
Survey finds that 1 in 2 Christian marriages whose partners 
first met online did so through Christian Connection. 

Headline figures 

Of the respondents who were married or in a relationship and had first met 
online, 1 in 2 (52%) had done so through Christian Connection.


1 in 3 (32%) knew couples that had met through Christian Connection. 


Over half the respondents who were married or in a relationship had 
themselves met online.  


Of these, the dating site/ app they mentioned had been used included 26 different services.  The 
most frequent in order were the following:


52%	 Christian Connection


8%	 Tinder


6%	 Plenty of Fish

6%	 OK Cupid


3%	 Match

3%	 eHarmony

3%	 SALT


all others below 1%


1 in 2 (54%) of respondents knew others who had met online


Although one quarter said that they didn’t know which dating site/app had been used, nearly 2 in 
3 (62%) reported that they knew that the others had met on Christian Connection; the only other 
dating site/app that reached 3% was eHarmony. 1 in 3 (32%) therefore knew couples that had 
met through Christian Connection.
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About the respondents 
227 responded to the survey.


There was a good spread from over the UK, with an average age of 44 years old, 70% reported 
they were female and 27% male.


The percentage married or in a relationship was 82%, which is higher than the 70% discovered in 
the YouGov survey.  Only 18% said they were currently single, as opposed to the 30% across the 
regularly practicing Christians in GB. 


If they said they were married or in a relationship, then a very substantial proportion - 71% - did 
so having met through online dating.  We should note that this is probably not representative of 
Christians in general and an artefact of the survey as a result of the interest in the subject and 
specific mention of Christian Connection.


The men who responded were:

• older on average (median 51 years of age, compared to 42 years of age for women)

• if met their partner online, were more likely to have done so on Christian Connection (25/33 = 

76% compared to 41/93 = 44% )


The women who responded were:

• more likely to be single (20%) than men (14%)

• more likely to know which dating site/app friends/acquaintances had used to meet their 

partner.

Those married or in a relationship were more likely to know of other couples who had met online 
(54% compared to 50%).  


About the Survey 
• The survey was done on SurveyMonkey.
• To solicit responses, Greenbelt Dispatches kindly included an invitation to respond to the 

survey on 10th August 2021.
• Greenbelt send email Dispatches to 17K people.
• 31.4% opened this particular Greenbelt Dispatch -  5,243 opens
• Average click through rate is 2-6% from those that open it.
• A total of 226 responses were received.
• The percentage that answered the survey from the Dispatches was 4% (choosing to open the 

invitation and actively to respond to the contents by answering the survey). So a normal click-
through rate for this email list.

How representative are the responses in general? 
• A single mailing list was used.  In mitigation, this has a very wide variety of age, denominational 

membership and geographical spread across the UK.

• Greenbelt Festival goers may have a particular common characteristic, for example being more 

Open (one of the Big Five psychological traits) to new ideas/actions, or more pro-active, as a 
festival-goer, in taking action.  These might apply to trying online dating.


• The survey response was self-selected — it is more likely that those interested in the subject 
would respond, and therefore those who met online were more likely to have done so.
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• It would be reasonable to assume that those who opened the email were statistically 
representative of all those who receive the email. 


• Some other concerns, such as several people knowing the same couple who met online or one 
person knowing many couples who met online may be partially mitigated by the widespread 
geographic response across the UK.


• The age range is not typical of the church and this is a younger cohort (see Appendix 1).  The 
age-related response will be moderated by:


a) interest in marriage itself. Before 30 years of age, most people are not married, after 
30, this changes,  most are and as age increases, more are.  

b) Availability and familiarity with online dating.  Christian Connection has been helping 
people meet for 20 years, so this would bound the upper age groups to those widowed, 
single for a long time or divorced, the number of which is lower than half for over 50s. 
The median age of 44 would seem around right for the main age cohort who had had 
the possibility of online dating and may have used it.


There are some age-related findings. Although the numbers in each individual cell are too low in 
statistical certainty to draw major conclusions, there are some general trends:

• The younger two age groups were more likely to have found a partner through Tinder than 

Christian Connection.

• The age groups  that had most met on CC were:


• 35-44 year olds (78% met online if married, 62% of those using CC)

• 45-54 year olds (73% met online if married, 73% of those using CC)


• The 35-44 year olds were most likely to have known others meeting online, and the older age 
group the least, although if they did know of someone, then it was through CC.
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Implications across the nation. 
Simple extractions from the data to the whole of UK Christians from this data are not possible, 
however we can work the other way and use the contribution of Christian Connection to the 
overall population numbers. 


There is good data on associated aspects and we can work through them to get a range:

• The percentage of marriages as a result of online dating

• The number of married people in GB

• The percentage who are actively engaged in Christian practice

• and then use the percentage contribution of Christian Connection	 


	 Answer: 81,422 to 108, 562


The percentage of marriages as a result of online dating

The Future of Dating report, based on data from eharmony and birth rate projections from the 
Office for National Statistics, examined how technology is changing social interactions. It found that 
around a third (32%) of relationships started between 2015 and 2019 started online, compared to 
only 19% between 2005 and 2014

https://news.sky.com/story/finding-love-online-more-than-half-of-couples-set-to-
meet-via-the-internet-11871341

If that growth line is linear, then around 20% relationships started online between 2001 and 2021. If 
the line is not linear, then we can drop the estimate to around 15% in total.  The slightly higher 
estimate is reasonable as it covers a 10-year period in the middle of 2001-2021.  

Other surveys have found figures of 22% of marriages being started online (The Knot 2019 Jewelry 
and Engagement study). 

https://www.theknot.com/content/dating-apps-marriage 

However, this is to be compared with the Pew Research Center report on line dating that learned 
that 12% of all US adults had married as a result of online dating 

https://techcrunch.com/2020/02/06/pew-30-of-u-s-adults-have-used-online-
dating-12-found-a-committed-relationships-from-it/?guccounter=1

The number of married people in GB

How many married people are there? Looking at the 25-54 years old age group of interest.
There are 12,730,142 married people estimated in GB in 2019 (ONS Marital Status report) in this 
age group. In general Christians of this age tend to get married when in a long-term relationship, 
so we are ignoring ‘Living together as if married (cohabiting)’.
If 20% of these met online, that leads to 2,546,028 people who married as a result of online dating. 
If 15% of these met online, that is 1,909,521 people who married as a result of online dating.

Percentage who are actively engaged in Christian practice

8.2% of this age group attend church regularly (data from YouGov survey 2014), which means 
208,774 Christians got married after meeting online (20%) or 156,581 (15%).

Percentage contribution of Christian Connection

If 52% of these did so through CC, then 108,562 to 81,422 people married as a result of meeting 
on CC.

David Pullinger Brand claim survey Page  of 4 8

https://news.sky.com/story/finding-love-online-more-than-half-of-couples-set-to-meet-via-the-internet-11871341
https://news.sky.com/story/finding-love-online-more-than-half-of-couples-set-to-meet-via-the-internet-11871341
https://www.theknot.com/content/dating-apps-marriage
https://techcrunch.com/2020/02/06/pew-30-of-u-s-adults-have-used-online-dating-12-found-a-committed-relationships-from-it/?guccounter=1
https://techcrunch.com/2020/02/06/pew-30-of-u-s-adults-have-used-online-dating-12-found-a-committed-relationships-from-it/?guccounter=1
Joff Williams



     Range variation


The range of these figures may extend higher if:
• the percentage of marriages as a result of meeting online is higher than 20%
• the contribution of Christian Connection may be higher as a result of being an early market 

leader
• the contribution of Christian Connection is under-estimated by this survey, because it was the 

main provider of Christian online dating services for much of its 20 years
• the percentage of the age group we considered was much higher in the first decade 2001 - 2011
• the number of marriages in older age groups by Christians were substantive and raised the 

number outside this age range
• the use of online dating is higher among Christians than the general population, because they 

explicitly seek someone sharing a faith who are therefore more geographically spread.

The range of these figures may extend lower if:
• there was early Christian Church hesitancy about on-line dating, within the overall estimates of 

online dating leading to marriages
• the contribution of Christian Connection is over-estimated by this survey, because of its long 

association with Greenbelt
• the number of marriages as a result of online dating is lower than academic and industry 

estimated.
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APPENDIX 1 

Why range 25 - 54 years old? 
Compared to age profile of online daters, the profile of those in partnership as a result of meeting 
online is similar. The curve is delayed for the following reasons:

• the question was asked if you married or met online, so a delay to online dating would be 

expected;

• dating for long-term relationship, rather than one night stands, would imply an older group;

• Christians, as a niche group, are more likely to turn online dating when other avenues are not 

readily available, so later.
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18-24  2 20

25-39 38 44

40-54 44 24
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The age profile of this survey is different to that of all regular churchgoers as might be expected 
for the reasons given above - viz. interest in marriage and availability and interest in online dating. 
One would anticipate lower response rates in the under 24 and over 55 year olds.


Source: https://www.statista.com/outlook/dmo/eservices/dating-services/online-dating/
united-kingdom#revenue


One could balance the age groups by applying a factor change to each of the contributing 
data cells as in the attached table, but on balance it was decided to focus on the 25 - 54 
age group as the most numerous respondents and therefore most reliable data.
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Regular church-goers in UK Society Brand survey

Frequency of attendance 16-24 25-39 40-54 55

Balanced population sample 1067 1753 1882 2510

Everyday 5 8 3 3

. 10 8 8 25

. 12 8 5 35

. 31 63 84 163

. 13 28 31 41

. 12 28 23 50

Once a month 83 143 154 317

Regular practice 7.8% 8.2% 8.2% 12.6%

Age group Brand survey 
in % of total 

sociodemographically 
balanced regular 

church-goers in % of 
total 

 factor change

18-24  4 12 3.00

25-39 33 21 0.64

40-54 42 22 0.52

55 and more 21 45 2.14

Sample size 213/5525 697/7212
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APPENDIX 2 

Background to the survey and discussion 
The survey was commissioned by Christian Connection as part of their studies in order to 
establish some Brand claims similar to other online dating sites/apps.


In particular they wished to establish the following types of claim:


1. "xx% of Christian relationships that started online met on Christian Connection.*"
2. "1 in x Christians knows a Christian Connection couple"
3. "Responsible for creating more Christian relationships than any other site or app"
4. "Over 100k love stories"

The survey was initially intended to answer brand claim 2, however, it became clear that we 
needed to assess first whether respondents had themselves met online and established long-term 
relationships (i.e. brand claim 1).  We agreed prior to the survey that we could not really access 
underlying data for brand claim 3, but this might be inferred from the data.

Data showing that over 50% of marriages and relationships that started online were through 
Christian Connection, means brand claim 1 looks strong and can be supported by this data and 
may be stated as “1 in 2 Christian marriages and relationships that start online met on Christian 
Connection”. 

Because of the Christian Connection naming for soliciting responses to the survey, this may have a 
bias towards Christian Connection.  On the other hand, many are generally eager to point out 
‘other brands are available too’. 

Also brand claim 2  “1 in 3 Christians know a couple who met on Christian Connection”,  is less 
statistically reliable, as the survey respondents are more likely to be married and to have met 
through online dating than expected in a balanced sample.  Online daters and subsequently in 
relationship or married are more likely to know others who also met this way.

On brand claim 3, if it is generally true that over 1 in 2 Christian marriages that started online, did 
so through Christian Connection, then it must logically follow that Christian Connection is 
responsible for more Christian relationships/marriages than any other site or app.

And a range, including 100k,  for brand claim 4 has been estimated that can be checked and 
supported by internal metrics.

David Pullinger

November 2021
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