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Dear Daniels Community,

At the Daniels College of Business, we are commited to being a community of choice: a place where people connect, 
engage and exchange ideas. In fact, it is one of seven strategic goals of the College to strengthen Daniels as an institution 
that welcomes, nurtures and energizes alumni, corporate partners, faculty, staff and students. 

In this issue of Daniels Business Review, we are pleased to share our progress toward bolstering this great community, 
and I invite you to take a walk in the shoes of our community members working toward this goal. We have a new 
Inclusive Excellence Committee—a group of community members, faculty, staff and students that strives to advance a 
culture of inclusive excellence at the College—and we will soon host our inaugural Inclusive Excellence Business Case 
Competition. In January, the College joined forces with more than 50 outstanding companies and organizations to launch 
the Daniels Corporate Partners Program. To support our action plans from Daniels Tomorrow, we also recently created 
the Dean’s Society, a philanthropic partnership with individuals whose annual contributions exceed $1,000. Learn more  
on page 29 about how we continue to welcome those interested in transforming lives in the classroom and across the  
globe through the Dean’s Society.

Daniels must also continue to focus on that which makes us great: our commitment to innovation and ethics, our 
connection to global business and training future business leaders to lead with courage and integrity. This is exemplified 
by alumni like Megan McCourt—whose MBA project translates into ongoing business solutions for Hep C Connection— 
and by our faculty exchanging knowledge around the world. On Veterans Day, Daniels honored military veteran students, 
alumni, faculty and staff. These individuals bring unmatched leadership skills to our programs and prove that students with 
a wide range of professional and life experience can teach one another a great deal inside our classroom walls.

In striving for excellence, we recognize that our engaged faculty, staff, students, alumni, corporate partners and friends 
are what make the Daniels College of Business the remarkable institution it is. Let us continue to work together to build 
our community of choice. 

With warm regards, 

Christine M. Riordan, Ph.D. 
Dean, Daniels College of Business

Dr. Christine Riordan, a nationally recognized expert in leadership development and diversity, is the 15th 

dean of the Daniels College of Business at the University of Denver. One of her top priorities is to build 

upon the College’s long tradition of excellence and innovation. Learn more» daniels.du.edu/aboutus

About Dr. Riordan

:: From the Dean
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On thE COvER:
In life, getting from place to place—literally and metaphorically—requires  
a sole item: shoes. In this issue, we highlight Daniels community members 
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Clockwise from top center: a heavy-duty military boot, a “bunny boot” worn 
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:: Feature | A vintage Par tnership 

A 
Vintage  

Partnership

Daniels Alumni Share a Passion for Wine 

—and an Entrepreneurial Spirit

From left: Marquis Sauvage (BSBA, 1991; MBA, 1993), Alan Sauvage (BSBA, 1993) and Greg Kassanoff (BSBA, 1992)



G
A vintage Par tnership | Feature ::

Growing up with an entrepreneurial father in 
Oberlin, Kansas, the Sauvage brothers, Marquis and 
Alan, seemed destined to be businessmen—but wine 
was never a family affair. “Somewhere along the 
way I got sick of beer and started drinking wine,” 
says Marquis (BSBA, 1991; MBA, 1993), who 
entered a master sommelier program after graduating 
from DU. “Pretty soon, I became obsessed with it.” 

Shortly after Marquis graduated in 1993, he  
and a friend, John McGuigan (BA, 1989; MA, 
1997) opened Enoteca Lodo, one of the first wine 
bars in the lower downtown district of Denver. 
“There was nothing like it in those years—we were 
definitely pioneering the wine bar thing in 
Denver,” says Marquis. After two years, in fact, 
business was so hectic and successful that the 
friends burned out. They sold Enoteca in 1995. 

Through his wine bar, Marquis became 
familiar with the distribution business, and 
with the help of Alan (BSBA, 1993) and his 
father started Classic Wines in 1995, which 
distributes wine throughout Denver and 
western Colorado. The Sauvage brothers 
continued to expand their wine 
enterprises—Marquis based in Chicago; 
Alan in La Jolla, California—founding 
Maverick Wine Company in Chicago 
in 2002 and Vin Sauvage in Las Vegas 
in 2004. They purchased a vineyard, 
Koehler-Ruprecht, in Pfalz, Germany, 
and started Burn Cottage Vineyard in 
Central Otago, New Zealand, from 
the ground up. First harvest at Burn 
Cottage was in 2009. 

Meanwhile, Marquis’ college 
roommate Greg Kassanoff (BSBA, 
1992) enjoyed a successful career in 
investment banking after graduating 
from Daniels. Kassanoff started out at 
Merrill Lynch in Dallas and eventually 
worked his way up to become a senior 
VP for Lehman Brothers. When his 
triplets were born in 2005, Kassanoff 
says it was time for a change.  
“I’d always wanted to blaze my own 
trail, and I grew up in a family that 
encouraged that,” says Kassanoff, 

a Texas native whose father owned a manufacturing 
company for nearly 20 years. Soon, he was in talks 
with his longtime friend Marquis about teaming up 
to do what Marquis knows best: wine. 

In 2007, Marquis and Kassanoff founded Pioneer 
Wine Company in Texas—named for their alma 
mater. “Our business model is really simple,” says 
Kassanoff. “We bring good wine into restaurants and 
stores at a good price. We work with farmers who 
grow fruit and put it in a bottle. That simplification 
of life is something I wanted and I really love now.” 

Simple, perhaps, but not easy. Kassanoff admits 
that running the day-to-day operations of Pioneer is 
a 22-hour-a-day job, but he wouldn’t have it any 
other way. “I love it. It’s a lot of fun and we work 
smarter every single day,” he says, adding that in 
just over three years in business, Pioneer is at $14 
million in annual revenues and growing. 

For Alan, it is a similar passion that makes his 
job an ideal fit. “Other than the wine, I love 
working with the producers,” he says. “They’re 
intelligent and humble farmers. I feel grateful 
to be involved in a variety of businesses and 
learn something new every day.” 

Nearly two decades since they were 
DU Pioneers, Kassanoff and the Sauvages 
believe that their solid foundation in 
business set them up to succeed. “Daniels 
provided the technical and theoretical 
fundamentals of business,” says Alan. 
“I’m very proud to tell people I went to 
DU: the Harvard of the west.” 

“DU is a fantastic university,  
and Daniels really opened up my 
entrepreneurial side,” says Kassanoff, 
who recently met with Dean Christine 
Riordan in Dallas. “I’m looking forward 
to strengthening my relationship with 
Daniels and following Dean Riordan’s 
work.” Though he’s excited to return 
to the College to engage with students 
and faculty, Kassanoff has one 
stipulation. “I threw away the coat and 
tie four years ago, so it’s tough to get 
me out of flip-flops anymore! As long as 
nobody minds that, I’m excited to share 
my knowledge and vice versa.” • 

“We bring good wine into 

restaurants and stores at 

a good price. We work 

with farmers who grow 

fruit and put it in a bottle. 

that simplification of life 

is something I wanted 

and I really love now.”                                      

—Greg Kassanoff
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:: Feature | Megan McCourt

FFor McCourt—who collaborated 
with classmates Matthew Murphy 
and John Penny (both MBA, 2008) 
and Lauryn Wheeler (MBA, 2007; 
JD, 2008)—the 10-week project was 
an eye-opening experience. “All of 
us really wanted to work with a 
nonprofit, and we knew very little 
about hepatitis C, so it was 
interesting research,” says McCourt, 
a consultant for Sand Cherry 
Associates. “The intent of this class 
was to give us a real-life business 
experience—to give us a real 
problem and have us try to solve it.” 

McCourt’s team ultimately 
proposed a two-pronged approach to 
strengthening HCC’s marketing 
efforts—education and prevention—
and the organization implemented 
several of their ideas. But when her 
graduation rolled around in March 

2008, McCourt decided to continue 
working with HCC, saying that it just 
seemed natural to do so. “I really liked 
the staff. And I knew that I could help 
them, so why wouldn’t I try to?” she 
says. “The people there are so passionate 
about what they do, and I felt I could 
offer a business point of view.”  

Executive Director Nancy 
Steinfurth agrees, saying that McCourt 
continues to bring newer business and 
marketing knowledge to HCC as a 

member of HCC’s planning committee. 
“Megan is a really nice young 
woman with a lot of enthusiasm and 
energy, and we’ve been very grateful 
for her participation,” she says. “She 
and others on the planning committee 
are extremely helpful in working with 
us to identify measurable goals, follow 
those programs and keep us informed 
of what is successful and what isn’t.” 

For McCourt, staying involved 
has been a win-win situation. “I have 
a goal to serve on boards in the 
future, so this is a personal growth 
experience for me,” says McCourt, 
who also serves on the Young 
Professionals Advisory Committee of 
Make-A-Wish Foundation. “I had 
everything to gain and nothing to 
lose by staying involved. And for 
Hep C, I think I bring a fresh 
perspective to the organization.” •

Alumna Embraces  
Local Cause 
MBA Project translates  
into Real Business Solutions

Daniels MBA student Megan McCourt (MBA, 2008) engaged with Hep C 

Connection (HCC) as part of her Integrative Challenge course in the Fall 2007 

quarter. The nonprofit aims to educate Colorado citizens about the dangers 

of hepatitis C and the importance of testing. Her team’s mission? To create a 

marketing plan for HCC that would identify the most promising target markets  

and explore strategies to reach such markets.   

Photo: Daniels Alumna Megan McCourt

Photo: Megan McCourt with John Penny (left) and 
Matthew Murphy (right) at their Hooding Ceremony
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Joining Forces
the Value of Military Leadership

Joining Forces | Feature ::

the Daniels College of Business has long supported military veterans—in part because 
we believe that to be socially responsible we must pay respect to those who serve, 
and in part because of our namesake’s military background. In 1941, Bill Daniels 
entered the V-7 program in the U.S. Navy. He went on to become a pilot in just 11 
months, and flew during some of the fiercest battles of World War II. In 1944, 
Lieutenant Daniels received the Bronze Star for heroism in action aboard the Intrepid. 
We pay tribute to our veterans and profile six servant leaders as they begin a new 
chapter in their careers.
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Dale Betz

Current position: Manager, training 
and Development, Clipper Windpower

Military background:
United States Army
  •  Captain, Special Forces,  

2004 to 2008 
  • Captain, Infantry, 2001 to 2004
  • Lieutenant, Infantry, 1999 to 2001

Kent Bradley, MD

Current position: Partner, 
Martin-Blanck & Associates

Military background:
• Executive Director, tRICARE, offices 

in Europe, Africa and the Middle 
East, 2005 to 2008

• Director of Primary Care and 
Chairman of Patient Safety,  
Landstuhl Regional Medical Center, 
2004 to 2005

• Consultant for Public Health, U.S. 
Army Forces in Europe and Korea, 
2003 to 2005

travis Cooper

Current position: Vice President and 
Program Manager, Versar International

Military background:
United States Army
  •  Detachment Commander,  

2003 to 2005
  •  Executive Officer, 2001 to 2002
  • Staff Officer, 2000 to 2001
  • Platoon Leader, 1999 to 2000

Meet a Few Daniels Military Veterans

::  Feature | Joining Forces

OOn Veterans Day, November 11, 
2009, the Daniels College of Business 
honored its military students, faculty 
and staff who have served in the Armed  
Forces in a unique way: by inviting 
other military veteran working 
professionals to discover Daniels. 

The observance and recruiting 
event was for those interested 
in learning about the Executive 
MBA, Professional MBA and MS 
programs—with a particular focus 
on how military veterans can make 
themselves more marketable in the 
civilian world. In addition, says 
Dr. Barbara Kreisman, assistant 

dean of Executive and Professional 
MBA programs, four of the six new 
veteran students who joined EMBA 
Cohort 54 in the Fall 2009 quarter 
participated in a panel discussion 
about their journey to Daniels.

“What’s incredibly special about  
students who come from the military 
is that they are natural leaders,” says  
Kreisman. “There’s an element of 
respect they bring into the classroom.” 

Daniels has been a longtime 
supporter of the military. The College’s  
namesake, Lieutenant Bill Daniels, 
received the Bronze Star in 1944 for 
heroism in action for saving the lives 

of naval personnel after the aircraft 
carrier Intrepid was struck by bombs 
in the Philippines. A graduate of the 
New Mexico Military Institute, Bill 
Daniels was appointed to the U.S. 
Naval Academy, but opted to enter 
the V-7 program in the U.S. Navy 
instead. He became a pilot in just 11 
months, and flew in the American 
invasion of North Africa as well as 
the South Pacific and the Solomon 
Islands during some of the fiercest 
battles of World War II. 

The College also has a strong 
connection to the 10th Mountain 
Division, the first mountain ski force 
that was trained at Camp Hale, 
Colorado, during World War II. The 
Compass Curriculum—a set of three 
courses that integrate fundamental 
business disciplines with the areas of 
leadership, teamwork, innovation, 
sustainable development and ethics—
was inspired by the values and 
leadership of the 10th Mountain 
veterans. Leading at the Edge,  

“ I place great value on community and seek to contribute to 

all groups I interact with. My classmates are exceptional 

men and women from the Denver business community and 

they add exponential value to my learning experience here 

at Daniels.” 
—vance nixon
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Joining Forces | Feature ::

Adam Crecion

Current position: Business Development 
Manager, PepsiCo

Military background:
United States Marine Corps   
  • Officer and Pilot, 1999 to 2008

Ben Deda

Current position: Director, Commercial 
Marketing, truStile Doors

Military background: 
United States Marine Corps
  •  Platoon Commander, 2002 to 2003
  • Executive Officer, 2003 to 2004
  • Commanding Officer, 2004 to 2005
  • Operations Officer, 2005 to 2006
  • Executive Officer, 2006 to 2008

Vance Nixon

Current position: Installation Manager, 
Project Management Operations, 
Clipper Windpower

Military background: 
United States Army
  •  Infantry Platoon Leader,  

1999 to 2001
  •  Infantry Company Executive 

Officer, 2001 to 2003
  •  Special Forces Detachment 

Commander, 2003 to 2008

the Compass’s centerpiece outdoor 
experiential weekend, is modeled 
after the training that took place  
at Camp Hale nearly 70 years ago.

Since the issuance of the Post 
9/11 GI Bill, Daniels has seen an 
increase in the number of veteran 
students. The bill, which provides 
financial support for education and 

housing to those with at least 90 days 
of service after September 11, 2001, 
became effective in August 2009. 

“Our focus on integrating ethics, 
leadership and business makes the 
College a desirous institution for 
students with military backgrounds,” 
says Dr. Kreisman. “I feel that these 
students are excellent individuals who 

add so much to classroom discussions. 
They shape the culture of the classes 
with their presence. We’re so happy 
to have them here.”

Dr. George Simon, associate 
clinical professor and director of 
the Professional MBA program, 
agrees, adding that it is a win-win 
relationship. “Military veterans bring 
a wealth of experience—practical 
leadership experience as well  
as knowledge about how to get 
things done—and those are very 
valuable attributes to possess in the 
world of business,” says Dr. Simon,  
a retired U.S. Air Force officer.  
“Not only do they gain a lot from 
Daniels, they add a great deal of value 
to our program.” •
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Military Student Enrollment at Daniels

Graduate

Global Engagement » 
Read about a Daniels IMBA 
student and retired captain 
on pages 10–12.
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::  Feature | Global Engagement

Germany, Bosnia, Kosovo, Iraq and…the South Pole? 
Logan Grover has lived in some unusual locations through 
the years as an officer in the U.S. Army, but it was only 
after leaving active duty that Grover found his way to the 
unlikeliest of places—the South Pole. 

After retiring from the Army, Grover looked for a 
way to incorporate his experience with foreign nationals, 
militaries and governments into the next chapter in his 
life. He wanted a graduate education that could translate 
his military leadership into community leadership 
opportunities. He found it at Daniels.

Being on active duty as a captain of combat engineers 
in the United States Army for four years, Grover admits 
that he can’t help but gravitate toward leadership roles—
even as a graduate student. “Once you start taking on 
leadership positions, you get into the habit of it,” he says. 
“In many ways, joining the IMBA program was good for 
me because I was working with a lot of very intelligent 
people, and it was reinforced that I don’t always have to 
be the one making the decisions.” 

Daniels IMBA Student and Retired U.S. 
Army Captain logan Grover Applies 
Military Experiences to Business

Global
Engagement 

Above: Logan Grover

Left: Grover served as an advisor in Bosnia at Camp Eagle, tuzla, 
for a UXO (UneXploded Ordnance) field clearance
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Global Engagement | Feature ::Global Engagement | Feature ::

Grover started at Daniels in the Fall 2006 quarter 
after returning from four years stationed overseas in 
Germany (and having been deployed to Bosnia, Kosovo 
and Iraq). He’d contemplated law school, but wanted to 
incorporate his experience with foreign nationals, 
militaries and governments into whatever he did next. 
“Daniels’ IMBA was a great fit for me, and a great way to 
translate my military experience into the business setting,” 
says Grover. “I was also very attracted to the College’s 
focus on ethical leadership and sustainable innovation.” 

After finishing his course work at Daniels, Grover 
had an opportunity arise that was unlike any other 
of his career. He traveled south—way south—to the 
South Pole for 13 months. Grover joined Raytheon 
Polar Services Company (RPSC) in June 2008, and 
in September—the start of Antarctica’s three-month 
summer—he headed to the ice to be one of three senior 
leaders of the South Pole station. 

RPSC supports the scientific research of the 
National Science Foundation that is conducted on fully-
staffed research vessels in the Antarctic Ocean and at 
research stations on the Antarctic continent. For the 
entire nine-month winter, Grover was responsible for the 
South Pole station’s operations and staff—43 people from 
seven different countries. “I like problem solving,” he 
says. “The work we did at the South Pole had logistical 
challenges unlike any others I’ve seen.”

Grover’s contract position with RPSC finished up 
in December 2009 and, ironically, his travels have kept 
him from completing the final requirement for his IMBA 
degree: the foreign language component. He intends 
to complete it this year and he’s looking forward to 
meeting even more Daniels students. “I have to admit 
that the best thing about my Daniels experience has been 
the other students,” he says. “I have been consistently 
impressed with my fellow classmates.”  

“Once you start taking on leadership positions, you get into the habit of it.”

—logan Grover

the South Pole elevated station: An aurora in front of the  
Milky Way in the background. 

Sunset between the U.S. and U.K. flags—two of the original 
Antarctic treaty signers. the sun sets once a year in 
Antarctica—a five-week process. 
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Without a doubt, Grover likely had the same  
effect on his peers—and it’s not the last time the Daniels 
community will hear about him. In June, Grover will 
move to San Diego with his fiancée to pursue a longtime 
interest: law school. He’ll attend Thomas Jefferson 
School of Law. “If you’d asked me on September 10, 
2001, what was next for me, I would definitely have told 
you law school. On September 12, it was going to war,” 
says Grover, who plans to eventually return to Colorado 
to get into politics. “Long term, one of my ambitions is 
to be a community leader, and I know that my time at 
Daniels will be critical to accomplishing that goal.  
When I come back to Colorado, I’m looking forward  
to building a life here and once again being a part of this 
great community.”• 

::  Feature | Global Engagement

top: Grover dedicating the new South Pole geographic 
marker on New Year’s Day 2009. the Pole moves 
approximately seven meters each year.

Middle: Sunrise over the “dark sector,” an area free of radio 
waves. the South Pole’s 10-meter telescope and research labs 
in the distance. 

Bottom: the 2009 winterover population at the South Pole, 
taken in front of Dome Ridge by the light of the full moon. 

“One of my ambitions is to be a 

community leader, and I know that  

my time at Daniels will be critical  

to accomplishing that goal.”                                     

—logan Grover

Photos courtesy of Patrick Cullis, Lee Parker and Jeremy Johnson

« Joining Forces
Learn about six servant 
leaders on pages 7–9.
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news and Events ::

DAniElS in thE nEWS

In 2009–2010, the national and international media called upon our faculty and staff for insight on today’s  
issues. the following list of print, broadcast and online media featured our experts.   

KuSA 9news, March 16
“Ikea to open local store”
FEAtuRinG: Dr. Andy Sherbo, 
Department of Finance

The Denver Post, March 7
“A sickness unto death”
FEAtuRinG: Dr. Buie Seawell, 
Department of Business Ethics  
and Legal Studies
 
Zimbio.com and eight other 
publications, March 3 
“ Foreclosures in Denver made  
impact on rental vacancy rate”

FEAtuRinG: Dr. Gordon Von Stroh, 
Department of Management
 
AbC news, February 25
“If you want a job, get a webcam”
FEAtuRinG: Julie Lucas, Office of 
Communications and Marketing
 
The Denver Post, February 21
“ Merger muddles Republic Airways’ 
branding”

FEAtuRinG: Dr. Cynthia Fukami, 
Department of Management
 
KuSA 9news, February 9
“ Katrina evacuee celebrates Saints, 
expert expects economic benefit”

FEAtuRinG: Dr. David Corsun, 
School of Hotel, Restaurant and 
tourism Management
  
KuSA 9news, February 9
“ Marketing expert breaks down best, 
worst Super Bowl commercials”

FEAtuRinG: Dr. Daniel Baack, 
Department of Marketing

Philanthropy News Digest, January 24
“ Daniels Fund awards $7.5 million  
to universities for business ethics 
initiative”

KMGh 7news, January 21
“ Advocates predict challenge to 
Colorado campaign finance law”

FEAtuRinG: Dr. John Holcomb, 
Department of Business Ethics and 
Legal Studies 

MyContentbuilder.com, January 20
“New technology: RealDealPoker.com”
FEAtuRinG: Dr. Robert Hannum, 
Department of Statistics and 
Operational technology

The New York Times, January 14 
“ From an owner to the quietest  
sports emperor”  

FEAtuRinG: Dr. Maclyn Clouse, 
Reiman School of Finance

KMGh 7 news, January 4
“ Workforce centers looking for 
employees”

FEAtuRinG: Dr. Karen Dowd, Executive 
Director, Graduate Career Services, 
Suitts Center for Career Services

USA Today, January 2
“ Small business owners pass on  
entrepreneurial spirit to family”

FEAtuRinG: Alumnus David Sutton 
(MS, 2009)

ColoradoBIZ Magazine, January 1
“ Cote’s Colorado: Coming out of  
the shadows”

FEAtuRinG: Christine Riordan, Ph.D., 
Dean, Daniels College of Business 
and Lalo Pacheco, Daniels sophomore 

ColoradoBIZ Magazine, January 1
“ State of the state: Human side of 
going green”

FEAtuRinG: Dr. Bruce Hutton, 
Department of Marketing 

Denver Business Journal and seven 
other publications, January 1
“ DU offers degree for charter  
school leaders”

FEAtuRinG: Christine Riordan, Ph.D., 
Dean, Daniels College of Business

The Denver Post, December 27
“ Business person of the year: 
Frontier’s Sean Menke”

FEAtuRinG: Dr. Maclyn Clouse, 
Reiman School of Finance

KunC national Public Radio, 
December 22
“ Denver Zoo expands  
amid recession”

FEAtuRinG: Dr. Ronald Rizzuto, 
Reiman School of Finance

The Denver Post, December 13
“ Ski area time shares just  
marking time?”

FEAtuRinG: Dr. Glenn Mueller, 
Franklin L. Burns School of Real Estate 
and Construction Management

Careerealism, December 11
“ Grad school: ‘Hit the snooze button’ 
or ‘good idea’” 

FEAtuRinG: Greg Grauberger, 
Office of Undergraduate Studies

Cnn.com, March 3

“ On the job, nice  
   guys may finish last”

AuthORED by: 
Christine Riordan, Ph.D., Dean, 
Daniels College of Business
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:: news and Events

Rocky Mountain PbS, December 9
“Colorado state of mind”
FEAtuRinG: Dr. Ronald throupe, 
Franklin L. Burns School of  
Real Estate and Construction 
Management

CbS4 Denver, December 7
“ Public pays for cell phones for fire 
department wives”

FEAtuRinG: Dr. Kevin O’Brien, 
Department of Business Ethics and 
Legal Studies

Franchise Talk, December 4
“Scanty clothes, plentiful customers”
FEAtuRinG: Dr. Peter Whalen, 
Department of Marketing

About.com, December 3
“ MBA rankings from Beyond Grey 
Pinstripes—Daniels College of 
Business listed in “Best Small Schools”

Westword/New Times, December 3
“ Can a mild-mannered bakery clerk 
solve the grocery workers’ labor strife?”

FEAtuRinG: Dr. Cynthia Fukami, 
Department of Management

The Denver Post, December 2
“Charging ahead in credit-card tech”
FEAtuRinG: Dr. Stephen Haag, 
Department of Information technology 
and Electronic Commerce

KuSA 9news, November 29
“ Smaller stores struggling to keep up 
with Cyber Monday”

FEAtuRinG: Dr. Ronald Rizzuto, 
Reiman School of Finance

KuSA 9news, November 27 
“ Black Friday no longer ends at Midnight”

FEAtuRinG: Dr. Maclyn Clouse, 
Reiman School of Finance

Investors Business Daily, November 27
“Lay out clear objectives”
FEAtuRinG: Dr. James O’toole, 
Department of Business Ethics and 
Legal Studies

ColoradoBIZ Magazine, November 24
“the human side of going green”
FEAtuRinG: Dr. Bruce Hutton, 
Department of Marketing

The Denver Post, November 22
“the debate about immigration”
AuthORED by: Dr. James Griesemer, 
Department of Management

Consumer Electronics Net and five 
other publications, November 19
“ Gsphere debuts powerful analytics 
tool for financial professionals”

FEAtuRinG: Daniels College of 
Business

The Denver Post, November 15
“God is CEO’s co-pilot at Republic Air”
FEAtuRinG: Dr. Buie Seawell, 
Department of Business Ethics and 
Legal Studies

San Francisco Business Times and five 
other publications, November 12
“ BusinessWeek ranks Daniels 53rd 
among part-time MBA programs”

The Denver Post, November 10
“It’s 2004 again for grocery union”
FEAtuRinG: Dr. Cynthia Fukami, 
Department of Management

Denver Business Journal and six other 
publications, November 4

“ Denver-area apartment vacancy  
rates fall: Experts warn against  
calling it a trend”

FEAtuRinG: Dr. Gordon Von Stroh, 
Department of Management 

KMGh 7news, November 3
“ Study: more shoppers to do holiday 
Spending online”

FEAtuRinG: Dr. Steven Hartley, 
Department of Marketing

KuSA 9news, November 2
“ Holiday shoppers look for early  
retail deals”

FEAtuRinG: Dr. Maclyn Clouse, 
Reiman School of Finance

The Denver Post, October 31
“ Retailers hope for sales to rebound 
now that the snow is over”

FEAtuRinG: Dr. Ronald Rizzuto, 
Reiman School of Finance 

live-PR and three other press-release 
outlets, October 30
“ Amadeus Consulting nominated  
for the CEBA Business Ethics and 
Sustainability Award for 2009”

FEAtuRinG: Dr. Bruce Hutton, 
Department of Marketing

Financial Times, October 27
“ Is it possible to teach ethics to  
business school students?”

FEAtuRinG: Dr. James O’toole, 
Department of Business Ethics  
and Legal Studies

Denver Business Journal, October 22
“ three Colorado MBA programs make 
Aspen Institute’s social-values list”

Financial Times and four other 
publications, October 19
“ EMBA Rankings 2009—Daniels’ 
EMBA program ranked number 85, 
up from number 90 last year”

Denver Business Journal, and five 
other publications, October 14
“ Sie’s aims to create 1M jobs”
FEAtuRinG: Dr. Ronald Rizzuto, 
Reiman School of Finance

“ University of Denver study: Undocumented immigrants  
                    should become citizens if certain conditions are met”

FEAtuRinG: Dr. James Griesemer, Department of Management

AbCnews.com and 30 other 
publications, December 9
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KuSA 9news, October 14
“ Local economist: Dow exceeded 
expectations”

FEAtuRinG: Dr. Ronald Rizzuto, 
Reiman School of Finance

MSN Money and seven other 
publications, October 7
“DU to offer MBA in school leadership”
FEAtuRinG: Christine Riordan, Ph.D., 
Dean, Daniels College of Business

CbS4Denver.com, October 2
“ Prof. has advice for businesses  
worried about H1N1”

FEAtuRinG: Dr. Maclyn Clouse, 
Reiman School of Finance
 
Denver Business Journal and six other 
publications, September 28
“ Grocery workers’ strike may drive 
away customers” 

FEAtuRinG: Dr. Cynthia Fukami, 
Department of Management

Multichannel news, September 28
“ Doing right by customers— 
James M. Cox Foundation endowment 
used to create chair in customer 
experience management at Daniels 
College of Business”

The New York Times and 14 other 
publications, September 24
“ Summit’s a big deal—but does it 
help the locals?”

FEAtuRinG: Dr. Maclyn Clouse, 
Reiman School of Finance

SOA World and three other 
publications, September 21
“ Envysion donates its managed video 
as a service (mvaas) technology to 
the University of Denver’s School of 
Hotel, Restaurant and tourism 
Management”

The Denver Post, September 20
“ Staging a scheme before Madoff 
was the ‘Voysey’ scam”

FEAtuRinG: Dr. Buie Seawell, 
Department of Business Ethics and 
Legal Studies

The Denver Post, September 12
“ Acrimony left on the shelf for 
Colorado grocers’ union”

FEAtuRinG: Dr. Cynthia Fukami, 
Department of Management

tribune Media Services and five other 
media sources, September 6
“ Entering grad school without a break”
FEAtuRinG: Greg Grauberger, 
Office of Undergraduate Programs

MSN Money and four other 
publications, September 4
“ CDOH releases 2nd quarter vacancy 
survey of deed-restricted housing”

FEAtuRinG: Dr. Gordon Von Stroh, 
Department of Management

Associated Press and four other 
publications, September 3
“ taking their chances on poker’s 
legality”

FEAtuRinG: Dr. Robert Hannum, 
Department of Statistics and 
Operational technology

AOl Finance, March 16
“ Can the Masters tournament 
help resurrect tiger, the brand?”

FEAtuRinG: Greg Wagner, 
Department of Marketing

  MAy 2010 

 7  School of Accountancy Annual Spring banquet 

 10  Pioneering Connections

 10  voices of Experience—Stephen M.R. Covey, 
  CEO of Coveylink Worldwide

 13   Pioneer Awards

 14    Graduate business Student Association Gala

 14  honors Convocation

 21   Supply Chain Roundtable  

 27  Marketing Roundtable

 28   last Day of Spring Quarter  

  JunE 2010
 4   Academic hood Presentation and Ceremony

 4 Graduate Commencement

 5   undergraduate Commencement  

 7–9  Executive Master’s Residency

 14  Classes begin for Summer Quarter

  

  AuGuSt 2010  
 12   last Day of Summer Quarter 

 12   Academic hood Presentation and Ceremony

 13  Commencement

Upcoming Events

 For current information, to register and for additional Daniels events, visit daniels.du.edu/newsevents

 news and Events ::



College News
Noteworthy stories from around campus

::  College news
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Engaging our  
               Corporate Community 

the Official Launch of the Daniels  
Corporate Partners Program



Photo: Corporate Partner Mark Sauerbrey, Xcel Energy, speaks with students at the employer 
networking luncheon during student orientation
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this spring, the Daniels College of business officially launched 
its Corporate Partners Program, welcoming more than 50 
companies and organizations, including Qwest Communications, 
the Hilton Foundation, Vail Resorts, and Toyota Motor Sales 
U.S.A. and Visa, Inc.—both of whose CEOs are Daniels alumni.  

Corporate Partners contribute to the College through 
financial support, recruitment, executive development programs, 
research and event sponsorship, and insight into current business 
issues. In return, they receive preferred access to Daniels career and 
internship events, campus recruitment, event facilities, advisory 
collaboration and are welcome to take part in Daniels signature 
events and activities focused on entrepreneurship, innovation, 
business ethics, sustainability and corporate social responsibility. 
Corporate Partners can interact in the classroom, participate in 
academic research studies and projects, support student initiatives 
and design custom executive education and international programs. 

For a complete list of Corporate Partners, visit daniels.du.edu. 
To learn more about the Corporate Partners Program, contact 
program co-leaders Dr. Karen Dowd, executive director of 
Graduate Career Services at karen.dowd@du.edu or 303.871.2227, 
or Scott McLagan, executive director and clinical professor, 
Executive Education at james.mclagan@du.edu or 303.871.3201. 

Enterprise Solutions —  
a Unique talent Source for 
top Executives 
How do top executives at Kaiser Permanente, 
Frontier Airlines, Lockheed Martin, Xcel 
Energy and various nonprofits in Denver 
find first-rate talent to solve real world 
problems when consulting budgets are lean? 
They turn to the newly minted minds of 
MBA students taking the Daniels College  
of Business Enterprise Solutions Capstone 
course. It’s a win-win situation: corporate 
partners gain fresh insights and high-caliber 
consulting free of charge. Students gain 
invaluable, real-world experience. Far from 
an internship program, Enterprise Solutions 
is an intensive, 10-week course in which 
small student groups—supervised by  
Daniels faculty—analyze information,  
apply current business concepts and deliver 
in-depth and actionable recommendations 
for an organization.

Whether a company is seeking to enter  
a new market, explore financing options or 
undertake other challenges, Daniels students 
participating in the Enterprise Solutions 
course consistently create innovative and 
well-researched solutions.   

From small to large, entrepreneurial,  
nonprofit and beyond

Denver metro area businesses working with 
Enterprise Solutions classes ranges from 
Fortune 500 corporations to nonprofit 
organizations in natural resources, sustainable 
renewable energy, high tech, bioengineering, 
retail, manufacturing, education, healthcare 
and public impact. Students consistently 
tackle projects of high public impact with 
companies that include Lockheed Martin, 
Frontier Airlines, iCAST, Newmont Mining, 
Echo Star, Denver Health & Hospitals,  
City & County of Denver, Johns Manville, 
Xcel Energy, Denver Museum of 
Contemporary Art (nonprofit) and  
Kaiser Permanente. 

to truly transform the future of business, it will 

take a partnership of thought leaders from higher 

education and corporations. By working together, 

we can shape the business world of tomorrow.

Dean Christine Riordan, Ph.D. 
Daniels College of Business
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:: College news

GOlD :: $10,000 and above

• Banfi Vintners Foundation

•  Berenbaum Weinshienk PC

• Chateau Development

• CoBank

• Deloitte Foundation

• Envysion

• FirstBank

• Grant thornton, LLP

• JPMorgan Chase

• KPMG

• Marriott Foundation

• MillerCoors

• Newmont Mining

• St. Charles Capital

• Vail Resorts

Daniels welcomes our inaugural 2010 Corporate Partners who are strong 
supporters of the Daniels College of Business. these companies and organizations 
provide funding and support for key College, School and Department strategic 
initiatives, student activities, faculty research, scholarships and fellowships.

DiAMOnD ::  Customized contributions 
$50,000 and above 

• Cable Center/Cox Communications 

• Hilton Foundation

PlAtinuM :: $25,000 and above

•  Denver Metro Commercial  
Association of Realtors

• Ernst & Young

• Qwest Communications

• toyota Motor Sales, U.S.A., Inc.

• Visa, Inc.

• Xcel Energy

Conrad N. Hilton Foundation

SilvER :: $5,000 and above
• Anton Collins Mitchell LLP
•  Association for Corporate Growth (ACG)
• Aurora Bank
• Centura Health
• David Arthur
•  Ehrhardt Keefe Steiner & Hottman PC
•  Executive Real Estate Roundtable
• Four Seasons Hotels and Resorts
• Frontier Airlines
• Handlery Foundation
•  Human Resource Planning Society (HRPS)
• Liberty Global
• Napa Wine Co.
•  National Association of Industrial and  

Office Properties
• Republic National
• Silver Oak
•  turnaround Management Association

bROnZE :: $2,500 and above
• Charles Schwab & Co., Inc.
• Denver West Office Leasing Co.
• Ecotimber
• Emergenetics
• Encana Oil & Gas
• Etkin Johnson Co.
• Gallo Wines
• Icelantic Ski
• Kaiser Permanente
• King Soopers/City Market
• Noodles & Co.
• Northwestern Mutual
• Pinnacol Assurance
• PricewaterhouseCoopers (PwC)
• Simpson Housing, LLP
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The Daniels One-year MBA is an 11-month program 
that builds on undergraduate skills and immerses students 
in the study and practice of business. The 56-credit-hour 
program includes: 

• 8 credit hours of “boot camp” intensive review
• 12 credit hours of advanced core business courses
•  12 credit hours of Compass courses, Daniels’ 

renowned ethics-based curriculum that teaches 
students about the role of business in a global society 

•  24 credit hours of electives in a student’s 
selected concentration (and experiential learning 
opportunities)

“We’ve designed a program for preprofessional 
students who have just graduated and want to achieve an 

MBA but lack the professional experience that our other 
programs require,” says Dr. David Cox, assistant dean of 
Full-time MBA programs, adding that undergraduates 
from Daniels as well as other institutions may apply. 
“When they graduate from the program, these young 
professionals will have a significant advantage over 
colleagues who do not take this route.” 

Like the other Daniels MBA programs, the One-year 
MBA curriculum integrates business ethics and values-
based leadership. Students will emerge with the critical 
thinking skills and technical knowledge necessary to 
navigate an ever-changing global marketplace. 

Learn more about the One-year MBA program by 
visiting daniels.du.edu/oneyearmba •

Daniels College of Business Joins the 
Daniels Fund Ethics Initiative
The Daniels College of Business recently joined seven 
other business schools to form the Daniels Fund Ethics 

Initiative, a consortium 
that will develop and 
enhance ethics-based 

programs for business students at eight universities. Thanks 
to the Daniels Fund—one of the largest foundations in the 
Rocky Mountain region, which was established by the 
College’s namesake, Bill Daniels—$7.5 million will be 

donated to six of the business schools over the next five years. 
The funds will be used to incorporate principles-based ethics 
education into the universities’ business school curriculums. 

Daniels and the University of Wyoming College of 
Business were the only two institutions with existing 
business ethics programs, both of which already receive 
financial support from the Daniels Fund. The other six 
universities to join the initiative include Colorado State 
University, New Mexico State University, the University 
of Colorado at Colorado Springs, the University of New 
Mexico, the University of Northern Colorado and the 
University of Utah. •

Introducing the Daniels One-year MBA
Starting in August 2010, the Daniels College of Business will offer a full-time, 
one-year MBA program for students to enter immediately after graduating 
with their bachelor’s degrees from any AACSB-accredited business school.

the trend in the 1990s and early 2000s was for MBA 
students to have at least 5 to 7 years work experience; 
however, today’s market proves that this is not the only 
successful model for business programs. Some successful 
executives who went straight from undergraduate to 
graduate school at the Daniels College of Business 
include Joseph Saunders, CEO of Visa, and James Lentz, 
president of toyota Motor Sales, U.S.A, Inc.
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Daniels brochure builder
It is said that the only constant in business is change. To maintain a competitive edge in the higher education marketplace, 
Daniels must continue to evolve to meet the needs of prospective students. The majority of our potential student population is 
part of Generation Y—26 percent of the population, or 80 million people, born between the years 1977–1990. This cohort 
wants to hear relevant and clearly defined benefits, when they want it and how they want it. In response to this—and in 
keeping with our principles of innovation and corporate social responsibility by reducing printed materials—we now offer a 
customizable online brochure. 

Instead of sending away for materials on the Daniels College of Business, potential students can quickly design a customized 
brochure—containing only the information they want—on our programs, admissions process, renowned curriculum and 
many other features of the College. All while reducing the impact on resources through paper, printing and mailing. 

» danielsbrochurebuilder.com

Introducing

build the brochure’s  
table of contents.
From fast facts to specific information 
about each of our MBA and specialized  
master’s degree programs, prospective 
students can choose which Daniels 
information to include in a brochure.  

Save and send. 
We’ll email the brochure to the student 
when he or she is finished so that it 
can be viewed again. Students can 
always log in from another computer, 
too, to pick up where they left off.

Share with a friend. 
Know others who are also interested 
in the Daniels College of Business? 
Students can send their custom- 
designed brochures and invite others 
to learn more about the College.

view it. 
Students can flip through the brochure 
to make sure it contains all the facts. 
Missed something? the brochure can 
be easily revised to add to (or remove 
from) the table of contents.

Printing optional.  
We developed our online brochure 
builder because of our College’s 
commitment to sustainability and the 
environment. And prospective students 
can print or convert their brochures to 
a PDF anytime by simply clicking the 
Print icon at the bottom of the page.  

StEP

1

StEP

3

StEP

5
StEP

2

StEP

4
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Daniels brochure builder
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Renowned Curriculum
An undergraduate degree from Daniels offers an 
educational experience in which students learn the 
fundamental business and leadership skills necessary to 
succeed in today’s rapidly changing business environment. 
Our curriculum reflects the way the business world really 
works, incorporating team projects to practice collaboration 
and case studies to test theories and develop critical thinking 
skills. Daniels’ unique focus on business ethics, global 
stewardship and entrepreneurship is woven throughout  
all course work. In addition, all undergraduates must 
complete a full academic year of a foreign language. 

Gateway Courses for business and non-business Majors
As of the Fall 2009 quarter, all Daniels undergraduate 
students (and those minoring in business) must take two 
“gateway” courses before proceeding to other business 
courses: Foundations of Business Management and 
Foundations of Business Law. The Gateway sequence  
is the foundation of Daniels’ new lock-step curriculum,  
in which all classes build upon one another as students 
progress through the Daniels program. 

liberal Arts
Housed within a liberal arts university, Daniels students 
receive a well-rounded education that blends business 
acumen with liberal arts. Our goal is to ensure students are 
capable of thinking critically and making sound decisions and 
most importantly, understand the value of collaboration 
and innovation across multiple business disciplines. 

the Daniels Community Comes  
together to Deliver a Dynamic  
Student Experience

Daniels undergraduate Programs–

Designed for Success

:: College news

undergraduate students at the  
Daniels College of business receive a 
rigorous, experiential education that 
focuses on professional as well as  
personal development. Here are just a  
few of the aspects—and recent exciting 
developments—that set Daniels apart  
from other institutions of business:

Degrees
•  Bachelor of Science in 

Business Administration 
(BSBA) with 12 possible 
majors:

-  Business Information 
Technology

-  Construction 
Management

- Economics
- Finance
- General Business
-  Hotel, Restaurant and 

Tourism Management
- International Business
- Management
- Marketing
- Real Estate
-  Real Estate and 

Construction 
Management

- Statistics

•  Bachelor of Accounting 
(BSAcc) 

•  Undergraduate dual degree, 
leading to an MBA or 
Master of Science 

Minors
• Accounting
•  Business Foundations *
•  Business Information 

Technology 
•  Construction Management
• Finance
• Business Management*
• Legal Studies*
• Management
• Marketing*
• Real Estate 
•  Real Estate and 

Construction Management
• Statistics*
• Tourism*

* Also available to non-business majors.

DAniElS RAnKED #74 by BUSINESSWEEk

the Daniels College of Business is ranked #74 
in the 2010 BusinessWeek Best Undergraduate 

B-Schools list. According to the magazine, Daniels is the top 
undergraduate business school in the state. In 2009, BusinessWeek 
ranked Daniels’ Professional MBA program at #53.
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Study Abroad Opportunities
DU and Daniels believe strongly in the importance  
of students having international experiences—in fact,  
74 percent of DU undergraduates study abroad. The 
Cherrington Global Scholars Program allows eligible 
students to study abroad for the same cost as a term at  
DU (other than personal expenses). The University offers 
150 DU exchange programs and access to many non-DU 
programs. Many short-term faculty-led programs are also 
available to DU undergraduates, including international 
service learning programs. For more information about 
studying abroad, visit du.edu/intl/abroad.

Daniels Career and Placement Services
The University of Denver Career Center has career 
counselors dedicated to undergraduate business students, 
offering everything from career assessment tests to job and 
internship search strategies to one-on-one career coaching. 
With Daniels now requiring secondary admission, Daniels 
career counselors also guide students through the application 
and admission process to the College. On the 2010 agenda: 
regularly scheduled workshops to develop individualized 
career plans that will aid students with their internship 
searches and career goals. Learn more by contacting  
Sue Worden at susan.worden@du.edu or 303.871.3613 
or Catherine Swearingen at catherine.swearingen@du.edu 
or 303.871.3927.

Co-Curricular Programming
Backpacks to Briefcases is a signature program at the Office of Undergraduate 
Programs that provides undergraduate students a variety of opportunities for personal 
and professional development and networking. From a student’s first year at Daniels 
to his or her first job, Backpacks to Briefcases provides undergraduates the support 
and guidance needed to make a smooth transition to the business world. Programs 
offered throughout the year include: 

• Welcome Back BBQ

• Fall and Spring Industry Weeks

• Fantastic Fridays Speaker Series

•  Corey Speaks Lecture Series (presented 
by Dr. Corey Ciocchetti, Department  
of Business Ethics and Legal Studies)

•  Career Conference 

•  Fashion Your Future: Fashion Show and 
Business Etiquette Dinner 

• Networking Events

Learn more about Backpacks to Briefcases 
at daniels.du.edu/b2b.

 College news ::

Du RAnKED #3 FOR unDERGRADuAtES 

StuDyinG AbROAD

According to the 2009 Open Doors report 
issued by the Institute of International 
Education, 74 percent of undergraduates 
at the University of Denver studied abroad 
in the 2007–08 school year. DU was 
ranked number three behind Pepperdine 
University and the University of San Diego.

SnOOZE KiCKS OFF 

FAntAStiC FRiDAyS

Daniels launched the inaugural 
Fantastic Fridays event in the 
Fall 2009 quarter, hosting 
Daniels alumni Adam and Jon 
Schlegel (BSBA, 1999 and 
BSBA, 1997), founders of the 
popular Denver breakfast 
restaurant, Snooze, “an A.M. 
Eatery.” Joined by Daniels 
alumna and assistant general 
manager, Brianna Borin 
(BSBA, 2009), team Snooze 
shared their entrepreneurial 
story with Daniels students and 
staff while serving a Snooze 
favorite: pancakes.



:: College news
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new Staff
The Office of Undergraduate 
Programs welcomes: 

Daniel Garza  
Senior Director of Undergraduate Programs

Mr. Garza directs the 
day-to-day operations 
of the Office of 
Undergraduate 
Programs and leads 
the teams responsible 

for academic and career advising, 
secondary admissions, co-curricular 
initiatives and increasing student 
engagement.

Jessica Drelles
Academic Advisor and Program Counselor

Katie Farmer
Academic Advisor and Program Counselor

David Kummer
Academic Advisor and Program Counselor

As program advisors, Ms. Drelles, 
Ms. Farmer and Mr. Kummer 
provide academic advice and degree 
management services to students. 
They also develop and implement  
a variety of activities to support 
student advancement and enhance 
student life.

Secondary Admission
Beginning in the Fall 2010 quarter, new undergraduates who wish 
to pursue a major in business must apply to the Daniels College 
of Business—typically in the fall of one’s sophomore year.  
This secondary admissions process will allow Daniels to continue 
to offer strong student-faculty interactions, small class sizes and 
rigorous academics to high-achieving students. Students should 
have a proven academic record with a GPA of 3.3 or above.  
In addition to academic performance and promise, selection 
criteria are based on a candidate’s personal integrity, well-
roundedness and interview performance. Learn more about 
secondary admission to Daniels at daniels.du.edu/apply. 

learning Environment
The state-of-the-art Daniels College of Business building houses breakout  
team study rooms and Marcus Commons, which is ideal for informal student 
gatherings as well as speaker events. Daniels offers wireless Internet throughout, 
over 3,000 data and voice ports, an electronic business research center, an advanced 
technology center and interactive classrooms. Margery Reed Hall is home to the 
Office of Undergraduate Programs, an undergraduate student lounge and multiple 
study areas. The ultimate hands-on learning laboratory, the School of Hotel, 
Restaurant and Tourism Management boasts a 2,800-square-foot full-production 
kitchen, a 120-person Tuscan-themed banquet facility, a student-run coffee 
shop and state-of-the-art classroom and lab facilities. •

Photo: Voices of Experience speaker Colleen Abdoullah presents inside spacious Marcus Commons in 
the Daniels College of Business

Photo: the Banfi Beverage Management Center 
inside the School of Hotel, Restaurant and  
tourism Management

Photo: Summer graduation ceremony on the 
grounds in front of Margery Reed Hall
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Congratulations to the Daniels College of business,  
Winners of the 2010 Race & Case Competition  

On February 25–28, 2010, the Daniels College of business took first place 

overall in the seventh annual Race & Case competition, beating out five 
other teams from business colleges at George Washington University, the 
University of Pittsburgh, Rice University, Brigham Young University and 
the University of South Carolina. Daniels took first place in both the race 
and case competitions. 

Teams presented on the case, “Feeling the Heat: Allianz and World 
Wildlife Fund Pushing an Industry Towards Climate Change Action.”  
In 2007, Allianz, the financial services and insurance corporation, and 
WWF, the world’s leading conservation organization, formed a partnership 
to lead the financial industry toward a climate change effort through 
example. Since that time, numerous challenges, including the 2008 
financial crisis, created several barriers to success for the partnership. 

The Daniels team took the position that warning signs for climate 
change cannot be ignored, citing the increase in the costs and number of 
natural catastrophes. They reasoned that it is in the best interest of financial 
service companies to address climate change goals now, reinforcing their 
argument utilizing the McKinsey Structure Conduct Performance Model,  
a dynamic analytical tool.

The winning team members included first-year MBA student Andrea 
Wood, first-year MS student Joel Onditi and second-year MBA students 
Geoff Burgess, Kassandre Linstroth and Rhys Williams.•

Photo: team Daniels members Geoff Burgess, Rhys Williams, 
Andrea Wood, Joel Onditi and Kassandre Linstroth

invESt in DAniElS tOMORROW 
Whether you knew it as the School of Commerce, Accounts and 
Finance, the College of Business Administration or the Daniels 
College of Business, Daniels has always been on the leading edge 
of business education. Invest in Daniels to help us continue our 
legacy of innovation and excellence in business education.

Your gift—by check, credit card or automatic payments—is one of 
the simplest donations and it maximizes your charitable deduction 
while providing immediate benefits to the College.  

name:

Address:

City: State: Zip:

Email: Phone:

Degree(s): Degree year(s):

Credit Card #:  Expiration:

MAil FORM tO:
University of Denver
Dept. 585
Denver, CO 80291-0585

Contact the Daniels Office of Advancement 
for more information.
303.871.2799  |  givetodaniels@du.edu
daniels.du.edu/support  M669

Make your 100% tax-deductible donation to the Daniels 
tomorrow Fund today by:

  Joining the Dean’s Society with a gift of $1,000 or more

  Setting up a recurring monthly gift by phone

   Making a one-time gift with your credit card (phone or mail)

  Calling us to discuss planned giving options

  Making a contribution by mail with this form

  Giving online at daniels.du.edu/support
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the Daniels College of Business and 
the University of Denver are dedicated 
to multicultural excellence through 
diversity and inclusiveness. 

Daniels is committed to being a community of choice— 
a place where people are connected and engaged, where 
ideas, career opportunities and relationships enhance the 
lives of everyone involved. In fact, it is so important  
that we identified this as one of our seven strategic goals  
in Daniels Tomorrow. To help achieve this goal, Daniels 
Dean Christine Riordan appointed an Inclusive Excellence 
Committee composed of 17 University of Denver and 
Daniels stakeholders. 

“One of our very first priorities was to get the Daniels 
community trained on inclusive excellence,” says Dorothy 
Joseph, associate dean for college operations and co-chair 
of the committee. The committee brought in Dr. Jesus 
Trevino, DU’s associate provost for multicultural excellence, 
to provide an informational and highly interactive training. 

As defined by the American Association of Colleges 
and Universities, inclusion is “the active, intentional and 
ongoing engagement with diversity—in people, in the 
curriculum, in the co-curriculum and in committees 
with which individuals might connect.” Dr. Trevino’s 
presentation encourages participants (and University 
leaders) to shift away from thinking of diversity as merely  
a numerical representation. 

All staff of the Daniels College of Business have 
attended Dr. Trevino’s inclusive excellence training— 
the dean, directors, academic chairs and assistant and 
associate deans, and all academic and nonacademic 
departments—and faculty training is in progress.  
The committee developed a comprehensive business  
plan with strategic goals and programs to be implemented, 
and many initiatives are already underway.

“History has shown us that unless people are 
mindful of inclusion, the cultures and structures that 
get created in society and organizations are exclusive,” 
says Dr. David Corsun, director of the School of Hotel, 
Restaurant and Tourism Management and co-chair of 
the committee. “We are working to make Daniels a 
magnet for talented, passionate people of all backgrounds 
and thinking; one in which everyone contributes and 

can thrive. If there is more important work in creating 
community, I’m not sure what it is.”

A nationally recognized expert in diversity, Dean 
Christine Riordan is committed to strengthening Daniels 
as an inclusive institution, says Joseph. “Not only does 
inclusive excellence make good business sense, the dean 
and everyone on the committee want Daniels to be a 
community of choice,” she says. “We want Daniels to be 
a welcoming and inclusive place to study business, and we 
want to prepare our students for inclusive excellence in 
the workplace as well.” • 

the Active Pursuit of Inclusion  
Striving for Inclusive Excellence at Daniels

Photos: Members of the Inclusive Excellence Committee meet to discuss the Inclusive Excellence Case Competition. At left, Monica Humble, Co-Chair Allen thompson  
and Michele McCandless. At right, Co-Chair David Corsun and teresa Kostenbauer.
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On April 30, four teams of Daniels 
students will participate in the first-
ever Daniels College of Business 
Inclusive Excellence Business Case 
Competition. The competition 
will coincide with the ninth annual 
University of Denver Diversity 
Summit on Inclusive Excellence. 

According to Teresa Kostenbauer, 
director of marketing and outreach 
services at the Suitts Center for 
Graduate Career Services, employers’ engagement with the College 
sparked the idea for the competition. “One employer told me that they 
wanted their employee affinity groups to interact with students, but they 
were struggling to find events and activities that would be a good fit,” says 
Kostenbauer. “We brainstormed about creating something new that would 
meaningfully engage all groups while creating mutually beneficial results.”

Kostenbauer says that the Daniels competition is one of the few 
inclusive excellence case competitions in the country. “Inclusive excellence 
is an area that not many students are deeply familiar with, but it is a 
strategic imperative among businesses today,” she says. “The idea here is to 
give students the opportunity to tackle real problems that the participating 
corporations are having. It’s a great way to expose the companies and our 
students to one another.” 

Four companies will participate in the case competition: Aurora Bank, 
Kaiser Permanente, Qwest Communications and Xcel Energy. Each 
corporation is assigned as a mentor to one student team that comprises at 
least one undergraduate and graduate student, as well as one male, one female 
and one international student. Members of the winning team will each 
receive a $2,000 scholarship, and the students’ résumés will be circulated 
throughout the four companies for job or internship opportunities.

Mary Riebe, community relations recruiter at Kaiser Permanente, 
says that the case competition is not the first time Kaiser has enjoyed 
collaborating with Daniels. “We have had such a great experience 
working with Daniels and DU on the Multicultural Career Fair in years 
past,” says Riebe. “This was a chance to work again with some very 
dynamic people for a cause that we all believe in—and it will benefit some 
excellent students.” • 

Diverse Minds. unlimited Solutions.
Daniels Inaugural Inclusive Excellence  
Case CompetitionCO-ChAiRS

Dr. David Corsun, 
Director of the School of Hotel, 
Restaurant and tourism Management

Dorothy Joseph, 
Associate Dean for College Operations

Dr. Allen thompson, 
Senior Director of Graduate Recruitment 
and Admissions

MEMbERS

leslie Carter, 
Associate Director of Global Programs

Dr. Jeff Englestad, 
Clinical Professor, Franklin L. Burns 
School of Real Estate and Construction 
Management

Karimot Gamu, 
Daniels Undergraduate Student, AUSA 
Executive Board Member

Esther Gil, 
Assistant Professor and Reference 
Librarian, Penrose Library

Dr. Glyn hanbery, 
Senior Associate Dean

Syl houston, 
Senior Lecturer,  
Department of Management

Monica humble, 
Director of technology Services

teresa Kostenbauer, 
Director, Marketing and Outreach 
Services, Suitts Center for Graduate 
Career Services

Chris MacMillan, 
Director of Strategic Planning and 
Rankings

Michele McCandless, 
Director, Disabilities Services Program

Andrea Mosby, 
Principal, AGM & Associates

Christopher Pena, 
Advisor, International Student and 
Scholar Services

nancy Jones, 
Project Coordinator, MBA Programs for 
Working Professionals

Zhen Zhou, 
Daniels Graduate Student

Inclusive Excellence 
Committee

Learn more about the Inclusive Excellence Case Competition by 

visiting daniels.du.edu/iecase or by contacting teresa Kostenbauer 

at 303.871.7483 or tkostenb@du.edu.
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Since he published his first book in 1984, Dr. Stephen 
Haag, professor-in-residence of the Department of 
Information Technology and Electronic Commerce,  
has been busy. His latest book, Management Information 
Systems for the Information Age (McGraw-Hill, 
2009), is his 47th unique title. 

Dr. Haag’s textbooks aren’t just used 
at business and technological schools 
across the United States—in China,  
Dr. Haag’s MIS book was the first 
government-approved textbook for  
all Chinese universities teaching  
MBA programs. “For several years, if a 
university in China wanted to teach a 
class about MIS, my book was the one 
they had to use,” says Dr. Haag. 

So Dr. Haag was honored when he was contacted  
by the Chinese Association for Information Systems in 
mid-2009. The organization was hosting their annual 
conference in October (at Wuhan University in the Hubei 
province) and wanted to know if Dr. Haag would be the 

keynote speaker. Dr. Haag agreed—and his publisher 
arranged for him to speak at six other universities 

on the same trip. 
Over the course of 12 days, Dr. Haag 

spoke at some of the top universities in China, 
including Tsinghua University (coined  

“the MIT of China”), Nankai University, 
China Renmin University, Beijing 
University of Science and Technology, 
Beijing Institute of Technology and 
Beijing Jiaotong University. He 
discussed the importance of using 
technology to China’s competitive 
advantage, encouraging audiences  
to understand the kinds of business 
models that technology enables, 
rather than focus solely on the 
technology itself. 

Information technology and E-Commerce Professor-in-Residence Dr. Stephen 
Haag Speaks at Seven of China’s top Universities

A Worldwide Community:
       Exchanging Knowledge Across the Globe

China has fully embraced 

the idea that the road  

to prosperity is paved  

with education.
Dr. Stephen Haag,  
Professor-in-Residence  
Department of Information Technology 
and Electronic Commerce
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invest in Our Future: 
Join the Daniels College of Business 
Dean’s Society

the Daniels College of business values your support and 
commitment to our continued success. One way 
to give is by joining an elite group of donors:  
the Dean’s Society.

The Dean’s Society is our philanthropic  
partnership with individuals—alumni, students, 
parents and friends—who contribute $1,000 or more 
to the College each year. These gifts make it possible 
for Daniels to transform lives in the classroom and 
across the world through our innovative programs  
and cutting-edge research.

benefits of membership include: 
•  Special news updates about the College  

from Dean Christine Riordan

•  Commemorative Dean’s Society pin

•  Exclusive invitations to events for Dean’s 
Society members around the world

•  Recognition in Daniels’ annual report and  
other publications

To become a member of the Dean’s Society, 
contact David Ford at david.ford@du.edu  
or 303.871.3387.

“It was wonderful to spend time in China, to see  
the respect they have for professors and speakers,” says  
Dr. Haag. “China has fully embraced the idea that the 
road to prosperity is paved with education. It was impres-
sive.” Dr. Haag plans to return to China in August 2010 
to speak at more Chinese institutions as well as several in 
Singapore and Mongolia. 

After such a trip, Dr. Haag admits he’s taken a 
different view now that he’s back in the Daniels classroom. 
“I have more of a sense of urgency now—a real sense that 
the U.S. must continue to innovate and stay ahead, because 
we are competing in a global marketplace,” says Dr. Haag. 
“Daniels has the right focus. In our MBA programs, we 
take the stance that technology is a tool for innovation, 
and I think Daniels graduates come out very prepared.  
We have an excellent program, and I’m proud to be  
a part of it.”• 

In our MBA programs, we take the stance 

that technology is a tool for innovation, 

and I think Daniels graduates come out 

very prepared.

Photo: Stephen Haag at Nankai University with the lead Chinese translator 
on his MIS books (right) and Nankai’s liaison for international guests (left)
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Even as a kid, Craig Harrison (BSBA, 
2003) was no stranger to hard work. 
The son of a rancher and business-
man, Harrison grew up on a 250-acre 
ranch in Timnath, Colorado, 
southeast of Fort Collins, and says 
that he learned his best lessons as his 
dad’s right-hand man. 

“My dad is very entrepreneurial 
and worked his tail off!” says Harrison, 
the 2009 recipient of DU’s Ammi 
Hyde Award for Recent Graduate 

Achievement. “I had a lot of responsi-
bilities growing up—tending to the 
cattle, irrigating fields and fixing 
fences. I think it got the wheels 
turning. I remember pretty early on 
thinking I wanted to be in business 
for myself, too.” 

By the time Harrison was in 
high school, he was an active member 
of the Future Business Leaders of 
America and had a notebook full of 

possible business ventures. His three 
best ideas: vitamin-infused chewing 
gum, a combined washer-dryer 
machine and brake lights that could 
change colors gradually depending on 
the driver’s foot pressure. 

When he arrived at the Univer-
sity of Denver in the fall of 1998, 
Harrison didn’t waste any time 
making connections. “Someone once 
told me that people are what make 
the world go ’round,” says Harrison, 

who had a wish list of 25 Denver 
business people he wanted to get to 
know. “Every other week I’d send 
out a cold email, offering to buy 
someone lunch so I could hear their 
story. I had no agenda other than to 
learn from their success. And what I 
didn’t realize is that a lot of people 
love helping young people succeed.” 

When Harrison graduated in 
2003, he and a friend, Watcharat 

“Ton” Phairatphiboon (BSBA, 2001) 
started Stick-e-Rice (now called 
Stick-e-Star), the popular Thai and 
American fusion restaurant just steps 
from the DU campus. He also joined 
Denver-based investment firm MBH 
Enterprises as manager of portfolio 
operations. “MBH was a phenomenal 
experience, but after awhile, I was 
ready to do something on my own,” 
Harrison says. In October 2005 (at 
the age of 25), Harrison founded 
U.S. Capital, a private equity firm 
that invested in late-stage pre-IPO 
technology infrastructure and 
alternative energy companies. 

Lucky for Harrison, all that 
networking he’d done as a student 
paid off. He approached high-net-
worth individuals around town with 
whom he’d established relationships, 
and before long he and his college 
roommate Ryan Boykin (BSBA, 
2002)—who joined U.S. Capital in 
early 2006—were managing $10 
million in assets. “We had a few deals 
go very well, and an ethanol deal that 
was an absolute disaster,” says 
Harrison. The duo did something 
right, however. In April 2008, they 
were approached by Chicago-based 
Northport Private Equity, who was 
interested in entering the Colorado 

the Born Entrepreneur
Alumnus Craig Harrison Combines  
Sincerity and Hard Work to Become  
a Successful Businessman

E
“ Every other week I’d send out a cold email, offering to buy 

someone lunch so I could hear their story. I had no agenda 

other than to learn from their success. And what I didn’t realize 

is that a lot of people love helping young people succeed.”
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market—and wanted to purchase 
U.S. Capital. The transaction was 
closed a month later.

U.S. Capital wasn’t the only 
thing on Harrison’s plate. In 2006, 
Harrison and Boykin started House-
Front, a real estate mobile services 
company, which they sold to Denver- 
based Motellus in January 2008. 
Along with classmate Toby Stults 
(BSBA, 2004), they also continue to 
operate Scout Cleaning & Mainte-
nance, a green cleaning service that 
they started shortly after graduating.

Harrison’s latest venture? Water. 
For the last year, he and his two 
partners Kinney Johnson (of Boulder-
based Sequel Venture Partners) and 
David Backus (former CEO of 
Parsons Water) have been raising a 
fund to restore structurally deficient 
water infrastructures—dams, waste-
water treatment facilities and other 
water systems. “I grew up around 
water, and it’s something my dad  
and I have talked about a lot,” 
Harrison says. “There are big 
problems that need fixing with  
water infrastructure and our hope  
is to help solve them.” 

When it comes to juggling it all, 
what’s Harrison’s secret? “It’s easy 
when you’re passionate about 
something,” he admits. “I feel lucky 
because when I get out of bed each 
day, I’m pretty excited to get to 
work.” As for words of wisdom for 
current Daniels students, Harrison 
offers his own mantra from back when 
he was a student just seven years ago. 
“First, you’ve got a free pass to meet 
with whoever you want to when 
you’re in college—people who are 
eager to help you. Second, figure out 
what you’re passionate about and 
figure out how you plan to get where 
you want to go. And third, remem-
ber that the consequences of failing 
when you’re young are much lower. 
Don’t be afraid to take risks.” • 

 

When Jeff Malcom (iMbA, 2008), 
program 
officer at the 
World 
Wildlife Fund, 
agreed to 
present at the 
Eye For 
Transport 
Sustainable 
Supply Chain 

Summit held in San Francisco in 
October 2009, he didn’t know he 
would run into two of his former 
Daniels classmates: Noah Eckert 
(IMBA, MS, 2007) and Sarah 
Martinez (MBA, 2007). 

“The conference was for 
people from all different areas, but 
all of us were there because we 
work for industry leaders in 
sustainability,” says Malcom, who 
led a workshop entitled, Supply 
Chain and Risks: emerging markets, 
new structures and creating opportuni-
ties from risks. The first day of the 
summit, Malcom attended the 
workshop The Biggest Bang for your 
(Green) Buck—and Eckert was one 
of the panelists. 

It’s no surprise that the 
classmates were all in attendance. 
Each attended Daniels for his or 
her own specific reasons, but the 
end goal was the same: a “green” 
career. Malcom (along with 
Charlie Coggeshall, MBA, 2008) is 
to thank for starting an all-College 
recycling program and the chief 
sustainability officer position at 
Daniels in 2008, and says that the 
experience made him realize he 
wanted to pursue a career in 
sustainability. Martinez, a former 

environmental consultant, knew 
that Daniels would help her gain 
the business skills necessary to 
transition from consulting to 
working inside an organization to 
promote environmental ethics. 
And after a seven-year career in 
telecom, Eckert quit his job to 
attend Daniels, wanting to get into 
renewable energy. “At Daniels, I 
discovered I could be a business-
man and actually do something I 
care about,” he says. 

Spread across the country 
(Eckert in the San Francisco area, 
Malcom in Washington D.C. and 
Martinez in Denver), as Eckert 
puts it, it’s neat to see his old 
friends doing what they love. “It’s 
fun to see all of us in our own 
separate ways contributing to the 
green economy,” he says. “I’d 
definitely say that all of us were 
very interested in finding careers 
surrounding sustainability, so it’s 
cool to stay connected now that 
we are where we are.” •

Photo: Daniels Alumnus 
Jeff Malcom

Photo: Daniels Alumni Sarah Martinez and 
Noah Eckert
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“I packed my bags, moved to  
Squaw Valley, California, and decided 
I had to try skiing in Big Mountain 
competitions,” says Falck-Pedersen, 
former member of the NCAA  
championship-winning (2005 and 
2008) DU ski team. A ski racer since 
she was a little girl, Falck-Pedersen’s 
very first Big Mountain competition 
was the 2009 Freeskiing World Tour 
qualifier in Telluride last February—
and she took fifth place. Her sponsors 
Helly Hansen and Kästle supported 
her on the rest of the five-stop tour. 

Since then, Falck-Pedersen has 
had a busy year. Last spring, she got 
connected to renowned action sports 
filmmaker Warren Miller through 
Kästle and was asked to film a segment 
about freeski mountaineering in the 
Lyngen Alps for Miller’s film, Dynasty 
(released in October 2009). A native 
of Norway, her story was titled 
“Summit to Sea,” an eight-minute 
segment. “That was the biggest and 
most unexpected experience I had 

last year,” says Falck-Pedersen.  
“I hadn’t skied at home for five years. 
It was just amazing.”

In February, Falck-Pedersen 
competed in the 2010 Freeskiing 
World Tour qualifier (again in 
Telluride), and will continue on the 
rest of the tour. In March, she’ll be 
filming with Warren Miller again for 

his 2010 film. And in April, she plans 
to move home to Oslo, Norway—
until the next opportunity comes her 
way. “I’m a big fan of living in the 
moment,” she says. “You can’t be a 
pro skier forever, because physically 
it’s just not possible, but I just want 

to keep doing this as long as I can.” 
With a degree in marketing 

(minor in art), Falck-Pedersen says that 
already she’s had ample opportunities 
to put her business knowledge to 
work. “Being a professional skier, 
you have to market yourself all the 
time,” she says. “Daniels is already 
doing so much more for me than I’d 

ever planned. I know no matter what 
I do, my degree will help me a lot.” 
For now, she’s going wherever the 
wind blows her. “This is really, really 
fun for me. I feel so lucky, and I’m 
looking forward to a good year.”•

“ Being a professional skier, you have to market  

yourself all the time. Daniels is already doing so 

much more for me than I’d ever planned. I know  

no matter what I do, my degree will help me a lot.”

I

Up to the Challenge
Alumna Karine Falck-Pedersen  
takes the Fast track

When Karine Falck-Pedersen (BSBA, 2008) 

graduated a little less than two years ago, she 

had one goal in mind: Big Mountain skiing.
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1980s

1960s2000s2000s 
Elizabeth boulous (MS, 2009) is 
the director of business development 
for Grower’s Organic, Colorado’s 
only 100 percent organic produce 
distribution company. She is also  
the marketing manager for  
Wild thyme Commissary. 

Phillip Clelland (MS, 2009) is a 
legislative aide in Colorado U.S. 
Senator Michael Bennet’s office in 
Washington D.C. 

Kelly Weaver, (MBA, 2009; BSBA, 
1991) is the vice president, client 
implementations at Envestnet Asset 
Management in Denver. His team  
is responsible for on-boarding new 
client assets to Envestnet’s Wealth 
Management platform. He and his 
wife, Ronda, have two beautiful girls, 
Elise and Alexa.

Marika Pappas (BSBA and IMBA, 
2008) joined treasury Strategies, Inc. 
in Chicago, Illinois as a consultant in 
January 2009.

Ameet Purohit (MBA, 2007) is a 
senior consultant with Booz Allen 
Hamilton, specializing in change 
management, strategic planning,  
business process reengineering and 
acquisitions support. Purohit is also  
a regular volunteer with Ashoka’s 
Youth Venture, mentoring teens  
who are working to launch socially 
responsible ventures. 

1980s 
Mitchell Foster (BSBA, 1989) is 
a trial attorney and founder of  
Mitch Foster Law, a criminal defense 
law firm. Foster has been named as 
one of Michigan’s “super lawyers”  
in Michigan Super Lawyers magazine 
the past three years. He and his wife, 
Kelly, and daughter, Emma, reside  
in Milford, Michigan. 

1960s 
bruce butterwick (MSBA, 1967) 
had a career in public accounting 
with Ernst & Young, in real estate with 
Fuller & Co., and has been a part  
of numerous other entrepreneurial  
ventures. Butterwick currently owns  
the Global Group, a corporate  
consulting firm, and the trophy King 
Lodge, a summer sportfishing lodge 
on the Kenai Peninsula of Alaska.  
He and his wife, Sharon, live in 
Denver and Alaska, and have two 
boys, Drew and Ryan.

Ron Wisnesky (BSBA, 1967) 
of Longmont passed away on 
November 17, 2009. He and his 
wife, Sonya, were married for 35 
years. He is survived by Sonya and 
his two sons, Ryan and Jacob.

Have news to share?

Daniels Business Review 
wants to hear from you. 
Send details about your 
business, promotion, new 
baby or other life news to  
chuck.crowe@du.edu.

1990s
Angela Mutungi (MIM, 1999) 
is the advisor to the chairman  
of the Board of Directors at 
Diners Club Italia and Diners 
Club Slovenia. 

Alumni Candids 
Alumni Advisory 
Board Dinner, 
November 2009 

Photo: Angela Mutungi with 
former President Bill Clinton at  
a private Diners Club event in 
Ljubljana, Slovenia.

Photo: Stephanie Brady and Liz Walker Photo: tyrone turner (left) and Darryl Law (right) Photo: Edward O’Brien and Gus Anderson
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       bOOKS
Business Driven Technology
4th edition, McGraw-Hill Publishing, 
2010

Ms. Paige Baltzan and  
Dr. Amy Phillips, coauthors
Department of Information 
technology and Electronic 
Commerce 

Real Estate Transactions,  
Tax Planning
Update, thomson-West, 2010

Dr. Mark Lee Levine
Burns School of Real  
Estate and Construction 
Management

Computer Concepts in Action
2nd edition for Microsoft Office 
2007, Glencoe Publishing, 2009

Dr. Stephen Haag,  
coauthor
Department of Information 
technology and Electronic 
Commerce

Good Business: Exercising Effective 
and Ethical Leadership
Routledge Publishing, 2010

Drs. Douglas Allen, Sam Cassidy, 
David Cox, Bruce Hutton, Stephen 
Martin, Don Mayer, Kevin O’Brien, 
Paul Olk, Buie Seawell, Dennis 
Wittmer, Ms. Elizabeth Stapp, and 
Sturm Professor Stephen Pepper, JD. 

Research Methodology 
in Strategy and 
Management
5th edition, Emerald Press, 
2009

Dr. Don Bergh,  
coauthor
 Department of 
Management

The SAGE Encyclopedia  
of Global Business
“Capital Flight” Sage Publications, 2009

Dr. Pallab Paul, contributor
Department of Marketing  
 

The Tourism System
6th edition, Kendall-Hunt, 
2009

Dr. Robert Mill,  
coauthor
School of Hotel, 
Restaurant and 
tourism Management

The Handbook of Technology 
Management
John Wiley & Sons, Hoboken,  
New Jersey, 2009

“the Global Manager” 
Dr. Douglas Allen, contributor
Department of Management

Business Fundamentals
Global text, Denver, Colorado, 2009

“ International Business for the 
Entrepreneur”

Dr. Douglas Allen, contributor
Department of Management

JOuRnAlS
“ home Ownership Credit Continues – 
With a broadening impact” 

Real Estate Education Journal,  
May 2010

Dr. Mark Lee Levine
Burns School of Real Estate and 
Construction Management

“ Growth via intellectual Property 
Rights versus Gendered inequity in 
Emerging Economies: An Ethical 
Dilemma for international business” 

Journal of Business Ethics,  
February 2010

Dr. Pallab Paul
Department of Marketing

FACulty nOtES   |  Publ icat ions

Our faculty at the Daniels College of Business are dedicated to advancing global business by engaging in  
quality research and scholarship. Below is a list of articles and books authored or coauthored by Daniels  
faculty members since the fall of 2009:   
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“ Reconsidering the Reputation- 
Performance Relationship:  
A Resource-based view”

Journal of Management,  
February 2010 

Dr. Don Bergh, coauthor
Department of Management

“ Advertising Education in Australia: 
looking back to the Future” 

Journal of Marketing Education, Winter 2010

Dr. Charles Patti, coauthor
Department of Marketing

“ Are we Addicted  
to Debt?”

University of Denver 
Magazine, December 2009

Dr. Michael Williams, 
contributor
Reiman School of 
Finance

“ Stock Market Reaction to Allegations 
of Fraud and Earnings Management”

Journal of Forensic and Investigative 
Accounting, December 2009

Dr. Hugh Grove, coauthor 
School of Accountancy
Dr. tom Cook, coauthor 
Reiman School of Finance

“ Word-of-Mouth 
Messages and 
Credence-based 
Services: implications 
for Marketing 
Communication” 

Journal of Promotion 
Management, September 2009

Dr. Charles Patti, coauthor 
Department of Marketing

“ Review: China’s Explosive Growth 
and Development”

Colorado Real Estate Journal, 

September 2009

Dr. Mark Lee Levine
Burns School of Real Estate and 
Construction Management

“ Responses from 12 Authors to  
the Article on ‘Do business  
Schools have a Role in the Current 
Financial Crisis?’”

Decision Sciences Journal of Innovative 
Education,  
Vol. 7, No. 2, July 2009

Dr. Kellie Keeling 
Department of Statistics and 
Operations technology

“ behavioral Ethics in business 
Organizations: What the Academic 
literature teaches us”  

Dimensions of Ethical Leadership, 

Summer 2009

Dr. Dennis Wittmer 
Department of Management

“ Appraisal 
Requirements for 
Charitable Deduction 
Contributions”

Real Estate Issues, Summer 
2009

Dr. Mark Lee Levine 
Burns School of Real 

Estate and Construction Management

“ Corporate Governance listing 
Requirements: investor Protection 
From Fraudulent Financial Reporting” 

E-Journal of Corporate Finance, 
Issue 9, 2009

Dr. Hugh Grove and  
Dr. Lisa Victoravich, coauthors 
School of Accountancy
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FACulty nOtES   |  Presentat ions

Daniels faculty travel the world educating business leaders, colleagues and industry associations on a variety of 
important business topics. Our faculty offered their expertise at the following conferences, forums and roundtables:   

APRil
“ tomorrow is today—China and  
the Environment: the Economy  
(GDP/Growth) vs. the Environment”

American Real Estate Society Annual 
Conference, Naples, Florida, April ‘10

Dr. Mark Lee Levine 
Burns School of Real Estate and 
Construction Management
 
“ A Knowledge Management 
Perspective of the Evolution of 
Successfully implemented 
teleconsultation Projects”

Claremont Graduate University’s School of 
Information Systems & technology’s Spring 
Health Informatics Workshop, Claremont, 
California, April ‘10

Dr. David Paul 
Department of Information technology 
and Electronic Commerce
 
“ Corporate Governance and 
Performance: Evidence from u.S. 
Commercial banks” 

the 11th International Academic 
Conference on Economics and Social 
Development, University-Higher School of 
Economics, Moscow, Russia, April ‘10

Dr. Hugh Grove and  
Dr. Lisa Victoravich  

School of 
Accountancy

Dr. tracy Xu 
Reiman School 
of Finance
 

“ Minorities and Study Abroad:  
A Serious Gap with Serious business 
and Marketing implications”

Marketing Educators Association, Seattle, 
Washington, April ‘10

Ms. theresa Conley  
Department of Marketing

“ Students of Color and Study Abroad: 
Curriculum implications and insights”

American Association for the Advancement of 
Curriculum Studies, Denver, April ‘10

Ms. theresa Conley  
Department of Marketing
 
MARCh
“Global Real Estate” 
Federation Internationale des Professions 
Immobileres, Pan Pacific Conference, 
Washington D.C., March ‘10

Dr. Mark Lee Levine 
Burns School of Real Estate and 
Construction Management

“ the Many Faces of Entrepreneurship: 
Models in value Creation” 

Wharton School, University of Pennsylvania, 
Philadelphia, Pennsylvania, March ‘10

Dr. Vijaya Narapareddy 
Department of Management
 
FEbRuARy 
“ Financial Regulatory Reform”  
panel discussion

Rocky Mountain PBS Colorado State of Mind 
program, February ‘10

Dr. Michael Williams, co-panelist 
Reiman School of Finance
 
“ What have We learned from the 
Economic and Financial Crisis of 
2007–2009?” 

Lions Club of Denver, February ‘10

Dr. Maclyn Clouse 
Reiman School of Finance

“inspire integrity”
At 14 colleges, universities and high schools, 
September ‘09 to February ‘10 and 11 
businesses and organizations, September ‘09 
to February ‘10

Dr. Corey Ciocchetti 
Department of Business Ethics  
and Legal Studies

“under the influence…of Stress”
Seven colleges, universities and high schools, 
September 2009 to February ‘10

Dr. Corey Ciocchetti 
Department of Business Ethics and 
Legal Studies

JAnuARy 
“ A Compass for the Future: Anchoring 
Cultural Change in integrative 
learning”

Spelman College Board and Faculty Affairs 
and Educational Policy Committee meeting, 
Atlanta, Georgia, January ‘10

Dr. Bruce Hutton 
Department of Marketing
 
“ A Multi-Period Study of the Evolution 
of Collaboration in telemedicine” 

the 43rd Hawaiian International Conference 
on System Sciences, Kauai, Hawaii, January 
‘10

Dr. David Paul  
Department of Information technology 
and Electronic Commerce
 
“All in”
University of Southern Indiana Student 
Leadership Conference, Evansville, Indiana, 
January ‘10. St. Louis University Student 
Leadership Conference, St. Louis, Missouri, 
November ‘09

Dr. Corey Ciocchetti 
Department of Business Ethics  
and Legal Studies
 Dr. Corey Ciocchetti 

Department of Business 
Ethics and Legal Studies
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“ Ethical Misconduct and Cures of the 
Financial Crisis: A Management’s 
Perspective on the Great Recession” 

Institute of Management Consultants, Denver, 
Colorado, January ‘10 

Dr. Kevin O’Brien 
Department of Business Ethics and 
Legal Studies
 
nOvEMbER
“ Market Rate Multi-Family housing: 
Some good signs and some issues”

Denver Metropolitan Commercial Association 
of REALtORS Annual Expo/Fall Forecast, 
Denver, Colorado, November ‘09

Dr. Gordon Von Stroh 
Department of Management
 
“ Profiles in hospitality:  
What today’s resorts can learn  
from yesterday’s leaders”

Resort and Commercial Recreation Association 
29th Annual National Conference, Kiawah 
Island, South Carolina, November ‘09

Dr. Robert Mill 
School of Hotel, Restaurant and 
tourism Management
 
“ Corporate Governance and 
Performance in u.S. Commercial banks” 

EIASM 6th Workshop on Corporate 
Governance, Brussels, Belgium, November 
2009. University of Lisbon, School of 
Economics and Management, November ‘09

Dr. Hugh Grove and  
Dr. Lisa Victoravich 
School of Accountancy
Dr. tracy Xu 
Reiman School of Finance
 
“ Role of Sustainability in today’s 
business Environment”

Women’s Vision Foundation, Denver, 
November ‘09

Dr. Bruce Hutton 
Department of Marketing
 
OCtObER
“ the impact of Flattening the World”
National Association of Industrial and Office 
Properties Legislative/tax Committee, 
Chicago, Illinois, October ‘09

Dr. Mark Lee Levine 
Burns School of Real Estate and 
Construction Management
 

“ A Shift in Focus: From technology  
to technology-Enabled business 
Models”

Six colleges, universities and businesses in 
China, October ‘09

Dr. Stephen Haag 
Department of Information technology 
and Electronic Commerce
 
“ trends and Research issues in 
Management information Systems”

China National Association for Information, 
Wuhan University, Wuhan, China, October ‘09

Dr. Stephen Haag, discussant 
Department of Information technology 
and Electronic Commerce
 
“ the impact of Corporate Governance 
on the Performance of uS Small-Caps 
Firms”

Financial Management Association Annual 
Meeting, Reno, Nevada, October ‘09

Dr. tracy Xu, discussant 
Reiman School of Finance
 
“ Microfinance and the Daniels College 
of business: Deutsche bank Academic 
Partnership” 

DU Alumni Colloquium, Denver, October ‘09

Dr. Maclyn Clouse 
Reiman School of Finance
 
“Entrepreneurship”
Easwari Engineering College, Chennai, India, 
October 2009

Dr. Robert McGowan 
Department of Management
 
“ Exiting AmData Software China ltd.: 
Sell now or later?”

North American Case Research Association 
Annual Meeting, Santa Rosa, CA, October ‘09

Dr. Hugh Grove 
School of Accountancy
Dr. tom Cook 
Reiman School of Finance
 
“ nacchio’s tenth Circuit Reversal of 
his Criminal Sentence under the 
Federal Sentencing Guidelines”

Rocky Mountain Conference of the  
Academy of Legal Studies in Business, 
Denver, October ‘09

Dr. Kevin O’Brien 
Department of Business Ethics  
and Legal Studies

“ integrative learning:  
Redesigning Curricula,  
Shifting institutional Culture”

American Association of Colleges  
& Universities National Conference,  
Atlanta, Georgia, October ‘09

Dr. Bruce Hutton 
Department of Marketing
 
SEPtEMbER
“ Professionalism and  
your iron Ring” 

California State University  
Monterey Bay, Seaside, California, 
September ‘09

Dr. Corey Ciocchetti 
Department of Business Ethics  
and Legal Studies
 
“ Determining the Future Rate  
of Poisson Random variables  
After Removing variables  
With too Few or too Many 
Occurrences”

Joint Statistical Meetings, American  
Statistical Association, Washington D.C., 
September ‘09

Dr. Kellie Keeling 
Department of Statistics and 
Operations technology
 
“i nvesting today… 

What Do i Do with the  
Money i have left?” 

John Evans Society and  
the Pioneer Society for  
the DU Office of Advancement,  
Denver, September ‘09

Dr. Maclyn Clouse 
Reiman School  
of Finance

Dr. lisa victoravich  
School of Accountancy
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AWARDS: Facul ty
Sallie burnett, 
Department of Marketing,  
President of Customer Insight Group
2009 Direct Marketer of the Year, 
Rocky Mountain Director Marketing 
Association

Dr. Corey Ciocchetti, 
Department of Business Ethics and 
Legal Studies
Outstanding Conference Paper Award, 
Academy of Legal Studies in Business, 
August 2009

Dr. Gordon von Stroh, 

Department of Management
2009 University of Denver Faculty 
Service Award

AWARDS: Alumni 
Pete Coors (MBA, 1970)
Chairman of Coors Brewing Company
5280 Magazine’s “50 Most Influential 
People in Denver,” January 2010

Mike St. John (BSBA, 1981)
2010 University of Denver  
Randolph P. McDonough Award for 
Service to Alumni

Meyer Saltzman (BACC, 1958)
2010 University of Denver  
Community Service Award 

Otto tschudi (BSBA, 1975)
Colorado Ski and Snowboard Hall  
of Fame Inductee, November 2009

AWARDS: Students
leif Kristian haugen
2010 Winter Olympics, Norwegian 
Ski Team, Giant Slalom

Former Student

Paul Stastny
2010 Winter Olympic Silver Medalist, 
Team USA Hockey

hiRED: Facul ty
Gary E. Farmar, MBA, BSBA, CPA
Lecturer, School of Accountancy 
and Reiman School of Finance 

Mr. Gary Farmar started his career 
at Arthur Andersen and has since 
worked extensively in the oil and 
gas and mining industries. He  
spent 10 years with Petro-Lewis 
Corporation, a marketer of public 
limited partnership interests in oil 
and gas properties, and 17 years 
with Newmont Mining Corporation, 
a public gold mining company  
with operations in Australia,  
New Zealand, Nevada, California, 
Ghana, Peru, Bolivia and Indonesia. 
Mr. Farmar has been an adjunct 
professor at the Daniels College of 
Business since 2007. He received 
his BSBA and MBA from the Daniels 
College of Business.

F. lee Pollart, Ph.D., MBA, AB, CPA
Lecturer, School of Accountancy

Dr. Lee Pollart has worked as  
an auditor for touche Ross  
(now Deloitte LLP) in Denver, as a 
technical director for the Colorado 
Society of CPAs and has taught  
at Regis University, the University  
of Wisconsin, the University of 
Colorado at Colorado Springs and 
the Metropolitan State College of 
Denver. He has also taught high 
school in El Paso County School 
District #11 in Colorado Springs 
and as a GED instructor for the 
United States Army in Worms, 
Germany. Dr. Pollart received  
a Ph.D. from the University of 
Wisconsin, Madison, an MBA  
from Daniels College of Business  
at the University of Denver and  
an AB from the University of 
Northern Colorado.

hiRED: Staff 
Chuck Crowe as Executive Director of 
Advancement and Alumni Relations

thomas Dowd as Director of 
Globalization

Christopher Fink as Administrative 
Assistant in the Dean’s Office

David Ford as Director of 
Development

Daniel Garza as Senior Director of 
Undergraduate Programs, Office of 
Undergraduate Programs

Scot James as Assistant Director of 
Relationship Management, Suitts 
Center for Graduate Career Services

beth Riley as Manager of 
Recruitment, Admissions and 
Student Support, MBA Programs for 
Working Professionals

Sheri Smith as Assistant to the 
Chair, Department of Management

APPOintED
Dr. bruce hutton, Department of 
Marketing, as Director of Ethics 
Integration 

Dr. Paul Olk, Department of 
Management, as Director of 
Academic Research and 
Accreditation

Dr. George Simon, Institute for 
Leadership and Organizational 
Performance, as Academic Director 
of the Professional MBA Program

ElECtED
REAl EStAtE AnD COnStRuCtiOn 
MAnAGEMEnt Club

Jeff Deharty as President

DAniElS GRADuAtE  
WOMEn in buSinESS

Caroline Davidson and 
Oleysa Alexandrovna lowery 
as Co-Presidents

tRAnSitiOnS AChiEvEMEntS
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Engage ::

Alumni & Advancement
Chuck Crowe
Executive Director  
of Advancement and  
Alumni Relations 
303.871.7668
chuck.crowe@du.edu 

Websites: 
daniels.du.edu/support
daniels.du.edu/alumni
alumni.du.edu

ENgagE WITh DaNIElS aND ThE UNIVERSITy OF DENVER

Alumni, corporate partners, parents and friends are invited to connect with Daniels and  
DU with the following resources:

Last Look
Ronald McDonald made a guest appearance in Greg Wagner’s undergraduate advertising 
class on January 21. McDonald’s marketing team gave a client briefing as part of two 
creative strategy projects during the Advertising Creative Strategy and Introduction to 
Advertising courses in the Winter 2010 quarter. Students worked with McDonald’s to develop 
family and Hispanic consumer market plans that work within the McDonald’s structure and 
contain an appropriate media mix for the target markets.

Corporate Partners
Corporate Engagement  
Team Co-Leads:

Dr. Karen Dowd
Executive Director,  
Suitts Center for Graduate  
Career Services
303.871.4722
karen.dowd@du.edu
 
Scott Mclagan
Executive Director,  
Executive Education
303.871.3201
smclagan@du.edu

Website: daniels.du.edu/
corporatevisitors

Graduate Services 
Patrick Orr
Director of Graduate  
Student Operations
303.871.3321
patrick.orr@du.edu
 
Jackie Martinez
Office Manager,
Suitts Center for Graduate  
Career Services
303.871.4722
jackie.ayalamartinez@du.edu

Websites:
daniels.du.edu/students 
daniels.du.edu/careers

Undergraduate Services 
Karen Vreeland
Office Manager, Daniels Office  
of Undergraduate Programs
303.871.6190
karen.vreeland@du.edu

Undergraduate Career Services
du.edu/career | career@du.edu
303.871.2150

Other Resources
Main DU Switchboard
303.871.2000

Websites:
College News and Events:
daniels.du.edu/newsevents

Parents:
daniels.du.edu/parents
du.edu/studentlife/parents



Office of the Dean
2101 South University Boulevard
Denver, CO 80208-8900

Stephen M.R. Covey: The Speed of Trust 

Monday, May 10, 2010, 6–8 p.m.
Gates Hall, Newman Center

FREE and open to everyone.

Register at daniels.du.edu/VOE

Stephen M.R. Covey will dramatically reveal trust as the 
hidden variable that is a leverageable tool, fueling current 
strategic imperatives. They call it “Leading at the Speed of 
Trust.” Covey will make the business and economic case 
for trust, show how the ability to generate trust is critical to 
leadership competency in this new global economy, and 
demonstrate how to master the skill of engendering trust 
both personally and organizationally.

Voices of Experience 
     Speaker Series • 2009 – 2010

Stephen M.R. Covey
Author of The Speed 
of Trust and CEO of 
CoveyLink Worldwide

A publication of the Daniels College of Business @ University of Denver




