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Thank you for supporting

You are now part of a unique collaborative 
community fi ghting plastic pollution.



4SEAQUAL INITIATIVE

OUR VISION
To live in a waste free 

environment.

OUR MISSION
To fi ght plastic pollution.
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OCEAN CLEANING

SEAQUAL INITIATIVE 
works with ocean clean-up 
programs and local 
communities around the 
world, raising awareness of 
the issue of marine plastic 
and highlighting the heroes 
who are working to solve it.

COMMUNICATING

SEAQUAL INITIATIVE is 
a global community with 
a single voice. We work 
together to educate, inform 
and raise awareness of the 
issues facing our oceans 
and the blue economy.

ENGAGING INDUSTRY

Environmentally conscious 
brands and manufacturers 
collaborate with SEAQUAL 
INITIATIVE to:
- Create inspiring, 
sustainable SEAQUAL 
certified products from 
Upcycled Marine Plastic.

- Support ocean clean-ups.
- Voice the issue of marine 
pollution to consumers.

INSPIRING CONSUMERS

Consumer purchasing 
power is one of the most 
powerful tools for change. 
In choosing sustainable 
products containing 
Upcycled Marine Plastic, 
your customers are helping 
to clean our oceans and 
move society towards a 
circular economy.
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SEAQUAL INITIATIVE
voices an emotion and
a commitment to fight 
plastic pollution and help 
local communities move 
towards a circular 
economy.

SEAQUAL INITIATIVE 
collaborates with NGOs,  
Fishermen, Researchers, 
Scientists, Authorities, 
Brands and Manufacturers 
to clean our oceans of 
marine litter.
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SEAQUAL INITIATIVE 
IS NOT A PRODUCT: 

SEAQUAL INITIATIVE 
enables the upcycling 
of plastic marine litter. 

SEAQUAL INITIATIVE 
IS NOT A RECYCLER: 

Marine litter is collected 
and transformed by our 

approved partners.

SEAQUAL INITIATIVE IS 
NOT A MANUFACTURER: 

SEAQUAL® YARN 
and goods made with 
SEAQUAL® YARN are 

produced under license.

SEAQUAL® YARN 
contains approximately 
10% Upcycled Marine 

Plastic and 90% post-consumer 
plastic from land sources. 

Upcycled Marine Plastic is made 
from marine litter retrieved 
from our oceans, beaches, 

rivers and estuaries.



Communication
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The greatest value 
SEAQUAL INITIATIVE
brings to your brand is the
fact that you are part of a 
global community helping 
to clean our oceans.

Your communications should 
focus on your support for 
SEAQUAL INITIATIVE.
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SEAQUAL INITIATIVE 
raises awareness of the 
problem of marine litter and 
gives visibility to the many 
people and organizations 
working hard to clean our 
oceans.

We believe in creating 
a community and 
communicating as 
a single, powerful and 
consistent voice.

Your company’s voice and 
commitment are essential 
to this mission.

Please always remember 
to communicate SEAQUAL 
INITIATIVE.

Be part of the story.
Don’t break the chain.

You are part of a chain of communication;
a global community telling a single story with a single voice.
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Always write SEAQUAL 
INITIATIVE and SEAQUAL® 
YARN in capital letters and 
in English.

Examples:

“SEAQUAL INITIATIVE is 
a collaborative community 
with a single voice against 
plastic pollution.”

“SEAQUAL® YARN 
contains Upcycled Marine 
Plastic.”

“UPCYCLED MARINE 
PLASTIC BY SEAQUAL 
INITIATIVE.”

Always write Upcycled 
Marine Plastic with the first 
letter of each word in 
capitals (except when all 
text is in capital letters) 
and always in English.

Examples:

“SEAQUAL® YARN 
contains Upcycled Marine 
Plastic”

“UPCYCLED MARINE 
PLASTIC BY SEAQUAL 
INITIATIVE.”

SEAQUAL INITIATIVE

SEAQUAL® YARN

Upcycled Marine Plastic
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Never claim that the work 
of SEAQUAL INITIATIVE 
or our partners is your own.

SEAQUAL INITIATIVE
and our partners depend 
upon you telling our story.

SEAQUAL INITIATIVE 
works with ocean

clean-up programs 
to remove marine litter.

Marine litter is sorted into 
different material types 

by SEAQUAL INITIATIVE 
partners.

SEAQUAL INITIATIVE
partners wash and

prepare each material.

Marine litter is transformed
into Upcycled Marine
Plastic by SEAQUAL
INITIATIVE partners.

YOUR COMPANY NAME 
works with ocean

clean-up programs to
remove marine litter.

Marine litter is sorted into 
different material types by 
YOUR COMPANY NAME 

partners.

YOUR COMPANY NAME
partners wash and

prepare each material.

Marine litter is transformed
into Upcycled Marine

Plastic by YOUR COMPANY 
NAME partners.
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Use vocabulary, figures 
and images provided by 
SEAQUAL INITIATIVE, 
when available. 

It is important that we 
speak with a single voice 
and present the same data.
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Our story is unique and we 
do not want consumers to 
confuse our work with that 
of others:

- Never communicate 
SEAQUAL INITIATIVE 
together with similar 
ocean cleaning initiatives.

- Never communicate your 
use of SEAQUAL® YARN  
or support for SEAQUAL 
INITIATIVE together with 
any other recycled 
polyester yarn of marine 
origin in the same product.
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Approved Marketing Materials

SEAQUAL INITIATIVE 
does not supply physical 
marketing materials.
We do supply designs 
of marketing materials 
in digital format.

You will have access to 
the 'SEAQUAL Approved 
Marketing Materials', which 
are ready to use without 
seeking approval from 
SEAQUAL INITIATIVE.

The only modification 
that can be made to these 
materials is the addition 
of your logo and name 
(where this option is 
available).

Included in these materials 
you will find designs for:

-Hang tags
-Labels & Stamps
-Roll-ups
-Stickers (for yarns or fabrics)
-Posters
-Images
-Videos
-Texts about SEAQUAL 
INITIATIVE
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Creating your own Marketing Materials

As a SEAQUAL License, 
you can produce your 
own marketing materials
(hang tags, posters, etc.), 
which are in line with your 
company’s image.
Please note that all 
marketing materials 
you create must be 
approved before 
use by SEAQUAL 
INITIATIVE.

Please send materials 
for approval to 
digital@seaqual.com

To print your own marketing 
materials we recommend 
that you choose the 
following type of paper 
(or similar): 

- Soporset Premium Offset
- Uncoated paper
- 300g/m2

- FSC certified
- Elemental Chlorine Free 
(ECF)

If you have questions 
ask us at 
digital@seaqual.com
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Images and photos

All images and videos 
should be used in their full 
original format and always 
include the SEAQUAL 
INITIATIVE logo, original 
text and sound. In the case 
of videos, the SEAQUAL 
INITIATIVE logo should 
be visible throughout 
the video.
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Social Media

When talking about 
SEAQUAL INITIATIVE  
on social media posts, 
always:
- Mention SEAQUAL 
INITIATIVE using   
@seaqual.initiative

- Use the hashtags 
 #seaqual
 #seaqualinitiative  
#upcycledmarineplastic 
#togetherforacleanocean

When tagging, please use 
@seaqual.initiative
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Sewing labels        

These sewing labels 
can be attached directly 
to products containing 
SEAQUAL® YARN. 

These are available as 
part of the 'SEAQUAL 
Approved Marketing 
Materials'.

Minimum width
40 mm

Minimum width
30 mm

28

These sewing labels can be attached 

directly to products containing 

SEAQUAL® YARN. These are available 

as part of the ‘SEAQUAL Approved 

Marketing Materials’.

Sewing Label Designs

 SEWING LABELS

Min. width: 
40mm

Min. width: 
30mm

Sewing Labels

28

These sewing labels can be attached 

directly to products containing 

SEAQUAL® YARN. These are available 

as part of the ‘SEAQUAL Approved 

Marketing Materials’.

Sewing Label Designs

 SEWING LABELS

Min. width: 
40mm

Min. width: 
30mm

Sewing Labels

28

These sewing labels can be attached 

directly to products containing 

SEAQUAL® YARN. These are available 

as part of the ‘SEAQUAL Approved 

Marketing Materials’.

Sewing Label Designs

 SEWING LABELS

Min. width: 
40mm

Min. width: 
30mm

Sewing Labels

28

These sewing labels can be attached 

directly to products containing 

SEAQUAL® YARN. These are available 

as part of the ‘SEAQUAL Approved 

Marketing Materials’.

Sewing Label Designs

 SEWING LABELS

Min. width: 
40mm

Min. width: 
30mm

Sewing Labels

28

These sewing labels can be attached 

directly to products containing 

SEAQUAL® YARN. These are available 

as part of the ‘SEAQUAL Approved 

Marketing Materials’.

Sewing Label Designs

 SEWING LABELS

Min. width: 
40mm

Min. width: 
30mm

Sewing Labels

28

These sewing labels can be attached 

directly to products containing 

SEAQUAL® YARN. These are available 

as part of the ‘SEAQUAL Approved 

Marketing Materials’.

Sewing Label Designs

 SEWING LABELS

Min. width: 
40mm

Min. width: 
30mm

Sewing Labels



20SEAQUAL INITIATIVE COMMUNICATION

30

Do not let consumers believe that SEAQUAL 

INITIATIVE is the brand of your product. 

Never incorporate the words ‘SEAQUAL’, ‘SEAQUAL 

INITIATIVE’ or ‘SEAQUAL® YARN’ into any design on 

your product.

General 
SEWING LABELS

30

Do not let consumers believe that SEAQUAL 

INITIATIVE is the brand of your product. 

Never incorporate the words ‘SEAQUAL’, ‘SEAQUAL 

INITIATIVE’ or ‘SEAQUAL® YARN’ into any design on 

your product.

General 
SEWING LABELS

29

SEAQUAL® YARN must NOT be used to make 

unbranded products. Always include your brand 

name/logo on the product.

Ensure your products are clearly branded with your 

company logo. SEAQUAL labels should be small and 

your company logo should always be more obvious.

General 
SEWING LABELS

29

SEAQUAL® YARN must NOT be used to make 

unbranded products. Always include your brand 

name/logo on the product.

Ensure your products are clearly branded with your 

company logo. SEAQUAL labels should be small and 

your company logo should always be more obvious.

General 
SEWING LABELS

Sewing labels

Ensure your products are 
clearly branded with your 
company logo. SEAQUAL 
INITIATIVE labels should 
be small and your company 
logo should always be 
more obvious.

Do not let consumers 
believe that SEAQUAL 
INITIATIVE is the brand 
of your product.

Never incorporate 
the words SEAQUAL, 
SEAQUAL INITIATIVE 
or SEAQUAL® YARN into 
any design on your 
product.

SEAQUAL® YARN must 
not be used to make 
unbranded products:

- Always include your brand 
name/logo on the product.

- Always include your brand 
name/logo in any 
marketing material 
referring to SEAQUAL 
INITIATIVE or SEAQUAL®

YARN.
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Logo stamps

These SEAQUAL® YARN 
logo stamp designs can be:

- Printed directly onto textile 
goods.

- Printed on paper 
marketing materials   
such as hang tags  
and brochures.

- Incorporated into digital 
content such as websites, 
social media, online 
stores, presentations, etc.

These SEAQUAL® YARN 
logo stamp designs are 
available as part of the 
‘SEAQUAL Approved 
Marketing Materials’.

Minimum width
25 mm

Minimum width
35 mm
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Logo stamps

When printed directly 
onto goods, the same rules 
apply as for sewing labels.

- SEAQUAL® YARN must 
not be used to make 
unbranded products. 
Always include your brand 
name/logo on the product.

- Ensure your products are 
clearly branded with your 
company logo. SEAQUAL® 

YARN logo stamps should 
be small and your 
company logo should 
always be more obvious. 

- Do not let consumers 
believe that SEAQUAL®

YARN is the brand 
of your product.
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Texts to use

Short texts

“SEAQUAL INITIATIVE is a unique 
collaborative community helping to fight 
marine plastic pollution.”

“SEAQUAL INITIATIVE works with NGOs, 
fishermen, communities, authorities, industry 
and brands to help clean our oceans of 
marine litter.”
 

“SEAQUAL INITIATIVE is a unique 
collaborative community that works with 
ocean clean-up programs around the world  
to bring value to the waste they recover.”

Medium-length texts

“SEAQUAL INITIATIVE works with ocean 
clean-up programs and local communities 
around the world, raising awareness of 
the issue of marine plastic pollution and 
highlighting the heroes who are working 
to solve it.” 

“SEAQUAL INITIATIVE is a unique 
collaborative community that works with 
ocean clean-up programs around the world, 
raising awareness of the issue of marine 
plastic pollution and highlighting the heroes 
who are working to solve it.” 

“SEAQUAL INITIATIVE is a unique 
collaborative community that works with 
ocean clean-up programs around the world 
to transform the marine litter they recover 
into Upcycled Marine Plastic; a new, fully-
traceable raw material with the power to 
raise awareness of the issue of marine 
pollution and highlight those helping to fight 
it. In choosing products containing Upcycled 
Marine Plastic, you are helping to clean our 
oceans.”

Long text

“SEAQUAL INITIATIVE works with NGOs, 
fishermen, authorities and local communities 
to help clean our oceans. Marine litter from 
our beaches, ocean floor and surface, rivers 
and estuaries, is collected by clean-up 
programs. It is then sorted into different 
material types and the plastic portion is 
cleaned and transformed into Upcycled 
Marine Plastic. Environmentally conscious 
brands and manufacturers then transform 
this new, fully-traceable raw material into 
inspiring sustainable products for every 
aspect of our lives. Consumer purchasing 
power is one of the most powerful tools for 
change. In choosing products containing 
Upcycled Marine Plastic, you are helping 
to clean our oceans.
TOGETHER FOR A CLEAN OCEAN.”
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Terminology

Words we use

Ocean

Ocean floor

Marine plastic

Marine litter

SEAQUAL INITIATIVE

SEAQUAL INITIATIVE 

Upcycled Marine Plastic

SEAQUAL® YARN

Words we don’t use

Sea

Seabed

Ocean plastic

Marine debris

SEAQUAL project

SEAQUAL brand 

Recycled plastic

SEAQUAL Fiber



Visual Identity
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The identity of SEAQUAL 
INITIATIVE is more than a 
logo, it is a design scheme 
and a series of components 
that makes our brand 
instantly recognizable.

The following pages 
guide you through these 
components, and will assist 
you in creating compelling, 
consistent communications. 
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Logotype

VISUAL IDENTITY SEAQUAL INITIATIVE

Our logo is clean and 
balanced. It can stand 
alone or fit in with other 
graphic information.

The primary color 
for the logo is blue. 
The minimum width for 
the logo, when printed, 
is 20 mm.

The logo must not be 
distorted in any way. 
The effectiveness of the 
logo depends on it always 
being used correctly.

The logo must never be 
reproduced in more than 
one color.

NOTE:

The SEAQUAL INITIATIVE 
logo can be used on hang 
tags, but should never be 
used directly on products. 
Only SEAQUAL® YARN 
logo stamps can be used 
directly on products.

Minimum size
20 mm
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Logotype application

On dark colored or dark 
photographic backgrounds, 
a white logo can be used. 
The logotype must be 
legible at all times.

On light colored or light 
photographic backgrounds, 
the blue logo should be 
used, if blue can not be 
used black is permitted.
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Minimum space around logo

VISUAL IDENTITY SEAQUAL INITIATIVE

The minimum space around 
the logo on all four sides 
must be equal to the cap 
height of the word 
“SEAQUAL” (4x). 

No other graphic 
information should be 
placed within this space.

4X

4X

4X

1.5X

2X
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Pantone 2239 C
CMYK 58 0 37 0
RGB 0 210 179

HEX/HTML #00D2B3

Black

White

Pantone 2117 C
CMYK 92 70 0 0
RGB 57 73 156

HEX/HTML #39499C 

Color palette

VISUAL IDENTITY SEAQUAL INITIATIVE

Our color palette consists 
of blue, turquoise, black 
and white.

Our primary color is a rich 
blue, used to evoke the 
depths of the oceans. 
It is highly visible in any 
setting.

A bright turquoise can be 
used as a complementary 
highlight color when 
appropriate, along with 
black for certain uses.
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Typography

VISUAL IDENTITY SEAQUAL INITIATIVE

Neuzeit S LT Std Book  
and Book Heavy

Our primary typeface is 
called Neuzeit S LT Std 
Book. It is available from 
Linotype in OpenType 
and digital font formats. 

For headlines and bold 
statements, the Book 
Heavy typeface should be 
used in upper case only.

Neuzeit S LT Std Book
ABCDEFGHIJKLMNOPQRSTUVXYZ
abcdefghijklmnopqrstuvwyz
0123456789*&!?€

NEUZEIT S LT STD 
BOOK HEAVY
ABCDEFGHIJKLMNOPQRSTUVXYZ
0123456789*&!?€
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Logotype + tagline

VISUAL IDENTITY SEAQUAL INITIATIVE

For the tagline, we use 
the corporate typography 
Neuzeit S LT Std Book 
Heavy with an open track.

The composition is 
based on the SEAQUAL 
INITIATIVE logo with 
a central axis.
 
The color for this set is 
blue. 

The minimum width for the 
SEAQUAL INITIATIVE logo, 
when printed, is 20 mm.

Minimum size 20 mm
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Imagery

VISUAL IDENTITY SEAQUAL INITIATIVE

Naturally, our brand will 
often feature imagery of 
our oceans, in all their 
states. Therefore, it is 
important to be inventive 
with the way we portray 
the sea.
Images must be beautiful 
and inspiring. 
They can be figurative or 
abstract and can show 
the ocean both above 
and below the surface.

When showing litter it is 
important to respect the 
same visual principles
as for other imagery.
Beautiful, positive and 
artistic images are more 
effective than shocking 
or negative images. 
Try to avoid ugly images 
of pollution and overly-
negative subject matter, 
such as distressed sea life.

All SEAQUAL INITIATIVE 
copyright images and 
videos must include the 
SEAQUAL INITIATIVE logo.
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Imagery
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Lock-up with Your Logo

When combining our 
logo with your logo, the 
following rules apply:

- The space between the 
two logos must be double 
the cap height of the word 
“SEAQUAL” (8x).

- The SEAQUAL INITIATIVE 
logo must be positioned 
directly below your logo.

Your logo

X

X

X
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Lock-up with Your Logo

Your logo should be similar 
in size to the SEAQUAL 
INITIATIVE logo, but your 
logo should always be 
more visible.



Contact details

SEAQUAL INITIATIVE 
c/ Josep Hereu i Aulet, 8 - 2nd Floor
17160 Anglès (Girona) 
SPAIN

info@seaqual.org
www.seaqual.org

Please feel free to contact us at 
digital@seaqual.com if you have any 
questions.


