deep, meaningful 
and mutually beneficial relationships with our industry 
partners. Students not only want to learn the necessary 
business content, but they want a practical perspective 
on how that information can be applied in the real 
world.” At the same time, these interactions provide 
an opportunity for Daniels’ corporate partners to 
showcase their employer brand to potential talent, 
highlight their expertise, as well as discover solutions 
to some of their most complex business challenges. “It 
really is a win-win,” Dillon said. 

KC Chimote
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ALUMNI PROFILE Samer Asfour

    Samer  
       Soars By Kristal Griffith

ALUMNI PROFILE

A sfour was first in his class in primary 
school while also competing in basket- 
ball, soccer and Ping-Pong. And he 

learned early on how to speak English, French and basic 

German, in addition to his native language of Arabic.

“It was never easy,” he said. “However, I always believed 

I was different and I can always stay different. Later 

on in life, I decided that I could be a positive citizen. 

Therefore, I had a mission to change people’s lives.”

Asfour went on to college, graduating first in his 

class from the University of Jordan with a degree in 

economics, statistics and political science. He also 

holds two master’s degrees: one in international 

securities, investments and banking from England’s 

University of Reading and an MBA from Daniels, 

where he was, of course, first in his class. 

To say that Samer Asfour (MBA 2001) is an overachiever might be an 
understatement. While he was born second of four brothers, he almost 
always finishes first when he has a choice in the matter.
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“After working for seven years at the Central Bank of 
Jordan, I realized a management degree is important 
and I needed the depth an MBA provides,” Asfour said. 

He applied to 16 universities, was accepted by 15 and 
decided to tour all 15. 

“I came to Denver and simply loved it. I found my 
heart in Denver and, to be honest, Daniels also 
offered me a good package to 
be a teaching assistant and a 
research assistant. I loved this 
combination as it was imperative 
to take me to the next level,” 
Asfour said.

The next level for Asfour came 
quickly. He has held numerous 
high-level positions in the past 
few years, including deputy 
city manager for economic 
development planning and 
investments at the Greater 
Amman Municipality, senior 
economic advisor to the prime 
minister of Jordan, CEO of 
the Jordan Investment Board, 
and executive director for 
the government sector at 
PricewaterhouseCoopers for the 
Middle East. 

More recently, Asfour was 
personally appointed in King 
Abdullah II’s office as director of the economic and 
social directorate at the Royal Hashemite Court. In 
May 2018, he joined Tesla as the regional director for 
the Middle East. 

“Tesla has always been a passion for me. It was His 
Majesty King Abdullah’s vision, and I executed it and 
brought Tesla to Jordan in 2015,” Asfour said. “After 

three years, Jordan has more than 10,000 electric 
cars of all kinds. My priority is to turn the Middle 
East into a solid platform for Tesla on all its lines of 
business. I see Tesla as a necessity for countries in the 
Middle East. It is not a luxury at all, and in the end, it 
is an energy company.”

Born and raised in Jordan, Asfour described his 
parents as loving people who taught their sons 

respect, trust and the impor-
tance of community. Asfour 
has taken their words to heart 
by claiming the community 
he’s in, whether it’s a corpo-
ration, country or university. 

At Daniels, he was so involved 
that he would spend 18 hours a 
day on campus, which earned 
him the nickname “the mayor 
of Daniels.” 

“I recall my meeting with Samer 
outside the U.S., discussing 
with him his various issues and 
considerations for choosing 
a graduate program,” said 
Mark Lee Levine, professor 
of real estate at Daniels. “I 
knew he was and would be 
a rising star—here and in 
Jordan. Knowing Samer and 
the members of his family, 

including his visits to our home and our visit to his 
home in Jordan, simply reaffirmed my prognosti-
cation for his continued success. We are proud that 
Daniels is a part of what has helped shape Samer.”

“Do not forget that I lived in the U.S. during the 9/11 
days,” Asfour said. “The love I saw from Denver and 
the Daniels community, I’ll never forget. I give back 
because this is my family.” 

I CAME TO  

DENVER AND SIMPLY 

LOVED IT. I FOUND MY 

HEART IN DENVER AND, 

TO BE HONEST, DANIELS 

ALSO OFFERED ME A 

GOOD PACKAGE TO BE 

A TEACHING ASSISTANT 

AND A RESEARCH 

ASSISTANT. I LOVED 

THIS COMBINATION AS 

IT WAS IMPERATIVE TO 

TAKE ME TO THE  

NEXT LEVEL. 
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ALUMNI PROFILE Moni Miyashita

    Disruptive  
Innovator

ALUMNI PROFILE Moni Miyashita

By Leslie Petrovski

How one alumna and former Daniels Executive Advisory Board member 
carved an international career by keeping her eye on the future
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By any reckoning, Moni Miyashita has had a 
storied career. From working in corporate 
finance at IBM, where she and a programmer 

developed bleeding-edge forecasting algorithms, to 
becoming one of the world’s experts on successful 
mergers and acquisitions, Miyashita has spent her 
professional life seeking out “white space” for new areas 
of growth and opportunity. 

During her 30 years with “Big Blue,” Miyashita lived 
through several “near-death” experiences as the 
company struggled to reinvent itself during the 
personal computer and client-
server revolutions.

But IBM did reinvent itself, 
and Miyashita, who was honed 
in this crucible of change, has 
emerged as an executive inspired 
by possibility. Reflecting on the 
most valuable takeaways from 
her years at IBM; at McKinsey 
& Company, where she advised 
clients globally on transfor-
mational M&A; and now as a 
partner at Innosight, a consulting 
firm that helps forward-thinking 
leaders navigate disruptive 
change, Miyashita stressed the 
importance of seizing the white 
space—and doing it brilliantly.

“You need to be distinctive,” 
she said. “You can’t be operating 
at the mean. At IBM, I focused on the white space. So 
I had many opportunities to do something new, which 
was exciting because it meant working on where things 
were going, like helping to get the new growth engine 
started—doing M&A at scale at IBM after nearly 85 years 
of almost no M&A.”

After leading IBM’s corporate development initiatives 
across Asia, including migrating IBM Japan’s business 
from a product focus to one offering solutions and 
strategic outsourcing services, she took on the challenge 
of building and leading the company’s first M&A 

integration approach. Over a six-year period, Miyashita 
helped to integrate 75 companies into the IBM family, 
revamping the company to one focused on software 
solutions and services. 

But before she became a key leader involved in revolu-
tionizing IBM, Miyashita pursued an MBA degree 
through Daniels’ Executive MBA program. Offering 
similar course content and professors as the full-time 
MBA program, the EMBA program makes it possible 
for ambitious businesspeople like Miyashita to earn an 
advanced degree, maintain a career and apply what is 

learned in real time. Miyashita 
also completed two Executive 
Education programs (The 
Women’s Leadership Forum and 
Women on Boards) at Harvard 
Business School.

“The MBA really broadened my 
thinking,” Miyashita said. “I got 
excited about the broader finance 
perspective [at Daniels], and at 
least in my job, was able to bring 
some of these financial perspec-
tives to IBM that changed the way 
we did things.”

In 2010, Miyashita was recruited 
by then-Dean Christine Riordan 
to become a member of Daniels’ 
Executive Advisory Board, 
where she served for eight years. 
Additionally, she has served on 

the board of directors of the U.S.–Japan Council and 
Children’s Hospital of Philadelphia, and on the external 
advisory board at Biogen. In 2016, Miyashita received the 
Reiman Distinctive Finance Alumni Award at Daniels. 

“To continue growing in your career, you have to be 
authentic,” Miyashita said. “People have to feel like they 
can approach you and that you have integrity. To me, it’s 
about sticking to principles, never resting on your laurels 
and always creating new white space opportunities for 
both companies and people.” 

I GOT EXCITED  

ABOUT THE BROADER 

FINANCE PERSPECTIVE  

[AT DANIELS], AND AT 

LEAST IN MY JOB, WAS 

ABLE TO BRING SOME 

OF THESE FINANCIAL 

PERSPECTIVES TO IBM 

THAT CHANGED THE 

WAY WE DID THINGS.



  
CONNECTIONS
With its 300 days of annual sunshine, easy 
access to the mountains and high employment 
rate, Denver has become one of the most 
popular places to live and work in the U.S. In 
addition to sensible perks such as good schools 
and a low crime rate, the city also boasts 
a thriving cultural and restaurant scene, an 
abundance of parks, seven professional sports 
teams and a craft brewery on (practically) 
every corner. And as if that weren’t enough, 
Denver also offers a burgeoning start-up 
community, powered in part by  
Daniels students and alumni.  
Here is just a sampling of some  
of the Denver-area companies  
that were founded by alumni  
of the College. 

Powerful
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Stacy Cason (EMBA 2015) 
is principal and co-founder 

of Endurance Real Estate 
Partners. She is also the 
CEO and co-founder of 

Pioneer Botanicals, which 
does solvent-free hemp 

CBD extraction.

Tim Kastle (EMBA 
2015) is the CEO and 

founder of Drawbridge 
Recruiting & Staffing, 

which launched in 
July 2015.

Frank Bonanno (BSBA 1990)  
of Bonanno Concepts has 

opened nearly a dozen dining 
and drinking establish-

ments in Denver since 2001, 
including Mizuna, Luca and 

Osteria Marco.

Mark Shaker (EMBA 2011) is 
a founding partner of Stanley 

Marketplace, a multi-use 
space featuring more than 
50 independently owned 

businesses. 

Chris Klein (MBA 2008) is the 
co-founder and CEO of Rachio—a 
Wi-Fi-enabled, smart sprinkler 

control system designed to 
save users money and water.

Matt Munro (MBA 2014)  
and Alex Rodas (MBA 2014) 

are co-founders of  
GroovyTek, a personal 

technology training service 
for all generations, but  
particularly for people  

over the age of 40.



Bart Lorang (MBA 2011) is the 
co-founder and CEO of FullContact, a 
technology company headquartered 
in Denver that provides cloud-based 
contact management solutions for 

businesses, developers and individuals.

Rene Hosman 
 (BSBA 2017) launched 
Little Bites Bakery as  

an undergraduate  
student at Daniels.

Jeff Volaski (EMBA 2017) 
is the CEO and founder 
of StatRoute, a sports 

technology start-up that 
provides statistics solutions 

for fantasy sports and 
sports-betting customers.

Louis Llanes 
 (MBA 2012) founded 

Wealthnet Investments 
LLC after earning his  

MBA at Daniels.

Aileen Reilly (BSBA 2006) 
opened restaurants Beast 

+ Bottle and Coperta  
with her brother  

Paul Reilly. As a student in the 
Denver MBA program, 
TJ Slattery co-founded 
Zuni Street Brewing, 

located in Denver’s LoHi 
neighborhood.

Lauren McNitt Yeates  
(PMBA 2017) started 

Mythology Distillery with 
her husband in Denver’s 

LoHi neighborhood. 

Nicole Mattson (BSBA 
2003, PMBA 2012) 

opened Denver’s Nocturne 
Jazz & Supper Club in 

March 2015.

Husband-and-wife team Alex 
Hasulak (BSBA 2008) and Maddy 

(D’Amato) Hasulak (BA 2008) started 
Love Grown, a company specializing 

in natural breakfast foods, while 
finishing their undergraduate 
degrees at DU in March 2008. 

Jennifer Larson (EMBA 2016) 
is CEO and co-founder of Hive 

Digital Minds, an organi-
zation launched in 2016 

that specializes in providing 
effective communication 

strategies for schools.

As a student in the MBA program, 
Jeremy Day launched The 

Honest Stand with Alexandra 
Carone (MSW 2015) in 2014. The 

company makes plant-based 
comfort foods using all natural, 

organic ingredients.

We know you have more cool stuff to share. Let us know by submitting a class note at danielsmagazine.com/contact.

Brothers Adam (BSBA 1999) and Jon 
Schlegel (BSBA 1997) are co-founders 

of one of Denver’s most popular 
brunch spots—Snooze: an A.M. Eatery. 

The first Snooze opened in 2006 in 
Denver, and the company has since 

expanded to 30 locations in four 
states (with more coming soon).

Andre Janusz (MBA 2005) started 
Logan House Coffee Company in 
Denver. The small coffee roaster 
opened its first brick-and-mortar  
cafe in the Stanley Marketplace  

(with another location coming soon 
to Denver’s RiNo neighborhood).

Adam Cookson (EMBA 2013) is CEO and 
co-founder of TekDry International, a 

high-tech start-up that recovers water-
damaged electronics in 30 minutes. 
The company also offers technology 
to vacuum dry and sterilize sensitive 
medical devices such as endoscopes.

Joey Alfano (MBA 2013) and 
Samantha Holloway (MBA 2012) 

are co-founders of GoSpotCheck, a 
Denver-based software company that 
provides a “simple, uniform way to 
collect and share field intelligence 
for beverage, alcohol, restaurant  

and retail industries.”
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FEATURE

Faculty members at the Daniels College of Business are not just teachers. They are 
highly sought-after experts on marketplace trends who address tough business 
challenges with innovative solutions. They are thought leaders, industry influencers 
and trailblazers. While their impact is often seen most clearly in the classroom, 
faculty members pursue research that has the power to not only transform people, 
but businesses, communities and the world. Explore a sampling of this scholarship—
and the exceptional faculty behind it—in the eight profiles that follow.

The Power of RESEARCH
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Andrew
    DETZEL
TITLE AND DEPARTMENT: 
Assistant Professor | Reiman School of Finance

EDUCATION: 
PhD | Finance | University of Washington  
Foster School of Business

COURSE TAUGHT AT DANIELS:
•  Investments, Fixed Income

RECENT AWARD/HONOR:
•  Shmuel Kandel Award | Outstanding  

Doctoral Student in Financial Economics

RECENTLY PUBLISHED IN:

Financial Management | European Financial Management |  
Review of Finance

SUMMARY OF RESEARCH: 
Andrew Detzel investigates how macroeconomic and policy forces 
drive returns on financial assets and how frictions prevent markets from 
working properly.



SPRING 2019    |    DANIELS BUSINESS    |   23

Lorenzo 
    PATELLI
TITLES AND DEPARTMENTS: 
Associate Professor | School of Accountancy
Director | Institute for Enterprise Ethics

EDUCATION: 
PhD | Business Administration and Management | Accounting | 
Bocconi University 

COURSES TAUGHT AT DANIELS:
•  Profit Planning and Measuring Performance 
•  Managing Cost Information
•  Strategic Cost Management 
•  Corporate Advisory 
•  Topics and Cases in Managerial Accounting 
•  Cost Management 
•  Accounting for Decision-Making

RECENT AWARDS/HONORS:
•  Editorial Board | Advances in Management Accounting
•  Thomas Howard Innovative Teacher Award |  

Daniels College of Business 
•  David Solomons Prize | Management Accounting Research

RECENTLY PUBLISHED IN:

Accounting and the Public Interest | Advances in Management Accounting | 
Journal of Business Ethics

SUMMARY OF RESEARCH: 
Lorenzo Patelli conducts research on performance measurement (how 
performance measures affect behavior and decisions) and tone management 
(how tone of corporate disclosure reflects managerial decisions). 
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TITLE AND DEPARTMENT: 
Assistant Professor | Department of Business  
Information and Analytics

EDUCATION: 
PhD | Information Systems | Indiana University 
MS | Business | Indiana University 
MS | Immersive Mediated Environments | Indiana University 
BA | Music | Wheaton College

COURSES TAUGHT AT DANIELS:
•  Business Databases
•  Data Warehousing

RECENT AWARDS/HONORS:
•  Associate Editor | International Conference on  

Information Systems

•  Program Board Member | 5th International Conference on HCI in 
Business, Government and Organizations 

•  Executive Committee Board Member | Health Information 
Network of South Texas

•  Co-Principal Investigator | Health Resources and Services 
Administration Grant

•  Featured in Reuters, Financial Times, New York Times, Forbes, 
Bloomberg, The Huffington Post, Express and Star, Financial 
Review (Australia), New York Magazine, Physics, Organization, 
PR Newswire, South China Morning Post, The Courier, UK Yahoo! 
News, Value Walk and Kiii TV for “Ethnic diversity deflates price 
bubbles” research.

RECENTLY PUBLISHED IN:
Journal of Information Security and Privacy | AIS Transactions on 
Replication Research | International Journal of Virtual Communities and 
Social Networking

SUMMARY OF RESEARCH: 
Valerie Bartelt’s research interests primarily involve social behaviors 
and decision-making using information communication technologies, 
information communication technology adoption and use, and health 
information technology adoption and use.

Valerie 
   BARTELT

FEATURE
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TITLE AND DEPARTMENT: 
Associate Professor | Reiman School of Finance

EDUCATION: 
PhD | Finance | University of Cincinnati
MBA | Finance | University of Toledo
BBA | Finance | Academy of Economic Studies | Bucharest, Romania

COURSES TAUGHT AT DANIELS:
•  Investments 
•  Managerial Finance 
•  Financial Modeling 

RECENT AWARDS/HONORS:
•  Best Paper in Investments | Southwestern Finance Association 

•  John E. and Lillian B. Neff Research Fellow | College of Business 
and Innovation | University of Toledo 

•  Best Research Paper Award | College of Business and Innovation | 
University of Toledo

•  Outstanding Teaching Award | College of Business and Innovation | 
University of Toledo

•  Student Impact Award | University of Toledo 

RECENTLY PUBLISHED IN:

The Quarterly Journal of Finance | European Financial Management | 
Journal of Fixed Income

SUMMARY OF RESEARCH: 
Doina Chichernea’s research interests are in the area of empirical asset 
pricing, with a special focus on striving to provide a better understanding 
of various sources of risk that generate patterns in returns. She studies 
risk-based explanations for asset pricing anomalies (instances where 
return variation seems to defy the basic tenet of high risk, high return). 
She is also interested in how institutional investors process information 
and how their participation in the markets influences the risk–return 
relationship.  

Doina              CHICHERNEA 
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TITLES AND DEPARTMENT: 
Director and Associate Professor | Fritz Knoebel School of  
Hospitality Management 

EDUCATION: 
PhD | Organizational Behavior | Cornell University School of Hotel 
Administration 
MA | Food Service Management | New York University 
BS | Hotel Administration | Cornell University                               

COURSES TAUGHT AT DANIELS:
• Distinguished Lecture Series
• Leadership in Hospitality
• Contemporary Cuisine
• Advanced Beverage Management

RECENT AWARDS/HONORS: 
•  Service Learning Department of the Year | Fritz Knoebel School of 

Hospitality Management | Center for Civic Engagement and Service 
Learning

• Best Educational Innovation | Fritz Knoebel School of Hospitality 
Management | Worldwide Hospitality Awards 

• Outstanding Administrator Award | University of Denver Profiles 
of Excellence

• Number One Network Nelly | Annual LGBTIQA Award | 
University of Denver

• Lifetime Achievement Award | National Society of Minorities in 
Hospitality 

RECENTLY PUBLISHED IN:

Journal of Management Education | International Journal of Culture, 
Tourism, and Hospitality Research | International Journal of Intercultural 
Relations

SUMMARY OF RESEARCH: 
Most of the work David Corsun has published and continues to pursue 
is focused on the impact on students of mentoring refugee trainees; 
psychological empowerment; clearly identifying the bad management 
practices associated with firefighting in organizations; shedding light on 
the glass ceiling and its causes and consequences; or creating cases and 
materials to develop managers in the classroom. Corsun’s work links 
back to what drives him to learn, teach, research and serve—creating 
humane workplaces. 

David 
  CORSUN

FEATURE
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TITLES AND DEPARTMENTS: 
Department Head and Professor | Department of Management
Director | Master of Science in Management
Research Director | Executive PhD Program

EDUCATION: 
Advanced Management Program | The Wharton School |  
University of Pennsylvania 
PhD | Industrial Organizational Psychology |  
Georgia Institute of Technology 
MA | Industrial Organizational Psychology |  
University of West Florida 
BS | Psychology | University of Tennessee at Chattanooga 

COURSES TAUGHT AT DANIELS:
•  Leading Organizations
•  Professional Leadership Development
•  Innovation and Leadership
•  Research Methods

RECENT AWARDS/HONORS:
•  Fellow | Society for Industrial and Organizational Psychology
•  American Society for Training Research Award
•  Regents Distinguished Research Award | Best Business School 

Researcher | Oklahoma State University
•  Greiner Teaching Award for graduate and executive instruction | 

Spears School of Business | Oklahoma State University
•  S. Rains Wallace Dissertation Research Award | Best doctoral 

dissertation in the field of industrial and organizational psychology | 
Society for Industrial and Organizational Psychology

RECENTLY PUBLISHED IN:

Journal of Management | The Industrial-Organizational Psychologist | 
Journal of Organizational Behavior

SUMMARY OF RESEARCH: 
Craig Wallace is primarily interested in predicting and explaining facets 
of performance and effectiveness by integrating individual-level theories 
of personality, motivation and emotion with higher-level organizational 
constructs such as leadership and climate. Through this research, Wallace 
hopes to create a work environment that is conducive to all employees, 
both physically and psychologically, leading to high levels of organiza-
tional effectiveness and employee well-being.

Craig 
   WALLACE
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TITLES AND DEPARTMENTS: 
Assistant Professor | Franklin L. Burns School of Real Estate and 
Construction Management
External Research Associate | Regional Economic Development 
Institute, Colorado State University
Committee Member | CityCraft Integrated Research Center

EDUCATION: 
PhD | Economics | Colorado State University 
MA | Economics | Colorado State University  
MS | Real Estate and Construction Management |  
University of Denver     
BBA | Finance and Environmental Studies |  
Emory University  

COURSES TAUGHT AT DANIELS:
•  Business of the Built Environment
•  NAIOP Challenge 
•  Real Estate Capital Markets

RECENT AWARDS/HONORS:
• Faculty Champion | CCESL Community Engaged Scholar Program
• Reviewer | Journal of Real Estate Research
• Reviewer | Journal of Sustainable Real Estate
• Co-chair | DU Grand Challenges Sustainability Cohort
• American Real Estate Society Manuscript Prize for Best Office 

Buildings/Office Parks paper

RECENTLY PUBLISHED IN:

Journal of Property Investment & Finance | International Real Estate 
Review | Journal of Real Estate Portfolio Management

SUMMARY OF RESEARCH: 
Drew Mueller is primarily interested in regenerative development, which 
focuses on social justice and environmental sustainability in the built 
environment. Mueller hopes to bring attention to social and environ-
mental challenges facing cities and provide practitioners with tools to 
assess and improve on social and environmental performance of real 
estate projects. He is actively involved in establishing cross-disciplinary 
research teams that address these problems at a systems scale. Mueller is 
also interested in using macroeconomic indicators to predict real estate 
returns and improve investment portfolio performance.

Drew 
  MUELLER

FEATURE



SPRING 2019    |    DANIELS BUSINESS    |   29

TITLE AND DEPARTMENT: 
Assistant Professor | Department of Marketing

EDUCATION: 
PhD | Marketing | University of Florida 
BS | Marketing | University of Florida 

COURSES TAUGHT AT DANIELS:
•  Introduction to Marketing 
•  Consumer Behavior 

RECENT AWARDS/HONORS:
•  Course Design Institute grant awarded for “Consumer Behavior” 

course redesign
•  “OneNewThing” grant awarded for novelty in teaching | University 

of Denver     
•  PhD Student Teaching Award
•  Women in the Marketing Academy | New York 
•  AMA-Sheth Foundation Consortium Fellow 

RECENTLY PUBLISHED IN:

Journal of Consumer Marketing | Journal of Business Research | 
Psychology and Marketing

SUMMARY OF RESEARCH: 
Gia Nardini’s research focuses on consumer behavior in the domains 
of consumption experiences and decision-making. Her work on 
consumption experiences includes various projects investigating the 
antecedents and value outcomes of consumption experiences, how 
people process experiences and how experiences create value. She also 
investigates consumer decision-making with projects exploring the 
role of choice difficulty and prepayment on downstream consequences. 
She seeks to understand the theoretical underpinnings of experiential 
consumption and decision-making to enhance consumer well-being. 
Her work has been published in the Journal of Consumer Marketing and 
the Journal of Business Research, and presented at leading conferences, 
including the Association for Consumer Research, the Academy of 
Marketing Science and Consumer Culture Theory. 

Gia 
      NARDINI
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Peter Tripp’s (EMBA 2018) LinkedIn profile 
is peppered with titles at the vice president, 
C-suite and principal levels for organiza-

tions ranging from nonprofits to HBO. This fall he was 
among an 18-person cohort of seasoned professionals 
with an average age of 47 who enrolled at Daniels and 
entered one of three Executive PhD programs in the 
world—and the only one in a major metropolitan area.  
(The only others are offered at Virginia Tech and 
Oklahoma State.)

Launched in September 2018, Daniels’ first PhD 
program makes it possible for students to maintain 
their careers while also earning their doctorates in as 
little as three years (including two summers). “The 
market for doctoral education in business is growing,” 
explained Program Director Lisa Victoravich about the 
College’s decision to establish the Executive PhD. “In 
business schools, there is a demand for faculty who 
can do research and who have rich work experience. 
To earn a traditional PhD requires people to leave the 

World
 Class

NEW Program

Daniels becomes the third university in the world to offer an Executive PhD 

By Leslie Petrovski

To watch a video about  
Daniels’ Executive PhD program,  
visit danielsmagazine.com.
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workforce for four to six years, which creates a high 
barrier to entering academia.”

While some universities offer doctor of business admin-
istration degrees targeted to executives, Daniels opted 
for the PhD because of the additional rigor and prestige, 
according to Victoravich. “We give students the same 
rigorous research tools taught in traditional business 
PhD programs with the aim of applying these skills to 
solve the complex problems relevant to businesses in 
today’s competitive market.” 

Accredited by the AACSB, the 
Daniels Executive PhD’s blended 
program takes place both online 
and on campus. Its research-
driven curriculum is designed 
to train veteran executives to 
understand, use and conduct 
business scholarship. Nine times 
during the first two years of 
the program, students travel to 
Daniels for all-day immersive 
classes on Friday and Saturday. 
Then each week, they connect for 
interactive video seminar discus-
sions. Courses run the gamut 
from research methods and data 
analytics to ethical leadership 
(a hallmark of education at 
Daniels) and cross-disciplinary 
decision-making. Coursework 
culminates in a predissertation 
applied research practicum 
during which students work as a team to complete 
publication-quality research in an area of interest while 
working closely with a faculty member. In the final year 
of the program, students finish an independent disser-
tation with a faculty committee. 

Daniels’ Executive PhD cohort consists of students 

mainly from Colorado with a handful commuting 
from Texas and the Northeast. Tripp, who lives in the 
Denver area, enrolled to “get smarter.” Having served in 
leadership roles for years, the newly minted researcher 
wants to explore ways to help organizations—and 
society—improve emotional intelligence. “I believe that 
EI is so important to career success,” he said. “You reach 
a certain level and your colleagues are all VPs and they 
are all smart in their area. You can never compete on 
domain, but how you navigate the politics is all about EI.” 

On the phone during a class 
break, CPA Dawn Reed, who 
lives in Fort Collins, Colorado, 
explained that she chose Daniels’ 
doctorate program because of 
its quality, location and flexi-
bility. Having fallen in love 
with teaching as an adjunct 
professor in the online Master 
of Accountancy program at 
Bay Path University, Reed plans 
to use her terminal degree to 
transition to academia.

“I’m loving being back in school,” 
she said. “And I love that in a few 
years, I can get a job to think 
about things and find answers. 
It’s a lot of work and a lot of time, 
but I’m really enjoying it.”

“I would like us to be looked at as 
the model Executive PhD around the world,” Victoravich 
said. “Europe has similar doctoral programs, but they 
require longer term residency sessions, which can be 
difficult to juggle for working professionals. The flexi-
bility of our hybrid model will enable us to reach a 
much larger audience.” 

WE GIVE  

STUDENTS THE SAME 

RIGOROUS RESEARCH 

TOOLS TAUGHT IN 

TRADITIONAL BUSINESS 

PhD PROGRAMS WITH 

THE AIM OF APPLYING 

THESE SKILLS TO 

SOLVE THE COMPLEX 

PROBLEMS RELEVANT  

TO BUSINESSES IN 

TODAY’S COMPETITIVE 

MARKET. 
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  PIONEERS By Emily Paton Davies

How to succeed in business:  
Be prepared to make sacrifices.  
Never give less than 110 percent.  
Understand your competition.  
Commit to playing the long game.  

Sure, it’s a little more involved than that, but that’s 
the abridged version. Athletes everywhere would 
do well to commit these instructions to memory 

as well. Business and sports are veritable parallel universes 
in so many ways, which may help explain why four of the 
University of Denver’s 17 head coaches are Daniels alumni. 
Regardless of the reason, Daniels is incredibly proud that 
these Pioneers returned to their alma mater to coach the 
Pioneers in golf, basketball, hockey and Nordic skiing. We 
caught up with Erik Billinger (BSBA 2002), Rodney Billups 
(BSBA 2005), David Carle (BSBA 2012) and David Stewart 
(MBA 2012) at the start of the 2018-2019 season to learn, 
among other things, about their individual coaching styles; 
the challenges, rewards and surprises associated with their 
profession; and the importance of doing the right thing.  

FROM AN ETHICAL STANDPOINT, 

GOLF IS A GAME OF INTEGRITY 

SO YOU HAVE TO LEARN HOW 

TO CALL PENALTIES ON YOURSELF 

SOMETIMES. IN THAT RESPECT—

AND OTHERS—I WOULD SAY 

THAT GOLF AND BUSINESS GO 

HAND IN HAND.

Powerful
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SELLING A VISION: “When you’re the leader of 
an organization, you’re constantly having to sell your 
vision and your mission and your brand. I learned that 
when I got my marketing degree from Daniels, and it’s 
really useful when I’m recruiting and fundraising, both 
of which require me to sell the DU brand, our values 
system and our mission as a team.”

THE FOUR PILLARS: “I describe coaching as 
having four pillars: One pillar is recruiting, one pillar 
is fundraising, one pillar is the actual coaching, and 
the final pillar is the organizational and administrative 
side. Of those four foundations of coaching, I would say 
people are surprised when they learn that you have to do 
a lot of fundraising. That’s a major part of the job.”

GOING WITH THE FLOW: “There are so many 
life lessons in golf. You learn perseverance and you learn 
how to deal with adversity because it’s such a difficult 
game. The goal is to reach the flow state or the zone, and 
just let it happen. That’s always fun when you get there, 
but it doesn’t come easily.”

GOOD FOR BUSINESS: “From an ethical stand-
point, golf is a game of integrity so you have to learn how 
to call penalties on yourself sometimes. In that respect—
and others—I would say that golf and business go hand 
in hand. If you have golf skills, it’s an asset in the business 
world, absolutely. Just from a relational standpoint, being 
able to meet with clients and spend time with them on a 
golf course is pretty valuable in the business world.”

WISE COUNSEL: “I use this quote from Aristotle all 
the time: ‘We are what we repeatedly do. Excellence then 
is not an act but a habit.’” 

After graduating from Daniels with a degree in marketing 
in 2002, Billinger spent two seasons splitting his time 
between the DU men’s and women’s golf programs, 
supporting both head coaches with recruiting and 
practice planning. He went on to enjoy a successful 
decadelong career as a PGA golf instructor at Highlands  

Ranch Golf Club, where he also owned and operated 
Billinger Golf LLC. During his time at Highlands Ranch 
Golf Club—the home course for Pioneer Golf—Billinger 
mentored and instructed golfers of all levels, including 
high school, college and professional players. He returned 
to DU in 2012 as the men’s golf head coach. As a player 
and a coach, Billinger has received several prestigious 
awards over the course of his career, including the 2008 
Colorado PGA Player of the Year Award and the 2010 and 
2012 Colorado Teacher of the Year awards. He qualified 
for two PGA Professional National Championships, won 
the Pebble Beach Pro-Scratch twice and won several local 
PGA Section events. When he played for the Pioneers, 
Billinger was a two-time NCAA individual qualifier, a 
Sun Belt Conference Individual Champion in 2001 and 
an Academic All-American in 2002. Billinger has three 
children with his wife and fellow Pioneer, Megan Billinger 
(MBA 2003).      

ERIK BILLINGER (BSBA 2002), Head Coach, Men’s Golf

Billinger (left) has been the head 
coach of DU men’s golf since 2012.

SPRING 2019    |    DANIELS BUSINESS    |   33



34    |    DANIELS BUSINESS    |   SPRING 2019    |   danielsmagazine.com 

A MANAGEMENT DEGREE IS HANDY:  
“I use my degree every single day, whether I’m managing 
personalities—which is probably the most difficult—
managing a budget, managing travel or managing my 
time. The things I learned at Daniels fit perfectly with 
my coaching career.”

WORDS TO LIVE BY: “‘Tough times never last. 
Tough people do.’ I have that on my wall and I got it from 
my grandfather who passed away in 2002. He said it all 
the time.”

A LOVE OF THE GAME: “I think the thing that I love 
the most about basketball is that it’s a unifier, especially in 
America. If you had a gym class, you played basketball. 
Men play it, women play it, people of all abilities play it. 
It’s something that unifies different cultures and different 
backgrounds. At a time when there’s so much division, we 
can use it as common ground.”

IT’S NOT JUST A JOB: “It’s really not a job, it’s a 
lifestyle because it never stops. In the off-season, there’s 
recruiting. When you’re in-season, you’re working 
every single day trying to prepare to win and trying to 
make these student-athletes the best players, the best 
people and the best teammates they can possibly be. It’s 
a lifestyle and whatever that entails, you do it. Whether 
that means you make a fool of yourself and dance in 
front of the team to try to get them to lighten up and get 
out of their own way, or you discipline someone for not 
being on time for class, you do it.”

EDUCATION FIRST: “For me, having 100 percent 
of my student-athletes graduate is probably the biggest 
reward. When we talk to their parents and families 
during recruiting, that’s what we offer: education first 
and the opportunity to play basketball second.”

Now in his third season as head coach of DU men’s 
basketball, Rodney Billups continues to raise the profile and 
performance of the Crimson and Gold, having spent six  

seasons on 
the coaching staff at the University of Colorado. 
During his tenure at CU, the Buffaloes accumulated 
130 victories, including five of CU’s nine most-winning 
seasons in school history. Billups has coached a number 
of student-athletes to conference excellence and has helped 
usher several former students to professional careers with 
the NBA. An outstanding player, Billups was a three-year 
standout at DU from 2002-2005; in his senior year he 
averaged 10.2 points, 6.4 assists and 3.2 rebounds per 
game, and his 199 assists ranked third in school history, 
while his 58 steals ranked seventh. In 2004-2005, Billups 
helped the Pioneers win 20 games and a National 
Invitation Tournament berth while also receiving the 
Floyd M. Theard Jr. Memorial Award, presented annually 
to the DU men’s basketball player who best displays the 
qualities of leadership, scholarship and sportsmanship. 
After earning his degree from Daniels in management in 
2005, Billups played professional basketball for ASK Riga 
in Latvia, where he led the league in steals and assists, and 
he also played one year in Finland.   

RODNEY BILLUPS (BSBA 2005),  
Head Coach, Men’s Basketball 

Billups’ 31 career wins as head coach of DU men’s 
basketball is the most by any coach through two 
seasons in the program’s Division I era.

FEATURE
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THE 
DANIELS 
EXPERIENCE: “As a Daniels graduate,
I have an understanding of what our players are going 
through because I went through it. Probably 80 percent 
of our players are Daniels students, so I can have conver-
sations with them outside of hockey about the classes 
they’re in and some of the professors they have because I 
had a lot of the same professors myself.”

COMMUNICATION IS KEY: “I’m a communi-
cator and a teacher first. My expectations are high, and 
all of us in the program hold our players accountable to 
those expectations.”

ACCENTUATING THE POSITIVE “When you help 
players—and teams—through challenges and adversity, 
and see them use adversity to a positive effect, it’s really 
rewarding. It’s exciting when you have the opportunity 
to shed a positive light on things and help springboard 
players forward, either as individuals or as parts of a team.”

IT’S LIKE FAMILY: “For me, I love the sense of family 
and community involved with hockey. I think athletes are 
willing to help each other within our sport and they stick 
together. You build lifelong relationships and friendships 
in this sport. It’s kind of a gateway to things that are 
bigger than sports and bigger than hockey.”

THE PERFECT TRIFECTA: “Our student-athletes are 
here for more than just hockey. When we’re recruiting, 
we promote the fact that DU has unbelievable offerings 
academically, socially and athletically. Our student- 
athletes want all three of those experiences at a really 
high level.”

David Carle was named DU’s Richard and Kitzia Goodman 
Head Coach in May 2018, becoming the ninth head coach 
in the history of the program and the youngest active 
head coach in NCAA Division I college hockey at age 28. 
The Alaska native served as an assistant coach with the 
Pioneers under Jim Montgomery, joining the program 
in 2014 following a season and a half as an assistant 
coach with the United States Hockey League’s Green Bay 
Gamblers. As assistant coach with the Pioneers, Carle 
helped Denver to a 115-51-23 record, a 66-32-14-8 mark 
in the National Collegiate Hockey Conference, one NCHC 
regular-season title, two NCHC Frozen Faceoff titles, five 
NCAA Tournament appearances, two Frozen Four appear-
ances and the 2017 National Championship. While in 
Green Bay, Carle helped the Gamblers to a 37-23-4 record, 
a second-place finish in the USHL’s Eastern Conference 
and a franchise record 15 consecutive wins on home ice. 
Prior to joining the Gamblers, Carle served four seasons 
as a student assistant coach with the Pioneers after being 
diagnosed with hypertrophic cardiomyopathy, which forced 
him to retire from his playing career. As a player, Carle was 
a defenseman at Shattuck-St. Mary’s in Minnesota, helping 
the Sabres capture back-to-back national titles in 2007 
and 2008. He was selected by the Tampa Bay Lightning 
in the seventh round of the 2008 NHL Entry Draft and 
was recruited to play at DU before receiving his diagnosis. 
Carle resides in Denver with his wife, Mellissa Lewis.       

DAVID CARLE (BSBA 2012),  
Head Coach, Hockey
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CREATING A CULTURE: “Many elements of my 
Daniels education have contributed in some way to 
my work as a coach. The emphasis that Daniels places 
on ethical leadership has been particularly valuable to 
me. Also, while I was at Daniels, the emphasis placed 
on culture helped me to understand how our attitude 
and what we do every day as coaches can influence 
performance.”

COLLABORATIVE COACHING: “We have a 
diverse team of athletes who each come to our team 
with their individual dreams and goals, and I see my 
most important role as partnering with each of them to 
achieve these.”

SKI IN THE SNOW, TRAIN ON DRY LAND: 
“Skiing is obviously a winter snow sport, so many people 
are surprised that the vast majority of our training is 
during the off-season in dryland training. The other 
unique aspect of ski racing has become the importance 
of ski preparation (ski selection, tuning, waxing, etc.) for 
specific snow conditions. During the winter, a huge part 
of our work as coaches focuses on testing skis and the 
hundreds of products designed to make them go fast.”

THE GREAT OUTDOORS: “I love to be active 
outside with other people who feel the same way. Skiing 
and all the training we do is a great excuse to get outside 
in any conditions and environment, and simply enjoy it.”

A SYMBIOTIC RELATIONSHIP: “I strongly 
believe that athletics and academics have a symbiotic 
relationship with one another. Exercise enhances our 
ability to learn, and studying is a perfect activity to 
balance the physically intense demands of training and 
racing. For me, the life of the student-athlete is the 
pinnacle of sport, where sport is still kept in a healthy 
place without becoming all-consuming. Of course, there 
are occasional time conflicts, but we are fortunate to be 
able to prioritize academics and keep sport as an integral 
part of each student’s broader education.”

 

Now in 
his 12th season as 
Nordic skiing head coach at DU, David Stewart has led the 
Pioneers to six NCAA National Championships, including 
the 2018, 2016 and 2014 titles and three consecutive titles 
from 2008-2010. Under Stewart, DU Nordic skiers have 
won five individual national championships, skied to 50 
All-American performances and earned four RMISA MVP 
awards. As a result of the team’s national success, Stewart 
was named 2016 USCSCA co-Nordic National Coach of the 
Year as well as RMISA Coach of the Year in 2008, 2009, 
2014, 2016 and 2018. A Vermont native, Stewart skied 
for the University of Vermont, graduating in 2000. After 
Vermont, he raced for the Subaru Factory Team for five 
years. During that time, he had multiple Top 10 results at the 
U.S. National Championships and represented the United 
States in the World Cup competition in 2005. Stewart is 
married with one child and lives in Denver. 

 

DAVID STEWART (MBA 2012), 
Head Coach, Nordic Skiing 

Stewart has been the head coach of DU Nordic 
skiing for the past 12 seasons, leading the team 
to six NCAA National Championships.

FEATURE
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  THE PIVOT
Less than two years ago, the Entrepreneurship Program at Daniels 
was a quiet little program serving only 49 students who primarily 
took research courses and read case studies. Today, the program 
boasts 237 students and anticipates 320 by fall 2019. These students 
are launching their own businesses, competing for investment dollars, 
receiving invites to international incubators and earning solid profits.

So what changed?  

Chalk it up to a fundamental tenet  
in the world of entrepreneurialism:  
the pivot.

The Power of
By Janalee Card Chmel
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As any successful entrepreneur can tell you, 
no brilliant idea comes to fruition without 
challenges. The key to success is in figuring 

out how to change course—or pivot. And that’s exactly 
what Daniels did two years ago.

As Professor of the Practice Stephen Haag, director of the 
Entrepreneurship Program and a successful entrepreneur 
in his own right, tells it, Daniels Dean Brent Chrite gave 
him a task: Build something great! In essence, Chrite 
asked Haag to look at the obstacles to growth and show 
the College how to pivot.

The result: a new entrepreneurship minor, innovative 
collaborations with units across campus, new competi-
tions and funding opportunities for young entrepreneurs, 
and partnerships with some of Denver’s underrepre-
sented populations who seek to participate in the city’s 
vibrant economy.

Haag summed the changes up this way: “How you teach 
entrepreneurship must be entrepreneurial.”

HOW YOU TEACH 

ENTREPRENEURSHIP MUST  

BE ENTREPRENEURIAL.

Stephen Haag
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THE ENTREPRENEURSHIP MINOR
After receiving the dean’s directive, Haag quickly rolled 
out the “From Idea to First Dollar Sale” class, in which 
students are challenged to form a business and earn a 
profit in one semester. Students in the very first course 
earned a gross revenue of $10,135 with a profit margin 
of 54 percent.

“The most terrifying step for students is telling them, 
‘You have to go sell that this weekend,’” Haag said. “But 
that’s the only way they’ll learn. There is no staying in 
the bubble.”

That course represents the first offering in Daniels’ 
innovative new entrepreneurship minor. The final course 
in the minor—“Sustainable Growth”—helps students 
understand how to grow their business long term.

The genius of the minor, according to some, is in the 
one-day workshops sandwiched between the first and 
final courses. Called “Grinds,” these workshops are 
offered on Saturdays and are taught by entrepreneurs 
and experts who Haag personally recruits. Students 
enrolled in the minor must take 12 of the 30 grinds, and 
they don’t have to interrupt the rest of their weekday 
course load to take them. 

“This program leverages industry professionals 
who are passionate about sharing their experience 
and knowledge with students,” said Stephan Reckie, 
founding managing member of Angelus Funding and a 
successful entrepreneur, who taught a Grind titled “The 
Perfect Pitch.” “Decades of experience are shared and, 
given that entrepreneurship is built upon success and 
failure, that experience is priceless.”

Amelia Coomber graduated in summer 2018 with a BS 
in computer science and a minor in math. She was also 
one of the first to graduate with an entrepreneurship 
minor. Over the course of her studies, Coomber 
launched a company called BB & Co., which reminds 
women to perform monthly breast self-exams.

The entrepreneurship minor enabled her to take 
risks and learn from mistakes while still in college, 
surrounded by support, Coomber said. For example, 
she learned how to pivot her marketing images after 
an unsuccessful pitch to Haag and several other 
entrepreneurs.

“It’s very helpful to launch a business while you’re also 
studying in a collaborative environment where you can 
ask questions,” she said. 

IT’S VERY HELPFUL 

TO LAUNCH A 

BUSINESS WHILE 

YOU’RE ALSO 

STUDYING IN A 

COLLABORATIVE 

ENVIRONMENT 

WHERE YOU CAN 

ASK QUESTIONS.

continued on page 42
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Breast 
Health  
Made  
Simple
By L. Wayne Hicks

Newly minted DU graduate Amelia 
Coomber (BS 2018) wants women to pay 
more attention to their breasts. The CEO 
and founder of BB & Co., Coomber sells products 
intended for just that purpose. 

The idea for the company came in December 2016, 
when a friend gave her a homemade breast salve. “I 
had never used anything like that,” said Coomber, who 
graduated in 2018 with a degree in computer science. 
“It smelled incredible. It was really moisturizing, and I 
just loved everything about it.”

She saw the product as an answer to a problem: Few 
resources were available to young women to encourage 
the early awareness and detection of breast cancer. “I’m 
really into problem-solving,” she said.

Screening mammograms aren’t recommended until 
at least age 40, but women can conduct monthly 
self-exams. “The basic concept is that in order to detect 
a breast abnormality early, you need to know what they 
look and feel like, and you need to have a baseline,” 
Coomber said.

Coomber, who minored in entrepreneurship at Daniels, 
counted professors Rosanna Garcia and Stephen Haag 
among her mentors. She said Haag gave her the confi-
dence to move forward, and Garcia provided insight 
into marketing the products and validating her assump-
tions. If women have an all-natural breast salve, would 
they use it? And would it help with early detection? 
About 700 women put Coomber’s product—called  
Boobi Butter—to the test. One woman in Japan used it 
and discovered a lump that was diagnosed as stage 2 
breast cancer. 

“That happened right before I graduated, and that was 
kind of the determining factor that made me want to 
continue this and give it 150 percent of my time since I 
graduated,” said Coomber, who runs the five-employee 
company from the Project X-ITE co-working space on 
campus. “That fuels our team every day. Even if we can 
make a difference in just one woman’s life, to us the 
company has been a success.” 
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ENTREPRENEURIALISM: IT’S NOT JUST  
FOR BUSINESS STUDENTS ANYMORE
continued from page 40 

Thanks to rave reviews by students like Coomber, 
the Entrepreneurship Program’s many offerings have 
caught on like wildfire around campus. Haag said that 
40 percent of students taking entrepreneurship courses 
at Daniels come from other schools and departments.

J.B. Holston, dean of the Ritchie School of Engineering 
and Computer Science, said engineers and computer 
science experts are two of the biggest resources for 
innovation in the marketplace today, which has led 
some of his students to take entrepreneurship courses 
at Daniels. 

“Engineering schools across the country are looking to 
get their students engaged in entrepreneur-like activ-
ities,” Holston said. “In their careers, they will need 
to be entrepreneurial no matter what they choose to 
do—whether they work for a large company, a small 
company or start their own.”

Rosanna Garcia, Walter Koch Endowed Chair of 
Entrepreneurship and associate professor of marketing 
at Daniels, is also part of the Entrepreneurship 
Program. She conducts research into best practices 
around the country. Her studies recently led to some 
interesting findings on why women are underrep-
resented in entrepreneur programs, leading her to 
suggest changes to the way the DU program markets 
itself to women. She sees the symbiotic relationship 
with schools across campus as a natural progression of 
the Entrepreneurship Program.

“Our ability to serve schools and students across campus 
is purposeful and is also a natural outcome of the way 
today’s students think about their careers,” Garcia said. 
“Today’s social workers may start companies that focus 
on helping society; Daniels can give them the business 
skills to help them succeed.” 

               continued on page 44

OUR ABILITY TO 

SERVE SCHOOLS AND 

STUDENTS ACROSS 

CAMPUS IS PURPOSEFUL 

AND IS ALSO A NATURAL 

OUTCOME OF THE WAY 

TODAY’S STUDENTS 

THINK ABOUT THEIR 

CAREERS.  
- ROSANNA GARCIA

FEATURE
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To Be 
Wed(fuly)
By L. Wayne Hicks

Caroline Creidenberg (BS, BA 2017) wasn’t daydreaming 
as she sat in class thinking about weddings and working 
on her business plan. She was laying the groundwork 
for Wedfuly, an organization that she launched in 
November 2017 to provide an easier and cheaper way 
to plan a wedding.

“I always knew I would start my own company,” 
said Creidenberg, who graduated in 2017 with dual 
degrees in computer science and German studies. The 
surprise was that she did it so quickly after graduation. 
Creidenberg began working on her business idea while 
taking Professor of the Practice Stephen Haag’s class, 
“From Idea to First Dollar Sale.” 

“DU taught me—and, specifically, that class taught 
me—it doesn’t hurt to go try,” Creidenberg said. “That 
class was so great because we’re not going out there to 
build the new Facebook or raise millions of dollars. 
We’re just trying to see if we throw this out and have 
fun with it and try it, where’s it going to go?”

Her initial idea began as a database app that would help 
wedding planners organize everything for a couple’s big 
day. But her research into the cost of using a wedding 
planner prompted her instead to fill in the gap between 

people who wanted the help but didn’t think they could 
afford it. 

Wedfuly connects couples with an online planner “who 
is with you throughout the whole process and can 
answer any question,” Creidenberg said. The company 
also provides a free concierge service that helps “sort 
out what specific vendors you should be using for your 
wedding.” It’s important to her that the planners and 
vendors Wedfuly uses be LGBTQ-friendly and open to 
nontraditional ideas.

The Kansas native is the company’s only full-time 
employee and relies on three contract workers and two 
interns. In the year since Wedfuly began, the company 
has worked with 135 couples. Creidenberg predicted 
nearly 100 more couples would connect with Wedfuly 
by February 2019. 
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FROM DANIELS TO DENVER:  
THE POWER OF ENTREPRENEURIAL OUTREACH
continued from page 42

The entrepreneurial spirit at Daniels is also being felt 
around the metro area. By January 2019, members of 
the Colorado Black Chamber of Commerce will have 
access to seven Saturday Grinds handpicked for them 
by Chamber leadership and offered at a 90 percent 
tuition discount. 

“People in underrepresented and underserved commu-
nities can see that there is an economic explosion going 
on across the Front Range, and they are asking us, ‘How 
do I become part of it?’” said Chamber Executive 

Director Lee Kathryn Gash-Maxey. “I’m excited to be 
able to introduce them to the same concepts and people 
that DU students have access to.”

Haag is also in talks to establish similar partnerships 
with the Colorado LGBTQ Chamber and the Hispanic 
Chamber.

“Those underserved areas are truly fertile and ripe for 
innovation,” Haag said. “That’s where we’re going to see 
the greatest innovators in the next 10 years, and I’m 
excited that Daniels will be part of it.”

ENTREPRENEURSHIP REQUIRES  
COMPETITION AND COLLABORATION
In addition to the new minor, ongoing research activ-
ities and community outreach, the Entrepreneurship 
Program is home to some of DU’s most innovative collab-
orations and competitions for young entrepreneurs.

The Madden Challenge enables students from across 
campus to compete for investment dollars in their business 
ideas. Additionally, the Harry Trueblood Innovation 
Collaboratory, which was announced this past fall, enables 
students to compete for funds to purchase the equipment 
or materials they need to launch their business.

Garcia is also working on several new programs she 
hopes to launch in collaboration with Project X-ITE, 
a DU venture that supports entrepreneurial thinkers 
through collaborative events, experiential programming 
and strategic global partnerships.

Because there are so many entrepreneurship classes, 
clubs and competitions available to Daniels and DU 
students, Garcia held an “Entrepalooza” fair for students 
to learn about the many resources available to them.

WHY ENTREPRENEURSHIP? WHY NOW? 
This explosion of entrepreneurialism is about much 
more than starting a small business. In fact, many of the 
people involved use the term “entrepreneurial spirit” to 
capture the essence of the movement.

“Even CEOs of giant companies need the wily, creative, 
clever, innovative spirit of an entrepreneur,” Haag said. 
“Those leaders need to see around the corner, 

what’s coming down the pike that nobody else can see. 
That’s entrepreneurial.”

Garcia brings it all back to Daniels, explaining why 
the college is emerging as an entrepreneurial hub on 
campus and in Denver: “All those ideas that people have, 
whether they’re engineers or social workers, they’ve got 
to know how to bring them to the marketplace. That’s 
where Daniels comes in.” 

FEATURE



SPRING 2019    |    DANIELS BUSINESS    |   45

Pivotal People: 
Rosanna Garcia
By Doug McPherson

Ask Rosanna Garcia why she teaches and she’ll talk 
about changing the world—through her students.  

“I often say that I’m not going to be the catalyst that 
changes the world, but one of my students will be,” 
said Garcia, the Walter Koch Endowed Chair of 
Entrepreneurship and associate professor of marketing 
at Daniels. “I love seeing how students work on ideas 
that have a real impact on the world.”

She also loves seeing the power of Daniels in action—
in how faculty teach and support students, helping 
them take their companies to the next level. She offers 
PocketChange, a student start-up that makes giving to 
social causes easy, as an example. 

“[It] received funding to [get] to the next stage. And 
I’m proud that our students are focused on business 
for good with purpose-driven goals,” she said. “It’s the 
dedicated faculty that supports these students in their 
journeys. I haven’t seen this type of passion in other 
entrepreneurship programs in university settings.” 

Garcia’s own passion is immediately evident—just ask 
any of the many former students she follows. 

“I still stay in touch with students from 10 to 15 years 
ago and follow their start-up accomplishments,” she 
said. “It’s so rewarding to know that I had some small 
impact in encouraging these students to just go out and do.”

Garcia herself has gone out and done plenty over 

the course of her career, including working as an 
engineer, new product manager, researcher and small 
business owner. 

“Now I combine all those past careers into teaching 
entrepreneurship. This is important because it 
should let someone know it’s never too late to learn 
something new.” 

Never too late, indeed. Just two years ago, she started 
a company called Vijilent after a guest vandalized 
her vacation rental. She learned from the ordeal that 
attorneys needed help collecting evidence from social 
media. Vijilent automates the work for them. 

“We changed the direction of the company about three 
times before finding the legal industry,” Garcia said. “So 
the lesson I learned, and I teach my students, is to really 
understand well the value proposition of your product 
or service. If you can understand that, you can deliver 
that value.”  

While she’s at Daniels, Garcia hopes to see more 
women and other underrepresented groups enter 
entrepreneurship. 

“I want students to see that entrepreneurship is open to 
anyone no matter their background, gender or ethnicity. 
Take any idea, no matter how crazy, and run with it. You 
never know what might come out of it.” 
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Pivotal People: 
Stephen Haag
By Doug McPherson

It’s rare to find someone who falls in love with a 
profession while still in high school. Meet Stephen 
Haag, who started teaching while—you guessed it—in 
high school. 

As a sophomore in high school, Haag was already taking 
college classes when his high school math teacher asked 
him to teach his classmates to program a computer. This 
was in the late 1970s. “I fell in love with teaching then,” 
Haag said.

It must have been true love. Haag just began his 37th 
year of teaching at the college level.

And at Daniels, where he started in 1995, the students love 
him—and show it by lining up regularly for his classes.

One look at him and it’s easy to see the appeal. His blond 
hair is beyond shoulder length and he often wears shorts 
and flip-flops (and sometimes goes barefoot). “That’s 
who I am. I carry no pretense and truly believe that the 
uniqueness of every person should be celebrated and 
embraced.”

But the real appeal for Haag and his classes runs much 
deeper than what meets the eye. Haag is the director of 
entrepreneurship at Daniels. He has held the post for 
just two years but has already left an indelible mark by 
adding popular classes and competitions, and helping 
create an entrepreneurship minor in 2017 that’s drawing 
plenty of interest. 

“I love [Daniels] and the focus on ‘doing business for 
the public good,’” he said. “Making money without 

making the world a better place is a waste of time.”

One program he has introduced proves that quote. It’s 
called the Compass Project and it hosts underserved 
high school students who get a full technology suite 
that includes laptops and training. Plus, they get to join 
college students to compete in a “Shark Tank” (ABC’s 
hit reality show) style competition.  

Haag, an entrepreneur himself who dabbles in real 
estate and oil and gas, said his first real business was 
a nonalcohol team club back in the 1980s. “I loved it 
but failed miserably,” he said. “I did everything wrong 
you could possibly imagine. But I learned from my 
mistakes.” 

He’s also a prolific writer and has authored or co- 
authored 47 books. The one that makes him most proud 
is the book he wrote with his parents about how to teach 
English as a second language. 

When asked why he believes students line up to take 
his classes, he said, “I’m only here for one reason: the 
success of my students.”  

His motivation, he said, is about having an impact on 
young people’s lives. 

“They want to change the world, and I want to give 
them the tools to do that,” Haag said. “I love to teach 
because being around young people keeps me young.” 



SPRING 2019    |    DANIELS BUSINESS    |   47

Catering to the 
Community
By L. Wayne Hicks

After meeting the requests of a steady stream of 

customers from March to November, Ryan McLean 

(BSBA 2016) parked his two work trucks and closed 

Mountain Crust Catering for the season. “I’m exhausted, 

to be honest,” said McLean, who founded the company 

while studying finance at Daniels. “It’s been a wild, wild 

period of growth, and we’re all tired.”

But the 2016 graduate isn’t guaranteed much time off. 

“I’m sales and marketing and accounting and all that 

stuff,” he said. “I still have a lot of work to do, but less—

definitely a lot less—than when we’re in season.”

McLean began selling pizzas during the summer after 

his sophomore year, working with fellow Minneapolis 

native Kendall Flores as head chef. Since then, McLean 

has doubled the size of his business by adding a second 

truck to the operation. Mountain Crust Catering 

specializes in a Minnesota-style pizza—McLean said 

that means it has a “super-thin, very light crust”—and 

only caters private events. Mountain Crust Catering 

handles eight to 15 events a week, with an average of 

125 people attending each event.

For McLean, starting a business while at DU meant 
“no more weekends partying—your classic college 
experience. I was fully committed to making the pizza 
truck work and also graduating with what I deemed to 
be a pretty good GPA.” He said that required carefully 
balancing the demands of his business and classes, one 
of which was Professor of the Practice Stephen Haag’s 
“Gateway to Business” course. He considers Haag a 
mentor. “He’s the first person I showed my business 
plan to,” McLean said. “He said, ‘Go for it!’”

A valuable lesson that McLean said he learned from his 
time at Daniels was the importance of networking, to 
strike up conversations and ask questions in order to 
“find out important things from important people. I 
think that’s a big skill I took out of college.” 
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Have you heard the one about the cross-eyed optician? 
Odds are Hugh Grove has. When it comes to jokes, the 
man’s got a million of ’em—or 20 Word documents of ’em, 
to be more accurate. 

Humor is one of the things the professor of accountancy 
hopes to be remembered for following his retirement in 
June 2018. His comic column, “On the Lighter Side,” was 
a longstanding feature of the School of Accountancy’s 
monthly alumni newsletter. But after 43 years at the 
University of Denver, Grove leaves behind a much larger 
legacy. And that’s no joke.  

To date, Grove has published 153 research papers and 
business cases in academic journals—more than any 
professor in the history of Daniels’ School of Accountancy. 
His frequent practice of involving co-authors on papers—
most of which have focused on corporate governance and 
fraudulent financial reporting issues in recent years—is 
also notable. 

“Hugh has been an outstanding co-author and has made an 
immeasurable impact through his work with junior faculty 
and the resulting connections made through his outreach,” 
said Lisa Victoravich, associate accounting professor, 
associate dean and director of Daniels’ undergraduate 
programs. “My most cited study resulted from Hugh 
reaching out to me and [Daniels faculty members] Tracy 
Xu and Lorenzo Patelli to work on a research project.”

Grove’s generosity toward junior faculty mirrors that 
which he received early in his career at Daniels. In an email 
congratulating Grove on his retirement, James Sorensen, 
an accounting professor at DU for more than 50 years 
before he retired in 2017, wrote, “I remember our first 
joint publication in the late 1960s and how pleased I was 

to bring a new untenured assistant professor on board for 
a premier publication. My faith in your promise has been 
justified. You have brought status and esteem to the School 
of Accountancy.”

Status and esteem seem to follow Grove wherever he goes: 
He has delivered 155 national and international presenta-
tions over the years, and he has served as co-chair of the 
European Institute for Advanced Studies in Management’s 
annual Corporate Governance Workshop in Brussels, 
Belgium, since its inception in 2004. Grove co-chaired the 
conference again this year and also presented his research 
there in November. 

“I’m going to keep doing the research,” he said when asked 
about his plans following retirement. “I’ll still do joint 
research projects. It’ll just be a little harder because I won’t 
be on campus anymore so it won’t be as easy to brainstorm 
with people face-to-face.”   

But don’t worry—Grove doesn’t plan on being the hardest 
working man in retirement. He and his wife are avid 
travelers and active supporters of Colorado’s Wild Animal 
Sanctuary. The couple has a tradition of great adven-
tures: They have climbed all of Colorado’s “fourteeners” 
in addition to Africa’s Mount Kilimanjaro, and have hiked 

RETIREMENT Updates

Hugh 
        GROVE

By Emily Paton Davies
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TWENTY YEARS OF TEACHING AND TRAVEL
During his 20 years at Daniels, Bahman Ebrahimi, professor of management, has 
taught many courses.

He has also published and presented more than 100 refereed articles, cases and 
papers, and co-authored four books: “International Business,” “The Internal 
Environment of Global Business,” “The External Environment of Global Business” 
and “Technology Transfer in Global Economy.”

Ebrahimi, an expert in global business strategy and sustainability, has consulted 
with businesses and conducted executive training programs on three continents. 
He has traveled extensively to more than 50 countries, including Argentina, 
Chile, China, France, Germany, India, Iran, Kuwait, Lebanon, Russia, Singapore, 
Thailand and Vietnam. 

He received a doctorate from Georgia State University in business administration, 
an MBA from North Texas State University and a bachelor’s degree in economics 
from Pahlavi University. 

TWENTY-FIVE YEARS IN FINANCE
For the past 25 years, Associate Professor of Finance Tom Cook taught a variety 
of courses at Daniels, including “Financial Modeling,” “Corporate Financial 
Problems,” “Foundations of Finance” and “Capital Budgeting.” He also developed 
courses at the College, including “Small Business Financial Planning.” 

Cook has extensive experience in consulting for organizations, including the 
Public Employees Retirement Account, the U.S. Environmental Protection Agency, 
Storage Technology Corporation, UPI Holdings and MediaStation. He received a 
doctorate in finance from the University of Washington and a bachelor’s degree in 
finance and economics from the University of Idaho. 

the entire Colorado Trail. Grove will also continue his 
adventures with his other partner—his 7-year-old Bichon 
Frise–Shih Tsu mix, Bearje, a certified therapy dog. 

“We’ve done about 350 therapy hours in just two and a 
half years,” Grove said of his work with Bearje. The two 
are regular visitors to Sky Ridge Medical Center, the 
Ronald McDonald House and several assisted living facil-
ities, among other places. Bearje is also part of the Bark 
for Books program with Douglas County Libraries, which 
promotes literacy by allowing children to read to dogs for 

15 minutes at a time. “What’s most rewarding is to help 
others get through the day,” Grove said. “So many of the 
people we visit take Bearje’s picture. And sometimes I share 
some of my jokes and stay a little longer.”

In addition to his reams of jokes, Grove has amassed a 
substantial collection of quotations. Among them is one 
from Albert Einstein: “Strive not to be a success, but rather 
to be of value.”

Over the course of his distinguished life and career, Grove 
has managed to be both. 
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1970

JAMES KENNEDY (BSBA 1970),  
chair of Cox Enterprises in Atlanta, 
was awarded an honorary doctorate 
by Colorado State University in  
spring 2018. 

DIANE SMETHILLS (BSBA 1970, MBA 
1971) was honored by the Highlands 
Ranch Chamber of Commerce at its 
“Women Who Soar” event in May 
2018. Smethills is one of the leading 
partners in the development of 
southwest Denver’s new Sterling Ranch 
community.

1976
NELLO GONFIANTINI  
(BSBA 1976, MBA 1977) was 
appointed to Diego Pellicer 
Worldwide’s board of directors and 
named chief strategy officer for the 
company in March 2018.

JEFFREY LORBERBAUM 
(BSBA 1976) was named to the World 
Floor Covering Association Hall of 
Fame in December 2017.

1979
NANCY MCGEE  
(BSBA 1979, MBA 1987) was 
appointed chief marketing and sales 
officer at WOW! in February 2018.

1980
DAN GRIGG (BSBA 1980) was 
named vice president for institutional 
advancement at Indiana Tech. 

1981
PAT HAMILL (BSBA 1981) received 
the Hearthstone Builder Humanitarian 
Award in April 2018. Hamill is 
founder, chairman, CEO and president 
of Oakwood Homes.

1984

TOM RAY (BSBA 1984) was named 
chair and CEO of EdgeCore Internet 
Real Estate in February 2018.

1985

DAVID ARNOLD (BSBA 1985) is chief 
legal officer at Omnitracs LLC, which 
provides fleet management software 
applications, information services and 
hardware platforms for the transpor-
tation industry.

Daniels alumni are movers and shakers. They are leaders 
and influencers in the region, the nation and the world. 
They innovate, they advance, they win awards and they 
do good work. Take a moment to catch up on the latest 
news about your classmates and colleagues. Are you a 
Daniels alum with news to share? Send us your updates 
at danielsmagazine.com/contact.

Alumni  
NEWS

JAMES KENNEDY

TOM RAY

DAVID ARNOLD
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LESLIE SCHAUS (BBA 1985, MT 
1992), director at Stratagem, received 
the Women to Watch Leader of Note 
Award from the Colorado Society of 
Certified Public Accountants in  
collaboration with the American 
Institute of CPAs.

1986

JEFF HOPMAYER (BSBA 1986) was 
appointed to Amber Beverage’s super-
visory board in April 2018.

GRETCHEN ROSENBERG (BSBA 
1986, MBA 1989) was named president 
and CEO of Kentwood Real Estate in 
January 2018.

1989
LAWRENCE LEMKE (MBA 1989) 
was appointed to the Environmental 
Science Advisory Board by Michigan 
Gov. Rick Snyder.

1990
JARETT JANIK (BSBA 1990, MBA 
1999) was named chief financial officer 
for E2open in June 2018.

1991

MARY-MARGARET HENKE (BSBA 
1991), senior vice president and 
general auditor for Western Union, was 
interviewed by the Institute of Internal 
Audit for the article, “Women at the 
Top.” In the article, Henke shares how 
she climbed the professional ladder to 
her current position, the challenges  
she faced and three areas to focus on 
for success. 

1992

PETER DERSCHANG (MBA 1992) is 
chief financial officer of Leeds West 
Group, which acquires, owns and 
manages national automotive repair 
franchises throughout the United States.

LESLIE SCHAUS

JEFF HOPMAYER

MARY-MARGARET HENKE

PETER DERSCHANG

GRETCHEN ROSENBERG
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ALUMNI

1993
JONATHAN SCHUSTER (BSBA 1993) 
was appointed West Coast director 
of originations by AloStar Capital 
Finance.

1994
RICHARD WALKER (MBA 1994) was 
appointed chief financial officer of 
ServiceSource.

1996
WAYNE BELL (MBA 1996) was 
named president of LGE Design 
Build, a multidisciplinary design and 
construction firm, in March 2018.

1997
TAMARA WHITE (BSBA 1997) was 
named associate vice president for 
student affairs at the Community 
College of Aurora in June 2018.

1999

PAUL DEBBIE (MBA 1999) was 
named director of research at the 

Boyce Thompson Institute at Cornell 
University in April 2018 after serving 
as director of technology transfer and 
licensing at BTI for many years. 

2000
SEAN CAFFREY (MBA 2000) was 
appointed district manager of the 
Crested Butte Fire Protection District 
in June 2018. 

COLLEEN M. REILLY (MBA, MS 2000) 
joined ThrivePass in August 2018 as 
vice president of well-being services.

2001

SHERRILL KAPLAN (MBA 2001) is 
vice president and head of marketing 
at Zipcar, a car-sharing company.

ALDO PALLES (MACC 2001) was 
named a managing director and 
portfolio manager at Evercore Wealth 
Management in August 2018.

2002

MATT HUELSKAMP (BSBA 2002, 
MBA 2016) was promoted to president 
of Hyder Construction in spring 2018.

2004
KRISTIN HOLTHUS (MACC 2004), 
director of finance and operations at 
ACM LLP, received the Women to 
Watch Emerging Leader Award from 
the Colorado Society of Certified 
Public Accountants in collaboration 
with the American Institute of CPAs. 

2005
JASON URBAND (BSBA 2005) was 
promoted to partner at Lariat Partners, 
a Denver-based private equity firm, in 
February 2018.

News

PAUL DEBBIE

COLLEEN M. REILLY

SHERRILL KAPLAN

MATT HUELSKAMP
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2006
CHARLES BICKNELL (MBA 2006) was 
named senior vice president of strategy 
and planning for Nexant, a global 
software, consulting and services 
provider in the utility, energy, chemical 
and government industries. 

BLAIR MADDEN BUI (MBA 2006) was 
appointed to the board of the Colorado 
Business Committee for the Arts in 
March 2018. The CBCA is a nonprofit 
that advances Colorado’s creative 
economy by connecting business and 
the arts.

GARETT PRESSON (MBA 2006)  
was named vice president of enterprise 
platforms at Abt Associates in  
winter 2018.

2007
MICHAEL NIYOMPONG (MS 2007, 
MBA 2007) was named vice president 
of strategic community partnerships 
for the Mental Health Center of 
Denver in May 2018.

2010

JESSICA HUNTER (BSBA, MBA 2010) 
joined the business section of the 
Denver law firm Moye White in  
spring 2018. 

Former LPGA golfer STEPHANIE 
SHERLOCK (BSBA 2010) was inducted 
to the Barrie Sports Hall of Fame in  
fall 2017.

2013
DANIKA GREINER (BSACC, MACC 
2013), a manager in accounting 
advisory services at KPMG LLP, 
received the Women to Watch 
Emerging Leader Award from the 
Colorado Society of Certified Public 
Accountants in collaboration with the 
American Institute of CPAs.

2014

WALEAD ATIYEH (MBA 2014) joined 
HNTB Corporation’s national rail 
systems team as project manager in 
August 2018.

BLAIR MADDEN BUI

GARETT PRESSON

JESSICA HUNTER

STEPHANIE SHERLOCK

WALEAD ATIYEH

We know you have more neat 

stuff to share. Let us know 

by submitting a class note at 

danielsmagazine.com/contact.
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LEAH KONRADY (MBA 2014) was 
named one of Northwest Indiana’s 
“Professionals to Watch” in July 2018. 
Konrady is president and CEO of One 
Region, a nonprofit that strives to grow 
population, attract and retain talent, 
and increase household income in 
Northwest Indiana.  

2015
BRAD LUDFORD (MBA 2015) was 
named chief financial officer of 
Bozeman Health in July 2018.

CRYSTAL MURILLO (BSBA 2015) won 
a seat on the Aurora (Colorado) City 
Council in the November 2017 election. 

CASEY WILLIAMSON (MBA 2015) 
manages the airport market segment 
for the U.S. and Canada regions  
at Daktronics.

2016
ERIK GLENN (MBA 2016) was 
elected to the Western Stock Show 
Association’s board of trustees in  
May 2018.

2017
WILL BUTCHER (BSBA 2017) repre-
sented the United States at the 2018 
International Ice Hockey Federation 
Men’s World Championship in 
Denmark in May 2018. 

ALUMNI News

LEAH KONRADY

WILL BUTCHER

By investing in Daniels, you can help bridge the 
need gap for future business leaders like Meghan. 
Choose a specific scholarship fund, program or 
department that resonates most with you and 
make your gift today.

EVERY GIFT MATTERS

For more information, visit: daniels.du.edu/invest.

“The scholarships I have received at the University of Denver have allowed me to pursue not only a

higher education but also my passion. Thank you so much for all that you have allowed me to do.”

             –Meghan Seymore, Senior

               Major: Hospitality Management
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remain a globally recognized leader in immersive 

management education.
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Corporate Partners are central to our success as a world-class business school. By providing vital financial support for 
educational and research programs, and co-creating learning experiences, our corporate partners help prepare Daniels 
students for today’s volatile marketplace. Our partners become part of a vibrant exchange with the Daniels network and 
gain access to talented graduates who can add immediate value to their organizations.
 
Consider becoming a Daniels corporate partner today. Your investments will transform our students into tomorrow’s 
innovators, entrepreneurs and industry leaders who, in turn, will transform the future of business … and the world.
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SILVER-LEVEL SPONSORS
$5,000 – $9,999
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please contact External Relations at 
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Share the love. We’ll share the
gold–in your name.

It takes the best and brightest to maintain our standards. Great 
graduate candidates strengthen our learning environment, create 

a powerful Pioneer network and increase the value of your DU 
degree. No one is better suited to refer qualified candidates than 

graduates like you. Our alumni are the gold standard for excellence!

EVERY GRADUATE CANDIDATE YOU REFER KEEPS DANIELS THE 

GOLD STANDARD

REFER A GRADUATE CANDIDATE: 
DANIELS.DU.EDU/ALUMNIGOLDCLUB  | 303.871.3416

JOIN THE ALUMNI REFERRAL 
GOLD CLUB 

We’ll award a $1,000 scholarship to 
every admitted graduate student 
who you refer.

2101 South University Boulevard
Denver, CO 80208-8900


