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INNO accelerates its strategic renewal and 
renovates 3 additional department stores
Now that 4 of the 16 department stores have already received a complete makeover, INNO’s new 
strategy will be fully visible and tangible. The restyled INNOs in Liège, Leuven and Waasland 
Shopping Center have a trendy look which will immediately make customers feel at home. And 
what’s more: INNO is entering into partnerships with an artisan chocolatier, a luxurious flower shop 
and a supplier of high-quality coffee, smoothies and sandwiches. 

Cornerstone of the strategy

Determined to emerge stronger from of the corona crisis, INNO used the lockdowns of 
2020 to work on a new strategy. It will turn this longstanding player in the Belgian retail 
landscape into the preeminent Belgian omnichannel department store. Cornerstones of that 
strategy are the digital marketplace that opened in the spring, the new ERP system that was 
implemented behind the scenes in record time and the complete rebranding of the INNO 
brand.

This rebranding will also be reflected in the shops. At the beginning of November, the flagship 
store on Rue Neuve in Brussels was the first to receive a facelift, when the new logo was 
installed on the imposing corner building. After months of intensive transformations, INNO is 
opening three fully renovated stores.

“We are completely reinventing the department store and making INNO a fascinating 
place to be for the Belgian public. INNO will be an inspiring environment that stimulates all 
the senses. Thanks to extra services, such as the ‘Coffee corner & Jus’, an afternoon of 
shopping at INNO will truly become a total experience for our customers.” 
Armin Devender, CEO INNO

Tested and approved

The feeling of home that INNO creates with the return to the name that the Belgians have 
always used, and with the accessible visual identity, is now also easily recognisable in the 
design of the stores. 

“Whoever enters one of our renovated department stores will immediately feel the positive 
vibe of the inspiring interior. The shop architecture focuses on an inviting floor plan, with a 
diverse range of spaces. Natural warmth and cosiness can be felt everywhere thanks to the 
generous use of new wooden furniture, wooden cladding at the cash registers, and sitting 
areas with carpeting and armchairs.”. 
Elly Zwinnen, Merchandise - Marketing Director INNO
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INNO developed the new store concept during the lockdowns last year. The first test store 
opened in Schoten in December 2020. CEO Armin Devender: “The initial results have been 
excellent. We are getting good feedback from our customers. They can more easily find their 
way around the store and appreciate the lounge areas.”

Each INNO has its own character

Regular customers will recognise ‘their’ INNO, but the department store chain is also aiming 
for a new public. 

“We are bringing more emotion and warmth to the stores. Shoppers should feel good 
when they’re here. We divide the department store into spaces: each department has its 
own atmosphere, with sitting areas, plants…”, says Elly Zwinnen merchandise-marketing 
Director INNO. 

As a customer, you also feel a difference from store to store. Each INNO fully responds 
to the wishes of local shoppers and the local context. For example, INNO Leuven offers a 
much wider range of kitchen utensils than before, because the supply in the region is limited. 

Coffee, flowers, or chocolates? You can now also find them at INNO

In order to serve regular and new customers even better, INNO is also focusing on unexpected 
partnerships. And not just in the three renovated stores.

•  ‘Coffee corner & Jus’

An invigorating cup of coffee or one of the dozens of fresh smoothies and fruit juices? From 
today, that’s just what you’ll find at INNO Liège, and very soon also at the stores on Brussels’ 
Rue Neuve and Antwerp’s Meir. Salads, well-composed sandwiches and desserts are also 
on the menu at INNO partner BON. All made with high-quality, local, seasonal ingredients.

•  Flowers

In Rouge Coquelicot INNO finds a perfect partner for fresh cut flowers and house plants. 
The passionate florists behind this shop-in-the-shop also select an elegant assortment of 
interior decoration, vases, candles… for the INNO customer. You can get acquainted in the 
Liège department store.

•  ‘Chocolate & Confectionery’

For the store in Liège, INNO is collaborating with chocolatier Arnaud Duroy. Offering a wide 
range of 100% Belgian, artisanal chocolate and confectionery. Think of refined pralines, 
cuberdons, original melocakes and macaroons.
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The best is yet to come

In the coming years, all INNO Department Stores will undergo a similar metamorphosis. In 
2022, the next remodellings will follow.

INNO strongly believes in the power of a centrally-located department store to connect 
people. “People want to come together again after the corona crisis, and the city centre is 
a symbiosis of culture, gastronomy, retail ... They create an environment where people can 
enjoy spending time with family and friends. That will be even more important than ever 
before. We want to create a department store for Belgium that is so interesting that people 
will return to the city centres to shop there. I strongly believe that INNO can play a valuable 
role in this,” concludes CEO Armin Devender.

About INNO

INNO is the only department store in Belgium with a wide range of premium and mainstream 
brands. The chain has been an integral part of the retail landscape of all major Belgian cities 
for almost 125 years and has been an ally of all Belgians in their daily lives for generations. 
INNO is one of the most important Belgian brands, with a loyal customer base that continues 
to grow. With inno.be, since spring 2021, INNO has also played a leading role in the online 
retail market in Belgium. INNO offers Belgians an omnichannel shopping experience in 
which online and offline shopping comfort complement and reinforce each other. 

www.inno.be
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INNO Liège
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INNO Leuven
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INNO Waasland


