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Answer All Questions. All Questions Carry Equal Marks. Time: 20 Min. Marks: 10. 
 
I. Choose the correct alternative: 
 
1.  ___________refers to the integration of various industries - entertainment, publication and 

communication media- based on multimedia content.      [ ] 
A) Cross-media Convergence  B) Multi-Media Convergence 
C) Technical Convergence  D)  Industrial Convergence 

 
2.  In SCM the goal of ____________ is to shorten the order-ship-bill cycle.   [ ] 

A) Inventory management B) Distribution management   
C) Payment management D) Supplier management 

 
3.  ______________ are the ones who purchase products quickly.    [ ] 
 A) Analytical buyers B) Impulsive buyers C) Patient buyers D) none 
 
4.  In __________ purchases the need was recognized, but the shopper decided in-store on the actual 

manufacturer of the item to satisfy the need.        [ ] 
A) specifically planned B) Reminder purchases 
C) generally planned  D) Unplanned purchases 

 
5.  The ________ phase includes customer service and support to address customer complaints, product 

returns and product defects.         [ ] 
A) Pre purchase   B) purchase consummation  
C) Customer Support    D) postpurchase interaction 

 
6.  The _______ can be loaded with money at an ATM or via telephone banking.  [ ] 

A) E-Cash B) Electronic purse C) Credit Cards D) Debit Cards 
 
7.  __________ refers to the interest on the money held on cards.    [ ] 
 A) Float B) Micro payments C) E-Cash D) Credits 
 
8.  _______________ comprises the electronic transmission of payments and remittance information 

between a payer, payee and their respective banks.      [ ] 
A) Financial EDI B) Business EDI C) EFT  D) none 

 
9.  ____ encompasses transactions such as purchase orders, invoices and acknowledgements. [ ] 

A) Electronic Funds Transfer   B) Trade data interchange   
C) Electronic Payment Systems D) Supply Chain Management 

 
10.  The EDI _______ layer describes the business application that is driving EDI.  [ ] 
 A) Translation  B) Transport C) Syntax D)semantic  
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II Fill in the Blanks: 
 
11.  _______________________________is a modern business methodology that addresses the needs of 

organizations, merchants and consumers to cut costs while improving the quality of goods and 
services and increasing the speed of service delivery. 

 
12.  The __________________ Standards dictate the nature of information publishing, user interfaces 

and transport in the interest of compatibility across the entire network. 
 
13.  JIT stands for ____________________________________. 
 
14.  _________________________________ is defined as the degree of care, perception and effort 

directed towards obtaining data or information related to the decision problem. 
 
15.  ____________________ is the bridge between customer needs and company capabilities. 
 
16.  ____________________ is based on cryptographic systems called “digital signatures”. 
 
17.  ________________________ are much faster than E-Cash. 
 
18.  EDI is abbreviated as ____________________________________________________.  
 
19.  ________________________________ provides a framework where two potential trading partners 

can whip out an EDI structure for their potential partnership in the short time frame that it takes them 
to draw up and negotiate the legal contracts. 

 
20.  _____________________ describe the relationship between the data elements in the business 

application and the EDI standards. 
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I. Choose the correct alternative: 
 
1.  In __________ purchases the need was recognized, but the shopper decided in-store on the actual 

manufacturer of the item to satisfy the need.        [ ] 
A) specifically planned B) Reminder purchases 
C) generally planned  D) Unplanned purchases 

 
2.  The ________ phase includes customer service and support to address customer complaints, product 

returns and product defects.         [ ] 
A) Pre purchase   B) purchase consummation  
C) Customer Support    D) postpurchase interaction 

 
3.  The _______ can be loaded with money at an ATM or via telephone banking.  [ ] 

A) E-Cash B) Electronic purse C) Credit Cards D) Debit Cards 
 
4.  __________ refers to the interest on the money held on cards.    [ ] 
 A) Float B) Micro payments C) E-Cash D) Credits 
 
5.  _______________ comprises the electronic transmission of payments and remittance information 

between a payer, payee and their respective banks.      [ ] 
A) Financial EDI B) Business EDI C) EFT  D) none 

 
6.  ____ encompasses transactions such as purchase orders, invoices and acknowledgements. [ ] 

A) Electronic Funds Transfer   B) Trade data interchange   
C) Electronic Payment Systems D) Supply Chain Management 

 
7.  The EDI _______ layer describes the business application that is driving EDI.  [ ] 
 A) Translation  B) Transport C) Syntax D)semantic  
 
8.  ___________refers to the integration of various industries - entertainment, publication and 

communication media- based on multimedia content.      [ ] 
A) Cross-media Convergence  B) Multi-Media Convergence 
C) Technical Convergence  D)  Industrial Convergence 

 
9.  In SCM the goal of ____________ is to shorten the order-ship-bill cycle.   [ ] 

A) Inventory management B) Distribution management   
C) Payment management D) Supplier management 

 
10.  ______________ are the ones who purchase products quickly.    [ ] 
 A) Analytical buyers B) Impulsive buyers C) Patient buyers D) none 
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II Fill in the Blanks: 
 
11.  _________________________________ is defined as the degree of care, perception and effort 

directed towards obtaining data or information related to the decision problem. 
 
12.  ____________________ is the bridge between customer needs and company capabilities. 
 
13.  ____________________ is based on cryptographic systems called “digital signatures”. 
 
14.  ________________________ are much faster than E-Cash. 
 
15.  EDI is abbreviated as ____________________________________________________.  
 
16.  ________________________________ provides a framework where two potential trading partners 

can whip out an EDI structure for their potential partnership in the short time frame that it takes them 
to draw up and negotiate the legal contracts. 

 
17.  _____________________ describe the relationship between the data elements in the business 

application and the EDI standards. 
 
18.  _______________________________is a modern business methodology that addresses the needs of 

organizations, merchants and consumers to cut costs while improving the quality of goods and 
services and increasing the speed of service delivery. 

 
19.  The __________________ Standards dictate the nature of information publishing, user interfaces 

and transport in the interest of compatibility across the entire network. 
 
20.  JIT stands for ____________________________________. 
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I. Choose the correct alternative: 
 
1.  The _______ can be loaded with money at an ATM or via telephone banking.  [ ] 

A) E-Cash B) Electronic purse C) Credit Cards D) Debit Cards 
 
2.  __________ refers to the interest on the money held on cards.    [ ] 
 A) Float B) Micro payments C) E-Cash D) Credits 
 
3.  _______________ comprises the electronic transmission of payments and remittance information 

between a payer, payee and their respective banks.      [ ] 
A) Financial EDI B) Business EDI C) EFT  D) none 

 
4.  ____ encompasses transactions such as purchase orders, invoices and acknowledgements. [ ] 

A) Electronic Funds Transfer   B) Trade data interchange   
C) Electronic Payment Systems D) Supply Chain Management 

 
5.  The EDI _______ layer describes the business application that is driving EDI.  [ ] 
 A) Translation  B) Transport C) Syntax D)semantic  
 
6.  ___________refers to the integration of various industries - entertainment, publication and 

communication media- based on multimedia content.      [ ] 
A) Cross-media Convergence  B) Multi-Media Convergence 
C) Technical Convergence  D)  Industrial Convergence 

 
7.  In SCM the goal of ____________ is to shorten the order-ship-bill cycle.   [ ] 

A) Inventory management B) Distribution management   
C) Payment management D) Supplier management 

 
8.  ______________ are the ones who purchase products quickly.    [ ] 
 A) Analytical buyers B) Impulsive buyers C) Patient buyers D) none 
 
9.  In __________ purchases the need was recognized, but the shopper decided in-store on the actual 

manufacturer of the item to satisfy the need.        [ ] 
A) specifically planned B) Reminder purchases 
C) generally planned  D) Unplanned purchases 

 
10.  The ________ phase includes customer service and support to address customer complaints, product 

returns and product defects.         [ ] 
A) Pre purchase   B) purchase consummation  
C) Customer Support    D) postpurchase interaction 
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II Fill in the Blanks: 
 
11.  ____________________ is based on cryptographic systems called “digital signatures”. 
 
12.  ________________________ are much faster than E-Cash. 
 
13.  EDI is abbreviated as ____________________________________________________.  
 
14.  ________________________________ provides a framework where two potential trading partners 

can whip out an EDI structure for their potential partnership in the short time frame that it takes them 
to draw up and negotiate the legal contracts. 

 
15.  _____________________ describe the relationship between the data elements in the business 

application and the EDI standards. 
 
16.  _______________________________is a modern business methodology that addresses the needs of 

organizations, merchants and consumers to cut costs while improving the quality of goods and 
services and increasing the speed of service delivery. 

 
17.  The __________________ Standards dictate the nature of information publishing, user interfaces 

and transport in the interest of compatibility across the entire network. 
 
18.  JIT stands for ____________________________________. 
 
19.  _________________________________ is defined as the degree of care, perception and effort 

directed towards obtaining data or information related to the decision problem. 
 
20.  ____________________ is the bridge between customer needs and company capabilities. 
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I. Choose the correct alternative: 
 
1.  _______________ comprises the electronic transmission of payments and remittance information 

between a payer, payee and their respective banks.      [ ] 
A) Financial EDI B) Business EDI C) EFT  D) none 

 
2.  ____ encompasses transactions such as purchase orders, invoices and acknowledgements. [ ] 

A) Electronic Funds Transfer   B) Trade data interchange   
C) Electronic Payment Systems D) Supply Chain Management 

 
3.  The EDI _______ layer describes the business application that is driving EDI.  [ ] 
 A) Translation  B) Transport C) Syntax D)semantic  
 
4.  ___________refers to the integration of various industries - entertainment, publication and 

communication media- based on multimedia content.      [ ] 
A) Cross-media Convergence  B) Multi-Media Convergence 
C) Technical Convergence  D)  Industrial Convergence 

 
5.  In SCM the goal of ____________ is to shorten the order-ship-bill cycle.   [ ] 

A) Inventory management B) Distribution management   
C) Payment management D) Supplier management 

 
6.  ______________ are the ones who purchase products quickly.    [ ] 
 A) Analytical buyers B) Impulsive buyers C) Patient buyers D) none 
 
7.  In __________ purchases the need was recognized, but the shopper decided in-store on the actual 

manufacturer of the item to satisfy the need.        [ ] 
A) specifically planned B) Reminder purchases 
C) generally planned  D) Unplanned purchases 

 
8.  The ________ phase includes customer service and support to address customer complaints, product 

returns and product defects.         [ ] 
A) Pre purchase   B) purchase consummation  
C) Customer Support    D) postpurchase interaction 

 
9.  The _______ can be loaded with money at an ATM or via telephone banking.  [ ] 

A) E-Cash B) Electronic purse C) Credit Cards D) Debit Cards 
 
10.  __________ refers to the interest on the money held on cards.    [ ] 
 A) Float B) Micro payments C) E-Cash D) Credits 
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II Fill in the Blanks: 
 
11.  EDI is abbreviated as ____________________________________________________.  
 
12.  ________________________________ provides a framework where two potential trading partners 

can whip out an EDI structure for their potential partnership in the short time frame that it takes them 
to draw up and negotiate the legal contracts. 

 
13.  _____________________ describe the relationship between the data elements in the business 

application and the EDI standards. 
 
14.  _______________________________is a modern business methodology that addresses the needs of 

organizations, merchants and consumers to cut costs while improving the quality of goods and 
services and increasing the speed of service delivery. 

 
15.  The __________________ Standards dictate the nature of information publishing, user interfaces 

and transport in the interest of compatibility across the entire network. 
 
16.  JIT stands for ____________________________________. 
 
17.  _________________________________ is defined as the degree of care, perception and effort 

directed towards obtaining data or information related to the decision problem. 
 
18.  ____________________ is the bridge between customer needs and company capabilities. 
 
19.  ____________________ is based on cryptographic systems called “digital signatures”. 
 
20.  ________________________ are much faster than E-Cash. 
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