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INTRODUCTION

Creating a social media strategy is 
notorious for being difficult to nail down. 
Not due to a lack of information, but the 
opposite! 

There's so much information available 
about social media marketing and how to 
make it work best. But it's hard to know 
where to start! 

I created this ultra-simple guide detailing 
some of the most essential tips, as well as 
some of my favourite lesser-known tricks to 
help you get your business off the ground 
with social media. 

Enjoy!

Brian Isaac 
Creator of Seed Propeller
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Save time, 
post virtually

It's incredibly important to interact with 
and respond to your audience in real 
time. This lets them know you care 
about them and want to build a true 
relationship. But for those times we 
can't be available, there's still an option 
that lets us send updates virtually! 

With a tool like Buffer or Hootsuite, you 
can schedule your social media posts in 
advance, see analytics on your previous 
posts, and collaborate with your team 
on new ideas.
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Save time, 
post virtually
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Pre-scheduled posts in Buffer



Rephrase your 
core message

Your fans may not have seen your blog 
post, new product announcement, or 
event schedule the first time around. 

Reposting the update in a unique way 
allows more people to enjoy it, and may 
even resonate with a different group of 
people. Try adding a new headline or 
alternate image to spark alternate
interests.

3



Rephrase your 
core message
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My core message, conveyed in four different ways

1. Statistic relating to my customers' lives 2. Speaking to their exact needs

3. Simple but effective: branded 
image with a beautiful photo

4. Showing my three services clearly



Optimise your content

Take advantage of the uniqueness of 
social media by optimising your photos 
and graphics specifically for each 
channel. 

With Canva's Magic Resize tool, you can 
easily transform a graphic for one 
social media channel into the perfect 
size for another. This displays your 
work in the best way possible.
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Optimise your content
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My profile header, optimised for Facebook and Twitter

Cover photo for Facebook

The same photo, but created specifically for Twitter



Harness the 
power of hashtags

Join your customers' digital 
conversations by using strategic 
hashtags. 

Hashtags are fantastic for sharing a 
highly-targeted message. Discover 
trending, local, and related hashtags 
using online discovery tools like 
Twitter Advanced Search, Google+ 
Explore, and Hashtagify.me.

#
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Harness the 
power of hashtags
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Various ways I've used hashtags in my campaigns

2. Promoting my social media tips 
     Twitter Series to other marketers

3. A boost for Earth Day 2016 4. Making a case for nature

1. Announcing the opening of a new       
    healthy eatery in Melbourne



Transparency rules

Your customers don't want to be 
marketed to 24/7. Delight them by 
letting them in on some fun, unusual, 
behind-the-scenes happenings! 

Snap a pic of your workspace, share 
one of your favourite digital tools, or 
post about a book you're currently 
reading to let them know you're more 
than a machine. 
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Transparency rules

Various ways I've used transparency on social media
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Create branded graphics

Consistent branding across all platforms 
and posts is important in creating an 
authentic customer experience. 

Establish a uniform design by branding 
your images and photos with your logo. 
Speak clearly and simply, and share a 
consistent message. 

This will give your reader a familiar yet 
unique experience each time they see one 
of your posts.
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Create branded graphics

My branded educational Twitter Series, "Tools of the Trade"
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Ask Questions

Asking questions is an extremely 
powerful marketing tool, and for many 
reasons. 

Not only can you engage your fans by 
simply asking their thoughts, but you'll 
gain valuable insight to how you can 
continue to provide them a great 
experience. 

?
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Ask Questions
?

Questions I've asked my community on social media
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Add  some variety

Mix up your marketing by posting 
various types of content, giving you and 
your fans some variety. 

Try posting a combination of GIFs, 
photos, articles, videos, polls, simple 
text updates, and sharing posts from 
others.

17



Add some variety
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Here are some ways I've mixed up my marketing



Run the analytics

It's not as intimidating as it sounds! 
Looking at the insights of your work on 
social media can be as simple as 
learning when your audience is online 
and adjusting your updates to send at 
the best possible time. 

It's also beneficial to see what types of 
posts are working best, what channels 
are getting the best response, and 
where your audience is located.
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Run the analytics
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Here's some of the data you can see about your Facebook Page

Learn when your fans are online so you know the best time to post



Launch paid adverts

With Facebook, it's easy to launch an 
advert that will propel your posts beyond 
your current audience, and display them 
to more of your perfect customers. 

The targeting options for paid Facebook 
adverts are extremely fine. You can target 
your audience by interest, income, 
relationship status, purchase behaviour, 
and more.
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Launch paid adverts
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A Seed Propeller advert and its demographics



THANK YOU!

Thank you for reading! 

If you found this book helpful, please 
recommend it to a friend.

Brian Isaac 
Owner of Seed Propeller

Click or tap the links below 
to find Seed Propeller online

seedpropeller.com 

Seed Propeller on Facebook 

Seed Propeller on Twitter

http://www.seedpropeller.com/team.html
http://seedpropeller.com/
https://business.facebook.com/SeedPropeller/
http://twitter.com/seedpropeller

